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The theme for NVD 2023 is “Nothing Like 
Vo�ng I Vote For Sure”. This theme is being used 
for the ensuring vision of SVEEP is to empower 
the ci�zen for be�er par�cipa�on in the 
electoral democracy by voluntarily registering 
and ethical vo�ng in every elec�on. This 
involvement will lead to broader engagement 
with system of democracy, governance and 
development. Our aim is to ensure that no voter 
is to be le� behind as every vote counts and it is 
valuable.

The knowledge awareness prac�ce (KAP) 
survey 2023 under taken in Karnataka was to 
understand the reasons for gaps in electoral 
par�cipa�on both at enrolment and in vo�ng. 
Interes�ng findings and useful sugges�ons of 
the survey have been u�lised to prepare the 
ac�on plan for systema�c voter educa�on and 
electoral par�cipa�on (SVEEP). While the 
strength of SVEEP lies in the wide range of 
interven�ons by the districts The synergy of 
various departments is to implement and 
convert the plan into construc�ve ac�ons to 
improve “Inclusive, Accessible & Ethical 
Electoral Par�cipa�on” I am confident that the 
said plan will be implemented effec�vely to 
enhance electoral registra�on and voter turnout 
by ensuring that “No Voter is Le� Behind” and a 
conduc�ve environment is created in the state 
for free and fair elec�ons with universal, ethical 
electoral par�cipa�on. All efforts are being 
made to ensure that the voter will have 
enhanced experience at the polling sta�on. 
Each district is coming up with local, cultural and 
tradi�onal themes for polling sta�on, I am sure 
the elec�ons will be a fes�val of democracy.

Chief Electoral Officer Karnataka
& E/o Secretary to Government

DPAR (Elec�ons)

FOREWORD

Sri. Manoj Kumar Meena.
Chief Electoral Officer Karnataka

I am thankful to Mr.P.S. Vastrad State Nodal 
Officer (SVEEP) ,Mr.  BS  Hiremath ,  Sr. 
Monitoring Consultant,Ve n k a t a c h a l a p a t h 
y M .V ( A s s t . P r o f ) ,Fahimuddin Turki (SVEEP 
Facilitator) & Prabhavathy R (Designer) for their 
constantsupport in providing secondary data 
andfacilita�ng for comple�on of State Ac�on 
Plan in a efficient manner.
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Introduc�on

Voters par�cipa�on in the electoral process is integral to the success of any democracy and the very basis of wholesome 
democra�c elec�ons. The Cons�tu�on of India laid out the aspira�on to have every eligible Indian on the electoral roll 
and get everyone on the electoral roll to voluntarily vote. Through its flagship ini�a�ve of Systema�c Voters’ Educa�on 
and Electoral Par�cipa�on (SVEEP), the Elec�on Commission of India has le� no stone unturned to translate the ideal of 
‘of the people, by the people, for the people’ into an effec�ve and accessible power of vote for every individual. The 
journey of SVEEP has already gone through three phases (SVEEP-1, SVEEP-2, SVEEP-3), since its incep�on in 2009.

As per the strategy for the fourth phase of SVEEP (SVEEP) it is intended to consolidate the work already done in the last 
12 years and add new dimensions to the crusade of educa�ng and empowering the voter to further strengthen 
democracy in India.

• All gaps iden�fied in EP, Gender, Youth and Voter 
turnout ra�os to be checked locally and filled to get the 
enhanced voter turnout.

2.  To enhance the quality of electoral par�cipa�on in 
terms of informed and ethical vo�ng through 
con�nuous electoral and democracy educa�on

Fundamental Principles

The following fundamental principles are the guide to all 
future planning and implementa�on in order to make the 
SVEEP effort more wholesome, relevant and effec�ve:

1. Triad of voter focus, booth focus and evidence focus.

2. Transi�on from the erstwhile IMF (Informa�on, 
Mo�va�on and Facilita�on) paradigm to a more 
holis�c IMF-EEE (Informa�on, Mo�va�on, Facilita�on,

Engagement, Educa�on and Empowerment) paradigm.

Core Thema�c Areas

The following core thema�c areas should animate each 
strategic interven�on at all

levels in order to align SVEEP plans to the larger 
philosophy of the Elec�on Commission:

• Inclusive and accessible elec�ons

• Informed and ethical elec�ons

• Leveraging technology for elec�ons

• Con�nuous electoral and democracy educa�on

Key Strategies

Based on the situa�on analysis, literature review and 
delibera�ons with different stakeholders, the following six 
interconnected key strategies are proposed:

Key Strategy 1: Booth/Polling sta�on level planning and 
ac�on

Key Strategy 2: Addressing low registra�on and low voter 
turnout atcons�tuency level

Key Strategy 3: Targeted Interven�ons to ensure inclusive 
elec�ons

SVEEP strategy.

The development of the SVEEP strategy lies in the 
expanding size, scale, scope, diversity and complexity of 
the electorate, the changing and evolving media 
landscape, the need for mainstreaming evidence into 
decision making, the growing expecta�ons of voters and 
the ever evolving elec�on management prac�ces and 
reforms.

Process followed to develop the strategy

To develop the strategy, a consulta�ve process was 
followed which included a series of discussions with ECI 
officials, CEOs of states and UTs, subject ma�er experts, 
other key stakeholders in addi�on to literature review, and 
gap analysis. A Na�onal Core Commi�ee was cons�tuted 
for this purpose, advised and steered this task.

Vision

Universal and enlightened par�cipa�on of ci�zens in 
elec�ons and democracy.

Goal

To enlighten, enable and empower every ci�zen to register 
as a voter and cast his/her vote at every elec�on in an 
informed and ethical manner.

SVEEP Objec�ves 

The objec�ves envisaged for SVEEP strategy are:

1. Increase voter turnout to 82% in General Assembly 
Elec�on 2023 by:

• Purifying the electoral roll of every polling booth

• Bridging gender gap in enrolment and turnout

• Ensuring inclusion of all non-voters/ marginalised 
sec�ons through targeted interven�ons, technological 
solu�ons and policy changes

• Addressing urban and youth apathy in electoral 
par�cipa�on

• Turning around all low turnout cons�tuencies and 
polling sta�ons



Representa�on of the People Acts, 1950 and 1951. It 
includes provisions like replacing the single (January 1) 
qualifying date every year for fulfilling minimum age 
requirement of 18 years to be enrolled as a voter, with four 
qualifying dates (January 1, April 1, July 1 and October 1). 

The Amendment also aims to improve the integrity of the 
Electoral Roll by linking the Electors Photo Iden�fica�on 
Card Number (EPIC Number) with UID (Aadhar) in a 
secured manner thereby addressing the problem of 
duplicate/mul�ple entries in the Electoral Roll. According 
to the ‘Representa�on of the People Act’, 1950 no person 
can be registered as a voter in more than one cons�tuency 
(Sec�on 17) and, further, no person can be registered 
more than once in any cons�tuency for the purpose of 
vo�ng (Sec�on 18).

Moreover the recent enactment ensures gender parity for 
spouses of service voters at a �me when many women are 
working in transferrable jobs, and their husbands stay with 
them at the place of their pos�ng. The gender-neutral 
word “spouse” has therefore been used in place of ‘wife’. 
The landmark reforms need to be duly incorporated in the 
SVEEP strategy.

Voter educa�on for electoral par�cipa�on has now 
acquired a new sense of urgency. With several Assembly 
Elec�ons as well as the Parliamentary Elec�ons 2024 
approaching, it is �me to gear up. This is the broad context 
for framing up the ‘Na�onal SVEEP� strategy’ for the next 
4 years. The endeavour will be to ensure that no voter is 
le� behind.

Key Strategy 4: Strengthening flagship programmes (ELC, 
SSR and NVD)

Key Strategy 5 :  Leverag ing  partnersh ips  and 
collabora�ons

Key Strategy 6: Effec�ve communica�on, outreach and 
media campaigns

SVEEP strategy places emphasis on booth level micro-
planning, cleaning up the electoral roll of every booth by 
removing all deceased, shi�ed and untraceable electors 
and iden�fica�on of all non-voters at the booth level to 
secure their future par�cipa�on. All District Elec�on 
Officers are expected to address low registra�on and low 
voter turn-out scenarios in their cons�tuencies and work 
out targeted interven�ons to bridge all gaps by employing 
key strategies 4, 5 and 6 and achieve the objec�ves of 
SVEEP.

Since its incep�on in 2009, the SVEEP programme has 
grown by leaps and bounds, over the past decade, across 
the country with a robust mechanism that supports 
electoral awareness and par�cipa�on ac�vi�es from the 
na�onal level to the grass-roots. In order to address 
emerging challenges and the need for further enhancing 
voter par�cipa�on in coming years, the 4th phase of 
SVEEP has been envisaged.

Elec�on Laws (Amendment) Act, 2021 

One of the most important electoral reforms in one 
decade has been the Elec�on Laws (Amendment) Act, 
2021 which was passed by both Houses of Parliament, 
t h e re by a m e n d i n g  s eve ra l  p rov i s i o n s  of  t h e 
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2. Table 1. Electoral Profile of the State

Par�culars    Details

No. of Districts    31 (34 Elec�on District)

No. of Assembly Cons�tuencies  224

No. of Parliamentary Cons�tuencies  28

Total Popula�on (2018 projected)  7,56,52,308.

Total Electors (dra� roll w.r.t. 1/3/2022) 5,14,81,281

Male     2,59,19,494

Female     2,55,57,141

Others     4,646

Electors Popula�on Ra�o (Roll)  68.05

Electors Popula�on Ra�o (Census)  68.02

Gender Ra�o (Roll)    986

Gender Ra�o (Census)   973

EPIC Coverage    99.99

Total No. of Polling Sta�ons   58,282

005





SVEEP 
ADMINISTRATIVE 
STRUCTURE AND 
COMMITTEES





NOTHING LIKE VOTING I VOTE FOR SURE

SVEEP ACTION PLAN 2023

3.  SVEEP ADMINISTRATIVE STRUCTURE AND COMMITTEES

State Level:

A State level SVEEP core commi�ee has been formed. Chief Electoral Officer (CEO) Karnataka is the Chairman of the 
commi�ee. The State core commi�ee guides the State elec�on machinery in evolving and execu�ng a comprehensive 
SVEEP plan. The State Commi�ee is as follows:

Sl. No Member with Designa�on

 

Details

 
01

 

Chief Electoral Officer, 

 

Chairman

 
02

 

Addi�onal CEO 

 

Member

 
03

 

Joint CEO 

 

Member

 
04

 

Addi�onal Chief Secretary, Social Welfare

 

Member

 
05

 

Principal Secretary, Women and Child

 

Member

 06

 

Principal Secretary, Higher Educa�on

 

Member

 07

 

Principal Secretary, Medical Educa�on 

 

Member

 08

 

Secretary, Primary and Secondary Educa�on

 

Member

 09

 

Commissioner Public Instruc�ons

 

Member

 10

 

Commissioner Colligate and Technical Educa�on

 

Member

 11

 

Director, PU Board

 

Member

 12

 

Director, Women and Child.

 

Member

 13

 

Director, Physically Challenged 

 

Member

 14

 

MD, Women Development Corpora�on

 

Member

 15

 

Director, Tribal Welfare

 

Member

 

16
 

ADG/Director Regional Outreach Bureau/PIB)
 

Member (Nominated by 
concerned zonal DGs, 
Ministry of I &B  

 

17
 

Representa�ves of Informa�on Department 
 

Member (Nominated by 
concerned regional heads 
of News services Division 
of AIR & DD)   

 

18
 

Nominated Members (3 Maximum) 
representa�ves from NYK, NSS, Media House of repute.  

 

Members

 

19 Social Media Execu�ve  Member 

20 Senior Consultant, SVEEP  Member Secretary 
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District Level:

At district level the District Elec�on Officer (DEO) is the administra�ve head of the district has the key role in elec�on 
management. Zilla Panchayat, CEOs are the Chairman / District Nodal Officer for implementa�on of SVEEP programmes 
in the district. A district SVEEP commi�ee is cons�tuted at the district level headed by the Chief Execu�ve Officer of the 
Zila Panchayat to supervise the implementa�on of the programme in the district. 

District Level SVEEP Commi�ee- 

The following District level commi�ee has been cons�tuted to oversee the implementa�on of SVEEP in each district.

Sl. No  Member with Designa�on  Details 

1 Chief Execu�ve Officer, Zilla Panchayath, 
 

Chairman
 

2
 Member from regional Outreach 

Bureau/PIB) if any  
 Member (As Nominated by 

concerned zonal DGs, Ministry of I &B    

3
 

District Informa�on Officer.
 

Member.
 

4
 

Representa�ve of DD News/ AIR News. 
 Member (Nominated by concern 

Regional Heads of News services, 
Division of AIR & DD.  

 

5

 Nominated Members (3 Maximum) 
representa�ves from NYK, NSS, 
Media House of repute.  

 Members

 

6

 

Social Media Execu�ve

 

Member

 

7

 

Deputy Director, Women and Child 
Welfare Dept 

 

Member

 

8

 

District Health Officer

 

Member

 

9

 

District Specially abled and senior 
ci�zen officer 

 

Member

 

10

 

District Social Welfare Officer 

 

Member

 

11

 

District Officer, Backward Casts

 

Member

 

12

 

District Officer, Minority

 

Member

 

13

 

Deputy Director for Public Instruc�on

 

Member

 

14

 

Deputy Director PU

 

Member

 

15

 

Joint Director DIC

 

Member

 

16

 

Project Appraisal and Evalua�on 
Officer, ZP 

 

Member

 

17

 

District Youth Services Officer

 

Member

 

18

 

Project Director District Urban 
Development Cell 

 

Member

 

19

 

Deputy Secretary (Dev), 
Zilla Panchayath 

 

Secretary and Nodal Officer
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Taluk level:

Taluk level commi�ee is headed by the Execu�ve Officer Taluk Panchayat to implement the SVEEP ac�vi�es . The 
commi�ee will communicate with, ELCs, CAs, CJCs (BLOs) and VAFs. The following Taluk level commi�ee has been 
cons�tuted to oversee the implementa�on of SVEEP in all the taluks (Acs). 

Sl. 
No

 

 Designa�on of the Officer Designa�on the 
commi�ee  

1
 

Execu�ve Officer, Taluk Panchayath
 

Chairman
 

2
 

Tahsildar 
 

Co-Chairman
 

3
 

AEE, PRED Sub division
 

Member
 

4

 

Child Development Programme Officer

 

Member

 

5

 

Taluk Health Officer

 

Member

 

1 to 
6 

 Taluk Social, Tribal, Backward classes and Minority 
Welfare Officers 

 
Member

 

10

 

Block Educa�on Officer

 

Member

 

11

 

Chief Officer of Municipal Council

 

Member

 

12

 

Assistant Director of Agriculture

 

Member

 

13

 

Asst. Director of Veterinary

 

Member

 

14

 

Asst. Director of Hor�culture

 

Member

 

 

Booth Level Officers - Chunavana Jagruthi Clubs (CJCs):

The most important part of SVEEP is the involvement Booth Level Officers to reach out to current and prospec�ve 
voters. The human-to-human interface and exchange is possibly unparalleled. They now cons�tute primary block SVEEP 
related connec�vity with ci�zens. Chunavana Jagruthi Clubs (CJCs), (Chunavana  Pathshala) are formed at every Booth 
with BLO as the Member Secretary, along with local Anganawadi workers, Asha workers volunteers and apoli�cal senior 
ci�zens.

Budget

The State has earmarked Rs 18 crores for the implementa�on of the SVEEP ac�vi�es for the year 2023-24.

a. Na�onal Voters Day (NVD) Celebra�ons – 

 NVD has been celebrated in 58282 polling sta�ons, in all 240 taluks, 34 districts and at state level in Bangalore. Rs 1.75 
crores has been u�lised to  celebrate NVD.

b. SVEEP Ac�vi�es during the Special Summary Revision (SSR) – 

Various SVEEP ac�vi�es such as cycle rally, walkathons, processions, sports compe��ons, rangoli, launch of State 
elec�on logo, hoardings, posters, pamphlets, cultural programs, and others  were held during SSR. 

i. Funds  released to all DEOs.    Rs. 45/- lakhs

ii. SSR compe��ons  Rs. 10/- lakhs

iii. Adver�sement in print media Rs. 30/ lahs

iv. Poster designing and prin�ng Rs. 02/- lakhs

v. Awareness videos  Rs. 20/- lakhs 
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c. SVEEP Ac�vi�es during the Poll Period – 

Rs. 1800/- lakh has been earmarked for SVEEP ac�vi�es for the conduct of Assembly Elec�on 2023. About Rs 3/- lakhs 
per Assembly Cons�tuency (AC) plus Rs 5/- lakhs per district is being released for effec�ve implementa�on of SVEEP 
ac�vi�es during the poll period. At the state level for prepara�on of contents and communica�on through various media 
Rs. 5.00 crore has been ear marked.

d. KAP survey- KAP baseline survey 2023 ahead of General Assembly elec�on has been entrusted to a reputed 
ins�tu�on – Indian Society for Economic Change (ISEC) Bangalore. A detailed discussion about the ques�onnaire, size 
and selec�on of the samples was decided in the mee�ngs. The budget for the conduct of survey is Rs 47.00 lakhs.

SVEEP OBJECTIVES

Objec�ves

Systema�c Voters’ Educa�on & Electoral Par�cipa�on is a mul�-interven�on programme that reaches out to educate 
ci�zens about the electoral process in order to increase their awareness & par�cipa�on. It has the following objec�ves:

The programme is based on mul�ple general as well as targeted interven�ons which are designed according to the socio-
economic, cultural and demographic profile of the state as well as the history of electoral par�cipa�on in previous rounds 
of elec�ons.

012
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Objec�ves:

The following objec�ves are laid down based on the results gathered from SVEEP ini�a�ves in the past pertaining to 
voter turnout and gaps iden�fied in the past elec�ons of 2018 and 2019. We propose to achieve the following;

• Increase in Voter turnout to 82% in the ensuing Assembly Elec�on 2023 (10% increase from 2018 elec�ons)

• Increase in youth enrollment – 

i. By mo�va�ng and ac�va�ng the ELCs.

ii. AEROs exclusively appointed to iden�fy and enroll 18+ in especially in colleges/educa�onal ins�tu�ons. 

iii. special campaigns in educa�onal ins�tu�ons 

iv. encourage enrollment especially in the age group of 18-19 years.

• Reduc�on in gender ra�o gap- by special campaign for enrollment and voter turnout by targe�ng women groups like 
SHG’s, Anganawadi workers or ASHA workers & facilitate awareness

• Enhance inclusivity of all in to the electoral roll and informed par�cipa�on, especially excluded communi�es, 
primi�ve tribes and nomads. Facilitate and provide necessary facili�es to the Persons with Disabili�es, migrants and 
other groups.

• Enhance and restore faith in Electronic Vo�ng Machines- Undertake special awareness camps to demonstrate EVM 
robustness and integrity and the func�oning process of the machinery. Besides this, sensi�za�on camps on VVPAT.

• Address urban apathy and increase urban par�cipa�on- By special campaigns using digital and social mediums. 

• Ensure complete par�cipa�on of polling personnel through postal ballot vo�ng- all polling personnel would be 
specially facilitated for voter par�cipa�on.

• Improve quality of electoral par�cipa�on- By emphasizing importance of ethical and informed vo�ng.

• All gaps iden�fied in EP, Gender, Youth and Voter turnout ra�os to be checked locally and filled to get the enhanced 
voter turnout.

Electoral data analysis:

Gap Analysis conducted with the aim to iden�fy the focus area that require programme to be designed for raising 
awareness. This is done by analyzing the sta�s�cs pertaining to gaps in voter registra�on and voter turnout. The gaps in 
voter registra�on are iden�fied using indicators like electoral popula�on ra�o, age-cohort popula�on figures and gender 
gap ra�os like wise low voter turnout are assessed using past data and also field level analysis is under taken to formulate 
specific interven�ons for vulnerable and marginalized sec�ons of the society. 
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District wise Voter Turnout of 2018 General Elec�ons

AC 
No. 

Assembly Cons�tuency 
Name  

No. of Electors as 
on 2018  

No. of Voters 
Voted  

Voter 
Turnout %  

Number of Polling 
sta�ons below this voter 

Turnout   

1 B.B.M.P(SOUTH)  20,17,753  10,51,317  52  966  

2 B.B.M.P(NORTH)  20,63,339  11,24,718  55  1,155  

3 BANGALORE URBAN  31,82,418  18,23,911  57  1,769  

4 B.B.M.P (CENTRAL)  17,73,048  10,19,373  57   

5 GULBARGA  21,19,680  13,37,960  63  1,138  

6 RAICHUR  16,08,164  10,57,398  66  818  

7 BIDAR  13,25,648  8,91,833  67  707  

8 YADGIR  7,19,707  4,87,369  68  372  

9 BIJAPUR  17,80,983  12,45,680  70  931  

10 DHARWAD  14,78,976  10,51,474  71  671  

11 BELLARY  10,79,893  7,87,474  73  634  

12 MYSORE  24,92,493  18,45,996  74  1,188  

13 DAVANAGERE  14,74,795  10,93,804  74  726  

14 GADAG  8,43,370  6,30,938  75  432  

15 BAGALKOT  14,99,600  11,23,041  75  852  

16 KODAGU  4,33,846  3,25,173  75  234  

17 BELAGAVI  26,87,525  20,38,071  76  1,961  

18 KOPPAL  10,78,263  8,20,270  76  579  

19 VIJAYANAGARA  10,35,174  7,96,920  77  487  

20 DAKSHINA KANNADA 17,11,848  13,29,569  78  775  

21 UTTARA KANNADA  11,45,028  8,93,819  78  601  

22 SHIMOGA  14,26,208  11,13,546  78  670  

23 CHIKKMAGALUR  9,37,101  7,32,363  78  485  

25 UDUPI  9,93,415  7,83,397  79  496  

26 HAVERI  12,39,295  9,96,151  80  570  

27 CHITRADURGA  13,35,831  10,77,587  81  667  

28 HASSAN  13,38,485  10,80,085  81  726  

29 KOLAR  11,98,983  9,76,453  81  514  

24 TUMKUR  22,14,594  18,16,897  82  1,061  

30 CHAMARAJNAGAR 8,30,887 6,84,027 82 375 

31 MANDYA 14,88,111 12,30,937 83 670 

                                                                

32 BANGALORE RURAL 8,22,911 6,91,794 84 374 

                                                            

33 CHIKABALLAPUR 10,11,487 8,50,561 84 428 

                                                                

34 RAMANAGARAM  8,71,954  7,37,249  85  357  

                                                              

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

GRAND TOTAL
 

4,92,60,813 
 

3,55,47,155 
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Note: sl.no-01 to 10, these districts have low voter turnout as compared to 
state average. Steps should be taken to improve the VTR.
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District and LAC wise Voter Turnout of 2018 General Elec�ons

12 Belgaum Dakshin 234509 146574 62.50 133

11 Belgaum U�ar 234887 146984 62.58 113

 9 Gokak 136130 98224 72.15 132

18 Ramdurg 123686 92987 75.18 101

 6 Raybag (SC) 127698 96657 75.69 68

14 Khanapur 114436 86755 75.81 128

 8 Arabhavi 231177 176416 76.31 128

 5 Kudachi (SC) 104252 79633 76.39 105

10 Yemkanamardi (ST) 102015 79994 78.41 88

 3 Athani 213935 169909 79.42 90

17 Saunda� Yellamma 107017 85138 79.56 98

15 Ki�ur 106242 84553 79.59 123

 4 Kagwad 103224 82539 79.96 102

16 Bailahongal 114184 91560 80.19 139

 1 Nippani 211837 171977 81.18 96

13 Belgaum Rural 156991 127512 81.22 141

 7 Hukkeri 127722 105877 82.90 101

 2 Chikkodi-Sadalga 137583 114782 83.43 75

BELAGAVI District 2687525 2038071 75.83 1961

24 Bagalkot 230825 160009 69.32 262

25 Hungund 212744 155019 72.87 119

23 Badami 217738 162540 74.65 106

21 Jamkhandi 203681 152734 74.99 83

19 Mudhol (SC) 196094 147389 75.16 67

20 Terdal 220331 172863 78.46 104

22 Bilgi 218187 172487 79.05 111

BAGALKOT District 1499600 1123041 74.89 852

30 Bijapur City 241635 151482 62.69 130

27 Devara Hippargi 208625 138414 66.35 109

26 Muddebihal 205694 137814 67.00 113

31 Nagthan (SC) 256811 173681 67.63 119

33 Sindgi 224702 159213 70.86 107

32 Indi 231797 167136 72.10 129

28 Basavana Bagevadi 199989 146647 73.33 107

29 Babaleshwar 211730 171293 80.90 117
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BIJAPUR District 1780983 1245680 69.94 931

45 Gulbarga U�ar 277121 146526 52.87 149

44 Gulbarga Dakshin 263590 141442 53.66 158

40 Chi�apur (SC) 231920 139934 60.34 107

43 Gulbarga Rural (SC) 250089 151114 60.42 138

34 Afzalpur 220007 148383 67.44 116

46 Aland 233841 159493 68.21 123

42 Chincholi (SC) 193590 132557 68.47 113

35 Jevargi 234375 160729 68.58 124

41 Sedam 215147 157782 73.34 110

GULBARGA District 2119680 1337960 63.12 1138

39 Gurmitkal 126771 77865 61.42 68

38 Yadgir 91470 57860 63.26 54

37 Shahapur 225798 155438 68.84 114

36 Shorapur (ST) 275668 196206 71.17 136

YADGIR District 719707 487369 67.72 372

50 Bidar 216853 137722 63.51 129

47 Basavakalyan 224317 144824 64.56 116

48 Humnabad 238628 158496 66.42 126

49 Bidar South 206681 138828 67.17 81

52 Aurad (SC) 214461 146443 68.28 128

51 Bhalki 224708 165520 73.66 127

BIDAR District 1325648 891833 67.28 707

54 Raichur 228262 123182 53.97 119

55 Manvi (ST) 244653 153575 62.77 125

57 Lingsugur (SC) 240984 163282 67.76 114

59 Maski (ST) 198468 136199 68.63 113

56 Devadurga (ST) 227826 157117 68.96 126

53 Raichur Rural (ST) 233450 161386 69.13 115

58 Sindhanur 234521 162657 69.36 106

RAICHUR District 1608164 1057398 65.75 818

60 Kushtagi 224689 164512 73.22 128

64 Koppal 240965 179184 74.36 110

62 Gangavathi 194056 146366 75.42 105

63 Yelburga 207110 163200 78.80 116

61 Kanakagiri (SC) 211443 167008 78.98 120

KOPPAL District 1078263 820270 76.07 579

66 Gadag 219426 158738 72.34 102

65 Shiraha� (SC) 212130 159414 75.15 102
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67 Ron 224632 169293 75.36 124

68 Nargund 187182 143493 76.66 104

GADAG District 843370 630938 74.81 432

73 Hubli-Dharwad-Central 242700 147300 60.69 112

74 Hubli-Dharwad-West 255154 156435 61.31 125

72 Hubli-Dharwad-East (SC) 194201 135987 70.02 91

71 Dharwad 206710 154724 74.85 87

69 Navalgund 203304 158308 77.87 84

70 Kundgol 187513 147095 78.45 101

75 Kalaghatgi 189394 151625 80.06 71

DHARWAD District 1478976 1051474 71.09 671

77 Karwar 217033 158665 73.11 99

76 Haliyal 171846 132180 76.92 88

79 Bhatkal 214694 165207 76.95 97

78 Kumta 180281 144821 80.33 86

80 Sirsi 190741 153452 80.45 150

81 Yellapur 170433 139494 81.85 81

UTTARA KANNADA District 1145028 893819 78.06 601

84 Haveri (SC) 221636 169164 76.33 83

87 Ranebennur 230208 178180 77.40 107

83 Shiggaon 213113 170059 79.80 98

85 Byadgi 200760 165849 82.61 108

86 Hirekerur 179278 149745 83.53 84

82 Hangal 194300 163154 83.97 90

HAVERI District 1239295 996151 80.38 570

90 Vijayanagara 229174 165102 72.04 119

88 Hadagali (SC) 182908 138807 75.89 83

96 Kudligi 198195 151325 76.35 100

89 Hagaribommanahalli (SC) 221172 174220 78.77 91

104 Harapanahalli 203725 167466 82.20 94

VIJAYANAGARA District 1035174 796920 76.98 487

94 Bellary City 233260 150321 64.44 246

93 Bellary Rural (ST) 219271 162801 74.25 106

95 Sandur 211467 157437 74.45 100

92 Siraguppa (ST) 203076 151667 74.68 83

91 Kampli (ST) 212819 165248 77.65 99

BELLARY District 1079893 787474 72.92 634

99 Chitradurga 250970 187180 74.58 126

100 Hiriyur 235442 186949 79.40 117
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98 Challakere (ST) 208909 167727 80.29 103

97 Molakalmuru (ST) 231116 191183 82.72 123

102 Holalkere (SC) 224393 186787 83.24 117

101 Hosadurga 185001 157761 85.28 81

CHITRADURGA District 1335831 1077587 80.67 667

106 Davanagere North 240359 155869 64.85 134

107 Davanagere South 237628 155751 65.54 129

105 Harihar 230480 164035 71.17 100

103 Jagalur (ST) 190053 147044 77.37 99

109 Channagiri 196229 156799 79.91 91

108 Mayakonda (SC) 186769 153971 82.44 90

110 Honnali 193277 160335 82.96 83

DAVANAGERE District 1474795 1093804 74.17 726

113 Shimoga 256361 170692 66.58 132

112 Bhadravathi 207624 151833 73.13 108

117 Sagar 193797 153771 79.35 83

111 Shimoga Rural (SC) 211513 171482 81.07 100

115 Shikaripura 188206 153663 81.65 76

116 Sorab 184585 155916 84.47 79

114 Tirthahalli 184122 156189 84.83 92

SHIMOGA District 1426208 1113546 78.08 670

120 Udupi 207431 161322 77.77 98

121 Kaup 182972 143782 78.58 94

118 Baindur 222427 175560 78.93 102

119 Kundapur 199575 157590 78.96 105

122 Karkala 181010 145143 80.19 97

UDUPI District 993415 783397 78.86 496

125 Chickamagalur 216230 159378 73.71 113

124 Mudigere (SC) 170152 130953 76.96 91

127 Kadur 201840 157613 78.09 102

126 Tarikere 182853 148244 81.07 89

123 Sringeri 166026 136175 82.02 90

CHIKKMAGALUR District 937101 732363 78.15 485

132 Tumkur City 259514 168518 64.94 143

137 Pavagada 197183 162316 82.32 100

129 Tiptur 181471 150995 83.21 84

134 Koratagere 202236 170126 84.12 96

136 Sira 212622 179470 84.41 96

130 Turuvekere 181166 152957 84.43 88
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135 Gubbi 182861 154588 84.54 86

128 Chikknayakanhalli 212194 179761 84.72 97

131 Kunigal 190363 161418 84.79 84

133 Tumkur Rural 201723 171475 85.01 97

138 Madhugiri 193261 165273 85.52 90

TUMKUR District 2214594 1816897 82.04 1061

139 Gauribidanur 203048 167260 82.37 90

140 Bagepalli 197230 163117 82.70 90

143 Chintamani 214439 178977 83.46 82

142 Sidlagha�a 198235 169162 85.33 83

141 Chikkaballapur 198535 172045 86.66 83

CHIKABALLAPUR District 1011487 850561 84.09 428

146 Kolar Gold Field (SC) 190351 138635 72.83 102

148 Kolar 225129 176853 78.56 106

145 Mulbagal (SC) 203386 163125 80.20 83

147 Bangarapet  (SC) 193106 155675 80.62 73

149 Malur 181079 159962 88.34 62

144 Srinivasapur 205932 182203 88.48 88

KOLAR District 1198983 976453 81.44 514

155 Dasarahalli 410311 216110 52.67 202

176 Bangalore South 603925 321136 53.17 311

174 Mahadevapura (SC) 504850 284408 56.34 233

152 Byatarayanapura 440384 252937 57.44 236

153 Yeshwanthapura 475739 277976 58.43 238

150 Yelahanka 387663 244278 63.01 191

177 Anekal (SC) 359546 227066 63.15 358

BANGALORE URBAN District 3182418 1823911 57.31 1769

181 Nelamangala   (SC) 203743 160825 78.94 97

180 Doddaballapur 203190 167931 82.65 106

179 Devanahalli (SC) 202236 170743 84.43 87

178 Hosakote 213742 192295 89.97 84

BANGALORE Rural District 822911 691794 84.07 374

161 C.V. RamannNagar  (SC) 269008 131768 48.98 115

160 Sarvagnanagar 348579 183672 52.69 331

159 Pulakeshinagar  (SC) 237288 126327 53.24 104

156 Mahalakshmi Layout 292349 159963 54.72 143

158 Hebbal 265106 146645 55.32 138

157 Malleshwaram 218922 123226 56.29 92

151 K.R. Pura 432087 253117 58.58 232
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B.B.M.P(NORTH) District 2063339 1124718 54.51 1155

163 Shan�nagar 226018 121105 53.58 93

154 Rajarajeshwarinagar 471900 255844 54.22 221

162 Shivajinagar 196776 108409 55.09 156

164 Gandhinagar 229804 126702 55.13 126

168 Chamrajapet 213752 120050 56.16 110

169 Chickpet 223682 128781 57.57 119

165 Rajajinagar 211116 158482 75.07 134

B.B.M.P (CENTRAL) District 1773048 1019373 57.49 959

175 Bommanahalli 425423 200066 47.03  183

167 Vijayanagar 312443 156072 49.95  144

172 B.T.M Layout 270493 135497 50.09  127

170 Basavanagudi 245325 129870 52.94  124

166 Govindarajanagar 292973 156858 53.54  131

173 Jayanagar 203184 111580 54.92  112

171 Padmanabanagar 267912 161374 60.23  145

B.B.M.P(SOUTH) District 2017753 1051317 52.10 966

183 Ramanagaram 206982 170858 82.55 94

184 Kanakapura 222584 185625 83.40 97

182 Magadi 224815 192958 85.83 89

185 Channapatna 217573 187808 86.32 77

RAMANAGARAM District 871954 737249 84.55 357

189 Mandya 227541 163795 71.98 104

186 Malavalli  (SC) 238716 193387 81.01 108

187 Maddur 205373 171057 83.29 96

190 Shrirangapa�ana 208923 175714 84.10 88

192 Krishnarajpet 205486 173031 84.21 92

191 Nagamangala 206633 180237 87.23 90

188 Melukote 195439 173716 88.89 92

MANDYA District 1488111 1230937 82.72 670

196 Hassan 212373 151505 71.34 123

195 Belur 190465 151117 79.34 109

197 Holenarasipur 212460 172363 81.13 135

199 Sakaleshpur  (SC) 97453 79822 81.91 49

194 Arsikere 208241 171302 82.26 86

193 Shravanabelagola 202070 166384 82.34 83

198 Arakalgud 215423 187592 87.08 141

HASSAN District 1338485 1080085 80.69 726

203 Mangalore City South 240057 161939 67.46 101
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202 Mangalore City North 234826 175456 74.72 106

