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FOREWORD

Baseline surveys were first carried out in 2009 to find the Knowledge, A�tude, Belief, Behavior and 
Prac�ces (KABBP) and later in 2018 (Knowledge, A�tude and Prac�ces-KAP) among the 
electorates ahead of elec�ons, so that required interven�ons could be made to enhance electoral 
par�cipa�on. The theme for the ensuing General Assembly Elec�ons in Karnataka is ‘INCLUSIVE, 
ACCESSIBLE & ETHICAL ELECTIONS’. In tune with the theme, ahead of Karnataka General 
Assembly Elec�ons 2023 a survey called the KAP was taken up. Keeping in mind that every vote 
counts the KAP survey was to understand the reasons for gaps in electoral par�cipa�on, both at 
enrolment stage and vo�ng; to understand the underlying reasons for low voter turnout in certain 
areas during last elec�on in the State and to iden�fy the barriers to vo�ng; to iden�fy the 
demographics of elector segments with lower enrolment, and lower par�cipa�on during polls; to 
understand effec�veness of various formal & non-formal media; to suggest effec�ve measures to 
ensure higher enrolment and higher voter turnout based on the outcome of the Survey.

The KAP survey report shows that there exists large scope for improvement so that electoral 
par�cipa�on increases. Appropriate interven�ons concerning target groups are necessary in this 
regard to uphold electoral democracy in the country. A systemic approach with adequate planning 
that includes all stakeholders can be an effec�ve way to strategize and improve par�cipa�on. This 
alone can sustain the system at large and facilitate be�er governance and na�on building. 
Therefore, in this regard, par�cipa�on in elec�ons is per�nent as it provides that space to ques�on 
the system. In this sense, informed and conscious voters are necessary for good governance and 
increased par�cipa�on within the system can restore faith in the system of electoral process and 
lead to be�er func�oning of our democracy. 

Chief Electoral Officer, Karnataka

Manoj Kumar Meena



Ins�tute for Social and Economic Change (ISEC), Bengaluru is a premier inter-disciplinary social 
science research ins�tu�on, has been providing valuable policy feedback to bring about integrated 
social, economic and poli�cal transforma�on, with emphasis on equity and jus�ce. ISEC was 
commissioned to conduct the Baseline survey on KAP. The team of experts led by Prof. 
S.Madheswaran and Prof. B.P. Vani from ISEC has conducted this extensive study. They have 
collected valuable data from 4452 households and 45 Focused Group Discussions (FGDs). Their 
report brings out a range of useful informa�on and sugges�on which needs to be converted into 
construc�ve ac�ons to improve inclusive, accessible and ethical electoral par�cipa�on. The ISEC 
team has collected maximum informa�on from the respondents and their percep�ons about 
elec�ons and electoral processes and also brought out a report with implementable sugges�ons in 
s�pulated �me. I would also like to express our gra�tude to Dr Shiddalingaswami 
V. Hannagodimath for coordina�ng the survey across the administra�ve divisions of State of 
Karnataka.

The report would not have been possible without the 4452 households’ enthusias�c par�cipa�on 
and the willingness to share their valuable opinion for the ques�onnaire. I would like to thank all the 
households and the research team, including the enumerators, field organizers, facilitators, 
supervisors and data entry operators. I would also like to thank all those who were engaged in this 
project and the field teams who worked �relessly in adverse and challenging condi�ons. Finally, I 
would like to thank all the Chief Execu�ve Officers at the district and Execu�ve Officers at the Taluk 
level for providing data in �mely manner.

I am thankful to Mr. Rajendra Cholan (Addi�onal Chief Electoral Officer) Mr. P.S. Vastrad 
(State Nodal Officer, SVEEP), Mr. BS Hiremath (Sr. Monitoring Consultant) for their constant 
support in providing secondary data and facilita�ng the survey in a efficient manner.

Manoj Kumar Meena.
Chief Electoral Officer Karnataka
& E/o Secretary to Government,

DPAR (Elec�ons)



END LINE SURVEY FOR KNOWLEDGE, ATTITUDE AND PRACTICE OF CITIZENS: 
LOK SABHA ELECTION, KARNATAKA 2019

“We, the ci�zens of India, having abiding faith in democracy, hereby pledge to uphold the democra�c tradi�ons of our 
country and the dignity of free, fair and peaceful elec�ons, and to vote in every elec�on fearlessly and without being 
influenced by considera�ons of religion, race, caste, community, language or any inducement”. 

The Elec�on Commission of India is recognized globally as one of the world’s leading electoral ins�tu�ons. Of its many 
outstanding ini�a�ves, the Commission’s Voter Educa�on and Electoral Par�cipa�on Campaign played a decisive role in 
ensuring record turnout in India’s historic 2014 general elec�ons. In an effort to provide guidance to elec�on managers 
on the planning and execu�on of voter educa�on strategies, Systema�c Voters’ Educa�on and Electoral Par�cipa�on 
(SVEEP) document was prepared. There was a lot of groundwork that was laid down during the beginning years, because 
of which, SVEEP started ge�ng more systema�c and organized as the years progressed. The current form of SVEEP has 
many modifica�ons and is an in-depth plan to address the three main pillars of Elec�on Commission of India’s strategy: 
Ease of Registra�on, Enhancing par�cipa�on especially informed and ethical par�cipa�on; and Facilita�on to enhance 
inclusion and accessibility.

In the light of the above the main inten�on of the KAP Baseline Survey 2023 of Karnataka was to assess the gaps in the 
knowledge, a�tude and beliefs and prac�ces concerning voter registra�on and electoral par�cipa�on. This assessment 
helps the respec�ve authori�es to design the behavioural change campaigns by considering the findings/feedback 
obtained from the study as it reflects the ground reality, perspec�ves and no�ons among voters about electoral system. 
This would help bring about change in people’s a�tude and thereby increase par�cipa�on leading to higher involvement 
of eligible voters in the poli�cal system in a manner that is free, independently and ethical. 

The main findings based on the secondary data are as follows:

EXECUTIVE 
SUMMARY

• Most of the Assembly Cons�tuencies (AC) belonging to 
northern Karnataka had either very low or low EP ra�os 
while ACs belonging to southern Karnataka had 
medium, high or very high EP ra�os except Bangalore 
district, and in pockets of Mysore and Kolar districts. 

• Significant improvement in the gender gap has been 
recorded both in terms of electors and votes polled 
a�er the introduc�on of the SVEEP ac�vi�es. 

• The SVEEP interven�on has contributed enormously 
to the improvement in the vo�ng rate which can be 
seen during the last two Assembly elec�ons held 
during 2013 and 2018.  

• Since the introduc�on of SVEEP in 2009, the number of 
electors has increased by 3.3 million from the 2008 
general elec�on to the 2013 GE. From 2013 to 2018 
the number of electors increased by 7.0 million and 
between 2018 and 2023 the increase has only been to 
the extent of 0.8 million, which could be the combined 
effect of COVID-19 as well thorough cleansing of the 
electoral roll.

• Despite the constant efforts of the Elec�on 
Commission to increase the registra�on of young 
voters i.e., voters belonging to 18-19 years, the Elector-
Popula�on ra�o (EP ra�o) con�nues to stay around 36 
percent with much lower registra�on by young 
females. 



• Juxtaposing EP ra�o with Voter Turnout Ra�o (VTR), 
a majority of the districts from the northern 
Karnataka region falls in the first quadrant (low EP 
ra�o and low VTR), whereas a majority of districts 
from the Southern region fall in the fourth quadrant 
(high EP ra�o and high VTR), indica�ng a high 
regional imbalance in the electoral process.

Current baseline study has been commissioned by the 
Chief Electoral Office of Karnataka to understand the 
Knowledge, A�tude and Prac�ces of the State’s eligible 
voters through use of a structured ques�onnaire and 
Focussed Group Discussion, so as to u�lise the learnings 
to formulate the strategies for SVEEP. As part of the study, 
a primary survey was undertaken covering 4452 
respondents from 45 assembly cons�tuencies spread 
across 23 districts. The sample’s socio-demographic 
characteris�cs indicate that the sample is representa�ve 
of all major socio-demographic categories of the State’s 
voters. Chosen sample size assures that the findings of this 
study are consistent and reliable.

The key findings based on primary survey are as follows

Awareness about Registra�on Process:

• The majority of the respondents (97.9 percent) 
possessed voter ID cards with a rela�vely higher 
percentage being recorded from the Mysuru 
division. Except the respondents in the age group 
18-25 years and students, a higher percentage of 
respondents in all other groups possessed voter ID 
card. 

• Among those who did not possess voter ID card (i.e., 
2.1 percent), the lack of awareness regarding the 
procedure to apply for voter ID was stated as the 
main reason for not possessing the card.  

• About 92 percent of the respondents were aware of 
the voters list and of which 97 percent respondents 
stated that their name was included in the voters’ 
list and most of them reported that their names 
were correctly spelt in the list. 

• Among those who did not possess an EPIC card, 32 
percent of the respondents reported having used an 
Aadhaar card as an alterna�ve ID for vo�ng while 22 
percent reported using a ra�on card or driving 
licence as an alterna�ve ID proof.

• Awareness about the voter centre was very low and 
only 49.2 percent of the respondents were aware of 
it across the division, respondents from the Belagavi 
division had the lowest levels of awareness on this 
dimension.

• Awareness about their polling booth was quite high 
and 95.3 percent of the respondents being aware of 
their pooling booth.

Awareness about Electoral Process:

• As many as 89.3 percent of the total respondents 
were aware of the minimum age for vo�ng. A higher 
percentage of those belonging to the 18-25 years 
age group, those who had more than higher 
secondary educa�on, students, and those were 
employed in Government and private services were 
aware of the minimum age for vo�ng as 18 years.

• Regarding the awareness about the date to get 
enrolled as a voter, i.e., 1st January/1st April/1st 
July/1st October, only 28.7 percent of the 
respondents were aware of the correct dates. 
Respondents from urban areas, young respondents 
in the age group 18-25 years, educated belonging to 
other social groups, students and those employed in 
Government service had higher awareness of the 
date for determining the qualifying age.

• Awareness about Na�onal Voters’ Day was more 
among the respondents belonging to rural areas 
compared to those from urban areas. A higher 
propor�on of young respondents, males, and 
students were aware of the correct date for the 
celebra�on of Na�onal Voters’ Day. The percentage 
of awareness regarding Na�onal Voters Day was 
lowest among Homemakers.

• Awareness about the op�on NOTA on EVMs was 
recorded to the extent of 60 percent. Awareness 
regarding NOTA was higher more among the males 
and young respondents, with a decline in awareness 
levels being no�ced with the increase in age. 
Further, with an increase in educa�on levels, 
awareness levels of NOTA also increased. Across 
different occupa�onal categories, awareness about 
NOTA was more among the students and 
respondents working in Government and private 
services.

• A majority of the respondents (54.6 percent) were 
unaware of Braille on EVMs. Male respondents, 
young, and those with higher educa�on had be�er 
awareness. Students and respondents working in 
Government and private services were also aware, 
to a greater extent, of the Braille facility on EVMs.

• Nearly 41.4 percent of the respondents were not 
aware of VVPAT. Respondents from Mysore and 
Bangalore divisions were more aware of VVPAT. 
Awareness was higher among the young, students 
and those who worked in Government services.

Voters’ a�tude and Par�cipa�on

• As many as 93.8 percent of the total respondents 
voted in the last assembly elec�on. A lower 
percentage of respondents belonging to age group 
of 18-25 years, those educated above higher 
secondary, and students par�cipated in the last 
elec�on. 
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• Among those who did not vote, lack of an electoral 
ID card was a major reason (64.7 percent) for not 
cas�ng their vote in the elec�ons.

• Vo�ng as their cons�tu�onal right/duty was the 
primary reason which mo�vated and influenced 
people to par�cipate in the elec�on.

• Polling booth experience was either good or very 
good for nearly 88 percent of respondents. Further, 
about 85.9 percent of respondents experienced a 
coopera�ve environment from the polling staff. 

• A very small percentage of respondents (i.e., 3.3 
percent from urban and 1.3 percent from rural), 
stated that they faced difficul�es while vo�ng. Out 
of those who faced such difficulty, the main reason 
was the lack of a separate queue for senior ci�zens 
(62.1 percent) followed by a lack of drinking water 
facili�es and a ramp (22.3 percent), a long line for 
vo�ng (18.4 percent), and coercion or threat by 
polling par�es (16.5 percent).

• No separate queue for PwDs emerged as the main 
difficulty in the vo�ng process for about 64.3 
percent of disabled respondents.

• On an average, about 52.7 percent of the 
respondents across the divisions agreed that “every 
vote count” in a democracy, while 34.8 percent 
strongly agreed with the same.

• A higher propor�on of respondents (53.3 percent) 
agreed and (35.9 percent) strongly agreed on 
implemen�ng a compulsory vo�ng system in the 
state.

• About 77.9 percent of respondents did not consider 
vo�ng to be a cumbersome chore or burdensome 
task in the elec�on.

• Nearly about 50 percent of the respondents agreed 
that elec�ons are conducted freely and fairly in India, 
with an addi�onal 24.5 percent strongly agreeing to 
this.

• About 50 percent of respondents agreed and 
another 28 percent strongly agreed that EVMs 
provide accurate results. 

• About 40.6 percent of respondents felt that the 
influence of money and muscle power is increasing in 
elec�ons. 

• Across divisions, only 3.5 percent of the respondents 
either agreed or strongly agreed with the statement 
that ‘I do not intend to vote in the upcoming 
elec�ons’.

Views towards Inducement Ac�vi�es:

• A mere 5.3 percent of total respondents reported 
the incidence of inducement-related ac�vi�es 
during elec�ons. 

• A rela�vely higher percentage of respondents (8.1 
percent) experienced the use of money/ muscle 
power by candidates/poli�cal par�es during the 
previous elec�ons. 

• To persuade voters, rallies are organised by 
candidates/poli�cal par�es, and only 15 percent of 
total respondents reported having a�ended such 
rallies. Par�cipa�on was rela�vely more by rural 
respondents as compared to those from urban areas.

Knowledge of the electors on COVID-19 protocols (views 
of the respondents where bye-elec�ons was held during 
2020 and 2021):

• A higher propor�on of rural residents (87.7 percent) 
from the selected 5 Assembly cons�tuencies were 
aware of the by-elec�ons as compared to urban 
respondents (65.7 percent).

• Among the respondents who were aware about the 
by-elec�ons, 93.8 percent of respondents had 
par�cipated in the elec�on, again with a higher 
percentage of par�cipa�on being recorded from 
rural areas.

• Among the protocols to be followed as part of 
COVID-19, awareness about wearing a mask was 
highest (97.9 percent of the respondents being 
aware) followed by social distancing (89.3 percent) 
and washing hands or use of sani�zer (85.2 percent).

• A majority of those who voted felt that protocols 
were adhered to in the polling sta�ons.

• Less than a quarter of the electors were aware of the 
facility of cas�ng votes using postal ballots for senior 
ci�zens, PwDs (Persons with Disabili�es) and 
COVID suspects/affected persons. However, only a 
small percentage of those who were aware had made 
use of this facility.

Key findings from qualita�ve informa�on (45 FGDs)

• Ini�a�ves by the Gram Panchayats has encouraged 
ci�zens to par�cipate in the voter registra�on 
process, and all par�cipants were aware of the 
procedure to get registered.  

• In rural areas, there was a dis�nct lack of awareness 
regarding voter registra�on through App. However, 
in urban areas, respondents were aware of the use of 
apps for registra�on process, and it was felt that the 
App-based registra�on was simpler and easier as 
compared to the manual method.

• Respondents opined that vo�ng plays a very 
important role in na�on building and also felt that 
they should not be absent for vo�ng, that every vote 
counts, that vo�ng is their right and duty, etc.

• Migra�on was the major reason for low turnout in 
drought-prone areas. 

KAP BASELINE SURVEY 2023



• In villages, poli�cs had become a part of life with 
most residents being a follower of some poli�cal 
party. Hence, rural voters turn out in larger numbers 
to cast their votes.

• In Bengaluru city, lower registra�on, pre-occupa�on 
of registered voters, and high traffic to reach the 
polling sta�ons were reported as reasons for lower 
turnout. In Bengaluru city, none of the par�cipants 
was aware about their BLOs. Par�cipants men�oned 
that they had not received any support for 
registra�on or change of cons�tuency etc. 
Par�cipants also stated that they had not conducted 
online search for their informa�on requirement as 
they were busy in their work.

• Although a handful of respondents of the 
ques�onnaire-based survey had men�oned the 
presence of inducements, FGDs revealed that 
bribing was a common phenomenon, with bribes 
being doled out in the form of cash, non-veg food, 
liquor, sarees for women, funds for SHGs etc. While 
par�cipants also men�oned that the incidence of 
inducements had seen in a decline over years, some 
par�cipants also believed that vo�ng en�tled them 
to money from poli�cal par�es.

• In most FGDs, par�cipants were aware about linking 
Aadhar with EPIC, although a majority of the 
par�cipants had not carried it out. It was felt by 
par�cipants that linking of Aadhaar with EPIC card 
would prevent corrup�on, improve transparency 
and prevent double vo�ng.  

• Women par�cipants in the FGDs men�oned that, 
due to their being constrained in a�ending public 
awareness events, Anganwadi workers and SHG 
leaders would be be�er sources of informa�on. 

• Women par�cipants felt that the awareness 
campaigns should have more women ambassadors. 
They also felt that the women ambassadors should 
be  more  loca l  to  whom they can  re late . 
Adver�sements should be focused on registra�on 
process, voters list and vo�ng.

• Most of the youth, especially in ci�es, were unaware 
of the electoral process. They felt a need for 
dissemina�on of informa�on by the colleges’ 
authori�es. A majority of college students noted the 
be�er u�lity of campaigns that are arranged in the 
college. They also felt that the voter centers should 
be kept open on Sundays as they are busy a�ending 
college on weekdays. 

• It was suggested that young achievers in various 
fields should be recruited as youth ambassadors and 
u�lized for the campaigns. It was felt that more 
efforts should be made to create awareness about 
NOTA so that the youth could voice their 
disagreement in a free manner.

• Third Gender community con�nues to face 
challenges in registra�on and par�cipa�on in the 
vo�ng process. Non-availability of requisite 
documents is a barrier for registra�on by individuals 
of this community.

• Excluded and marginalized communi�es form one of 
the voiceless communi�es in the electoral process as 
they are largely unaware of the voter registra�on 
process due to lack of personnel or BLO officers who 
can guide them in voter registra�on and electoral 
process. In many cases, the excluded and 
marginalized communi�es do not possess the 
necessary iden�ty documents to obtain registra�on.

Recommenda�ons for improvements in the electoral 
par�cipa�on. 

• In order to create requisite awareness and ensure 
par�cipa�on of all ci�zens, BLOs need to make door-
to-door visits at least twice or thrice in a year to 
mo�vate people to register for the Voter Ids.

• Anganwadi workers are generally commi�ed in their 
role as BLOs as compared to schoolteachers in rural 
areas. Hence, efforts should be made to appoint 
more anganwadi workers as BLOs. 

• Adver�sements on registra�on are fewer in number 
as compared to those on vo�ng. Adver�sements 
rela�ng to voter registra�on should be increased.

• Awareness should be provided not only through film 
actors but also by involving social ac�vists, 
sportspersons, scien�sts, achievers etc.

• A larger number of adver�sements in different media 
has boosted voter turnout in recent elec�ons and 
this trend should be maintained during this 
upcoming elec�on as well.

• In order to increase the involvement of young voters, 
campus ambassador programmes should be 
strengthened in degree colleges, and more 
awareness programmes should be conducted, 
especially during the elec�on year. Efforts should 
also be made to reach out to youths outside the 
formal educa�on system through the use of digital 
media. 

• Bribing or gi�s violates the spirit of democracy and 
nullifies the en�re objec�ve of conduc�ng elec�ons. 
Strict vigilance and rigorous a�en�on should be paid 
by authori�es to prevent such prac�ces and to 
ensure transparency.

• Vehicles sponsored by candidates/poli�cal par�es 
for travel of voters should be prohibited, and BLOs 
should make transport arrangements for PwDs, 
older adults, Pregnant women etc..

• At the vo�ng centres, officers should ensure the 
availability of basic facili�es, especially drinking 
water, and clean and func�onal toilets. 

• Awareness about postal vo�ng must be created.
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A few challenges to be addressed are as follows:

a. Bridging the Gender Gap: Though the gender gap 
among voters has reduced dras�cally, efforts should 
be made to bridge the gap with respect to registra�on 
among the youth. Sustained efforts would eliminate 
gender gap both at the stages of registra�on as well 
as voter turnout. Targeted interven�ons should be 
designed with a roadmap for facilita�on upto the 
poll ing sta�on level .  To encourage women 
par�cipa�on, women-specific cultural events should 
be organized and, women icons should be engaged at 
all levels.

b. Urban Apathy: Unlike in villages, BLOs in ci�es are not 
well connected with urban residents.  Door-to-door 
visits by the BLOs in ci�es is not viable as the 
residents would mostly be away from their homes 
during day. Efforts should be made to create 
awareness through Resident Welfare Associa�ons. 
The Elec�on Commission should reach out to young 
voters in educa�onal ins�tu�ons.  Students should 
be addressed by eminent personali�es to mo�vate 
young voters about the importance of par�cipa�on in 
the electoral process. Lack of interest in the electoral 
system, frequent change in job and residence, long 
queue etc., are the main reason for lower voter 
turnout. Wider use of the Remote electronic voter 
machines may address the urban apathy to a certain 
extent.

c. Low Par�cipa�on by Youth: Engaging young people in 
the vo�ng process is one of the most important 
challenges of the Indian electoral system. As most 
youth possess smartphones with access to internet, 

reaching out to the youth through digital means 
should be a�empted to a greater extent. Youth in the 
educa�onal ins�tu�ons should be engaged through 
strengthening of Electoral Literacy Clubs, organizing 
seminars, discussions, quizzes etc.. ECI should also 
address the youth outside the educa�onal system 
through digital  media.  ECI should develop 
partnerships with civil society organiza�ons, 
vo luntary organ iza�ons ,  i cons  and  brand 
ambassadors to enhance outreach and maximize 
voter connect.

d. Migrants and Change of Residence: As part of SVEEP 
phase four, the Elec�on Commission of India (ECI) has 
developed a remote electronic voter machine (RVM) 
with migrant voters in mind. RVMs are being 
developed as "a robust, failproof and efficient stand-
alone system" based on exis�ng electronic vo�ng 
machines and will not be connected to the internet. 

e. Low turnout cons�tuencies: In the low turnout 
assembly cons�tuencies, iden�fying the reasons for 
the low turnout and addressing it through specifically 
designed ac�vi�es would help in boos�ng voter 
turnout. While designing the SVEEP ac�on plan for 
the districts with low voter turnout, BLOs can be 
consulted (especially in rural areas) as they are well 
aware about the factors contribu�ng to lower voter 
turnout. 

The challenges addressed above are aligned with the 
objec�ves of SVEEP IV (2022-25). Addressing these 
challenges would contribute to increase in the voter 
turnout ra�o while also enhancing the quality of electoral 
par�cipa�on. 
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ACRONYMS

ACs:   Assembly Cons�tuency

BAGs:   Booth Level Awareness Groups

BLO:  Block Level Officer

CA :   Campus Ambassadors

CCTV:   Close Circuit Television

DEO:   District Elec�on Officer

EC:    Elec�on Commission

ECI:   Elec�on Commission of India

ELCs:   Electoral Literacy Clubs

EROs:   Electoral Registra�on Officers

EPIC:  Electoral Photo Iden�ty Card

EVMs:  Electoral Vo�ng Machines

EP Ra�o:   Electors to Popula�on Ra�o

FGD:   Focused Group Discussion

IDI:    In Depth Interview

KAP:   Knowledge, A�tude and Prac�ces

NCC:   Na�onal Cadet Corps

NGO:   Non- Government Organiza�on

NOTA:   None Of The Above

NSS:   Na�onal Service Scheme

NVD:   Na�onal Voters Day

PCI:   Per Capita Income

PwDs:  Persons with Disabili�es

PRI:   Panchaya� Raj Ins�tu�ons

PSs:    Polling Sta�ons

SHGs:   Self Help Groups

SMS:   Short Message Service

SVEEP:   Systema�c Voter Educa�on and Electoral Par�cipa�on

TG:    Trans Gender Community

TISS:  Tata Ins�tute for Social Sciences

TV:    Television

VREC:   Voter Registra�on & Epic Centers

VVPAT:   Voter Verifica�on Paper Audit Trail

ZP :    Zilla Panchyat
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NOTHING LIKE VOTING I VOTE FOR SURE 001

1.1 Background of the Study

“I have the power”, this realisa�on of the importance of the power of the fundamental right to vote, and the difference it 
could make to ci�zens and the na�on, makes the voter the central actor in a democra�c elec�on process. Is vo�ng just a 
right, a duty, a voluntary ac�on or an empowering collec�ve journey taken by a large number of people deciding not the 
fate of the candidate but their own? Can we inform, empower, engage, and facilitate the voter to par�cipate in the 
elec�on process and vote for his/her individual choice of candidate? Can we understand the reasons and percep�ons, 
beliefs and mo�va�ons, barriers and challenges, experiences, contexts and the contours that shape ci�zens’ decision to 
cast or not to cast their vote? Can we mo�vate the voter to realise the power, feel the power, believe in that power and 
energise him/her to take the call that their one vote can and does surely make a difference? While the immediate 
responses to these above posers may be in the affirma�ve, it is an immense challenge to achieve those given the 
country’s size, scale, scope, diversity, geography, socio-cultural and religious factors, family-community dynamics, 
gender bias, disability and some�mes just the apathy, indifference and laziness of voters. Vo�ng is not just a physical 
ac�on; it is not just a management or logis�c issue; it is not just a ma�er of right or duty; it is “the power of one” that 
moves the mountains, changes the course of rivers, and brightens the stars and the constella�ons in the sky, as 
witnessed in the history of mankind.

The Elec�on Commission of India has successfully converted India’s aspira�on of a vibrant electoral democracy into a 
reality. This has undoubtedly been a gigan�c task, from enumera�ng voters to loca�ng polling booths at easily accessible 
places, to ensure the secrecy and security of the ballot. The sheer numbers of voters and logis�cal challenges due to 
distances and accessibility are truly huge. However, the Commission rose to the challenge each �me it was called for. It is 
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accessible to people with disabili�es by providing facili�es 
that cater to their needs. SVEEP also seeks to ensure that 
elec�ons, in general, and the process of vo�ng, in 
par�cular, are conducted in an ethical manner by 
execu�ng programmes that encourage voters to vote 
autonomously without falling prey to inducements.

Karnataka has been following an evidence-based SVEEP 
strategy based on situa�onal analysis and gap analysis of 
past experiences, learning and past elec�on sta�s�cs, to 
iden�fy areas  for improvement  and targeted 
interven�ons. A KAP study was carried out in 2018 before 
the State’s Assembly Elec�ons to understand voters’ 
knowledge, a�tude, behaviour and prac�ces. A 
systema�c Situa�on and Gap Analysis is carried out by 
Karnataka at the State level as well as in every district well 
in advance before each elec�on. The resul�ng insights 
form the basis of the State’s SVEEP strategy and plan. The 
SVEEP Plan is prepared as a regular process at the State 
and district levels, with each district preparing a plan that 
is submi�ed to the CEO’s office, which, thereupon, 
formulates a State-level plan.

As men�oned previously, the Elec�on Commission had 
commissioned a baseline Survey of the electors before the 
2018 State Legisla�ve Assembly elec�ons. With the Lok 
Sabha elec�ons scheduled to be held in Mid-April 2019, 
this survey-based study has been undertaken for the 
documenta�on and evalua�on of SVEEP interven�on in 
Karnataka with a focus on Knowledge, A�tude and 
Prac�ces related to the elec�on process among the State’s 
electors. The survey, undertaken as part of this study, 
probes the knowledge and awareness of electors 
regarding the overall elec�on process and iden�fies key 
forces related to issues faced by electors. The study also 
a�empts to assess the factors and causes of par�cipa�on 
or non-par�cipa�on of the State’s electors in the elec�on 
process. Various prac�ces adopted by electors in response 
to the overall elec�on process and voter par�cipa�on 
have also been examined. The percep�ons of voters as 
reflected in their belief and behaviour, and eventually 
resul�ng in their electoral par�cipa�on, have been 
assessed across Karnataka. The survey has further 
assessed the awareness levels of voters regarding various 
interven�ons adopted by the SVEEP programme towards 
improving voter par�cipa�on in the State’s elec�on 
process .  The  responses  of  voters  to  var ious 
communica�on strategies adopted by ECI have also been 
explored. Hence, the present study has been undertaken 
in the State of Karnataka as a comprehensive exercise to 
obtain, evaluate and derive insights from responses of 
voters on various dimensions rela�ng to electors’ 
par�cipa�on or non-par�cipa�on in the elec�on process, 
in the light of the SVEEP interven�on. 

It is expected that this study would provide inputs to the 
Elec�on Commission to derive insights on present 
awareness levels and understanding of electors towards 
the elec�on process and a�tudes of the electors 
concerning their par�cipa�on in the elec�on process. It is 
also expected that the feedback obtained regarding issues 

to the Commission’s credit that despite the enormous 
complexi�es of elec�on management, Indians as well as 
the whole world perceive elec�ons in India as being 
consistently fair and free.

The Elec�on Commission has also been quick to keep 
itself abreast of technological changes and in introducing 
improvements in the electoral process. Electoral rolls are 
computerised, most voters have voter iden�ty cards, 
proceedings in sensi�ve polling booths are video-graphed, 
polling at several booths is webcast and poli�cal par�es 
have free air�me on na�onal television. Ballot papers and 
ballot boxes have been replaced by Electronic Vo�ng 
Machines (EVMs) leading to results being declared in a 
day. Each of these changes was, in a sense, a 
breakthrough. These improvements have contributed not 
only to the speedy conduct of elec�ons but also in 
enhancing the transparency and credibility of the whole 
electoral process. Voter par�cipa�on in the electoral 
process is being encouraged through a series of concerted 
campaigns under the umbrella of SVEEP (Systema�c 
Voters' Educa�on and Electoral Par�cipa�on), which has, 
over �me, evolved as a systema�c effort targe�ng all 
segments of society.

Systema�c Voters Educa�on and Electoral Par�cipa�on 
(SVEEP), a flagship programme of the Elec�on 
Commission of India, was launched in the late 2009 and 
h a s  s u c c e s s f u l l y  c o m p l e t e d  t w o  p h a s e s  o f 
implementa�on. In its  first phase,  SVEEP was 
implemented as part of 17 General Elec�ons to State 
Assemblies, while Phase II involved the Lok Sabha elec�on 
of 2014 and the Assembly elec�ons of 15 states and union 
territories. Based on the experiences and learning’s from 
these two phases, SVEEP-III was formulated, and is being 
implemented as part of elec�ons being held during the 
years 2016-20 with the overarching agenda of “NO 
VOTER TO BE LEFT BEHIND”.

By 2011, SVEEP became an integral part of India’s elec�on 
management process and its systema�c implementa�on 
was undertaken as part of 23 State Assembly Elec�ons in 
2013. SVEEP interven�on was ini�ated in Karnataka as 
part of the second phase of SVEEP to increase electoral 
par�cipa�on and, it was dis�nctly observed that the 
intensified efforts under this interven�on yielded the 
desired results while also contribu�ng to the achievement 
of sustained outcomes. Karnataka is currently a part of 
SVEEP-III which was introduced in 2016. SVEEP strategy 
in Karnataka has been designed based on evidence-based 
planning and this approach is being followed presently for 
structured implementa�on. The aim of SVEEP in 
Karnataka is to ensure that no voter is le� behind and this 
is sought to be triggered by making people aware of the 
fact that every vote counts. The SVEEP interven�ons aim 
to make elec�ons inclusive, accessible and ethical. 
Inclusivity, which guides the path towards social jus�ce, 
relates to ini�a�ves that are designed to ensure that all 
voters, irrespec�ve of age, caste, gender, sex, creed, 
religion, etc, take part in the elec�ons. The interven�on 
also aims to specifically render the elec�on process 
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involvement of outreach ambassadors l ike 
Anganwadi Workers/ ASHA Workers/ SHG 
Members etc.

b. Targeted Interven�on Approach: This is one of the 
most important strategies that have been 
implemented quite successfully in 2018. The 
objec�ve of the targeted interven�on approach is to 
plan and implement events and programs towards 
impac�ng specific segments of the voter popula�on 
with a history of low voter registra�on and low voter 
turnout. Thus, a process of iden�fying specific 
polling sta�ons and popula�on groups with low 
registra�on and low voter turnout is carried out in 
each district. This is followed by analysis and 
understanding of reasons for the same. Based on 
this, strategies are formulated for addressing these 
reasons and increasing the registra�on and voter 
turnout in the iden�fied polling sta�ons and 
popula�on groups.

c. Mul�-Pronged IEC Approach: Karnataka has 
adopted the well-known communica�on paradigm 
that when a message is transmi�ed through mul�ple 
modes from every possible avenue, it gets imbibed in 
people’s minds over �me. SVEEP ac�vi�es are 
carried out in every mode of communica�on 
possible, including mass media (Radio, TV, 
Newspapers-both local and na�onal), magazines, 
s�ckers, hoardings, banners, wall wri�ngs & wall 
pain�ngs, tradi�onal cultural street plays, internet & 
social media, facilita�on centres, one-to-one 
interac�on etc. - on a persistent basis.

d. Local Culture Capitalisa�on: Different districts 
across Karnataka have different local cultures. The 
SVEEP campaigns and messages are popularised by 
u�lising media and channels, both modern and 
tradi�onal, that are well accepted by the local 
community and which are an integral part of the 
State’s social and cultural ethos. The ac�vi�es 
ranged from outreach to local fairs and cultural 
events/gatherings like haats to integra�ng SVEEP 
messages/ac�vi�es into fes�val celebra�ons like 
Holi to the development of IEC using local folk art.

 Electoral Literacy Clubs (ELC) have also been formed 
as pla�orms to engage school students through 
interes�ng ac�vi�es and hands-on experience to 
sensi�se them on their electoral rights and 
familiarise them with the electoral process of 
registra�on and vo�ng. ELCs are also present in 
colleges and rural communi�es. The Elec�on 
Commission officers reach out to the young voters at 
Pre-University and Degree Colleges for new 
registra�on in the first stage and educate them about 
the significance of vo�ng in building a strong 
democracy and a strong India. In the second stage, 
awareness is created among the students about 
ethical vo�ng. Every Electoral Literacy Club, formed 

such as deterrents to eligible voters from obtaining 
enrolment in electoral rolls, obtaining electoral photo 
iden�ty cards and par�cipa�ng in the elec�on process, 
would enable the ECI to derive an understanding of the 
mul�ple issues and concerns of electors in Karnataka. This 
survey also serves the purpose of providing a benchmark 
and baseline data/informa�on for the ECI to adopt 
appropriate communica�on strategies and interven�ons, 
before and during the elec�on process in Karnataka, to 
maximise elector par�cipa�on.

1.2 SVEEP Strategies and Interven�ons in 
Karnataka

Karnataka integrated SVEEP seamlessly in its electoral 
management ac�vi�es since Na�onal Voters’ Day (NVD) 
2011 celebra�ons. The efforts, enthusiasm and 
innova�on reached their pinnacle in 2018 with the 
Legisla�ve Assembly Elec�ons. The SVEEP program saw 
numerous new prac�ces, innova�ve approaches and 
ini�a�on of systems & processes during the 2018 
Karnataka Legis la�ve Assembly Elec�ons.  The 
experiences and learning from the 2018 Legisla�ve 
Assembly Elec�ons is used to re-design the SVEEP for the 
2019 General Assembly elec�ons in the State. SVEEP was 
strengthened by a large number of partnerships and 
resource mobil isa�on ini�a�ves leading to the 
involvement of different stakeholders including 
Government, Private and Civil Society Organisa�ons 
(CSOs), which made it a truly comprehensive, inclusive & 
effec�ve interven�on. It was no surprise that the 
collec�ve efforts led to the highest-ever voter turnout in 
the 2018 Legisla�ve Assembly Elec�ons.

SVEEP in Karnataka is characterised by some unique 
features like evidence-based planning, differen�ated 
approach, targeted interven�on, mul�-pronged IEC 
approach, local culture capitalisa�on, strategic 
partnerships and leveraging exis�ng networks. A brief 
overview of how these approaches have shaped SVEEP is 
given below:

a. Differen�ated Approach: Karnataka is a large state, 
with its popula�on having different ethnicity, 
cultures, customs and tradi�ons. This diversity 
among different target groups, that need to be 
reached through the SVEEP, demands the use of 
mul�ple pla�orms for voter educa�on and behaviour 
change along with differen�ated communica�on & 
approaches. A variety of approaches and media, 
including Mass Media, Mid-Media ac�vi�es, 
Interpersonal Communica�on, Social Media and 
other innova�ve approaches were used. For E.g., 
urban voters were targeted using FM Radio and mid-
media ac�vi�es; Smaller towns had postcards/ 
p ledge/  s ignature  campaigns ,  ra l l ies  and 
compe��ons; youth were targeted through social 
media; migrants through outreach at bus sta�ons; 
t r i b a l  co m m u n i � e s  t h ro u g h  a c � v i � e s  a t 
haats/markets/fairs/fes�vals; women through the 
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in the colleges, have ambassadors and student 
representa�ves to voluntarily organise debates, 
essay compe��ons, quiz street plays, cycle rallies 
and walkathons, besides using social media and 
other innova�ve methods to sensi�ze the voters. In 
Bengaluru’s Urban areas, BBMP officers have 
iden�fied the polling booths, wherein the lowest 
turnout was recorded in the last elec�on and 
planned for Chunav Patshala - voter educa�on 
campaigns polling booth-wise by enlis�ng the 
support of all segments of society and by making 
available elec�on-related literature in all beauty 
parlours, gas agencies, hotels, milk vendors in their 
jurisdic�on.

e. Partnerships: One of the biggest factors in the 
success of the SVEEP campaign in Karnataka can be 
a�ributed to the network of partners and sponsors 
who helped and supported its implementa�on. The 
office of the CEO, Karnataka and its elec�on 
machinery at the district level, partnered with several 
organisa�ons including Government departments, 
media agencies, CSOs, private sector agencies and 
academic ins�tu�ons to implement SVEEP ac�vi�es 
across the state. This helped immensely in crea�ng an 
all-pervasive environment for voters.

Booth-level Awareness Groups have been conceived by 
the Elec�on Commission of India (ECI) in the year 2015 to 
ensure that ci�zens ac�vely par�cipated at the booth 
level. However, it was hitherto implemented only on a 
small scale across rural areas of the state. To promote 
responsible vo�ng ahead of the 2019 general elec�ons, 
the Karnataka State Elec�on Commission as well as the 
Bruhat Bengaluru Mahanagara Palike (BBMP) along with 
the Bangalore Poli�cal Ac�on Commi�ee (B.PAC) 
launched the Booth-Level Awareness Groups (BAGs) 
ini�a�ve on January 12, 2019. The launch included the 

introduc�on of a registra�on portal and a training toolkit. 
The launch of the BAGs ini�a�ve is being seen as a 
turnaround for the upcoming general elec�ons. The 
Elec�on Commission is banking on the programme to 
strengthen the democra�c process by helping eligible 
ci�zens register as voters and mo�va�ng exis�ng voters to 
give a voice to their ballot. The BAGs ini�a�ve launch saw 
a posi�ve response in the number of people signing up to 
volunteer.

About 100 ci�zens registered as ‘democracy warriors’ at 
the launch, and as a par�cipant men�oned - “This BAGs 
ini�a�ve is an amazing example for all of us to contribute 
towards a successful democracy and it helps empower 
people by le�ng them know their rights and making them 
aware of how to exercise them.” Democracy warriors have 
a few responsibili�es towards ensuring responsible vo�ng. 
They are free to conduct social events such as street plays, 
sports and quizzes keeping in mind the agenda of 
increasing awareness of electoral literacy. The volunteers 
also need to ensure that voters do not indulge in 
malprac�ces at the �me of elec�ons. In case of any 
unethical prac�ce, the volunteer needs to raise a 
complaint with the ECI’s flying squads.

f. Leveraging Exis�ng Networks: One of the success 
factors of the Karnataka SVEEP campaign is that rather 
than crea�ng a parallel frontline implementa�on force 
of its own, it takes advantage of the exis�ng large-scale 
networks for carrying out the SVEEP ac�vi�es. 
Karnataka SVEEP has successfully �ed up with exis�ng 
networks, which have a huge reach through its 
programs/ac�vi�es. This has helped in accessing 
immediate and ready channels to reach out to a large 
number of people across geographical areas. The 
details of the interven�on by the Chief Electoral Office 
of Karnataka are given in the following Figure 1.1.

Figure 1.1: SVEEP Ac�on Plan
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1.4 Objec�ves

The main objec�ve of this research study is to provide 
inputs and feedback for an effec�ve campaign strategy by 
understanding the behaviours and percep�ons of voters 
through a structured ques�onnaire. In addi�on, Focused 
Group Discussions and In-Depth Interviews were 
conducted to elicit maximum informa�on from the 
respondents and understand the general and specific 
percep�ons of people concerning elec�ons and the 
electoral process and also about ini�a�ves undertaken by 
the Elec�on Commission. The objec�ves of the study are 
in line with the objec�ves of SVEEP III. The major objec�ve 
is to analyse Knowledge, A�tude and Prac�ces among the 
electors in Karnataka. Specific objec�ves are:

1. To assess the level of knowledge, a�tude, behaviour, 
belief and prac�ces of ci�zens in voter enrolment and 
understand the reasons for non-enrolment in 
Karnataka.

2. To inves�gate the process of registra�on of electors 
and to document the ins�tu�onal capaci�es that are 
currently in place.

3. To understand the electors’ par�cipa�on and 
document the problems faced by them if any.

4. To understand the awareness level on the agenda “no 
voters to be le� behind”

5. To cri�cally study the inducements from any groups 

6. To understand the awareness of COVID-19 
restric�ons

7. To recognise and showcase the success stories, 
innova�ve ac�vi�es, and best prac�ces for 
documenta�on and adop�on in future elec�ons.

1.5 Research Design

The research is designed to measure the Knowledge, 
A�tude and Prac�ces of the electorate by taking into 
considera�on macro-level electorate data such as rates of 
enrolment and vo�ng. The KAP tool and the discussion 
guide to FGDs and In-Depth Interviews are used to design 
and elicit maximum informa�on from the par�cipants, to 
get the exact idea of general percep�ons and opinions of 
the voters about the electoral process and the ini�a�ves 
taken by the ECI. The KAP tool is in the form of a 
structured ques�onnaire with well-specified code 
responses. It includes single-response and mul�ple-
response ques�ons and most of the ques�ons are close-
ended to keep the study focused on the research 
objec�ves.

1.3 Need for the KAP Baseline Survey in 
Karnataka

Given the above and to gain an insight into the views of 
electors on elec�on process in Karnataka, the Chief 
Elec�on Office proposed to commission a Survey of the 
electors before the State Legisla�ve Assembly Elec�ons in 
May 2023. The Baseline survey conducted across the 
districts of Karnataka a�empted to study and assess 
Knowledge, A�tude and Prac�ces (KAP) related to the 
elec�on process among electors of Karnataka. The survey 
probed the knowledge and awareness of electors 
regarding the overall elec�on process and iden�fied key 
influencers on issues related to vo�ng by electors. It 
revealed the a�tude involving the belief and percep�on 
of electors at present, before the 2023 State Legisla�ve 
Assembly elec�ons in Karnataka. It a�empted to assess 
possible factors and reasons for the par�cipa�on and non-
par�cipa�on of electors in Karnataka in the elec�on 
process. The survey further iden�fied the awareness of 
voters related to various interven�ons, communica�on 
and awareness strategies adopted by the Elec�on 
Commission to improve voter par�cipa�on in the elec�on 
process in Karnataka. It facilitated a benchmark for the 
State of Karnataka to maximise elector par�cipa�on. The 
15th Karnataka Legisla�ve Assembly Elec�on 2018 was 
held on 12th May 2018 in 222 cons�tuencies and this 
elec�on saw the highest voter turnout of 72.13 percent, 
the highest since 1952 assembly polls. One of the 
important features of the state elec�ons was the massive 
use of VVPAT for the first �me in the country which 
ensured transparency and accountability along with the 
usage of M3 EVMs in a phased manner that can iden�fy 
the defects within the system. In addi�on, the propor�on 
of first-�me voters had seen a tremendous surge in this 
elec�on. Further, the photographs of the candidates 
featured along with their respec�ve names on the ballot 
paper eased the electoral process.

The slight improvement in the electoral turnouts requires 
interroga�on and contempla�on to assess the impact of 
SVEEP interven�on by ECI to adopt and intervene with 
measures that result in the easy and efficient func�oning 
of the elec�on process in the state further. The results and 
conclusions will allow Elec�on Commission to take 
necessary steps and adopt strategies and interven�on 
measures for improving voter par�cipa�on as envisaged in 
the Cons�tu�on of India to uphold electoral democracy.

Thereby, the Elec�on Commission, Government of India 
(vide le�er No.491/ECI/LET/FUNC/SVEEP-II/KAP/EGS-
2022 dated 13th October 2022) requested the Chief 
Electoral Office of Karnataka to conduct a comprehensive 
and systema�c KAP baseline survey to analyse the impact 
of the voter awareness and educa�on campaigns in the 
2023 Assembly Elec�ons, and to iden�fy opportuni�es for 
improvement. The objec�ves adopted for the survey are 
presented in the following sec�on.
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have been translated into Kannada to collect the data. The 
tool is divided into several sec�ons which cover various 
aspects of the household as well as the respondent such 
as:

Sec�on A: Iden�fica�on and quality control

Sec�on B: Selec�on of respondent

Sec�on C: Voter registra�on

Sec�on D: Elec�ons - Knowledge, A�tude, Behaviour, 
Belief and Prac�ces

Sec�on E: Voter awareness and a�tudes

Sec�on F: Background informa�on

Sec�on G: Only for persons with disabili�es

Sec�on H: Inducement

Sec�on I: Knowledge of COVID-19 and Protocol (only 
for persons where Bye-elec�ons were held 
during 2020 and 2021)

The KAP tool was administered to respondents above the 
age of 18 years. Selec�on of the household was done 
randomly, while the selec�on of the respondent are 
conducted using the ‘KISH GRID’ and they are subjected 
to the KAP tool. The detailed ques�onnaire is given in 
Annexure 1

1.7.2 Qualita�ve Survey

A Quan�ta�ve Survey will provide us with a macro view of 
the scenario exis�ng at the ground level. To add to this 
macro perspec�ve that was obtained based on the survey 
of about 4,452 respondents (details are specified below), 
Focus Group Discussions (FGDs) were conducted across 
all administra�ve divisions of the state of Karnataka. This 
task specifically targeted to gauge the needs and concerns 
of varied sec�ons of society. Across the state, a total of 45 
FGDs were conducted - one in each Assembly 
Cons�tuency across the four administra�ve divisions, of 
which Belagavi, Bengaluru, Kalaburgi and Mysuru with 11, 
16, 8 and 10 FGDs respec�vely. The groups targeted 
include Youth, Women Groups, SC Community, and 
ci�zens residing in major ci�es.

Further, it also included, on a small scale, a sec�on of 
Migrants, Third Gender, Persons with Disabili�es, and 
Excluded Communi�es, which cons�tute the most 
marginalised sec�ons of society. A checklist comprising 
ques�ons and statements directed towards the electoral 
process, general a�tude and knowledge of voters were 
used to conduct the Focus Group Discussions. The 
checklist is given in Annexure 2

1.8 Sampling Design

Mul�-stage sampling design is used in the study. First 
Stage: Representa�on from each administra�ve division 
of Karnataka. Belgaum division also termed Ki�ur 
Karnataka division, consists of 7 districts has 56 assembly 
cons�tuencies. Bengaluru division consists of 9 districts 

1.6 Geographical Coverage

The geographical coverage for the study is an important 
characteris�c. While selec�ng the area to be covered it is 
ensured that every region of the state and every sec�on of 
society get equal representa�on. The state of Karnataka is 
broadly divided into 4 Administra�ve Divisions Viz. 
Bangalore, Belagavi, Gulbarga and Mysore Division. The 
Data have been collected to represent all four regions. The 
number of Assembly Cons�tuencies (AC) across each 
division is given as follows: Bangalore Division - 79 AC, 
Belagavi – 56 AC, Gulbarga - 40 AC and Mysore – 49. The 
deta i l s  about  chosen  d i s t r i c t s  and  assembly 
cons�tuencies are given in Appendix Table 1. The chosen 
cons�tuencies are given in Map 1.

Forty-five ACs, 20 percent of the total ACs, shortlisted 
based on the probability propor�onal to size sampling. 
While selec�ng these ACs out of the en�re region, the 
following criteria have been used to ensure equal and 
balanced representa�on to all sec�ons of society:

1. AC reserve Assembly Cons�tuency (SC reserve and ST 
reserve)

2. AC that witnessed the highest voter turnout in the last 
Assembly Elec�on

3. AC that witnessed the lowest voter turnout in the last 
Assembly Elec�on

4. AC with the highest change in the voter turnout ra�o 
between 2013 and 2018

5. AC with the highest percentage of NOTA voters

6. AC represen�ng Rural popula�on (both developed 
and backward areas have been selected)

7. AC represen�ng the suburban popula�on

8. AC represen�ng Coastal Area

9. AC representa�on of ci�es 

10. AC where bye-elec�ons were held during the COVID-
19

1.7 Research Methodology

A�er selec�ng of the geographical area to be covered 
under the study, and ensuring that every sec�on of society 
gets an equal representa�on, the next step is to design a 
method which ensures that the research covered its target 
groups and that the mo�ve behind the whole exercise 
could be achieved. For this, both quan�ta�ve and 
qualita�ve components have been used. The research 
team was  extensively trained on how to use these tools 
most effec�vely. An insight into the quan�ta�ve and 
qualita�ve components, besides the tools used along with 
their target group is given below:

1.7.1 Quan�ta�ve Survey

A Structured ques�onnaire provided by the ECI and 
designed by the Tata Ins�tute of Social Sciences (TISS) 
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chosen. As men�oned earlier, these ACs are chosen to 
represent, reserved cons�tuencies, industrial areas, Rural 
backward areas, Rural developed areas, suburban areas, 
areas with low and high turnout ra�os, cons�tuencies with 
high gender gap and cons�tuencies with low youth voters. 

Third Stage: In the third stage, from each assembly 
cons�tuency four polling sta�ons are chosen. Polling 
sta�ons are chosen based on their performance in the last 
assembly elec�on viz., two polling sta�ons with high VTR 
and two polling sta�ons with low VTR. 

and 79 assembly cons�tuencies. Gulbarga division also 
termed as Kalyana Karnataka division consists of 7 
districts and has 40 assembly cons�tuencies, and finally, 
Mysore division with 8 districts has 49 assembly 
cons�tuencies.

Second Stage:  Assembly cons�tuencies are randomly 
selected. It was decided to take 20 percent of Assembly 
cons�tuencies. So 45 assembly cons�tuencies are chosen 
and the number of cons�tuencies in each division is 
propor�onal to their respec�ve AC popula�on. Thus, from 
Belgaum division 11 ACs, Bengaluru division 16 ACs, 
Gulbarga division 8 ACs and Mysore division 10 ACs are 

Map1.1:  Chosen Assembly Constituencies 
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Fourth Stage: From each polling sta�on, 20 households are randomly chosen. Households are chosen to represent the 
minority, social groups, economic classes, gender, PwDs, etc. From each household one eligible individual would be 
chosen based on KISH GRID.

To understand the a�tude and behaviour of the voters in ci�es, ACs from Belgaum, Dharwad, BBMP central, BBMP 
south, BBMP north, Mysore, Mangalore and Gulbarga would be over sampled i.e., 40 households from each polling 
sta�on.

Thus, the total sample sizes are as follows:

Division Number Number   Total number of Hhs
 ACs with ACs with
 20 Hhs 40 Hhs     

Belgaum 9 2  9*4*20+2*4*40=1040+52(5 percent con�ngency) = 1092

Bangalore 13 3  13*4*20+3*4*40=1520+76(5 percent con�ngency) = 1596

Gulbarga 7 1  7*4*20+1*4*40=756+36(5 percent con�ngency) = 756

Mysore 8 2  8*4*20+2*4*40=1008+48(5 percent con�ngency) = 1008

Total 37 8  4452
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1.9 Study Implementa�on

This sec�on of the report aims to provide informa�on about the opera�onal details of the study.

1.9.1 Training of Field Teams

The enumerators who were going to carry out the survey - supervisors, moderator and facilitator - underwent a 
three-day training on various aspects related to the project, especially about conduc�ng the fieldwork. Two separate 
sessions were held each day. A total of 6 sessions were conducted during the training period. These sessions covered 
a wide range of topics related to fieldwork and other important aspects of the study. The following topics were 
covered during various sessions of the training:

Training Programme at Dharwad at Bengaluru

Day One

Session I: Introduc�on to the project and its objec�ves

Session II: KAP Tool

Day Two

Session I: Research Methodology, Field Work Plan

Session II: Method of Survey, Mock Field Work and its Feedback

Training Programme at Dharwad at Bengaluru
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Day Three

Session I: FGD

Session II: Training on Data valida�on 

At the end of the training, a quiz and mock fieldwork were conducted to familiarise the enumerators with the 
prac�cal issues of the fieldwork.

Training Programme at Dharwad 

1.9.2 Ethical Considera�ons

While conduc�ng the study, several ethical considera�ons 
were taken into account. Some of them are as follows:

1. First of all, when the enumerators approached the 
respondents, they were given a formal introduc�on 
by the enumerator about himself and the ins�tu�on 
on whose behalf he/she was working. A�er that, the 
enumerator informed the respondents about the 
purpose of his visit and also about the nature and 
purpose of the study.

2. A�er making sure that the respondents had a clear 
idea about the purpose of the enumerator's visit and 
the study, the respondents were informed about the 
approximate �me the whole exercise would take.

3. When all the relevant informa�on had been passed 
on to the respondents, they were asked for their 
consent on whether they would like to go ahead and 
par�cipate in the exercise. The enumerators 
explained to each respondent that they had the right 
to say 'NO' to the exercise and it would be carried out 
only if they are willing to par�cipate in it.

4. The respondents were also told that they had the 
right to terminate the interview at any point in the 
exercise and also that they have the op�on of not 
responding to any par�cular ques�on or ques�ons if 
they do not wish to answer them.

5. Interviews were conducted only a�er ensuring that 
the respondents were comfortable with the process 
and the surroundings. In most of the cases, the 
enumerators vis ited the household of the 
respondents,  which made the respondents 
comfortable as they were present in their own homes. 
The respondents were told that they should freely 
answer the ques�ons as their iden�ty would at no 
stage of the study be disclosed. They were informed 
that even the report would consist of just the analysis 
based on their responses and the names and iden�ty 
of the household will not be disclosed at any stage.

6. While conduc�ng the interview, it was made sure 
that only the respondent answered the ques�on and 
that there were no inputs or influences from other 
members  even i f they are from the same 
family/household.

7. The enumerators were instructed not to disclose the 
responses of any respondent to other respondents, 
even if they insist to do so. This was done to ensure 
privacy and confiden�ality and also to ensure that the 
response from one respondent doesn’t affect the 
response from another respondent.
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8. During the training itself, the whole team was 
instructed to respect the rights and dignity of all 
par�cipants. The whole exercise was conducted in 
such a manner that every respondent was made to 
feel that he/she is being engaged in the process rather 
than being treated as a mere informa�on giver.

9. Gender roles and cultural and demographic features 
were kept in perspec�ve in conduc�ng the fieldwork, 
especially in the qualita�ve component of the study

10. Even during FGDs and IDI (In-depth Interviews), 
ethical  considera�ons were taken care of. 
Moderators and facilitators were instructed that no 
one should be forced to par�cipate in the exercise, 
and it should be en�rely voluntary and of free will. 
The whole purpose of the exercise was explained and 
only those members who were willing were made 
par�cipants.

11. During the conduct of FGDs and IDIs, the respect and 
dignity of each par�cipant were maintained. 
Although the moderator encouraged every 
par�cipant to ac�vely par�cipate and contribute to 
the discussion no one was forced to give their opinion 
or par�cipate as per the desire of the moderator. 
Maximum par�cipa�on was ensured using a 
discussion guide and certain prompts but not by 
coercing anyone to give his or her opinion.
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2.1 SVEEP Background

“We, the ci�zens of India, having abiding faith in democracy, hereby pledge to uphold the democra�c tradi�ons of our 
country and the dignity of free, fair and peaceful elec�ons, and to vote in every elec�on fearlessly and without being 
influenced by considera�ons of religion, race, caste, community, language or any inducement”, a pledge gained 
popularity among the ci�zens, especially among young and new voters. These efforts are due to SVEEP (Systema�c 
Voters’ Educa�on and Electoral Par�cipa�on) ini�a�ves by the Elec�on Commission of India (ECI).

SVEEP is a mul�-interven�on programme that reaches out to educate ci�zens about the electoral process to achieve 
and increase their awareness & par�cipa�on with the objec�ve of (i) Increased electoral par�cipa�on through voter 
registra�on and turnout (ii) Increasing qualita�ve par�cipa�on in terms of ethical and informed vo�ng and (iii) 
Con�nuous electoral and democracy educa�on.

aSo far SVEEP has completed three phases (SVEEP-1 (2009-13), SVEEP-2 (2013-14), and SVEEP-3 (2015-21), since its 
incep�on in 2009. The proposed strategy for the fourth phase of SVEEP (SVEEP-4) builds on the key learning’s and 
progress made in electoral par�cipa�on during the last 12 years. SVEEP-4 (2022-25) intends to consolidate the work 
already done and add new dimensions to further strengthen democracy in India with the following objec�ves:

1. Increase voter turnout to 75 percent in Lok Sabha elec�ons 2024 by:

• Upda�ng the electoral roll of every polling booth

• Bridging the gender gap in enrolment and turnout
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• Ensuring inclusion of all non-voters/marginalised sec�ons through targeted interven�ons, technological solu�ons 
and policy changes

• Addressing urban and youth apathy in electoral par�cipa�on 

• Turning around all-low-turnout cons�tuencies and polling sta�ons

2. To enhance the quality of electoral par�cipa�on in terms of informed and ethical vo�ng through con�nuous 
electoral and democra�c educa�on

To achieve the above objec�ves, ECI under SVEEP-4 proposes the following six key strategies:

Key Strategy 1: Booth/Polling sta�on-level planning and ac�on

Key Strategy 2: Addressing low registra�on and low voter turnout at the cons�tuency level

Key Strategy 3: Targeted Interven�ons to ensure inclusive elec�ons

Key Strategy 4: Strengthening flagship programmes (ELC, SSR and NVD)

Key Strategy 5: Leveraging partnerships and collabora�ons

Key Strategy 6: Effec�ve communica�on, outreach and media campaigns

Highlights of the first three SVEEP Journey so far:

SVEEP 1 (2009-13)

• Framework of IMF 

• Evidence-based interven�on for 
registra�on and turnout

 Gender Gap

 Youth Indifference

 Urban apathy

• Mass Mobilisa�on

• Partnerships

• Launch of NVD

SVEEP 2 (2013-14)

• Targeted approach for different 
popula�on segments

 New voters

 Marginal segments

 Third gender

 Service electors

• Focus on AMF

• Edutainment

• Publica�ons

SVEEP 3 (2015-21)

• Online applica�ons

• Electoral Literacy Club(ELC)

• Accessibility

• Future voters

• Overseas electors

• 360-degree na�onal campaign

• Use of social and digital media

• Community-radio

• EVM-VVPAT sensi�sa�on

• Ethical & informed vo�ng

• Knowledge sharing pla�orms

• Publica�ons
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The first phase of SVEEP stretched from the end of 2009 
to March 2013 but did not cover Karnataka’s general 
elec�on of 2013. However, it laid the founda�on for 
introducing Na�onal Voters Day on January 25, 2011. 
Further, it introduced the concept and prac�ce of 
engaging famous personali�es to encourage people’s 
par�cipa�on in the elec�on process. Other ini�a�ves 
taken up during this phase were conduc�ng EVM 
awareness programmes at the lowest administra�ve unit 
level, se�ng up voters’ facilita�on booths, launching a 
voter helpline (1950) service, etc.

The second phase of SVEEP (2013-2014) strengthened 
the ini�a�ves of the first phase and adopted a planned 
strategy for a targeted approach towards mee�ng the 
voter registra�on and voter turnout gaps. As a part of it 10 
percent of the lowest polling sta�ons were iden�fied, 
evaluated and reviewed at regular intervals to increase the 
turnout ra�o. The impact of the first and second phases of 
SVEEP is reflected in the steep increase in the VTR from 
64.7 percent to 71.4 percent (see Figure 2.1). The impact 
was also seen in the 2014 Lok Sabha elec�ons in terms of 
increased enrolment of young voters i.e., age group 18-19 
and significant progress in women’s par�cipa�on.

The third phase of SVEEP (2015-21) was designed based 
on the learning’s from the 2014 Lok Sabha elec�ons. 
Several new ini�a�ves were introduced in this phase. 
Some of the main key components of SVEEP-III were 
enhancing the interac�on with ci�zens through social 
media, compe��ons, online contests, voters’ fes�vals and 
the use of ICT tools for outreach. Targeted interven�ons 
with service voters, overseas voters, PwDs, women, 
youth, urban voters and marginalised groups such as 
migrants, homeless, transgender and tribal’s were 
developed and facilitated them to vote during this phase. 
Electoral literacy Clubs were ini�ated to a�ract future 
voters in schools and colleges. Several Apps were ini�ated 
during this phase, “Technological advancements ushered 
in an array of IT interven�ons in SVEEP-III like Na�onal 
Voters Service Portal (NVSP), Voter helpline app, SVEEP 
portal besides applica�ons such as cVIGIL and Know Your 
Candidate App”. Impact of SVEEP-II and SVEEP-III can be 
seen in the last assembly elec�on, where Karnataka 
witnessed an all-�me high of 72.5 percent of voter turnout 
ra�o. As many as 25,000 ELCs were formed in schools and 
colleges across Karnataka to encourage future and young 
voters.

Karnataka has taken up the ac�vi�es as outlined in 
SVEEP-IV and during the last revision period, 18,32,169 
forms were received and out of which 97.66 percent are 
online mode. As per the final electoral rolls of 2023, for 
224 assembly cons�tuencies, the total number of electors 
is 5,15,29,095, with 984 as sex ra�os among the electors. 
For the same 224 assembly cons�tuencies, 12,48,670 

voters have been added while 6,22,375 have been 
deleted. It is heartening to see that the number of young 
voters among the addi�ons cons�tuted 56.7 percent, 
indica�ng that the different phases of SVEEP under the 
targeted approach have borne frui�ul results. Further, it is 
seen that 5,09,553 persons with disability, 1,00,834 sex 
workers (enrolled as per SACO/NACO), and 30,517 
vulnerable tribal groups have enrolled during the latest 
revision ac�vi�es.

SVEEP ac�vity has also brought down the gap between 
male and female voter turnout ra�o (see Figure 2.2). The 
decline in the gap is from 12.1 percentage points (during 
the Assembly elec�on in 1962) to 1.2 percentage points in 
the last elec�on. With further efforts possible, the State 
can reduce the gap close to zero. Further, with the new 
amendment, youngsters who have crossed the age of 17 
can apply in advance to get enrolled. Four qualifying dates 
in a year for enrolment have been fixed viz., January 1, April 
1, July 1 and October 1. As many as 25,299 applica�ons 
have been received during the recent summary revision 
from people who are 17+ years and will become eligible to 
vote from April 1, 2023.

2.2 Gap Analysis

Karnataka is the sixth largest state in terms of area and the 
eighth largest in terms of popula�on in India. Its 
popula�on is projected at about 6.8 crores in 2023. There 
are considerable regional varia�ons across the state in 
terms of educa�onal a�ainment, infrastructural facili�es 
and natural resource endowments. These inequali�es are 
reflected in various human development indicators. 
Nevertheless, the people of this state have been 
par�cipa�ng in the electoral process quite ably which is 
indicated by the electoral par�cipa�on ra�o and other 
measures.

2.2.1 Elector Popula�on Ra�o

The Elector Popula�on ra�o, termed EP ra�o, is defined as 
the ra�o of electors to the total popula�on. This ra�o 
should be equal to the ra�o of 18+ popula�ons to total 
popula�on. For the year 2021 the state, the ra�o of the 
18+ popula�on to the total popula�on turned out to be 
73.17 based on the projected popula�on. This ra�o was 
only 68.3 for 2011 based on census data. With the decline 
in the fer�lity rate, the total popula�on has not grown at 
the same rate as earlier leading to a high ra�o of the 18+ 
popula�on to the total popula�on. Though the EP ra�o 
was 72.9 during the 2018 general elec�ons, it had reduced 
to 68.0 as per the currently proposed final electoral roll. 
Comparing this ra�o with the ra�o of the 18+ popula�on 
to the total popula�on indicate a gap of nearly 5.2 
percentage points. This finding indicates the need for 
strengthening the registra�on process and bringing in 
more unregistered people into the electoral system.
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2.2.1.1 EP Ra�o across Different Age Cohort

Age Cohort-wise analysing the EP ra�o is important here since it helps in iden�fying the age groups that require 
interven�on. Table 2.1 examines the gaps in registra�on across age cohorts by comparing the electors with the projected 
popula�on. It is disheartening to see that the gap in enrolment is the highest among the 18-19 years group, where only 
36.7 percent have registered and 87.2 percent among the age cohort 20-29 years. Despite several ac�vi�es through 
ELCs to encourage young voters to register, the increase in the percentage between 2018 and 2023 is not encouraging. 
This calls for strengthening the ELC ac�vi�es at the college level. As age increases, it is observed that EP Ra�o is high and 
more than 100 for those who are 30 plus and this calls for further cleaning of the rolls by iden�fying people who have 
shi�ed, died, duplica�ons, and repeated names of voters in the electoral rolls. The higher ra�os also indicate the over-
registra�on of voters among those age cohorts and require taking necessary ac�on to delete them from the list.

Table 2.1: Age Cohort-Wise EP Ra�o: 2023 

18-19 1925861 2.5 707488  36.7

20-29 10672517 14.1 9311055  87.2

30-39 11216390 14.8 12571723 112.1

40-49 8900065 11.8 11232299 126.2

50-59 7001453 9.3 8251195  117.8

60-69 4645454 6.1 5320525  114.5

70-79 3453635 4.6 2867760  83.0

80+ 2210137 2.9 1219236  55.2

State Total 50025512 66.1 51481281 102.9

Projected Census 
Popula�on in age cohort 
(Projected up to the year 

of current revision)

Percentage of age 
cohort popula�on to 
the total popula�on

Electors as per the 
currently proposed 
Final electoral roll

EP ra�oAge Cohort
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Table 2.2: EP Ra�o for the 18-19 Age Group across Districts: 2023 (in percent)

Districts Male Female Total

Bagalkot 37.5 28.0 32.9

Bangalore Rural 59.2 52.0 55.6

Bangalore Urban 20.4 18.6 19.6

Belgaum 37.2 27.9 32.7

Bellary 56.4 47.1 51.8

Bidar 34.1 25.5 29.9

Bijapur 36.4 26.5 31.6

Chamarajanagar 35.1 30.0 32.6

Chikkaballapura 56.4 49.2 52.9

Chikmagalur 37.1 31.2 34.2

Chitradurga 66.6 57.9 62.3

Dakshina Kannada 43.4 42.4 42.9

Davangere 40.8 36.9 38.9

Dharwad 36.4 31.9 34.2

Gadag 45.3 43.3 44.3

Gulbarga 29.3 21.0 25.3

Hassan 34.8 29.7 32.3

Haveri 55.8 48.7 52.3

Kodagu 36.1 34.7 35.4

Kolar 45.4 39.2 42.4

Koppal 47.5 35.9 41.8

Mandya 43.7 37.3 40.6

Mysore 37.3 33.4 35.4

Raichur 35.3 24.5 30.0

Ramanagara 49.4 43.8 46.7

Shimoga 44.9 40.5 42.7

Tumkur 50.7 42.2 46.5

Udupi 46.0 50.2 48.1

U�ara Kannada 51.1 48.2 49.7

Yadgir 27.1 19.4 23.4

Karnataka 39.0 32.8 36.0

2.2.1.2 EP Ra�o across Districts for the 18-19 Age Group

To enhance the ELC ac�vi�es and encourage young voters to register, understanding the varia�on across males and 
females and across districts becomes necessary. Table 2.2 presents the district-wise EP ra�o for males and females 
separately for the age group 18-19.