204 Mangalore 195735 148480 75.86 88

201 Moodabidri 200045 151950 75.96 84

200 Belthangady 218880 178387 81.50 111

206 Pu�ur 201884 164913 81.69 93

205 Bantwal 221735 181590 81.90 89

207 Sullia (SC) 198686 166854 83.98 103

DAKSHINA KANNADA District 1711848 1329569 77.67 775

209 Virajpet 216909 156914 72.34 130

208 Madikeri 216937 168259 77.56 104

KODAGU District 433846 325173 74.95 234

216 Krishnaraja 247084 145196 58.76 133

217 Chamaraja 235647 139455 59.18 125

218 Narasimharaja 262026 160556 61.27 127

215 Chamundeshwari 295816 224968 76.05 157

219 Varuna 224138 174457 77.83 92

220 T. Narasipur  (SC) 198434 154736 77.98 94

214 Nanjangud  (SC) 209121 163483 78.18 90

213 Heggadadevankote 214874 169941 79.09 108

212 Hunsur 223209 185342 83.04 93

211 Krishnarajanagara 201733 173062 85.79 85

210 Piriyapatna 180411 154800 85.80 84

MYSORE District 2492493 1845996 74.06 1188

222 Kollegal  (SC) 211522 167430 79.15 105

223 Chamarajanagar 206146 165897 80.48 84

221 Hanur  207603 168593 81.21 101

224 Gundlupet 205616 182107 88.57 85

CHAMARAJNAGAR District 830887 684027 82.32 375

Grand Total 49260813 35547155 72.16 25348

*Note: The highlighted ACs are having  low voter turnout as compared to their districts, 
furthers these ACs have to work on to increase their VTR.
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EP RATIO:

The electoral popula�on ra�o is a parameter that provide informa�on about the percentage of registered voters against 
the total popula�on in the state. Every year Special Summary Revision is undertaken before revision dra� electoral rolls 
are published. At the end of the revision final electoral rolls are published. The EP ra�o is compiled and published during 
dra� and final electoral rolls with actual number of voters against the projected popula�on of that year. This is compared 
with census EP Ra�o i.e. percentage of Census 18+ popula�on to Census total popula�on to find the gap in the 
registra�on. Lower EP ra�o indicates that there are missing eligible voters who need to be traced and registered. Higher 
EP ra�o shows that the dead and shi�ed voters are s�ll con�nuing in the roll. The following table /figures provides the EP 
ra�o as per the electoral roll. 
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DISTRICT WISE EP RATIO:

 

Dist. No. Name Of District Census EP Ra�o  Dra� Roll - 2023 Final Roll - 2023 

1 BELGAUM 63.07 67.54 68.34

2 BAGALKOT 59.08 66.24 67.65 

     

3 BIJAPUR 63.79 64.74 66.18

4 GULBARGA 67.90 68.07 68.29

   

5 BIDAR 63.55 66.66 67.48

     

6 RAICHUR 64.88 67.75 68.80 

     

7 KOPPAL 67.64 64.85 66.34

8 GADAG 66.80 71.02 71.45 

     

9 DHARWAD 63.71 66.53 67.04

10 UTTARA KANNADA 66.03 75.08 76.02 

     

11 HAVERI 70.46 68.85 70.05

12 BELLARY 68.56 61.15 62.10 

   

13 CHITRADURGA 68.95 72.68 74.42

14 DAVANGERE 67.54 73.76 74.68

     

15 SHIMOGA 69.60 75.5 75.90 

     

16 UDUPI 63.18 79.58 80.44 

17 CHIKKMAGALUR 66.40 82.38 83.29

18 TUMKUR 63.19 77.27 78.59

     

19 CHIKKABALLAPUR 63.56 72.33 73.18

     

20 KOLAR 67.36 69.35 70.23 

   

21 BANGALORE RURAL 64.58 67.07 68.12

22 RAMANAGARAM 62.77 79.68 79.63

     

23 MANDYA 61.13 79.53 79.97 

     

24 HASSAN 53.47 77.96 78.69 

25 DAKSHINA KANNADA 68.63 72.48 73.70 

26 KODAGU 60.58 78.13 79.03 

27 MYSORE 63.29 71.58 72.49 

28 CHAMARAJNAGAR 66.94 76.34 77.03

29 B.B.M.P(CENTRAL) 67.74 53.07 53.55 

   

30 B.B.M.P(NORTH) 67.63 54.4 54.87 

31 B.B.M.P(SOUTH) 56.88 52.01 52.32

32 BANGALORE URBAN 70.36 59.06 59.91 

     

33 YADGIR 65.36 62.55 63.37

34 VIJAYANAGARA 65.08 65.80

     

 

AVERAGE: 65.22 69.42 68.05 
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GENDER RATIO–Final ROLL 2023:

 

Sr. 
No. Dist. No. Name of District Census Gender Ra�o  

Roll Gender 
Ra�o  

1 1 BELGAUM 973  979  

2 2 BAGALKOT 989  1004  

3 3 BIJAPUR 960  956  

4 4 GULBARGA 971  976  

5 5 BIDAR 956  935  

6 6 RAICHUR 1000  1030  

7 7 KOPPAL 986  1007  

8 8 GADAG 982  994  

9 9 DHARWAD 971  987  

10 10 UTTARA KANNADA 979  990  

11 11 HAVERI 950  952  

12 12 BELLARY 983  1029  

13 13 CHITRADURGA 974  999  

14 14 DAVANGERE 972  993  

15 15 SHIMOGA 998  1018  

16 16 UDUPI 1094  1074  

17 17 CHIKKMAGALUR 1008  1019  

18 18 TUMKUR 984  1002  

19 19 CHIKKABALLAPUR 972  1017  

20 20 KOLAR 979  1009  

21 22 BANGALORE RURAL  946  1009  

22 23 RAMANAGARAM 976  1030  

23 24 MANDYA 995  1014  

24 25 HASSAN 1010  994  

25 26 DAKSHINA KANNADA  1020  1043  

26 27 KODAGU 1019  1024  

27 28 MYSORE 985  1012  

28 29 CHAMARAJNAGAR 993  1018  

29 31 B.B.M.P(CENTRAL) 916  951  

30 32 B.B.M.P(NORTH) 916  948  

31 33 B.B.M.P(SOUTH) 916  923  

32 34 BANGALORE URBAN  916  903  

33 35 YADGIR 989  997  

34 36 VIJAYANAGARA 989  996  

TOTAL OF STATE  973  986  
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District wise young voters’ registra�on  

(ERO Net data)  

AC 
No. 

Assembly Cons�tuency 

Name 
Total Voters  

Young Voters 

Total  

Young voters 

to total voters 

Number of polling 

Sta�ons below this 

Ra�o 

1 B.B.M.P(SOUTH) 19,47,686 14,246 0.73 1,115 

2 B.B.M.P(NORTH) 20,78,204 17,302 0.83 1,143 

3 BANGALORE URBAN 33,72,841 31,379 0.93 1,773 

4 DHARWAD 14,75,375 13,976 0.95 949 

5 B.B.M.P (CENTRAL) 17,08,095 16,342 0.96 952 

6 HASSAN 14,39,607 14,735 1.02 1,099 

7 GULBARGA 21,69,794 23,659 1.09 1,398 

8 CHAMARAJNAGAR 8,35,133 9,109 1.09 551 

9 MYSORE 25,14,087 27,904 1.11 1,640 

10 CHIKKMAGALUR 9,35,859 11,052 1.18 664 

11 GADAG 8,51,140 10,220 1.20 532 

12 KODAGU 4,40,034 5,536 1.26 287 

13 BIJAPUR 18,03,489 23,767 1.32 1,206 

14 RAICHUR 15,83,404 20,982 1.33 1,070 

15 UDUPI 10,06,192 13,359 1.33 605 

16 YADGIR 9,64,451 12,888 1.34 628 

17 SHIMOGA 14,36,783 19,372 1.35 982 

18 BAGALKOT 14,94,710 20,464 1.37 1,089 

19 TUMKUR 21,66,445 29,711 1.37 1,443 

20 BELAGAVI 37,94,429 54,193 1.43 2,474 

21 RAMANAGARAM 8,85,635 12,723 1.44 607 

22 BIDAR 13,32,448 19,359 1.45 830 

23 DAKSHINA KANNADA 17,12,425 25,040 1.46 1,004 

24 MANDYA 14,83,300 22,273 1.50 945 

25 UTTARA KANNADA 11,62,162 18,958 1.63 777 

26 DAVANAGERE 13,90,206 23,661 1.70 913 

27 KOLAR 12,14,105 20,840 1.72 859 

28 HAVERI 12,57,417 21,784 1.73 815 

29 BANGALORE RURAL 8,38,712 15,583 1.86 595 

30 CHIKABALLAPUR 10,17,172 19,605 1.93 676 

31 CHITRADURGA 13,49,219 27,257 2.02 871 

32 VIJAYANAGARA 10,59,945 22,334 2.11 1,222 

33 KOPPAL 10,95,877 23,829 2.17 703 

34 BELLARY 10,99,312 24,236 2.20 666 

GRAND TOTAL 5,09,15,693  6,87,678  1.35  33083  

 
Note: Sl.no 18 to 34 having the young voters to total voters ra�o is high as to state average to reduce that steps 

need to be taken to create awareness among youths for enrollments.
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7. STRATEGIES FOR IMPROVING ELECTORAL PARTICIPATION IN VOTING

Marching Towards Polling Sta�on to Vote

1. MISSION would start with Check your name in the Electoral roll and facilita�ng eligible unregistered voters to 
register themselves. If family members are residing at one place and their names are in different polling sta�ons, 
then those have to be facilitated to shi� their names using form 8 at their own request.

2. State-wide “Electoral Literacy Campaign” to encourage voter awareness in those areas / polling sta�ons which saw 
a voter turnout below 60% in the 2018 Assembly elec�on.

3. Public dialogues will have to be conducted in rural areas and workshops will have to be held in the urban areas 
where the voter turnout in the 2018 Assembly elec�on was less than the State percentage. 

4. Media houses may be requested to launch discussions engaging well known speakers on improving Electoral 
Par�cipa�on in Vo�ng during conduct of elec�on through their channels and ar�cles in newspapers.

5. Distribu�on of voter slips along with voter guide (bilingual) well in advance (7 days before the date of polling) to each 
household to enable them to know their polling sta�ons, date of poll and �me of poll.

6. Voter guide will provide informa�on about facili�es available at the polling sta�ons including the app loca�ng 
polling sta�on and persons in queue and si�ng arrangements with shelter – The polling sta�ons and short video 
clips about voter right, importance of vo�ng including Mai Bharat Hoon during distribu�on of voter slips to 
disseminate/share among their groups

7. THE CEOs of ZPs have to take up various promo�onal ac�vi�es to improve electoral par�cipa�on on specific 
requirements of that area

8. Social Media Cinema houses, bus stand, railway sta�on, market places be used to spread messages about vo�ng 
right and importance of vo�ng.

9. Mobile exhibi�on vans fi�ed with audio visual equipment of DIPR, available in the districts, be used to disseminate 
the above messages through audio and videos. These vans start moving in low voter turnout frequently spread the 
message “All to Vote” from March 2023. 

10. Presidents and Secretaries of Resident Welfare Associa�ons may requested to undertake “Electoral Literacy 
Campaign” on every weekend to the residents in their areas / apartments to encourage voter awareness and vo�ng 
on the poll day during conduct of elec�on

11. Voter Awareness Forums to be ac�vated in all the private sector offices with the associa�on of FKCCI, NASSCOM, 
STPI, KASSIA, Karnataka Building & Other Construc�on Workers Welfare Board and such other local 
associa�ons/Boards which works for the companies / enterprises under different sectors at state and sub state 
levels for making aware the employees and their family members about the importance of vo�ng. The HR personnel 
need to lead VAFs and undertake to encourage voter awareness and vo�ng on the poll day during conduct of 
elec�on

12. The following departments have to be engaged for the above work

 a. Informa�on Technology and Biotechnology

 b. Industries and Commerce

 c. Labour

 d. Factories, Boilers, Industrial Safety and Health

 e. Industrial Training and Employment

 f. Other departments 

13. Voter Awareness Forums have to be ac�vated in all educa�onal Ins�tu�ons through ELCs for making aware the 
students & employees of these ins�tu�ons and their family members about the importance of vo�ng. The HR 
personnel / Deans need to lead VAFs and undertake to encourage voter awareness and vo�ng on the poll day during 
conduct of elec�on
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14. The following departments have to be engaged for the above work

a. Collegiate Educa�on 

b. Technical Educa�on

c. Universi�es

d. Industrial Training and Employment

e. Other departments 

15. The VAFs of Central and State Government offices of all the departments and also public sector undertakings have 
to ac�vated and ac�on taken as above.

16. Special Awareness Campaign for new and young voters

17. List of all PwD and 80+ age senior ci�zen voters have to be prepared and required assistance on poll day has to be 
planned for those want to vote in the polling sta�ons and they have to be made aware of these facili�es well in 
advance. 

18. Advance ac�on for Vo�ng through postal ballot by Absentee Voters in the category of Senior Ci�zens, PwDs and 
Covid-19 suspect or affected persons has to be undertaken

19. Ac�vi�es to mo�vate Voters in the category of Transgender, PVTG other marginal groups have to be undertaken

20. Following Slogans be used during the Campaign:

a. VOTE, it’s your right!

b. Feel proud to be a Voter. Be ready to Vote 

c. Be smart do your part, VOTE!

d. Your voice your VOTE

e. Rock the Vote

f. Vote, it’s your Right and Responsibility

g. Go Vote. Why don’t we VOTE?

h. I Vote because it’s my Right and Responsibility

i. I want you to Cast your VOTE

j. Your Vote your Future

k. Have a vision? Make a right decision! VOTE!

l. Keep calm and Vote wisely

m. Vote like an adult

n. The real deal is Vote

o. Make your Vote count

p. Vote for the best. Forget the rest

q. The real power is Vote

r. VOTE, it can take you ahead

s. Go & cast your Vote

t. Impress us! Go Vote

u. Tell friends and family members that vo�ng is their right

v. VOTE for whatever floats your boat

w. Give those sta�s�cians something to talk about, vote

x. Your Vote Counts

y. Your vote is your future

z. Go on your way but Vote today
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Reasons for Low Voter turnout

• Poor electoral roll management

• Shi�ing of polling sta�ons and voters from one place to the other crea�ng considerable confusion, which might 
prompt to abstain from vo�ng.

• Several senior ci�zens do not turn up for the fear of contrac�ng the virus and absence of transport facili�es.

• Non-distribu�on of voter slips contributes in an unexpected delay.

• Polling sta�ons of quite a few voters have been inexplicably shi�ed to other divisions and due to lack of voter slips, 
they could not figure it out. A few others chose to remain home rather than travel to the changed polling sta�on.

• Names of family members in different polling sta�ons

• Difficulty in loca�ng polling sta�on in the absence of voter slip

• Polling officer not able to search the name in the electoral roll in the polling sta�on even though the name is very 
much there in the electoral roll non availability of voter slip

• IT and call centre employees. having their name in Ci�es, moved to their na�ve places following the op�on to work 
from home.

• Date and �ming of poll day. 

• Going for ou�ng on holidays.

• Fear of standing in long queue and taking more �me to vote.
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8. KAP BASE LINE SURVEY-2023

i. OBJECTIVES OF THE SURVEY

Objec�ves of the study are in line with the objec�ves of SVEEP III. The major objec�ve is to analyse Knowledge, a�tude 
and prac�ces among the electors in Karnataka. Specific objec�ves are:

1. To assess the level of knowledge, a�tude, behaviour, belief and prac�ces of ci�zens in voter enrolment and 
understand the reasons for non-enrolment in Karnataka.

2. To inves�gate the process of registra�on of electors and to document the ins�tu�onal capaci�es that currently is in 
place.

3. To understand the electors par�cipa�on and document the problems faced by them if any.

4. To understand awareness level on the agenda “no voters to be le� behind”

5. To cri�cally study the inducements from any groups 

6. To understand the awareness of COVID 19 restric�ons

7. To recognise and show casing the success stories, innova�ve ac�vi�es, best prac�ces for documenta�on and 
adop�ng in future elec�ons.

Geographical Coverage

The geographical coverage for the study is an important 
characteris�c. While selec�ng the area to be covered it is 
ensured that every region of the state and every sec�on of 
society get equal representa�on. The state of Karnataka is 
broadly divided into 4 Administra�ve Division Viz. 
Bangalore, Belagavi, Gulbarga and Mysore Division. The 
Data will be collected to represent all the 4 regions. The 
number of Assembly Cons�tuencies (AC) across the each 
division is given as follows: Bangalore Division - 79 AC, 
Belagavi – 56 AC, Gulbarga - 40 AC and Mysore – 49. 

Forty five ACs, 20% of the total ACs, will be shortlisted 
based on the probability propor�onal to size sampling. 
While selec�ng these ACs out of the en�re region, 
following criteria were used to ensure equal and balanced 
representa�on to all sec�ons of the society:

1. AC reserve Assembly Cons�tuency(SC reserve and 
ST reserve)

2. AC that witnessed highest voter turnout in last 
Assembly Elec�on

3. AC that witnessed lowest voter turnout in last 
Assembly Elec�on

4. AC with highest change in the voter turnout ra�o 
between 2013 and 2018

5. AC with highest percentage of NOTA voters

6. AC represen�ng Rural popula�on (both developed 
and backward area will be selected)

7. AC represen�ng sub urban popula�on

8. AC represen�ng Coastal Area

9. AC representa�on of ci�es 

10. AC where Bye-Elec�ons were held during COVID-19

Quan�ta�ve Survey

A Structured ques�onnaire provided by the ECI and 
designed by Tata Ins�tute of Social Sciences (TISS) will be 
translated in Kannada to collect the data. The tool is 
divided into several sec�ons which cover various aspects 
of the household as well as the respondent such as:

Sec�on A: Iden�fica�on and quality control

Sec�on B: Selec�on of respondent

Sec�on C: Voter registra�on

Sec�on D: Elec�ons- Knowledge, A�tude, Behaviour, 
Belief and Prac�ces

Sec�on E: Voter awareness and a�tudes

Sec�on F: Background informa�on

Sec�on G: Only for persons with disabili�es

Sec�on H: Inducement.

Sec�on I: Knowledge on COVID-19 and Protocol (only 
for persons where Bye-elec�ons were held 
during 2020 and 2021)  

The KAP tool will be administered to respondents above 
the age of 18 years. Selec�on of the household will be 
done randomly, while selec�on of the respondent will be 
conducted using the ‘KISH GRID’ and they will be 
subjected to the KAP tool.

Qualita�ve Survey

Quan�ta�ve Survey will provide us a macro view of the 
scenario exis�ng at the ground level. To add to this macro 
perspec�ve that was obtained on the basis of the survey of 
about 4452 respondents (details are specified below), 
Focus Group Discussions (FGDs) will be conducted across 
all administra�ve divisions of the state of Karnataka. This 
task will specifically targeted to gauge the needs and 
concerns of varied sec�ons of the society. Across the 
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state, a total of 45 FGDs will be conducted one in each 
Assembly Cons�tuency across the four administra�ve 
divisions, of which Belagavi, Bengaluru, Kalaburgi and 
Mysuru with 11, 16, 8 and 10 FGDs respec�vely. The 
groups targeted include Youth, Women Groups, SC 
Community, and ci�zens residing in major ci�es.

Further, it also included, on a small scale, a sec�on of 
Migrants, Third Gender, Persons with Disabili�es, and 
Excluded Communi�es, which cons�tute the most 
marginalized sec�ons of the society. A checklist 
comprising of ques�ons and statements directed towards 
the electoral process, general a�tude and knowledge of 
voters will be used to conduct the Focus Group 
Discussions.

Sampling Design

Mul�-stage sampling design is used in the study. First 
Stage: representa�on from each administra�ve division of 
Karnataka.  Belgaum division also termed as Ki�ur 
Karnataka division, consis�ng of 7 districts has 56 number 
of assembly cons�tuencies. Bengaluru division consists of 
9 districts and 79 assembly cons�tuencies. Gulbarga 
division also termed as Kalyana Karnataka division 
consists of 7 distr icts possesses 40 assembly 
cons�tuencies and finally Mysore division with 8 districts 
has 49 assembly cons�tuencies.

Second Stage:  Assembly cons�tuencies are randomly 
selected It was decided to take 20% of Assembly 
cons�tuencies. So 45 assembly cons�tuencies are chosen 

and the number of cons�tuencies in each division is 
propor�onal to their respec�ve AC popula�on. Thus from 
Belgaum division 11 ACs, Bengaluru division 16 ACs, 
Gulbarga division 8 ACs and Mysore division 10 ACs are 
chosen. As men�oned earlier, these ACs are chosen to 
represent, reserved cons�tuencies, industrial areas, Rural 
backward areas, Rural developed areas, sub-urban areas, 
areas with low and high turnout ra�o, cons�tuencies with 
high gender gap and cons�tuencies with low youth voters. 

Third Stage: In the third stage, from each assembly 
cons�tuency four polling sta�ons are chosen. Polling 
sta�ons are chosen based on their performance in the last 
assembly elec�on viz., two polling sta�ons with high VTR 
and two polling sta�ons with low VTR. 

Fourth Stage: From each polling sta�on, 20 households 
are randomly chosen. Households are chosen to represent 
minority, social group, economic class, gender, PwDs etc. 
From each household one eligible individual would be 
chosen based on KISH GRID.

In order to understand the a�tude and behaviour of the 
voters in ci�es ACs from Belgaum, Dharwad, BBMP 
central, BBMP south, BBMP north, Mysore, Mangalore 
and Gulbarga would be over sampled i.e., 40 households 
from each polling sta�on.

Division  
Number ACs 

with 20 HHs  

Number ACs 

with 40 HHs  
Total number of HHs  

Belgaum  9 2 
9*4*20+2*4*40=1040+52(5% 

con�ngency) = 1092 

Bangalore  13 3 
13*4*20+3*4*40=1520+76(5% 

con�ngency) = 1596 

 

Gulbarga  7 1 
7*4*20+1*4*40=756+36(5% 

con�ngency) = 756 

 

Mysore  8 2 
8*4*20+2*4*40=1008+48(5% 

con�ngency) = 1008  

 

TOTAL 37 8 4452 
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iii. SOCIO-ECONOMIC AND DEMOGRAPHIC PROFILE

The current chapter has a�empted to assess the socio-
economic-demographic profile of the respondents 
across divisions. The distribu�on of respondents on 
the basis of key indicators such as age, gender, 
loca�on (rural/urban), marital status, disability, 
educa�on, occupa�on, social group and exposure to 
media have been examined. The primary conclusions, 
based on the analysis, are as follows:

• At the aggregate level the age cohort of 46-60 years 
accounts for the largest share with 28.2 percent, 
followed by 26-35 age cohort accounts for 23.5 
percent, 36-45 age cohort accounts for 22.7 percent 
of the respondents, 61 & above accounts for 16.7 
percent of the respondents and the least share is 18-
25 years of age cohort with 8.9 percent of the 
respondents.

• Females cons�tuted 42.8 percent of the respondents, 
while, 57 percent of the respondents were males and 
0.2 percent of respondents belonged to the Third 
Gender.

• The rural-urban loca�on determines the socio-
economic and poli�cal condi�ons in the state. 
Loca�on-wise distribu�on shows that 51.4 percent 
of the respondents belong to urban categories while 
48.6 percent belongs to rural areas.

• Near about 81.3 percent of the respondents are 
married, 11.8 percent are never married, 6.6 percent 
are widowed, and 0.3 percent are separated or 
divorced.

• Among the total respondents 2.37 percent of the 
respondents have recorded some form of disability. 
Among the 2.37 percent respondents, 1.32 percent 
have reported disability in movement, 0.64 percent 
reported seeing and 0.41 reported speech and 
hearing difficulty.

• A majority of the respondents belonged to Other 
Backward classes, (43.3 percent) followed by others 
(25.7 percent), SC (20.6 percent), ST (9 percent) and 
respondents who does not want to disclose is around 
1.3 percent.

• At the aggregate level, it is observed that a large 
propor�on of respondents have High school 
educa�on (25.2 percent), followed by primary school 
(20.7 percent), higher secondary (18.8 percent), 
illiterates (17.7 percent), Graduate and above, 
including Professional/Technical Courses (11.8 
percent) and Diploma/Cer�ficate (5.7 percent).

• In total , the labours and cul�vators/agriculture and 
allied ac�vi�es (27.7 percent) have the highest 
propor�on of respondents and followed by 
homemakers (20.3 percent), own enterprises (20.1 
percent), private services (14.3 percent) and 
government services (6.1 percent). On the other 

ii. ANALYSIS BASED ON SECONDARY DATA

This chapter presents the current and past scenarios of the 
electoral process in the state using the secondary data 
available through the Electoral to Popula�on Ra�o, Voter 
Turnout Ra�o, and Gender Gap ra�o in electors and votes 
polled. 

• Since the introduc�on of SVEEP in 2009, the number 
of electors has increased by 3.3 million from the 2008 
general elec�on to the 2013 GE. From 2013 to 2018 
the number of electors increased by 7.0 million and 
between 2018 and 2023 the increase has only been 
0.8 million, which could be the combined effect of 
COVID-19 as well thorough cleansing of the electoral 
roll.

• Irrespec�ve of the effort by the Elec�on Commission 
to increase the registra�on of young voters i.e., voters 
belonging to 18-19 years, the EP ra�o con�nues to 
stay around 36% with much lower registra�on by 
young females.

• In most of the northern districts, especially from 
Belgaum and Gulbarga divisions, the registra�on of 
young voters is very low, and emphasis should be 
more on the young voters through the SVEEP 
ac�vi�es

• The majority of the Assembly Cons�tuencies 
belonging to northern Karnataka had either very low 
or low EP ra�os and on the contrary, ACs belonging to 
southern Karnataka had medium, high or very high EP 
ra�os except Bangalore district, pockets of Mysore 
and Kolar. Regional disparity in the EP ra�o can be 
reduced by concentra�ng on the northern districts 
not just in terms of encouraging the unregistered 
ci�zens to register but also through thorough 
cleansing of the list.

• Significant improvement in the gender gap both in 
terms of electors and votes polled a�er the 
introduc�on of the SVEEP ac�vi�es. 

• The SVEEP interven�on has contributed enormously 
to the improvement in the vo�ng rate which can be 
seen during the last two Assembly elec�ons.  

• Female registra�on and vo�ng rate are at lower rates 
than male in every Assembly Elec�ons since 1962, 
with the turnout gap between males and females 
declining with each successive assembly elec�on. The 
gap which was 12.1 percentage points in the 1962 
elec�ons declined to just 1.2 percentage points in 
2018 assembly elec�on.

• Juxtaposing EP ra�o with VTR, the majority of the 
districts from the northern Karnataka region falls in 
the first quadrant (low EP ra�o and low VTR), whereas 
the majority of districts from the Southern region fall 
in the fourth quadrant (high EP ra�o and high VTR), 
indica�ng a high regional imbalance in the electoral 
process.
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hand, 1.9 percent of respondents are unemployed 
and 0.9 percent respondents are unemployed seeking 
for job.

• The highest propor�on of respondents depends on 
Television for elec�on news. On aggregate 80.6 
percent of the popula�on rely on Television, and 43.8 
percent of the respondents rely on mobile, 40 percent 
of respondents rely on newspaper/ magazine, 18.9 
percent of respondents rely on internet and only 7.1 
percent of respondents rely on radio.

• The data reveals that Television (82.5 percent) and 
internet (59.8 percent) are the cri�cal sources of 
informa�on to the respondents since this is accessed 
on a daily basis. It is followed by newspaper (38.3 
percent). Only 11.7 percent of the popula�on access 
to the radio on a daily basis.

In this study, the diverse character of Karnataka’s 
popula�on has been captured by selec�ng respondents of 
different socio-economic demographic indicators. This 
enables the formula�on of interven�on policies and 
strategies to enhance electoral par�cipa�on across all 
ci�zen groups of the state.

iv.  AWARENESS ABOUT VOTER REGISTRATION.

An electoral process is said to have achieved its objec�ve 
when a large number of eligible voters turn out to vote on 
the elec�on day and the en�re process is conducted or 
organised fairly. In order to have higher voter turnout 
people must be aware about the electoral  process and 
must be willing to par�cipate in the electoral process. In 
this connec�on, the Elec�on Commission undertakes 
various ini�a�ves to create voter awareness among 
various segments of the popula�on.  Given this 
background, in this chapter an analysis pertaining to 
par�cipa�on of voters in the electoral process.  

• Majority of the respondents processed voter’s card 
with rela�vely higher percentage from Mysuru 
division. 

• Lower percentage of students possessed voter card 
(87.9%) as compared to those employed in 
government services (99.2%).

• Lack of awareness (26%) to apply for voter id is the 
main reason among the respondents who did not 
possess voter id. 

• About 92% of the respondents were aware about the 
voter’s list of which only 2 % of respondents did not 
know if their name is being included in the voter’s list.

• Higher percentage of respondents from Mysuru 
division (99%) were enrolled in the voter’s list as 
compared to respondents form other divisions. 
Majority of the respondents (55%) reported that 
BLOs provided informa�on that their names should 
be listed in the voter’s list to be eligible to vote. 

• As respondents name being correctly spelled in the 
voters list is important, 92% of the respondent’s 
viewed that their name was correctly spelled in the 
voter’s list

• Though majority of the respondents are enrolled, 
about 8% of the respondents  reported that one of 
their family members aged 18 years and above has 
not been registered as elector.

• Among those respondents who were not enrolled, 
84.2% reported that the process of ge�ng EPIC was 
easy during their process of enrolment.  While only 
63% of PwDs felt the registra�on process was easy.

• Among those who did not possess EPIC card, 32% of 
the respondents reported Aadhar card as an 
alterna�ve ID proof used while vo�ng while 22% 
reported ra�on card or licence as an alterna�ve ID 
proof.

• Awareness about the voter centre was very low and 
only 49.2% of the respondents were aware about it 
and across division respondents from Belagavi 
division had the lowest levels of awareness. 

• Awareness about their polling was quite high and 
95.3% of the respondents were aware about their 
pooling booth.

v. AWARENESS ABOUT ELECTORAL PROCESS

• Minimum vo�ng age was known by 89.3% of the total 
respondents. About 90% of the male and 88.4% of 
female respondents knew about vo�ng age. Highest 
propor�on of respondent’s form Mysuru (93.5%) 
were aware of vo�ng least awareness was observed 
in Belagavi (84.2%) division. Across the age group, a 
higher percentage of those belonging to 18-25 years 
was aware of the vo�ng age (94.1%) as against those 
aged 61 and above (82.8%).

• 93.7% respondents from the others category had 
knowledge on vo�ng age followed by OBC (89.0%), 
SC (86.9%), and ST (84.1%). Respondents belonging 
to ST (64.6%) and SC (677.2%) category from 
Belagavi division were less aware of vo�ng age as 
compared to respondents belonging to same caste 
groups from other divisions.

• About 90.6% of respondents who were exposed to 
some forms of media were aware about the minimum 
age. of respondents exposed to some form of media 
from Mysuru division (94.0%) had more knowledge 
on minimum age for vo�ng while least awareness was 
found among those from Belagavi division (86.3%). 
On contrary, respondents who were not much 
exposed to media (69.2%) s�ll had knowledge on 
vo�ng age, but lesser propor�on compared to those 
who were exposed to media. 
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• Only 28.7% of the respondents knew that 1st January 
of the year as the qualifying date for registering in 
electoral rolls and 24.6% of the respondents were not 
aware  regarding the  qualifying age to register in 
electoral roll . A higher propor�on of respondents 
from Mysuru (31.6%) followed by Belagavi (31.0%) 
and knew that 1st January of the year as the 
qualifying date for registering in electoral rolls as 
compared to other two divisions. About 25.9% of the 
respondents form Bengaluru division were not aware 
of qualifying date for registra�on.

• 32.3% of the respondents from urban areas knew the 
right date for considering qualified for voter list as 
against 25.0% of the respondents from rural areas. 
Both rural and urban respondents form Kalburgi 
division had the least awareness about the qualifying 
age for ge�ng registered in electoral rolls.

• Respondents who were unemployed (15.0%), who 
worked in private sector (14.1%) and those who 
owned business from Kalburgi division had least 
awareness regarding the qualifying date for 
enrolment in electoral list as compared to those 
respondents in similar profession in other divisions. 
Likewise, respondents who worked in government 
services from Belagavi division and student 
respondents from Mysuru division were less aware of 
the qualifying date for ge�ng registered in the 
electoral rolls.  

• Only 23.1% of the respondents were aware about the 
correct date  while  majority of the respondents 
(63.8%) did not  know about voter’s day and about 
13.2% of them provided incorrect responses. 
Awareness regarding voter’s day dater was more 
respondents from Belagavi (25.5%) while least among 
respondents from Mysuru (20.6%) division.

• The results suggest that 25.3% male and 420.1% 
female respondents knew that 25th January is 
celebrated as voter’ day. Only 22.9%,22.7% and 
22.5% of the respondents in the age group of  61 
years and above, 46-60 years and 36-45 years 
correctly reported the  date of voter’ day celebra�on 
respec�vely as against 30.1% of those in the age 
group of 18-25 years.

• Interes�ngly 24.5% of the respondents who were 
illiterate were s�ll aware of the exact date of Voter’s 
Day followed. While only 25.3% and 23.8% of those 
with higher secondary level of educa�on, with 
Diploma cer�ficate and those with Gradua�on and 
above level of educa�on were knew the exact date of 
voter’s day.

• 36.3% of the respondents reported they saw the 
op�on when they casted vote while 5.3% reported 
they had seen in the electoral literacy club which they 
had taken part in and about 18.6% of them had heard 
about it. About 39.8% of them were not aware about 
NOTA.  

• Higher propor�on of respondents from Bengaluru 
division  had seen the NOTA op�on on EVM when 
they casted their vote (42.3%) and  had seen in ELC  
(7.6%). While lower percentage of respondents from 
Kalburgi  and Mysuru division  had seen the op�on on 
EVM when they casted their vote (31.6%) and  had 
seen in ELC  (3.5%) respec�vely.

• Both rural (60.5%) and urban (54.7%)  respondents 
from Mysuru division were more about NOTA on 
EVM while least awareness was observed among 
rural respondents (37.7%)  from Kalburgi and among 
urban respondents from Belagavi (33.0%). Male 
respondents (49.2%) were more aware about NOTA 
op�on on EVM compared to female respondents 
(40.2%). 