In general, it is seen that among the young voters, registra�on is rela�vely higher for males compared to females in all the 
districts except Udupi. In Udupi, a higher share of young females was registered compared to males. This is mainly due to 
the migra�on of young males, i.e., a�er comple�on of class 12, to different districts/states (mainly to Bangalore)  for 
higher educa�on purposes, especially in the engineering and medical field also the sex ra�o for the 18+ popula�on is 
more than 1000. At the State level, females had 6.2 percentage points lesser registra�on than males. In districts like 
Koppal, Raichur and Bijapur the difference in the registra�on between males and females is more than 10 percentage 
points. ELC ac�vi�es should encourage and emphasise at the school and college level for higher par�cipa�on of females 
in the electoral process. The difference in registra�on pa�ern between males and females among young voters is very 
low in Dakshina Kannada and Bangalore urban districts.
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Districts like Chitradurga, Bangalore Rural, Chikkaballapura, Haveri and Bellary have more than 50 percent registered 
young voters. On the contrary, Bangalore Urban, Yadgir and Gulbarga have less than 25 percent of registra�on by the 
young popula�on. Most of the �me it is seen that in northern districts, especially from Belgaum and Gulbarga, 
registra�on is very low. Emphasis should be on the young voters through the SVEEP ac�vi�es. Bangalore Urban depicts 
an interes�ng picture as it seems like a paradox because of it being a developed district.  It has a similar EP Ra�o as that of 
Gulbarga and could be urban apathy that has resulted in such a pa�ern.

2.2.1.3 Pa�ern across Districts in Elector Popula�on Ra�o (EP Ra�o) 2023 and 2018

The Elector Popula�on Ra�o (EP Ra�o) for the 2023 assembly elec�on is recorded at 71.7 percent as compared to 68.0 
percent which is 4.9 percentage points lesser than the previous Assembly elec�on (72.9 percent in 2018) and 0.3 
percentage points lesser than the Census 2011 figures (68.3 percent as per census 2011, which is the ra�o of 18+ 
popula�on to total popula�on). This decline can be a�ributed to the cleansing of the electoral role. As can be seen from 
Table 2.3, a summary of the revision of electoral rolls, the net addi�on of voters to the electoral rolls has been quite 
significant over the years. It was highest during the 2022 final rolls and nega�ve in the 2023 final rolls. The highest 
number is because of the non-availability of 2020 and 2021 summary revision numbers. The decline from 2022 to 2023 
indicates a thorough cleansing of the electoral rolls.

Table 2.3: Summary of Revision of Electoral Rolls

Revision Male Female Total Net addi�ons

2013 Final Rolls 21385611 20452930 41838541 

2013 Assembly Rolls 22292036 21360670 43652706 1814165

2014 Final Rolls 22778644 21865233 44643877 991171

2014 Lok Sabha Rolls 23555083 22616043 46171126 1527249

2015 Final Rolls 23951664 23077430 47029094 857968

2016 Final Rolls 24613637 23854304 48467941 1438847

2017 Final Rolls 24837240 24049668 48886908 418967

2018 Final Rolls 25179219 24476840 49656059 769151

2019 Final Rolls 25455117 24852065 50307182 651123

2022 Final Rolls 26460225 26047499 52507724 2200542

2023 Final Rolls 25919494 25561787 51481281 -1026443
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Table 2.3: Summary of Revision of Electoral Rolls

Revision Male Female Total Net addi�ons

2013 Final Rolls 21385611 20452930 41838541 

2013 Assembly Rolls 22292036 21360670 43652706 1814165

2014 Final Rolls 22778644 21865233 44643877 991171

2014 Lok Sabha Rolls 23555083 22616043 46171126 1527249

2015 Final Rolls 23951664 23077430 47029094 857968

2016 Final Rolls 24613637 23854304 48467941 1438847

2017 Final Rolls 24837240 24049668 48886908 418967

2018 Final Rolls 25179219 24476840 49656059 769151

2019 Final Rolls 25455117 24852065 50307182 651123

2022 Final Rolls 26460225 26047499 52507724 2200542

2023 Final Rolls 25919494 25561787 51481281 -1026443

Table 2.4 presents the EP ra�o across districts. The wide varia�on is no�ced in the EP ra�o across districts, and it ranged 
from 55.8 percent to 83.3 percent. Chikkamagaluru (83.3 percent) district has the highest EP Ra�o and Bangalore Urban 
(55.8 percent) has the lowest EP ra�o during 2023. Udupi and Mandya are the other two districts which had more than 
an 80 percent EP ra�o. Bellary and Yadgir are the two districts with an EP ra�o lower than 65 percent.

Except for three districts, all the other districts witnessed a decline in the EP ra�o. These could be due to the effect of 
cleansing and also not much registra�on during 2021 and 2022 summary revisions due to COVID-19. The reduc�on in 
the EP ra�o is rela�vely higher in the case of males than females. The EP ra�os for males, as well as females (during 2018 
and a majority of the districts during 2023) are higher than the propor�on of the 18+ popula�on. This difference 
between the EP ra�o and the 18+ popula�on propor�on is more marked for males than females. This may be because of 
the recent improvement in the sex ra�o.
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Table 2.4:District-Wise EP Ra�o for 2023. Comparison with 2018 and 2011(census) (in percent)

General Elec�on 
Legisla�ve Assembly 

2018

General Elec�on 
Legisla�ve Assembly 

2023

Census 2011

Districts

EP Ra�o EP Ra�o

Percentage of 18+ 
Popula�on to Total 

Popula�on

 Males Females Total Males Females Total Males Females Total

Bagalkot 70.9 71.1 71.0 67.5 67.8 67.7 61.9 64.6 63.3

Bengaluru 70.1 69.4 69.8 55.8 55.7 55.8 73.1 72.3 72.8

Bengaluru Rural 75.0 77.7 76.3 66.0 70.3 68.1 70.6 70.8 70.7

Belagavi 70.4 69.7 70.1 68.7 68.0 68.3 64.7 67.1 65.8

Bellary 66.6 66.9 66.7 62.2 63.1 62.7 62.8 64.2 63.5

Bidar 71.6 68.3 70.0 68.6 66.3 67.5 62.4 62.8 62.6

Bijapur 71.8 70.3 71.1 66.8 65.6 66.2 61.5 63.5 62.5

Chamarajanagar 77.6 77.1 77.3 77.0 77.0 77.0 71.2 72.7 72.0

Chikkaballapura 73.5 75.2 74.3 71.9 74.5 73.2 68.4 69.7 69.0

Chikmagalur 81.5 79.2 80.3 84.1 82.5 83.3 71.4 72.6 72.0

Chitradurga 75.0 74.5 74.8 74.3 74.5 74.4 68.2 69.4 68.8

Dakshin Kannada 74.1 75.0 74.6 72.7 74.7 73.7 70.9 72.9 71.9

Davanagere 78.2 77.3 77.8 75.4 74.7 75.0 68.1 69.0 68.6

Dharwad 71.6 70.5 71.1 67.5 66.5 67.0 67.5 68.6 68.0

Gadag 73.5 72.8 73.2 71.6 71.3 71.4 65.9 67.5 66.7

Gulbarga 72.4 72.0 72.2 68.7 67.8 68.3 60.8 62.4 61.6

Hassan 78.8 75.9 77.3 79.4 78.0 78.7 72.1 73.2 72.7

Haveri 71.6 69.5 70.6 70.3 69.8 70.0 66.6 66.9 66.7

Kodagu 77.3 74.9 76.1 80.0 78.1 79.0 70.1 71.5 70.8

Kolar 71.8 72.3 72.1 69.4 71.1 70.2 67.7 68.6 68.2

Koppal 69.0 69.5 69.2 65.8 66.9 66.3 60.7 62.5 61.6

Mandya 79.9 79.3 79.6 79.7 80.3 80.0 71.5 73.4 72.4

Mysuru 74.5 73.7 74.1 72.6 72.4 72.5 70.8 71.5 71.1

Raichur 73.3 74.0 73.7 68.3 69.3 68.8 60.2 62.5 61.3

Ramanagaram 73.6 75.7 74.6 77.9 81.3 79.6 71.2 72.3 71.7

Shimoga 76.4 75.5 75.9 76.1 75.7 75.9 69.4 70.6 70.0

Tumkur 80.1 79.3 79.7 78.7 78.5 78.6 70.5 72.1 71.3

Udupi 79.5 80.2 79.9 79.6 81.3 80.4 73.0 76.2 74.7

U�ara Kannada 76.0 75.3 75.6 76.0 76.0 76.0 70.0 71.1 70.5

Yadgir 72.3 72.3 72.3 63.4 63.3 63.4 57.3 59.8 58.6

Karnataka State 73.1 72.7 72.9 67.9 68.2 68.0 67.8 68.9 68.3
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Map 2.1: District-Wise Electoral to Popula�on Ra�o, 2018
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Map 2.2: District-Wise Electoral to Popula�on Ra�o, 2023
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Map 2.3: District-Wise Ra�o of 18+ Popula�on to Total Popula�on, Census 2011
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Table 2.5 presents the classifica�on of the EP Ra�o for 2018 and 2023 based on Assembly Cons�tuencies at an 
aggregate level. In 2018, only 1.8 percent of the ACs has an EP Ra�o in the range of 47.0 to 65.0 as compared to 22.3 
percent of ACs in this range during 2023. Also, the propor�on of ACs with an EP ra�o above 80 increased from 7.14 
percent in 2018 to 8.93 percent in 2023. During 2018, the highest propor�ons of ACs were in the range of 70.0 to 75.0 
while in 2023 the higher propor�on of the ACs was in the range of 65.0 to 70.0 percent. Thus, on comparing the EP 
Ra�os of two years (i.e. 2018 and 2023), considerable change is observed across ACs. The propor�on of ACs with the 
lowest range of EP Ra�o and the highest range of EP Ra�o increased in 2023. There are regional varia�ons in the EP ra�o 
across the 224 ACs which are presented in Appendix Table A2.1 and Maps 2.4 and 2.5. From the map, it is visible that the 
majority of the ACs belonging to northern Karnataka had either very low or low EP ra�os and on the contrary, ACs 
belonging to southern Karnataka had either medium, high or very high EP ra�os except Bangalore district, pockets of 
Mysore and Kolar. Regional disparity in the EP ra�o can be reduced by concentra�ng in the northern districts not just in 
terms of encouraging the unregistered ci�zens to register but also through thorough cleansing of the list.

47.0 to 65.0 4 1.79 5 2.23 4 1.79 49 21.88 55 24.55 50 22.32

65.01 to 70.0 45 20.09 61 27.23 55 24.55 61 27.23 52 23.21 59 26.34

70.01 to 75.0 86 38.39 78 34.82 82 36.61 50 22.32 46 20.54 52 23.21

75.01 to 80.0 71 31.70 65 29.02 67 29.91 45 20.09 47 20.98 43 19.20

80.01 & Above 18 8.04 15 6.70 16 7.14 19 8.48 24 10.71 20 8.93

Total  224 100 224 100 224 100 224 100 224 100 224 100
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Table 2.5: Classifica�on of EP Ra�o into Class Intervals (Compare with 2018 Numbers)

Classifica�ons

2018 
General Elec�ons

2023
General Elec�ons

Male   Female  Total Male   Female  Total
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Map 2.1: District-Wise Electoral to Popula�on Ra�o, 2018
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Map 2.5: Assembly Cons�tuency-Wise EP Ra�o for 2023
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2.2.2 Gender Gap and Sex Ra�o

2.2.2.1 Gender Gap in Electors

Access to the registra�on process should be a widespread concern when considering female par�cipa�on in the 
electoral process. Given that the most common method of registra�on is for voters to go to a registra�on office, the 
loca�on of the office and the �me at which it is open need to be considered in terms of easy access for all, in par�cular for 
females. SVEEP in its different phases has addressed the issue of the gender gap in registra�on as well as par�cipa�on in 
vo�ng, the impact of which is seen in Figure 2.1.

The gender gap, defined as the ra�o of female electors to male electors mul�plied by 1000, was only 944 during the 
1962 general elec�ons and as per current sta�s�cs, it is 986. Except for the year 1983, during the rest of the general 
elec�on year, the gender gap ranged between 952 and 968. Significant improvement is seen in the last general elec�on 
where the gender gap went up to 973 and for the current elec�on year it is 986. Further improvement can be expected in 
the coming years if the commission concentrates on the districts that need improvement.

Figure 2.1: Trend in the Gender Gap in Registra�on
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Table 2.6 presents the gender gap in the registra�on and tries to compare it with the sex ra�o of the 2011 census figures. 
It is seen from the table that though districts like Belgaum, Gadag, Hassan and Yadgir had more than a 1000 sex ra�o as 
per the census 2011, the gender gap in these districts with electors was less than 1000. All the districts showed an 
improvement in the gender gap over the last three general elec�ons except Udupi, where a declining trend is observed. 
Districts which need more emphasis are Bangalore Urban, Bidar, Bijapur and Haveri where the gender gap is around 950. 
Bangalore Urban had the lowest, i.e., 926 and this could be mainly because of the migrant popula�on.

Table 2.6:Gender Gap in Electors and Sex Ra�o

Districts   Gender Gap      Sex Ra�o

  General Elec�on  General Elec�on  General Elec�on      2011 Census 
   2013  2018   2023   (18+ Age Group)  

Bagalkot  971 999 1004  1031

Bangalore Rural  961 987 1009  950

Bangalore Urban  909 914 926  906

Belgaum  939 965 979  1008

Bellary   983 1002 1017  1004

Bidar   906 920 935  963

Bijapur     910 946 956  992 

Chamarajanagara  974 1005 1018  1013

Chikamagalur  972 1003 1017  1025

Chikkaballapur  976 1001 1017  991

Chitradurga  959 982 999  990

Dakshina Kannada  1018 1035 1043  1048

Davangere  964 979 990  984

Dharwad  957 969 987  986

Gadag   954 979 993  1005

Gulbarga  945 972 976  997

Hassan    978 979 994  1025

Haveri     900 929 952  954

Kodagu   1001 1003 1024  1039

Kolar   967 989 1008  991

Koppal   981 997 1006  1016

Mandya   986 997 1014  1022

Mysore   971 991 1012  996

Raichur   991 1025 1029  1038

Ramanagara   989 1011 1030  991

Shimoga  984 1003 1018  1015

Tumkur   976 987 1002  1006

Udupi   1115 1076 1074  1142

U�ara Kannada  956 977 990  995

Yadgir   989 998 997  1033

State Total  958 973 986  989
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Further, from the map, it can be seen that as one moves from the 2013 general elec�ons to the 2023 general elec�ons, 
the dark green colour, indica�ng a low gender gap, is figuring in more districts which is a good indica�on, and these green 
colour are more so in the Bangalore and Mysore divisions indica�ng higher female par�cipa�on in the registra�on 
process.

Map 2.6: Gender Gap in Electors

    Gender Gap in Electors 2013 Gender Gap in Electors 2018

Sex Ra�o of 18+ Popula�on 2011 Census    Gender Gap in Electors 2023
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2.2.2.2 Gender Gap in Par�cipa�on in Vo�ng

The Elec�on Commission, while designing the policies to enhance female par�cipa�on in the vo�ng process, should 
iden�fy the specific challenges that females may confront in the vo�ng process and take specific measures to protect 
against them. Though the gender gap is decreasing in terms of par�cipa�ng in the vo�ng process over the period, s�ll it is 
not as encouraging as the registra�on process. It is important to note that in the 1962 general elec�on the gender gap 
was only 769 i.e., for every 1000 males only 769 females voted, and the gap decreased gradually in each successive 
elec�on and in the last elec�on it was 958. Further, it is also heartening to note that the difference between the gender 
gap in electors and to a gender gap in votes polled is con�nuously decreasing and in the last elec�on it was only 15.

Figure 2.2: Trend in Gender Gap in the Votes Polled

A wide varia�on is seen in the gender gap in votes polled across districts. For the latest elec�on, the gender gap ranged 
from 898 (Haveri) to 1,123 (Udupi). Though most of the districts witnessed an increase in the numbers, Chamarajanagar 
and Udupi showed a decrease. As can be seen from Map 2.6, the majority of the districts in the Belgaum and Gulbarga 
region needs encouragement for females to come out and vote on Elec�on Day. Necessary support may be in terms of 
transport or escort for security purpose needs to be iden�fied and provided to bring down further the gender gap and to 
achieve the Elec�on Commission’s objec�ve of ‘No Voter to be Le� Behind’
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Table 2.7: District-Wise Gender Gap in Votes Polled

Districts     Gender Gap in Votes Polled

 2008   2013    2018

Bagalkot 936 943  961

Bangalore Rural 908 931  965

Bangalore Urban 864 884  928

BBMP Central 868 889  935

BBMP North 885 908  946

BBMP South 858 898  924

Belgaum 903 900  931

Bellary 937 939  961

Bidar 920 916  918

Bijapur 896 885  918

Chamarajanagara 1224 953  979

Chikamagalur 922 940  980

Chikkaballapur 922 950  967

Chitradurga 907 934  959

Dakshina Kannada 1015 1016  1051

Davangere 884 919  948

Dharwad 866 869  901

Gadag 872 912  944

Gulbarga 933 911  935

Hassan 960 966  980

Haveri 850 871  898

Kodagu 957 986  1004

Kolar 927 944  964

Koppal 917 948  959

Mandya 949 968  988

Mysore 902 927  965

Raichur 906 936  965

Ramanagara 949 961  989

Shimoga 932 950  977

Tumkur 926 949  962

Udupi 1186 1137  1123

U�ara Kannada 914 951  972

Yadgir 971 964  965

State Total 925 932  958
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Map 2.7: Gender Gap in Votes Polled

Gender Gap in Votes Polled 2008 Gender Gap in Votes Polled 2013

Sex Ra�o of 18+ Popula�on Gender Gap in Votes Polled 2018
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2.2.3 Voter Turnout Ra�o

Voter turnout is a crucial indicator of how ci�zens par�cipate in the governance of the country. Higher voter turnout is an 
indica�on of democracy, while lower turnout indicates voter apathy and mistrust of the poli�cal process. Because of its 
importance, the Elec�on Commission has taken several steps through SVEEP ac�vi�es to encourage ci�zens to 
par�cipate in the electoral process. At regular intervals, the Elec�on Commission tries to understand the reasons behind 
low turnouts and takes appropriate steps to increase voter turnout through different stages of SVEEP. Figure 2.3 
presents the trend of voter turnout ra�o in the assembly elec�ons from 1957 un�l the last 2018 assembly elec�on. The 
general upward trend is observed with considerable fluctua�ons during the period. As can be seen from the graph, voter 
turnout increased from as low as 52.2 percent in 1957 to 72.5 percent in the 2018 elec�ons. Before the SVEEP 
interven�on, voter turnout was highest in 1978. The SVEEP interven�on has contributed to the improvement in the 
vo�ng rate during the last two Assembly elec�ons.
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Female registra�on and the vo�ng rate is at lower rates than males in every Assembly Elec�ons since 1962, with the 
turnout gap between males and females declining with each successive assembly elec�on. The gap which was 12.1 
percentage points in the 1962 elec�on declined to just 1.2 percentage points in the last assembly elec�on (Figure 2.4).

The sole purpose of introducing SVEEP in the year 2009 was to spread awareness among eligible voters about their 
fundamental right to franchise and be part of the larger electoral process in the country. Under the SVEEP, the Elec�on 
Commission of India undertook many ini�a�ves and campaigns to educate the voters about elec�ons, the electoral 
process and management. Karnataka witnessed elec�ons in 2008 during which the ac�vi�es under SVEEP were yet to 
be launched. Table 2.8 presents the voter turnout ra�o for males and females separately for the three years of 2008, 
2013 and 2018. Table 2.9 presents the change in voter turnout from 2008 to 2013 and from 2013 to 2018. These tables 
enable us to examine the effec�veness of SVEEP interven�on in voter turnout ra�o (See also Map 2.8). As observed in 
Table 2.8, the voter turnout increased from 64.9 percent in 2008 to 71.8 percent in 2013 and 72.5 percent in 2018.
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Table 2.8: Voters Turnout Ra�o (in percent)

Districts 2008 2013   2018

 Male Female Total Male Female Total Male Female Total

Bagalkot 69.4 65.3 67.6 74.9 72.7 74.3 76.2 73.4 75.4

Bengaluru 52.5 51.7 52.1 61.8 62.0 62.0 55.6 58.2 56.9

Bengaluru Rural 80.3 76.3 78.5 83.9 81.2 82.9 85.0 83.1 84.5

BBMP Central 47.8 44.7 46.3 58.8 56.2 57.7 55.2 55.0 55.2

BBMP North 44.7 42.6 43.7 57.3 55.6 56.6 53.2 53.6 53.5

BBMP South 46.6 44.2 45.5 55.1 54.6 55.0 51.6 52.2 52.0

Belagavi 73.1 68.8 71.2 75.9 72.7 74.7 77.2 74.5 76.2

Bellary 68.6 64.7 66.8 75.3 71.9 73.9 75.7 72.6 74.7

Bidar 58.0 57.3 57.8 66.0 66.7 66.7 67.8 67.6 68.2

Vijayapura 61.3 58.6 60.1 67.0 65.1 66.3 70.6 68.6 70.1

Chamarajanagar 75.3 72.2 74.0 79.5 77.7 79.2 83.5 81.3 83.0

Chikkballapura 80.0 75.4 77.9 84.5 82.3 84.0 85.5 82.7 84.8

Chikmagalur 73.1 69.4 71.5 76.7 74.1 76.0 79.0 77.2 78.9

Chitradurga 70.1 65.4 68.0 77.6 75.6 77.2 81.5 79.6 81.4

Dakshin Kannada 73.4 72.7 73.4 74.5 74.3 74.8 77.0 78.2 78.2

Davanagere 73.2 68.4 71.1 77.7 74.1 76.4 77.2 74.8 76.6

Dharwad 67.6 61.0 64.5 70.2 63.8 67.6 73.6 68.5 71.4

Gadag 68.5 62.7 65.8 74.4 71.1 73.2 76.1 73.3 75.4

Kalaburagi 57.1 54.2 55.8 64.9 62.6 64.1 64.4 62.0 63.8

Hassan 78.7 77.4 78.3 79.1 78.2 79.2 81.4 81.5 82.1

Haveri 73.2 69.2 71.4 81.1 78.5 80.4 81.8 79.0 80.9

Kodagu 65.8 64.5 65.3 73.5 72.4 73.3 74.7 74.8 75.3

Kolar 74.7 71.2 73.4 82.3 80.3 82.1 82.4 80.3 82.3

Koppal 65.1 59.6 62.5 74.7 72.2 73.9 77.5 74.6 76.6

Mandya 74.7 72.5 73.9 78.7 77.3 78.4 83.1 82.4 83.3

Mysuru 69.6 64.2 67.1 73.7 70.3 72.4 75.0 73.0 74.6

Raichur 57.2 50.8 54.1 66.7 63.0 65.2 67.8 63.8 66.1

Ramanagaram 77.2 75.1 76.4 84.2 81.8 83.3 85.5 83.6 85.0

Shimoga 71.7 68.2 70.2 76.7 74.1 75.9 79.0 77.0 78.6

Tumkur 76.2 72.8 74.8 80.4 78.2 79.8 83.1 80.9 82.5

Udupi 74.4 76.6 75.9 75.4 76.9 76.7 77.1 80.5 79.4

U�ara Kannada 70.0 67.4 68.8 73.8 73.4 74.2 78.1 77.8 78.7

Yadgir 58.6 55.6 57.2 65.7 64.1 65.1 67.0 64.7 66.2

Karnataka 66.3 63.2 64.9 72.4 70.5 71.8 72.6 71.5 72.5
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As can be seen from Table 2.9, the change in voter turnout from 2008 to 2013 was 6.9 percent while it changed by only 
0.7 percent from 2013 to 2018. At the district level, a significant increase in voter turnout was observed for Mandya (4.9 
percent) followed by U�ar Kannada (4.5 percent), Chitradurga (4.2 percent), Vijayapura (3.8 percent), Chamrajnagar (3.8 
percent) and Dharwad (3.8 percent) in 2018 as compared to 2013. On the other hand, a considerable decline in voter 
turnout was observed in districts like Bengaluru Urban (-5.1 percent), BBMP North (-3.1 percent), BBMP South (-3 
percent) and BBMP Central (-2.5 percent). However, a posi�ve development has been the narrowing gap between the 
male and female turnout ra�os across the three elec�ons.

Table 2.9: Change in the Voter Turnout Ra�o (percentage points)

Districts Change from 2008 to 2013 Change from 2013 to 2018

 Male Female Total Male Female Total

Bagalkot 5.5 7.4 6.7 1.3 0.7 1.1

Bengaluru Urban 9.3 10.3 9.9 -6.2 -3.8 -5.1

Bengaluru Rural 3.5 4.9 4.4 1.1 1.9 1.6

BBMP Central 11.0 11.6 11.4 -3.6 -1.2 -2.5

BBMP North 12.6 13.0 12.9 -4.1 -2.0 -3.1

BBMP South 8.5 10.4 9.6 -3.5 -2.4 -3.0

Belagavi 2.8 3.9 3.5 1.3 1.8 1.5

Bellary 6.7 7.2 7.1 0.4 0.7 0.8

Bidar 8.1 9.4 8.9 1.8 0.9 1.5

Vijayapura 5.7 6.5 6.2 3.6 3.5 3.8

Chamarajanagar 4.2 5.5 5.2 4.0 3.6 3.8

Chikkballapura 4.6 7.0 6.1 1.0 0.4 0.8

Chikmagalur 3.6 4.7 4.5 2.3 3.1 2.9

Chitradurga 7.5 10.2 9.2 3.9 4.0 4.2

Dakshin Kannada 1.1 1.6 1.5 2.5 3.9 3.4

Davanagere 4.5 5.7 5.3 -0.5 0.7 0.2

Dharwad 2.6 2.8 3.2 3.4 4.7 3.8

Gadag 5.9 8.4 7.4 1.7 2.2 2.2

Kalaburagi 7.8 8.3 8.3 -0.5 -0.6 -0.3

Hassan 0.4 0.8 0.9 2.3 3.3 2.9

Haveri 7.9 9.3 8.9 0.7 0.5 0.5

Kodagu 7.7 7.8 8.0 1.2 2.4 2.0

Kolar 7.6 9.1 8.7 0.1 0.0 0.2

Koppal 9.7 12.7 11.4 2.8 2.4 2.7

Mandya 3.9 4.8 4.6 4.4 5.1 4.9

Mysuru 4.1 6.1 5.3 1.3 2.7 2.2

Raichur 9.5 12.2 11.1 1.1 0.8 0.9

Ramanagaram 7.0 6.7 6.9 1.3 1.8 1.7

Shimoga 5.0 5.8 5.7 2.3 2.9 2.7

Tumkur 4.2 5.4 5.0 2.7 2.7 2.7

Udupi 0.9 0.3 0.8 1.7 3.6 2.7

U�ara Kannada 3.8 6.0 5.4 4.3 4.4 4.5

Yadgir 7.2 8.5 8.0 1.3 0.6 1.1

Karnataka 6.1 7.3 6.9 0.2 1.0 0.7
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Map 2.8:  District-Wise Voter Turnout Ra�o in Karnataka

Voter Turnout Ra�o – 2008 Voter Turnout Ra�o - 2013

Voter Turnout Ra�o – 2018
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At the aggregate level, voter turnout has increased for 
males as well as females. For males, the voter turnout 
increased from 66.3 percent in 2008 to 72.4 percent in 
2013 and to 72.6 percent in 2018. The voter turnout for 
males increased by 6.1 percentage points from 2008 to 
2013, and by 0.2 percentage points from 2013 to 2018. 
For females, the increase in the voter turnout ra�o was 
from 63.2 percent in 2008 to 70.5 percent in 2013 and, 
further to 71.5 percent in 2018. Thus, for females, the 
change in voter turnout from 2008 to 2013 was by 7.3 
percentage points, higher than males during the same 
period and by 1 percentage point from 2013 to 2018. The 
magnitude of change in voter turnout from 2008 to 2013 
was much higher than that from 2013 to 2018. This 
improvement immediately a�er the introduc�on of SVEEP 
seems to have reached a threshold and further growth 
would be slower. This is like the phenomenon where 
countries like US and UK have much lower voter turnout 
growth rates despite being developed na�ons while 
developing countries like India and China have much 
higher turnout growth rates.

At the district level, there has been an increase in the voter 
turnout ra�o for both males and females across all districts 
in 2018 as compared to 2008 and 2013. The amount of 
increase in turnout ra�o from 2008 to 2013 was higher for 
females across all districts except Udupi (where the males’ 
increment is higher than for females). The increase in the 
total voter turnout was high in the districts of BBMP 
North, BBMP Central, Koppal and Raichur while it was low 
in the districts of Dharwad, Dakshina Kannada, Hassan 
and Udupi. On the other hand, the amount of increase in 
voter turnout was similar for males and females during 
2013-2018. The increase in the total voter turnout ra�o 
was high in the districts of Mandya, U�ar Kannada, 
Chitradurga and Vijaypura while it was low in the districts 
of Bangalore Urban, BBMP North, BBMP South and 
BBMP Central. A stark decline is observed in the total 
turnout ra�o of BBMP North and BBMP Central during 
2013-2018 as compared to 2008-2013. This may be 
mainly because of urban apathy.

Table 2.10: Number of Assembly Cons�tuencies with Increase in the Voter Turnout Ra�o 
between 2008 and 2018

Par�culars Voter Turnout Ra�o Voter Turnout Ra�o
 between 2008 and 2013 between 2013 and 2018

 Frequency Percent Frequency  Percent

More than 6 Percentage Point Increase 124 55.4 9  4.0

Between 4 to 6 Percentage Point Increase 44 19.6 32  14.3

Between 2 to 4 Percentage Point Increase 29 12.9 61  27.2

Between 0 to 2 Percentage Point Increase 17 7.6 68  30.4

Decline in the Turnout Ra�o 10 4.5 54  24.1

Total 224 100 224  100

Table 2.10 shows the impact of SVEEP interven�on on 
voter turnout between the years 2008 to 2013 and 
between 2013 and 2018 at the assembly cons�tuency 
level. The detailed informa�on at the AC level is presented 
in appendix Tables 2.2,2.3 and 2.4 and Maps 2.9, 2.10 and 
2.11. SVEEP interven�on has had a considerable posi�ve 
impact on voter turnout as can be seen from Table 2.10. It 
is seen that 124 ACs out of 224 have had a more than 6 
percentage point increase in the voter turnout ra�o. This is 
followed by 44 ACs that cons�tuted 19.6 percent of the 
total witnessing a 4 to 6 percentage point increase in voter 
turnout. Thus, SVEEP interven�on has significantly raised 
the voter turnout in more than 75 percent of the ACs. 
However, there has been a decline in the turnout post-
SVEEP interven�on in 10 ACs comprising 4.5 percent of 
the total AC. On the other hand, the rate of increase 

slowed down between 2013 and 2018 and the maximum 
increase in turnout has been in the range of 0 to 2 
percentage points (for 68 ACs) which are followed by the 
range “2 to 4 percentage points” (for 61 ACs). The lowest 
turnout has been in the range of “more than 6 percentage 
points” (only 9 ACs). One notable transforma�on is 
concerning the distribu�on of change in voter turnout in 
ACs in 2018 which is much more even as compared to 
2013 in which more than 50 percent of the ACs witnessed 
over a 6 percentage point increase in turnout. Overall, the 
SVEEP interven�on has led to a dras�c transforma�on in 
voter turnout by increasing electoral par�cipa�on.

In par�cular, at the sub-aggregate level (for detailed 
figures at the AC level, refer to Appendix Table 2.12, 2.13), 
the data reveals an interes�ng picture of voter turnout 
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Similarly, districts with a high EP ra�o go with a high voter 
turnout ra�o. An excep�on to this pa�ern are districts 
Belgaum, Haveri and Kolar where the EP ra�o was higher 
than the median value but the voter turnout ra�o turned 
out to be lower than the median value. These districts 
require emphasis in encouraging the electors to 
par�cipate more in the elec�on. On the contrary, districts 
Chitradurga, Kodagu and U�ara Kannada, though the EP 
ra�o was low had a higher voter turnout ra�o. The Elec�on 
Commission should concentrate on the districts in the first 
quadrant, which are mostly from either Belgaum or 
Gulbarga division except for Bangalore Urban and Mysore 
where both the EP ra�o, as well as Voter turnout ra�o, is 
low.

ra�os between the period 2008 and 2018. Though there 
has been an increase in voter turnout of both males and 
female’s post-SVEEP interven�on, the impact has been 
higher in the case of females than males in the majority of 
the ACs during the period. Though SVEEP interven�on has 
contributed to an increase in awareness, further 
improvement in making them aware of their democra�c 
rights will help them challenge conven�ons and gender 
roles by further empowering themselves through their 
choices.

Juxtaposing EP Ra�o with Voter Turnout Ra�o, one can 
see that the majority of the districts are placed in the two 
quadrants (first and fourth quadrants). Districts which go 
with low EP ra�os also go with low voter turnout ra�o. 

Table 2.11: Mapping the Districts with EP Ra�o and Voter Turnout Ra�o

     EP Ra�o

Low   High

Bagalkot   Belgaum

Bangalore Urban   Haveri

Bellary   Kolar

Bidar 

Bijapur 

Dharwad 

Gadag 

Gulbarga 

Koppal 

Mysore 

Raichur 

Yadgir 

Chitradurga   Bangalore Rural

Kodagu   Chamarajanagara

U�ara Kannada   Chikkaballapura

   Chickmagaluru

   Dakshina Kannada

   Davangere

   Hassan

   Mandya

   Ramanagara

   Shimoga

   Tumkur

V
o

te
r 

T
u

rn
o

u
t 

R
a

�
o

Lo
w

H
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h
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Map 2.9: Assembly-Wise Voter Turnout Ra�o in Karnataka - 2008
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Map 2.10: Assembly-Wise Voter Turnout Ra�o in Karnataka-2013
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Map 2.11: Assembly-Wise Voter Turnout Ra�o in Karnataka – 2018
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2.3 District Wise Electoral Performance

BAGALKOT DISTRICT HIGHLIGHTS

Total Projected   Male  1121152

Popula�on 2023 Female  1122390 

   Total  2243542

Electors   Male  757327

   Female  760349

   Other  80

   Total  1517756

EP Ra�o  M— 67.5 F- 67.8 T- 67.7

Gender Ra�o  Popula�on  1001

    Electors  1004

EPIC coverage  100

Number of Acs  7

Polling Sta�ons  1719

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

1.1%

Did you know

Voter Turnout in last three Assembly Elec�ons

Elec�on awareness Candle light march

   VTR 

BANGALORE URBAN 2008 2013 2018

Yelahanka 61.1 66.9 63.3

Byatarayanapura 53.2 63.1 57.6

Yeshvanthapura 56.8 66.2 60.5

Dasarahalli 43.8 55.5 48.1

Mahadevapura (SC) 53.2 61.5 56.3

Bangalore South 44.0 56.0 52.9

Anekal (SC) 58.6 68.9 63.4
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BANGALORE URBAN (BBMP CENTRAL) DISTRICT HIGHLIGHTS 

Total Projected   Male   1647454

Popula�on 2023 Female   1573313 

   Total   3220768

Electors   Male   884232

   Female   840269

   Other   223

   Total   1724724

EP Ra�o  M—  53.7 F- 53.4 T- 53.6

Gender Ra�o  Popula�on  955

    Electors   950

EPIC coverage  100

Number of Acs  7

Polling Sta�ons  1654

Decrease in turnout in 
assembly elec�on 2018 
over 2013(in % points

-2.5%

Did you know

Voter Turnout in last three Assembly Elec�ons

Voter awareness 

   VTR 

BBMP CENTRAL 2008 2013 2018

Rajarajeshwarinagar 47.7 56.8 54.4

Shivajinagar 47.9 54.3 55.2

Shan� Nagar 44.3 57.8 53.7

Gandhi Nagar 44.2 57.5 55.2

Rajaji Nagar 52.7 61.2 56.9

Chamrajpet 40.9 58.9 54.4

Chickpet 47.1 58.0 57.7

044NOTHING LIKE VOTING I VOTE FOR SURE

KAP BASELINE SURVEY 2023



BANGALORE URBAN(BBMP NORTH) DISTRICT HIGHLIGHTS 

Decrease in turnout in 
assembly elec�on 2018 
over 2013(in % points)

-3.1%

Did you know

Voter Turnout in last three Assembly Elec�ons

Voter awareness Rally

Total Projected   Male 1959068

Popula�on 2023 Female 1866854 

   Total 3825922

Electors   Male 1077767

   Female 1021231

   Other 472

   Total 2099470

EP Ra�o  M—  55.0 F- 54.7 T- 54.9

Gender Ra�o  Popula�on   953

    Electors    948

EPIC coverage  100

Number of Acs  7

Polling Sta�ons  1981

   VTR 

BBMP NORTH  2008 2013 2018

K.R. Pura  43.1 58.9 54.6

Mahalakshmi Layout  51.5 60.3 54.7

Malleshwaram  52.2 62.3 56.5

Hebbal  44.9 54.9 55.3

Pulakeshinagar (SC)  42.3 56.4 53.3

Sarvagnanagar  35.4 50.2 51.2

C.V. Raman Nagar (SC)  40.7 53.9 49.1
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BANGALORE URBAN (BBMP SOUTH) DISTRICT HIGHLIGHTS 

Total Projected   Male  1934553

Popula�on 2023 Female  1813597 

   Total  3748150

Electors   Male  1019784

   Female  940922

   Other  355

   Total  1961061

EP Ra�o  M- 52.7 F- 51.9 T- 52.3

Gender Ra�o  Popula�on   937

    Electors   923

EPIC coverage  100

Number of Acs  7

Polling Sta�ons  1897

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

0.7%

Voter Turnout in last three Assembly Elec�ons

Na�onal Elec�on Quiz

    VTR 

BBMP SOUTH 2008 2013 2018

Govindraj Nagar 42.4 54.8 53.7

Vijay Nagar 43.3 56.5 50.1

Basavanagudi 42.6 52.3 53.1

Padmanaba Nagar 53.0 58.4 58.1

B.T.M. Layout 46.8 53.4 50.3

Jayanagar  47.1 55.9 54.9

Bommanahalli 44.3 54.1 47.2

Did you know

BTM layout AC belonging 
to BBMP south had 

lowest EP ra�o
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CHIKKABALLAPURA DISTRICT HIGHLIGHTS 

Total Projected   Male  707668

Popula�on 2023 Female 693824

   Total 1401492

Electors   Male 508550

   Female 516996

   Other  102

   Total 1025648

EP Ra�o  M-71.9 F-74.5 T-73.2

Gender Ra�o  Popula�on    980

    Electors    1017

EPIC coverage  100

Number of Acs  5

Polling Sta�ons  1281

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

0.7%

Voter Turnout in last three Assembly Elec�ons

3000 students par�cipa�ng in taking oath 

Did you know

Chikkaballapur had 
highest VTR in last three 

elec�ons

    VTR 

CHIKKABALLAPUR 2008 2013 2018

Gauribidanur 74.2 79.9 83.1

Bagepalli  78.8 85.6 83.1

Chikkaballapur 78.9 83.2 87.7

Sidlagha�a 82.4 87.0 85.9

Chintamani 75.5 84.8 84.3
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CHITRADURGA DISTRICT HIGHLIGHTS 

Total Projected   Male 928853

Popula�on 2023 Female 926497

   Total 1855350

Electors   Male 690538

   Female 690074

   Other 58

   Total 1380670

EP Ra�o  M-74.3 F-74.5 T-74.4

Gender Ra�o  Popula�on    997

    Electors    999

EPIC coverage  100

Number of Acs  6

Polling Sta�ons  1648

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

4.2%

Voter Turnout in last three Assembly Elec�ons

Senior Ci�zens (Above 100 Years age voters) 
were felicitated ECI SVEEP  Chitradurga.

Did you know

Chitradurga had the highest 
registra�on of  young voters 

(18-19 yrs)

    VTR 

CHIKKABALLAPUR 2008 2013 2018

Gauribidanur 74.2 79.9 83.1

Bagepalli  78.8 85.6 83.1

Chikkaballapur 78.9 83.2 87.7

Sidlagha�a 82.4 87.0 85.9

Chintamani 75.5 84.8 84.3
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DAVANGERE DISTRICT HIGHLIGHTS 

Total Projected   Male  1078803

Popula�on 2023 Female  1078554

   Total  2157356

Electors   Male  813262

   Female  805038

   Other  137

   Total  1618437

EP Ra�o  M-75.4 F-74.7 T-75.0

Gender Ra�o  Popula�on    1000

    Electors    990

EPIC coverage  100

Number of Acs  8

Polling Sta�ons  1940

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

0.2%

Voter Turnout in last three Assembly Elec�ons

Cvigil ci�zen app awareness in Davangere 

Did you know

    VTR 

DAVANGERE 2008 2013 2018

Jagalur (ST) 72.0 79.0 78.1

Harapanahalli 80.7 81.3 82.7

Harihar  75.0 77.7 77.7

Davanagere North 56.0 64.8 65.5

Davanagere South 62.2 66.1 65.8

Mayakonda (SC) 70.1 77.3 81.5

Channagiri 73.3 81.6 80.6

Honnali  82.6 85.7 83.8
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KOLAR DISTRICT HIGHLIGHTS 

Total Projected   Male  882590

Popula�on 2023 Female  868904

   Total  1751494

Electors   Male  612352

   Female  617499

   Other  152

   Total  1230003

EP Ra�o  M- 69.4 F-71.1 T-70.2

Gender Ra�o  Popula�on     984

    Electors     1008

EPIC coverage  100

Number of Acs  6

Polling Sta�ons  1590

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

0.2%

Voter Turnout in last three Assembly Elec�ons

Street Play in Kolar about vo�ng awareness

Did you know

Though EP ra�o was high, 
VTR was below median

    VTR 

KOLAR 2008 2013 2018

Srinivaspur 83.8 88.5 89.6

Mulbagal (SC) 68.5 81.0 81.0

Kolar Gold Field (SC) 62.7 69.3 73.2

Bangarpet (SC) 73.0 82.1 81.4

Kolar 70.7 83.4 79.6

Malur 81.8 87.4 89.1
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RAMANAGARA DISTRICT HIGHLIGHTS  

Total Projected   Male  558853

Popula�on 2023 Female  551308

   Total  1110161

Electors   Male  435572

   Female  448422

   Other   50

   Total  884044

EP Ra�o  M-77.9 F-81.3 T-79.6

Gender Ra�o  Popula�on      986

    Electors     1030

EPIC coverage  100

Number of Acs  4

Polling Sta�ons  1139

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

1.8%

Voter Turnout in last three Assembly Elec�ons

Na�onal Voters Day in Ramanagara

Did you know

    VTR 

RAMANAGARA  2008 2013 2018

Magadi  77.4 83.9 86.4

Ramanagaram 73.6 80.6 83.0

Kanakapura 76.2 83.6 83.7

Channapatna 78.1 84.8 86.9
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SHIMOGA DISTRICT HIGHLIGHTS 

Total Projected   Male   938676

Popula�on 2023 Female  960878

   Total  1899553

Electors   Male 714490

   Female  727310

   Other   33

   Total  1441833

EP Ra�o  M-76.1 F-75.7 T-75.9

Gender Ra�o  Popula�on      1024

    Electors     1018

EPIC coverage  100

Number of Acs  7

Polling Sta�ons  1775

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

2.7%

Voter Turnout in last three Assembly Elec�ons

Addressing the college students about 
voter helpline in Shimoga

Did you know

   VTR 

SHIMOGA 2008 2013 2018

Shimoga Rural (SC) 70.3 77.1 81.5

Bhadrava� 63.9 72.0 73.7

Shimoga 57.0 64.8 67.5

Tirthahalli 79.0 82.0 85.3

Shikaripura 78.5 80.2 82.3

Sorab 76.7 82.1 84.7

Sagar 70.4 76.5 79.9
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TUMKUR DISTRICT HIGHLIGHTS 

Total Projected   Male 1396679

Popula�on 2023 Female 1402256

   Total 2798935

Electors   Male 1098754

   Female 1100722

   Other 100

   Total 2199576

EP Ra�o  M-78.7 F-78.5 T- 78.6

Gender Ra�o  Popula�on     1004

    Electors     1002

EPIC coverage  100

Number of Acs  11

Polling Sta�ons  2683

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

2.7%

Voter Turnout in last three Assembly Elec�ons

Rally by SHG members to 
create awareness about vo�ng

Did you know

Tumkur had highest number 
of centenarians (535) who 
voted in the last elec�on

   VTR 

TUMKUR 2008 2013 2018

Chiknayakanhalli 78.1 81.1 85.1

Tiptur 78.0 81.9 83.6

Turuvekere 78.1 79.6 84.8

Kunigal 77.7 83.4 85.1

Tumkur City 52.8 65.8 65.5

Tumkur Rural 78.1 83.7 85.4

Koratagere (SC) 77.3 83.8 84.7

Gubbi 80.5 83.2 85.0

Sira 77.6 79.2 84.8

Pavagada (SC) 73.1 78.1 82.6

Madhugiri 75.2 80.7 85.9
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BALLARI DISTRICT HIGHLIGHTS 

Total Projected   Male  1571158

Popula�on 2023 Female  1576174

   Total  3147332

Electors   Male  977810

   Female  994554

   Other  292

   Total  1972656

EP Ra�o  M-62.2 F-63.1 T- 62.7

Gender Ra�o  Popula�on     1003

    Electors     1017

EPIC coverage  100

Number of Acs  9

Polling Sta�ons  2153

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

0.8%

Voter Turnout in last three Assembly Elec�ons

Crea�ng awareness about
 vo�ng in slum areas

Did you know

Sonia Gandhi beat Sushma 
Swaraj in 1999 elec�ons 

in Bellari

   VTR 

BELLARY 2008 2013 2018

Hadagalli (SC) 65.2 73.9 76.8

Hagaribommanahalli (SC) 70.2 78.2 79.8

Vijayanagara 67.3 72.8 72.5

Kampli (ST) 71.3 77.0 78.0

Siruguppa (ST) 74.4 74.6 75.0

Bellary (ST) 59.8 75.3 74.7

Bellary City 52.1 61.5 64.9

Sandur (ST) 76.8 74.7 74.6

Kudligi (ST) 71.9 78.0 77.0
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Na�onal Voters day celebra�on at Bidar

   VTR 

BIDAR 2008 2013 2018

Shorapur (ST) 59.1 66.4 71.6

Shahapur 58.3 67.6 69.3

Yadgir 54.3 62.9 61.4

Gurumitkal 56.4 63.6 62.0

BIDAR DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

1.5%

Did you know

Pilot tes�ng of EVM was done 
in a GP elec�on in Bidar

Total Projected 
Popula�on 2023 

Male  1015671 

Female  982063 

Total   1997733 

Electors 

Male  696687 

Female  651289 

Other  43 

Total   1348019 

EP Ra�o M- 68.6 F- 66.3 T- 67.5 

Gender Ra�o Popula�on  967 

  Electors  935 

EPIC coverage 100 

Number of ACs 6 

Polling Sta�ons 1504 
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Parade by security forces to show 
the preparedness for upcoming  elec�on

   VTR 

GULBARGA 2008 2013 2018

Afzalpur 58.7 67.9 68.1

Jewargi 60.8 73.3 69.0

Chi�apur (SC) 52.0 65.1 60.5

Sedam 65.2 73.4 73.8

Chincholi (SC) 54.0 66.9 68.8

Gulbarga Rural (SC) 50.1 58.5 61.0

Gulbarga Dakshin 50.9 55.9 54.8

Gulbarga U�ar 50.7 50.2 54.3

Aland 61.6 68.9 68.7

KALABURGI DISTRICT HIGHLIGHTS 

Decrease in turnout in 
assembly elec�on 2018 
over 2013(in % points)

-0.3%

Did you know

Three polling sta�ons had 
zero VTR in Kalburgi

Total Projected 
Popula�on 2023 

Male  1597935 

Female  1581659 

Total   3179594 

Electors 

Male  1098549 

Female  1072341 

Other  321 

Total   2171211 

EP Ra�o M- 68.7 F- 67.8 T- 68.3 

Gender Ra�o Popula�on  990 

  Electors  976 

EPIC coverage 100 

Number of ACs 9 

Polling Sta�ons 2380 
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Electoral Verifica�on 
Programme in Koppal

   VTR 

KOPPAL 2008 2013 2018

Kushtagi 60.9 71.8 73.9

Kanakagiri (SC) 56.3 74.0 79.2

Gangawa� 63.4 73.4 75.9

Yelburga 66.4 76.0 79.5

Koppal 65.4 74.4 75.1

KOPPAL DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

2.7%

Did you know

Koppal had highest difference in  
male and female young  voter 

registra�on

Total Projected 
Popula�on 2023 

Male  846892 

Female  838728 

Total   1685620 

Electors 

Male  557308 

Female  560894 

Other  49 

Total   1118251 

EP Ra�o M- 65.8 F- 66.9 T- 66.3 

Gender Ra�o Popula�on  990 

  Electors  1006 

EPIC coverage 100 

Number of ACs 5 

Polling Sta�ons 1322 
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College Voters awareness 
campaign in Raichur

   VTR 

RAICHUR 2008 2013 2018

Raichur Rural (ST) 56.3 68.9 69.3

Raichur 45.3 53.7 54.4

Manvi (ST) 54.7 61.1 63.0

Devadurga (ST) 55.8 69.7 69.2

Lingsugur (SC) 53.7 65.5 68.3

Sindhanur 58.6 72.6 69.8

Maski (ST) 53.6 64.1 69.0

RAICHUR DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

0.9%

Did you know

Total Projected 
Popula�on 2023 

Male  1149668 

Female  1165836 

Total   2315505 

Electors 

Male  784842 

Female  807905 

Other  261 

Total   1593008 

EP Ra�o M- 68.3 F- 69.3 T- 68.8 

Gender Ra�o Popula�on  1014 

  Electors  1029 

EPIC coverage 100 

Number of ACs 7 

Polling Sta�ons 1840 

067NOTHING LIKE VOTING I VOTE FOR SURE

KAP BASELINE SURVEY 2023



Rally by school children to 
create awareness about 

vo�ng in Yadgir

   VTR 

YADGIR 2008 2013 2018

Basavakalyan 56.3 63.8 64.9

Homnabad 59.2 66.0 66.8

Bidar South 58.5 69.0 69.8

Bidar 48.0 59.5 65.0

Bhalki 66.4 73.5 74.4

Aurad (SC) 58.3 68.5 68.8

YADGIR DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

1.1%

Did you know

Total Projected 
Popula�on 2023 

Male  770004 

Female  769307 

Total   1539312 

Electors 

Male  488469 

Female  486932 

Other  44 

Total   975445 

EP Ra�o M- 63.4 F- 63.3 T- 63.4 

Gender Ra�o Popula�on  999 

  Electors  997 

EPIC coverage 100 

Number of ACs 4 

Polling Sta�ons 1135 
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Fashion show for Voter Awareness 
at Chamarajanagar

  VTR 

CHAMARAJANAGARA 2008 2013 2018

Hanur 69.9 76.1 82.1

Kollegal (SC) 72.4 76.5 79.9

Chamarajanagar 72.4 78.6 81.1

Gundlupet 81.3 85.3 89.1

CHAMARAJANAGARA DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

3.9%

Did you know

Total Projected 
Popula�on 2023 

Male  542076 

Female  551618 

Total   1093695 

Electors 

Male  417517 

Female  424912 

Other  67 

Total   842496 

EP Ra�o M- 77.0 F- 77.0 T- 77.0 

Gender Ra�o Popula�on  1018 

  Electors  1018 

EPIC coverage 100 

Number of ACs 4 

Polling Sta�ons 982 
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Candle march vigil organized by 
Elec�on Commission to raise awareness 

for high voter's turnout in Chikkamagaluru

   VTR 

CHIKAMAGALUR 2008 2013 2018

Sringeri 76.6 80.1 82.6

Mudigere (SC) 70.1 72.2 77.2

Chikmagalur 68.0 72.8 74.6

Tarikere 73.5 78.0 81.8

Kadur 70.5 77.5 79.2

CHIKKAMAGALURU DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

2.9%

Did you know

Former Prime minister Late 
Smt. Indira Gandhi won Lok 

sabha elec�ons in 1978

Total Projected 
Popula�on 2023 

Male  556908 

Female  577817 

Total   1134725 

Electors 

Male  468599 

Female  476516 

Other  36 

Total   945151 

EP Ra�o M- 84.1 F- 82.5 T- 83.3 

Gender Ra�o Popula�on  1038 

  Electors  1017 

EPIC coverage 100 

Number of ACs 5 

Polling Sta�ons 1222 
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People forming 40 kms human chain to 
create awareness on the need to vote

   VTR 

DAKSHINA KANNADA 2008 2013 2018

Belthangady 74.6 75.5 82.1

Moodabidri 72.5 74.2 76.2

Mangalore City North 72.2 71.5 75.1

Mangalore City South 64.2 64.5 68.2

Mangalore 73.8 74.3 76.3

Bantval 78.3 79.3 82.4

Pu�ur 76.6 79.5 82.5

Sullia (SC) 75.7 81.1 84.9

DAKSHINA KANNADA DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

3.4%

Did you know

Mangalore city south 
from Dakshina Kannada 
has highest sex ra�o in 

electors

Total Projected 
Popula�on 2023 

Male  1169548 

Female  1188304 

Total   2357852 

Electors 

Male  850552 

Female  887060 

Other  76 

Total   1737688 

EP Ra�o M- 72.7 F- 74.7 T- 73.7 

Gender Ra�o Popula�on  1016 

  Electors  1043 

EPIC coverage 100 

Number of ACs 8 

Polling Sta�ons 1860 
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Elec�on awareness to 
Anganawadi workers by WCD

   VTR 

HASSAN  2008 2013 2018

Shravanabelagola 75.1 82.2 82.7

Arsikere 78.1 80.5 83.0

Belur 74.7 76.1 79.9

Hassan 66.2 69.6 72.6

Holenarasipur 78.3 81.8 86.4

Arkalgud 81.6 86.0 87.7

Sakleshpur (SC) 75.2 77.4 82.4

HASSAN DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

2.9%

Did you know

Total Projected 
Popula�on 2023 

Male  916691 

Female  928540 

Total   1845230 

Electors 

Male  728216 

Female  723778 

Other  39 

Total   1452033 

EP Ra�o M- 79.4 F- 78.0 T- 78.7 

Gender Ra�o Popula�on 1013  

  Electors  994 

EPIC coverage 100 

Number of ACs 7 

Polling Sta�ons 1997 
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KODAGU DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

2.0%

Did you know

Though had low EP ra�o, 
VTR was quite high

Marathon and a tricycle rally at Gandhi Maidan 
in Madikeri to create awareness on vo�ng.

  VTR 

KODAGU 2008 2013 2018

Madikeri 70.1 75.9 78.0

Virajpet 60.7 70.8 72.6

Total Projected 
Popula�on 2023 

Male  274344 

Female  287597 

Total   561942 

Electors 

Male  219434 

Female  224643 

Other  21 

Total   444098 

EP Ra�o M- 80.0 F- 78.1 T- 79.0 

Gender Ra�o Popula�on  1048 

  Electors  1024 

EPIC coverage 100 

Number of ACs 2 

Polling Sta�ons 542 
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MANDYA DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

4.9%

Did you know

The first byelec�on was 
held in Mandya in 1968

Awareness about vo�ng at 
MGNREGA site in Mandya

   VTR 

MANDYA 2008 2013 2018

Malavalli (SC) 68.8 74.9 81.6

Maddur 75.4 79.4 83.8

Melukote 79.8 84.1 89.5

Mandya 62.6 68.6 72.7

Shrirangapa�ana 77.9 80.9 84.5

Nagamangala 77.3 81.6 87.9

Krishnarajpet 78.1 81.6 84.7

Total Projected 
Popula�on 2023 

Male  926160 

Female  932086 

Total   1858246 

Electors 

Male  737850 

Female  748051 

Other  124 

Total   1486025 

EP Ra�o M- 79.7 F- 80.3 T- 80.0 

Gender Ra�o Popula�on  1006 

  Electors  1014 

EPIC coverage 100 

Number of ACs 7 

Polling Sta�ons 1798 
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MYSORE DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

0.8%

Did you know

VTR of female is higher than 
VTR of males in Udupi in last 
three consecu�ve elec�ons

Run for democracy in Mysore

Total Projected 
Popula�on 2023 

Male  1752726 

Female  1778801 

Total   3531527 

Electors 

Male  1272155 

Female  1287502 

Other  198 

Total   2559855 

EP Ra�o M- 72.6 F- 72.4 T- 72.5 

Gender Ra�o Popula�on  1015 

  Electors  1012 

EPIC coverage 100 

Number of ACs 11 

Polling Sta�ons 2905 

   VTR 

MYSORE 2008 2013 2018

Piriyapatna 79.3 83.9 86.3

Krishnarajanagara 80.5 83.6 85.9

Hunsur 77.4 79.4 83.0

Heggadadevanakote (ST) 68.2 77.3 79.6

Nanjangud (SC) 72.0 76.2 78.6

Chamundeshwari 67.0 74.2 76.5

Krishnaraja 56.2 59.1 59.5

Chamaraja 51.2 55.5 59.7

Narasimharaja 50.2 54.7 61.8

Varuna 75.7 82.4 79.2

T.Narasipur (SC) 67.9 75.2 78.3
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Total Projected 
Popula�on 2023 

Male  615889 

Female  647505 

Total   1263394 

Electors 

Male  490060 

Female  526173 

Other  12 

Total   1016245 

EP Ra�o M- 79.6 F- 81.3 T- 80.4 

Gender Ra�o Popula�on  1051 

  Electors  1074 

EPIC coverage 100 

Number of ACs 5 

Polling Sta�ons 1111 

BALLARI DISTRICT HIGHLIGHTS 

Increase in turnout in 
assembly elec�on 2018 
over 2013(in % points)

0.8%

Did you know

VTR of female is higher than 
VTR of males in Udupi in last 
three consecu�ve elec�ons

Yakshagana Programme to spread 
awareness about vo�ng 

   VTR 

UDUPI 2008 2013 2018

Byndoor 76.6 76.0 79.5

Kundapura 78.6 76.4 79.5

Udupi 74.2 76.6 78.4

Kapu 71.5 73.3 79.0

Karkal 78.1 81.1 80.7
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2.4    Conclusion

This chapter presents the current and past scenarios of the electoral process in the state using the secondary data 
available through the Electoral to Popula�on Ra�o, Voter Turnout Ra�o, and Gender Gap ra�o in electors and votes 
polled.

• Since the introduc�on of SVEEP in 2009, the number of electors has increased by 3.3 million from the 2008 
general elec�on to the 2013 GE. From 2013 to 2018, the number of electors increased by 7.0 million while 
between 2018 and 2023, the increase has been to the extent of 0.8 million, which could be the combined effect of 
COVID-19 as well thorough cleansing of the electoral roll.

• Despite the constant efforts of the Elec�on Commission to increase the registra�on of young voters i.e., voters 
belonging to 18-19 years, the Elector-Popula�on ra�o (EP ra�o) con�nues to stay around 36 percent with much 
lower registra�on by young females. Further, the registra�on of young voters is very low in most of the State’s 
northern districts. 

• The majority of the Assembly Cons�tuencies (AC) belonging to northern Karnataka had either very low or low EP 
ra�os while ACs belonging to southern Karnataka had medium, high or very high EP ra�os except in Bangalore 
district, and in pockets of Mysore and Kolar districts. 

• Significant improvement in the gender gap has been recorded both in terms of electors and votes polled a�er the 
introduc�on of the SVEEP ac�vi�es. 

• The SVEEP interven�on has contributed enormously to the improvement in the vo�ng rate which can be seen 
during the last two Assembly elec�ons held in 2013 and 2018.    

• Female registra�on and vo�ng rate are at lower rates than that of males in every Assembly Elec�ons since 1962, 
with the turnout gap between males and females declining with each successive assembly elec�on. The gap which 
was 12.1 percentage points in the 1962 elec�ons declined to just 1.2 percentage points in the 2018 assembly 
elec�on.

• Juxtaposing EP ra�o with the Voters Turnout Ra�o (VTR), a majority of the districts from the northern Karnataka 
region falls in the first quadrant (low EP ra�o and low VTR), whereas a majority of districts from the Southern 
region fall in the fourth quadrant (high EP ra�o and high VTR), indica�ng a high regional imbalance in the electoral 
process.
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3.1 Introduc�on

This chapter presents an overview of the respondents' socio-economic and demographic characteris�cs in the state of 
Karnataka, categorised by their administra�ve division. This chapter also provides a detailed examina�on of various 
socio-economic factors like age, gender, marital status, disability, social status, educa�on, occupa�on, access to 
media/informa�on etc., that play a crucial role in determining the elec�on prac�ces in the region.

The state of Karnataka is located in the southern region of India and is one of the country's most industrialised and 
progressive states. The state is divided into four administra�ve divisions: Belagavi, Bengaluru, Kalaburagi and Mysuru. 
The socio-economic and demographic profile analysis is based on the comprehensive survey conducted in these 
divisions. According to the Census of India 2011, the state's popula�on is 6.1 million with a literacy rate of 75.4 per cent 
and the sex ra�o is 973 females for 1000 males. Its natural and human resources, technological advancements and 
knowledge-based economy have contributed to India's economic progress. The analysis of the socio-economic and 
demographic profile contributes to the understanding of the popula�on's heterogeneity.
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3.2 Data Analysis and Interpreta�on

3.2.1 Loca�on-Wise Distribu�on of Respondents

The rural-urban loca�on determines the socio-economic and poli�cal condi�ons in the state. Figure 3.1 shows that 51.4 
per cent of the respondents belong to the urban categories while 48.6 per cent belong to rural areas. Figure 3.1 
represents the distribu�on of respondents across the administra�ve divisions viz, Belagavi consis�ng 50.6 per cent of 
the rural respondents and 49.5 per cent urban respondents, likewise, Kalaburagi has the highest number of rural 
respondents at 65.2 per cent, as against 34.8 urban respondents, Bengaluru and Mysore capture the high urban 
respondents with 58.5 per cent and 54.9 per cent  as against the 41.5 and 45.1 per cent respondents, respec�vely.

(9.9 per cent), Bengaluru (8.7 per cent) and the lowest 
youth voters belong to Mysuru division (4.7 per cent). 
Among the age group of 26-35 years, Bengaluru (27.5 per 
cent) and Kalaburagi (27.2 per cent) have the same 
propor�on with only a marginal difference. While Belgavi 
has 21.8 per cent belonging to 26-35, Mysuru has 16.2 per 
cent.

The propor�on of respondents in the age group of 36-45 
years is highest in the Bengaluru division (24.1 per cent) 
and the lowest in the Belagavi division (21.5 per cent), 
however, in the age group of 46-60 years; the Mysuru 
division (31.5 per cent) has the highest propor�on, 
followed by Belagavi (29.1 per cent), Bengaluru (26.6 per 
cent) and Kalaburagi (25.8 per cent).

3.2.2 Distribu�on of Respondents across Age 
Groups

The distribu�on of respondents across age groups is 
represented in Figure 3.2. At the aggregate level the age 
cohort of 46-60 years accounts for the largest share with 
28.2 per cent, followed by the 26-35 age cohort which 
accounts for 23.5 per cent, the 36-45 age cohort accounts 
for 22.7 per cent of the respondents, the 61 & above 
accounts for 16.7 per cent of the respondents and the 
least share is 18-25 years age cohort with 8.9 per cent of 
the respondents.

Addi�onally, at the divisional level, it offers an intriguing 
picture in which the first-�me votes - youth voters who 
belong to the age cohort of 18-25 years mainly belong to 
Kalaburagi division (13.3 per cent), followed by Belagavi 
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It is interes�ng to note that Mysuru (25.4 per cent) has the highest representa�on of respondents aged above 61 years 
while Kalaburagi has the lowest representa�on (11.4 per cent). Thus, the sample’s age cohorts, as represented in Figure 
3.2, broadly reflects the demographic structure of the state which, over �me, is expected to provide new opportuni�es 
as well as pose new challenges for the state.

3.2.3 Gender-Wise Distribu�on

Table 3.1 presents the gender-wise distribu�on of respondents across all state administra�ve divisions. In total, about 57 
per cent of the respondents are males while 42.8 per cent are females, and 0.2 per cent are from the third gender. 
Kalaburagi Division has a higher propor�on of male respondents (61.2 per cent), while the Mysuru division has the 
highest propor�on of female respondents (52.1 per cent) across the four divisions. The third gender community mainly 
belongs to Bengaluru (0.3 per cent) and Mysuru (0.2 per cent), which reflects that people belong to urban areas.

Table 3.1: Distribu�on of Respondents by Gender (in per cent)

Divisions Male Female Third Gender

Belagavi 59.1 40.9 0.0

Bengaluru 59.4 40.3 0.3

Kalaburagi 61.2 38.8 0.0

Mysuru 47.7 52.1 0.2

Total 57.0 42.8 0.2
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3.2.4 Distribu�on of Respondents across Marital Status

Figure 3.3 represents the marital status of the respondents. 81.3 per cent of the respondents are married, 11.8 per cent 
are never married, 6.6 per cent are widowed, and 0.3 per cent are separated or divorced.

3.2.5 Distribu�on of PwD Respondents

The disability status of the respondents implies their ability to par�cipate in the elec�ons and their ability to exercise 
their vo�ng rights. The disability status will create physical, a�tudinal and systema�c barriers that become difficult to 
register on the electoral roll and access the polling sta�on. Figure 3.4 presents the disability status of the respondents; 
among the total respondents, 2.37 per cent of the respondents have recorded some form of disability. Among the 2.37 
per cent respondents,1.32 per cent have reported disability in movement, 0.64 per cent reported problems with eyesight 
0.41 reported speech and hearing difficulty.
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3.2.6 Respondents’ Distribu�on across Social Group

Social status influences poli�cal par�cipa�on and engagement among voters. The caste system has a significant impact 
on the social situa�on of an individual. Table 3.2 presents the social status of the respondents. The total respondents 
from the OBC category (43.3 per cent) cons�tute the highest propor�on, followed by Others (25.7 per cent), SCs (20.6 
per cent) STs (9 per cent) and respondents who do not want to disclose (1.3 per cent). At the divisional level, the same 
pa�ern in the propor�on is observed except for Kalaburagi where SCs (34.9 per cent) cons�tute the highest propor�on 
followed by OBCs (33.6 per cent), Others (21.1 per cent), ST (9.7 per cent) and respondents who do not want to disclose 
(0.7 per cent).

Table 3.2: Social Status of the Respondents (in per cent)

Divisions SC ST OBC Others Does not want to disclose

Belagavi 17.5 6.0 52.7 22.9 0.9

Bengaluru 20.2 11.8 39.3 26.4 2.3

Kalaburagi 34.9 9.7 33.6 21.1 0.7

Mysuru  13.5 7.5 46.9 31.2 0.8

Total  20.6 9.0 43.3 25.7 1.3

Social status influences poli�cal par�cipa�on and engagement among voters. The caste system has a significant impact 
on the social situa�on of an individual. Table 3.2 presents the social status of the respondents. The total respondents 
from the OBC category (43.3 per cent) cons�tut the highest propor�on, followed by Others (25.7 per cent), SC (20.6 per 
cent) ST (9 per cent) and respondents who do not want to disclose (1.3 per cent). At the divisional level, the same pa�ern 
in the propor�on is observed except for Kalaburagi where SCs (34.9 per cent) cons�tute the highest propor�on followed 
by OBCs (33.6 per cent), Others (21.1 per cent), STs (9.7) and respondents who do not want to disclose (0.7 per cent).

3.2.7 Educa�onal A�ainment of Respondents

Educa�on becomes an important factor in determining vo�ng behaviour. It has significant impacts on poli�cal 
par�cipa�on and the electoral process and outcomes. Educa�onal a�ainment also influences the types of issues that 
voters priori�se while making a decision. Table 3.3 captures the educa�onal levels of the respondents. At the aggregate 
level, it is observed that a large propor�on of respondents have a High school educa�on (25.2 per cent), followed by 
primary school (20.7 per cent), higher secondary (18.8 per cent), illiterates (17.7 per cent), Graduate and above, including 
Professional/Technical Courses (11.8 per cent) and Diploma/Cer�ficate (5.7 per cent).