• Respondents from the ST category (49.6%) was high 
in propor�on who were aware of NOTA followed by 
OBC (46.6%), others (43.4%), SC (43.0%). Further, 
respondents  from Mysuru division belonging to SC 
(68.7%), OBC (53.4%) and other category (60.5%) 
were more aware about NOTA  compared to those 
respondents belonging to same groups from other 
divisions. Likewise, respondents belonging to ST 
category from Bengaluru division (60%) were more 
aware about NOTA op�on as compared to those 
respondents form Belagavi division (33.8%).

• Majority of the respondents (54.6%) were not aware  
about  braille on EVM. About 58.8% and 54.4% of the 
urban and rural respondents did not know about 
braille. Further, 24.5% of the respondents reported 
they saw the op�on when they casted vote while 
5.2% reported they had seen in the electoral literacy 
club which they had taken part in and about 15.7% of 
them had heard about it.  

• Both rural (60.5%) and urban (54.7%) respondents 
from Mysuru division were more about braille on 
EVM while least awareness was observed among 
rural respondents (37.7%) from Kalburgi and among 
urban respondents from Belagavi (33.0%). Male 
respondents (49.2%) were more aware about braille 
op�on on EVM compared to female respondents 
(40.2%). 

• Percentage of awareness about braille on EVM  
among Unemployed but available for work (79.5%), 
students (71.6%), those in government services 
(64,3%) and Regular salaried (63,7%%) respondents 
were high in contrast to home makers (32.7%) and not 
in laborers  (39.3%). 

• A cent percentage of those who were unemployed 
and those who were unemployed  but available for 
work from Mysuru division were aware about  braille.

• 41.4% of the respondents reported that they were not 
aware about EVM VVPAT. While 37.4% of the 
respondents reported they saw the op�on when they 
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casted vote, 3.9% reported they had seen in the 
electoral literacy club which they had taken part in 
and about 17.3% of them had heard about it.  

• Compared to respondents from rural areas a higher 
propor�on of respondents from urban had seen EVM 
VVPAT op�on either while vo�ng   or in the electoral 
literacy club. 

• Only 16,7% of the respondents from urban areas had 
heard about EVM VVPAT as compared to the rural 
respondents (17.8%).66.5%,of respondents from 
Mysuru division knew about EVM VVPAT as against 
44.8% pf respondents from  Kalburgi division.

• Unemployed but available for work (84.6%), 
Government employees (83.1%) and salaried (76.1%) 
respondents were in high propor�on to know about 
the VVPAT. On the other hand home makers and 
laborers were less aware of VVPAT. Students (61.7%) 
being highest in propor�on and home makers (22.5%) 
with least propor�on.

• A cent percentage of those unemployed but available 
for work from Mysuru division were aware about 
EVM VVPAT.

vi. ATTITUDES AND PARTICIPATION OF ELECTORS IN 
THE ELECTORAL PROCESS

The major findings of this chapter which a�empts to 
evaluate the a�tudes of respondents about electoral 
par�cipa�on and electoral processes are -

• Compared to other age groups, the younger voters 
(18–25 age cohorts) give rela�vely less importance to 
cas�ng votes.

• Across social groups, it is observed that in the recent 
elec�on, "others" have voted largely (96.5%), 
followed by OBC (94.7%), SC (94.2%), and ST (93.7%).

• From the analysis, it is interes�ng to see that as 
educa�on levels increase, the par�cipa�on of people 
in cas�ng votes goes down.

• it is seen that labourer/cul�vator/ workers involved in 
agriculture and allied ac�vi�es have par�cipated at 
the largest levels with 97.2% against people with own 
enterprise (96.8%) followed by government 
employees (95.9%), homemakers (95.3%), private 
services (94.9%), others (93.8%), unemployed 
(90.2%) and students (58.6%).

• Vo�ng is their cons�tu�onal; right/duty is the primary 
reasons which mo�vate and influence the people to 
par�cipate in the elec�on.

• Lack of an electoral ID card is a major reason for 
64.7% of eligible voters not vo�ng in the elec�ons,

• On average, roughly 90% and 86.2% of rural and 
urban respondents across the division’s experience 
the elec�on process are convenient in nature.

• In overall aspect, experience towards the vo�ng 
process is found to be high among the respondents of 
Mysuru districts.

• Across the divisions, on average, 67.8% of 
respondents rated their previous elec�on experience 
as "good".

• While analysing their previous elec�on experience in 
term of “very good” and “good” aspect, it is found that 
about 88.8% of the total respondents were very 
sa�sfied or sa�sfied with the previous elec�on 
process.

• Our analysis shows that the security threat is not an 
issue for 87% of the total respondents in the studied 
loca�ons. According to them, adequate police 
security and CCTVs at polling places were provided 
during the elec�on process to ensure safety and 
security and increase public par�cipa�on.

• At sub-aggregate level, it is seen that security threat is 
not at all a concern for the majority of respondents 
from rural regions (95.3%) and for 92% of them in 
urban region of Mysuru divisions during the elec�on 
�me. However, it is very much a threat for 4.3% of 
rural respondents of Kalaburagi and 7.3% of 
respondents in urban regions of Bengaluru divisions.

• Majority of respondents from Belagavi (37.8%), 
followed by Benagaluru, Mysore, and Kalabugi 
districts, opined deployment of police forces is not 
sufficient/adequate in nature during the elec�on. 

• In over aspect, about 35.7% of respondents across the 
d iv is ions opined the pol ice force's  is  not 
sufficient/adequate in nature during the elec�on.

• About,  35.4% and 36% of rural and urban 
respondents, respec�vely, were dissa�sfied with the 
police force deployment by the elec�on commission 
during the elec�on process.

• A higher propor�on of rural respondents across the 
loca�ons, i.e., Belagavi (63.5%), Benagluru (70.5%), 
and Mysuru (85.4%), rated their experience of the 
polling booth while vo�ng as "good" as compared to 
their urban counterparts in the respec�ve loca�ons.

• At the aggregate level, the largest share of the 
respondents reported that the most important reason 
for vo�ng is that they consider it their duty or right 
(79.3%).

• Vo�ng as right/duty (84.2%) followed by choice of the 
candidate as good (55.3%) are the two primary 
reasons for respondents belongs to 61 & above age 
group to par�cipate them in to elec�on process.

• The major factors influencing the vote are vo�ng as 
right or duty (79.3%) and the good nature of the 
candidate (51.1%)
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• At aggregate level, the experience of the polling booth 
is “good” for about 70% of rural respondents and 66% 
of urban respondents.

• Overall, the majority of respondents (69.6%) across 
the studied loca�ons were shown to be coopera�ve 
with the polling staff while 16.3% opined they were 
very coopera�ve.

• The coopera�ve nature of polling staff behaviour in 
the vo�ng process was found by the majority of total 
respondents in Mysuru district (82%), followed by 
71% in Belagavi district.

• Almost the similar propor�on of voters belong to both 
rural and urban regions, i.e., 10.5% and 10.4%, 
respec�vely, across all the study loca�ons, reflects 
their opinion about the non-coopera�ve nature of 
polling staff during vo�ng.

• Almost 3.3% and 1.3% of the total sampled 
respondents belongs to urban and rural regions 
respec�vely expressed that they faced difficulty while 
vo�ng. Further, majority of rural and urban 
respondents in Bengaluru divisions as compared to 
others opines they faced difficulty while vo�ng.

• Difficulty with no separate queue (62.1%) emerged as 
the main obstacle followed by a lack of drinking water 
facili�es and a ramp (22.3%), a long line for vo�ng 
(18.4%), and coercion or threat by the polling party 
(16.5%).

• No separate queue for senior ci�zens/PwDs emerged 
as main difficulty for about 64.3% of disabled sampled 
respondents in the vo�ng process.

• Candidate honesty is one of the major influen�al 
factors (for 51% of respondents) that mo�vate the 
respondent to vote for them.

• On average, about 52.7% of the respondents across 
the divisions agreed that “every vote counts” in a 
democracy, while 34.8% strongly agreed with the 
same.

• Higher propor�on of respondents (53.3%) agreed 
upon compulsory vo�ng system in the state.

• About 54% of respondents do not consider vo�ng to 
be a cumbersome chore or burdensome task in the 
elec�on.

• At the average level, about 50% of the respondents 
agree that elec�ons are conducted freely and fairly in 
India, with an addi�onal 24.5% strongly agreeing to 
this statement.

• At the disaggregate level, about 60% of the 
respondents from Mysuru division agree on the 
statement, followed by Bengaluru (50.4%), Kalaburgi 
(44.6%), and Belagavi (43.3%) divisions.

• Almost 50% agree that EVMs provide accurate results 
across the division, with the majority of respondents 
from Mysuru (61.4%) agreeing with the statement, 
followed by Bengaluru, Belagavi, and Kalaburagi 
divisions.

• Across all men�oned regions, honesty is the most 
important factor in selec�ng candidates.

• Across all the regions, respondents opine that "the 
nature of candidate" is the most influen�al factor 
affec�ng their vo�ng preference.

• Caste is one of the major factors affec�ng vo�ng 
preference in Bengaluru (6.7%), followed by Belagavi 
(4.7%), Kalaburagi (3.9%), and Mysuru (1%).

• Across the divisions, although a considerable 
propor�on of sampled respondents disagree that 
women should consult male members or elders 
before vo�ng, almost a quarter of the popula�on 
(26.2%) agrees, and 7.3% of them strongly agree with 
this statement.

• Almost 46.2% of the respondents opine that the 
influence of money and muscle power is increasing in 
elec�ons. Larger propor�on of respondents belongs 
to Mysuru division (37.2%) agree with the above 
statement followed by Belagavi (27%), Kalaburagi 
(25.4%) and Benagluru (23.6%).

vii. VOTERS INDUCEMENT ACTIVITIES DURING 
ELECTORAL PROCESS

This chapter aims to address the issue of inducement 
during elec�ons. Respondents view towards inducement 
ac�vi�es and use of money/muscle power is captured 
here and the main conclusions are as follows:

• It is heartening to see that only 5.3% of the 
respondents felt that there were inducement 
ac�vi�es during elec�ons. Higher percentage of 
respondents from rural areas (5.8%) reported 
ac�vi�es taking place towards influencing voters as 
compared to urban respondents (4.7%) during last 
elec�on.

• Higher propor�on of respondents from Belagavi 
division (8.7%) reported existence of inducement 
ac�vi�es during elec�ons while such ac�vi�es were 
observed least by the respondents in Mysuru 
division(2.7%). 

• Rela�vely higher percentage of respondents (i.e., 
8.1%) experienced the presence of money/ muscle 
power by the candidates / poli�cal party during last 
elec�ons. Such presence was more experienced by 
urban respondents (8.5%) than rural respondents 
(7.6%). 

041



NOTHING LIKE VOTING I VOTE FOR SURE

SVEEP ACTION PLAN 2023

• Around 2% to 3% of the electors who voted were not 
aware of the arrangements at the polling sta�on. 

• Less than a quarter of the electors were aware of 
cas�ng votes using postal ballots for senior ci�zens, 
PwDs and COVID suspects/affected persons. 
Though a small percentage made use of this facility. 

ix.  R E F L EC T I O N S  O N  VOT E R S  B E H AV I O U R : 
FOCUSED GROUP DISCUSSIONS

Overall Observa�ons

• It appears that a good understanding exists about the 
registra�on process among various categories of 
voters/ci�zens.

• Most FGD par�cipants voiced their demand for 
stringent ac�on against bribing and corrup�on for 
issue of voter ID cards. All stakeholders were of the 
view that the involvement of agents and middlemen 
should be curtailed.

• There is a need for increasing the intensity and 
frequency of awareness programmes in Mysore 
division.

• The ac�ve par�cipa�on of Gram Panchayat, Taluk 
Panchayat and booth level officials is necessary in the 
registra�on awareness campaigns, especially in those 
implemented in Mysore division.

• Effec�ve and regular adver�sements need to be 
designed and broadcast in order to reach out to a 
larger number of ci�zens.

• Policy interven�ons should be brought in to permit 
migrants, who are Indian ci�zens, to vote from the 
loca�on of their current place of residence.

• Elec�on commission should ban poli�cal par�es’ or 
candidates’ vehicles from providing transporta�on 
facili�es to voters on the day of elec�on.

Persons with Disability

• Government officials need to visit all PwDs houses to 
conduct surveys and awareness ac�vi�es.

• There is a strong need to conduct orienta�on 
programmes / events on the facility of helpline 
numbers and the ways of availing this facility.

• Posters and Voters guides in Braille script should be 
handed over to PwDs.

• Most PwDs reported to facing difficul�es in reaching 
the polling centres as they cannot afford to travel in 
commercial vehicles, and public transporta�on 
facili�es are not disabled-friendly.

• Wheelchair facility, along with a designated person, 
should be made available in all polling sta�ons.

• Both in Rural and Urban areas, respondents from 
Belagavi division experienced more money/muscle 
power and Mysore division respondents experienced 
less. 

• To persuade voters, rallies are organised by 
candidates/poli�cal par�es and only 15% of the 
respondents reported to have a�ended and 
par�cipa�on was rela�vely more from the 
respondents belonging to Rural areas compared to 
Urban. 

• At Division level, higher percentage of respondents 
from Belagavi division have par�cipated(18.2%) and 
respondents  from Mysore d iv is ion(10.2%) 
par�cipated less in such ac�vi�es.  

• Expenditure towards par�cipa�ng in the rallies was 
born by the respondents in nearly 50% of the cases. 

• Respondents viewed that Distribu�on of liquor, Food 
packets and Money through Self Help Groups were 
the most common way of luring electors during last 
elec�ons. 

viii.  KNOWLEDGE OF COVID-19 PROTOCOL DURING 
ELECTIONS

This chapter addresses the awareness about the COVID-
19 protocols to be followed during bye-elec�on. To 
understand the awareness of the ci�zens about  COVID-
19 protocol, 5 assembly cons�tuencies where bye-
elec�ons were held during 2020 and 2021 were chosen. 
The main conclusions are as follows:

• Interes�ngly, more rural residents (87.7%) from the 
selected 5 Assembly cons�tuencies were aware of 
the bye-elec�ons as compared to urban respondents 
(65.7%). 

• Around 93.8% of the respondents had par�cipated in 
the elec�on, again with higher percentage of 
par�cipa�on from rural areas.   

• Among the protocols to be followed as part of 
COVID-19, awareness about wearing a mask was 
highest (97.9% of the respondents being aware) 
followed by social distancing (89.3%) and then 
washing hands or use of sani�ser (85.2). 

• Knowledge about thermal screening was rela�vely 
less known compared to other protocols. Here, 
awareness is found to be high among urban residents. 

• Television happened to be the main source of protocol 
awareness through which electors got the 
informa�on from. The next important source through 
which the informa�on was spread was Booth Level 
Officers. 

• A majority of those who voted felt that the protocols 
were followed at polling sta�ons. 
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• Though a majority of the SC/ST FGD par�cipants 
were unaware of NOTA, EVMs are preferred due to 
the ease of opera�on

• Accep�ng bribes in the form of cash and kind from 
candidates is commonly seen in these communi�es’ 
voters, with most of such voters being forced to 
accept such gi�s due to their poverty and 
indebtedness.

• While SC/ST par�cipants stated that Elec�on-related 
promo�onal ac�vi�es are being carried out widely, 
they were unable to dis�nguish between ac�vi�es of 
the Elec�on Commission and those conducted by 
poli�cal par�es. However, they are sa�sfied with the 
informa�on received during the promo�onal 
ac�vi�es.

• Voter registra�on should be done every year by 
teachers as is being done during the children’s census.

• False promises by candidates should be curtailed, 
informa�on regarding facili�es provided by the 
Elec�on commission should be shared, and 
awareness about the registra�on process created 
amongst migrant labourers. 

EXCLUDED COMMUNITIES/MIGRANTS/THIRD 
GENDER

• Lack of awareness regarding the personnel to be 
contacted for voter registra�on, non-availability of 
documents required for registra�on, and lack of 
transport facili�es to reach the polling sta�ons were 
the major problems faced by members of the 
excluded communi�es to cast their votes.

• Migrants find it difficult to travel to their place of 
registra�on (from their current place of residence) to 
cast their vote. Such migrants seek addi�onal days of 
leave to cast their vote without loss of wages.

• Urban transgender are mostly aware of their rights 
but face difficul�es in registra�on as they don’t 
possess valid documents and face discrimina�on.

Conclusions

The FGDs conducted with various voter groups have 
provided specific insights into the issues faced by these 
groups and their percep�ons regarding various stages and 
ac�vi�es rela�ng to the electoral process. These insights 
could be useful in making suitable modifica�ons in the 
EC’s ini�a�ves so as to bring about sustained change in 
key electoral indicators.

a. Persons with Disabili�es (PwD)

• While PwDs are generally aware of the process of 
registra�on, the major challenge is the constrained 
mobility or inability of such individuals to reach out to 
various officials/offices to complete the registra�on 

Women

• Most women voters are comfortable with the exis�ng 
�mings (dura�on and �me) on the day of vo�ng.

• Basic facili�es such as usable toilet facility, feeding 
room, and a wai�ng room with drinking water facility 
should be provided in all polling sta�ons.

• Separate queues should be available for the benefit of 
women voters.

• Distribu�on of alcohol to coerce voters and the 
presence of alcohol outlets near polling booths lead 
to squabbles/fights near the vo�ng centers, and 
therefore, such incidents / loca�ons, which are risky 
for women, should be avoided. 

• Provision of Voter ID cards to applicants must be 
based on an efficient process 

Youth

• Youth par�cipants suggested that an exclusive mobile 
phone applica�on (app) for the registra�on of voters 
should be made available and popularised.

• Youth voters were of the opinion that, in rural areas, 
registra�on through Anganvadi is more feasible and 
approachable.

• In Bangalore division, the youth FGD par�cipants 
noted that most colleges had ELCs which were 
ac�vely engaged in crea�ng awareness. The ELCs 
organized events such as demonstra�ons on use of 
EVMs and VVPATs.

• Non-availability of voter ID is a major impediment to 
higher voter turnout among youth. Some youth were 
dissuaded from cas�ng their vote by the lack of 
suitable candidates in the fray.

• During local fes�vals and events such as jathre (fair) or 
weekly market, awareness campaigns should be 
conducted by organising jathas, street play, and 
bicycle jatha.

• Youth par�cipants also felt that awareness campaigns 
should be conducted regularly or periodically using 
various modes/channels instead of conduc�ng such 
events only during elec�ons.

SC/ST

• Most SC/ST FGD par�cipants were unaware of the 
fact that EPIC cards and voter registra�on process 
can be availed throughout the year.

• Employment as wage labour, migra�on and lack of 
vehicle facility for women, aged and disabled are the 
main reasons for low turnout of SC/ST.

• Lack of adequate developmental works in the SC/ST 
colonies is one of the main reasons which dissuade 
SC/STs from par�cipa�ng in the vo�ng process.
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• Women par�cipants in the FGDs men�oned that as 
they are constrained from a�ending public awareness 
events on a frequent basis, the EC should run 
campaigns on television and through Anganwadi 
workers etc.

o Sugges�ons were received that women should have a 
separate �me for vo�ng and that their queues should 
be separate from that of men. Also, women expect 
basic facili�es including toilets in the vo�ng centres.

o It was felt that the voters list had to be updated duly 
and should be displayed in the concerned registra�on 
centre, so that discrepancies can be iden�fied and 
rec�fied at any point of �me. It was men�oned that 
the voter ID cards should be provided free-of-cost 
and without delays.

o Women par�cipants said that the awareness 
campaigns should feature women achievers too. They 
felt that the campaigns should be customized to local 
contexts and should be done in such a way that they 
focus on the process and advantage of vo�ng than 
just vo�ng as a right.

o EVM machines are found to be convenient and 
acceptable by women.

c. Youth

o As in the case of the previous two groups of 
par�cipants, youth too lack clarity regarding the 
process of registra�on. They are, by and large, 
unaware of the process and the offices/ persons to be 
contacted for registra�on and they are unaware of 
the role of the BLO. Some of them do not have 
informa�on about the documents which they need to 
produce to get themselves registered

o Most of the youth use social media to obtain 
informa�on for vo�ng and registra�on. In colleges, 
elec�on literacy clubs are gaining popularity but 
these clubs are also expected to support the college 
students in ge�ng themselves registered without 
facing difficul�es and delays.

o It was expressed that the reason for low turnout 
among youth voters was their disillusionment with 
the poli�cal system and their disengagement with the 
electoral/democra�c processes. It was suggested 
that young achievers in various fields should be 
recruited as youth ambassadors and u�lized for the 
campaigns. It was felt that more efforts should be laid 
in crea�ng awareness about NOTA so that the youth 
could voice their disagreement in a free manner.

o EVMs are found to be acceptable to the youth.

process and obtain their voter ID cards. It was seen 
that the PwDs lack informa�on regarding the dates 
and �me of registra�on.

o It is evident that PwDs need to be provided a dis�nct 
mechanism to get their registra�on completed. It 
must be a�empted to get them registered at their 
homes through home visits by officials and 
facilitators. Also, as part of special drive, the 
registra�on dates, �me and and related infrastructure 
(e.g. queues) should be dis�nct for PwDs.

o If within the mandate of the EC, poli�cal par�es 
should be encouraged to field candidates who are 
physically challenged.

o The vo�ng centre should have basic facili�es to 
support the PwDs. The centres should have provision 
for drinking water, wheelchair, EVMs and some 
instruc�onal materials in Braille script (for the visually 
impaired). Officers at the centre should ensure that 
the PwDs have a separate queue for vo�ng, or that 
they are given priority for vo�ng.

Braille script was found less popular among the 
respondents. Hence it has to be promoted and reached to 
the ul�mate ci�zens through a be�er mode of 
adver�sement.

Respondents suggested linking Aadhaar with voter's ID 
and also linking PwDs with UDID cards to avoid the fake 
beneficiaries.

• PwDs are unanimous in their view that the use of EVM 
machines is a more efficient process than ballot 
paper-based vo�ng.

• PwDs expect the EC to implement addi�onal 
mechanisms to prevent bribing of voters. Also, it is 
expected that voter ID cards should be provided free-
of-cost without delay if all the documents are 
provided. Also, PwDs may need assistance in 
procuring some documents that are essen�al to 
obtain registra�on. Also, PwDs who are challenged in 
mobility require assistance in travelling to the vo�ng 
centre on vo�ng day.

• PwDs are of the opinion that the adver�sement 
campaigns should feature PwDs too and that the 
messages should be based on local context and 
issues.

b. Women

• On the whole, women are unaware of the registra�on 
process. Although they state that they have been 
obtaining registra�on-related informa�on through 
anganwadi workers, the workers are unable to 
arrange for documents and addi�onal coordina�on 
with the registra�on-related officials to receive the 
voter ID cards without delays. Social workers too are 
a source of informa�on and support for the women.
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o In some cases, it was reported that the vo�ng centre is 
away (distant) from the place of residence of SC/ST 
voters. It was men�oned that daily wagers and the 
poor voters cannot lose a day’s wage or spend money 
to travel to the vo�ng centres to cast their votes.

e. E x c l u d e d  C o m m u n i � e s / M i g r a n t s / T h i r d 
Gender/Others

o Excluded and marginalized Communi�es form one of 
the voiceless communi�es in the electoral process as 
they are largely unaware of the voter registra�on 
process due to lack of personnel or BLO officers who 
can guide them in voter registra�on and electoral 
process.  In many cases,  the excluded and 
marginalized communi�es do not possess the 
necessary iden�ty documents to obtain registra�on.

o Migrants were of the view that transac�on costs 
related to vo�ng are higher due to travel costs and 
loss of wages due to their par�cipa�on in the vo�ng 
process.

o Third Gender Community con�nues to face 
challenges in registra�on and par�cipa�on in the 
vo�ng process. Non-availability of requisite 
documents is a barrier for registra�on by individuals 
of this community.226

d. Scheduled Castes/Scheduled Tribes

o SC/STs too are unaware of the registra�on process. It 
was men�oned that the voters list was not updated 
and that they had bear a cost to obtain their voter ID 
cards. It was stated that community leaders have not 
provided the necessary informa�on and BLOs do not 
visit villages.

o The par�cipants felt that the registra�on process 
should not be ac�ve only at the �me of elec�ons, but 
should be an ongoing process with the involvement of 
facilitators.

o Migra�on  i s  h igh  and  peop le  f rom other 
states/regions are unable to vote because of lack of 
provision for vo�ng locally or through remote means 
(e.g. postal vo�ng).

o EVM machines are acceptable to SC/STs. The 
par�cipants felt that bribing and coercion should be 
controlled by the EC so as to enable SC/STs to 
exercise their vote without fear.

o Par�cipants men�oned their disillusionment with the 
poli�cal par�es as they felt that the candidates were 
not commi�ed to work for the benefit of society at 
large.
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Appendix Table: Chosen Cons�tuencies Belgaum Division
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Sl.no Cons�tuency Type Cons�tuency 
Name 

District VTR

1 SC reserved Mudhol 19 Bagalkote 75.56

2

 

ST reserved

  

Yemkanamardi 10

 

Belgaum 79.28

3

 

City

 

Hubli -Dharwad 

Central

 

73

 

Dharwad 60.97

  

4

 

City & Bye elec�on 

 

Belgaum 

Dakshin

 
12

 

Belgaum 62.5

  

5

 

Sub urban

 

Hungund

 

25

 

Bagalkot 73.11

  

  

6

 

Coastal area

 

Kumta

 

78

 
U�ara 

Kannada  81.2

  

7
 Rural Backward & 

Bye elec�on
  Sindgi

 
33

 
Bijapur 71.40

  

8
 

Rural Developed
 Chikkodi -

Sadalga
 2

 
Belgaum 84.9

  

9

 

Lowest TO

 

Devarahippargi 27

 

Bijapur 66.7

  

10

 

Highest TO & Bye 
elec�ons  

 

Hangal

 

82

 

Haveri 84.42

  

11 Navalgund 69 Dharwad 78.22

  

AC 
Number 

 

 

     
  

      

  
 

 

 

 

 

 

Polling 
sta�on No  

  

  

  

  

  

 

  

  

  

  

  

 

  

  
  

  

  

  

 

  

  

  

 

  
  

  

  

  
  

  Highest gap in 
VTR between 

male and female
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Appendix Table: Chosen Cons�tuencies Belgaum Division

sl.no Cons�tuency 
Type 

Cons�tuency Name
AC 

Number 
District VTR

Polling 
sta�on 

No  

1 SC reserved Bangarpet 147 Kolar 81.35

    

2 ST reserved Jagalur 103 Davanagere

 

78.08

   

3
City & Bye 

elec�on  
 Rajarajeshwarinagar 154 BBMP 

Central 

 54.38

   

4  City Sarvagnanagar 160
BBMP 
North 

 51.24

 

5  City Vijayanagar 167 BBMP south 50.08
 

6  Sub urban Bhadrava� 112 Shimoga  73.67
 

7
 

Highest % of 

NOTA
Kolar Gold Field 146 Kolar

 
73.23

 

8

 

Rural Backward Channagiri

 

109 Davanagere

 

80.6

 

 

9
Rural 

Developed
Tirthahalli 114 Shimoga 85.26

 

10 Lowest TO Bommanahalli 175 BBMP South 47.22

   

11 Highest TO Hosakote 178
Bangalore 

Rural 
90.33
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12
 

Highest change 
in VTR between 
2013 to 2018

Hiriyur 100 Chitradurga
 
80.2

84.68

63.37

84.77

79.42

 

13

 

Industrial area Devanahalli 179

 

14

 

Sub urban Anekal

 

 

 

 

177 Bangalore 
urban

 

 

15
Rural Backward 
& Bye elec�on

Sira 136 Tumkur

 

16
Rural 

Developed
Nelamangala 181

   

 

 

 

 

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

 

Bangalore 
Rural

Bangalore 
Rural
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Chosen Cons�tuencies in Gulbarga Division

sl.no

 

Cons�tuency Type

 

Cons�tuency
Name 

 

AC 
Number 

 

District

 

VTR

 

Polling 
sta�on No  

 

1

 

SC reserved

  

Chincholi

 

42

 

Gulbarga

 

68.78

 

  

  

  

  

2

 

ST reserved & bye 
elec�on  

  

Maski

 

59

 

Raichur

 

68.97
 

 

  

  

  

  

3
 

City
 

Gulbarga U�ara
 

45
 

Gulbarga
 

54.27
 

  

  

  

  

4  Sub urban  Chi�apur 40 Gulbarga 60.54 

  

  

  

  

5
 Rural Backward & 

Bye elec�ons 
 Basavakalyana

 
47 Bidar

 
64.85 

  

  

  

  

6

 

Rural Developed

 

Raichur Rural

 

53

 

Raichur

 

69.29

 

  

  

  

  

7

 

Lowest TO

 

Gumitkal

 

39

 

Yadgir

 

62

 

  

  

  

  

8

 

Highest TO

 

Yelburga

 

63

 

Koppal

 

79.53
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sl.no
Cons�tuency 

Type 
Cons�tuency 

Name 
AC 

Number 
District VTR

Polling 
sta�on 

No  

1

 

SC reserved

  

Kollegal

 

222

 

Chamarajanagar 79.88

         

2 ST reserved H D Kote 213 Mysore 79.6

  

  

  
       

  

3

 

City

 

Mangalore 

city south

 

203

 

Dakshina 

Kannada

 

68.16

 

  

  

  

  

4

 

City

 

Krishnaraja

 

216

 

Mysore

 

59.54

 

  

  

  

  

5

 

Sub urban

 

Bantwal

 

205

 
Dakshina 

Kannada

 
82.4

 

  

  

  

  

  

6

 

Rural Backward

 

Gundlupet

 

224

 

Chamarajanagar

 

89.1

 

  

  

  

  

7
 

Rural Developed
 

Kundapur
 

119
 

Udupi
 

79.55
 

  

  

  

8
 

Lowest TO
 

Mudabidiri
 

201
 Dakshina 

Kannada 
 76.19

 

  

  

  

  

9
 

Highest TO
 

Melkote
 

188
 

Mandya
 89.52  

  

  

  

  

10 
Highest change 

in VTR between 

2013 to 2018 

Belthangadi  200  
Dakshina 
Kannada  

82.07  

  

  

  

  

  

Chosen Cons�tuencies in Mysore
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9. TARGETED INTERVENTIONS

The targeted Interven�on strategy was introduced in SVEEP 2 phase star�ng from 2013. The targeted interven�on 
strategy is further refined and sharpened to make it more effec�ve and efficient. The interven�ons for specific target 
audience segments are to be necessarily based on evidence, i.e., data and analysis in order to understand the challenges, 
barriers and gaps through analysis of KAP surveys and other available data.

To engage specific target groups iden�fied through a rigorous mechanism that takes into account data from each polling 
sta�on, customised interven�ons may be designed, especially to make possible the ac�ve par�cipa�on of youth, 
women, apathe�c urban voters and iden�fied le� out groups/communi�es. Different audience segments have specific 
characteris�cs, issues, challenges, barriers, needs, media habits, knowledge levels, power dynamics, drivers, triggers to 
help them to come forward and take the desired ac�on.

The steps in undertaking the targeted interven�on include mapping of the target segment, situa�on analysis, defining 
objec�ves, communica�on, media and outreach ac�vi�es, involving partners and collaborators, training and capacity 
building, monitoring and tracking of ac�vi�es and outcomes.

I. Targeted Interven�on Strategy  for  Women

Women are a very important segment from elec�on and voter par�cipa�on perspec�ve as they cons�tute almost 50% of 
the popula�on. Although there has been very significant progress in women par�cipa�on and reduc�on in gender gap in 
vo�ng over the years there are some challenges that need to be addressed strategically to further enhance the 
par�cipa�on of women.

In Lok Sabha Elec�on 2019, the women voter Turnout exceeded that of men thereby not only reducing but also reversing 
the gender gap. This achievement needs to be sustained with con�nued efforts.

Key Issues

Women are not a homogeneous target segment. They include various sub segments such as rural, urban, tribal, illiterate, 
low-literate, moderately literate, educated and professional. From a Social Economic Status (SES) perspec�ve, the home 
makers, working and professional category as well as daily wagers, and unemployed women have to be understood 
differently. Migrant, marginalized, vulnerable, minority women have their own share of challenges and barriers.

• A large number of women, especially middle aged and older women, may not have any access to informa�on 
sources, such as newspaper, radio TV, mobile etc. even though that may be available to other male members of the 
family. This creates an informa�on asymmetry and makes it even more difficult to reach out to them with correct 
and �mely informa�on about elec�ons including ethical and inclusive aspects.
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Partnerships

• Department of Women and Child Development has 
been requested to have electoral educa�on in all its 
out reach  in i�a�ves ,  espec ia l l y the  l a rge 
ICDS/’POSHAN’ programme with over 13 Lakh 
Anganwadi workers (AWW) across the country.

• State Rural Livelihood Missions have a large network 
of SHGs, which may be u�lized for outreach at grass 
root level.

• Ministry of Educa�on through its  var ious 
programmes for women and girls.

• CSOs/NGOs working with women and adolescent 
girls, training Ins�tu�ons working with women.

KEY STRATEGIES

• Media Houses producing programmes on women 
leaders.

• Business and corporate houses and associa�ons for 
larger par�cipa�on of women in their workforce.

ii. Targeted Interven�on Strategy for PwDs

PwDs cons�tute a special category of ci�zens. As per 
Rights of Persons with Disability Act 2016 there are 21 
types of disabili�es. (Refer to Annexure 5). The ECI vision 
of a fully accessible elec�on must enable people of all 21 
disabili�es to be able to register as voters and par�cipate 
in vo�ng without any hardship or inconvenience. This in 
itself is a huge challenge as each type of disability has to be 
comprehensively addressed and overcome at each stage 
of the electoral cycle through appropriate procedures, 
technologies, infrastructural facili�es and logis�cal 
support. In addi�on, there is the challenge of changing 
a�tudes of the society as well as the elec�on machinery 
in respect of each specific disability with respect to their 
electoral rights. It is important to understand the issues 
and challenges faced by each category of PwDs and take 
steps at policy and opera�onal level to ensure enhanced 
PwD electoral par�cipa�on. Therefore, accessibility is a 
major theme of SVEEP strategy. 

Various instruc�ons have been issued from �me to �me to 
render the en�re electoral process (from enrolment to 
vo�ng) accessible to all including persons with disabili�es 
and senior ci�zens. Some of the ini�a�ves are:

• Marking of PwDs in the electoral rolls

• Pre poll and poll day facilita�on

• Assured Minimum Facili�es: Ramps, wheelchairs, 
volunteers ,  pr ior i ty vo�ng,  s ign language 
interpreters, braille posters, braille dummy sheet etc.

• PwD Polling Sta�ons (manned by PwD staff)

• Prin�ng of EPIC in Braille

• Braille enabled EVMs

• Women are also influenced by the male members of 
the family and community and may not vote strictly 
as per their own choice.

• Women who have married in a different loca�on or 
are working in transferable jobs or are seasonal 
migrants, some�mes are not aware of the facility of 
moving their voter ID to the new cons�tuency.

• The new women voters or first-�me voters may face 
a challenge in registra�on and par�cipa�on due to 
lack of access to internet and restric�ons on mobility.

KEY STRATEGIES Ac�on points

• Update and maintain gender disaggregated data for 
planning evidence-based interven�ons.

• Conduct detailed analysis of media consump�on 
pa�erns of women segments.

• Develop gender sensi�ve checklists for producing 
communica�on material and ac�vi�es and take up 
women centric communica�on interven�ons.

• Produce crea�ve communica�on material on 
registra�on and vo�ng in the form of print, A/V and 
other formats for different media and disseminate at 
suitable points.

• U�lising women Icons for mo�va�on of young 
women for enhanced par�cipa�on.

• A comprehensive trainer’s kit may be designed and 
made available to the states. Transla�on of the 
literacy material and Training of Trainers & Facilitators 
for CSOs, SHGs, ASHA, AWW, etc needs to be done 
at CEOs level.

• Include gender sensi�za�on in training modules for 
master trainers at ECI and state level. Gender 
sensi�za�on of elec�on officials including BLO and 
security personnel deployed during elec�ons.

• Raise awareness on new mobile apps, voter helpline 
1950 and NVSP for access and informa�on updates.

• Use the exis�ng local AIR and DD programmes 
focussed on women to spread electoral awareness.

• Door to door outreach to rural women through 
Aanganwadi workers, ASHA, Self Help Groups and 
coopera�ves working with women. Organise 
ac�vi�es and compe��ons like folk art, rangoli etc.

• Enhanced focus on inclusion of doubly marginalized 
categories of women like migrant-women, tribal 
women, marginalised women, those in far-flung and 
conflict-ridden areas especially difficult terrains.

• All women polling sta�ons managed exclusively by 
women officials.

• Facilita�on of women voters through separate 
queues, separate toilets, creches and volunteers at 
polling sta�ons.
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• Special informa�ve material to be developed for 
PwDs in form of brochures, audio/ AV material etc. 
with the help of special ized agencies and 
departments along with a trainer’s kit.

• There are skill development programmes for PwD 
organised by the Ministry of Social Jus�ce and 
Empowerment; voter educa�on content should be 
included in these programmes.

• Some CSOs regularly conduct voca�onal training for 
blind and deaf people. Voter educa�on content for 
PwDs should be made available to these CSOs for 
training.

• There should also be focus on doubly marginalized 
groups such as women with disabili�es who are 
below the poverty line.

• Engagement strategies with Icons with disabili�es 
need to be increased to mo�vate persons with 
disabili�es to get enrolled, marked as voters with 
disabili�es and to cast their vote during elec�ons. 

• More PwD Icons should be engaged (e.g., Paralympic 
winners).

• The exis�ng PwD mobile applica�on to be promoted 
to reach out to all PwDs.

• Addi�onally, PwDs should be made aware of the 
accessibility features in mobile apps, website, 
helpline and other social media pla�orms.

• Development of accessible communica�on formats 
for specific disabili�es.

• Accessibility observers to be deployed in all 
elec�ons.

• Special training modules for SVEEP teams, 
volunteers, polling par�es and security personnel to 
sensi�ze them about needs of PwD.

• Sign language windows in audio visual and 
adver�sement content for the convenience of deaf 
persons should also be provided. All social media 
outreach to cater to accessibility standards.

• The facilita�on of Persons with developmental and 
intellectual disabili�es for their registra�on as voters 
and par�cipa�on during elec�ons.

Partnerships

• Department of Empowerment of Persons with 
Disabili�es in Ministry of Social Jus�ce and 
Empowerment.

• Various Line ministries & depts engaged with the 
sector.

• Ins�tu�ons and NGOs at na�onal, state district & 
local levels which look a�er PwDs.

• PwD mobile app (with accessibility features)

• Pick and drop facility

• Absentee voter postal ballot facility

• D i s a b i l i t y  n o d a l  offi ce r s  i n  a l l  A s s e m b l y 
Cons�tuencies (ACS)

Key Issues

• Persons with Disabili�es have to be iden�fied and 
included/ marked in the electoral roll.

• Electoral machinery needs to be fully sensi�zed to 
the special needs of PwDs.

• Ensure all polling sta�ons are accessible to disabled 
voters.

• There is a need to mo�vate PwD voters to turn out to 
vote.

Ac�on Points

• Maintaining and upda�ng a disaggregated data base 
for all types and categories of PwDs and sharing it 
with all levels of elec�on func�onaries.

• Ensuring that BLOs collect informa�on about PwD 
electors and their type of disability while carrying out 
rou�ne house to house surveys that will help polling 
officials to provide facili�es to them during elec�ons.

• Streamlining, expanding and marking PwDs electors 
by H2H survey and working along with the line 
department. Wide publicity of VHA and PwD apps 
and con�nuous follow up by the BLOs through 
Garuda app.

• Designing strategy and evidence based interven�ons 
for enhancing electoral par�cipa�on.

• Hiring professional agency for accessibility audit of 
polling sta�ons before atleast six months of elec�ons 
and a�er carrying out remedial ac�on.

• Door to door electoral services to PwDs and ensuring 
that no PwD voter is le� behind. Providing 
informa�on about absentee voter postal ballot 
facility for PwDs. Correct and complete informa�on 
dissemina�on to PwDs through all forms of available 
communica�on channels.

• Use of 3D tac�le signage at polling sta�ons, use of 
braille and other non-nego�able interven�ons as per 
exis�ng standards issued by the Ministry of Social 
Jus�ce and Empowerment.

• Distribu�on of accessible photo voter slips to voters.

• Ensuring Assured Minimum Facili�es (AMF)-
separate queues, ramps and their standardiza�on at 
all polling sta�ons, besides PwD friendly toilets, 
availability of wheelchairs and free transport.
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iii. Targeted Interven�on Strategy for Migrants

Key Issues

• Migra�on & change of residence occur due to 
educa�on, for marriage, work, be�er quality of life 
and so on. More o�en than not, this shi� entails 
movement from one state to another or from village 
to town or town to metropolis or within the same 
urban centre for reasons of housing. Most of out 
migrants are unable to cast their votes being away 
from their cons�tuency.

• Migrant voters may fail to get voter iden�ty cards in 
the place where they have migrated. Alterna�vely, 
they may fail to get their names deleted from the 
electoral rolls of their na�ve place. They may not 
even wish to shi� their names in the electoral roll for 
other personal interests. This creates the problem of 
double/ mul�ple entries.

• The internal migra�on situa�on poses a major 
challenge for electoral registra�on and voter 
par�cipa�on. There is a need to reach out to this 
migra�ng popula�on and capture the migrants 
through as many authen�c means as possible.

Ac�on Points

• Migrants’ data to be made available to DEOs and 
disaggregated data on migrants should be obtained 
and updated regularly.

• Migrant mapping and vulnerability exercise should 
be regularly undertaken during elec�on and non-
elec�ons days. 

• Iden�fica�on of short term/seasonal migrants, 
especially among poor and disadvantaged sec�ons 
construc�on workers, brick kiln workers, auto 
drivers,  rickshaw pullers, sex workers, private 
security guards, household help, cab drivers, 
‘dabbawalas’, courier workers, beauty parlour 
workers, planta�on workers etc. and taking up 
appropriate voter educa�on ac�vi�es for them 
through all available means of communica�on.

• Direct contact with out migrants over phone, sms, e-
mail as well as through their families, educa�onal 
ins�tu�ons, employers etc.

• A par�cularly vulnerable group of domes�c migrants 
whose lives are o�en not captured in the official 
sta�s�cs are girls and women who are exposed to the  
danger of sexual harassment and violence and then 
remain invisible when it comes to vo�ng for domes�c 
migrants. A gender centric migratory approach may 
be developed for their safe and secure par�cipa�on 
in elec�ons.

• Provide awareness and electoral support services for 
migrants at the source and des�na�on areas.

• Raise awareness about voter’s rights among 
domes�c migrants through a special campaign.

• Helpline for domes�c migrants in their place of 
des�na�on staffed by people speaking different 
languages.

• Enlis�ng the support of youth organiza�ons and non 
governmental organiza�ons in ensuring domes�c 
migrants’ par�cipa�on in elec�ons. Greater roles 
may be assigned to CSOs working in this field.

• Construc�on and building agencies may also be 
roped into ensuring the registra�on and vo�ng by the 
migrant laborer’s employed.

• Sensi�za�on of voters to fill in necessary forms and 
also the mo�va�on to check their names on the roll 
ahead of the poll day will have to be given priority.

• Create awareness about alterna�ve admissible 
documents for voter verifica�on at polling sta�on.

Partnerships

• Department of Labour and Employment.

• Department of Housing and Urban Affairs.

• Department of Youth organiza�ons and NGOs.

• Corporates, Industrial associa�ons.

iv. Targeted Interven�on Strategy for Urban Voters

• Urban sub segment data may be disaggregated for 
be�er targe�ng and designing sub segment specific 
communica�on strategies.

• Specific media plans with targeted messaging could 
be tried for:

• Urban Rich: Appeal to higher self-esteem and 
privilege.

• Urban Middle class: Appeal to rights, responsibility 
and opportunity.

• Urban Poor: Appeal to the power, voice and choice.

• The mo�va�on gap in urban voters despite having 
awareness about vo�ng rights and responsibility may 
be met through innova�ve mobilisa�on ac�vi�es to 
capture their interest.

• U�lising services of Urban Local Bodies - the 
Municipal Corpora�ons, the Municipali�es and the 
No�fied Area Councils (which play an important role 
in reaching out to the people) through integra�ng 
voter educa�on in their ongoing programmes or by 
moun�ng special programmes.

• Urban Local Bodies (ULB) members can be trained to 
popularise the use of ECI Mobile Apps including 
Voter Helpline App, etc and explain to the people the 
use and benefits of these apps in addi�on to 
facilita�ng installa�on of these apps by them.
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v. Targeted Interven�on Strategy for First Time 
Voter/Youth.

Key Issues

• While impar�ng knowledge to children from school 
level itself on the right and duty of exercising one’s 
franchise as an enlightened voter is a cri�cal 
necessity, electoral literacy is yet to be integrated in 
the curriculum of schools, colleges and universi�es.

• The educa�onal ins�tu�ons are yet to play a 
proac�ve role to facilitate online registra�on of first 
�me voters. A database for the same may be created 
for prospec�ve voters from the age of 17 years old 
onwards.

• Through ECI efforts to engage the youth in formal 
educa�on system, some benefits have been achieved 
in enhancing par�cipa�on of the youth, the challenge 
is more to reach out to youth outside educa�onal 
ins�tu�ons.

• The school dropouts and young force in unorganized 
sectors, both in urban and rural areas can be 
effec�vely connected to electoral processes through 
VAF and Chunav Jagru� Clubs (CJC) respec�vely.

• Youth apathy despite awareness on electoral 
par�cipa�on is an issue that needs to be countered 
through peer educa�on and crea�ve campaigns.

Ac�on Points

• Ins�tu�onal �e up with the Department of Educa�on 
on scope and modali�es for integra�on of electoral 
literacy in the curriculum of educa�onal ins�tu�ons 
and its roll out. Content crea�on, orienta�on of 
teachers and integra�on with formal assessment 
systems.

• Ensuring support of educa�on departments to ELC 
programme.

• Making college campuses and the Electoral Literacy 
Clubs the hub of ac�vity to engage young voters led 
by the Campus Ambassadors.

• Facility of automa�c capturing of data of students at 
the �me of admission in Colleges/ Schools by ECI/ 
CEO may be developed. When a student fills board 
College form, that date may be u�lized by ECI and 
accordingly BLO may be asked to contact them for 
registra�on.

• An elec�on help desk may be setup at every school, 
college level.

• A comprehensive and exclusive student portal may 
be devised which can be correlated with database of 
various boards CBSE/ ICSE/ State Boards.

• Effec�ve u�lisa�on of Social and Digital Media 
applica�ons and pla�orms and special online 
campaigns through Facebook, Instagram, Twi�er, 
YouTube, WhatsApp, Telegram, Koo, etc.

• Mass mobilisa�on events like rallies, human chains 
and candle light vigils may also be u�lised with good 
effect.

• Corporate bodies, trade organiza�ons, RWAs and 
other community organiza�ons may launch special 
campaigns. Such efforts may be focussed more in 
mega ci�es - Delhi, Mumbai, Kolkata, Hyderabad, 
Bengaluru etc.

• Smart Ci�es project offices and personnel can be 
u�lised as partners to reach out to urban ci�es and 
centers to work towards overcoming urban apathy.

• Construc�on and building agencies may also be 
roped into ensuring the registra�on and vo�ng in the 
informal construc�on sector workers and members 
of housing socie�es.

• A large number of metro projects can be leveraged 
for expanding SVEEP outreach in metro ci�es.

• Engaging ac�vi�es specially for the migrant persons 
in urban areas may be organised through print, 
electronic and interpersonal communica�on and 
with the help of youth organisa�ons, local 
influencers etc.

• Special registra�on drives and camps for urban poor 
segments in rese�lement colonies and slum areas. 
Voter Facilita�on Centers that have been set up 
already could be re-energized.

• U�lisa�on of frequent points of contact such as 
Water bills, Electricity bills, Health outlets, 
Dispensaries, Pollu�on check cer�ficates, CSCs, 
Ra�on shops for informa�on dissemina�on and 
demonstra�ons of EVMs-VVPATs.

• ELCs in Schools and Colleges can play an important 
role in comba�ng the challenge of urban apathy. 
Prepara�on of more engaging edutainment material 
for easy access and viewing may help.

• VAFs at workplaces can be extremely useful in 
comba�ng urban apathy and not vo�ng despite 
availing polling holiday.

Partnerships

• Department of Housing & Urban Development.

• Corporate sector, business and industry associa�ons.

• RWAs, NGOs and youth organisa�ons.

• Airports, banks, food delivery and e-commerce 
services.

• Transport services (Metro, Bus etc).
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• Helpdesk/facilita�on centres for providing electoral 
services, informa�on and download of ECI Mobile 
Apps, EVM-VVPAT display and demonstra�ons.

• Sensi�sa�on of the elec�on machinery to special 
needs of senior ci�zens.

• Develop appropriate IEC material to carry messages 
and stories of senior ci�zen voters.

• Iden�fica�on of centenarians and appoin�ng them 
as Icons for their polling sta�on areas to mo�vate 
others. Appoin�ng the oldest voter in the polling 
sta�on area as an Icon subject to his/her willingness 
and non-poli�cal affilia�on.

• Special outreach programmes in old-age homes and 
through Resident Welfare Associa�ons. Display of 
appropriate communica�on material at ins�tu�ons 
and old age homes.

• Celebra�on of NVD involving senior ci�zens.

• Giving special a�en�on to octogenarians (80 plus) as 
a sub category, facilita�ng

• them to cast their vote at the polling sta�on like 
provision of pick and drop facility and informing them 
about the Postal Ballot Facility for these voters are 
the areas of special importance for the 80 plus 
category.

Partnerships

• Department of Specially abled and senior ci�zen.

• CSOs (including RWAs), NGOs, Ins�tu�ons, 
corporates and CSR Founda�ons working for senior 
ci�zens.

vii. Targeted Interven�on Strategy for Service Voters

Key Issues

• Prepara�on and upda�on of the last part of electoral 
roll was not happening properly.

• Dele�on of Service Voters a�er their re�rement or 
leaving services or demise was not systema�cally 
done.

• Important informa�on such as service numbers or 
buckle numbers are not provided by the applicants at 
the �me of registra�on.

• Addresses where the postal ballot is to be sent during 
elec�ons, are not properly men�oned and recorded 
in the last part of the Roll.

• O�en service persons are ge�ng transferred within 
the wing or deputed outside the wings. The current 
addresses of their pos�ng at a unit level is not ge�ng 
updated.

• Ownership of record is a joint responsibility of ERO 
and Record officers, and the communica�on 
between them at �mes is poor and not �mely.

• Engaging out of school/college youth through 
Chunav Jagru� Clubs (CJC), youth organiza�ons, 
volunteers and CSOs. Conduct special drives for 
enrolment of non-student youth in communi�es.

• Maintain disaggregated data for first �me 
voter/youth elector and voter (and non-voter), and 
analyse the state, district, cons�tuency specific 
demographic characteris�cs and barriers to electoral 
par�cipa�on.

• Design evidence based strategies for the young 
popula�on keeping in mind the context, access, 
reach and media consump�on habits of the youth.

• Design crea�ve awareness and mo�va�onal material 
on registra�on and vo�ng in a variety of formats and 
disseminate the same; with an aim to counter urban 
apathy.

• Undertake intensive campaigns and mobilisa�on 
efforts by youth organisa�ons such as NSS, NYKS, 
NCC and NGOs working with the young people. 
Mainstreaming electoral literacy in training 
programmes of youth organiza�ons.

• U�lise the reach of mass media and spread electoral 
awareness through exis�ng local AIR and DD 
programmes on youth.

• Use social and digital media besides other possible 
digital pla�orms to connect to youth through mobile 
apps like WhatsApp, Facebook, Instagram, twi�er, 
SMS, emailers etc. Crowd sourcing for genera�ng 
content from youth themselves.

• Organise college based compe��ons, hold rallies, 
sports tournaments etc to expand the reach.

• Energise Campus Ambassadors System to provide a 
pla�orm for exchange of informa�on in schools and 
colleges.

• Mock registra�on and polling at educa�onal 
ins�tu�ons.

Partnerships

• Department of Youth Affairs and Sports.

• NYKS, NSS, NCC, Sports clubs and associa�ons).

• Department of Educa�on.

• CSOs and NGOs working with youth.

vi. Targeted Interven�on Strategy for Senior Ci�zens

Ac�on Points

• Iden�fica�on of senior ci�zens through suitable 
mechanisms and extend facilita�on to them for 
registra�on and vo�ng.

• Focus on AMF for senior ci�zens: giving senior 
ci�zens priority in vo�ng, access to wheelchairs 
besides volunteers to assist them.
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• Training to service voters as to how to vote and seal 
different envelopes is not done periodically, because 
of which received postal ballots do have tendency to 
get rejected.

• Units move around as per the demand of their 
deployments, and such movements are causing 
postal ballots to move around through postal service, 
causing delay in ballots being received by the service 
voters, which in turn causes difficul�es in cas�ng 
votes.

• The rights of being a service voter is not clearly 
understood by the service men and there are gaps in 
complete informa�on available to them.

• Service men get the opportunity to become general 
voters at peace sta�ons if they are posted in such 
sta�on. They get to vote for candidates contes�ng 
elec�ons for the cons�tuency where the peace 
sta�on is situated. Because of the transfers o�en 
taking place, such voters may need to switch over 
between general voter at peace sta�on and service 
voter and vice versa. In a manual method, it would be 
�me consuming.

• In order to overcome the issues listed above, the 
Elec�on Commission of India devised an online 
enro l lment  system-Onl ine  Serv ice  Voters 
Registra�on Portal (OSVP) in 2017. Simultaneously, 
Electronically Transmi�ed Postal Ballot System 
(ETPBS) was introduced as one of the methods of 
vo�ng. Voters en�tled to postal ballots can now 
download the postal ballot and print the blank postal 
ballot. A�er marking his vote in the blank postal 
ballot, the same can be returned to the concerned 
Returning Officer by post as in the present system of 
postal ballot. Since the recent amendment in elec�on 
law (Elec�on Laws (Amendment) Act, 2021), 
registra�on of spouses of female service personnel 
has now been allowed as a service elector and will 
help their par�cipa�on.

Ac�on Points

• The facility of OSVP though has been u�lised by a 
large number of service personnel, there is s�ll a need 
for further awareness genera�on rela�ng to 
procedures available for registra�on of service 
electors Special camps and campaigns may be 
organized for their registra�on.

• Impar�ng complete knowledge of the ETPBS 
(Electronically Transmi�ed Postal Ballot System) is 
necessary as it has been found in the past that the 
Postal Ballots sent to Service Voters were being 
returned without being delivered in large numbers.

• Designing educa�onal material at na�onal level for 
service voters (posters, A/V, songs etc.) and training 
kits for Facilitators and Nodal Officers.

• Training of facilitators from among the service 
personnel; Regular coordina�on with Nodal Officers 
from the services.

• Orienta�on programmes may be held to familiarize 
Service Voters with the mobile apps, helpline and 
social media pla�orms.

• Special campaign on Air Force Day, Army Day, Navy 
Day func�ons could be used for voter educa�on 
ac�vi�es and the defence forces could be a part of 
NVD celebra�ons.

• Dissemina�on of messages through the Armed 
Forces Clubs, Army Schools, defence personnel 
wives’ welfare associa�ons, canteens, VFCs at 
cantonment areas.

• Tie up with local AIR and DD for their special 
broadcasts for Defence personnel to include 
electoral awareness components.

• An annual na�onal consulta�on on service voters 
may be organised regularly.

• A special award category in NVD may be cons�tuted 
for the elec�on func�onary who works towards 
spreading informa�on, increasing registra�on and 
par�cipa�on of service voters.

Partnerships

• Department of Defence.

• Department of Home.

viii. Targeted Interven�on Strategy for overseas voters.

The NRI voters has been meagre, due to certain prac�cal 
problems. While Non-Resident Indians (NRIs) could 
register either online or by post, they must be physically 
present in their respec�ve cons�tuencies on the polling 
day to vote. There have been demands for extension of 
ETPBS (Electronically Transmi�ed Postal Ballot System) 
facility, which resulted in a massive jump in electoral 
par�cipa�on by the electors in the service voters category. 
Pending this crucial future electoral reforms, the following 
measures could be  a�empted to enlist enhanced 
par�cipa�on of overseas voters.

Ac�on Points

• Maintain and update disaggregated data on overseas 
voters database.

• Organise special camps for overseas voters’ 
registra�on through select Embassies and 
Consulates with a large Indian diaspora.

• Se�ng up of facilita�on counters for enrollment of 
overseas voters at ICCR events, CII/FICCI 
interna�onal events, Indian community gatherings.
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• Design appropriate strategies to address the barriers 
in electoral par�cipa�on to reach out to rural 
segments.

• Organise social mobiliza�on ac�vi�es for connec�ng 
with the electors with the help of field level 
func�onaries-ASHA, AWW, and others. Special 
efforts needed to reach out to rural women.

• Poten�al of Panchaya� Raj Ins�tu�ons to be fully 
tapped for voter par�cipa�on.

• In Gram Sabha mee�ngs, the issue of registra�on of 
voters and par�cipa�on may be taken up and BLO 
advised accordingly. Conduc�ng training sessions for 
Panchaya� Raj Ins�tu�ons to enable them to reach 
out to the communi�es. Gram Sabha mee�ngs to 
take up the SVEEP agenda.

• Common service centers at panchayat Levels may 
facilitate electoral awareness through digital means.

• U�lising weekly haats/melas, fairs and fes�vals to 
hold special registra�on camps. Carrying out 
ac�vi�es like local and folk art compe��ons, etc to 
engage specially with rural women.

• Iden�fica�on of rural and local Icons to support in the 
outreach through different communica�on 
pla�orms. Design messages appropriate for the rural 
audience.

• Se�ng up helpdesks/facilita�on centres for 
providing electoral services, download of ECI mobile 
apps, EVM-VVPAT display and demonstra�ons etc at 
KVKs, Agriculture Extension Centres, Coopera�ves 
etc.

• Impart electoral literacy to rural children through 
ELCs in educa�onal ins�tu�ons.

• Connec�ng with the older rural popula�on through 
the social welfare departments to engage with old 
age pensioners.

Partnerships

• Ministry of Rural Development

• Ministry of Panchaya� Raj

• Ministry of Women and Child Development

• Ministry of Agriculture

• CSO/ NGOs working in the rural areas

• Social welfare departments

Certain segments of popula�on may have remained 
marginalized e.g., third xi. Targeted Interven�on Strategy 
for Marginalized Sec�onsgender, homeless people, sex 
workers, and some other groups in difficult condi�ons.  
Inclusion of marginalized communi�es in the mainstream 

• Providing Informa�on about the provisions available 
for overseas voters and dissemina�on of awareness 
material through embassies, consulates and NRI 
associa�ons.

• Fo r  d e s i g n i n g  a p p r o p r i a t e  c o n t e n t  f o r 
communica�on campaigns, online compe��ons 
among NRI children may also be organised to create 
local buzz.

• Crea�ng more awareness on ETPBS amongst the 
staff posted in Missions abroad and ensuring that 
they cast their vote.

• Airlines and airport lounges may be roped in to carry 
out voter educa�on; informa�on messages may be 
provided on airline �ckets, boarding passes and 
inflight magazines.

• Web adver�sing on social networking sites about the 
elec�ons and e-portals where NRIs look for local 
news about their home towns etc.

• Develop Videos on YouTube; promos for overseas 
voters in popular entertainment channels shown 
abroad.

• Popularise NVSP link for online registra�on; make a 
link on SVEEP portal for overseas voters.

• Mainstream voter educa�on during the celebra�on 
of the ‘Pravasi Bhara�ya Diwas’ observed on January 
9 every year.

• Partner with ICCR for integra�ng voter educa�on in 
their programs held abroad.

• Student communica�on in major universi�es abroad 
may be organised under a new category of ELCs (say 
ELC abroad or ELCA).

• Leverage visits of high level Indian dignitaries for 
enhancing par�cipa�on of Overseas electors.

• Organising NVD celebra�on at the Indian Missions 
by NRI Associa�ons.

Partnerships

• Ministry of External Affairs

• Indian Missions abroad

• NRI associa�ons

• Indian Council for Cultural Rela�ons

ix Targeted Interven�on Strategy for Rural Voters

Ac�on Points

• Conduct detailed analysis of electoral rolls of 
cons�tuency and booth level, voter turnout in past 
elec�ons, to understand be�er the reasons for non 
par�cipa�on of electors.
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• Since some of the marginalized communi�es tend to 
stay together in secluded areas, registra�on camps 
may be set up in such areas. Mobile registra�on vans 
may be deployed in areas where such communi�es 
tend to congregate.

• Sensi�za�on of the electoral registra�on machinery, 
polling officials, security personnel, etc. to interact 
with them with dignity.

• Conduc�ng special outreach programmes for 
marginalized communi�es with the help of CSOs and 
NGOs especially working with these groups.

• Roping in prominent ac�vists from marginalised 
communi�es as icons to mo�vate them for their 
electoral par�cipa�on.

• Familiarising them with Mobile apps, Helpline 1950 
etc.

Partnerships

• Na�onal AIDS Control Organisa�on (NACO).

• Ministry of Health and Family Welfare.

• CSOs work ing  wi th  spec ific  marg ina l i zed 
communi�es.

• Ministry of Women & Child Development.

• Social welfare departmen

s�ll remains a major challenge. Issues like sensi�za�on of 
the society towards these popula�on groups, to ensure 
their security, dignity and electoral par�cipa�on con�nues 
to be a priority. Reaching out to these communi�es is of 
utmost importance to ensure inclusive elec�ons. 
Following the landmark decision of the Supreme Court of 
India, recognizing transgender as the ‘Third Gender’, 
outreach campaigns have been taken up to educate and 
facilitate transgenders to register themselves as ‘Third 
Gender’ if they choose to do so, and encourage them to 
exercise their democra�c right of vo�ng. Educa�onal and 
mo�va�onal content has already been created specifically 
reaching out to transgender voters. Extensive efforts are 
necessary to iden�fy members of all marginalised sec�ons 
and enroll them in the voter list without any inconvenience 
or hardship caused to them. It is also important to give 
them the confidence to cast their vote without any fear or 
embarrassment - rather with a sense of pride.

Ac�on Points

• Maintaining and upda�ng a database of TGs, 
homeless, and other socially excluded popula�on 
group members Iden�fying the marginalised groups 
at the district and AC/ booth level and understand 
their issues vis-à-vis electoral par�cipa�on.

• Invi�ng members from these communi�es to provide 
ground level analysis of the situa�on and to devise 
voter educa�on strategies.

• Special registra�on drives for third gender, homeless 
people, sex workers etc.
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Compe��ons Posters

REACHOUT
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& Programs

Newspaper 
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Mo�va�on 
Le�ers

Social Media & 
SMS Campaigns

Helpline

Message  at Banks Group Mee�ng 
& Gram Sabhas

Awareness 
Campaigns at Public 

Transport Hubs

Cinema Slides Event at Malls Rallies

Awareness ac�vi�es 
at Markets & Haals

Help Desks at 
Prominent 

Places

Mobile Polling 
Sta�on 

Adver�sement 
on Bus Panels

Hoardings 

Booths at Events for 
EVM/VVPAT 

Demonstra�on

Television 
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10. GENERAL INTERVENTIONS.

There are common interven�ons or an ac�vity plan that addresses youth, women and the general public as a whole with 
the aim to mo�vate them to enroll and par�cipate in electoral process without any fear or favour.  Messages and 
campaigning would be undertaken through varied communica�on networks using the services of Nodal Officers, BLOs, 
BLAs, School students, NGOs, Socie�es and Associa�ons, Government officials, Media organiza�ons etc for spreading 
awareness and educa�ng voters at large. The interven�on would aim at the engagement of voters and facilita�on 
measures for smooth func�oning of the elec�on process. The measures required for increasing par�cipa�on are as 
follows:

• Informa�on kiosks, helpdesk at all public places like 
railway sta�ons, bus stands, government departments 
like electricity and water boards would be made 
available for voter educa�on.

• Campaigning using songs and posters on BBMP and 
other vehicles. Cycle & Bike rally, Walkathon, 
Marathon would be organized as par�cipa�on in these 
ac�vi�es would itself enrich the mo�va�on for vo�ng.

• Signature Campaigning on a huge placard would be 
used so that the general public can sign as a pledge to 
vote.

• Banners display in important public places Human 
chains forma�ons.

• Air Balloons.

• User guide that illustrates the func�oning of EVM and 
VVPAT and short videos on the same.

• Auto Rallies and display of messages on importance of 
electoral par�cipa�on.

• Government premises like Railways, Post Offices, 
Bank branches and ATMs would have display of 
posters and short videos.

• Braille Enabled Voters Slips.

• Provision of permanent sturdy ramp with handrails, 
Wheelchair and assistant.

• All EROs & AEROs will ensure that Postal Ballots will 
be issued to all Service Voters and Officials on Elec�on 
Duty.

• MGNREGA sites would be used to mo�vate and 
inspire the laborers. They are shown short videos, and 
plays to par�cipate in elec�ons. Vo�ng rights would be 
provisioned to the under trial convicts/prisoners

• Major Government websites shall have space 
dedicated on its homepage for scrolling messages 
related to elec�on

• ‘Vote’ badges by all government official from date of 
MCC �ll date of elec�ons every day.

• Voter Facilita�on Centers that are primarily 
established in urban centers as they generally fare low 
turnout rates would be used to display at all Polling 
sta�ons the details on polling booth, Polling area 
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contact details of Elec�on func�onaries, list of 
prescribed iden�fica�on of documents, illustra�ve 
vo�ng procedure, items that are prohibited around 
Polling Booths.

• Awareness about the 14 Alternate iden�ty documents 
for EPIC that could be carried on the day of vo�ng 
would be ins�lled through posters at all polling 
sta�ons.

• Gram Sabhas would be used specially in rural areas to 
inspire rural voters to par�cipate along with the 
display and distribu�on of pamphlets and posters at 
gram panchayats

• Bangalore One Centers to be used to spread voter 
educa�on by screening videos that has varied 
informa�on on electoral system along with EVM and 
VVPAT.

• Iden�fica�on of Excluded groups and tribal 
communi�es and special targe�ng for inclusion with 
the help of Social/Tribal welfare departments through 
conduc�ng compe��ons, ac�vi�es, oath drives, and 
mo�va�ng through door-to-door visits by local 
officials. Like Asha, Anganawadi workers. Exhibi�ons 
at city central places, religious and cultural gatherings 
to publicize about voter par�cipa�on.

• Booth Level Awareness Groups would ac�vely 
campaign about ethical and informed vo�ng.

• There would be publicity on guidelines concerning 
elec�ons to poli�cal par�es, candidates and 
representa�ves.

• Online Grievance mechanisms would be in place to 
disseminate the informa�on on importance of cas�ng 
votes by giving wide publicity through integrated mass 
media approaches.

• Informa�on department vans will display posters and 
video/ audio system to spread voter awareness.

• Major Commercial Outlets in urban centers to have 
plays, flash mobs, and Help kiosks �ll the �me of 
elec�ons.

• Milk Coopera�ves, APMC, NGOs, LIONS, Rotary, 
NCC & NSS officers, Sports clubs, NYKS, Raitha 
Kendra, sericulture markets would be involved in 
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spreading voter awareness through the display of 
posters and banners in their respec�ve organiza�ons 
and also use their mee�ngs to enlighten about EVM & 
VVPAT.

• Social Media pla�orm would be designed specifically 
for having interac�ve sessions on voter educa�on to 
target youth, urban centers, etc. Local Cable Networks 
to be used for dissemina�ng informa�on especially in 
the evening hours to target women in par�cular.

• Radio jingles pertaining to elec�ons especially in the 
morning sessions.

• Popularize these web-links among the general public 
f o r  a n y  q u e r y  c o n c e r n i n g  e l e c � o n s ; 
www.ceo .karnataka .gov. in  /  voterporta l  / 
www.nvsp.in

• CJCs shall take all responsibility for implementa�on of 
SVEEP ac�vi�es at the booth level. They would 
involve in dissemina�ng informa�on about electoral 
process, mo�va�onal campaigns for increasing 
through ac�vi�es and facilita�ng their par�cipa�on 
by extending support to the elec�on machinery.

• CJCs will create awareness regarding registra�on and 
vo�ng. At booth-level elec�on related informa�on will 
be available in form of booklets, pamphlets, posters, 
Audio/Visual promos etc.

• They will organize street plays, games, Quizzes, 
compe��ons among the youth based on the theme of 
electoral literacy.

• CJCs shall indulge in capacity building to ensure that 
the ac�on plan is executed that increases voter 
educa�on and electoral par�cipa�on.

• These steps are necessary to improve electoral 
par�cipa�on among the voters by raising awareness 
about the electoral democracy in the state.
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11. ELECTIONS ACTIVITIES-2023

i. Electoral Literacy Clubs.

Specific Objec�ves of ELCs:

• To educate the targeted popula�ons about voter registra�on, en�re electoral process and related ma�ers by 
engaging them through well designed a�rac�ve resources and hands on experience

• To facilitate voter registra�on for its young members as they achieve the age of 18.

• EVM and VVPAT familiariza�on and sensi�za�on about robustness and non-tamperability of EVM and integrity of 
the electoral process using EVMs.