At the divisional levels, Kalaburagi (27.5 per cent) and Belagavi (20 per cent) have the highest propor�on of illiterates and 
are lowest in Mysuru (13 per cent). In primary school educa�on, Mysuru and Belagavi (22.5 per cent) have the highest 
propor�on and Bengaluru (18.2 per cent) have the lowest propor�on. Mysuru has the highest propor�on of respondents 
who have a�ained high school (27.6 percent) and Graduate and above including Professional/Technical Courses (15.6 
per cent) whereas Kalaburagi has the lowest in these categories.

Table 3.3: Educa�onal Level of the Respondents (in per cent)

Divisions Illiterate Primary High Higher Diploma / Graduate and
  School School Secondary Cer�ficate  above including Professional /     
      Technical Courses     

Belagavi 20.0 22.4 24.3 20.1 3.9  9.3

Bengaluru 14.3 18.2 25.7 19.8 8.7 13.3

Kalaburagi 27.5 21.2 22.3 16.7 4.8 7.4

Mysuru 13.0 22.5 27.6 17.4 3.8 15.6

Total 17.7 20.7 25.2 18.8 5.7 11.8
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3.2.8 Occupa�on Structure of Respondents

The occupa�onal structure depicts the respondents' economic condi�ons featuring the economic and social life, income 
distribu�on, social mobility and labour market dynamics. Table 3.4 presents the occupa�onal structure of the 
respondents. In total, the labourers and cul�vators/agriculture and allied ac�vi�es (27.7 per cent) have the highest 
propor�on of respondents and is followed by homemakers (20.3 per cent), own enterprises (20.1 per cent), private 
services (14.3 per cent) and government services (6.1 per cent). On the other hand, 1.9 per cent of respondents are 
unemployed and 0.9 per cent of respondents are unemployed looking for jobs.

Table 3.4: Occupa�onal Structure of the Respondents

Occupa�onal Structure  Belagavi Bengaluru Kalaburagi Mysuru Total

Student    3.3 2.4 4.1 1.1 2.6

Unemployed   2.4 1.8 2.7 0.8 1.9

Unemployed available for work 0.4 1.9 0.5 0.1 0.9

Government Service  4.8 7.8 4.9 5.6 6.1

Private Service   11.6 20.0 8.5 12.6 14.3

Own Enterprise   15.9 19.9 18.1 26.7 20.1

Labourer/Cul�vator/Ag 
and allied ac�vi�es  36.7 22.9 37.5 17.9 27.7

Homemaker   19.6 16.9 18.7 27.6 20.3

Others    5.4 6.4 5.0 7.6 6.2

Total    100.0 100.0 100.0 100.0 100.0
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of respondents engaged in their own enterprises (15.9 per 
cent). The highest propor�on of homemakers (27.6 per 
cent) is recorded in the Mysuru division while the lowest 
propor�on of such respondents (16.9 per cent) is from the 
Bengaluru division. Lastly, the highest propor�on of 
others including re�red respondents (7.6 per cent) is from 
the Mysuru division while the lowest (5.0 per cent) is 
observed in the Kalaburagi division.

Further, an examina�on of the occupa�onal pa�ern of the 
respondents across rural and urban categories in Figure 
3.5 reveals that in rural areas the highest occupa�onal 
category belongs to people engaged in agriculture and 
allied ac�vi�es/labourers and cul�vators (42.6 per cent) 
and the lowest occupa�onal category for the rural 
popula�on is unemployed available for work (0.6 per cent). 
In urban areas, the highest propor�on of respondents 
belongs to homemakers (24.7 per cent) and the lowest 
category belongs to unemployed available for work (1.2 
per cent). It is also significant to note that the unemployed 
available for work and unemployed is highest in urban 
areas compared to that rural areas.

An examina�on of the division-wise distribu�on of 
respondents, based on their occupa�on, shows that the 
Kalaburagi division (37.5 per cent) has a higher propor�on 
of respondents who are engaged in agriculture and allied 
ac�vi�es or as labourers and cul�vators, while the lowest 
propor�on of respondents in this occupa�onal category is 
in Mysuru division (17.9 per cent). Further, the Kalaburagi 
division has a higher propor�on (4.1 per cent) of 
respondents who are students, while the lowest 
propor�on of students (1.1 per cent) is from the Mysuru 
division. The highest propor�on (2.7 per cent) of 
unemployed respondents is from the Kalaburagi division 
while the Mysuru division has the lowest (0.8 per cent). 
Also, the Bengaluru division has the highest propor�on 
(7.8 per cent) of respondents who are engaged in 
Government services while the Kalaburagi division has the 
lowest (4.5 per cent). Further, Bangalore division has the 
highest propor�on of respondents who are engaged in 
private services (20.0 per cent) while Kalaburagi division 
has the lowest propor�on of respondents engaged in the 
private services (8.5 per cent). Mysuru has the highest 
propor�on of respondents with own enterprises (26.7 per 
cent) while the Belagavi divison has the lowest propor�on 

3.2.9 Respondents’ Exposure to Media

The data on the respondents exposure to media explains the media coverage on vo�ng behaviour and its influence on 
people perceiving poli�cal candidates and their policies that can shape opinions and beliefs about important issues. It 
can influence the voters' priori�es when making decisions and the significance of elec�ons and vo�ng.

Figure 3.6 presents the exposure to media by the respondents covering four important modern media pla�orms: 
newspaper, radio, Television and the internet. The data reveals that Television (82.5 per cent) and internet (59.8 per cent) 
are the cri�cal sources of informa�on to the respondents since this is accessed daily. It is followed by the newspaper 
(38.3 per cent). Only 11.7 per cent of the popula�on access the radio daily. On the contrary, 11 per cent of the 
respondents never watched Television, 37.3 per cent of the respondents never accessed the internet and 44.3 per cent 
of the respondents did not read the newspaper at all and 79.3 per cent never used the radio.
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Table 3.5:Respondents’ Exposure to Media (in per cent)

Exposure to News Paper

Almost Every Day 33.9 30.4 20.8 44.4 32 38.4 40.6 27.5 63.9 44.2

At Least Once a Week 10.9 18.6 9 11.2 12.9 12.9 18.9 6.9 7.2 13.3

Less than Once a Week 3.3 5.8 5.1 2.9 4.4 4.1 4.9 2.3 4.6 4.3

Not at all 51.8 45.2 65.2 41.5 50.7 44.6 35.6 63.4 24.3 38.2

Exposure to Radio

Almost Every Day 9.7 12.6 3.3 11.4 9.5 7.1 13.5 5.3 24.7 13.7

At Least Once a Week 2.4 5.8 2.9 4.7 4 3 8.2 0.4 4.2 5.1

Less than Once a Week 0.7 6.3 1.4 2.5 2.9 1.3 8.2 0 9.2 5.8

Not at all 87.2 75.3 92.5 81.4 83.6 88.6 70.2 94.3 61.9 75.3

Exposure to Television

Almost Every Day 77.9 86.8 73.7 87.7 81.7 82.2 81 79.8 90.1 83.3

At Least Once a Week 3.1 3.2 3.7 1.8 3 4.7 7.3 2.7 2 4.9

Less than Once a Week 1.3 1.8 2.4 0.9 1.6 3.2 4.7 1.5 2 3.3

Not at all 17.7 8.1 20.2 9.6 13.7 9.9 7.1 16 5.9 8.5

Exposure to Internet

Almost Every Day 55.1 60.8 48.3 57 55.7 55.2 67.6 54.2 70 63.7

At Least Once a Week 1.1 0.6 1.4 2 1.2 2.6 3.6 0 0.7 2.3

Less than Once a Week 0.9 1.2 1 0.2 0.9 2.1 1.6 0 1.5 1.5

Not at all 42.9 37.3 49.3 40.8 42.2 40.1 27.2 45.8 27.8 32.6
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The division-wise distribu�on of the respondents and rural and urban categorisa�on is explained in Table 3.5. Exposure 
to the newspaper every day is highest in Mysuru urban (63.9 per cent) and Mysuru rural (44.4 per cent) and is lowest in 
Kalaburagi rural (65.2 per cent) and Kalaburagi urban (63.4 per cent) areas. On the aggregate level, in the rural areas 50.7 
per cent of the respondents have no access to newspapers. Exposure to radio is significantly less among all the 
administra�ve divisions. On the aggregate level, in rural areas, 88.6 per cent of the respondents do not have exposure to 
radio, and in the urban areas, 75.3 per cent of the respondents do not have exposure to the radio.

In the case of exposure to Television, the respondents in Mysore urban (90.1 per cent) have the highest access among 
urban respondents and Mysore rural (87.7 per cent) have the highest access among rural areas. On the contrary, 
Kalaburagi rural (20.2 per cent) and Kalaburagi urban (16 per cent) has the highest number of respondents who do not 
have access to Television. Exposure to the internet is high among the Mysuru urban (70 per cent) in urban areas and 
Bengaluru rural (60.8 per cent) among the rural areas. It is also significant to note that while aggregate urban respondents 
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respondents rely on mobile, 40 per cent of respondents 
rely on newspapers/ magazines, 18.9 per cent of 
respondents rely on the internet and only 7.1 per cent of 
respondents rely on radio. Among the administra�ve 
divisions, the highest propor�on of respondents from 
Belagavi depends on Television (79.2 per cent) followed by 
mobile (47.6 per cent), newspaper/magazine (35.6 per 
cent) and the lowest propor�on relies on the radio (4.7 per 
cent). The same pa�ern is observed in Bengaluru and 
Kalaburgi. But the respondents from the Mysuru division 
choose newspaper/ magazine (52.8 per cent) over mobile 
(42.4 per cent).

(63.7 per cent) access the internet, 32.6 per cent of the 
respondents do not have access to the internet. In rural 
areas, an aggregate of 55.7 per cent of the respondents 
has access to the internet, whereas 42.2 per cent of the 
respondents do not have internet access. 

3.2.10 Sources of Informa�on to get Elec�on News

Table 3.6 explains the sources of informa�on respondents 
rely on for elec�on news during the elec�on. The highest 
propor�on of respondents depends on Television for 
elec�on news. On aggregate 80.6 per cent of the 
popula�on rely on Television, 43.8 per cent of the 

Table 3.6: Source of Informa�on Respondents Rely on for Elec�on News during Elec�on

Divisions  News Paper/ Television Radio Internet Mobile Family/Rela�ves
 Magazine     /Friends     

Belagavi 35.60 79.20 4.70 17.10 47.60 41.60

Bengaluru 42.50 82.60 8.20 22.20 44.30 41.90

Kalaburagi 24.30 75.00 4.00 15.10 39.30 34.10

Mysuru 52.80 83.00 10.20 18.30 42.40 12.20

Total 40.00 80.60 7.10 18.90 43.80 33.80

3.3  Conclusions

The current chapter has a�empted to assess the socio-economic-demographic profile of the respondents across 
divisions. The distribu�on of respondents based on the key indicators such as age, gender, loca�on (rural/urban), marital 
status, disability, educa�on, occupa�on, social group and exposure to media have been examined. The primary 
conclusions, based on the analysis, are as follows:

• At the aggregate level, the age cohort of 46-60 years accounts for the largest share with 28.2 per cent, followed by 
the 26-35 age cohort which accounts for 23.5 per cent, the 36-45 age cohort accounts for 22.7 per cent of the 
respondents, the 61 & above accounts for 16.7 per cent of the respondents and the least share is the 18-25 years of 
age cohort with 8.9 per cent of the respondents.

• Females cons�tuted 42.8 per cent of the respondents, while, 57 per cent of the respondents were males and 0.2 per 
cent of respondents belonged to the Third Gender.

• The rural-urban loca�on determines the socio-economic and poli�cal condi�ons in the state. The loca�on-wise 
distribu�on shows that 51.4 per cent of the respondents belong to urban categories while 48.6 per cent belongs to 
rural areas.

• About 81.3 per cent of the respondents are married, 11.8 per cent are never married, 6.6 per cent are widowed, and 
0.3 per cent are separated or divorced.

• Among the total respondents, 2.37 per cent of the respondents have recorded some form of disability. Among the 
2.37 per cent of respondents, 1.32 per cent have reported disability in movement, 0.64 per cent reported seeing 
and 0.41 reported speech and hearing difficulty.

• A majority of the respondents belonged to Other Backward Classes, (43.3 per cent) followed by others (25.7 per 
cent), SCs (20.6 per cent), STs (9 per cent) and respondents who do not want to disclose is around 1.3 per cent.

• At the aggregate level, it is observed that a large propor�on of respondents have a High school educa�on (25.2 per 
cent), followed by primary school (20.7 per cent), higher secondary (18.8 per cent), illiterates (17.7 per cent), 
Graduate and above, including Professional/Technical Courses (11.8 per cent) and Diploma/Cer�ficate (5.7 per 
cent).
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• In total, the labourers and cul�vators/agriculture and allied ac�vi�es (27.7 per cent) have the highest propor�on of 
respondents and followed by homemakers (20.3 per cent), own enterprises (20.1 per cent), private services (14.3 
per cent) and government services (6.1 per cent). On the other hand, 1.9 per cent of respondents are unemployed 
and 0.9 per cent of respondents are unemployed seeking a job.

• The highest propor�on of respondents depends on Television for elec�on news. On aggregate 80.6 per cent of the 
popula�on rely on Television, 43.8 per cent of the respondents rely on mobile, 40 per cent of respondents rely on 
newspapers/ magazines, 18.9 per cent of respondents rely on the internet and only 7.1 per cent of respondents rely 
on radio.

• The data reveals that Television (82.5 per cent) and the internet (59.8 per cent) are the cri�cal sources of 
informa�on to the respondents since this is accessed daily. It is followed by the newspaper (38.3 per cent). Only 
11.7 per cent of the popula�on access the radio daily.

In this study, the diverse character of Karnataka’s popula�on has been captured by selec�ng respondents of different 
socio-economic demographic indicators. This enables the formula�on of interven�on policies and strategies to enhance 
electoral par�cipa�on across all ci�zen groups of the state.
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4.1  Introduc�on

The right to vote is one of the founda�ons of a democra�c system of government. Since it is usually considered a 
privilege of ci�zenship, every country has set eligibility norms for vo�ng which generally include ci�zenship, a minimum 
age and some�mes a specific residence requirement. Voters residing abroad during elec�ons are treated as a separate 
category, NRI voters, and they can cast their votes in special ways.

Eligible ci�zens can vote only if they have registered. Hence, ensuring every ci�zen who wishes to register is a big 
challenge. It is the responsibility of the ci�zens to register themselves. The Elec�on Commission has made, to the extent 
possible, easy access to registra�on centres (Matadana Sahayata Kendras) and every year during summary revisions, 
special counters would be open to make easy access to the ci�zens. To make it easier for a large number of voters to 
register, mainly to a�ract young voters and ci�zens living in ci�es, apps are developed and updated from �me to �me to 
allow registra�on online. 

Given this background, the current chapter tries to understand the knowledge about the registra�on process, and 
reasons for not enrolling for different segments of the popula�on from the data collected which spread across the 
Assembly cons�tuencies from four divisions of the State.
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followed by Kalaburagi (90.3 percent), Bengaluru (89.5 
percent) and Belagavi (83.3 percent).

Interes�ngly, 99.2 percent of respondents who were 
illiterates possessed voter cards and 98.3 percent of the 
respondents with gradua�on and above level of educa�on 
had voter cards. Equal percentage of respondents with 
primary, secondary educa�on possessed voter cards. All 
respondents from Mysuru and Kalburgi division who were 
illiterate and a cent percentage of respondents from 
Mysuru division who had completed primary level of 
schooling possessed voter cards. Only about 88.1 percent 
of those respondents with a diploma level of educa�on 
from the Belagavi division had voter cards at the �me of 
the survey as against 97.4 percent of the respondents with 
a similar level of educa�on who possessed voter cards 
from the Mysuru division. Roughly, an equal propor�on of 
the respondents possess voter cards irrespec�ve of their 
exposure to media.

Even though a majority of the respondents possessed 
voter cards only about 3 percent of the eligible voters did 
not possess them. The reason for not having a voter card is 
presented in Figure 4.1. About 26.0 percent of the 
respondents among those who did not possess voter cards 
informed that they were not aware of the procedure to 
apply for a voter ID card while 23.0 percent of the 
respondents reported having lost their card. Nearly 17.0 
percent of the respondents did not have informa�on 
about when a voter ID card is made or issued by the 
concerned authori�es while 10.0 percent of the 
respondents felt either the procedure for applying for a 
voter ID is cumbersome or they did not have the �me to 
apply for the card. It is not interes�ng to note that around 
5.0 percent of the respondents are interested to apply for 
a voter ID card nor have the �me to take photographs 
needed for the same. About 4.0 percent of the 
respondents said their voter card was misplaced by the 
department officials.  Table 4.2 presents the varia�ons 
across divisions and the reasons for not having voter cards. 
Mysuru division had the highest percentage of 
respondents (50 percent) not being aware of the 
procedure to apply for a voter card while it was the lowest 
in Belagavi (15.9 percent). Nearly 37.5 percent of the 
respondents from the Mysuru division reported that they 
have lost their voter card followed by Belagavi (25.0 
percent), Kalaburagi (20.0 percent) and Bengaluru (17.4 
percent).  About 20.5 percent of the respondents from 
Belagavi reported not having informa�on about when the 
voter card will be made or issued by the concerned 
authority while it was 17.4 percent and 16.0 percent in 
Bengaluru and Kalaburagi divisions respec�vely. Only 
respondents from Belagavi (18.2 percent) and Kalaburagi 
(8.0 percent) divisions felt that they had no �me to apply 
for a voter card. Respondents who felt that the procedure 
for applying for the voter card is s�ll cumbersome is about 
11.4 percent, 13.0 percent and 8.0 percent from Belagavi, 
Bengaluru and Kalaburagi divisions respec�vely.

4.2 Possessing Voter Card

A voter ID card is proof to show that an individual is 
registered, and it is one of the essen�al documents 
required by individuals aged 18 years and above to 
par�cipate in the electoral process. Thus, to understand to 
what extent respondents possess a voter ID cards or EPIC 
cards, a ques�on was posed if they have a voter card. The 
status of possessing voter ID cards among the 
respondents is presented in Table 4.1. At the state level, 
97.9 percent of the respondents possess voter cards. 
Though marginal differences existed across divisions, the 
highest propor�on of residents possessing voter ID cards 
was from Mysuru (99.2 percent) division followed by 
Bengaluru (98.7 percent), Kalburgi (96.9 percent) and 
Belagavi (96.3 percent) divisions. Further, 98.2 percent of 
the rural respondents and 97.7 percent of the urban 
respondents possessed the cards. The percentage of rural 
(99.8 percent) and urban (98.7 percent) respondents 
possessing voter cards was the highest in Mysuru. While 
Belagavi had the lowest percentage of respondents 
possessing voter cards both in rural (96.9 percent) and 
urban areas (95.7 percent). A higher propor�on of 
respondents from the age group 40-60 years possessed 
voter cards (99.0 percent) followed by 36-45 years (98.8 
percent), 61 years and above (98.8 percent), 26-35 years 
(97.6 percent) and 18-25 (91.3 percent). About 95.7 
percent of youths from the age group 18-25 years in the 
Mysuru division possessed voter card as against 86.0 
percent of youths from the Belagavi division.

A higher percentage of respondents belonging to the third 
gender (100 percent) and females (98.1) possessed Voter 
cards compared to males (97.7 percent). Mysuru and 
Bengaluru had 100 percent of respondents belonging to 
the third gender possessing voter cards. Further, the 
highest percentage of male and female respondents (99.2 
percent) from Mysuru possessed voter cards while 
Belagavi had the lowest percentage of male (96.1 percent) 
and female (96.6 percent) respondents possessing voter 
cards. Across social groups, voter card possession was 
highest among others category (98.4 percent) followed by 
those who did not disclose their caste (98.3 percent), 
OBCs (98.1 percent), SCs and STs (97.2 percent). As 
compared to other divisions, a higher per cent of 
respondents belonging to SCs (99.1 percent) and STs (98.6 
percent) from the Mysuru and Kalaburgi divisions 
possessed voter cards respec�vely.

Across the occupa�on category, respondents who were 
employed in government services possessed the highest 
number of voter cards i.e., about 99.2 percent as against 
87.9 percent of the respondents who were students. 
Further, around 98.6 percent of those who had their own 
enterprise, 98.1 percent of those who worked as 
labourers, 97.8 percent of those who were regular salaried 
workers and 97.6 percent of the homemakers had voter 
cards at the �me of the survey. Among the student group, 
a higher percentage of respondents from the Mysuru 
division (90.9 percent) reported having voter cards 
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Table 4.1: Percentage of Respondents Possessing Voter Cards (in percent)

 Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural 96.9 98.9 97.1 99.8 98.2

Urban 95.7 98.5 96.6 98.7 97.7

Sex     

Male 96.1 98.6 96.7 99.2 97.7

Female 96.6 98.7 97.3 99.2 98.1

Third Gender 100.0 100.0 100.0

Age Group     

18 - 25 86.0 93.4 92.0 95.7 91.3

26 - 35 95.3 99.1 95.6 99.4 97.6

36 - 45 98.3 98.9 99.4 99.1 98.9

46 - 60 98.4 99.5 97.9 99.4 99.0

61 & above 97.4 99.0 98.8 99.6 98.8

Social Group     

SC 94.7 99.1 96.2 98.5 97.2

ST 93.8 97.8 98.6 97.3 97.2

OBC 97.5 98.4 96.4 99.1 98.1

Others 95.2 99.3 98.1 100.0 98.4

Do now want to disclose 100.0 97.2 100.0 100.0 98.3

Educa�on     

Illiterate 98.6 98.7 100.0 100.0 99.2

Primary School 96.7 98.6 96.9 100.0 98.1

High School 96.2 99.8 96.4 99.3 98.3

Higher Secondary 95.0 98.1 93.7 98.3 96.6

Diploma/Cer�ficate 88.1 96.3 94.4 97.4 94.8

Graduate and above 
including Professional/
Technical Courses 97.0 99.0 96.4 98.7 98.3

Occupa�on     

Student 83.3 89.5 90.3 90.9 87.9

Unemployed 96.2 100.0 95.0 100.0 97.6

Unemployed but 
available for work 100.0 96.7 100.0 100.0 97.4

Government Service 100.0 99.2 100.0 98.2 99.2

Private Service 96.0 98.4 95.3 99.2 97.8

Own Enterprise 97.1 99.0 98.5 99.2 98.6

Labourer/Cul�vator/

Ag and allied ac�vi�es 97.0 99.2 97.2 100.0 98.1

Homemaker 95.8 98.5 96.5 98.9 97.6

Others 96.6 100.0 97.4 100.0 98.9

Media Exposed     

Newspaper 96.2 98.6 96.6 99.3 98.0

Radio 98.5 99.1 100.0 98.6 98.9

Television 96.4 98.8 96.6 99.1 97.9

Internet 95.4 98.5 95.4 98.8 97.4

Media Not Exposed     

Newspaper 96.4 98.7 97.1 99.1 97.7

Radio 96.0 98.5 96.7 99.4 97.6

Television 96.0 97.5 98.6 100.0 97.7

Internet 97.6 99.0 98.6 100.0 98.7

Total 96.3 98.7 96.9 99.2 97.9
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Table 4.2: Region-Wise Reasons for not having Voter Card

Reasons Belagavi Bengaluru Kalaburagi Mysuru Total

Not Aware, how to procure the card 15.9 39.1 24.0 50.0 26.0

Lost by self 25.0 17.4 20.0 37.5 23.0

Lost by the department 4.5 0.0 4.0 12.5 4.0

Could not get �me to get photographed 0.0 8.7 12.0 0.0 5.0

Did not get informa�on when they are making 20.5 17.4 16.0 0.0 17.0

Lack of �me 18.2 0.0 8.0 0.0 10.0

Cumbersome procedure 11.4 13.0 8.0 0.0 10.0

Not interested in ge�ng the same 4.5 4.3 8.0 0.0 5.0

Table 4.3 presents a region-wise picture regarding the �me of ge�ng the EPIC card. At the state level, about 46.8 percent 
of the respondents said that they received EPIC before the last Assembly Elec�ons while 7.1 percent reported that they 
received it a�er the Assembly Elec�ons. Further, a majority of the respondents (46.1 percent) could not recall when they 
received the EPIC. Varia�ons across divisions, concerning receiving of EPIC, are observed. The highest percentage of the 
respondents from the Mysuru division (62.0 percent) received EPIC before the last Assembly Elec�ons while a lesser 
percentage of respondents from the Belagavi division (32.2 percent) received it before the elec�ons. On the contrary, a 
majority of the respondents (63.5 percent) from the Belagavi division reported that they do not remember when they 
received the EPIC. The average �me taken by the respondents to receive EPIC is presented in Table 4.4. At the state level, 
about 28.8 percent of the respondents reported they received a card within 15 days while about 24.8 percent and 14.5 
percent of them have reported that they received a card within 1 month and 6 months respec�vely. Further, about 27.4 
percent of the respondents from the Mysuru division received the card within 15 days as compared to other divisions.
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Table 4.4: Time Taken to Receive the EPIC (in percent)

Time Taken Belagavi Bengaluru Kalaburagi Mysuru Total

Within 15 days 17.70  20.40  17.10  27.40 20.80

Within 1 Month 24.50  27.60  25.50  20.60 24.80

Within Six Months 12.00  10.60  20.70  18.60 14.50

Don't Know 45.80  41.40  36.70  33.40 39.80

Figure 4.2 captures the percentage of respondents who felt that ge�ng EPIC was easy. Overall, about 84.2 percent 
of the respondents felt that ge�ng EPIC was easy. At the division level, a higher propor�on of the respondents from 
the Mysuru division (95.5 percent) followed by respondents from Kalaburagi (91.2 percent), Belagavi (80.5 percent) 
and Bengaluru (75.8 percent) felt the process of ge�ng EPIC was easy. However, these figures s�ll suggest that 5 
percent to 25 percent of the respondents did face problems while ge�ng EPIC. The possible problems faced by 
respondents in ge�ng EPIC are captured in Figure 4.3. About 51 percent of them reported that they faced problems 
as the procedure was lengthy while 21 percent reported that they faced problems due to the unfriendly nature of the 
officials and 11 percent of them reported that inaccessibility of concerned officials was another issue respondents 
faced while ge�ng EPIC.
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Table 4.3: Region-Wise Time of Ge�ng the EPIC (in percent)

Time of Ge�ng the EPIC  Belagavi  Bengaluru Kalaburagi Mysuru Total

Before the Last Assembly Elec�ons 32.2  46.1  46.6  62.9 46.8

A�er the Last Assembly Elec�ons 4.3  6.9  5.5  11.7 7.1

Don't Remember   63.5  47.0  47.9  25.3 46.1

Total     100.0  100.0  100.0  100.0 100.0
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4.3  Awareness of Voters List

It is just not sufficient to possess an EPIC card to be eligible to vote, the name should be present on the voters’ list. The 
names of people eligible to vote are prepared by the Elec�on Commission much before the elec�ons and this is known as 
the Voters’ List or Electoral Roll.

Figure 4.4 presents the extent of awareness regarding the voters’ list among surveyed respondents. It can be observed 
that about 92.0 percent of the respondents were aware of the voters’ list. About 5.0 percent of the respondents were not 
aware of the voter’s list and another 3.0 percent of the respondents were not able to say anything about the voters’ list. 
Of those 92.0 percent of respondents who were aware of the voters’ list, about 89.0 percent of them were aware that 
their names were included in the voters’ list while 2.0 percent of the respondents were not aware of their names being in 
the voters’ list and 1.0 percent of the respondents could not respond to this ques�on.

Further, among those who were not aware of the voters’ list about 8.3 percent of them were not interested in knowing 
whether their names were included in the voters’ list or not while 7.8 percent of them could not list the reasons for not 
being aware if their names were included in the voters’ list. About 40.0 percent of the respondents reported that they 
were not informed about whether their names were in the voters’ list or not while 43.9 percent of them did not know abut 
the voters’ list (Table 4.6).
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no educa�on (91.9 percent) and those with a primary level 
of schooling (89.0 percent). All respondents with 
gradua�on and above level of educa�on and those who 
had a diploma belonging to the Mysore division were 
aware of the voters’ list. The lowest awareness across 
educa�on class was among the respondents with a 
primary level of educa�on from the Bengaluru division.

Across occupa�on categories, homemakers witnessed the 
highest awareness about the voters’ list i.e., around 95.0 
percent and this is followed by 93.3 percent of 
respondents who owned some business, employed in 
government services (92.5 percent) and labourers (90.0 
percent) and least awareness was by students with only 
86.2 percent.

Among those who were not aware of the voters’ list, 
reasons for not being aware were sought. Table 4.6 
presents division-wise reasons by the respondents for 
being not aware about the voters’ list. The highest 
percentage of respondents from the Mysuru division (16.7 
percent) reported their lack of interest in the electoral 
process as the reason for not being aware of the voters’ list 
followed by Belagavi (10.3 percent), Bengaluru (7.9 
percent) and Kalaburagi (5.1 percent). While 52.5 percent 
of the respondents from the Bengaluru division reported 
that informa�on regarding the voters’ list was not given to 
them.

Division-wise awareness about the voters’ list is presented 
in Table 4.5. The highest percentages of respondents from 
the Mysuru division (98.6 percent) were aware of the 
voters’ list followed by Belagavi (92.6 percent), Kalaburagi 
(90.8 percent) and Bengaluru (86.6 percent) divisions. 
Further, 91.2 percent of the rural respondents and 91.8 
percent of the urban respondents knew about the voters’ 
list. Female (92.6 percent) respondents were slightly more 
aware of the voters’ list as compared to male respondents 
(90.7 percent) and this trend was the same across all 
divisions. A higher propor�on of respondents from the age 
group 60 years and above (93.7 percent) were more aware 
of the voters’ list as compared to 40-60 years (92.9 
percent), 36-45 years (91.0 percent), 26-35 years (89.5 
percent) and 18-25 (89.2 percent). Compared to other 
divisions, only around 84 percent of the respondents in 
the age group of 18-25 years, 26-35 years and 36-45 years 
from the Bengaluru division were aware of the voters’ list.

Interes�ngly, 93.0 percent of the respondents belonging 
to the SC category were aware of the voters’ list as against 
92.3 percent of respondents belonging to the others 
category. Further, only about 88.9 percent of those 
belonging to ST category were aware of voter’ list. As 
compared to other divisions a higher per cent of 
respondents belonging to SC (95.5 percent) and ST (98.6 
percent) from the Mysuru division were aware of the 
voters’ list.

Across educa�on level, awareness about the voters’ list 
was highest among the gradua�on and above level 
category i.e., about 94.4 percent compared to those with 
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Table 4.5: Region-Wise Awareness about the Voters’ List (in percent)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural 92.3 86.6 90.0 97.5 91.2

Urban 92.9 86.5 92.4 99.4 91.8

Sex     

Male 92.3 86.5 89.6 97.9 90.7

Female 93.0 86.7 92.8 99.2 92.6

Age Group     

18 - 25 90.7 83.1 92.0 97.8 89.2

26 - 35 92.8 83.6 91.2 98.8 89.5

36 - 45 94.0 84.7 92.3 97.7 91.0

46 - 60 92.7 90.9 88.1 98.7 92.9

61 & Above 91.6 89.8 91.9 99.2 93.7

Social Group     

SC 92.6 92.7 92.4 95.5 93.0

ST 90.8 82.7 93.2 98.6 88.9

OBC 92.5 85.3 88.1 99.1 91.2

Others 94.4 86.0 92.5 99.0 92.3

Educa�on     

Illiterate 91.2 91.5 90.3 96.1 91.9

Primary School 89.7 82.5 86.2 98.7 89.0

High School 93.5 87.6 92.9 98.2 92.4

Higher Secondary 94.0 85.5 92.1 99.4 91.7

Diploma/Cer�ficate 
Graduate and above 92.9 82.4 94.4 100.0 88.5

including Professional/
Technical Courses 97.0 89.0 94.6 100.0 94.4 

Occupa�on     

Student 86.1 81.6 87.1 100.0 86.2

Unemployed 92.3 82.1 80.0 100.0 86.6

Unemployed available for work 100.0 73.3 100.0 100.0 79.

Government Service 98.1 85.2 97.3 100.0 92.

Private Service 96.0 82.2 96.9 96.8 89.3

Own Enterprise 94.2 88.1 93.4 98.9 93.3

Labourer/Cul�vator/

Ag and allied ac�vi�es 90.9 88.0 86.9 97.2 90.0

Homemaker 91.5 92.9 95.7 99.3 95.0

Others 94.8 82.2 84.2 100.0 90.

TOTAL 92.6 86.6 90.8 98.6 91.5
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voters’ list. While the corresponding figures for the 
Bengaluru division were 96.8 percent and 94.1 percent 
respec�vely. Respondents in the age group 46-60 years 
(98.5 percent) and 60 and above (97.4 percent) were more 
likely to be aware of their names being on the voters’ list as 
compared to those in the age bracket 36-45 years (96.6 
percent), 26-35 years (95.8 percent) and 18-25 (93.4 
percent). The lowest awareness among different age 
groups corresponds to 18-25 years from the Belagavi 
division where only 88.7 percent of the respondents were 
aware of it. It is heartening to see that all respondents in 
the age group of 60 years and above from the Kalaburagi 
division were aware of their names being included in the 
voters’ list.