• To help target audience understand the value of their vote and exercise their right to vote in a confident, proud and 
ethical manner 

• To harness the poten�al of ELC members in spreading the electoral literacy in communi�es

• To get con�nuous electoral literacy and democracy educa�on

Types of Electoral Literacy Clubs 

The ELCs are established as per the following pa�ern:

ELC for Schools (Future voters) - for Classes IX to Class XII (Secondary and Senior

Secondary Level).

Electoral Literacy Clubs is set up in each of the schools for students at the Secondary and 
Senior Secondary Level. The club has students from Class IX, X, XI and XII as its members. 
The learning under ELCs for School is spread over 4 years in a systema�c manner. 
Interes�ng and thought-provoking ac�vi�es and games are designed to s�mulate and 
mo�vate students provoking them to think and ask ques�ons.
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A teacher at the school is designated as the 
Nodal Officer and nominates Conveners  or 
each class/ sec�on for conduct of ELC ac�vi�es. 
The Nodal Officer coordinates with DEO’s office 
for receipt of ELC resources and facilitates 
training of Teachers on specific Resources/Tools 
as per the Resource Guide for each class.

ELC for Colleges (New Voters) - for College, 
University, all other educa�onal ins�tu�ons 
including professional and technical educa�onal 
ins�tu�ons.

Electoral Literacy Club is set up for engaging 
students in hands-on experience in electoral 
literacy. Guidance and involvement of teachers, 
especially those who have experience of 
elec�on du�es are important components. 
Electoral Literacy Resources for students and 
teachers are provided online or other means by 

the District Elec�on Officer through the Nodal Officer of ELC. Campus Ambassador, nominated at every college, is the 
Convenor of the ELC who assists the Nodal Officer. 

The club has students as its members and is run by an elected body from amongst the students with elected 
representa�ves from each of the Classes. The elected representa�ves cons�tute the Execu�ve Commi�ee of the ELC, 
who elect one of the representa�ves as its Chairman and another as Vice Chairman. Due care is taken to ensure that the 
ELC is apoli�cal and non- par�san.
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ii.  ELC for Community - ‘Chunav Paathshala’ - organized at each Panchayat/ Booth level for Community including out 
of school students.

A Chunav Pathshala has the respec�ve BLO of the polling sta�on as the Nodal Officer under the overall supervision of 
ERO/ AERO. BLO can iden�fy a convener i.e. Matdata Prashikshak from among the community. Teachers and Preraks 
under NLMA are preferred as the conveners of chunav pathshalas. Alterna�vely young members from BAG or NSS, 
NYKS or notable NGOs may be nominated and trained by District Level Master Trainer (DLMT).

Session at Chunav Pathshalas is proposed to be held once in two months – Second Saturday of the alternate month and 
between 2pm–4pm (preferably). Ac�vi�es need to be conducted as per the Resource Guide developed by ECI. The 
venue of the chunav Pathshala may be Panchayat Bhawan/ Polling Booth as iden�fied by the BLO/ ERO. Chunav 
Pathshala provides a useful pla�orm for collec�ve conversa�on to engage with the community to ascertain the reasons 
for non-vo�ng as also to mo�vate people for electoral par�cipa�on.

Ini�a�ves by ELCs

• Organized youth parliament in colleges and ins�tu�ons 

• Mock registra�on and poll prac�ce to chose students representa�ves in schools.

• Filed visit of ELC students to remote and tribal areas.

• Recogni�on of Best ELCs and apprecia�on with award. 

• Depu�ng ELC monitoring for que management on poll day to assist PwD and senior ci�zens.

• Visit to state legisla�ve assembly

• Appoint of youth icons with in ELCs.

• Organize enrollment drive in colleges to register new voters.
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func�oning of ELC in every school and college in a 
phased manner so as to universalize the ELC 
programme.

ii. Scaling up of ELC Programme: Efforts for curricular 
and co-curricular integra�on of electoral literacy 
have been ini�ated again with Ministry of Educa�on 
recently. Hence, there exists a poten�al to scale up 
the ELC programme in partnership with educa�on 
department.

iii. Se�ng Chunavana Jagruthi Clubs (CJC) in all Polling 
sta�ons: The Chunavana Jagruthi Clubs can become 
an effec�ve forum on voter educa�on for out of 
school children and the community. The BLOs with 
the help of BAGs will need to ensure convening 
Chunav Pathshalas on a defined date and �me once 
in every two months. The CEO/DEO/ERO to 
monitor the forma�on of Chunavana Jagruthi Clubs 
at every panchayat/ polling sta�on, develop a 
framework of ac�vi�es and review their func�oning 
on quarterly basis.

iv. Tackling Urban Apathy: VAFs to be galvanized in all 
govt./ private and corporate sector with an aim to 
connect Urban elite to elec�ons. The Nodal Officer 
of the VAF can ensure that all employees of the 
organiza�on are registered and their details are 
updated as also mo�vate the employees to cast their 
vote.

v. Tech-enabled solu�ons for registra�on of 
prospec�ve voters: It is impera�ve that smooth 
registra�on of young ci�zens above 17 years of age 
takes place at school/ college/ ELC so that they do 
not necessarily have to wait for the criterion of 
a�aining the age of 18 years. An elec�on help desk 
may be set up for this purpose. It is recommended to 
have tech-enabled facili�es in all schools/ colleges. 
Recogni�on by ECI for those educa�on ins�tu�ons 
which achieve 100% enrolment can be a mo�va�ng 
factor.

vi. Revising resources: Resources developed for ELC 
including resource guides and games should be 
reviewed and updated periodically and new 
engaging ac�vi�es explored. Content on Voter 
Helpline App, recent electoral amendments and 
importance of ethical and informed vo�ng may be 
added.

vii. Conduct of ac�vi�es as per Resource Guide: It is 
important to ensure that the ac�vi�es conducted in 
each ELC and Chunavana Jagruthi Clubs as per 
resource guide in an engaging manner and the 
lecture method should be avoided. SVEEP 
mobiliza�on ini�a�ves may be undertaken at ELC 
but it is not a subs�tute for conduct of ac�vi�es as 
per the Resource Guide.

iii. Voter Awareness Forums - 
for government departments, 
g o v e r n m e n t  a n d  n o n - 
government organiza�ons 
and ins�tu�ons, corporate 
and other ins�tu�ons. The 
essen�al feature of VAFs is to 
intoduce electoral culture for 
informed,  inclusive and 
ethical vo�ng, apprecia�on of EVM and VVPAT and use of 
other technology in electoral processes, as also 
oblitera�on of voter apathy especially in urban areas. 
Membership of Voter Awareness Forums is open to all 
employees of the concerned office. Head of each 
Organiza�on/ Department/ Office appoints one person 
as the Nodal Officer. Preference is given to an officer who 
has experience of the elec�on duty. Nodal officer liaises 
with the District Elec�on Officer or the CEO of the State 
for VAFs Resources. The Resources are supplied by the ECI 
online directly or through the CEO’s. Moreover, briefing of 
respec�ve nodal persons is conducted at ECI, State and 
District HQs. It is envisaged that the first VAFs in District is 
set up in the office of the District Collectors. ECI Na�onal 
Trainers brief Nodal persons of Ministries of GoI and 
federa�ons e.g. FICC/ CII/ ASSOCHAM etc. for conduct 
of VAFs. The ELC project revolves around impar�ng voter 
educa�on in an engaging manner through a host of co-
curricular and extra-curricular methods for the young and 
future voters. The ELCs and Chunav Pathshala ac�vi�es 
are conducted by the Convener using a Resource Guide 
where step by step instruc�ons are given for conduc�ng 
each ac�vity. Separate Resource books have been 
developed for Class IX to XII, colleges and the community. 
The convener should conduct the classes as per the 
resource guides. Online tutorials are provided to guide the 
convener for the same. A calendar of ac�vi�es in a year has 
also been indicated. A total of 6-8 ac�vi�es including a few 
games, with specific learning outcomes, have been 
iden�fied for each category. The conveners of all ELCs 
have been given a training and provided with resource 
material and tutorials along with a Resource Guide to help 
them conduct ac�vi�es.

vi. Strengthening of ELCs 

i. Greater ownership of educa�on departments: 
SVEEP� envisages that ELCs are set up in each 
school, college, university and technical educa�on 
ins�tu�on. This will require complete ownership of 
the ELC programme by educa�on departments 
(School/ Higher Educa�on). Necessary instruc�ons 
are required to be issued not only to the state 
educa�on departments for their ownership and 
support to this programme but also to NCERT, CBSE, 
SCERT, UGC, NAAC etc. Substan�al handholding of 
all state government departments of educa�on by 
the CEOs will be necessary for the se�ng up and 
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xvii. Tracking database of ELCs post sessions: A database 
of the future voters enrolled in the ELCs should be 
maintained and tracked to see the progression to 
their early voter registra�on as and when they 
become eligible. This could be matched with SSR and 
NVD campaigns. Post ELC tracking system should be 
developed for the transi�on to become an elector 
and then a voter.

xviii. Strengthening ins�tu�onal set up at all levels: A 
programme manager at SVEEP division to manage, 
guide and lead this ini�a�ve needs to be appointed. 
Similarly, a designated officer at state level should 
coordinate and facilitate ELC ac�vi�es. Support of a 
dedicated officer at the district level and more ac�ve 
involvement of EROs and AEROs is also necessary to 
achieve the objec�ve of this flagship programme.

xix. Key Performance Indicators (KPIs) for ELC campaign: 
Measurable outcome indicators (KPIs) need to be 
developed for ELC/ Chunavana Jagruthi Clubs 
beyond the numbers of units established, number of 
persons enrolled or a�ended or sessions conducted.

xx. Effec�ve Monitoring: A robust mechanism needs to 
be put in place and effec�ve tools for monitoring the 
ELC opera�ons across the country through an online 
tracking. It is important to set up a central dashboard 
and develop a mobile app for management, 
monitoring and grading of ELCs. State wise ELC 
evalua�on should be undertaken on an annual basis.

V. Na�onal Voters Day, (NVD).

Na�onal Voters Day was celebrated on 25th Jan 2022, in 
all 58282 polling sta�ons, taluks, district headquarters 
and at Bangalore. During the year there were various 
compe��ons for students like essay wri�ng, poster 
making, drawing and quiz. There was ac�ve involvement 
of the department of Educa�on to train and guide the 
students for all the compe��ons.

Quiz, Essay wri�ng, Collage and Poster making 2022-23

Quiz compe��on was held throughout the state. It was 
well a�ended and a interes�ng compe��on for the young 
students. The compe��on has helped to spread the 
messages about the conduct and processes of elec�ons.

Poster making compe��ons were conducted for youth in 
the age group of 14-17 years. Interes�ng and innova�ve 
collages and posters were made by the students. The 
crea�ons by these students have been one of the sources 
for various designs for elec�on campaign materials.

To bring out the talent in students a number of 
compe��ons such as essay compe��on, Collage and 
Poster making was held. The students throughout the 
state par�cipated under the guidance of the guardians and 
their teachers. The number of par�cipants and audience 
who witnessed has been detailed below.

viii. Non-Monetary Incen�ves for ELC students: It will be 
desirable to provide non-monetary incen�ves in 
form of cer�ficate/ credit points for students’ 
par�cipa�ng in ELCs which can be recognised at the 
�me of their admission to higher educa�onal 
ins�tutes/ interna�onal avenues.

ix. Incen�vizing Nodal Teachers in ELCs & BLOs in 
Chunavana Jagruthi Clubs: BLOs, Nodal Officers at 
school, college as well as community trainers, 
volunteers and partners should be well trained, 
empowered and incen�vised for ELC work over and 
above their other work for recogni�on.

x. Ins�tu�ng ELC awards: To encourage good prac�ces 
among ELCs/ Chunavana Jagruthi Clubs, Na�onal 
Level and State Level awards may be ins�tuted for 
best performing schools/ colleges/ Chunavana 
Jagruthi Clubs. 

xi. Introducing online ELC mode: Concerted efforts are 
required for the ELC sessions/lessons going online 
with present e-learning games alongside the in class 
room engaging ac�vi�es.

xii. Develop E-modules and E-games: New online 
modules using e-gamifica�on tools and techniques 
as well as computer games need to be developed for 
the end users. Short training videos for the same 
should be developed to ensure engaging manner in 
conduc�ng ELC ac�vi�es.

xiii. Using technology in ELC for be�er reach out: 
Technology may be u�lised for innova�ve measures 
in ELCs/ Chunavana Jagruthi Clubs / VAFs. A 
whatsapp group of nodal teachers of schools/ 
colleges, BLOs of Chunavana Jagruthi Clubs and 
nodal officers of VAFs can be formed for distribu�on 
of resources, addressing querries, sharing good 
prac�ces and providing a feedback.

xiv. Organizing compe��ons: Organizing compe��ons 
and crowdsourcing may be taken up every year to 
engage and enthuse the audience.

xv. Develop Training Tools and Conduct of Training: 
There is a need to develop quality training tools for 
the master trainers and delivery at the grassroot 
levels. Refresher training courses should be held 
periodically. Training of conveners for ELCs (schools/ 
Colleges) and Chunavana Jagruthi Clubs as also 
Nodal Officers of VAFs should be conducted at 
definite intervals in order to train new entrants as 
well as refresh and take feedback from the exis�ng 
trained conveners. 

xvi. Cer�fica�on Courses: A cer�fica�on course should 
be developed for master trainers, ELC Nodal Officers 
and Campus Ambassadors who then conduct training 
in the field.
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CONSOLIDATED STATE NVD - 2023 AS ON 20.12.2022. 

COMPETITIONS 
No. of Edu. 

inst 

Par�cipated 

No. of 

Students 

Par�cipated 

Number of people witnessed/viewed through 

Total 

Reached  ALL LEVEL Audience Print Media  
Electronic 

Media  

Digital 

Media  

Essay KANNADA 15,310 74,921 1,72,381 6,40,782 5,11,205 6,25,577  20,24,866  

Essay English 9,130 64,946 1,38,698 7,20,380 4,93,214 5,95,602  20,12,840  

POSTER MAKING 11,037 65,591 1,47,446 5,66,128 4,75,079 5,93,907  18,48,151  

QUIZ 10,496 77,193 1,21,615 5,29,555 4,09,837 4,45,738  15,83,938  

TOTAL 45,973 2,82,651 5,80,140 24,56,845 18,89,335 22,60,824 74,69,795  

NATIONAL VOTERS DAY – 2023

The Elec�on Commission of India was 
cons�tuted on 25th January 1950.  First 
Na�onal Voters’day was celebrated on 
January 25, 2011 to mark Commissions’ 
Founda�on Day.  To encourage young voters 
to take part in the poli�cal process, ECI has 
decided to celebrate “Na�onal Voters Day” on 
January 25th of every year.

This year NVD was celebrated with a new 
theme of “Nothing like vo�ng, I vote for sure”. 
Hon’b le  Governor of Karnataka  Sr i . 
Thaawarchand Gehlot was the Chief Guest 
and inaugurated the 13th Na�onal Voters’ Day 
2023.  The func�on started with playing of 
Na�onal Anthem by Police band, along with 
them the hearing impaired students sang the 
Na�onal Anthem in sign language. The en�re 
NVD func�on was presented using sign 
language. The Chief Electoral Officer of 
Karnataka Sr i .  Manoj  Kumar Meena, 
welcomed the audience and the Chief 
Commissioner of BBMP Sri. Tushar Girinath 
was present in the func�on. 

Hon’ble Governor distributed the EPICs to the 
youths, Persons with Disabili�es, Tribal voters 
and others. 

The video message of Mr Rajiv Kumar Chief 
Elec�on Commissioner was screened during 
the func�on. “Main Bharath Hoon” the video 
song launched by the Elec�on Commission of 
India was displayed on the screen. Voters 
Pledge was sworn by Kumari Radhika using 
sign language, the hearing impaired students 
swore the pledge in sign language along with 
all the audience. Hon’ble Governor released 
the NVD-2023 Indian Postal cover along with 
Post Master General Sri. L.K. Dash. 
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Later the Hon’ble Governor of Karnataka Sri. 
Thaawarchand Gehlot presented Awards for 
the best electoral prac�ces to State and 
District level officers for their outstanding 
performance in different spheres such as 
elec�on management, accessible elec�on, 
electoral roll and contribu�on in the field of 
voter awareness. The State Awards were 
awarded to important stakeholders and 
winners in various compe��ons. 

The Hon’ble Governor of Karnataka 
addressed the gathering and stressed the 
need for voter awareness among youth and 
a lso responsib i l i�es of youths .  The 
importance of vo�ng and to get the best 
government youth are the pil lars of 
democracy.

Eligible voters would be enrolled on �me and handed over their Electoral Photo Iden�ty Card [EPIC] on January 25 every 
year. This ini�a�ve is expected to give the youth a sense of empowerment pride and inspire them to exercise their 
franchise.

Youth who a�ain the age of 18 years, were showing less interest in ge�ng enrolled in electoral rolls.  In order to 
effec�vely deal with this issue, the Elec�on Commission decided to take up a vigorous exercise to iden�fy all eligible 
voters a�aining the age of 18 years and enroll them.

NVD has been celebrated in all 34 Districts, all taluks and at all polling sta�ons. The EPIC has been distributed to young 
1st �me voters along with other. Main hoon Bharath song was screened at all places. The video message to CEC was 
screened to all the audience.

PwDs on Tricycle rally during Na�onal Voters Day -2023-Koppal District
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Taking of voters pledge by students-Bangalore urban District.

Issue of EPIC Id to First �me voters-Dharwad District
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NVD-2023 Ac�vi�es at Camlin High School Bengaluru Urban District.

NVD-2023 Ac�vi�es at Camlin High School Bengaluru Urban District.
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Taking of Voters Pledge by Tumkur District ZP Office.
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Na�onal Voters Day - 2023, State Award for 
Best Performance in Electoral Prac�ces 
Awards Given to DEO’s & ZP CEO’s. 



Na�onal Voters Day - 2023, State Award for 
Best Performance in Electoral Prac�ces 
Awards Given to AERO’s & ERO’s. 



Na�onal Voters Day - 2023, 
State Award for Best Performance 
in Electoral Prac�ces 
Awards Given to BLO’s. 



Na�onal Voters Day - 2023, State Award for 
Best Performance in Electoral Prac�ces 
Awards Given to ELC’s. 



Na�onal Voters Day - 2023, 
State Award for 
Best Performance in 
Electoral Prac�ces 
Awards Given to 
Sr. Consultant Monitoring cell, 
CEO Office Karnataka . 

Na�onal Voters Day - 2023, 
State Award for 

Best Performance in 
Electoral Prac�ces 

Awards Given to TP’s. 

Na�onal Voters Day - 2023, 
State Award for Best Performance 

in Electoral Prac�ces 
Awards Given to SVEEP Facilitator, 

CEO Office Karnataka. 
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Hon Governor issuing prizes to the winners in State level Elec�on Quiz Compe��on.

1ST PLACE ELECTION QUIZ—SHIVAMOGGA DISTRICT.

2ND PLACE ELECTION QUIZ- UTTAR KANNADA DISTRICT.

3RD  PLACE ELECTION QUIZ- DAKSHIN KANNADA DISTRICT.



CONTENTS AND 
MEDIUM OF 
COMMUNICATION
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12. CONTENTS AND MEDIUM OF COMMUNICATION

Contents of Communica�on:

a) EVM, VVPAT – How to use? Awareness about its features about robustness and tamper proof. Confidence 
building.

b) Registra�on – What, Where, When and How of registra�on and vo�ng process. How many forms? Form 6, 7 
and 8. Age and Residence proof documents. Online facili�es. VHA app.

c) Verifica�on - Of name in electoral roll, Search for name in electoral roll, search PS

d) Informa�on- Date of polling, Documents if EPIC unavailable, Assurance of secret ballot, NOTA, EVM, VVPAT.

e) Polling – Poll day, making available the voters slip, PS set up, process of cas�ng vote. How to search for name in 
the electoral roll.

f) Grievances- Whom to contact? Where – Phone Nos, Toll free no 1950, VHA app, Websites.

g) Voter’s facilita�on and Voter assistance

h) Inclusive, Accessible and Ethical elec�ons.

I) Electoral literacy.

Medium of communica�on:

a) Print – Newspapers, Pamphlets.

b) Electronic – Local TV Channels, AIR (All India Radio), State Channels, Local Cable, FM, community Radio, Caller 
Tunes, Bulk SMS, Voice Messages.

c) Social Media- Face Book, Twi�er, Instagram, DEO Website, WhatsApp.

d) Interpersonal- (Sector Officers), CJCs, ELCs

e) Outdoor Media- Hoardings, Brandings, Media Publicity Vans (Dio), S�ckers, Jingles, Cinema Theatre 
Slides/Anthem.

f) Tradi�onal Media- Street Plays, Folk Lore, Jathas, Market Days, Fes�val, Jathre, Tom Tom.
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CONTENTS AND MEDIUM OF COMMUNICATION.

Sl.No  Content  Medium  Communica�on

EVM, VVPAT – How to use? 

   

   

HOW TO CAST YOUR VOTE 

USING EVM & VVPAT 

   

1. ENTER THE BOOTH 

 

The Presiding Officer will enable the 
ballot unit while  you    enter t h e    
polling

compartment. 

 

   

   

2. CAST YOUR VOTE 

Press the Blue Bu�on on the Ballot 
Unit, against the name/symbol of 
candidate of your choice. 

3. SEE THE LIGHT

The red light against the name/symbol 
of candidate chosen will glow. 

Newspapers, Pamphlets. 
Posters, banners,

Hoardings, handouts 
and folders

All the literates Young 
and newsreaders

AIR Al l  l i te rate  and 
illiterates

Local TV Channels, State 
Channels, Local 

Cable, FM, Community Radio,

All literate and illiterates 
i n c l u d i n g ,  w o m e n , 
excluded groups, senior 
ci�zens. 

Caller tunes, Bulk SMS, Voice 
Messages.

Instagram, Twi�er,

Whatsapp

M o b i l e  u s e r s , 
Youngsters.

Sector Officers, BAGs 
CJCs, ELCs. Cas.

Trainings and one to one 
i n t e r a c � o n  w i t h 
respec�ve officials. 
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4. SEE THE PRINT.

The printer will print a ballot slip 
containing serial number, name and 
symbol of the chosen candidate as 
shown.

This ballot slip will be visible for seven 
seconds a�er which it will get cut and 
dropped in the printer’s drop box and a 
beep will be heard.

NOTE!

If you do not see the ballot slip and hear 
the loud beep please contact the 
Presiding officer.

Technical Security Features of EVM

EVM is highly secured machine for the 
following reasons:

a. The Micro Controller Chip used 
in the EVM is programmable only 
once.

b. So�ware code in the chip is 
neither readable nor re-writable.

c. S o � w a r e  i s  d e v e l o p e d 
independently and in-house by 
BEL and ECIL.

d. EVMs are standalone machines 
w h i c h  a re  n ot  a cce s s i b l e 
remotely from any network.

e. No opera�ng system or internet 
is  used in these machines 
thereby elimina�ng virus threats.

Street plays, Folk lore, 
Jathas, Market Days, 
Fes�val, Jathre, Tom Tom.

All literates /illiterates, 
Rural people, Market 
goers, pilgrims. 

Sl.No  Content  Medium  Communica�on
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Administra�ve measures to ensure 
Security and Transparency

1. Complete Physical Security.

2. First Level Check.

3. Randomiza�on of EVMs.

4. Candidate Set.

5. Mock Poll on the poll day.

6. Closing of the Poll.

7. Transporta�on and storage of 
polled EVMs.

8. Various seals to be put on the 
EVMs

9. Coun�ng of Votes.

10. A c � o n  i n  t h e  c a s e  o f 
malfunc�oning of EVMs

Sl.No  Content  Medium  Communica�on
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SI. 

 
Content 

 

Medium 

 

Communica�on 

 No. 

 
2. 

 
Registra�on -

  
Newspapers, pamphlets 

 
All the literates 

 

 
A. You can enroll as a General Voter if 

  
Young and 

 

 
you are 

 
Posters, banners, 

 
newsreaders 

 

 
an Indian Ci�zen 

 
Hoardings, handouts, 

  

 
18 years of age on l st

 
January 

 
folders etc, 

  

 
Resident of Polling area 

   

 
Not disqualified 

   

  
Local TV Channels, FM, 

 
All literate and 

 
  Community Radio  illiterates including, 

   women, excluded  

   groups, senior  

   ci�zens  
 B. Who is not qualified to be enrolled in 

the Electoral Roll  
 

Bulk SMS  Mobile users and  
  

  Facebook, Twi�er,  youngsters  

 · Not a ci�zen of India  Instagram, Whatsapp  
.   Of Unsound Mind    

 Disqualified from vo�ng due to    

 specified corrupt prac�ces or BAGs, ELCs  Trainings and one 
 rela�ng to elec�ons   one interac�on with 
   

respec�ve officials 
 

 
C. Registra�on in the electoral roll 

  
Hoardings 

 
AH literates 

 

 
To enroll as a General Voter 

 

Media Publicity Vans 
 /Illiterates , rural 

 

  
people, market 

 

 
Collect Form 6 from 

 
Cinema Theatre Clips 

 
goers, 

 

 
Electoral Registra�on 

   
 

Officer (ERO) or Booth 
 

S�ckers 
  

 
Level Officer (BLO) 

 
Street Play, Market Day 

  

  

Torn -tom 

  

  

announcements 

  

 

Fill Form 6 or
Download Form 6, fill 2
copies and submit to ERO
or
Fill Form 6 on line on
www.nvsp.in and upload required documents
or
Send by Post
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Sl.No  Content  Medium  Communica�on

D. Documents required with Form 6

• Passport size color photo

• The list of documentary proof of 
age and res idence can be 
e n c l o s e d  i s  g i v e n  i n  t h e 
guidelines with Form 6

• Photo copies of documentary 
proof of age and residence

• Documentary proof of age for 
ages 18 to 21. For other cases, 
declara�on of age by applicant is 
required.

E. EPIC – Electors Photo Iden�ty 
Card or Booth Level Officer visits 
address If form is accepted, EPIC will 
reach your home by post.

F. If you have shi�ed home, If you 
want to change address in EPIC:

 Fill Form 8 and submit.

 The new EPIC address will

carry the same EPIC number as the 
old one.

G. How to make modifica�ons or 
correc�ons in your entries in the 
electoral roll 

For correc�on of mistakes in 
electoral roll, fill Form 8 online or 
download the Form 8 and submit to 
the ERO/ AERO.

What is Form 7?

Applica�on for objec�ng inclusion of 
or dele�ng a name from the electoral 
roll. You have to be registered as a 
voter to fill this form.

D e l e � o n / O b j e c � o n  o f 
inclusion/exclusion of name from 
electoral roll if:

• Person has shi�ed residence

• Known person is dead

• Not eligible for other reasons
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Where?

File applica�on with the Electoral 
Registra�on Officer or Assistant 
Electoral Registra�on Officer of the 
cons�tuency

OR

Use VHA app or submit online

How?

• Give details of person whose 
name has to be deleted/objec�on for 
inclusion of name

• Give your details

• Give your detailed address.

• Reasons for dele�on/objec�on.

• Declara�on that facts men�oned 
are correct.

Sl.No  Content  Medium  Communica�on
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Sl.No Content  Medium  Communica�on  

3. Verifica�on  –  Name in the roll, Name search, 

Polling Sta�on Search Check your name in 

the Voter List Which is available on the 

website of Chief Electoral Officer   

ceo.karnataka.nic.gov.in   

Voter list is also available in the office of 

ERO    

Newspapers, 
Pamphlets. 

All the literates  

Local TV 

Channels,  

Radio,  

Bulk Sms, 

Facebook, 

Twi�er, 

Instagram, 

Whatsapp  

Mobile users 
and Youngsters  

Sector 

Officers, 

CJCs,  

Trainings and 

one to  

one interac�on 

with  

respec�ve 

officials  

S�ckers, 

Hoardings   

All literates 

/Illiterates  

4. Informa�on -   

·  Date of polling,   

·  Documents if EPIC unavailable,  

·  Assurance of Secrecy of vo�ng,  

·  NOTA,    

·  Auxiliary PS,    

·  PwDs Facilita�on   

•  All polling sta�ons on ground floor  

•  Provision of parking place near the 

polling booth    

•  Sturdy ramps at the polling sta�ons  

·  At polling sta�on required facility of 

wheel chair, companion, magnifying glass 

and other needs will be provided  

•  Special care for electors with speech and 

hearing impairment  

•  Priority for entering in to the polling 

booth  

•  No queue for PwDs, Pregnant, Senior 

ci�zens  

•  Drinking water available  

•  Sensi�zed polling personnel to a�end to 
unique needs of PwDs

Newspapers, 

Pamphlets.

Posters, 

banners,  

Hoardings, 

handouts,  

folders etc,

All the literates  

Young and  

newsreaders  

Local TV 

Channels, FM,

 

Community 

Radio  

 

All literate and  

illiterates 

Including, 

women, 

excluded 

groups, senior  

ci�zens  

Bulk SMS  

Facebook, 

Twi�er,  

Instagram, 

Whatsapp  

 

Mobile users 

and  

Youngsters  

BAGs, ELCs

 

 

 

 

 

 

 

 

 

 

 

 

  

Trainings and one to 
one interac�on with 
respec�ve officlals 
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•  Braille in Ballot Units  

·  Smooth and convenient 
vo�ng experience

Hoardings 

Media 

Publicity Vans 

Cinema 

Theatre Clips  

S�ckers.  

All 

literates/illiterates, 
rurals people, 
market, goers  

 

Street Play, 

Market Day 

Tom -Tom 

announcements

All literates 

/illiterates, rural 

people, market 

goers, pilgrims

 Polling –   

A. Details    

·  Poll Day,    

·  PS setup,    

·  Vo�ng Process   

·  Demonstra�on   

   

B. Cas�ng your valuable vote   

Check your name in the Voter List   

·  Which is available on the website of  

Chief Electoral Officer  

ceo.karnataka.nic.gov.in   

Newspapers, 

Pamphlets  

Newspapers, 

Pamphlets.  

Posters, 

banners,  

Hoardings, 

handouts,  

folders etc,  

All the literates

Young and  

N ewsreaders  

Local TV 

channels,  

Radio FM, 

Community  

radio  

All literate and 

illiterates 

including,  

women, 

excluded  

groups, senior  

ci�zens  

Bulk sms, 

Facebook,  

Twi�er, 

Whatsapp,  

Mobile users 
and 
Youngsters 
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Sl.No  Content  Medium  Communica�on  

  Voter list is also available in the office 
of ERO   

 Gadgets like mobiles, cameras, 
calculators are not allowed inside the 
polling sta�on.  

 

 Holiday if granted on the day of poll.  

 Stand in queue. Keep ID and the voter 
slip ready.  

 Polling official 1. Checks name on 
voter list and ID proof  

 Polling official 2. Inks finger, gives 
chit and takes your signature  

 Polling official 3.  Takes chit and 
checks your finger.  

 Press bu�on to vote on the Electronic 
Vo�ng Machine (EVM). You hear a 
beep sound.  

 

 Press NOTA if you don’t like any 
candidate.  

Sector 
officers, 
BAGs, ELCs, 
Cas  
  

Trainings and 
one to one 
interac�on with 
respec�ve officials.    
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Sl.No  Content  Medium  Communica�on

6. Grievances  

a. There is 1950-ECI Help Desk Opera�ng 

from office of the CEO Karnataka, with a 

dedicated Toll-Free telephone with mul�ple  

hun�ng lines. It helps Voters in making on

line submission of applica�on for inclusion,

dele�on and correc�on of names in Electoral 

Roll (Forms 6, 7 &  8).  The portal also  

a�ends to various other queries by people

ela�ng to Electoral Registra�on, finding out 

the  polling  sta�on  where  the  voter  is 

required to vote etc.  

Telephone calls, SMS, e-mail etc can be sent

to 1950 portal, which in turn forwards the  

queries/ complaints to the concerned officers

connected to Electoral Administra�on.  

Newspapers, 

Pamphlets.

Posters, 

banners,  

Hoardings, 

handouts,  

folders etc,

Local TV 

Channels, FM,

Community 

Radio  

Bulk SMS

Facebook, 

Twi�er,  

All the literates

Young and  

newsreaders

All literate and

illiterates 

including,  

women, 

excluded  

groups, senior

ci�zens  

Instagram, 

Whatsapp  

Mobile users 

and  

Youngsters  

Sector 

officers, CJCs,

ELCs, CAs.

Trainings and 

one to  

one interac�on 

with  

respec�ve 

officials  

Hoardings

Media 

Publicity 

Vans  

Cinema 

Theatre Clips 

S�ckers  

All literates

/Illiterates , 

Movie  

goers  

Street Play, 

Market Day 

Tom-Tom 

announcements

Literates/illiterates,

rural 

people, market 

goers, pilgrims. 

 

 

 

 

 

-  
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Grievances

b. Whom to complain?

Sl. no Issue Official/Office 

1
 Electoral roll related-Inclusion, Dele�on,

Correc�on and transfer 

 

  
DEO/RO/ERO

 

2

 Viola�ons of Model code of conduct– 
Complaints against official machinery, Poli�cal 

par�es, Candidates, Corrupt prac�ces etc 

 

 

DEO/RO

 

3 Elec�on Expenditure related DEO/RO 

4

 Delays in issuing permissions for use of 
vehicles, rallies, processions, public mee�ng 

venues etc  
 

 

DEO/RO

 

5 Law and Order DEO/RO/SP 

6 Polling Sta�ons related DEO/RO 

7 Major irregulari�es in electoralrolls  DEO/RO/ERO 

8
 

All issues
 24*7 Call centre at DEO

office  

9 All issues 1950 call centre 
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ECI - IT Applica�ons and State Technological Innova�ons

Preparatory Ac�vi�es - Progress

l Training of SLMTs, DLMTs and ALMTs –In Progress. 

l Database of Maps and PS – Mapping of the part boundaries and PS loca�ons in progress.

l Manuals and Training Materials – Shared with all the personnel.

l Websites Upda�on –Websites of DEOs and CEO is up to date and maintained in real �me. 

l Personnel and Infrastructure – Assessed, strengthened and in place for the Assembly Elec�ons 2023.
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ECI Roadmap for ICT APPLICTIONS

l cVIGIL 

l Voter Helpline (1950)/VHA/Saksham

l EVM Management System

l ENCORE

l Web Cas�ng

l ETPBS/Service Voter Portal

l Poll Day Management

l ECI Tech Support Portal

CEO Karnataka - IT Ini�a�ves for Lok Sabha Elec�ons 2019

103



NOTHING LIKE VOTING I VOTE FOR SURE

SVEEP ACTION PLAN 2023

CEO Karnataka - Ci�zen Services for Assembly Elec�ons 2023

Part Map - Part Boundary mapping for all 58,186 parts for electoral 
roll and voters slip prin�ng
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Chunavana Mobile Applica�on for Android and iOS
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Web Cas�ng

l The tender for web cas�ng is live for 30,000 polling sta�ons and will be awarded by end of March 2023. 

l The data security is ensured and all the SoPs rela�ng to data handling and destruc�on will be followed as per the ECI 
guideline.

l Sensi�ve and Cri�cal polling sta�ons are being iden�fied by the DEOs where web cas�ng will be taken up. 

Communica�on Plan
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Media Monitoring and Engagement

1.Direct 
collabora�on with 

Social Media 
Giants.

1.Crea�ve Posts 1.Crea�ve Videos 

1.FB/YouTube/Insta 
Lives

Geographic 
Boos�ng

Influencers

Collabora�on 
Videos

Social Media Campaign
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16. STATE ICONS

The individuals having wide appeal in the state for appointment as State Icons have been finalized. The list includes 
famous and popular sportsmen, film stars, athletes and other backgrounds. However, a non par�san, non poli�cal 
antecedent of the celebrity has been taken into account before recommending them as Icons. A declara�on to that effect 
that he/she is not affiliated to any of the poli�cal par�es during the period of associa�on with ECI has been taken from 
the celebri�es.

Mr. Rahul Dravid is the brand Ambassador for Karnataka Assembly Elec�ons 2018.

Mr Rahul Dravid, born on 11 January 1973 is a former Indian cricketer and captain, widely regarded as one of the greatest 
batsmen in the

history of cricket. He is the current Overseas Ba�ng Consultant for the Indian team, and also the head coach for the 
Under-19 and 'A' teams.

The video and audio releases of brand Ambassador Mr Rahul Dravid are being launched on 28.03.2018. His photo shoot 
and his talk will be main source for prepara�on of campaign materials like hoardings, standees, posters and others.

16. MONITORING MECHANISM

• Regular communica�on with partner agencies at Headquarters and District level through collec�on of informa�on 
through google spreadsheets, Video Conferences, Mee�ngs, SVEEP WhatsApp Group and others.

• The same strategy is being followed at the district level by the District SVEEP Nodal Officer.
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SVEEP REPORTING FORMAT ABOUT EVENTS AND NUMBER OF PEOPLE IT REACHED

Name of District: 
Bagalkot

Sl.
No

No and 
name of 
Assembly 
cons�uency

Date 
Ac�vi�es/ 

Event

No.of 
officials/volunteers/par�cip
ated in awareness building

No of 
audience 
witnesses 
the event

How many media it appeared

Print media Electronic media Digital media Total

No of 
Newspapers

No of 
persons 
reached

Numbers
No of 

persons 
reached 

Numbers

No of 
persons 
reached 

Numbers

Total of 
persons 
reached 

Dr. Chandrashekhar 
Kambar 

Mr. Rahul Dravid

Mr. Girish Gowda Ms. Ashwini Angadi





SVEEP 
CONTENT
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13. SVEEP CONTENT

A. Mein Bharat Hoon song:

• The song has been launched and released on NVD 
25.01.2023 by ECI. The song brings in unity, 
togetherness, our strength and electoral messages in 
a melody by great singers from all parts of India. The 
�tle itself signifies that I am Bharat a great concept. 

• Mein Bharat Hoon has been screened in cinema halls, 
all websites, social and digital media. It has been 
shared with all DEOs, ZP CEOs, ELCs, VAFs. The song 
is being screened in office tops and busy areas 
through smart screens. 

• This is bringing together the young, youth, women, 
persons  with  d isab i l i�es ,  t r ibes ,  nomads , 
transgender, migrant and all to join the chorus to 
register as voter and increase voter turnout. Ensure 
that no voter is le� behind. The song is resolving 
around the theme of the elec�ons, i.e., “INCLUSIVE, 
ACCESSIBLE, ETHICAL AND PARTICIPATIVE” it 
con�nues with the NVD theme “NOTHING LIKE 
VOTING I VOTE FOR SURE”.

• The song has become viral and unite all of us to have a 
free and fair Assembly elec�on 2023.

B. Video films

• The contents have been developed from the wri�ngs 
and documents from famous writers, thinkers, 
elec�on manuals and Media.

• Exis�ng video clippings and relevant materials from 
ECI and other states have been adopted by Karnataka 
by conver�ng voice over to kannada

• The video clippings have been created with clear 
messages about voter registra�on, facilita�on for 
PwDs, tribes, nomads, young voters, transgender and 
others.

• Regarding EVM and VVPAT contents have been 
taken from ECI website and under the guidance of 
master trainer Mr Raghvendra Jt CEO Karnataka a 
film shoo�ng has been done.

• A film shoots for dissemina�ng informa�on about 
voter registra�on with relevant informa�on from 
elec�on manuals has been done.

• To enhance increased voter turnout a film, shoot with 
icons and celebri�es is to be done.

• Few video films will be in three accents of kannada 
viz., northern, southern and coastal accents. 

• The films will be edited in appropriate Studios 

C. Audio tracks

All India Radio has been involved in produc�on of audio 
jingles, radio plays, quiz compe��ons and awareness 

campaigns and programs. 15 dramas/street plays 
produced by Child Rights Trust and Apsa by involving 
famous street play writers. AIR to produced radio dramas 
and jingles from this valuable literature.

• AIR will relay radio dramas, jingles and other relevant 
programs at relevant and appropriate �mes.

• Regarding EVM and VVPAT contents have been 
taken from ECI website and under the guidance of 
master trainer Mr Raghvendra Jt CEO Karnataka 
suitable audio track has been done.

• The contents have been developed from the wri�ngs 
and documents from famous writers, thinkers, 
elec�on manuals and media.

• The elec�on anthem is one of the major sources for 
audio crea�ons.   

D. Voiceovers

• The video clippings received from other states and of 
different languages have been viewed and then 
voiceover has been done to kannada of relevant 
accents.

• The contents have been taken from elec�on manuals 
and media.

E. Jingles

• The contents have been developed from the wri�ngs 
and documents from famous writers, thinkers, 
elec�on manuals and media.

• Jingles have been produced with support from young 
singers and good music directors.

• All India Radio has taken keen interest in producing 
melodious jingles from the songs wri�en by famous 
poets and writers conveying elec�on messages.

• Poster design, hoarding designs, Standees, Sun 
boards, Wall wri�ngs, Wall hangings, Roll maps, the 
contents have been developed from the wri�ngs and 
documents from elec�on manuals and media.

• Designing has been done by involving students from 
art schools, fashion designers, college students, 
famous, senior ar�sts, cartoonists, designers and 
from produc�on of elec�on anthem.

F. Cartoons

• The contents have been developed from the wri�ngs 
and documents from elec�on manuals and media.

• A workshop for famous popular state level 
cartoonists will be organized for one day. To bring 
about good, meaningful cartoons about elec�on 
related messages regarding registra�on and facili�es 
at the polling sta�on. Messages about inclusive, 
accessible and ethical issues too.
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G. Digital media design, social media

• Visual songs, spots, jingles have been created using 
various SVEEP ac�vi�es from all the districts in 
Karnataka.

• Crea�ve ac�vi�es which bring in curiosity have been 
developed. A number of brain storming ques�ons / 
sugges�ons/hints have been put up on Facebook, 
Twi�er, Instagram, WhatsApp to create awareness of 
voter registra�on, free and fair elec�ons, no 
in�mida�on, no free gi�, liquor and bribery.

H. Drama scripts, Elec�on songs, Pamphlets

• The contents have been developed from the wri�ngs 
and documents from elec�on manuals and media.

• Pamphlets carrying various electoral messages of 
How, Where, When to get registered as voter? 
Messages about EPIC, free and fair elec�ons, no free 
gi�, bribery, liquor, facilita�on for PwDs, primi�ve 
tribes, migrants, transgender and others.

J. Quiz, Essay wri�ng, Collage and Poster making

The Quiz compe��on was held throughout the state. It 
was well a�ended and an interes�ng compe��on for the 
young students. The compe��on has helped to spread the 
messages about the conduct and processes of elec�ons.

Collage and Poster making compe��ons were conducted 
for youth in the age group of 14-17 years. Interes�ng and 
innova�ve collages and posters were made by the 
students. The crea�ons by these students has been one of 
the sources for various designs for elec�on campaign 
materials.

To bring out the talent in students a number of 
compe��ons such as essay compe��on, Collage and 
Poster making was held. The students throughout the 
state par�cipated under the guidance of the guardians and 
their teachers. The number of par�cipants and audience 
who witnessed has been detailed below.

K. Website

CEO Karnataka has a ac�ve website with a collec�on of 
related web pages, including mul�media content and 
iden�fied with a common domain name. The website is 
accessible via Internet, or a private local area network 
(LAN), by referencing a uniform resource locator (URL) 
that iden�fies the site.

The website is dedicated for dissemina�ng informa�on, 
circulars, no�fica�ons about elec�ons, including social 
networking to provide elec�on related news and 
educa�on. The facili�es of Facebook, WhatsApp, 
Instagram and twi�er have also been provided on the 
website. The state website is hyperlinked to the districts 

headed by the DEOs. As of now, end users can access 
websites on a range of devices, including desktop and 
laptop computers, tablet computers, smartphones and 
smart Tvs.

L. Adop�ng Sources from other states

Important informa�on and contents carrying elec�on 
messages have been seen from various states like Gujarat, 
Meghalaya, Himachal Pradesh and others. Good designs 
and contents of print material, video and audio tracks have 
been taken as source for the contents of campaign 
materials.

M. Interac�ve Digital Learning Material.

Technology has taken over almost every field of our lives 
and the onset of online courses came as a path-breaker. All 
one needed was a good internet connec�on and a 
computer. Digital learning as a system has a far-reaching 
impact towards educa�ng the vast popula�on of India. 
This way of reaching to the people about elec�on related 
messages could well be the answer we have all been 
looking for.

With nearly five crore people having mobile phones and 
over four crors mobiles connected to the internet, there 
has been a considerable rise in digital learning. The use of 
best-in-class content, real-�me learning and feedback 
methods, and personalised instruc�ons has encouraged 
online learning. People are stepping towards digital 
learning and use the same as it gives the comfort of 'live 
and interac�ve' anywhere.

Digital learning aims to break the numerous barriers that 
are preven�ng people from receiving informa�on and 
quality educa�on in the physically bound classrooms. 
Social media as a tool can be used to enhance e-learning 
experience and make it more engaging and relevant. This 
gives them an opportunity to ask ques�ons and have 
mul�ple responses shared on real-�me basis.

Social media helps in making the electors aware of the 
current happenings, concerns, current elec�on messages 
and issues. The use of Facebook, Instagram, Twi�er, 
WhatsApp and other digital media by way of having 
relevant content has caught up with the people. The 
messages on the digital media have been made, with 
inten�on to make the people anxious, interes�ng and 
wan�ng to know more. Special prizes for giving innova�ve 
slogans, designs and messages have been done.
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e. Voter Facilita�on Posters:

• Details of the Polling Booth, polling area specified for 
that par�cular polling booth,

• List of contes�ng candidates, Contact details of the 
important elec�on func�onaries,

• List of prescribed iden�fica�on documents,

• Illustra�ve vo�ng procedure,

• Items prohibited around the polling booth and 
Important Do’s and Don’ts to be observed on the poll 
day. All these four VFPs will be prominently displayed 
at each polling booth.

f. Voter Assistance Booths (VAB):

Voter Assistance Booths are be set up at every polling 
sta�on loca�on, having a team of BLO/officials with the 
objec�ve of facilita�ng the voter to locate his/her polling 
booth number and serial number of that voter in the 
electoral roll of that concerned polling booth. The VABs 
will be having a prominent signage and conspicuous to the 
voters as they approach the polling sta�on to seek 
required facilita�on on the poll day.

g. Special Arrangement for Women: All-Women Managed 
Polling Sta�ons.

All- women Managed Polling Sta�ons’ are being set up in 
five polling sta�ons for each of the 58 fully urban 
Assembly Cons�tuencies and one polling sta�on in rural 
Assembly Cons�tuencies, where the en�re polling staff, 
including the police and security personnel, shall be 
women. In all there will be 290+166 = 456 polling sta�ons 
managed fully by women.

h. Special Arrangement for primi�ve tribes:

All out efforts have been made to reach the primi�ve 
tribes dwelling in deep forests. The Directorate of Tribes 
has ac�vely interacted with the tribes and got them 
registered as voters. They have been responding very 
cordially. There are about 40 polling sta�ons in the tribal 
area. We will be making these polling sta�ons in ethnic 
style. The voters will turnout in their tradi�onal tribal 
a�re.

i. Electronic Vo�ng Machines (EVMs):

The poll in the State will be conducted at all polling 
sta�ons using EVMs and VVPATs. EVMs and VVPATs will 
be prepared and set for elec�on a�er finaliza�on of the 
contes�ng candidates. At this stage also, candidates or 
their agents/representa�ves will be allowed to check and 
sa�sfy themselves in every manner about the error-free 
func�onality of the EVMs and VVPATs. A comprehensive 
SVEEP programme has already been launched in 
Karnataka to increase voters’ awareness and educa�on 
about the VVPATs.

14. SPECIAL INITIATIVES

a. Photo Voter Slips

To facilitate the voters to know where he/she is enrolled as 
a voter at a par�cular polling sta�on and what is his/her 
serial number in the Electoral roll, voter slip bearing the 
Photo of the elector (wherever present in the roll) will be 
distributed at least 7 days before the date of poll to all 
enrolled voters by the District Elec�on Officer.

A systema�c, efficient and �mely distribu�on of the Photo 
Voter Slips through the Booth Level Officers (BLOs), to 
hand over the voter slip to the elector concerned only and 
not to any other person. The BLOs shall also maintain a 
Pre-  Pr inted Register of Voters  and take the 
signatures/thumb impression of person to whom the 
Photo Voter Slip is delivered.

b. Voter Guide Brochure:

In this elec�on, a Voter Guide Brochure (in Kannada) will 
be handed over to every household ahead of the elec�ons, 
giving informa�on about the date and �me of polls, 
contact details of the BLOs, important websites, helpline 
numbers, documents required for iden�fica�on at the 
polling sta�on besides other important informa�on 
including the Do’s and Don’ts for voters at the polling 
sta�on. This Voter Guide Brochure will be distributed 
along with the Photo Voter Slips by the BLOs.

c. Assured Minimum Facili�es (AMF) at Polling Sta�ons:

At the Polling Sta�on Assured Minimum Facili�es (AMF) 
like drinking water, shed, toilet, ramp for the physically 
challenged voters, a standard vo�ng compartment etc. for 
the convenience and facilita�on of voters have been 
made.

d. Facilita�on for Persons with Disabili�es (PwDs):

Almost all polling sta�ons are located at ground floor and 
sturdy ramps have been provided for the convenience of 
differently-abled electors with wheel-chairs. Further, in 
order to provide targeted and need- based facilita�on to 
different ly-  abled voters ,  the every Assembly 
Cons�tuency have been iden�fied and tagged to their 
respec�ve Polling Sta�ons and necessary disability-
specific arrangements made for their smooth and 
convenient vo�ng experience on the poll day. Iden�fied 
PwDs will be assisted by volunteers appointed by 
RO/DEO. Special facilita�on will be made for PwDs 
electors at Polling Sta�ons. Differently-abled electors are 
given priority for entering polling booths, provision made 
for designated parking spaces close to the entrance of 
polling premise and special care is being provided to 
electors with speech and hearing impairment. The polling 
personnel will be given training for sensi�za�on regarding 
the unique needs of the differently-abled.
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m. Exhibi�ons:

The Elec�ons in Karnataka have a long history. From the 
ini�al days of elec�ons where a ballot box and ballot paper 
was used and the size of ballot boxes and ballot paper 
changed with the �me and increase in popula�on and in 
number of contes�ng candidates. The various processes 
of the elec�ons gradually but firmly increased. The 
deployment of personnel increased from elec�on to 
elec�on. To bring in transparency personnel are being 
randomized. All the elec�on processes from poll 
preparedness, preparing the ballot boxes/EVMs, prin�ng 
the ballot paper, enabling it to PwDs by Braille, 
randomizing EVMs, Mustering, Demustering, iden�fying 
polling sta�ons, aggrega�ng vehicles, coun�ng, 
monitoring code of conduct and expenditure, introduc�on 
of NOTA, increase in observers with addi�onal roles and 
responsibili�es and so on. The ballot paper shi�ed into the 
electronic vo�ng system. The addi�on of VVPAT to bring 
in transparency and confidence amongst the voters have 
revolu�onized the process of elec�ons.

It was decided to have a exhibi�on in the office of CEO 
Karnataka, making use of the spaces at the entrance, 
mee�ng halls, CEO’s chambers, other rooms, mee�ng hall 
and passages. A number of historical photos, standees 
with relevant elec�on related informa�on, kiosk loaded 
with elec�on FAQs and answers, voter assistance 
informa�on and others. The  permanent  Exhibi�ons  
would  be  done  in  CEO’s  office Bangalore and in the 
offices of DEOs in the district. To start within five districts 
the work would be taken up and later to all districts. The 
Exhibi�on would speak about the history, relevant 
informa�on about elec�ons and bring about awareness in 
the people.

n. SVEEP for Poli�cal Par�es, Media and Judiciary.

For the first �me workshops and trainings have been 
carried out for the poli�cal par�es, media and the judiciary 
to communicate about all the informa�on about 
Karnataka General Assembly Elec�ons 2018. Its theme of 
“INCLUSIVE, ACCESSIBLE AND ETHICAL” and how the 
State   elec�on   machinery   has   ac�vely   involved   
various   line departments of Women and Child, Physically 
Challenged Directorate, Social Welfare, Directorate of 
Tribal Welfare, Minori�es, to facilitate registra�on and 
increase voters turnout especially with Persons with 
Disabili�es (PwDs), excluded groups, transgender, sex 
workers, primi�ve tribes, nomads, ex devadasis and 
others. The messages about robustness and safeguards of 
EVM and VVPAT are communicated with demonstra�on 
live. Model code of conduct, Voter assistance and 
facilita�on informa�on is also given.

Mock Poll: Mock poll was conducted in EVMs and VVPATs 
during the First Level Checking in the presence of the 
representa�ve of Poli�cal Par�es. Mock poll shall also be 
conducted in the presence of candidates/their agents 
during the commissioning of EVMs and VVPATs. Further, 
on the poll day, Mock Poll will be conducted by the 
Presiding Officer at each Polling Sta�on before the 
commencement of actual polling in the presence of the 
Polling Agents set up by the contes�ng candidates and a 
Cer�ficate of successful conduct of the Mock Poll will be 
made by the Presiding Officer. Immediately a�er the 
conduct of Mock Poll, the CLEAR Bu�on shall be pressed 
on the EVM to clear the data of the Mock Poll and the fact 
that no votes are recorded in the Control Unit shall be 
displayed to the Polling Agents present. Proper training to 
all the polling personnel has been imparted regarding the 
conduct of Mock Poll, as well as to create awareness 
amongst the poli�cal par�es, contes�ng candidates, their 
polling agents and other stakeholders about the Mock 
Poll.

j.None of the Above (NOTA)

In EVMs and VVPATs: In its judgment dated 27th 
September, 2013 in Writ Pe��on (C) No. 161 of 2004 
(People’s Union for Civil Liber�es Vs Union of India and 
nother), the Supreme Court has directed that there should 
be a “None of the Above” (NOTA) op�on on the ballot 
papers and EVMs and VVPATs. On the Ballo�ng Unit, 
below the name of the last candidate, there will now be a 
bu�on for NOTA op�on so that electors who do not want 
to vote for any of the candidates can exercise their op�on 
by pressing the bu�on against NOTA. The Commission has 
provided a new symbol for the NOTA op�on, which was 
designed by Na�onal Ins�tute of Design (NID). This new 
symbol will facilitate the voters in cas�ng of their votes.

NOTA Symbol�

k. VPAT (Voter Verifiable Paper Audit Trail)

VVPATs will be used along with EVMs in all the 224 
Assembly Cons�tuencies of poll going state of Karnataka 
to enhance the transparency and credibility of the 
elec�on. A comprehensive SVEEP programme has already 
been launched in Karnataka to increase voters’ awareness 
and educa�on about the VVPATs.

l. Photographs of Candidates on EVM Ballot Paper.

In order to facilitate the electors in iden�fying the 
candidates, the photograph of candidate will be displayed 
on the EVM (Ballot Unit) and on Postal Ballot Papers. This 
will also avoid likely confusion when candidates with same 
or similar names contest from the same cons�tuency.
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Minori�es, to facilitate registra�on and increase voters 
turnout especially with Persons with Disabili�es (PwDs), 
excluded groups, transgender, sex workers, primi�ve 
tribes, nomads, ex devadasis and others.

The messages about robustness and safeguards of EVM 
and VVPAT are communicated with demonstra�on live. 
Model code of conduct, Voter assistance and facilita�on 
informa�on is also given.

o. SVEEP for officials in Government Departments.

For the first �me workshops and trainings have been 
carried out for the officials in Government departments, to 
communicate about all the informa�on about Karnataka 
General Assembly Elec�ons 2018. Its theme of 
“INCLUSIVE, ACCESSIBLE AND ETHICAL” and how the 
State elec�on machinery has ac�vely involved various line 
departments of Women and Child, Physically Challenged 
Directorate, Social Welfare, Directorate of Tribal Welfare, 
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• Organizing NVD camps and taking the pledge by 
func�onaries Making PwD members of the 
organisa�on aware of the facili�es, accessibility and 
inclusion steps that are undertaken by ECI.

• A standard MOU/ a framework of engagement 
clearly specifying the terms and condi�ons of 
engagement along with a plan of ac�on may be 
developed, agreed upon and signed between ECI 
and the ministry which may be reviewed periodically.

• Task alloca�on and accountability should be kept in 
mind to avoid overlap.

• Se�ng up Voter Awareness Forums (VAFs); 
nomina�ng a nodal person from the ministry 
concerned to ensure a systema�c and consistent 
collabora�on.

• The technical informa�on, crea�ve prototypes, 
training material and the training experts (if needed) 
may be provided by the ECI as part of collabora�on. 
The ac�ons to be taken, modali�es, training and 
monitoring should be clearly spelt out and mutually 
agreed upon in the framework of engagement.

• Repor�ng and documenta�on of the ac�on taken, 
lessons learnt and success stories. The proposed 
online MIS for SVEEP� may capture the progress of 
the partnership.

• Partnerships can be developed at na�onal level by 
ECI, state level by CEO and district level by DEO.

2. DEPARTMENT OF EDUCATION

There are two sub departments of the Educa�on namely 
School Educa�on and Literacy and Higher educa�on, have 
vast reach, scope, importance and connect with key 
cons�tuencies from the SVEEP point of view to enhance 
par�cipa�on of the young people. The suggested ac�ons 
with this ministry are as follows:

• Integra�on of voter educa�on and electoral literacy 
in the curricular framework of various grades of 
schools and in college. For this the current electoral 
educa�on content needs to be analyzed and suitable 
changes suggested in discussion with CBSE/ 
NCERT/ ICSE State Boards.

• Introducing/upda�ng textbooks of NCERT/ CBSE/ 
ICSE to incorporate electoral literacy.

• Orienta�on of teachers in taking up the electoral 
literacy programmes in the classrooms.

• Mainstreaming voter educa�on content in the 
teaching and assessment.

15. SYNERGY WITH LINE DEPARTMENTS

Leveraging Partnerships and Collabora�ons.

Working with partners has been a very important part of 
SVEEP since its incep�on. ECI has forged partnerships 
with a variety of partners and successfully chalked out 
very frui�ul collabora�ons with them - both in the 
government and non-government sectors to tap new 
voters, promote greater awareness among them about the 
electoral

process, and to u�lize their exis�ng infrastructure and 
manpower for electoral educa�on and outreach. Some of 
these partners have contributed significantly in terms of 
crea�ve inputs and outreach as also have been a source of 
inspira�on for elec�on func�onaries. SVEEP strategy 
seeks to further involve the central ministries and 
departments along with PSUs, PSEs, CSOs/ NGOs and 
Media to leverage their strength, reach, infrastructure and 
manpower to further amplify the reach of SVEEP 
programme. Leveraging resources of ministries and 
departments is cri�cal to achieve the goal of informed, 
enhanced and ethical par�cipa�on. Implementa�on of 
voter educa�on programme in future years in this area is 
about ECI inspiring its partners to take on the challenge of 
making the electoral process more inclusive and 
par�cipa�ve, and taking new partners on board. Intensive 
collabora�ve and par�cipa�ve ac�ons with new and 
exis�ng partners are required during elec�on period along 
with con�nuous awareness ac�vi�es during non-elec�on 
period.

1.Partnership with Central Ministries & Departments

The partnerships with the Ministries and Departments is 
crucial due to their reach, competence and engagement 
with the community. The following opera�onal steps may 
be undertaken for the same:

• Detailed discussions with each ministry are 
necessary to iden�fy the scope, resource network 
and mechanism available with them and the nature 
of partnership possible with them.

• A list of common ac�vi�es is suggested which needs 
further ar�cula�on and customiza�on for each 
partner.

• Outreach using the strengths of available networks 
of the partner Monthly registra�on and voter help 
desk for facilita�ng new registra�ons, correc�ons 
and dele�on of names Crea�on and dissemina�on of 
communica�on material

• EVM-VVPAT display and demonstra�on in 
accordance with the ECI instruc�ons.

• Informa�on and usage about ECI mobile apps and 
Voter Helpline number.

• Informa�on about SVEEP social media pla�orm 
handles.
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can be in the form of a training module as also 
crea�ves on relevant topics in elec�ons.

• Se�ng up special chairs in major universi�es for 
further research on electoral democracy through 
IIIDEM.

3. DEPARTMENT OF YOUTH AFFAIRS AND SPORTS

The Department of Youth Affairs and Sports with its large-
scale well-established organisa�ons such as Nehru Yuva 
Kendra Sangathan (NYKS) and Na�onal Service Scheme 
(NSS) have a huge poten�al for SVEEP outreach ac�vi�es 
to mobilise youth.

• Including voter educa�on in the training modules of 
NSS and NYKS.

• Mainstreaming voter educa�on in all regular 
programmes of NSS and NYKS.

• Se�ng up helpdesk/facilita�on centres for 
registra�on, correc�ons in voter lists in the different 
ins�tu�ons.

• Undertaking intensive campaigns and outreach 
ac�vi�es through NSS NYKS across the country 
especially during the NVD & SSR.

• There are a number of special days observed such as 
Na�onal Youth Day, Na�onal Sadbhavana Diwas 
among others which could also be used to spread the 
voter educa�on messages.

• Organise ac�vi�es to create user generated content 
on social media. Encouraging the youth to come up 
with innova�ve content on voter educa�on and 
disseminate the same.

• Holding compe��ons and giving recogni�on to the 
young people for their par�cipa�on could be 
considered. 

• Mass mobiliza�on events like rallies, candle light 
vigils, entertainment shows, rock fes�vals may be 
u�lised for youth mobilisa�on.

• U�lizing the sports bodies, sports associa�ons, 
training academies, na�onal sports events, 
marathon runs, cricket and wrestling tournaments 
etc. as a pla�orm for enhancing voter registra�on 
and par�cipa�on ac�vi�es.

4. DEPARTMENT OF HEALTH AND FAMILY WELFARE

The Department of Health and Family Welfare has a vast 
outreach across the country in urban as well as rural areas. 
They have Health and Wellness Centers, district hospitals, 
Community Health Centres, Primary Health Centres, sub 
centers, training

ins�tu�ons such as Na�onal Ins�tute of Health & Family 
Welfare, state level training ins�tutes and personnel 
including medical specialists, lab technicians, medical 
officers, field func�onaries most importantly ASHAs and 
ANMs. They also have research establishments such as 

• It is impera�ve that smooth registra�on of young 
ci�zens above 17 years of age onwards takes place 
to ensure that one is registered as a voter at an 
earliest eligible qualifying date. A framework needs 
to be created to facilitate line registra�on facili�es 
by developing a data base for prospec�ve voters 
(from the age of 17 years onwards) in al l 
schools/colleges.

• An elec�on help desk may be setup at every school, 
college level.

• A comprehensive and exclusive student portal may 
be devised which can be correlated with database of 
various boards CBSE/ICSE/State Boards.

• ECI may enter into an agreement with the 
Department of Educa�on for data sharing through 
U-DISE (Unified District Informa�on System for 
Educa�on) on school going children who have 
a�ained 17+ years of age with relevant details to 
enable the elec�on func�onaries to reach out to 
them and collect advance Form-6 for their 
registra�on. They may be encouraged to use the 
VHA app for registra�on, modifica�on and also to 
know to use all the facili�es provided in the VHA app.

• Educa�onal ins�tu�ons need to work in close 
collabora�on with ECI so that the filled board 
form/college admission form of the students may be 
u�lized for date and accordingly elec�on official may 
do needful for presenta�on of their voter cards.

• Ac�ve involvement and ownership of Educa�on 
departments in conduc�ng ELCs in schools and 
colleges; training of nodal teachers for organizing 
ELC ac�vi�es.

• Campus Ambassadors to be appointed in schools 
and colleges and trained to lead the ac�vi�es of ELC.

• Pledge to vote by students in educa�onal 
ins�tu�ons, organizing mock polls.

• Conduc�ng na�onal, state and district level 
compe��ons in slogan wri�ng, essay wri�ng, 
pain�ng, quiz and other par�cipatory events to help 
internalise the content of electoral par�cipa�on.

• U�lizing educa�on TV channels to promote voter 
educa�on programmes; Developing voter educa�on 
programme videos and courses in the SWAYAM 
portal.

• Organising intensive ac�vi�es on the occasion of 
NVD on 25th January and during elec�on �me.

• Electoral literacy to become a major component of 
the Saakshar Bharat Programme for lifelong 
educa�on.

• Developing educa�onal content on electoral 
processes for Adult Educa�on and Life long Learning 
ver�cal on Diksha portal of NCERT. Such content 
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• The network of PRIs across the country may be 
u�lised for impar�ng voter educa�on through locally 
suitable ways. Celebra�on of NVD could be 
organized in Panchayats.

• The Self-Help Groups (SHGs) under the Rural 
Livelihood Programme provide a huge network for 
mobiliza�on of rural women to seek their electoral 
par�cipa�on.

• The data base of beneficiaries of MGNREGA/ other 
major rural development programme can be u�lized 
for facilita�on of voter registra�on by DEOs/EROs.

• T h e  M i n i s t r i e s  c a n  h a v e  a  l i n k  t o  E C I 
websites/portals to facilitate easy link for 
informa�on to their users and visitors.

6 .  D E PA RT M E N T O F S O C I A L J U S T I C E  A N D 
EMPOWERMENT 

(Specially abled and senior ci�zen) 

The Department of Empowerment of Persons with 
Disabili�es, Ministry of Social Jus�ce and Empowerment 
(MSJE) caters to a segment that is very important to the 
elec�on process from an inclusion and accessibility 
perspec�ve. The department deals with marginal 
segments of society including Persons with Disability 
(PwDs) and Senior ci�zens.

• MSJE partnership can be leveraged for evidence-
based outreach facilita�ng registra�on and 
par�cipa�on of PwDs and Senior Ci�zens.

• Partnership with NGOs and CSOs who work with 
MSJE on marginalized sec�on of the popula�on and 
PwDs can also to extend the outreach for SVEEP 
messages.

• Helpdesk/facilita�on centres for providing electoral 
services, informa�on and download of ECI mobile 
apps, EVM-VVPAT display and demonstra�ons and 
display of communica�on material at MSJE 
ins�tu�ons and homes.

• Celebra�on of NVD in the offices and ins�tu�ons of 
MSJE. 

• MSJE exper�se may be harnessed for developing 
training modules for sensi�zing electoral machinery 
and developing empathy towards the marginalized 
segments like PwDs (especially developmental and 
intellectual disability) and third gender. Further 
MSJE can provide resource persons and volunteers.

• MSJE can also help to facilitate inclusion of inmates 
of old age homes and those people ge�ng treatment 
at the drug de-addic�on centres and facilitate their 
registra�on.

• ELCs may be set up in larger ins�tu�ons/homes.

ICMR and its regional and specialised units. With this 
tremendous reach, MoHFW can play a crucial role in 
taking forward the voter educa�on to their employees and  
func�onaries as well as the pa�ents and caregivers who 
visit for services and counselling apart from outreach to 
the community during mass mobiliza�on campaigns (like 
pulse polio, rou�ne immuniza�on, etc.) Some ac�vi�es are 
highlighted below:

• Administer pledge for voter registra�on of its 
students in medical and para-medical Colleges on 
the lines of the other educa�on departments.

• Share and forward voter educa�on messages and 
social media posts into their websites and social 
media handles and pla�orms.

• Engage ASHA workers and ANMs for social 
mobiliza�on ac�vi�es in villages.

• Display of communica�on material on voter 
educa�on on District Hospitals, CHCs, PHCs and 
Sub-Centers.

• Orient the staff and func�onaries on ECI Mobile 
Apps demonstra�on, organise EVM/ VVPAT display 
and demo in accordance with ECI’s instruc�ons at 
their establishments.

• During the health and immuniza�on camps held 
across the country, a help desk or a trained officer/ 
func�onary may be designated to facilitate the walk-
in persons and the pa�ents and their caregivers to 
also impart informa�on of registra�on and vo�ng 
process.

• Partner with medical professional associa�ons and 
bodies such as Indian Medical Associa�on (IMA), 
Indian Publ ic  Health Associa�on,  Pharma 
associa�ons, among others to leverage their 
members to further spread voter educa�on 
messages through their officials and members.

5. DEPARTMENT OF RURAL DEVELOPMENT AND 
MINISTRY OF PANCHAYATI RAJ

These Department play a crucial role in reaching out and 
mobilising the rural audience.

• Na�onal Panchaya� Raj Day (24th April) provides a 
good pla�orm for taking up electoral literacy as well 
including informed and ethical vo�ng.

• Na�onal Ins�tute of Rural Development (NIRD) and 
State Ins�tutes of Rural Development (SIRDs), can 
add a module and suitable content in their training 
programmes on SVEEP in their regular training 
programmes for Panchaya� raj func�onaries.

• Gram Sabha mee�ngs are held four �mes in a year 
across the country. In each mee�ng, the agenda of 
universal registra�on and par�cipa�on needs to 
deliberated in detail and necessary ac�on to be 
ini�ated by the BLO through Chunav Jagru� Clubs 
(CJC).
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• Social mobilisa�on ac�vi�es and social media 
engagement may be done by the Ministry in 
associa�on with ECI.

• A training module on SVEEP may be added in the 
regular orienta�on programmes of the railway 
officers, and staff in the railway training ins�tutes.

• Na�onal and state icons may do the flag offs of 
selected trains, railway sports players may be 
approached to be ECI icons.

9. MINISTRY OF INFORMATION AND BROADCASTING

The Ministry of Informa�on and Broadcas�ng has in the 
past been a very ac�ve partner with ECI in dissemina�ng 
informa�on through print & electronic media. They can be 
partnered with in several different ways.