For those who responded that they were aware of the 
voters’ list, a further ques�on was posed to them if their 
names were enrolled/included in the voters’ list. The 
results of this are presented in Table 4.7. At the division 
level, the highest propor�on of respondents from Mysuru 
(99.0 percent) was aware of their name being 
enrolled/listed in the voters’ list followed by Kalaburagi 
(97.4 percent), Belagavi (96.5 percent) and Bengaluru 
(95.2 percent) division. Further, a higher percentage of 
female respondents (97.1 percent) were aware of their 
name being enrolled in the voters’ list as compared to male 
respondents (96.6 percent). Further, rural respondents 
(97.8 percent) were more likely to be aware of their names 
being on the voters’ list compared to the urban 
respondents (95.9 percent). All rural respondents and 98.1 
percent of the urban respondents from the Mysuru 
division were aware that their name was present in the 

Table 4.6: Region-Wise Reasons by the Respondents being not aware about the Voters’ List (in percent)

Reasons Belagavi Bengaluru Kalaburagi Mysuru Total

Did not know about it 55.2 31.7 52.5 50.0 43.9

Was not told 24.1 52.5 35.6 33.3 40.0

Can't say/Don't know 10.3 7.9 6.8 0.0 7.8

Was not interested 10.3 7.9 5.1 16.7 8.3

Across the social groups, respondents from both the SC category (97.1 percent) and the OBC category (97.1 percent) 
had higher awareness compared to Others (96.9 percent) category and the ST category (95.5 percent). Comparison 
across divisions reveals that respondents belonging to the ST category (92.2 percent) from the Bangalore division had 
the lowest awareness about their names being included in the voters’ list. This could be because of the nature of work, 
where most of the �me they are outside the village and not aware of the happenings.

Across occupa�on groups, awareness among the unemployed (around 80 percent) and the students (91.0 percent) was 
low compared to respondents from other categories. Nearly 98 percent of the respondents from the Government 
service category were aware of their names being present in the voters’ list. An equal percentage, about 97 percent, of 
the respondents from the Labourers category, homemakers and self-employed were aware. The lowest awareness was 
seen among students from the Belagavi division.
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Table 4.7:Region-Wise Percent of Respondents Enrolled in the Voters’ List (in percent)

Details  Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural  97.4 96.8 97.5 100.0 97.8

Urban  95.6 94.1 97.1 98.1 95.9

Sex     

Male  96.6 94.9 96.9 99.4 96.6

Female  96.4 95.6 98.2 98.6 97.1

Age Group     

18 – 25  88.7 92.0 97.8 97.8 93.4

26 – 35  95.0 94.2 96.8 99.4 95.8

36 – 45  97.3 95.3 94.8 99.1 96.6

46 – 60  98.6 97.9 98.8 99.0 98.5

61 & Above  98.3 93.5 100.0 98.8 97.4

Social group     

SC  95.4 96.6 98.4 98.4 97.1

ST  96.6 92.2 98.5 98.6 95.5

OBC  97.0 95.6 96.0 99.3 97.1

Others  96.2 95.8 97.3 98.7 96.9

Educa�on     

Illiterate  98.5 93.2 96.8 99.2 96.6

Primary School  97.2 93.6 100.0 99.5 97.3

High School  95.1 96.0 98.1 98.5 96.8

Higher Secondary  98.5 96.6 95.7 99.4 97.6

Diploma/Cer�ficate  84.6 93.8 97.1 97.4 93.3

Graduate and above   94.9 96.8 94.3 98.7 96.7
including Professional/
technical Courses  

Occupa�on     

Student  77.4 93.5 100.0 100.0 91.0

Unemployed  95.8 73.9 100.0 87.5 88.7

Unemployed 
available for work   50.0 81.8 100.0 100.0 80.6 

Government Service  98.0 98.1 94.4 100.0 98.0

Private Service  100.0 92.6 93.5 100.0 95.9

Own Enterprise  94.4 95.6 97.6 98.5 96.6

Labourer/Cul�vator/   98.3 96.8 97.1 99.4 97.8
Ag and allied ac�vi�es    

Homemaker  95.9 97.2 98.5 98.5 97.5

Others  98.2 96.4 100.0 100.0 98.4

TOTAL  96.5 95.2 97.4 99.0 96.8
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dissemina�on of informa�on among the Bengaluru 
division (15.2 percent) and the Mysore division (14.2 
percent). Further, it can also be observed that out of 97.0 
percent of the respondents who were aware that their 
name should be listed/enrolled in the voters’ list, a 
majority (92.0 percent) responded that their names were 
correctly spelt in the voters’ list. While about 4.0 percent 
of the respondents said that their names were wrongly 
spelt in the voters’ list, 1.0 percent of them were not sure if 
their names were correctly spelt (Figure 4.5).

Table 4.8 presents the details of sources of help who 
provided informa�on about how to get enrolled in the 
voters’ list. A majority of the respondents informed that 
they received the informa�on from BLOs (55.4 percent) 
followed by local community leaders (15.5 percent), 
friends (11.9 percent) and about 5.0 percent through 
Newspapers and TV. In Belagavi, Bengaluru and 
Kalaburagi divisions, local community leaders have played 
an important role in providing the informa�on to the 
respondents that ‘processing EPIC card is just not 
sufficient, they have to make sure that their names appear 
in the list to be able to vote in the elec�on’. Friends and 
rela�ves have also played a prominent role in the 
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Table 4.8: Persons who Informed that the Name to be Enrolled in the Voters’ List (in percent)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Friends/Rela�ves 6.8 15.2 8.4 14.2 11.9

Newspapers 4.8 4.5 1.7 9.4 5.5

Local Community Leaders 20.9 16.1 18.8 8.3 15.5

BLO 55.9 53.7 58.3 55.5 55.4

TV 2.7 6.9 4.2 7.5 5.6

Can't Say 8.9 3.7 8.5 5.0 6.0
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list and possible reasons for non-registra�on. About 92 
percent of the respondents reported that all the family 
members who are 18 years and above were registered in 
the voters’ list. While 8 percent of them reported that 
some members in their family aged above 18 years haven’t 
registered on the voters’ list. Of the 8.0 percent of the 
respondents, 3.0 percent of them reported that they do 
not have the required documents. While 2 percent of them 
reported they were not aware of the process and around 
1.0 percent of them either lacked interest or felt the 
procedure is lengthy or did not have a permanent address.

4.4  Awareness of the Registra�on Process

To encourage the ci�zens to par�cipate in the registra�on 
process, the Elec�on Commission has taken several steps 
like appoin�ng a Block Level Officer, from the same 
village/Gram Panchayat/urban block who is aware of the 
locals to help them in the electoral process. In this regard, 
ques�ons about the awareness about the BLOs, places 
where to get registered, etc., and were posed to the 
respondents. Figure 4.6 presents the responses of 
respondents regarding their efforts towards registering all 
the family members who are above 18 years on the voters’ 

Table 4.9 presents respondents’ awareness regarding the place where they can register to be an electorate. About 
30.0 percent of the respondents reported that they can get registered in the Taluk office, while another 30 percent in 
Panchayat Office. Only around 18.2 percent of respondents reported that voter centres as the place for registra�on.

Table 4.9: Respondents’ Knowledge about the Place where they can get registered as an Elector (in percent

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Taluk Office 19.6 28.9 28.6 35.5 28.7

BDO 19.6 17.1 10.0 12.5 15.2

Panchayat Office 43.7 29.5 28.3 20.7 30.0

Collectors’ office 3.3 8.1 5.0 13.2 7.9

Matadar Sahayata Kendra/Voter centre 13.8 16.4 28.1 18.0 18.2

Total 100.0 100.0 100.0 100.0 100 
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The Elec�on Commission has taken 
s p e c i a l  e ffo r t s  t o  m a ke  t h e 
registra�on process easy for persons 
with disability. To understand if they 
found the registra�on process easy, 
a ques�on was posed only to PwDs 
to rate their views regarding 
registra�on. Figure 4.7 describes the 
ra�ngs of Persons with Disabili�es 
regarding the registra�on process. A 
majority (63 percent) of the PwDs 
reported that the en�re registra�on 
process was easy while 18 percent 
felt that it was neither easy nor 
difficult. Around 4 percent of them 
felt the registra�on process was 
difficult and the remaining 15 
percent reported they were not 
aware of the registra�on process.

As a part of the SVEEP ac�vity, one of the ac�vi�es during the elec�on is to inform the ci�zens about the alterna�ve 12 
different IDs they can use if they don’t possess EPIC cards. Figure 4.8 captures the awareness of respondents towards 
alterna�ve ID cards that can be used while vo�ng if they did not possess the EPIC. Though a very small percentage did 
not possess EPIC cards, they were asked about the alterna�ve ID card they used during vo�ng in the last elec�on. Of 
those who did not possess an EPIC card, 32 percent of them reported that they used an Aadhaar card while 22 percent of 
the respondents said they can use a voter slip to cast their vote in the absence of EPIC.19 percent and 22  of the 
respondents reported they can use driving licence and ra�on card as an alterna�ve ID while vo�ng if they did not have 
EPIC.
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Bengaluru (59.4 percent) division. Further, 66.9 percent of 
the urban respondents and 67.6 percent of the rural 
respondents were aware of the local person being 
appointed by the government to help individuals in the 
enrolment process. Across divisions, 92.6 percent of the 
respondents belonging to rural areas and 86.7 percent 
from urban areas from the Mysore division had the highest 
awareness. Kalaburagi in rural areas (59.1 percent) and 
Bengaluru in urban areas (58.5 percent) had the lowest 
level of awareness. Overall, females (68.4 percent) had 
rela�vely higher awareness compared to males (66.3 
percent).

Awareness about the local person who was appointed by 
the Elec�on Commission to help the ci�zens in all aspects 
of the elec�on was not very encouraging. Table 4.10 
presents the awareness of the respondents about the local 
person being appointed. At the state level, only about 67.3 
percent of the respondents were aware about the 
appointment made by the government to help with the 
electoral enrolment process. At the division level, the 
highest propor�on of respondents from the Mysuru (89.7 
percent) division was aware of the local help available to 
them during the enrolment process followed by 
Kalaburagi (64.5 percent), Belagavi (60.4 percent) and 
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Table 4.10: Awareness about the Local Person being appointed to help in Enrolment (in percent)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural 63.3 60.5 59.1 92.6 67.6

Urban 57.3 58.5 74.8 86.7 66.9

Sex     

Male 63.4 60.6 60.5 87.1 66.3

Female 55.9 57.3 70.9 91.5 68.4

Age Group     

18 - 25 59.8 64.0 59.0 97.8 65.6

26 - 35 64.0 62.7 67.8 93.1 68.7

36 - 45 60.9 60.6 67.9 88.6 68.1

46 - 60 61.6 59.1 65.5 89.7 68.4

61 & Above 53.4 47.6 54.7 85.7 62.9

Social Group     

SC 68.8 65.9 63.1 89.6 69.2

ST 67.7 54.6 49.3 86.5 61.7

OBC 55.3 60.5 65.2 92.7 67.4

Others 63.7 54.7 73.0 85.1 67.6

Educa�on     

Illiterate  59.3 57.1 60.9 91.5 64.4

Primary School 58.3 53.5 60.6 87.4 64.3

High School 58.9 61.1 69.0 92.3 69.5

Higher Secondary 66.1 59.5 74.6 89.5 69.8

Diploma/Cer�ficate 54.8 75.0 63.9 89.5 72.2

Graduate and above  61.4 56.0 53.6 85.1 65.4 
including Professional/ 
technical Courses  

Occupa�on     

Student 61.1 63.2 61.3 100.0 65.5

Unemployed 46.2 50.0 25.0 75.0 45.1

Unemployed  50.0 63.3 50.0 100.0 61.5

available for work 

Government Service 55.8 58.2 67.6 78.2 63.2

Private Service 56.8 61.1 78.1 83.2 66.4

Own Enterprise 63.4 65.7 66.2 87.9 71.9

Labourer/Cul�vator/ 70.3 57.7 58.2 92.1 66.9
Ag and allied ac�vi�es 

Homemaker 45.8 54.1 73.0 92.7 66.9

Others 55.2 55.4 73.7 94.7 68.8

Total 60.4 59.4 64.5 89.4 67.3

102NOTHING LIKE VOTING I VOTE FOR SURE

KAP BASELINE SURVEY 2023



Interes�ngly, a higher percentage of respondents belonging to the SC category (69.2 percent) were aware of the local 
help available during the enrolment process as compared to respondents belonging to other social groups. Though at the 
state level, not much difference is observed across different educa�on levels, except those who have completed 
diplomas, one can no�ce the varia�on within the administra�ve division. Similarly, varia�on in awareness across 
different occupa�onal groups is also not much. Only unemployed respondents showed the lowest awareness about the 
appointment of the local person by the Elec�on Commission while the rest of the respondents belonging to different 
occupa�on categories showed similar awareness.

Further, respondents were asked if they are aware of the designa�on of the person appointed by the Elec�on 
Commission to which nearly 74.2 percent of them correctly reported the designa�on as Booth Level Officer while 10.4 
percent and 6.5 percent of them iden�fied them as iden�fica�on officers and elec�on agents respec�vely. About 8.8 
percent of them did not know about the designa�on of the appointed local person. At the division level, a higher 
propor�on of respondents from the Mysuru division (84.5 percent) were aware of the local person’s designa�on as 
Booth Level Officer while it was the lowest in the Bengaluru division (60.9 percent) (Table 4.11).

Table 4.11: Percentage of those who are aware of the Designa�on (in percent)

 Belagavi Bengaluru Kalaburagi Mysuru Total

Booth Level Officer 76.0 60.9 78.8 84.5 74.2

Iden�fica�on Officer 5.7 23.0 2.3 5.1 10.4

Elec�on Agent 6.9 8.8 8.6 2.7 6.5

Don't Know 11.5 7.3 10.3 7.7 8.8

One of the important roles of the BLO is to visit all the houses in the village or block and check their awareness of the 
electoral process. In response to a ques�on if the BLO had visited their house or not, the BLO had visited only 61.8 
percent of the respondents’ houses (see Figure 4.9). However, varia�on in the visits made by BLOs is observed across 
divisions. Only 50.9 percent of the respondents from the Bengaluru division reported that BLOs visited their home as 
compared to 86.3 percent of respondents from the Mysuru division. Further, about 51 percent of the PwDs reported 
that they were contacted by a BLO (Figure 4.10)
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4.5 Matadana Sahayata Kendra (Voter Centre (VC))

Matadana Sahayata Kendra or Voter Centre is a place where an individual not only gets enrolled but also voter 
registra�on issues can be resolved. Therefore, an a�empt was made to capture the respondents’ awareness of the Voter 
Centre. At the division level, the highest propor�on of respondents from Mysuru (78.4 percent) was aware of the voter 
centres followed by Kalaburagi (50.1 percent), Bengaluru (38.5 percent) and Belagavi (37.6 percent) division. At the state 
level, no gender differences in awareness about voter centres were observed. At the division level in Belagavi and 
Kalburagi, gender differences were no�ced. In the case of the Belagavi division, a higher percentage of males were aware 
and on the contrary in Kalaburagi a higher percentage of females were aware. Across the age group also, not much 
difference is no�ced though respondents belonging to the 18-25 years age group had marginally lesser awareness. 
Compared to other divisions, only 36.0 percent of the respondents in the age group of 18-25 years from the Bengaluru 
division were aware of the voter centres. A wide varia�on is no�ced across the social groups with ST respondents having 
the lowest awareness (45.4 percent) and respondents from the others category having the highest awareness (59.1 
percent). Across different educa�on levels, a higher percentage of respondents with gradua�on and above educa�on 
levels were aware with illiterate and primary educated respondents having the lowest awareness. Across the occupa�on 
groups, respondents with government jobs had higher awareness compared to other occupa�on categories.

Figure 4.11 captures the respondents’ awareness of services provided by Voter Centre. It can be observed that about 
50.5 percent of the respondents at the state level were aware of the services provided by the Voter Centre. At the 
division level, a higher percentage of respondents from the Mysuru division (83.0 percent) were aware of the 
services provided by the Voter Centre while the lowest levels of awareness were observed in the Belagavi division 
(34.40 percent).
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Figure 4.12 presents the sa�sfac�on level of respondents using services at VC.  It can be observed that only about 40 
percent of the respondents visited the VC of which 38 percent were sa�sfied and 2 percent were not sa�sfied. At the 
divisional level, the highest percentage of respondents from the Mysuru division (66.8 percent) visited the VC while the 
least visit to VC was by respondents in the Bengaluru division (26.1 percent). Likewise, of those who visited the VC, a 
higher percentage of respondents were from the Mysuru division (98.2 percent) followed by the Kalaburagi division 
(95.8 percent), Bengaluru division (94.9 percent) and Belagavi division (92.5 percent).

Table 4.12: Respondents’ awareness of Matadana Sahayata Kendra (in percent)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural 38.1 38.4 41.1 79.6 47.6

Urban 37.1 38.2 66.8 77.3 50.7

Sex     

Male 42.8 38.7 47.9 79.4 49.1

Female 30.1 37.6 53.4 77.5 49.2

Age Group     

18 - 25 41.1 36.0 54.0 69.6 46.0

26 - 35 41.9 45.4 50.7 80.6 51.1

36 - 45 31.3 38.6 57.7 82.3 49.7

46 - 60 38.7 36.1 44.8 75.0 47.9

61 &Above 36.1 28.6 40.7 79.3 49.3

Social Group     

SC 45.0 45.4 54.8 82.1 53.5

ST 27.7 24.9 32.9 43.2 30.2

OBC 36.0 35.0 37.5 75.0 45.4

Others 39.5 42.9 69.8 90.9 59.1

Educa�on     

Illiterate 37.0 39.3 44.9 67.4 44.8

Primary School 28.5 33.9 41.2 77.1 44.3

High School 37.3 34.4 61.9 75.5 49.4

Higher Secondary 43.6 42.8 55.6 87.2 54.2

Diploma/Cer�ficate 47.6 42.6 47.2 81.6 50.0

Graduate and above 44.6 41.1 8.2 83.8 55.2 

including Professional/

technical Courses 

Occupa�on     

Student 52.8 42.1 51.6 72.7 50.9

Unemployed 26.9 28.6 25.0 75.0 31.7

Unemployed 

available for work 50.0 60.0 25.0 100.0 56.4

Government Service 38.5 41.8 64.9 87.3 53.8

Private Service 39.2 37.3 53.1 76.0 47.0

Own Enterprise 44.2 42.0 36.0 74.6 51.2

Labourer/Cul�vator/ 40.6 35.7 54.3 91.5 49.7

Ag and allied ac�vi�es 

Homemaker 21.2 40.6 58.9 72.5 48.7

Others 48.3 23.8 31.6 80.0 45.6

TOTAL 37.6 38.3 50.1 78.4 49.2
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Table 4.13: Percentage of Respondents who visited the VC and were sa�sfied with the Services

Details Visited VC Sa�sfied with the services among    
those who visited VC
    

Belagavi 28.20  92.50

Bengaluru 26.10  94.90

Kalaburagi 47.90  95.80

Mysuru 66.80  98.20

Total 39.50  95.90

Figure 4.13 captures the respondents’ awareness about the pooling booth. On the whole, 95.3 percent of the 
respondents were aware about their polling booths. A majority of the respondents form Mysuru division (98.7 percent) 
were aware about their pooling booth followed by Belagavi (94.7 percent), Kalaburagi (94.3 percent) and Bengaluru 
(94.1 percent).
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4.6 Conclusion

An electoral process is said to have achieved its objec�ve when a large number of eligible voters turn out to vote on 
Elec�on Day and the en�re process is conducted or organised fairly. To have a higher voter turnout, people must be 
aware of the electoral process and must be willing to par�cipate in it. In this connec�on, the Elec�on Commission 
undertakes various ini�a�ves to create voter awareness among various segments of the popula�on. Given this 
background, this chapter analyses the issues about the par�cipa�on of voters in the electoral process.

• A majority of the respondents (97.9 percent) possessed voter ID cards with a rela�vely higher percentage (99.2 
percent) being recorded from the Mysuru division. Except for respondents in the age group of 18-25 years and 
students, a higher percentage of respondents in all other age groups possessed voter ID cards. 

• Among those who did not possess voter ID card (i.e., 2.1 percent), the lack of awareness regarding the procedure to 
apply for voter ID was stated as the main reason for not possessing the card. 

• About 92 percent of the respondents were aware of the voters list of which only 2 percent of respondents’ names 
were not present in the voters’ list, while 1 percent of respondents did not know if their name was included in the 
voters’ list.  97 percent of respondents stated that their names were included in the voters’ list.

• A higher percentage of respondents from the Mysuru division (99 percent) were enrolled in the voters’ list as 
compared to respondents from other divisions. A majority of the respondents (55 percent) reported that the BLOs 
provided informa�on that their names should be on the voters’ list to be eligible to vote.

• As respondent’s name being correctly spelt in the voters’ list is important, 92 percent of the respondents reported 
that their name was correctly spelt in the voters’ list.

• Among those respondents who were enrolled, 84.2 percent reported that the process of ge�ng EPIC was easy 
during their enrolment, while only 63 percent of PwDs felt that the registra�on process was easy.

• Among those who did not possess an EPIC card, 32 percent of the respondents reported having used an Aadhaar 
card as an alterna�ve ID for vo�ng while 22 percent reported using a ra�on card or driving licence as an alterna�ve 
ID proof.

• Awareness about the voter centre was very low and only 49.2 percent of the respondents were aware of it across 
divisions; respondents from Belagavi division had the lowest levels of awareness on this dimension.

• Awareness about their polling booth was quite high with 95.3 percent of respondents being aware of their pooling 
booth.
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5.1 Introduc�on

Under its flagship programme ‘Systema�c Voters’ Educa�on & Electoral Par�cipa�on’ (SVEEP), the Elec�on 
Commission has undertaken several ini�a�ves to create awareness among eligible voters by providing informa�on and 
thereby removing misconcep�ons in their minds regarding the electoral process. The main objec�ve of this chapter is to 
assess the level of knowledge and awareness that the electorate has on various areas related to the electoral 
process.The level of knowledge regarding the qualifying age for registra�on, eligibility date for enrolment, and Na�onal 
Voters’ Day was assessed. Further, the knowledge of the voters was also assessed on different parameters such as EVM, 
VVPAT, NOTA, etc.

four opportuni�es every year to join the voters’ list. ECI 
released three addi�onal qualifying dates -- April 1, July 1 
and October 1 -- apart from January 1 and men�oned that 
the electoral roll will now be updated every three months 
and eligible youngsters can register in the qualifying 
quarter in which they turn 18 years old.

With this as the background, when a ques�on was posed 
to the respondents about the minimum age for 
registra�on, at the aggregate level 89.3 percent 

5.2 Awareness Regarding Minimum Age of 
Registra�on to become a Voter

The Elec�on Commission of India (ECI) on 22nd July 2022 
announced that youngsters above the age of 17 years 
need not wait �ll the pre-requisite criterion of a�aining 
the age of 18 years to apply for their voter card and they 
can now apply in advance. The Commission unveiled the 
new model saying the youth of the country will now get 
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years were aware of the vo�ng age (94.1 percent) followed 
by 26-35 years (91.5 percent), and 36-45 years (91.3 
percent). Among the youths i.e., 18-25 years of age, 97.8 
percent of the respondents from the Mysore division were 
aware. A higher percentage of male respondents were 
aware compared to females.

men�oned 18 as the minimum age (see Table 5.1). At the 
division level, the highest propor�on of respondents 
fromMysuru (93.5 percent) were aware of the vo�ng age 
followed by Bengaluru (92.5 percent) and Kalaburagi (84.7 
percent) and Belagavi (84.2 percent) division. A higher 
propor�on of respondents from the age group of 18-25 

Table 5.1: Awareness Regarding Minimum Age of Registra�on to become a Voter ( percent of Respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural 83.0 91.2 82.1 94.2 87.6

Urban 85.4 93.4 89.7 93.0 91.0

Sex     

Male 85.6 92.4 86.8 94.5 90.0

Female 82.1 92.6 81.5 92.6 88.4

Age Group     

18 - 25 91.6 96.3 92.0 97.8 94.1

26 - 35 82.2 95.8 88.8 96.9 91.5

36 - 45 87.1 93.7 87.5 94.5 91.3

46 - 60 84.1 91.1 82.0 92.9 88.4

61 &Above 79.1 83.5 67.4 90.4 82.8

Social Group     

SC 77.2 93.7 81.4 95.5 86.9

ST 64.6 87.6 84.9 91.9 84.1

OBC 84.9 91.9 85.0 92.2 89.0

Others 92.3 94.5 89.9 95.8 93.7

Educa�on     

Illiterate 66.2 85.7 72.9 86.0 76.9

Primary School 79.8 87.1 81.9 91.0 85.2

High School 90.1 92.6 92.3 96.3 92.9

Higher Secondary 93.1 97.1 91.3 96.5 95.0

Diploma/Cer�ficate 95.2 97.8 91.7 97.4 96.4

Graduate and above 

including Professional/technical Courses 94.1 96.7 94.6 94.2 95.2

Occupa�on     

Student 100.0 100.0 96.8 100.0 99.1

Unemployed 73.1 85.7 60.0 87.5 75.6

Unemployed available for work 50.0 100.0 50.0 100.0 89.7

Government Service 96.2 96.7 94.6 94.5 95.9

Private Service 92.8 95.2 90.6 96.8 94.6

Own Enterprise 84.3 93.9 83.8 93.9 90.5

Labourers/Cul�vators/ Ag and allied ac�vi�es 78.1 88.0 84.0 92.7 84.5

Homemaker 88.7 94.4 85.1 93.8 91.4

Others 77.6 82.2 78.9 86.7 82.0

Exposed to Media 86.3 93.0 86.7 94.0 90.6

Not Exposed to Media 58.0 78.3 68.3 81.1 69.2

TOTAL 84.2 92.5 84.7 93.5 89.3

Homemaker 88.7 94.4 85.1 93.8 91.4

Others 77.6 82.2 78.9 86.7 82.0

Exposed to Media 86.3 93.0 86.7 94.0 90.6

Not Exposed to Media 58.0 78.3 68.3 81.1 69.2

TOTAL 84.2 92.5 84.7 93.5 89.3
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Further, respondents from the urban areas (91.0 percent) were more aware o�he minimum age of vo�ng compared to 
respondents from the rural areas (87.6 percent). Across the social groups, awareness was highest among the 
respondents belonging to the Others category (93.7 percent) followed by the OBCs (89.0 percent), SCs (86.9 percent), 
and STs (84.1 percent). It can also be observed that respondents belonging to the STs (64.6 percent) and SCs (67.2 
percent) categories from the Belagavi division were less aware of the vo�ng age. Educa�on plays a key role in knowledge 
accumula�on and awareness. It is observed that higher the educa�on level, be�er the awareness regarding the vo�ng 
age. Respondents who were graduates (95.2 percent) and diploma qualified (96.4 percent) had higher awareness about 
the vo�ng ageand fewer propor�ons of illiterate respondents (76.9 percent) possessed knowledge of the vo�ng age. A 
higher propor�on of students (99.1 percent) followed by those who worked in government services (95.9 percent), those 
who worked in the private sector (94.6 percent) had be�er awareness about the minimum age for vo�ng as compared to 
those who worked as labourers (84.5 percent) and those who were unemployed (75.6 percent).

The Elec�on Commission uses different mass media communica�on pla�orms to spread awareness about different 
aspects of the electoral process. One such impact of media on awareness about minimum age is presented in Figure 
5.1.

About 90.6 percent of respondents who were exposed to some form of media were aware o�he minimum age. A higher 
propor�on of respondents exposed to some form of media from the Mysuru division (94.0 percent) knew the minimum 
age for vo�ng while it was the least among those from the Belagavi division (86.3 percent). On the contrary, respondents 
who were not much exposed to media (69.2 percent) s�ll knew of the vo�ng age but a lesser propor�on compared to 
those who were exposed to media. A higher propor�on of respondents from Mysuru who are not exposed to different 
media knew o�he vo�ng age as compared to the other three divisions.
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the respondents believed that the a�ainment of 18th 
birthday was the determining date to register under 
electoral rolls; while 24.6 percent of the respondents were 
not aware of the qualifying age to register in the electoral 
roll (Table 5.2). A higher propor�on of respondents from 
the Mysuru division (31.6 percent) followed by Belagavi 
(31.0 percent) knew that 1st January/1st April/1st 
July/1stOctober of the year was the qualifying date for 
registering in electoral rolls.

5.3 Awareness Regarding Date for Determining 
Qualifying Age to Register in Electoral Rolls

Though awareness about the minimum age was quite high, 
the awareness regarding the right date for registering in 
the electoral roll was surprisingly low among the 
respondents. Only 28.7 percent of the respondents knew 
that 1st January/1st April/1st July/1st October, four �mes 
in a year, was the qualifying date for registering in electoral 
rolls. Close to half of the respondents i.e., 48.7 percent of 

Table 5.3 presents the correct awareness regarding the qualifying age for ge�ng registered in electoral rolls by socio-
economic and demographic groups. 32.3 percent of the respondents from urban areas knew the right date as against 
25.0 percent of the respondents from rural areas.Both rural and urban respondents from the Kalaburgi division had the 
least awareness about the qualifying age for ge�ng registered in the electoral rolls. A rela�vely higher propor�on of male 
respondents (29.2 percent) compared to female respondents (28.2 percent) were aware of the right date for considering 
qualified for the voter list. A higher propor�on of respondents in the age group of 18-25 years (35.2 percent) were aware 
of the qualifying age as compared to those in the age groups of 36-45 years (27.7 percent). Across the social groups, the 
lowest level of awareness was observed among respondents belonging to the ST category (23.7 percent) as compared to 
the respondents belonging to the Others category (30.9 percent).

Table 5.2: Awareness about the Date for Determining the Qualifying Age for Ge�ng Registered in Electoral Rolls 
( percent of respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

18th Birthday 35.4 45.0 53.9 56.2 46.7

1st January/1st April/ 31.0 29.0 21.1 31.6 28.7 
1st July/ 1st October  

Don't know 33.6 25.9 25.0 12.1 24.6

 100.0 100.0 100.0 100.0 100.0
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Table 5.3: Correct Awareness about Date of Determining Qualifying Age for Ge�ng registered in the Electoral Rolls 
(in percent)

Details Belagavi Bengaluru Kalaburagi Mysuru  Total

Loca�on     

Rural 27.0 22.6 22.0 29.4 25.0

Urban 35.0 33.6 19.5 33.5 32.3

Sex     

Male 35.6 27.5 22.1 30.7 29.2

Female 24.2 31.4 19.5 32.4 28.2

Age Group     

18 - 25 41.1 44.1 22.0 23.9 35.2

26 - 35 36.4 25.7 23.9 26.9 28.0

36 - 45 25.8 27.0 23.2 34.5 27.7

46 - 60 29.8 30.9 20.1 29.8 28.7

61 &Above 26.7 26.2 11.6 35.9 27.9

Social Group     

SC 37.0 27.8 19.0 34.3 28.1

ST 21.5 28.1 27.4 10.8 23.7

OBC 28.9 30.3 23.7 29.7 28.9

Others 33.5 28.9 17.6 38.5 30.9

Educa�on     

Illiterate 27.8 19.6 16.9 26.4 22.3

Primary School 26.9 25.9 16.2 30.0 25.5

High School 31.6 28.2 24.4 30.0 28.9

Higher Secondary 35.8 34.7 27.8 30.2 33.0

Diploma/Cer�ficate 33.3 34.6 22.2 28.9 31.7

Graduate and above including Professional/ 34.7 33.0 25.0 43.5 35.6
technical Courses 

Occupa�on     

Student 47.2 50.0 29.0 27.3 41.4

Unemployed 38.5 25.0 15.0 37.5 28.0

Unemployed available for work 25.0 30.0 25.0 28.2

Government Service 23.1 39.3 32.4 52.7 38.0

Private Service 29.6 28.7 14.1 35.2 28.7

Own Enterprise 35.5 26.0 17.6 26.9 26.8

Labourers/Cul�vators/ Ag and allied ac�vi�es 31.2 26.5 21.6 33.3 27.9

Homemaker 20.8 32.3 25.5 29.3 27.6

Others 50.0 20.8 10.5 32.0 28.7

Exposed to Media 31.2 29.4 22.1 32.0 29.2

Not Exposed to Media 28.4 20.0 13.4 21.6 20.8

TOTAL 31.0 29.0 21.1 31.6 28.7
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A higher level of educa�on was associated with an increasing level of awareness among respondents. As much as 35.6 
percent of those with gradua�on and above knew about the qualifying date for enrolment as against 22.3 percent of 
those who were illiterates. Students had higher awareness (41.4 percent) among the different occupa�onal categories 
and homemakers (27.6 percent) had the least awareness about the correct date for ge�ng registered. Further, 38.0 
percent of those who worked in government services were aware of the qualifying date for enrolment.

percent) did not know about Voters’ Day and about 13.2 
percent of them provided incorrect responses. At the 
division level, a higher propor�on of registered 
respondents from Belagavi (25.5 percent) were aware of 
Voters’ Day followed by Bengaluru (23.4 percent), 
Kalaburagi (21.9 percent) and Mysuru (20.6 percent). 
While, a higher propor�on of respondents from 
Kalaburagi (69.1 percent) were not aware of Voters’ Day 
followed by Belagavi (66.4 percent), Bengaluru (61.5 
percent) and Mysuru (60.5 percent). Compared to other 
divisions a higher propor�on of respondents from the 
Mysuru division (18.9 percent) provided incorrect 
responses.