• Ministry’s various departments could draw up a 
communica�on plan for SVEEP. The Central Bureau 
of Communica�on (CBC) may take a lead in this.

• Intensive outreach for voter awareness during 
elec�on �me and NVD using various media 
departments especially the Field Publicity and Song 
and Drama divisions.

• DD and AIR can produce a variety of voter educa�on 
clips which can be shown repeatedly in-between the 
regular programmes.

• DD and AIR may dedicate free �me for broadcast 
during elec�ons and dedicate a chunk in news 
programmes.

• U�lizing poten�al of radio jockeys in wide and 
accurate dissemina�on of informa�on through 
programmes.

• DD and AIR can produce special fic�on based 
programme/ reality show/ any other crea�ve 
interac�ve programmes for enhanced par�cipa�on.

• Encouraging famous ar�sts/ celebri�es and film 
makers in crea�ng innova�ve content and 
endorsement on public broadcast.

• Advocacy with Media with the help of Press 
Informa�on Bureau (PIB).

• Bringing out publica�ons and dissemina�ng them in 
the field.

• Se�ng up ELCs in its ins�tu�ons such as FTII, IIMC, 
NFAI, NFDC etc.

10. DEPARTMENT OF AGRICULTURE AND FARMER 
WELFARE

The Department of Agriculture reaches out to one of the 
largest popula�on segments in farming, fisheries, animal 
husbandry, hor�culture, veterinary centers and other 
centers like FPOs, mandis and agriculture produce 
marke�ng systems. They can be partnered with for greater 
connect and ac�va�on for voter registra�on and 
par�cipa�on amongst the rural popula�on.

7 . D E P A R T M E N T  O F  W O M E N  A N D  C H I L D 
DEVELOPMENT

The Department of Women and Child Development 
(MWCD) caters to women and adolescent girls and 
children and that is a very cri�cal part of the audience 
sec�on that are a focus of SVEEP. Second, MWCD has a 
large spread across every village in the country. As on 
31.3.2021, there were 13.87 lakh Anganwadi Centres 
(AWCs) opera�onal across the country.  In the state there 
are 63,361 anganawadi centers. The Ministry also work 
with a large number of training and partner ins�tu�ons.

That makes them an ideal partner to forge an alliance with 
for SVEEP expansion.

• The Anganwadi workers (AWW) work with women, 
adolescents and children in the villages. They can 
play a very important role to engage with women to 
ensure that women and girls have correct and 
accessible informa�on to register and also to vote. 
They can work with BLOs to ensure �mely and easy 
registra�on and share SVEEP informa�on and 
elec�on dates to ensure that the voter turnout of 
women’s voter in par�cular is maximized.

• AWWs can display SVEEP related IEC material in 
their Anganwadi Centre premises. They can also use 
the ‘Mahila Mandal mee�ngs and other community-
based events that they organize for talking about the 
electoral process and par�cipa�on and popularizing 
ECI’s mobile app.

• Training ins�tu�ons such as NIPCCD, AWWTCs at 
na�onal, state and district levels can integrate a 
module and sessions on electoral literacy besides the 
role of AWWs in the community’s engagement for 
electoral par�cipa�on.

• Helpdesk/facilita�on centers for EPIC and 
registra�on issues could be set up.

• Celebra�on of NVD at AWCs and ac�vi�es to 
p o p u l a r i z e  EC I  Mo b i l e  A p p s ,  h e l p l i n e s , 
Demonstra�on of EVM-VVPAT display could be 
organized in accordance with ECI’s instruc�ons.

8. MINISTRY OF RAILWAYS

• Prin�ng of voter educa�on messages on railway 
�ckets, pla�orm �ckets, railway reserva�on slips, 
display/LEDs at railway sta�ons & pla�orms, 
reserva�on counters, wai�ng rooms, etc.

• Hoarding may be placed outside the railway sta�ons 
in the open areas, parking areas, luggage storing 
areas and other vantage points. Flex banners, kiosks, 
wall wri�ngs etc. may be displayed in wai�ng rooms, 
pantry cars and other available public spaces.

• E C I  m e s s a g e s  m a y  b e  a d d e d  i n  p u b l i c 
announcements at railway sta�ons for arrival and 
departure, and other announcements done about 
train movements.
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• Organise the celebra�on of NVD in the offices and 
ins�tu�ons of the Ministry Familiarise defence 
personnel with ECI mobile apps, helpline 1950.

• Mainstreaming voter educa�on in training 
ins�tu�ons of the Ministry through se�ng up of 
ELCs at their establishment and ins�tu�ons.

• Documen�ng and dissemina�ng good prac�ces 
developed.

12.DEPARTMENT OF HOME AFFAIRS

The Department of Home Affairs deals with internal 
migrants, internal security, Le� Wing Extremism, etc. In 
rela�on to SVEEP, it can be an important partner to 
facilitate inclusion of migrant workers, encourage their 
par�cipa�on, mi�gate vulnerabili�es of inhabitants in 
LWE prone areas and conduct peaceful and free and fair 
elec�ons.

MHA also is the nodal ministry for paramilitary forces who 
are service voters. Central police forces cons�tute a 
significant number of electors and their par�cipa�on in 
the electoral process is crucial. The following areas of 
collabora�on may be explored with the help of the 
Ministry of Home Affairs:

• Sensi�za�on of central police forces help overcome 
informa�on and mo�va�onal gaps and work 
towards full par�cipa�on of the electors in vo�ng 
during the elec�ons.

• To facilitate voters in difficult areas to take part in 
elec�ons through the Central Paramilitary Forces.

• Facilita�on for enrollment of electors in the service 
voter category belonging to the paramilitary forces 
working in the remote areas.

• Ensuring that service voters cast their votes through 
the ETPBS.

• Training and orienta�on of police forces for 
confidence building among people in LWE prone 
areas and facilita�ng vo�ng by the inhabitants.

• Providing links to ECI portals through official 
websites of central police forces, popularising the 
use of ECI Mobile Applica�ons.

• Undertake NVD celebra�ons by central police forces 
for voter educa�on.

13.DEPARTMENT OF HOUSING AND URBAN AFFAIRS

The Department of Housing and Urban Affairs has several 
flagship programmes and schemes that can be leveraged 
to extend the reach and coverage of SVEEP.

• U�lising services of 4800 urban local bodies – the 
municipal corpora�ons, the municipali�es and the 
no�fied area Councils which play an important role 
in reaching out to the people through integra�ng 
voter educa�on in their ongoing programmes or by 

• The Department can organise mee�ngs with FPOs 
and farmer unions, mandis, marke�ng federa�ons, 
training ins�tutes and farmers agriculture insurance 
organisa�ons for SVEEP purposes.

• Develop tailored modules and communica�on 
materials for different agriculture segments and 
distribute them at all touch points.

• The Department can have a link to ECI website link 
to redirect any person in the agriculture sector to 
know more about the rights, processes and steps for 
registra�on and vo�ng.

• Set up ELCs at all educa�onal ins�tu�ons under the 
Ministry, at agricultural universi�es, Krishi Vigyan 
Kendras (KVKs), training ins�tu�ons of the 
agricultural sector.

• Farmer training centers in the States can facilitate 
voter registra�on at these centers for its 
members/trainees. The training module on voter 
registra�on and par�cipa�on may be introduced at 
their training centers.

• Helpdesk/facilita�on centres for providing electoral 
services, informa�on and download of ECI Mobile 
Apps, EVM-VVPAT display and demonstra�ons in 
accordance with ECI’s instruc�ons, and display of 
communica�on material at training centres, mandis, 
educa�onal ins�tu�ons, KVKs, coopera�ves, etc.

• Display of voter educa�on material at primary 
agricultural coopera�ves.

• Milk coopera�ves could be a venue for taking up 
SVEEP ac�vi�es.

11.MINISTRY OF DEFENSE

Service Voters are facilitated by ECI regularly so that they 
can cast their vote using ETPBS despite not being in the 
loca�on of their cons�tuency. This facility has been 
u�lised by a large number of service personnel for Indian 
Army, Navy and Air Force but there is a need to further 
share the informa�on and facilitate the service voter to 
enroll themselves on the online portal to cast their vote 
through ETPBS in a �mely manner. The following areas of 
collabora�on may be explored with the help of Defence 
Ministry:

• Different units and establishments of the Services 
could undertake intensive voter educa�on ac�vi�es 
to help par�cipa�on of service voters.

• Voter Helpline Desks at CSD Canteens (which has 
high foo�alls) in collabora�on to educate about 
correct ETPBS Protocol; to reduce ‘unreturned’, 
‘aborted’ or delayed postal ballots.

• Set up helpdesk/facilita�on centres for providing 
electoral services such as registra�on/ correc�ons, 
informa�on and download of ECI mobile apps, at 
different units and offices of the three Services.
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15.PARTNERSHIP WITH CORPORATE/PRIVATE 
SECTOR

Public Sector Enterprises and Corporate Houses can play a 
vital role in enhancing ci�zen engagement by partnering in 
SVEEP programme alongside fulfilling their Corporate 
Social Responsibility (CSR). Partnership with the 
Corporate and Private sector has been tried in the 
previous SVEEP strategy. This included chambers of 
commerce like CII, ASSOCHAM and FICCI and other 
associa�ons like NASSCOM among others. This 
partnership has great poten�al for SVEEP and it needs to 
be explored and forged with clear terms of reference for 
the partnership and collabora�on ac�on points. States 
should also be encouraged to develop partnerships with 
the private sector at the state and district level.

Another aspect of the partnership with the resourceful 
private and corporate sector is the CSR funding and 
ini�a�ves. The Ministry of Corporate Affairs could 
facilitate this. Awareness genera�on, capacity building, 
research and community par�cipa�on aspects may be 
explored for accessing and u�lizing that window of 
opportunity if available under CSR.

The following areas of collabora�on with the private and 
corporate sector could be explored:

• Registra�on of all its employees, in coordina�on with 
the ERO.

• Se�ng up Voter Awareness Forums (VAFs) and 
ensure their proper func�oning.

• The Nodal Officer of each VAF should ensure that all 
employees install the VHA and register as voters. He 
should also mo�vate all registered voters of the VAF 
to par�cipate in all elec�ons in an informed and 
ethical manner. He should check whether all 
employees who availed paid holiday on poll day 
actually voted.

• Organising facilita�on camps for voter registra�on 
and displaying voter educa�on material in office 
premises for employees and at public offices for 
customers and mo�va�ng their employees to cast 
their vote.

• Sponsor Youth Voter Fes�val ac�vi�es and prizes for 
various compe��ons on voter educa�on under CSR.

• Sponsor targeted interven�ons for specific 
categories- for example SVEEP campaign for 
women, PwDs, etc.

moun�ng special programmes for greater electoral 
par�cipa�on.

• ULB members can also be trained to popularise the 
use of ECI Mobile Apps including Voter Helpline App 
etc and explain to the people the use and benefits of 
these apps in addi�on to facilita�ng installa�on of 
these apps by them.

• Smart Ci�es project offices and personnel can be 
u�lised as partners to reach out to urban ci�es and 
centers to engage and work towards overcoming 
urban apathy

• Construc�on and building agencies may be roped 
into ensuring the registra�on and vo�ng by the 
informal construc�on sector workers and members 
of housing socie�es.

• A large number of metro projects can be leveraged 
for expanding SVEEP outreach in metro ci�es.

• A database of RWAs in al l  the municipal 
corpora�ons, municipali�es,  may be prepared and 
their services u�lised for expanding the reach of 
SVEEP.

• He lp  of  mun ic ipa l  corpora�ons ,  d i s t r i c t 
administra�on, district authority municipali�es may 
be taken to put up hoardings/ banners etc for 
outdoor publicity.

14. DEPARTMENT OF SKILL DEVELOPMENT AND 
ENTREPRENEURSHIP

T h e  D e p a r t m e n t  o f  S k i l l  D e v e l o p m e n t  a n d 
Entrepreneurship is a ministry that caters to youth, making 
it a very important poten�al partner. There are several 
schemes, Sector Skill Councils, DGT, NCVET, ITS, etc. that 
have a large presence, members and engagement 
poten�al.

• Leverage celebra�on of World Youth Skills Day on 
15th July to spread messages on voter educa�on.

• Se�ng up help desks and facilita�on centres for 
registra�on and correc�ons of details.

• Demonstra�on of EVM-VVPAT in accordance with 
ECI’s instruc�ons and display of communica�on 
material on ECI Mobile Apps, Helpline 1950 to be 
taken up at voca�onal educa�on ins�tutes.

• Modules on voter awareness may be added to 
training material of voca�onal training ins�tutes.

• NVD celebra�ons could be taken up at various 
voca�onal training ins�tutes.
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• Promote ethical and informed vo�ng free of 
inducements and educate voters about their rights 
and du�es to strengthen democracy.

• Business and professional associa�ons like CII, 
ASSOCHAM, FICCI, NASSCOM, at na�onal levels 
and regional and state chambers can be approached 
for reaching out to their business members for 
joining SVEEP collabora�on. Market associa�ons, 
Traders associa�ons, manufacturers associa�ons, 
hotel associa�ons, medical associa�ons, export and 
import associa�ons may be approached to organise 
orienta�on, facilita�on and training programmes to 
their member organisa�ons on EPIC, Mobile apps, 
EVM- VVPATs.

• Integrate Voter educa�on themes in their corporate 
adver�sements; extend support to CSOs and NGOs 
carrying out Voter educa�on programmes; conduct 
voter awareness campaigns on its own clubbed with 
a special registra�on drive; conduct special electoral 
awareness campaigns for old, schedule tribe 
popula�on, excluded groups and communi�es, 
differently- abled & also for migrant labourers.

• Celebrate Na�onal Voters’ Day; administer NVD 
oath to its employees.

• Integrate voter educa�on n ongoing orienta�on and 
training programmes for the employees.
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17. EVALUATION AND DOCUMENTATION

• Assessment of targeted interven�ons at PS level for iden�fied gaps

• Evalua�on of total turnout and reasons thereof Women, youth, postal ballot turnout and reasons thereof Ra�o 
of Gender, youth, urban voters in roll and actual polling.

• Compila�on of pictures/videos etc for interes�ng case studies. Well compiled documenta�on of findings, 
assessments, evalua�on’s and reasoning.

• State and Districts SVEEP Document with outcomes of ini�a�ves.   
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output of district and AC level partnerships; ensure 
that BAGs, RWAs and BLAs are ac�ve at the booth 
level; engage with recognized poli�cal par�es to 
ensure appointment of booth, AC, district and state 
level agents and use them for increasing voter 
awareness and take their help during SSR for 
improving the health of electoral rolls.

9. Implement the SVEEP training framework of the ECI 
in the state; designate NLMTs/ SLMTs/ DLMTs/ 
ALMTs (SVEEP) and ensure their training and 
retraining; conduct regular trainings and workshops 
for capacity building of all DEOs/ EROs/ ROs/ BLOs/ 
BAGs/ BLAs/ RWAs as well as the state level ER/ 
SVEEP machinery and partners.

10. Monitor the performance of every DEO/ ERO/ RO 
with reference to their checklists and hold them fully 
accountable for carrying out the assigned tasks; 
recognize and reward the best performing DEOs/ 
EROs/ AEROs/ BLOs during NVD.

11. Obtain data from educa�on department, social 
welfare department and registrar of births and 
deaths; share data with DEOs; monitor progress in 
collec�on of relevant forms by through BLOs using 
Garuda app.

12. Promote ci�zen-centric portals, mobile apps and 
social media handles of ECI/ CEO through SVEEP 
campaigns; ensure that BLOs explain their features 
and benefits to the voters during H2H visits.

13. U�lise radio and TV channels at the state level; 
produce and disseminate SVEEP content regularly for 
pos�ng on these channels.

14. Set up a state level elec�on museum and display all 
artefacts and documents depic�ng the rich history of 
elec�ons conducted by ECI in the state; conduct 
museum tours of ELC members, partner agencies and 
ci�zens.

15. Develop SVEEP facili�es like inhouse unipole for 
SVEEP hoardings, inhouse studio for song/ video/ 
debate/ talk-show recording, inhouse 3-D movie 
theatre for playing SVEEP movies/ videos; make 
extensive use of these facili�es for wider voter 
awareness.

16. Prepare the state level SVEEP ac�on plans for the SSR 
period, the con�nuous- upda�on period and the 
elec�on period, as the case may be; these plans 
should be based on an objec�ve situa�on analysis 
(including turnout during last LS & VS elec�on, 
findings of the last KAP Survey, catalogue of non-
voter communi�es, BLO reports on poll day non-
voters, recent field surveys done in the district and 
the findings of gap analysis carried out on the basis of 
Format 1-8); ensure that these plans are consistent 
with the strategy framework, have clear evidence, 

STATE  ACTION PLAN CHECKLIST. 

1. Mainstream ECI’s core themes (inclusive and 
accessible elec�on, informed and ethical elec�on, 
leveraging technology for elec�on and con�nuous 
electoral and democracy educa�on) in the en�re 
organiza�on; ensure that these themes are deeply 
ingrained in the a�tude and the day-to-day 
func�oning of the en�re elec�on machinery of the 
state.

2. Conduct workshops to create awareness in the whole 
organiza�on about SVEEP, strategy framework 
including its vision, goal, objec�ves, voter-focus, 
booth-focus, evidence-focus, IMF-EEE paradigm, six 
key strategies (Booth level planning and ac�on, 
addressing the low registra�on/ low turnout ACs, 
targeted interven�ons, strengthening flagship 
programs like ELC/ SSR/ NVD, Building partnerships 
and Designing effec�ve SVEEP campaigns) and 
capacity building through HR augmenta�on of 
training; ensure that the en�re elec�on machinery of 
the state is fully commi�ed to this framework.

3. Appoint suitable icons at the state, district, and AC 
level as per ECI guidelines to mo�vate different 
segments of voters and involve them in all SVEEP 
campaigns.

4. Strengthen the SVEEP set up at the state, district and 
AC level by hiring domain experts, engaging interns, 
and appoin�ng nodal officers for SVEEP and social 
media as per the HR framework given by ECI.

5. Hire professional agencies at the State level for 
designing and running SVEEP campaigns and 
producing SVEEP crea�ves for print/ outdoor media 
and electronic media and digital/ social media.

6. Cons�tute broad based SVEEP core commi�ees at 
the state, district and AC levels as per the guidelines 
of ECI and ensure their regular mee�ngs; monitor 
follow up ac�on on recommenda�ons.

7. Monitor the func�oning of Voter Facilita�on Centers 
(VFCs) of all the ACs in the state regularly; ensure that 
every VFC is fully accessible and duly equipped with 
all ci�zen-friendly ameni�es like drinking water 
sta�on, well-furnished wai�ng room, func�onal 
landline number, facilita�on desk, informa�on 
signages, SVEEP messages, well-groomed and ISL 
trained staff and a ci�zen-friendly work culture.

8. Enter into suitable SVEEP partnerships at the state 
level with specific govt, non-govt and private en��es 
(in the fields of public service, welfare, business, 
culture, media, professions, technology, academics 
etc) and formalize them by signing MoUs clearing 
laying down the role and responsibili�es of both 
par�es; involve these partners in formula�on and roll 
out of SVEEP campaigns at the state level; review the 
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23. Maintain verified official social media handles of CEO 
office; appoint a nodal officer for social media; 
expand the social media footprint and engagement; 
follow the ECI handles and propagate all ECI social 
media posts; monitor social media performance of 
DEOs/ EROs; insist that all BLOs follow the official 
social media handles and disseminate the content to 
the voters through WhatsApp/ Telegram groups; 
frequently put out bytes/ tes�monials of ci�zens 
sa�sfied with electoral services; use social media to 
counter youth/ urban apathy.

24. Develop innova�ve mobile apps for engaging with 
voters in a crea�ve interac�ve way to enhance their 
mo�va�on to vote and overcome youth/ urban 
apathy; develop apps for providing innova�ve 
solu�ons for be�er planning and monitoring of voter 
registra�on and par�cipa�on par�cularly in respect 
of accessible elec�ons and inclusion of target groups; 
develop and promote e-learning apps for con�nuous 
electoral and democracy educa�on.

25. Review and improve the CEO website, make it fully 
accessible and ci�zen- friendly, add a landing page for 
providing ready access to the informa�on/ services 
that ci�zens o�en visit the website.

26. Manage 1950 call center in a professional manner; 
constantly update and upgrade the knowledge of call 
agents; log all complaints into NGRS; monitor call 
sta�s�cs daily; enhance manpower during SSR and 
elec�on periods.

27. For enhancing the voter turnout the CEO should 
focus on

a) purging every part-roll of the dead, shi�ed, 
untraceable and duplicate electors,

b) Reaching out to the non-voter communi�es,

c) c)mo�va�ng the individual non-voters of last 
elec�on as documented by BLO on poll day,

d) Convincing the out-migrants over phone/ 
WhatsApp to come and vote on poll day,

e) Engaging with the urban youth and white-collar 
workers to overcome their apathy,

f) Carrying out mass mobiliza�on campaigns in the 
low turnout ACs and booths, and roping in all 
employers to call out the employees who avail 
the paid holiday but don’t actually vote, and 
pu�ng out this arrangement in the media well 
before the poll day.

ELECTORAL REGISTRATION.

28. Lead the organiza�on in realizing the impera�ve of 
maintaining a truly inclusive, updated, pure and error-
free electoral roll in every district, AC and booth; rate 
the electoral roll of every DEO/ ERO/ BLO and 
monitor their efforts to improve their ra�ng.

booth and ci�zen focus, conform to IMF-EEE 
paradigm, comprehensively address the core themes, 
target groups, iden�fied gaps and urban/ youth 
apathy and duly involve the ELCs and partners; share 
the plans with ECI and implement with all vigour and 
passion; closely monitor the execu�on of district and 
AC level plans by DEO/ ERO/ RO.

17. Ensure that the state level SVEEP campaigns inter alia 
include publicity through print media adver�sement, 
radio jingles on FM and AIR channels, train/ bus 
wrapping, bus scrolls, u�lity bills, outdoor media at 
prominent loca�ons in all districts, digital and social 
media, announcements at train/ bus sta�ons, SMS/ 
WhatsApp messages, government websites; the 
messages/ crea�ves used must be appropriate to the 
needs/ gaps of the state as determined through the 
objec�ve situa�on analysis; frequently conduct 
phone-in programs, social media live, press 
conferences and issue press notes.

18. Report the SVEEP ac�vi�es carried out at state level 
by making data entry in the MIS module of ECI SVEEP 
portal; learn from the SVEEP ac�vi�es shared by 
other states on the portal and replicate the relevant 
good prac�ces; monitor the SVEEP performance of 
every district/ AC using the CEO dashboard on the 
portal.

19. Monitor the status of grievance redressal at NGRS 
portal on a weekly basis for every District/ AC; insist 
on prompt redressal and randomly call some 
complainants through 1950 call center to check their 
level of sa�sfac�on with the claimed redressal; 
ensure that the receipt of complaints on NGRS 
steadily goes down (not up) in the state.

20. Check whether DEOs have created/ registered/ 
ac�vated ELC in every senior secondary school and 
every college/ university of the district, VAF in every 
major govt/ private workplace and Chunavana 
Jagru� Clubs (CJC) in every booth; schedule and 
monitor their ac�vi�es; insist on 100% enrollment of 
eligible le� out voters in every ELC/ VAF/ CP; ensure 
collec�on of advance Form-6 from every prospec�ve 
(17+) voter through school level ELC; involve them in 
all SVEEP campaigns through districts.

21. Celebrate the NVD at the state level with great 
fanfare; mobilize local community and leading 
ci�zens of the area, felicitate first �me voters and give 
awards to best performing EROs/ ROs/ BLOs/ ELCs/ 
partners as per the ECI scheme; use the occasion as a 
pla�orm for impar�ng con�nuous electoral and 
democracy educa�on in the state; monitor NVD 
celebra�on at district/ AC/ booth level.

22. Maintain an inventory of the most visible outdoor 
sites in the state for outdoor publicity hoardings for 
SVEEP during SSR and elec�on periods.
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29. Monitor whether Chunav Jagru� Clubs (CJC) and the 
Masik Matdata Baithak are regularly conducted in all 
booths of the state as per schedule.

30. Review the health of the electoral roll of every 
district/ AC on a monthly basis during the con�nuous 
upda�on period; ensure that any gender gap and/ or 
youth gap (18-29 years) in the electoral roll (with 
reference to census data) is rapidly eliminated 
through me�culous planning and execu�on by the 
DEO/ ERO; ensure that all target groups (as per 
strategy document) are fully included by undertaking 
the necessary field work; ensure that all social welfare 
ins�tu�ons and NGOs are roped in and their 
inmates/ beneficiaries are enrolled; try to launch 
door-step services for PwD/ 80+ ci�zens.

31. Use the con�nuous-upda�on period for improving 
the func�oning of VFCs/ Cps,/ ELCs, improving the 
delivery of electoral services, reducing receipt of 
complaints on NGRS, improving the ramps and toilet 
facili�es at PSLs and impar�ng con�nuous electoral 
and democracy educa�on to the community.

32. Me�culously plan the SSR opera�ons; review the 
health of the electoral roll of each district/ AC with 
reference to EP ra�o, Gender Ra�o, PwD ra�o, Age 
cohorts (par�cularly 18-19 &, 20-29 for 100% 
enrollment and 80+ for 100% verifica�on), DSE, PSE, 
turnout at the previous LS and VS elec�on; prepare 
Format 1-8 and iden�fy/ analyse all gaps; prepare a 
strategy for addressing all gaps through H2H visits of 
BLOs; ensure 100% marking of PwD voters and 
100% verifica�on of 80+ voters in every SSR; prepare 
a SVEEP ac�on plan and design a SVEEP campaign for 
the SSR period for the state.

33. Insist that every ERO inspects every PSL before SSR; 
review PSLs of all ACs with reference to the suitability 
of the building, number of exis�ng booths at the PSL, 
status of permanent ramps of prescribed quality, 
sufficiency of separate male/ female/ accessible 
toilets, status of every other AMF, mobile/ data 
connec�vity (shadow area); ensure that all 
deficiencies are comprehensively rec�fied the SSR.

34. Review every PS of every AC with reference to GIS 
tagging, 6 maps, standardiza�on of addresses and 
sec�ons, family tagging, Aadhar linking, mobile 
linking, e-EPIC downloads, BLO WhatsApp/ 
Telegram group with voters, returned undelivered 
EPICs and get all gaps addressed by DEOs through 
the BLO during SSR.

35. Be aware that the targeted 75% turnout cannot be 
achieved in the low turnout ACs/ booths unless their 
part-rolls are cleaned up by verifying all 80+ voters, 
ac�ng on DSE, PSE, duplicate/ mul�ple entries, 
repeat EPICs, ASD and poll day non-voter lists of the 
previous elec�on, iden�fying al l  dead and 

permanently shi�ed electors through H2H visits and 
dele�ng all dead, shi�ed and duplicate electors in a 
mission mode during the SSR period.

36. Verify whether the H2H visits for the SSR have been 
carefully planned by DEO/ ERO and a checklist 
prepared for the BLO to ensure that all aspects are 
enquired, all relevant forms are collected (Form-6 
from all prospec�ve (17+) voters, newly eligible 
voters and le� out voters; Form 8 from all newly in-
migrated and newly arrived brides; Form-7 with 
respect to all dead, permanently-shi�ed voters) and 
verifica�on carried out by the BLO in the same visit 
through Garuda app; BLO must verify every single 
entry of the part-roll during H2H visit in order to truly 
purify the part-roll.

37. Use the SSR to iden�fy non-voter communi�es in 
every district/ AC living in nomadic, homeless, 
socially alienated (third gender, sex workers, forced 
labour etc) or other peculiar situa�ons which hamper 
their par�cipa�on in the electoral process; catalogue 
all such non-voter communi�es in every AC and 
ensure their registra�on using Garuda app.

ELECTORAL PARTICIPATION

38. Conduct the baseline and endline KAP survey before 
and a�er the elec�on; design the ques�onnaire 
carefully based on the situa�on analysis in order to 
understand the reasons for gaps more objec�vely; 
design the SVEEP campaign and create content in the 
light of the insights gained from KAP survey; use the 
endline survey to assess the impact of the SVEEP 
campaign.

39. Design and roll out an a�rac�ve, informa�ve and 
effec�ve SVEEP campaign at the state level based on 
the IMF-EEE paradigm, focused on evidence/ 
booths/ voters, carrying messages specifically aimed 
at the gaps and turnout profile of the AC concerned 
apart from covering the core themes of inclusive, 
accessible, ethical elec�ons, EVM/ VVPAT and 
ci�zen-centric mobile apps/ portals/ 1950 helpline; 
involve all ELCs/ Icons/ partners; carry out extensive 
hands-on EVM awareness; take green ini�a�ves at 
PSLs; ensure that the state level SVEEP campaigns 
inter alia include publicity through print media 
adver�sement, radio jingles on FM and AIR channels, 
train/ bus wrapping, bus scrolls, u�lity bills, outdoor 
media at prominent loca�ons in all districts, digital 
and social media, announcements at train/ bus 
sta�ons, SMS/ WhatsApp messages, government 
websites; the messages/ crea�ves used must be 
appropriate to the needs/ gaps of the state as 
determined through an objec�ve situa�on analysis.

40. Frequently conduct phone-in programs, social media 
live, press conferences and issue press notes; do 
interes�ng media stories on different aspects of  
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44. Make the elec�on truly accessible and fes�ve in the 
state; create a buzz in social and electronic media 
with pictures/ videos of vo�ng-from-home 
conducted for PwD/ 80+ voters, tes�monials of 
happy PwD/ 80+ voters, PwD managed booths, pink 
booths, centenarian voters’ felicita�on at booth, use 
of braille in electoral process, pick and drop facility, 
AMF, volunteers, wheelchairs, ISL interpreters, selfie 
points and others, carefully plan well in advance for 
the smooth implementa�on of AVPD/ AVSC postal 
ballot facility.

45. Issue instruc�ons regarding iden�fica�on of 
individual non-voters (who didn’t turn up at booth 
nor voted through postal ballot) by BLO at the end of 
the poll, conduct of field survey a�er the elec�on 
(using the ASD list and Non-voter list as the base 
documents) and ascertaining all  deceased/ 
permanently-shi�ed voters (to ini�ate their dele�on 
proceedings using Garuda app) and enquiring into the 
reasons for non-par�cipa�on from those residing in 
the area but not vo�ng (to analyze, document and 
take remedial ac�on for future elec�ons) and 
submi�ng a comprehensive report to the ERO within 
one month a�er the elec�on; ensure that every ERO 
compiles all such reports and submits the AC level 
report to DEO who then compiles and submits 
district level report to the CEO with his analysis.

elec�on; provide e-Pledge facility on CEO website on 
the landing page with e-Cer�ficate of pledge which 
ci�zens can proudly share on social media or frame 
and display at home.

41. Verify whether DEOs have ensured 100% AMF at 
every PSL, organized Sakhi, Divyang,  Yakshagan, 
Kambal, Blue wave, Go green, Ilkal sari and model 
booths in every AC to a�ract voters and release 
advance media stories on these arrangements, 
ensured �mely and 100% delivery of photo voter slip, 
voter guide to every voter through BLOs. Arrange 
mass voter pledges and e-pledge, use Sankalp Patra 
to mo�vate parents of school students, ensured ease 
of vo�ng and a memorable vo�ng experience, and 
redressed voter grievances promptly.

42. Check whether every RO has made special 
arrangements to reach out to all 11 target groups 
iden�fied by this strategy document, all out-migrant 
electors, all catalogued non-voter communi�es and 
all poll day non-voters of the last elec�on (as 
iden�fied by every BLO) and mo�vated them by 
means of IMF-EEE ac�vi�es.

43. Achieve the voter turnout target of 85% in the state 
as envisaged in the strategy document, which would 
cri�cally depend on how pure are the part- rolls; 
iden�fy low turnout ACs / booths and carry out 
massive mass mobiliza�on campaign there in a 
mission mode.
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The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President and Vice President of India and to Parliament and 
every State Legislature. The CEO, Office works with the vision of “Informed and ethical electoral par�cipa�on 
by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship programme 
SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further expand the SVEEP programme and reach out to different ci�zen groups which can 
act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With this objec�ve, 
CEO Office plans to build strategic partnerships with organiza�ons that can support these ini�a�ves and can 
help in reaching out different ci�zen groups for awareness and mo�va�on through their ac�vi�es and services.

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.

Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.

MEMORANDUM OF UNDERSTANDING
This Memorandum of understanding (here in referred to as “MoU”) is signed 

on_____November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Federa�on of Karnataka Chamber of 
Commerce & Industry (FKCCI), GoK. 

on the other Part

And shall herea�er be collec�vely known as “Partners”



Roles: Federa�on of Karnataka Chamber of Commerce & Industry (FKCCI)

1. The Federa�on of Karnataka Chamber of Commerce &Industry (FKCCI) works to create and sustain an 
environment conducive to the growth of industry and trade in Karnataka, partnering both of them 
through advisory of Commerce of the State. It is an industry-led and industry-managed organiza�on 
working towards development of  India through development of industries. It is affiliated with apex 
bodies like Federa�on of Indian Chambers of Commerce & Industry [FICCI] etc.

2. FKCCI represents the diverse industrial sector and works with them for their capacity building and  
advocacy. The FKCCI is in a unique posi�on to influence the industries across the State and reach out to 
the huge human resources associated with these industries for encouraging them for electoral 
par�cipa�on.

3. The CEO Office and Federa�on of Karnataka Chamber of Commerce & Industry (FKCCI) jointly agrees 
to enter into this MoU of mutual support and coopera�on for working towards 100% electoral 
par�cipa�on by the ci�zens of Karnataka.

Under this MoU, FKCCI in consulta�on with CEO Office will;

• Encourage the member industries to mo�vate all their employees and their family members to register 
in the electoral roll and exercise their right to vote on poll day.

• Encourage the member industries to establish Voter Awareness Forums and carry out awareness 
ac�vi�es

• Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng share and disseminate 
SVEEP related messages during their programs, events and interac�ons with the industries.

• Encourage the member industries to ensure that a paid �me off is provided to employees on poll day to 
enable them to exercise their right to vote.

• Support in wide dissemina�on of SVEEP communica�on material through social media and other 
channels among the member industries and encourage the industries to do the same among their 
employees.

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on.

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programs etc. where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially. Electoral Registra�on Officers and BLOs to coordinate 
and extend necessary support.

It is mutually agreed that;

• Both partners will appoint a Nodal Officer to coordinate with each other;

• Not to create any obliga�ons/liabili�es. Legal or financial or otherwise for each other under this  MoU.

• Review the ac�vi�es at regular intervals and take correc�ve measures.

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.



Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.