5.4 Awareness Regarding Voters’ Day ( percent 
of Respondents)

Na�onal Voters’ Day is observed on January 25 to 
encourage the youth to par�cipate and vote in the 
electoral process. It not only encourages the youth to 
par�cipate in the electoral process but also focuses on the 
fact that the right to vote is a basic right. The day has been 
celebrated since 2011 across the country to mark the 
founda�on of the Elec�on Commission of India, i.e. 
January 25, 1950. This day is observed every year for 
crea�ng awareness of the importance of vo�ng, especially 
among the youth. Table 5.4 presents respondents’ 
awareness regarding Voters’ Day. The results suggest that 
only 23.1 percent of the respondents were aware of the 
correct date while a majority of the respondents (63.8 

Table 5.4: Awareness Regarding Voters’ Day (in percent)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Incorrect date 8.1 15.0 9.0 18.9 13.2

Correct date 25.5 23.4 21.9 20.6 23.1

Don't Know 66.4 61.5 69.1 60.5 63.8

 100.0 100.0 100.0 100.0 100.0
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Table 5.5: Correct Awareness Regarding Voters’ Day ( percent of Respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural 29.2 25.5 21.6 20.4 24.5

Urban 21.7 22.0 22.5 20.8 21.7

Sex     

Male 28.8 24.8 24.9 21.8 25.3

Female 20.8 21.5 17.1 19.4 20.1

Age Group     

18 - 25 34.6 29.4 28.0 26.1 30.1

26 - 35 22.9 20.8 19.5 23.8 21.5

36 - 45 21.9 25.1 23.2 18.2 22.5

46 - 60 26.7 23.4 19.1 19.9 22.7

61 & Above 26.2 21.8 24.4 20.7 22.9

Social Group     

SC 23.3 19.6 20.2 13.4 19.6

ST 24.6 17.8 28.8 35.1 24.2

OBC 25.3 26.1 23.7 19.2 23.8

Others 27.0 25.3 18.9 22.7 24.0

Educa�on     

Illiterate 25.0 25.9 22.7 24.0 24.5

Primary School 26.9 25.9 16.9 18.8 22.8

High School 20.2 22.8 20.8 15.4 20.0

Higher Secondary 29.4 22.5 25.4 25.0 25.3

Diploma/Cer�ficate 31.0 20.6 27.8 23.7 23.8

Graduate and above including 26.7 22.0 25.0 24.0 23.8 
Professional/technical Courses  

Occupa�on     

Student 55.6 47.4 41.9 27.3 46.6

Unemployed 34.6 21.4 25.0 37.5 28.0

Unemployed available for work 50.0 33.3 75.0 100.0 41.0  

Government Service 30.8 18.9 32.4 14.5 22.2

Private Service 25.6 20.1 15.6 22.4 21.2

Own Enterprise 22.1 24.0 15.4 23.1 22.1

Labourers/Cul�vators/ 27.2 26.7 22.7 17.5 24.6
Ag and allied ac�vi�es 

Homemaker 18.9 18.8 19.1 20.1 19.3

Others 19.0 26.7 26.3 18.7 22.8

Exposed to Media 25.8 22.8 21.8 19.9  22.7

Not Exposed to Media 22.2 38.3 23.2 40.5  28.

TOTAL 25.5 23.4 21.9 20.6  23.1
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Table 5.5 presents awareness regarding Voters’ Day by socio-economic and demographic groups. The results suggest 
that 25.3 percent of the male and 20.1 percent of the female respondents knew that January 25 is celebrated as Voters’ 
Day. A higher percentage of respondents from rural areas were aware of Voters’ Day. Across different age groups, 
respondents from the age group of 18-25 years reported the correct day of Voters’ Day. This possibly could be because of 
ELC ac�vi�es in the colleges as most of these in this bracket would s�ll be students. This further gets reflected when one 
observes across occupa�onal categories where awareness among the students was highest. Awareness among 
homemakers was least about Voters’ Day. Across the social group, a higher percentage of respondents belonging to 
Others informed the correct date of Voters’ Day.

percent of the respondents from urban areas had heard 
about NOTA as compared to rural respondents (20.2 
percent). At the division level, a higher propor�on of 
respondents from the Bengaluru division have seen the 
NOTA op�on on EVMs when they cast their vote (42.3 
percent)  and had heard about it  in ELCs (7.6 
percent).While a lower percentage of respondents from 
the Kalabuargi and Mysuru divisions had seen the op�on 
on EVMs when they cast their vote (31.6 percent) and had 
heard about it in ELC (3.5 percent) respec�vely. Further, a 
higher propor�on of respondents from Belagavi (48.8 
percent), followed by Kalaburagi (48.1 percent) were not 
aware of NOTA. Likewise, a higher propor�on of rural and 
urban respondents from Kalaburagi were not aware of 
NOTA on EVMs.

5.5 Awareness Regarding NOTA (None of the 
Above)

NOTA is one of the ini�a�ves introduced in 2009 by the 
government. This op�on enables the voter to convey his 
disapproval of candidates. Awareness about the NOTA 
op�on on EVMs is presented in Table 5.6. Overall, about 
36.3 percent of the respondents reported that they saw 
the op�on when they cast vote while 5.3 percent reported 
they had heard about it in the Electoral Literacy Club in 
which they had par�cipated and about 18.6 percent of 
them were aware of it. About 39.8 percent of them were 
not aware of NOTA. Further, compared to respondents 
from rural areas a higher propor�on of respondents from 
urban had seen the NOTA op�on either while vo�ng or in 
the Electoral Literacy Club. On the contrary, only 17.1 

Table 5.7 presents the extent of awareness (which includes both respondents who had seen it when they cast the vote, 
those who have seen it as a part of the Electoral Literacy Club ac�vi�es and also those who have heard/read about it) 
about NOTA among different socio-economic and demographic groups. Overall, about 60.2 percent of the respondents 
were aware of NOTA on EVMs. At the division level, a higher percentage of respondents from the Mysuru division (67.0 
percent) followed by respondents from Bengaluru (65.9 percent) were more aware of NOTA. Male respondents (67.5 
percent) were more aware of theNOTA op�on on EVMs compared to female respondents (50.3 percent).

Respondents belonging to the age group of 18-25 years were aware more of the NOTA op�on compared to the 
respondents in the Other age group. It is also seen that as age increases the extent of awareness decreases. Only 54.4 
percent of the respondents above the age of 60 years were aware of it.

Table 5.6: Awareness Regarding NOTA op�on on EVMs ( percent of Respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

   RURAL

Yes, saw it when I cast my vote 32.3 41.3 33.0 32.7 35.3

Yes, have heard about it in Electoral Literacy Club 3.6 5.8 4.1 4.7 4.6

Yes, have heard/read about it 17.9 19.4 17.1 27.6 20.2

No 46.2 33.5 45.8 35.0 39.9

Total 100.0 100.0 100.0 100.0 100.0

   URBAN

Yes, saw it when I cast my vote 32.4 43.0 29.0 36.1 37.2

Yes, have heard about it in Electoral Literacy Club 5.4 8.8 3.8 2.6 5.9

Yes, have heard/read about it 10.7 13.7 14.9 30.0 17.1

No 51.5 34.5 52.3 31.3 39.8

Total 100.0 100.0 100.0 100.0 100.0

   TOTAL

Yes, saw it when I cast my vote 32.3 42.3 31.6 34.6 36.3

Yes, have heard about it in Electoral Literacy Club 4.5 7.6 4.0 3.5 5.3

Yes, have heard/read about it 14.3 16.1 16.3 28.9 18.6

No 48.8 34.1 48.1 33.0 39.8

Total 100.0 100.0 100.0 100.0 100.0
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Across the social group, except the SC category, all the other social groups had roughly had the same percentage of 
awareness. Awareness level also increased with the rise in the educa�on level. Nearly 80 percent of the respondents 
with graduate and above qualifica�ons were aware about it. While only 40.7 percent of those respondents with no 
educa�on were aware of NOTA on EVMs.

Table 5.7: Correct awareness regarding NOTA op�on on EVMs ( percent of Respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Location     

Rural 53.8 66.5 54.2 65.0 60.1

Urban 48.5 65.5 47.7 68.7 60.2

Sex     

Male 58.9 74.5 61.4 71.2 67.5

Female 40.0 53.2 37.0 63.1 50.3

Age Group     

18 - 25 61.7 75.7 57.0 78.3 67.4

26 - 35 50.8 73.4 52.7 63.1 62.5

36 - 45 45.5 70.4 48.2 67.7 60.3

46 - 60 52.4 61.5 51.5 67.9 59.2

61 &Above 50.8 44.7 52.3 65.7 54.4

Social Group     

SC 49.7 58.0 53.2 67.2 56.3

ST 43.1 67.0 60.3 58.1 60.2

OBC 53.3 69.5 51.8 63.8 60.9

Others 49.2 64.8 45.3 74.4 61.3

Education     

Illiterate 38.9 36.2 43.0 48.1 40.7

Primary School 42.1 57.0 50.6 58.3 52.3

High School 50.2 65.1 48.2 64.5 58.8

Higher Secondary 61.5 75.6 65.1 79.1 71.0

Diploma/Certificate 66.7 84.6 61.1 73.7 76.6

Graduate and above 
including Professional/technical Courses 73.3 85.2 64.3 85.1 80.6 

Occupation     

Student 91.7 94.7 83.9 81.8 89.7

Unemployed 69.2 78.6 80.0 62.5 74.4

Unemployed available for work  100.0 96.7 100.0 100.0 97.4

Government Service 84.6 82.0 75.7 92.7 83.8

Private Service 63.2 88.5 81.2 83.2 81.7

Own Enterprise 64.0 76.0 62.5 69.3 69.6

Labourers/Cultivators/ 46.1 51.3 47.5 58.8 49.8
Ag and allied activities 

Homemaker 29.7 49.6 27.7 60.1 44.6

Others 34.5 16.8 18.4 56.0 31.6

Exposed to Media 52.4 66.8 53.5 67.9 61.4

Not Exposed to Media 35.8 43.3 39.0 45.9 40.0

TOTAL 51.2 65.9 51.9 67.0 60.2
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Percentage of awareness of NOTA on EVMs in the occupa�on category was highest among students and those who 
were employed in Government and private services. Lowest awareness was among homemakers, where only 44.6 
percent knew of the NOTA op�on on EVM machines.

5.6  Awareness Regarding Braille on EVM

The serial number of the candidate is embossed in Braille script on EVM machinesfor the benefit of visually impaired 
voters to cast their vote.

Table 5.8 presents the awareness level of the Braille facility on EVMs among respondents. A majority of the respondents 
(54.6 percent) were not aware about Braille on EVMs. About 58.8 percent and 54.4 percent of the urban and rural 
respondents, respec�vely, did not know about Braille. Further, 24.5 percent of the respondents reported they saw the 
op�on when they cast their vote while 5.2 percent reported they had learnt about it in the Electoral Literacy Clubs in 
which they had taken part, and about 15.7 percent of them had heard about it. Further, compared to respondents from 
urban areas a higher propor�on of respondents from rural areas had seen the Braille op�on either while vo�ng or had 
heard about it on EVMs. At the division level, a higher propor�on of respondents from the Mysuru division had seen the 
Braille op�on on EVMs when they voted (33.8 percent) and had heard about it (22.4 percent). While a lower percentage 
of respondents from the Belagavi and Kalaburagi divisions had seen the op�on on EVMs when they voted (21.4 percent) 
and only 12.9 percent had heard about it, respec�vely.

Table 5.9 presents the awareness of Braille on EVMs among different socio-economic and demographic groups. Overall, 
about 45.4 percent of the respondents were aware of Braille on EVMs. At the division level, a higher percentage of 
respondents from the Mysuru division (57.3 percent) followed by respondents from Bengaluru (48.1 percent), Belagavi 
(36.9 percent) and Kalaburagi (36.4 percent) were aware about Braille. Male respondents (49.2 percent) were more 
aware of the Braille op�on on EVM compared to female respondents (40.2 percent).

Table 5.8:  Awareness Regarding Braille on EVMs ( percent of Respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

RURAL

Yes, saw it when I cast my vote 23.5 20.9 21.6 37.0 25.1

Yes, have seen one in Electoral Literacy Club 1.6 7.4 1.6 1.3 3.3

Yes, have heard/read about it 15.5 17.2 14.5 22.2 17.2

No 59.3 54.5 62.3 39.5 54.4

Total 100.0 100.0 100.0 100.0 100.0

URBAN

Yes, saw it when I cast my vote 19.3 23.1 21.4 31.1 23.9

Yes, have seen one in Electoral Literacy Club 3.2 13.9 2.7 0.9 7.0

Yes, have heard/read about it 10.5 12.9 9.9 22.7 14.3

No 67.0 50.1 66.0 45.3 54.8

Total 100.0 100.0 100.0 100.0 100.0

TOTAL

Yes, saw it when I cast my vote 21.4 22.2 21.5 33.8 24.5

Yes, have seen one in Electoral Literacy Club 2.4 11.2 2.0 1.1 5.2

Yes, have heard/read about it 13.0 14.7 12.9 22.4 15.7

No 63.1 51.9 63.6 42.7 54.6

Total 100.0 100.0 100.0 100.0 100.0
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Similar to NOTA awareness, with the increase in age, the awareness level of Braille on EVMs also decreased. The 
respondents from the age group of 18-25 years had the highest level of awareness, while only 42.6 percent belonging to 
the age group 60+ were aware of the same.

Respondents from the ST category (49.6 percent) had a higher awareness of Braille followed by OBCs (46.6 percent), 
Others (43.4 percent) and SCs (43.0 percent). Respondents with Diplomas and gradua�on had a higher level of 
awareness compared to respondents with other educa�onal backgrounds. Across occupa�onal categories, a higher 
percentage of the respondents belonging to students, Government services and private services were aware of Braille on 
EVMs compared to other occupa�on categories of respondents.

Table 5.9: Correct awareness regarding Braille on EVMs across different Categories of Respondents (in  percent)

Details Belagavi  Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural 40.7  45.5 37.7 60.5 45.6

Urban 33.0  49.9 34.0 54.7 45.2

Sex     

Male 40.0  53.6 41.4 60.6 49.2

Female 32.4  39.8 28.4 54.2 40.2

Age Group     

18 - 25 47.7  55.9 46.0 67.4 52.4

26 - 35 40.3  49.1 35.6 51.2 44.7

36 - 45 33.0  51.1 32.7 58.6 45.4

46 - 60 36.8  46.9 36.6 57.4 45.

61 & Above 31.4  37.9 33.7 58.2 42.6

Social Group     

SC 34.9  41.3 37.6 68.7 43.0

ST 33.8  60.0 37.0 50.0 49.6

OBC 40.4  51.7 36.0 53.4 46.6

Others 30.2  42.2 34.0 60.5 43.4

Educa�on     

Illiterate 31.5  35.3 30.4 50.4 35.4

Primary School 32.6  46.5 35.6 49.8 41.7

High School 35.4  43.8 29.2 56.8 42.8

Higher Secondary 41.3  54.0 48.4 58.7 50.8

Diploma/Cer�ficate 50.0  67.6 47.2 57.9 60.3

Graduate and above including  47.5  50.7 48.2 73.4 56.5
Professional/technical Courses 

Occupa�on     

Student 66.7  71.1 74.2 81.8 71.6

Unemployed 53.8  75.0 55.0 100.0 65.9

Unemployed available for work 75.0  80.0 75.0 100.0 79.5

Government Service 51.9  63.1 62.2 80.0 64.3

Private Service 48.0  71.3 53.1 65.6 63.7

Own Enterprise 40.7  46.2 47.1 56.1 48.2

Labourers/Cul�vators/ 35.5  42.1 30.5 56.5 39.3
Ag and allied ac�vi�es 

Homemaker 23.1  29.3 19.1 50.5 32.7 

Others 19.0  8.9 7.9 49.3 22.1

Exposed to Media 37.2  48.3 37.7 58.0 46.1

Not Exposed to Media 33.3  41.7 25.6 40.5 33.8

TOTAL 36.9  48.1 36.4 57.3 45.4
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5.7 Awareness Regarding VVPAT a�ached to EVM

Voter Verifiable Paper Audit Trail (VVPAT) are a�ached to the vo�ng machines to verify and cross-check the choice made 
by voters. It enables the voters to check whether their vote has been processed for the candidate of their choice. Table 
5.10 captures the awareness levels of respondents regarding VVPAT. Nearly 41.4 percent of the respondents reported 
that they were not aware of VVPAT. While 37.4 percent of the respondents reported they saw the op�on when they 
voted, 3.9 percent reported they had seen it in the Electoral Literacy Clubsin which they had taken part and about 17.3 
percent of them had heard about it. Further, compared to respondents from rural areas a higher propor�on of 
respondents from urban had seen the VVPAT op�on either while vo�ng or in the Electoral Literacy Clubs.

At the division level a higher propor�on of respondents from Kalaburagi and Belagavi divisions were not aware of 
the VVPAT.

Table 5.10: Awareness Regarding VVPAT ( percent of Respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

RURAL

Yes, saw it when I cast my vote 36.3 41.8 30.3 34.3 36.2

Yes, have seen one in Electoral Literacy Club 2.4 4.9 2.9 1.6 3.1

Yes, have heard/read about it 14.1 17.4 14.3 27.1 17.8

No 47.3 35.9 52.5 37.0 42.9

Total 100.0 100.0 100.0 100.0 100.0

URBAN

Yes, saw it when I cast my vote 39.1 40.6 26.7 40.3 38.6

Yes, have seen one in Electoral Literacy Club 3.7 7.5 3.4 1.1 4.6

Yes, have heard/read about it 12.0 15.0 9.2 28.0 16.7

No 45.1 36.9 60.7 30.6 40.1

Total 100.0 100.0 100.0 100.0 100.0

TOTAL

Yes, saw it when I cast my vote 37.7 41.1 29.1 37.6 37.4

Yes, have seen one in Electoral Literacy Club 3.0 6.4 3.1 1.3 3.9

Yes, have heard/read about it 13.0 16.0 12.5 27.6 17.3

No 46.2 36.5 55.4 33.5 41.4

Total 100.0 100.0 100.0 100.0 100.0
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Table 5.11: Correct awareness regarding VVPAT ( percent of Respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on   

Rural 52.7 64.1 47.5 63.0 57.1

Urban 54.9 63.1 39.3 69.4 59.9

Sex     

Male 57.7 68.5 50.8 71.0 62.9

Female 48.2 56.1 34.9 62.3 52.7

Age Group     

18 - 25 68.2 64.7 47.0 56.5 60.2

26 - 35 53.4 65.7 46.3 66.2 59.1

36 - 45 56.2 68.8 43.5 71.4 62.2

46 - 60 52.7 61.5 45.4 67.6 58.3

61 & Above 45.0 52.4 38.4 62.9 52.5

Social Group     

SC 47.1 60.9 46.8 78.4 56.5

ST 43.1 67.0 47.9 75.7 61.2

OBC 56.0 63.5 42.7 59.3 57.5

Others 55.6 63.1 42.1 70.6 60.6

Educa�on     

Illiterate 37.5 44.2 34.8 51.9 41.1

Primary School 48.8 60.1 42.5 62.3 54.6

High School 57.0 59.4 41.1 63.4 57.0

Higher Secondary 60.1 70.1 54.0 71.5 65.3

Diploma/Cer�ficate 73.8 83.1 69.4 78.9 79.0

Graduate and above including  70.3 74.2 60.7 81.8 74.2
Professional/technical Courses  

Occupa�on     

Student 94.4 73.7 71.0 81.8 80.2

Unemployed 88.5 82.1 55.0 87.5 78.0

Unemployed available for work 75.0 86.7 75.0 100.0 84.6

Government Service 71.2 86.9 83.8 85.5 83.1

Private Service 71.2 79.0 65.6 79.2 76.1

Own Enterprise 59.3 67.3 52.9 72.0 64.9

Labourers/Cul�vators/ 49.4 56.0 41.5 55.9 50.5
Ag and allied ac�vi�es 

Homemaker 35.4 47.4 23.4 59.3 44.4

Others 39.7 28.7 13.2 58.7 37.1

Exposed to Media 55.1 64.2 46.2 67.1 59.8

Not Exposed to Media 37.0 45.0 31.7 51.4 39.2

TOTAL 53.8 63.5 44.6 66.5 58.6
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Table 5.11 presents the awareness level about VVPATs 
across demographic and socio-economic groups. Overall, 
58.6 percent of the respondents were aware of the VVPAT, 
across divisions Mysuru (66.5 percent), Bengaluru (63.5 
percent), Belagavi (53.8 percent) and Kalaburagi (44.6 
percent) divisions were aware of VVPAT. Further, a higher 
propor�on of respondents from urban (59.9 percent) were 
aware compared to 57.1 percent of the rural respondents. 
Males (62.9 percent) had a higher percentage of 
awareness compared to females (52.7 percent). Across 
age groups, not much difference is seen in the awareness 
level. Respondents belonging to the social group ST (61.2 

5.8 Conclusion

Awareness about the minimum age to be a voter, Na�onal Voters’Day, NOTA, Braille and VVPAT by the ci�zens were 
analysed in this chapter and the results are as follows:

• As many as 89.3 percent of the total respondents were aware of the minimum age for vo�ng. About 90 percent of 
male and 88.4 percent of female respondents were aware of the minimum vo�ng age. The highest propor�on of 
respondents (93.5 percent) from Mysuru division was aware of the vo�ng age while the lowest level of awareness 
(84.2 percent) was observed in Belagavi division. A higher percentage of those belonging to the 18-25 years group, 
those who had more than higher secondary educa�on, students, and those who were employed in Government 
and private services were aware of the minimum age for vo�ng as 18 years.

• Regarding awareness levels about the date to get enrolled as a voter, i.e., 1st January/1st April/1st July/1st 
October, only 28.7 percent of respondents were aware of the correct dates. A higher percentage of respondents 
from the urban areas were aware of the correct dates as compared to rural respondents. Young respondents in the 
age group of 18-25 years, educated belonging to other social groups, students, and those employed in 
Government service had higher awareness regarding the dates for determining the qualifying age.

• Na�onal Voters’ Day is celebrated on January 25 every year. The main objec�ve behind the celebra�on is to 
encourage, facilitate, and maximise enrolment, especially for new voters. The day has been celebrated since 2011 
across the country to mark the founda�on day of the Elec�on Commission of India, i.e. January 25, 1950. All Gram 
Panchayat offices and urban centres celebrate Na�onal Voters Day. Despite all these awareness drives, only 23.1 
percent of the respondents were aware of the correct date while a majority of the respondents (63.8 percent) did 
not know about Voters Day and about 13.2 percent of respondents provided incorrect responses. Awareness 
about Na�onal Voters’ Day was more among respondents belonging to rural areas as compared to those from 
urban areas. A higher propor�on of young respondents, males, and students were aware of the correct date for the 
celebra�on of Na�onal Voters’ Day. The percentage of awareness regarding Na�onal Voters Day was lowest 
among Homemakers.

• Awareness about the op�on of NOTA on EVMs was recorded to the extent of 60 percent of which, 36.3 percent of 
the respondents reported that they had seen the op�on when they cast their vote while 5.3 percent reported they 
had seen it in the Electoral Literacy Club in which they had taken part, and about 18.6 percent of respondents had 
heard about the NOTA op�on. About 40 percent of respondents were not aware of NOTA. Awareness regarding 
NOTA was higher among the males and young respondents, with a decline in awareness levels being no�ced with 
the increase in age. Further, with an increase in educa�on levels, awareness levels of NOTA also increased. Across 
different occupa�onal categories, awareness about NOTA was more among students and respondents working in 
Government and private services.

• A majority of respondents (54.6 percent) was unaware of Braille on EVMs with a higher propor�on of urban 
respondents not being aware about the Braille facility on EVMs. Further, 24.5 percent of the respondents reported 
that they had seen the op�on when they cast their vote while 5.2 percent reported they had seen it in the Electoral 
Literacy Club in which they had taken part, and about 15.7 percent of respondents had heard about it. Awareness 
regarding Braille on EVMs was higher among respondents from Mysore division. Male respondents, young, and 
those with higher educa�on had be�er awareness. Students and respondents working in Government and private 
services were also aware, to a greater extent, of the Braille facility on EVMs.

• Nearly 41.4 percent of respondents were not aware of VVPAT. 37.4 percent of respondents reported they saw the 
op�on when they cast their vote, 3.9 percent reported they had seen it in the Electoral Literacy Club in which they 
had taken part, and about 17.3 percent of respondents had heard about it. Respondents from Mysore and 
Bangalore divisions were more aware of VVPAT. Awareness regarding VVPAT was higher among the young, 
students and also among those who worked in Government services.

percent) category had a slightly higher awareness 
compared to other social groups. It is again noteworthy to 
men�on that 74.2 percent of the graduates and 79.0 
percent of diploma graduates were aware of VVPAT. With 
the increase in the educa�onal level, awareness about 
VVPAT also increases.

Respondents from the occupa�onal category of Students 
and Government services had higher awareness about 
VVPAT compared to other occupa�onal categories. 
Labourers and Homemakers were rela�vely less aware of 
VVPAT.
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6.1 Introduc�on

Elec�ons cons�tute a principal avenue of ci�zen involvement in poli�cal life, and knowledge of their effects on public 
a�tudes towards the polity and the role of the individual therein has important implica�ons for theories of democra�c 
governance. Poli�cal efficacy is a sucli a�tude defined as "the belief that individual poli�cal ac�on has, or has the 
poten�al to have, an impact on the poli�cal process." Elec�ons reflect democracy, and therefore electoral par�cipa�on 
and electoral democracy are two of the most important indicators of this form of governance. The level of par�cipa�on 
can also be used to assess the quality of the elec�on process. Increasingly, all over the world, one can witness declining 
par�cipa�on across democracies. It is said that ‘who votes, and who doesn’t, has important consequences for who gets 
elected and for the content of public policies’. In this endeavour, it is important to inves�gate the a�tude and 
par�cipa�on of the people in the state towards elec�ons and their allied processes. In this chapter, data has been 
presented and analysed about the a�tude and par�cipa�on of voters in the elec�on process. The findings on the 
behaviour of the respondents concerning registra�on and vo�ng, their enrolment effort and status, mo�va�on for their 
vo�ng, vo�ng during the last assembly elec�ons, their experience during the vo�ng process, and their opinion and 
behaviour towards the elec�on process have been presented below. Apart from that, it also deals with the opinions of 
voters regarding the elec�on process and subsequently compares the same across variables. It was accompanied by 
asking how many would intend to vote in the upcoming elec�ons, etc., as it reflects the growing passivity towards 
elec�ons and vo�ng. It evaluates the factors that prevent people from enrolling themselves and prevent registered 
voters from exercising their right to vote. It also makes an effort to evaluate the mo�va�ons and causes behind why 
individuals turn out to vote. The findings of the chapter concerning the a�tude and par�cipa�on of the sampled 
respondents across all administra�ve divisions are presented in the following sec�ons.
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6.2 Par�cipa�on in Electoral Process

Table 6.1 shows the pa�ern of vo�ng. Cas�ng votes is sincerely upheld by individuals, and this is seen in the larger and 
wider par�cipa�on of voters in elec�ons. For the last elec�on, rural respondents have con�nued to par�cipate at the 
larger level with 95.7percent as against 94.2 percent in urban areas. Across the loca�ons, rural areas of Mysore report the 
highest share of the respondents who voted in the last elec�on (i.e., 98 percent), followed by Belagavi (96.5 percent), 
Bengaluru (95.7 percent), and Kalaburagi (92.7 percent). Urban apathy is seen in Table 6.1, and this captures largely the 
trend seen across the country. Efforts in this direc�on are required to encourage urban voters to increase their 
par�cipa�on.
Table 6.1: Percentage of Respondents who voted in the Last Elec�on (in  %)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Loca�on     

Rural 96.5 95.7 92.7 98.0 95.7

Urban 93.6 94.9 91.6 94.7 94.2

Sex     

Male 95.0 94.6 93.1 96.4 94.8

Female 95.2 96.1 91.1 95.9 95.1

Age Group     

18 – 25 70.1 73.5 69.0 71.7 71.2

26 – 35 94.1 95.4 91.7 96.2 94.5

36 – 45 98.3 98.1 97.0 99.5 98.3

46 – 60 99.7 98.1 97.9 97.4 98.3

61 & above 99.0 98.1 98.8 96.0 97.7

Social Group     

SC 93.7 97.2 90.5 95.5 94.2

ST 95.4 94.6 87.7 95.9 93.7

OBC 95.4 94.7 92.5 95.0 94.7

Others 95.2 95.7 97.5 98.1 96.5

Educa�on     

Illiterate 99.5 97.3 97.6 100.0 98.5

Primary School 97.9 95.8 94.4 98.2 96.7

High School 94.7 96.5 92.9 94.9 95.1

Higher Secondary 94.5 94.2 88.1 94.8 93.5

Diploma/Cer�ficate 81.0 90.4 86.1 94.7 88.9

Graduate and above including  87.1 94.3 78.6 94.2 91.2
Professional/Technical Courses 

Occupa�on     

Student 52.8 60.5 61.3 63.6 58.6

Unemployed 92.3 85.7 90.0 100.0 90.2

Government Service 94.2 97.5 97.3 92.7 95.9

Private Service 98.4 95.9 87.5 92.8 94.9

Own Enterprise 95.9 97.1 94.9 98.1 96.8

Labourer/Cul�vator/Ag and allied ac�vi�es 98.0 96.9 95.7 98.3 97.2 

Home Maker 94.3 96.2 91.5 97.1 95.3

Others 96.6 94.1 89.5 93.3 93.8

TOTAL     
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The data in Table 6.1 further portrays the differences in 
electoral par�cipa�on as per educa�onal levels. It is 
interes�ng to see that as educa�on level increase, the 
par�cipa�on of people in cas�ng votes goes down. In the 
recent elec�on, illiterates represented the highest share in 
cas�ng votes (98.5 percent), and this was followed by 
those who completed the primary levels of educa�on 
(96.7 percent), the high school level (95.1 percent), the 
higher secondary level (93.5 percent), graduates (91.2 
percent), and diploma cer�ficate holders (88.9 percent). In 
Mysuru, 100 percent of the illiterate voted in the last 
elec�on. In Kalaburagi only 78.6 percent of graduates cast 
their vote whereas 97.6 percent of illiterates cast their 
vote.

While analysing the percentage of people who voted in 
the last elec�on across different occupa�onal statuses, it 
is seen that labourers/cul�vators/workers involved in 
agriculture and allied ac�vi�es have par�cipated at the 
largest levels with 97.2 percent against people with own 
enterprise (96.8 percent) followed by government 
employees (95.9 percent), homemakers (95.3 percent), 
private services (94.9 percent), others (93.8 percent), 
unemployed (90.2 percent) and students (58.6 percent). It 
is observed that student par�cipa�on in the electoral 
process by cas�ng votes is low in all the regions. In the last 
elec�on, their par�cipa�on in cas�ng votes was 52.8 
percent, 60.5 percent, 61.3 percent, and 63.6 percent in 
Belagavi ,  Bengaluru,  Kalaburagi ,  and Mysuru, 
respec�vely.

Furthermore, we have captured the gender-based level of 
vo�ng, and it states that in the most recent elec�on, 
females con�nued to vote at a higher level, with 91.5 
percent par�cipa�ng, while males reported par�cipa�ng 
at 94.8 percent. However, in the Kalaburagi and Mysore 
regions, female vo�ng par�cipa�on is lower than male 
vo�ng par�cipa�on. It is 91.1 percent and 95.9 percent, 
respec�vely, against male par�cipa�on of 93.1 percent 
and 96.4 percent.

Table 6.1 and Figure 6.1 furnish informa�on concerning 
the electoral par�cipa�on of different age cohorts. People 
aged 36-45 years and 46-60 years voted the most (98.3 
percent) in the last elec�on, followed by those aged 61 
years & above (97.7 percent), the 26–35-year cohort (94.5 
percent), and those aged 18–25 years (71.2 percent).

Compared to other age groups, the younger voters (18–25 
age cohorts) give rela�vely less importance to cas�ng 
votes. In the last elec�on, their par�cipa�on in the 
electoral process in Belagavi, Bengaluru, Kalaburagi, and 
Mysuru was 70.1 percent, 73.5 percent, 69.0 percent, and 
71.7 percent, respec�vely. The percentage of people who 
voted in the last elec�on across social groups raises 
different concerns and therefore, a�aches varied levels of 
importance to elec�ons. Across social groups, it is 
observed that in the recent elec�on, "others" have voted 
largely (96.5 percent), followed by OBC (94.7 percent), SC 
(94.2 percent), and ST (93.7 percent). Compared to other 
regions, the SC and ST par�cipa�on in cas�ng votes is 
lowest in Kalaburagi, with 90.5 percent and 87.7 percent, 
respec�vely. In Bengaluru, the SC group has voted the 
most (97.2 percent), followed by others (95.7 percent), 
OBC (94.7 percent), and ST (94.6 percent).

According to Figure 6.1, the 36-45 age group and the 46-60 age group had a high level of par�cipa�on in the elec�on 
process (98.3 percent each). Further, the 61 & above age group is the second group that voted in the elec�on followed by 
the 26-35 age group and the 18-25 age group.
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6.3 Mo�va�on towards vo�ng/not vo�ng

Figure 6.2 presents the reasons for vo�ng among the sampled respondents. It captures the a�tude towards elec�ons as 
it reflects the mo�va�ons and influencing factors in inducing the voters to par�cipate in elec�ons by cas�ng their vote 
and raising their concerns. It shows that at the aggregate level, a larger share of respondents (79.3 percent) have reported 
that the most important reason for vo�ng is that they consider it their right/duty. Rights and du�es are two sides of the 
same coin, and this is reflected aptly at the aggregate levels of the state. Followed by recognising largely by them that the 
candidate was good (51.1 percent). Following these reasons, other important mo�va�ons include: I got registered on the 
electoral roll (13.1), the candidate was of my choice and from my community and religion (6.9 percent); I wanted to defeat 
a par�cular candidate and/or a poli�cal party (5.4 percent). The above Table further captures the reasons for vo�ng 
across loca�ons, rural and urban. It shows the same picture as above, where vo�ng is one’s right or duty and the nature of 
the candidate is good, where the candidate was of my choice and from my community and religion and registered on the 
electoral roll, which dominates the chart.

Table 6.2: Reasons for Vo�ng across Sector ( % of respondents)

Details Rural Urban Total

I am a poli�cal party sympathiser 3.2 5.6 4.4

Casted vote due to threat or coercion 1.9 4.3 3.1

Head of the family said to vote 3.2 5.7 4.5

Influenced by friends 3.7 6.1 4.9

Wanted to defeat a par�cular candidate  5.5 5.3 5.4
and/or a poli�cal party 

It was my duty/right 83.5 75.3 79.3

Because of repeated appeals and adver�semens  4.1 5.7 4.9
by Elec�on Commission 

Because of the enabling environment (free and fair)  3.9 6.4 5.2
created by Elec�on Commission  

I got registered in the electoral roll 13.6 12.7 13.1

Candidate was good 53.7 48.7 51.1

The Candidate was of my choice and  7.6 6.2 6.9
from my community and religion  

The candidate visited me personally 4.5 3.1 3.8

Money/Liquor was offered 2.3 1.7 2.0
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The gender-wise analysis of the reasons for vo�ng among the respondents captured in Table 6.3 shows that the main 
reason for vo�ng for males and females has been vo�ng as one’s right and a duty. For both males and females, the 
subsequent important reasons have been the candidate being good (54.3 percent M/47 percent F), ge�ng registered in 
the Electoral roll (12.4 percent M/14.2 percent F) and the candidate being one’s choice (6.8 percent M/7 percent F). At a 
slightly higher level, males are influenced by friends, with 5.8 percent having reported having voted because they were 
influenced to vote, while among females, it stands at 3.8 percent.