Roles: Federa�on of Karnataka Chamber of Commerce & Industry (FKCCI)

1. The Federa�on of Karnataka Chamber of Commerce &Industry (FKCCI) works to create and sustain an 
environment conducive to the growth of industry and trade in Karnataka, partnering both of them 
through advisory of Commerce of the State. It is an industry-led and industry-managed organiza�on 
working towards development of  India through development of industries. It is affiliated with apex 
bodies like Federa�on of Indian Chambers of Commerce & Industry [FICCI] etc.

2. FKCCI represents the diverse industrial sector and works with them for their capacity building and  
advocacy. The FKCCI is in a unique posi�on to influence the industries across the State and reach out to 
the huge human resources associated with these industries for encouraging them for electoral 
par�cipa�on.

3. The CEO Office and Federa�on of Karnataka Chamber of Commerce & Industry (FKCCI) jointly agrees 
to enter into this MoU of mutual support and coopera�on for working towards 100% electoral 
par�cipa�on by the ci�zens of Karnataka.

Under this MoU, FKCCI in consulta�on with CEO Office will;

• Encourage the member industries to mo�vate all their employees and their family members to register 
in the electoral roll and exercise their right to vote on poll day.

• Encourage the member industries to establish Voter Awareness Forums and carry out awareness 
ac�vi�es

• Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng share and disseminate 
SVEEP related messages during their programs, events and interac�ons with the industries.

• Encourage the member industries to ensure that a paid �me off is provided to employees on poll day to 
enable them to exercise their right to vote.

• Support in wide dissemina�on of SVEEP communica�on material through social media and other 
channels among the member industries and encourage the industries to do the same among their 
employees.

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on.

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programs etc. where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially. Electoral Registra�on Officers and BLOs to coordinate 
and extend necessary support.

It is mutually agreed that;

• Both partners will appoint a Nodal Officer to coordinate with each other;

• Not to create any obliga�ons/liabili�es. Legal or financial or otherwise for each other under this  MoU.

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

President
Federa�on of Karnataka

Chamber of Commerce &Industry
Karnataka

sd/- sd/-



MEMORANDUM OF UNDERSTANDING

This Memorandum of understanding (here in referred to as “MoU”) is signed on

_____November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Secretary Women and Child Development (SWCD), GoK. 
on the other Part And shall herea�er be collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of  India 
mandated to conduct elec�ons to the offices of  President and Vice President of India and to Parliament and 
every State Legislature. The CEO, Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further expand the SVEEP programme and reach out to different ci�zen groups which 
can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With this 
objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof  EVM.

Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.



Secretary Women and Child Development GOK (SWCD) 

1. Works to create and sustain an environment conducive to the growth of health of women and child in 
Karnataka. 

2. The CEO Office and Secretary Women and Child Development GOK (SWCD) joint1y agrees to enter 
into this MoU of mutual support and coopera�on for working towards 100%electoral par�cipa�on by 
the ci�zens of Karnataka.

Under this MoU, SWCD in consulta�on with CEO Office will;

Roles: Department of Women and Child Development:

1. Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng share and disseminate 
SVEEP related messages during their programs, events and interac�ons with the 
organiza�ons/ins�tu�ons.

2. Support in wide dissemina�on of SVEEP communica�on material through social media and other 
channels among their employees.

3. Encourage and improve the state gender ra�o (GR) of the electors. Special camps and drives may be 
taken up.

4. To improve the GR of young voters – 18 to 19 years.

5. Plan a strategy and enrol all those who are 17+.

6. Mo�vate and encourage all women who are 17+ to get enrolled and par�cipate in the elec�ons.

7. Mo�vate and enrol all transgender, sex workers and others and encourage them to cast their vote on 
the day of poll.

8. Encourage all NGOs and organisa�ons working with the department to take ac�ve part in enrolling and 
par�cipa�ng in the elec�ons. 

9. All the offices, NGOs and organisa�ons to be encouraged to form Voter Awareness Forums (VAF) to 
communicate electoral messages to have inclusive, accessible, ethical and par�cipa�ve elec�ons.

10. Have a communica�on plan and use all social media handles up to the grass root level to reach every 
voter.

Roles: Department of Specially abled and Senior ci�zen welfare:

1. Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng share and disseminate 
SVEEP related messages during their programs, events and interac�ons with the 
organiza�ons/ins�tu�ons.

2. Support in wide dissemina�on of SVEEP communica�on material through social media and other 
channels among their employees.

3. Mo�vate and encourage all persons with disabili�es (PwDs), to get enrolled and par�cipate in the 
elec�ons on the day of poll.

4. To iden�fy the PwDs who are not enrolled and enrol them using Voter Helpline App (VHA) or NVSP 
portal or through BLO’s  Garuda App. 

5. To cross check with persons who are ge�ng scholarships and physically challenged pension with voter 
list to iden�fy those who are not enrolled.

6. Mo�vate and encourage all to check their names to ascertain whether their name is in the E-roll, if not 
get enrolled using VHA app.

7. Encourage all the PwDs to mark their names in the e roll using PwD app so that the required facility 
made available at the polling sta�on (PS) on the date of poll.

8. To ensure all buildings to be used as PSs to be accessible to all PwDs. The PSs must have good ramps 
with sturdy railings, accessible toilets and other AMFs (Assured Minimum Facili�es).



9. To have a nodal offer for district, taluk, sector and gram panchayat (GP) level to plan and supervise for 
enrolment and to ensure hassle free par�cipa�on of elec�ons on the day of poll.

10. To ensure all 17+ in orphanages, juvenile homes, state homes and others to be enrolled and facilitate 
them for par�cipa�on in elec�ons.

11. To create audios, videos, social media crea�ve electoral messages and communicate with all 
concerned. Ensure wide publicity.

12. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enrol and par�cipate in the elec�ons.

13. Encourage use of Apps, viz., VHA, PwD, C-Vigil and others.

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to 
organiza�ons/ins�tu�ons as and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programmes etc where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially, Electoral Registra�on Officers and BLOs to co-
ordinate and extend necessary support.

It is mutually agreed that;

• Both partners will appoint a Nodal Officer to co ordinate with each other.

• Not to create any obliga�ons/liabili�es. Legal or financial or otherwise for each other under this MoU.

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

(Dr. N Manjula)
Secretary 

Women and Child Development
Karnataka.           

sd/- sd/-



MEMORANDUM OF UNDERSTANDING

This Memorandum of understanding (here in referred to as “MoU”) is signed on

_____November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Principal Secretary 
Primary & Secondary School (PSPSS), GoK.

here in a�er referred to as PSPSS on the other part 
And shall herea�er be collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President and Vice President of India and to Parliament and 
every State Legislature. The CEO, Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further expand the SVEEP programme and reach out to different ci�zen groups which 
can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With this 
objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.

Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.



Roles: Principal Secretary Primary & Secondary School (PSPSS)

• The Principal Secretary Primary & Secondary School GOK (PSPSS) works to create and sustain an 
environment conducive to the growth of educa�on in Primary and Secondary schools in Karnataka, It 
controls, supervises and monitors various standards of educa�on levels through sarvashiksha abhiyan 
and other schemes. 

• PSPSS to make all efforts to cons�tute ELCs (Electoral Literacy Clubs), in all Govt, grant in aid and 
private ins�tu�ons of high schools and pre university colleges.

• PSPSS to make all the buildings which will be func�oning as polling sta�ons to be made accessible to all 
including PwDs, viz have ramps with sturdy railings, accessible toilets and others. 

• The resource persons for training at state, district, block and ins�tu�onal level will be from the 
Educa�on department. They would all be trained in a cascade mode. The trained SLMTs, DLMTs, BLMTs 
and Conveners would train the students/members of ELCs. The master trainers would conduct training 
in their respec�ve educa�onal ins�tu�ons in the state. They would educate and encourage all of them 
for electoral registra�on and par�cipa�on.

• The CEO Office and The Principal Secretary Primary & Secondary School GOK (PSPSS) jointly agree to 
enter into this MoU of mutual support and coopera�on for working towards 100% electoral 
par�cipa�on by the students and ci�zen of Karnataka.

• Under this MoU, The Principal Secretary Primary & Secondary School GOK (PSPSS)  in consulta�on 
with CEO Office will;

i. Encourage the ELC members, faculty and non teaching members to mo�vate all their family members 
to register in the electoral roll & exercise their right to vote on poll day;

ii. Encourage all the educa�onal ins�tu�ons and offices to establish Voter Awareness Forums and carry 
out awareness ac�vi�es;

iii. Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng; share and disseminate 
SVEEP related messages during their programs, events and interac�ons;

iv. Encourage all the ELC members to exercise their right to vote;

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programmes etc where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially Electoral Registra�on Officers and BLOs to coordinate 
and extend necessary support.

It is mutually agreed that;

• Both partners will appoint a Nodal Officer to coordinate with each other;

• Not to create any obliga�ons/liabili�es, legal or financial or otherwise for each other under this MoU

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Ritesh Kumar Singh)
Principal Secretary 

Primary and Secondary Educa�on
Karnataka

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

sd/-sd/-



MEMORANDUM OF UNDERSTANDING

This Memorandum of understanding (here in referred to as “MoU”) is signed on

_____November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Principal Secretary Social Welfare (PRSSSW), GoK
here in a�er referred to as PRSSSW on the other part And shall herea�er be 

collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President and Vice President of India and to Parliament and 
every State Legislature. The CEO, Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further expand the SVEEP programme and reach out to different ci�zen groups which 
can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With this 
objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

• The Principal Secretary Social Welfare (PRSSSW), GoK,works for the welfare of schedule caste. 
Schedule tribe, primi�ve tribes and marginalized, in Karnataka, It controls, supervises and monitors various 
hostels and ashram schools, residen�al schools and various offices to implement welfare schemes. 

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.



Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.

Roles: Department of Social Welfare: 

1. Mo�vate and encourage all tribes including primi�ve tribes to get enrolled and par�cipate in the 
elec�ons on the day of poll.

2. To iden�fy the primi�ve tribes and others who are not enrolled and enrol them using Voter Helpline App 
(VHA) or NVSP portal or through BLO’s Garuda App. 

3. To cross check with persons who are ge�ng scholarships and Government benefits with voter list to 
iden�fy those who are not enrolled.

4. To ensure all students of the age of 17+ in Hostels to be enrolled and par�cipate in elec�ons.

5. To visit interior forests to iden�fy if any primi�ve tribes and others have been enrolled or not. To 
facilitate house to house visits and conduct special camps to meet and iden�fy who are not enrolled 
and get them enrolled.

6. To iden�fy nomadic tribes and enrol them.

7. Mo�vate and encourage all to check their names to ascertain whether their name is in the e roll, if not 
get enrolled using VHA app.

8. To create audios, videos, social media crea�ve electoral messages and communicate with all concerned. 
Ensure wide publicity.

9. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enrol and par�cipate in the elec�ons.

10. Encourage use of Apps, viz., VHA, PwD, C-Vigil and others.

Roles: Department of Tribal Welfare

1. Mo�vate and encourage all tribes including primi�ve tribes to get enrolled and par�cipate in the 
elec�ons on the day of poll.

2. To iden�fy the primi�ve tribes and others who are not enrolled and enrol them using Voter Helpline App 
(VHA) or NVSP portal or through BLO’s Garuda App. 

3. To cross check with persons who are ge�ng scholarships and Government benefits with voter list to 
iden�fy those who are not enrolled.

4. To ensure all students of the age of 17+ in Hostels to be enrolled and par�cipate in elec�ons.

5. To visit interior forests to iden�fy if any primi�ve tribes and others have been enrolled or not. To 
facilitate house to house visits and conduct special camps to meet and iden�fy who are not enrolled and 
get them enrolled.

6. To iden�fy nomadic tribes and enrol them.

7. Mo�vate and encourage all to check their names to ascertain whether their name is in the e roll, if not 
get enrolled using VHA app.

8. To create audios, videos, social media crea�ve electoral messages and communicate with all concerned. 
Ensure wide publicity.

9. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enrol and par�cipate in the elec�ons.

10. Encourage use of Apps, viz., VHA, PwD, C-Vigil and others.

• The CEO Office and The Principal Secretary Social Welfare (PRSSSW), GoK jointly agree to enter into 
this MoU of mutual support and coopera�on for working towards 100% electoral par�cipa�on by the 
students and ci�zen of Karnataka.



Under this MoU, The Principal Secretary Social Welfare GOK (PRSSSW) in consulta�on with CEO Office 
will;

i. Encourage the students, faculty, non teaching faculty, employees, beneficiaries of various schemes and 
to mo�vate all to register in the electoral roll & exercise their right to vote on poll day;

ii. Encourage all the educa�onal ins�tu�ons and offices to establish Voter Awareness Forums and carry 
out awareness ac�vi�es;

iii. Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng; share and disseminate 
SVEEP related messages during their programs, events and interac�ons;

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programmes etc where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially. Electoral Registra�on Officers and BLOs to coordinate 
and extend necessary support.

It is mutually agreed that;

• Both partners will appoint a Nodal Officer to co ordinate with each other;

• Not to create any obliga�ons/liabili�es, legal or financial or otherwise for each other under this MoU

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Major P Manivannan)
Principal Secretary

Social Welfare Department,
Karnataka

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

sd/-sd/-



MEMORANDUM OF UNDERSTANDING

This Memorandum of understanding (here in referred to as “MoU”) is signed on

______November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Principal Secretary Backward Classes 
Welfare Department (PSBCWD) GOK

here in a�er referred to as PSBCWD on the other part and shall herea�er be 
collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President of India, Vice President of India, Parliament of 
India and every State Legislature. The CEO Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further to expand the SVEEP programme and reach out to different ci�zen groups 
which can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With 
this objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

• The Principal Secretary Backward Classes Welfare Department (PSBCWD) works for the welfare of 
Backward Classes and marginalized in Karnataka, It controls, supervises and monitors various hostels, 
ashram schools, residen�al schools and various offices to implement welfare schemes. 

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof  EVM.



Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.

Roles: Backward Classes Welfare Department.

1. Mo�vate and encourage all to get enrolled and par�cipate in the elec�ons on the day of poll.

2. To iden�fy persons who are not enrolled and enrol them using Voter Helpline App (VHA) or NVSP portal 
or through BLO’s Garuda App. 

3. To cross check with persons who are ge�ng scholarships and Government benefits with voter list to 
iden�fy those who are not enrolled.

4. To ensure all students of the age of 17+ in Hostels to be enrolled and par�cipate in elec�ons.

5. To facilitate house to house visits and conduct special camps to iden�fy who are not enrolled and get 
them enrolled. 

6. To iden�fy nomadic tribes and enrol them.

7. Mo�vate and encourage all to check their names to ascertain whether their name is in the Electoral roll, 
if not get enrolled using VHA app.

8. To create audios, videos, social media crea�ves electoral messages and communicate with all 
concerned. Ensure wide publicity.

9. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enrol and par�cipate in the elec�ons.

10. Encourage use of Apps, viz., VHA, PwD, C-Vigil and others.

• The CEO Office and The Principal Secretary Backward Classes Welfare Department (PSBCWD) jointly 
agree to enter into this MoU of mutual support and coopera�on for working towards 100% electoral 
par�cipa�on by the students and ci�zen of Karnataka.

Under this MoU, Principal Secretary Backward Classes Welfare Department (PSBCWD) in consulta�on 
with CEO Office will;

i. Encourage the students, faculty, non teaching faculty, employees, beneficiaries of various schemes and 
to mo�vate all to register in the electoral roll & exercise their right to vote on poll day;

ii. Encourage all the educa�onal ins�tu�ons and offices to establish Voter Awareness Forums and carry 
out awareness ac�vi�es;

iii. Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng; share and disseminate 
SVEEP related messages during their programs,. events and interac�ons;

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programmes etc where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially, Electoral Registra�on Officers and BLOs to co-
ordinate with necessary support.



It is mutually agreed that;

• Both partners will appoint a Nodal Officer to co ordinate with each other;

• Not to create any obliga�ons/liabili�es, legal or financial or otherwise for each other under this MoU

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Tulasi Madineni)
Principal Secretary Backward Classes

and Minori�es.
Karnataka.

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

sd/-sd/-



MEMORANDUM OF UNDERSTANDING
This Memorandum of understanding (here in referred to as “MoU”) is signed on

______November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Principal Secretary Minority Welfare Department (PRSMWD) GOK
here in a�er referred to as PRSMWD on the other part and shall herea�er be 

collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President of India, Vice President of India, Parliament of 
India and every State Legislature. The CEO Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further to expand the SVEEP programme and reach out to different ci�zen groups 
which can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With 
this objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

• The Principal Secretary Minority Welfare Department (PRSMWD)  works for the welfare of Minori�es 
and marginalized in Karnataka, It controls, supervises and monitors various hostels, Madrasa schools, 
residen�al schools and various offices to implement welfare schemes. 

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.

Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.



Roles: Minority Welfare Department.

1. Mo�vate and encourage all to get enrolled and par�cipate in the elec�ons on the day of poll.

2. To iden�fy persons who are not enrolled and enroll them using Voter Helpline App (VHA) or NVSP 
portal or through BLO’s Garuda App. 

3. To cross check with persons who are ge�ng scholarships and Government benefits with voter list to 
iden�fy those who are not enrolled.

4. To ensure all students of the age of 17+ in Hostels to be enrolled and par�cipate in elec�ons.

5. To facilitate house to house visits and conduct special camps to iden�fy who are not enrolled and get 
them enrolled. 

6. To iden�fy nomads and enroll them.

7. Mo�vate and encourage all to check their names to ascertain whether their name is in the e roll, if not 
get enrolled using VHA app.

8. To create audios, videos, social media crea�ve electoral messages and communicate with all 
concerned. Ensure wide publicity.

9. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enroll and par�cipate in the elec�ons.

10. Encourage use of Apps, viz., VHA, PwD, CVigil and others.

• The CEO Office and The Principal Secretary Minority Welfare Department (PRSMWD) jointly agree to 
enter into this MoU of mutual support and coopera�on for working towards 100% electoral 
par�cipa�on by the students and ci�zen of Karnataka.

Under this MoU, The Principal Secretary Minority Welfare Department (PRSMWD) in consulta�on with 
CEO Office will;

i. Encourage the students, faculty, non teaching faculty, employees, beneficiaries of various schemes 
and to mo�vate all  to register in the electoral roll & exercise their right to vote on poll day;

ii. Encourage all the educa�onal ins�tu�ons and offices to establish Voter Awareness Forums and carry 
out awareness ac�vi�es;

iii. Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng; share and disseminate 
SVEEP related messages during their programs,. events and interac�ons;

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/ programmes etc where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially, Electoral Registra�on Officers and BLOs to co-
ordinate with necessary support.



It is mutually agreed that;

• Both partners will appoint a Nodal Officer to co ordinate with each other.

• Not to create any obliga�ons/liabili�es, legal or financial or otherwise for each other under this MoU.

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Major Manivannan P)
 Principal Secretary 

Minority welfare, Hajj & Wakf.
Karnataka.

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

sd/-sd/-



MEMORANDUM OF UNDERSTANDING
This Memorandum of understanding (here in referred to as “MoU”) is signed 

On _____November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Principal Secretary Higher Educa�on (PSHE) GoK
here in a�er referred to as PSHE on the other part and shall herea�er be 

collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President of India, Vice President of India, Parliament of 
India and every State Legislature. The CEO Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further to expand the SVEEP programme and reach out to different ci�zen groups 
which can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With 
this objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.



Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.

Roles: Department of Higher Educa�on.

1. The Principal Secretary Higher Educa�on (PSHE) with his team works to create and sustain an 
environment conducive to the growth of educa�on in Higher Educa�on in Karnataka, It controls, 
supervises and monitors various standards of educa�on levels through Universi�es, Technical and 
Medical Educa�on, Degree colleges and others. 

2. PSHE to make all efforts to cons�tute ELC (Electoral Literacy Club), in all Govt, grant in aid and private 
educa�onal ins�tu�ons.

3. PSHE to make all the buildings which will be func�oning as polling sta�ons to be accessible to all 
including PwDs, viz have ramps with sturdy railings, accessible toilets and others. 

4. The resource persons for training at state, district, block and ins�tu�onal level will be from the 
Educa�on department. They would all be trained in cascade mode. The trained SLMTs, DLMTs, BLMTs 
and Conveners would reach out to the huge human resources associated with all the educa�onal 
ins�tu�ons in the state, educa�ng and encouraging them for electoral registra�on and par�cipa�on.

5. Mo�vate and encourage all students and staff to get enrolled and par�cipate in the elec�ons on the day 
of poll.

6. To iden�fy persons who are not enrolled and enroll them using Voter Helpline App (VHA) or NVSP portal 
or through BLO’s Garuda App. 

7. To cross check with persons who are ge�ng scholarships and Government benefits with voter list to 
iden�fy those who are not enrolled.

8. To ensure all students of the age of 17+ in educa�onal ins�tu�ons and those residing in hostels to be 
enrolled and par�cipate in elec�ons.

9. Mo�vate and encourage all to check their names to ascertain whether their name is in the e roll, if not 
get enrolled using VHA app.

10. ELCs to ac�vely par�cipate in all Na�onal Voters Day compe��ons and celebra�ons. 

11. ELCs to take up outreach ac�vi�es like rallies, Prabhat pheris with placards and other modes to create 
awareness amongst the society. 

12. To create audios, videos, social media crea�ve electoral messages and communicate with all concerned. 
Ensure wide publicity.

13. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enroll and par�cipate in the elec�ons.

14. Encourage use of Apps, viz., VHA, PwD, CVigil and others.

• The CEO Office and Principal Secretary Higher Educa�on (PSHE) jointly agree to enter into this MoU of 
mutual support and coopera�on for working towards 100% electoral par�cipa�on by the students and 
ci�zen of Karnataka.

Under this MoU, the Principal Secretary Higher Educa�on (PSHE) in consulta�on with CEO Office will;

i. Encourage the students, faculty, non teaching faculty, employees, beneficiaries of various schemes and 
to mo�vate all to register in the electoral roll & exercise their right to vote on poll day;

ii. Encourage all the educa�onal ins�tu�ons and offices to establish Voter Awareness Forums and carry 
out awareness ac�vi�es;

iii. Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng; share and disseminate 
SVEEP related messages during their programs,. Events and interac�ons;



That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on.

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programmes etc where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially, Electoral Registra�on Officers and BLOs to co-
ordinate with necessary support.

It is mutually agreed that;

• Both partners will appoint a Nodal Officer to co-ordinate with each other;

• Not to create any obliga�ons/liabili�es, legal or financial or otherwise for each other under this MoU.

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(V. Rashmi Mahesh)
Principal Secretary 

Higher Educa�on (PSHE).
Karnataka.

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

sd/-sd/-



MEMORANDUM OF UNDERSTANDING

This Memorandum of understanding (here in referred to as “MoU”) is signed

On _____November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Addi�onal Chief Secretary
Rural Development and Panchayat Raj (RDPR), GoK.

here in a�er referred to as PSHE on the other part and shall herea�er be 
collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President of India, Vice President of India, Parliament of 
India and every State Legislature. The CEO Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further to expand the SVEEP programme and reach out to different ci�zen groups 
which can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With 
this objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.

Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.



Roles: Department of Rural Development and Panchayat Raj:.

1. The Addi�onal Chief Secretary Rural Development and Panchayat Raj GOK (RDPR) with his team works 
to create and sustain an environment conducive to the growth of rural development in Karnataka, It 
controls,  Zilla, Taluk and Gram Panchayats (ZP, TP and GP) guides their planning and implementa�on of 
various welfare schemes including employment genera�on, eradica�ng poverty, and others. RDPR 
supervises and monitors financial and physical growth at all levels. 

2. RDPR to make all the buildings which will be func�oning as polling sta�ons to be accessible to all 
including PwDs, viz have ramps with sturdy railings, accessible toilets and others. 

3. The SVEEP commi�ees at ZP, Taluk and GP level will be headed by CEO, EO and PDOs respec�vely. All 
the departments working under ZP and Taluk Panchayat will undertake SVEEP ac�vi�es synergically 
and lead their teams. They will conduct and supervise training at district, taluk and at various 
ins�tu�onal levels including ELCs of the Educa�on department. 

4. Mo�vate and encourage all students and staff to get enrolled and par�cipate in the elec�ons on the day 
of poll.

5. To iden�fy persons who are not enrolled and enroll them using Voter Helpline App (VHA) or nvsp portal 
or through BLO’s Garuda App. 

6. To cross check with persons who are ge�ng scholarships and Government benefits with voter list to 
iden�fy those who are not enrolled.

7. To ensure all students of the age of 17+ in educa�onal ins�tu�ons and those residing in hostels to be 
enrolled and par�cipate in elec�ons.

8. Mo�vate and encourage all to check their names to ascertain whether their name is in the e roll, if not 
get enrolled using VHA app.

9. To ac�vely conduct and supervise all Na�onal Voters Day compe��ons and celebra�ons. 

10. To conduct outreach ac�vi�es like rallies, Prabhat pheris, compe��ons and other modes to create 
awareness amongst the society. 

11. To iden�fy primi�ve tribes, tribes, marginalized, transgender and others who are 17+ and not enrolled 
to be enrolled using VHA App.

12. To create audios, videos, social media crea�ve electoral messages and communicate with all concerned. 
Ensure wide publicity.

13. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enrol and par�cipate in the elec�ons.

14. Encourage use of Apps, viz., VHA, PwD, C-Vigil and others.

15. The CEO Office and Addi�onal Chief Secretary Rural Development and Panchayat Raj (RDPR) jointly 
agree to enter into this MoU of mutual support and coopera�on for working towards 100% electoral 
par�cipa�on by the students and ci�zen of Karnataka.

Under this MoU, The Addi�onal Chief Secretary Rural Development and Panchayat Raj (RDPR) in 
consulta�on with CEO Office will;

i. Encourage and to mo�vate all employees and beneficiaries of various schemes to register in the 
electoral roll & exercise their right to vote onpollday;

ii. Encourage all the offices, NGOs, and private business centers  to establish Voter Awareness Forums 
and carry out awareness ac�vi�es;

iii. Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng; share and disseminate 



SVEEP related messages during their programs, events and interac�ons;

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on.

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programmes etc. where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially, Electoral Registra�on Officers and BLOs to co-
ordinate with necessary support.

It is mutually agreed that;

• Both partners will appoint a Nodal Officer to co-ordinate with each other.

• Not to create any obliga�ons/liabili�es, legal or financial or otherwise for each other under this MoU.

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Atheeq L K)
Addi�onal Chief Secretary
 Rural Development and 

Panchayat Raj (RDPR) Karnataka

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

sd/-sd/-



MEMORANDUM OF UNDERSTANDING

This Memorandum of understanding (here in referred to as “MoU”) is signed 
on_____November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Addi�onal Chief Secretary, Urban Development (UD), GoK.

on the other Part and shall herea�er be collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President and Vice President of India and to Parliament and 
every State Legislature. The CEO, Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further expand the SVEEP programme and reach out to different ci�zen groups which 
can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With this 
objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.

Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.

Roles: Addi�onal Chief Secretary, Urban Development (UD)

1. The Addi�onal Chief Secretary Urban Development GoK (UD) with his team works to create and 
sustain an environment conducive to the growth of urban development in Karnataka, It controls, 
Municipal Corpora�ons and all Urban Local Bodies in the state. UD guides their planning and 
implementa�on of various welfare schemes including mandatory requirements, employment 
genera�on, eradica�ng poverty, and others. UD supervises and monitors financial and physical growth 
at all levels. 



2. UD to make all the buildings which will be func�oning as polling sta�ons to be accessible to all including 
PwDs, viz have ramps with sturdy railings, accessible toilets and others. 

3. The officers of UD to take ac�ve part in SVEEP commi�ees at district and Taluk levels. ULBs to 
undertake appropriate SVEEP ac�vi�es lead their teams. They should encourage all ELCs of the 
Educa�on department. 

4. Mo�vate and encourage all students and staff to get enrolled and par�cipate in the elec�ons on the day 
of poll.

5. To iden�fy persons who are not enrolled and enroll them using Voter Helpline App (VHA) or NVSP 
portal or through BLO’s Garuda App. 

6. To cross check with persons who are ge�ng scholarships and Government benefits with voter list to 
iden�fy those who are not enrolled.

7. To ensure all students of the age of 17+ in educa�onal ins�tu�ons and those residing in hostels to be 
enrolled and par�cipate in elec�ons.

8. Mo�vate and encourage all to check their names to ascertain whether their name is in the e roll, if not 
get enrolled using VHA app.

9. To ac�vely conduct and supervise all Na�onal Voters Day compe��ons and celebra�ons. 

10. To conduct outreach ac�vi�es like rallies, Prabhat pheris, compe��ons and other modes to create 
awareness amongst the society. 

11. To create audios, videos, social media crea�ve electoral messages and communicate with all 
concerned. Ensure wide publicity.

12. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enroll and par�cipate in the elec�ons.

13. Encourage use of Apps, viz., VHA, PwD, C-Vigil and others.

Under this MoU, UD in consulta�on with CEO Office will;

• Encourage and mo�vate all their employees and their family members to register in the electoral roll 
and exercise their right to vote on poll day.

• Encourage all the offices, private offices, industries and others to establish Voter Awareness Forums 
and carry out awareness ac�vi�es

• Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng share and disseminate 
SVEEP related messages during their programs, events and interac�ons with the industries.

• Ensure that all the laborers get a paid �me off on poll day to enable them to exercise their right to vote.

• Support in wide dissemina�on of  SVEEP communica�on material through social media and other 
channels.

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on.

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es / programmes etc where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries’ esp. Electoral Registra�on Officers and BLOs to coordinate and 
extend necessary support.



It is mutually agreed that;

• Both partners will appoint a Nodal Officer to coordinate with each other;

• Not to create any obliga�ons/liabili�es. Legal or financial or otherwise for each other under this MoU

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Rakesh Singh)
Addi�onal Chief Secretary

 Urban Development and Panchayat Raj
Karnataka

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

sd/-sd/-



MEMORANDUM OF UNDERSTANDING
This Memorandum of understanding (here in referred to as “MoU”) is signed 

on _____November, 2022 between

The Chief Electoral Officer, Karnataka State

(here in a�er referred to as “CEO Office”) on One Part

AND

Principal Secretary Health and Family Welfare (HFW), GoK 

on the other Part and shall herea�er be collec�vely known as “Partners”

The office of the CEO works under superintendence, direc�on and control of Elec�on Commission of India 
mandated to conduct elec�ons to the offices of President and Vice President of India and to Parliament and 
every State Legislature. The CEO, Office works with the vision of “Informed and ethical electoral 
par�cipa�on by all eligible ci�zens of Karnataka for a thriving and robust democracy”.

CEO office and its network of func�onaries across en�re State are working diligently towards awareness, 
educa�on and mo�va�on of ci�zens for increased electoral par�cipa�on through the ECI flagship 
programme SVEEP (Systema�c Voters’ Educa�on and Electoral Par�cipa�on).

CEO Office intends further expand the SVEEP programme and reach out to different ci�zen groups which 
can act as catalysts to mo�vate and influence ci�zens for their ac�ve electoral par�cipa�on. With this 
objec�ve, CEO Office plans to build strategic partnerships with organiza�ons that can support these 
ini�a�ves and can help in reaching out different ci�zen groups for awareness and mo�va�on through their 
ac�vi�es and services.

Objec�ve:

1. To iden�fy 18+ youth and enroll them to voters list.

2. To purify the electoral roll.

3. To bridge the gender gap in enrollment.

4. To enhance voter turnout.

5. To communicate about robustness and tamper proof EVM.

Role of CEO:

• To facilitate inclusive, ethical and informed par�cipa�on.

• To facilitate free and fair elec�ons.

Roles: Principal Secretary Health and Family Welfare (HFW).

1. The Principal Secretary Health and Family Welfare GOK (HFW) with his team works to create and 
sustain an environment conducive to the growth of health and welfare of people in Karnataka, It 
controls, all Government hospitals and acts as regulator for private hospitals in the state. HFW guides 
all the Government hospitals for their planning and implementa�on of various health and family 
welfare schemes.



2. Mo�vate and encourage all staff to get enrolled and par�cipate in the elec�ons on the day of poll.

3. To iden�fy persons who are not enrolled and enroll them using Voter Helpline App (VHA) or NVSP 
portal or through BLO’s Garuda App. 

4. To ensure all nursing students of the age of 17+ in educa�onal ins�tu�ons and those residing in hostels 
to be enrolled and par�cipate in elec�ons.

5. Mo�vate and encourage all to check their names to ascertain whether their name is in the e roll, if not 
get enrolled using VHA app.

6. To provide all health care including ambulance facili�es to all the polling staff at the �me of training, 
mustering, de-mustering and on the days of poll and coun�ng.

7. To engage NGOs, Icons and important persons for enhancing and giving wide publicity of electoral 
messages to enroll and par�cipate in the elec�ons.

8. Encourage use of Apps, viz., VHA, PwD, C-Vigil and others.

Under this MoU, HFW in consulta�on with CEO Office will;

• Encourage and mo�vate all their employees and their family members to register in the electoral roll 
and exercise their right to vote on poll day.

• Encourage all the offices and all hospitals and related firms to establish Voter Awareness Forums and 
carry out awareness ac�vi�es.

• Encapsulate electoral literacy/awareness agenda and propagate ethical vo�ng share and disseminate 
SVEEP related messages.

• Ensure that all laborers get a paid �me off is provided to employees on poll day to enable them to 
exercise their right to vote.

• Support in wide dissemina�on of SVEEP communica�on material through social media and other 
channels.

That the CEO Office will

• Regularly share communica�on material developed by ECI/CEO office for wider circula�on and 
dissemina�on.

• Provide necessary guidance and orienta�on on electoral par�cipa�on related topics to industries ads 
and when required.

• Depute resource persons, if required, for any campaign ac�vi�es/programs etc where electoral 
par�cipa�on related ac�vi�es are to be carried out.

• Suitably direct elec�on func�onaries especially Electoral Registra�on Officers and BLOs to 
coordinate and extend necessary support.

It is mutually agreed that;

• Both partners will appoint a Nodal Officer to coordinate with each other.

• Not to create any obliga�ons/liabili�es. Legal or financial or otherwise for each other under this MoU.

• Review the ac�vi�es at regular intervals and take correc�ve measures.

(Anil Kumar T.K)
Principal Secretary

 Health and Family Welfare 
Karnataka

(Manoj Kumar Meena)
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)

sd/-sd/-





ceokarnataka ceokarnataka ceo_karnataka ceokarnataka

080 222 42 042 , 080 2222 41 93 | 1950 (TollFree)

OFFICE OF THE CHIEF ELECTORAL OFFICER
Nirvachana Nilaya, Sheshadri Road, 

Maharani's College Circle, Bangalore-560 001

www.ceo.karnataka.gov.in

National Voters Day -2023, State Level Quiz Competition participant at Kondaji Basappa Auditorium. 
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