Table 6.3:Reasons for Vo�ng across Gender ( % of Respondents)

 Details Male Female Total

I am a poli�cal party sympathiser 5.1 3.5 4.4

Casted vote due to threat or coercion 3.8 2.2 3.1

The head of the family said to vote 4.7 4.1 4.5

Influenced by friends 5.8 3.8 4.9

Wanted to defeat a par�cular candidate 

and/or a poli�cal party 6.1 4.4 5.4

It was my duty/right 78.8 79.8 79.3

Because of repeated appeals and adver�sements  5.0 4.9 4.9
by the Elec�on Commission 

Because of the enabling environment (free and fair) 5.8 4.4 5.2 
created by the Elec�on Commission  

I got registered in the Electoral roll 12.4 14.2 13.1

Candidate was good 54.3 47.0 51.1

The candidate was of my choice and from  6.8 7.0 6.9
my community and religion 

The candidate visited me personally 4.3 3.2 3.8

Money/Liquor was offered 2.4 1.4 2.0
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Table 6.4 captures the a�tudes of voters and their reasons for vo�ng. The reasons for cas�ng votes are different among 
different age groups. At the aggregate level, the largest share of the respondents reported that the most important 
reason for vo�ng is that they consider it their duty or right (79.3 percent). Along with this, it is seen that 51 percent of the 
respondents cast their vote because the candidate is good. It depicts that almost half of the respondents are not 
concerned about the nature and personality of the candidate. Following the above-men�oned reasons, across the age 
group, registra�on in the electoral roll (13.1 percent), candidate choice and their community or religious iden�ty (6.9 
percent), compe��ve nature or willingness to defeat (5.4 percent), enabling environment (5.2 percent), influence by 
friends and repeated appeal by the Elec�on Commission (4.9 percent) are some of the factors which mo�vate them to 
par�cipate in the elec�on process.

Vo�ng as a right/duty (84.2 percent) followed by the choice of a good candidate (55.3 percent) are the two primary 
reasons for respondents belonging to the 61 & above age group to par�cipate in the elec�on process. The preceding 
reason also applies to respondents across the age group as men�oned in Table 6.4. Cas�ng a vote due to threat or 
coercion (0.5 percent) and being influenced by a free offer of money or liquor is, on the other hand, the least likely reasons 
for 61 and older and the rest of the age group (except the 61 & above) to obstruct their vo�ng par�cipa�on. The 
government needs to emphasise on enhancing electoral awareness among respondents of all age groups. This may bring 
changes among people of different age groups regarding the electoral process and knowledge about vo�ng rights.

Table 6.4: Reasons for Vo�ng across Different Age Groups ( % of Respondents)

Details 18-25 26-35 36-45 46-60 61 & above Total

I am a poli�cal party sympathiser 4.4 5.0 4.5 4.0 4.2  4.4

Casted vote due to threat or coercion 4.6 5.4 3.1 2.3 0.5  3.1

The head of the family said to vote 5.1 6.3 4.2 4.1 2.5  4.5

Influenced by friends 3.3 6.1 4.6 5.5 3.7  4.9

Wanted to defeat a par�cular candidate  5.4 6.2 6.8 4.9 3.1  5.4
and/or a poli�cal party   

It was my duty/right 60.4 76.9 81.3 82.6 84.2 79.3

Because of repeated appeals and  4.9 4.7 5.8 5.2 3.7  4.9
adver�sements by Elec�on Commission 

Because of enabling environment (free and fair) 4.6 5.6 5.4 5.8 3.5  5.2 
created by Elec�on Commission     

I got registered in Electoral roll 12.1 13.6 12.3 15.0 11.0  13.1

Candidate was good 39.8 49.0 53.3 52.2 55.3  51.1

The candidate was of my choice and  8.0 7.5 8.1 6.0 5.4  6.9
from community and religion

The candidate visited me personally 4.1 4.1 4.0 3.4 3.8  3.8

Money/Liquor was offered 2.3 2.2 1.9 1.8 1.9  2.0
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Apart from par�cipa�on across all age groups, the most important indicator of a successful electoral process is the 
par�cipa�on and cas�ng of votes impar�ally across all social groups. Different social groups showed up with different 
reasons for vo�ng. Table 6.5 enlist all possible reasons for vo�ng among different social groups. The total respondents 
are classified as Scheduled Caste (SC), Scheduled Tribe (ST), Other Backward Classes (OBC), and Others. Vo�ng as a 
duty/right is a major influencing factor for respondents belonging to the others category (83 percent) followed by OBC 
(79.3 percent), SC (79.7 percent) and ST (71.3 percent) to par�cipate in the elec�on process. Furthermore, except ST, 
nearly half of all respondents in each category voted because they thought the candidate was good. Except for votes cast 
due to threat for SC respondents (0.6 percent), the offer of money/liquor is the least influen�al factor preven�ng them 
from vo�ng. The need to intervene here is impera�ve so that even these smaller percentages decrease, and since a 
rela�vely larger propor�on is seen among the marginalised sec�ons, appropriate interven�on through the provision of 
educa�on can help individuals realise the importance of vo�ng, as vo�ng should reflect one’s concern and aspira�on.

Table 6.5: Reasons for Vo�ng across Different Social Groups ( % of Respondents)

Details SC ST OBC Others Total

I am a poli�cal party sympathiser 5.0 6.3 2.9 5.8 4.4

Casted vote due to threat or coercion 0.6 9.3 3.3 2.7 3.1

The head of the family said to vote 3.0 9.8 4.0 4.0 4.5

Influenced by friends 3.9 10.6 4.8 4.1 4.9

Wanted to defeat a par�cular candidate  4.5 9.3 5.9 4.0 5.4
and/or a poli�cal party  

It was my duty/right 79.7 71.3 79.3 83.0 79.3

Because of repeated appeals and adver�sements  4.2 9.1 4.6 4.7 4.9
by Elec�on Commission 

Because of the enabling environment (free and fair)  4.5 9.1 4.7 5.1 5.2
created by Elec�on Commission  

I got registered in the electoral roll 12.4 13.9 15.8 9.1 13.1

Candidate was good 54.7 37.3 51.9 51.4 51.1

The4 candidate was of my choice and  8.1 10.1 5.5 7.2 6.9
from community and religion 

The candidate visited me personally 3.5 4.0 3.4 4.7 3.8

Money/Liquor was offered 2.0 3.3 2.0 1.4 2.0
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Table 6.6 presents the reasons for vo�ng across different educa�onal levels. The major factors influencing the vote are 
vo�ng as a right or duty (79.3 percent) and the good nature of the candidate (51.1 percent) Interes�ngly, as compared to 
others, vo�ng as a duty/right is one of the influen�al factors that mo�vate the illiterate most (83 percent) to par�cipate in 
the vo�ng.  Further, the good nature of the candidate (17.3 percent), ge�ng registered in the electoral roll (17.3 percent), 
the free and fair environment created by the Elec�on Commission (7 percent) are some of the other important reasons 
for vo�ng among illiterate than that of other levels of educa�on. Level of educa�on has rela�vely less influence on the 
vo�ng behaviour of the respondents. Furthermore, the vo�ng a�tude is determined by the instruc�on of the family's 
head. As the educa�on level increases the influence of the factor increases but by a very less margin.

Table 6.6: Reasons for Vo�ng across Different Educa�onal Qualifica�ons (% of Respondents)

Details Illiterate Primary  High  Higher  Diploma, Graduate  Total
 School School School Secondary and above including
     Prof/Tech Courses          

I am a poli�cal party sympathiser 5.2 3.5 3.6 5.1 5.2   4.4

Casted vote due to threat or coercion 1.4 2.7 2.6 4.4 4.8   3.1

The head of the family said to vote 4.0 3.5 4.2 4.7 6.1   4.5

Influenced by friends 4.8 4.4 5.1 3.9 6.6   4.9

Wanted to defeat a par�cular candidate  2.7 5.8 5.4 6.5 6.3  5.4
and/or a poli�cal party

It was my duty/right 83.0 81.4 80.7 77.0 73.3  79.3

Because of repeated appeals and  5.9 4.6 3.8 5.0 6.0  4.9
adver�sements by Elec�on Commission 

Because of the enabling environment (free  7.0 5.0 3.4 4.7 6.6  5.2
and fair) created by Elec�on Commission  

I got registered in the Electoral roll 17.3 13.4 14.4 13.1 7.0  13.1

Candidate was good 58.0 51.4 51.1 50.3 44.8  51.1

The candidate was of my choice 9.8 6.3 5.3 6.5 7.4  6.9 
and from community and Religion 

The candidate visited me personally 5.5 3.5 3.1 3.4 4.0  3.8

Money/Liquor was offered 3.5 1.9 1.5 1.1 2.2  2.0
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Table 6.7 captures the reasons for vo�ng across different occupa�onal categories. It reveals that vo�ng as a right or duty 
and choosing a good candidate are s�ll the most influen�al factors across the occupa�onal categories that mo�vate 
them to par�cipate in the elec�on process. Offering money or liquor is the least influen�al factor across the occupa�ons 
except for the unemployed (8.3 percent) and labourers, cul�vators, and agricultural workers (3.3 percent), which impede 
the respondents' par�cipa�on in the elec�on process. Threat or coercion is highly influencing the unemployed (12.4 
percent) for cas�ng votes followed by government or private service (8.2 percent), own enterprises (2.9 percent), 
students (1.7 percent), and homemakers (1.3 percent), labourer/cul�vators (0.6 percent). Among students, it is surprising 
to see that 4.3 percent of the student respondents cast votes because they are sympathisers of a par�cular poli�cal 
party. Only 50 per cent of the respondents among students think vo�ng is their right/duty.

Table 6.7: Reasons for Vo�ng across Different Occupa�onal Categories (% of Respondents)

Details Student Unemployed Government /  Own  Labourer/ Home  Total
   Private Service Enterprise Cul�vator / Maker  
     Ag and allied  
     ac�vi�es    

I am a poli�cal  4.3 15.7 5.6 3.6 4.4 2.9 4.4
party sympathiser 

Casted vote due to  1.7 12.4 8.2 2.9 0.6 1.3 3.1
threat or coercion 

The head of the  3.4 12.4 8.5 3.6 2.7 3.0 4.5
family said to vote 

Influenced by friends 1.7 12.4 9.6 4.8 3.0 3.4 4.9

Wanted to defeat a  3.4 8.3 8.8 4.6 3.8 5.0 5.4
par�cular candidate and/
or a poli�cal party  

It was my duty/right 51.7 58.7 72.0 83.7 83.7 84.0 79.3

Because of repeated appeals   5.2 9.9 7.4 4.3 3.6 4.7 4.9
and adver�sements by 
Elec�on Commission  

Because of the enabling  3.4 6.6 8.2 5.3 2.7 5.6 5.2
environment (free and fair) 
created  by Elec�on 
Commission 

I got registered in  9.5 10.7 13.6 11.2 15.2 12.1 13.1
the Electoral roll 

Candidate was good 32.8 50.4 49.2 48.1 61.3 45.7 51.1

The candidate was of  5.2 9.9 8.3 4.0 8.8 6.5 6.9 
my choice and from 
community and religion 

The candidate visited  3.4 10.7 4.4 2.5 5.1 2.7 3.8
me personally 

Money/Liquor was offered 0.9 8.3 2.7 0.6 3.3 0.3 2.0
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exercise their franchise and increase electoral 
par�cipa�on. Further, 10.7 percent of the respondents 
reported not knowing the polling sta�on, and 8 percent 
said that the absence of good candidates was one of the 
major reasons for not cas�ng their votes. It is followed by 4 
percent of them ci�ng long queues and non-availability of 
�me as their concerns. It is important here for the 
concerned authority to lessen the queue by having 
mul�ple, separate lines to ease the process and also to 
disseminate the informa�on about respec�ve polling 
sta�ons to all voters by adop�ng strategies that include 
mediums such as loudspeaker campaigns, SMS, etc.

Figure 6.2 captures the distressing picture and pessimism 
present among eligible voters who do not exercise their 
franchise for various reasons. It is seen from the analysis 
that lack of an electoral ID card is a major reason for 64.7 
percent of eligible voters not vo�ng in the elec�ons, 
followed by not receiving a voter slip since they did not 
belong to that par�cular cons�tuent assembly, with 20.5 
percent of the total respondents giving this as the reason 
for not cas�ng a vote. Further, the next most important 
reason has been the absence of one’s name from the 
electoral list (18.8 percent). These reasons capture the 
pi�alls and shortcomings of the bureaucra�c and 
administra�ve func�ons that characterise the electoral 
system. These gaps must be filled so that eligible voters 
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Figure 6.3 captures household-
level par�cipa�on in the last 
assembly elec�on. It is shown 
t h a t  9 3  p e r c e n t  o f  t h e 
respondents reported that all 
their family members cast their 
vote in the last assembly elec�on. 
Only 7 percent of the households 
reported that not all their family 
members cast their votes due to 
varying reasons. The major 
reasons for not cas�ng their vote 
in the last elec�on were that they 
don’t have electoral voters ID 
cards (5 percent) followed by not 
knowing the polling sta�ons (1 
percent) and polling sta�ons 
located far away (1 percent) are 
the subsequent reasons for not 
cas�ng their vote in the last 
elec�on.

inconvenient experiences during the vo�ng process. 
However, the figure is higher for Kalaburagi and Bengaluru 
respondents, i .e., 5.7 percent and 7.1 percent, 
respec�vely. Taxing is one of the least important reasons 
for respondents in all rural regions of the studied district. 
On the other hand, lack of remembrance for vo�ng is 
observed to be one of the reasons for 5.7 percent of rural 
respondents in the Kalaburagi district flowed by Belagavi 
(4.2 percent), Bengaluru (3.5 percent) and Mysuru (1.6 
percent). On average, 3.8 percent of total respondents 
across divisions cited "can't remember for vo�ng" as one 
of the reasons they did not par�cipate in the vo�ng 
process.

6.4  Respondents’ Experience during the Process of 
Vo�ng

In Table 6.8, a comparison of the electoral experiences of 
the respondents during the vo�ng period between rural 
and urban regions across the division has been 
established. Voters in the rural region of Mysore district 
find it very convenient (93.3 percent) to elect their 
representa�ve through vo�ng, followed by Belagavi (91.1 
percent), Bengaluru (88.2 percent), and Kalaburagi (87.8 
percent). On average, roughly 90 percent of rural 
respondents found the state's vo�ng system convenient. 
Only a few respondents from the Belagavi district (3.6 
percent) and Mysore district (4.7 percent) expressed their 

Table 6.8: Electoral Experience by the Respondents during vo�ng (in %)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

RURAL

Convenient 91.1 88.2 87.8 93.3 89.9

Inconvenient 3.6 7.1 5.7 4.7 5.4

Taxing 1.1 1.2 0.8 0.4 0.9

Can't remember 4.2 3.5 5.7 1.6 3.8

Total 100.0 100.0 100.0 100.0 100.0

URBAN

Convenient 86.5 83.8 80.5 92.6 86.2

Inconvenient 3.4 10.1 13.7 3.3 7.3

Taxing 0.6 1.6 0.8 0.2 0.9

Can't remember 9.6 4.5 5.0 3.9 5.6

Total 100.0 100.0 100.0 100.0 100.0
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Like the rural region, a similar observa�on can also be made about the propor�on of respondents toward their 
experience in the vo�ng process in the urban regions of the study division. Nonetheless, a sizable number of respondents 
(13.7 percent) in the Kalaburagi division, followed by Bengaluru (10.1 percent), Belagavi (3.4 percent), and Mysuru (3.3 
percent), indicated their inconvenience or dissa�sfac�on with the vo�ng system. Across the urban regions, 
approximately 7.3 percent of respondents found the vo�ng process inconvenient. Again, respondents’ experience 
towards taxing of the vo�ng system is negligent. However, the majority of respondents (9.6 percent) in the Belagavi 
region, followed by the Kalaburagi, Bengaluru, and Mysuru districts, cited a lack of memory or "cannot remember" was 
one of the major reasons for not vo�ng. Together, on average 3.8 percent of respondents opined "can’t remember" as one 
of the important problems to exclude themselves from the vo�ng process. Overall, experience towards the vo�ng 
process is found to be high among the respondents of Mysuru districts.

Table 6.9: Region-wise Respondents’ view about their Experience in the Last Elec�on (in  %)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Very good 31.6 21.5 20.7 9.0 21.1

Good 57.9 63.4 67.5 85.7 67.8

Not so Perfect 2.9 8.7 5.7 2.2 5.3

Imperfect 1.5 2.5 2.0 1.2 1.9

Can't say/don't know 6.2 3.9 4.1 1.8 4.0

Total 100.0 100.0 100.0 100.0 100.0

Table 6.9 summarises the respondents' experience during the last elec�on revealing that 31.6 percent of respondents in 
Belagavi district rated their elec�on experience as "very good," followed by respondents in Bengaluru (21.5 percent), 
Kalaburagi (20.7 percent), and Mysuru (9 percent). However, an opposite trend can be observed in the respondents' 
opinions about their second choice. The majority of Mysuru district respondents described their experience as "good," 
followed by Kalaburagi, Bengaluru, and Belagavi. On average, 67.8 percent of respondents rated their previous elec�on 
experience as "good." On the other hand, 8.7 percent of respondents in Bengaluru districts opined that the elec�on 
process last �me was not so perfect. However, as reflected in the above table, very few respondents (2.2 percent) in the 
Mysuru division opined that the last elec�on process was not so perfect. Similar observa�ons were also made about the 
choice of "imperfect," which shows that Bengaluru respondents (2.55 percent) and Mysuru respondents (1.2 percent) 
revealed their experience as "imperfect." About 6.2 percent of the respondents of Belagavi, followed by Kalaburagi, 
Bengaluru and Mysuru do not show their interest to answer the ques�ons of their view on the previous elec�on 
experience process. This might also be due to their lack of knowledge or ignorance about their previous elec�on 
experience.

Figure 6.4 captures the respondents' experience of the previous elec�on process as "very good" or "good,” It is no�ced 
that the majority of respondents belong to Mysuru (94.7 percent), who rated their previous elec�on experience as "very 
good" or "good," followed by Belagavi (89.5 percent), Kalaburagi (88 percent), and Bengaluru (84.9 percent). On average, 
about 88.8 percent of the total respondents were very sa�sfied or sa�sfied with the previous elec�on process.
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Figure 6.5 provides the ra�ng of the security threat during the elec�on process. It shows that the security threat is not an 
issue for 87 percent of the respondents in the studied loca�ons. According to them, adequate police security and CCTVs 
at polling places were provided during the elec�on process to ensure safety and security and increased public 
par�cipa�on. However, 4 per cent of respondents said that security threat was a major concern while 6 per cent said it 
was somewhat of a concern for their par�cipa�on in the elec�on process. Only 3 percent of them opted for "cannot say" 
regarding the security threat. This could be because they lack knowledge, insight, or awareness of the problem.

Table 6.10:Respondents’ view towards Security Threat during Elec�ons (in  %)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

  RURAL

Very much 3.5 1.8 4.3 1.3 2.7

Somewhat 3.8 6.3 4.9 3.4 4.7

Not at all 89.4 89.6 88.0 95.3 90.4

Can't say 3.3 2.3 2.9 0.0 2.2

Total 100.0 100.0 100.0 100.0 100.0

  URBAN

Very much 2.4 7.3 6.1 2.2 4.8

Somewhat 7.9 10.4 8.8 5.0 8.3

Not at all 85.0 77.0 84.0 91.9 83.3

Can't say 4.7 5.2 1.1 0.9 3.6

Total 100.0 100.0 100.0 100.0 100.0

all a concern for the majority of respondents in Mysuru 
divisions (95.3 percent) during elec�on �me. Similarly, this 
is not seen as a problem for about 89 percent of 
respondents who belong to the rural regions in Bengaluru, 
Belagavi, and Kalaburagi districts. To sum up, about 90.4 
percent of the people felt security threat was not an issue 
at all. However, 3.3 percent, 2.9 percent, and 2.3 percent 
of Belagavi, Kalaburagi, and Bengaluru respondents, 
respec�vely, did not express an opinion on the concerned 
ques�on.

The percep�on of the respondents about the security 
threat during the elec�on process is presented in Table 
6.10 across divisions, and it shows that the security threat 
was felt most strongly by the respondents in the rural 
regions of Kalaburgi division (4.3 percent), followed by 
Belagavi (3.5 percent), Bengaluru (1.8 percent), and 
Mysuru (1.3 percent). However, security threat somewhat 
is a ma�er of concern for 6.3 percent of respondents 
belonging to Bengaluru and 3.4 percent of respondents 
from the Mysuru division. On the other hand, it was not at 
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When we look at respondent percep�ons of security threats during elec�ons in the urban areas of the studied districts, it 
is evident that Bengaluru respondents (7.3 percent), followed by Kalabuagi, Belagavi, and Mysuru, see it as one of the 
major threats. It is somewhat felt as a threat for the 10.4 percent of respondents in Bengaluru, 8.8 percent in Kalaburagi, 
7.9 percent in Belagavi, and 5.0 percent in Mysuru districts. Again, the majority of respondents — 92 percent in Mysuru, 
followed by 85 percent in Belgaum, 84 percent in Kalaburagi, and 77 percent in Bengaluru — felt no security threat during 
the elec�on. However, 5.2 percent of respondents in Bengaluru, followed by the Belagavi, Kalaburagi, and Mysore 
divisions, have not revealed their views on this issue, which could be due to a lack of understanding, knowledge, and 
awareness of the issue.

Table 6.11: Region-wise Respondents’ view towards Adequate Police Force (in %)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Very much 21.4 15.0 42.2 30.7 24.8

Somewhat 33.5 34.8 25.4 31.0 32.0

Not at all 37.8 37.1 29.1 36.1 35.7

Can't say 7.3 13.0 3.3 2.1 7.5

Total 100.0 100.0 100.0 100.0 100.0

they were somewhat sa�sfied with police du�es during 
the elec�on process. However, the majority of 
respondents from Belagavi (37.8 percent), followed by 
Bengaluru, Mysore, and Kalabugi districts, opined they 
were not at all sa�sfied with the police force's du�es and 
responsibili�es during the elec�on process. Furthermore, 
approximately 13 percent of par�cipants in Bengaluru 
divisions had no opinion on the police force's du�es during 
the elec�on. On average, about 7.5 per cent of the total 
respondents across the districts do not provide any views 
regarding this ques�on.

Though the deployment of police forces is required to 
ensure a free and fair elec�ons, as previously discussed, 
respondent opinions were analysed to capture the rural 

The ECI has taken several ini�a�ves in the recent past to 
promote voter par�cipa�on and ensure free and fair 
vo�ng. Special arrangements were made at the polling 
sta�ons that have been declared sensi�ve or highly 
sensi�ve. An adequate number of CCTV and police 
officials have been deployed to control the disputes and 
ensure peaceful and fair elec�ons. From the above Table 
6.11, it is evident that 42.2 percent, 30.7 percent, 21.4 
percent, and 15 percent of the respondents in Kalaburagi, 
Mysuru, Belagavi, and Bengaluru, respec�vely, were very 
sa�sfied with the working nature and the use of police 
force. On the other hand, respondents from Bengaluru 
(34.8 percent), followed by Belagavi (33.5 percent), 
Mysuru (31 percent), and Kalaburagi (25.4 percent), said 

and urban differences in police force 
deployment and whether they were sufficient 
or not (Figure 6.6). It is observed that 
approximately 30.7 percent of respondents are 
from rural areas in Kalaburagi and Mysuru 
divis ions,  rais ing concerns about the 
inadequacy of the police force during the 
elec�on process. However, respondents' 
percep�ons of police force inadequacy are 
highest in rural Belagavi (45.7 percent), 
followed by Bengaluru (33.3 percent). While 
analysing the respondent views, it is evident 
that the majority of respondents from the 
urban regions of Mysuru district (40.5 percent), 
followed by Bengaluru (39.8 percent), Belagavi 
(29.6 percent), and Kalaburagi (26 percent), 
believe that the police force is insufficient to 
maintain peace during the elec�on process. In 
total, 35.4 percent and 36 percent of rural and 
urban respondents, respec�vely, were 
dissa�sfied with the police force deployment 
by the Elec�on Commission during the 
elec�on process.
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Table 6.12: Respondents’ Experience at the Polling Booth (in  %)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

RURAL

Very good 28.6 16.7 20.0 5.8 18.3

Good 63.5 70.5 62.1 85.4 69.9

Not so Good 4.9 8.1 11.6 7.6 8.0

Not at all Good 0.4 1.7 1.6 0.7 1.1

Can't say 2.6 2.9 4.7 0.4 2.7

Total 100.0 100.0 100.0 100.0 100.0

URBAN

Very good 27.0 26.6 9.9 8.8 20.5

Good 57.9 59.5 71.8 82.1 66.0

Not so Good 7.9 7.6 14.1 6.6 8.2

Not at all Good 0.9 3.6 1.1 0.6 1.9

Can't say 6.4 2.7 3.1 1.8 3.4

Total 100.0 100.0 100.0 100.0 100.0

To assess voters' sa�sfac�on with the basic facili�es available at polling sta�ons, respondents across the rural and urban 
regions were asked to rate the facili�es based on their preferences, which reflected their a�tude and the importance 
they placed on the electoral process (Table 6.12). In contrast to their rural counterparts in the respec�ve loca�ons, urban 
voters in Belagavi (27.0 percent), Bengaluru (26.6 percent), Kalaburagi (9.9 percent), and Mysuru (8.8 percent) rated their 
experiences in the polling booth as "very good".

On the other hand, a higher propor�on of rural 
respondents across the loca�ons, i.e., Belagavi (63.5 
percent), Bengaluru (70.5 percent), and Mysuru (85.4 
percent), rated their experience at the polling booth as 
"good" as compared to their urban counterparts in the 
respec�ve loca�ons. Only a higher propor�on of urban 
respondents in Kalaburagi (71.8 percent) compared to the 
rural region (62.1 percent) rated their experience as good. 
However, with the op�on of "not so good" about the 
experience in the polling booth, it is seen that a slightly 
higher propor�on of urban respondents in Belagavi (7.9 
percent) and Kalaburagi (14.1 percent) stated their 
preference compared to the rural regions of their 
respec�ve study loca�ons, while slightly lesser urban 
respondents in Bengaluru (7.6 percent) and Mysuru (6.6 

percent) rated their experience as "not so good" compared 
to their rural counterparts. Not much varia�on has been 
observed with the op�on of "not at all good" among 
respondents in both urban and rural regions of the study 
loca�ons. Due to their ignorance or lack of understanding 
about the facili�es or vo�ng process at polling booth 
sta�ons, a sl ightly higher propor�on of urban 
respondents, i.e., 6.4 percent and 1.8 percent, belonging 
to Belagavi and Mysuru study loca�ons, respec�vely, 
respond with a  "can't say", while a slightly reverse figure 
can be observed when analysing the same for urban 
regions of Bengaluru and Mysuru loca�ons.
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Kalaburagi respondents, followed by 8.1 percent of 
Bengaluru, 5 percent of Mysuru and 3.7 percent of 
Belagavi respondents.  While analysing their non-
coopera�on behaviour during the vo�ng process, it is seen 
that about 7.6 percent of the total respondents belong to 
Kalaburagi, who opined they were ‘not at all happy’ about 
the coopera�ve nature of polling staff, followed by the 
Belagavi, Bengaluru, and Mysuru respondents. On the 
other hand, about 6.1 percent of Kalaburagi respondents 
and 5.3 percent of Belagavi respondents did not provide 
any reflec�on about the same, followed by Bengaluru and 
Mysuru respondents. Overall, the majority of respondents 
(69.6 percent) across the studied loca�ons felt the 
coopera�ve nature of the polling staff. About 16.3 percent 
opined they were very coopera�ve while 6.5 percent and 4 
percent of them said staff behaviour is not so coopera�ve 
and not at all coopera�ve behaviour of the polling staff.

To assess the opinion of voters about the coopera�on and 
support of the polling staff, the above statements were 
posed to respondents to understand their views on the 
same as it reflects their a�tude. The above Table 6.13 
shows that the polling staff in Bengaluru is very 
coopera�ve, as endorsed by 21.5 percent of respondents, 
followed by 15.9 percent of the respondents in Belagavi, 
15.4 percent of respondents in Kalaburagi, and 9.1 
percent of respondents in Mysuru. Furthermore, the 
coopera�ve nature of polling staff in the vo�ng process 
was found by the majority of respondents in the Mysuru 
division (82 percent), followed by 71 percent in the 
Belagavi division. A nearly iden�cal percentage of 
respondents from Kalaburagi (61.8 percent) and 
Bengaluru (64.6 percent) opined about the coopera�ve 
nature of polling staff. However, the ‘not so coopera�ve 
behaviour’ of polling staff was observed by 9.2 percent of 
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Table 6.13: Coopera�on of the Polling Staff ( % of respondents)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Very coopera�ve 15.9 21.5 15.4 9.1 16.3

Coopera�ve 71.0 64.6 61.8 82.0 69.6

Not so Coopera�ve 3.7 8.1 9.2 5.0 6.5

Not at all Coopera�ve 4.2 3.1 7.6 2.6 4.0

Can't say 5.3 2.8 6.1 1.3 3.6

Total 100.0 100.0 100.0 100.0 100.0
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percep�on of the polling staff's non-compe��ve nature. A 
slightly lower percentage of voters in rural Mysuru (6.9 
percent) found their behaviour non-coopera�ve as 
compared to urban Mysuru (8.1 percent). In the Belagavi 
loca�on, however, the figure is reversed: respondents 
from urban areas (10.6 percent) outnumber respondents 
from rural areas (5.1 percent). It can be seen that a higher 
propor�on of respondents in urban areas, such as Belagavi 
and Mysuru, were dissa�sfied with the polling staff's 
behaviour, whereas the situa�on is reversed in Bengaluru 
and Kalaburagi.

In total, almost the same propor�on of voters belong to 
both rural and urban regions, i.e., 10.5 percent and 10.4 
percent, respec�vely, across the loca�on, which reflects 
their opinion about the non-coopera�ve nature of polling 
staff during vo�ng. From Figure 6.7, the region-specific 
analysis across the study loca�on, reveals that the 
majority of respondents from both rural (18.3 percent) and 
urban (13.8 percent) regions belonging to Kalaburagi 
agree with the polling staff's non-coopera�ve vo�ng 
behaviour. However, the nearly equal propor�on of 
respondents from the rural (11.7 percent) and urban (10.8 
percent) regions of Bengaluru divisions reflect their 

Figure 6.8 shows the percentage of voters who faced difficulty in vo�ng, and at the aggregate level, 2.3 percent of the 
total sampled respondents expressed their view that they faced difficulty while vo�ng. Further, the region-wise 
classifica�on and administra�on divisions show that about 6.6 percent of respondents belong to rural regions, and 2.2 
percent of those in urban regions of the Bengaluru administra�on faced difficul�es while vo�ng. A similar propor�on of 
total voters in the rural (1.6 percent) and urban (1.5 percent) regions reported facing difficul�es during the vo�ng 
process. Only a minority of respondents belong to the Mysore administra�on, from both the rural (0.4 percent) and urban 
(0.6 percent) regions facing difficul�es. This demonstrates that the majority of Mysuru administra�on members were 
pleased with the vo�ng system's provision and facili�es.
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As stated earlier, between 1.3 percent and 3.3 percent of total respondents said they faced difficul�es while vo�ng, and 
they were asked to list the reasons for the same. Figure 6.9 shows that, despite the deployment of police and CCTV to 
ensure fairness and safety of the vo�ng process, difficulty with no separate queue (62.1 percent) emerged as the main 
obstacle. This was followed by a lack of facili�es, such as drinking water and a ramp (22.3 percent), a long line for vo�ng 
(18.4 percent), and coercion or threat by the polling par�es (16.5 percent). These reasons also reflect the changing 
demographic profile, and the Elec�on Commission must provide those necessary facili�es in adequate propor�on so 
that elec�ons are held in a smooth manner that reflects each individual’s concerns.

Further, around 15.5 percent of them did say that they face difficulty in ge�ng vo�ng slips in the facili�es centre and 
that this lacuna needs to be fixed by the administra�ve machinery. A similar propor�on of respondents, i.e., around 
14.6 percent, opines that they found difficulty in loca�ng their polling sta�ons and no proper guidance from polling 
personnel in the process of vo�ng. This requires wide dissemina�on of informa�on about the same through varied 
channels, considering the diverse character of the populace.

The same ques�ons were analysed among the PwD respondents of the study loca�ons, and it is seen from Figure 6.10, 
that 51 percent of total PwD respondents opined they were facing difficul�es as listed above while vo�ng across the 
study loca�ons, and about 49 percent of them opined they did not face any difficul�es during the vo�ng.
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or threat by poli�cal party booth operators were faced by 
11.9 percent of respondents, and a similar propor�on (9.5 
percent) of respondents from the disabled popula�on 
opined that ge�ng voter slips in the facilita�on centre and 
loca�ng polling sta�ons were the difficul�es faced by 
them. Another difficulty observed by 4.8 percent of the 
disabled popula�on in the study loca�ons was a lack of 
guidance from polling personnel during vo�ng. This shows 
that targeted interven�ons need to be taken to address 
these challenges and difficul�es for the smooth and larger 
par�cipa�on of the disabled popula�on in the vo�ng 
process.

While analysing the difficul�es faced by people with 
disability in the vo�ng process, it is evident from the above 
Figure 6.11, on average, 64.3 percent of respondents 
across the study loca�ons opine that ‘no separate queue 
for senior ci�zens/PwDs’ as the main difficulty in the 
vo�ng process, followed by a ‘long queue for vo�n’ for 
52.4 percent of the disabled popula�on. According to 
them, there is no separate queue for the disabled, which is 
one of the major challenges they faced during the vo�ng 
process. Lack of facili�es, such as drinking water, toilets, 
and ramps, was deemed insufficient and was cited as one 
of the major challenges faced by 38.1 percent of disabled 
people in the study area. Further, difficul�es like coercion 

6.5 Respondents ’  Behaviour and 
Mo�va�on towards Electoral Process

Figure 6.12 depicts the factors that influence 
respondents' decisions to select or vote for a 
candidate across study loca�ons. It shows that 
candidate honesty is one of the major influen�al 
factors that mo�vate the respondent to vote for 
them. This was followed by their vo�ng 
experience, which was another reason for vo�ng 
for the candidate. Commitment and personal 
knowledge of the candidate were also major 
mo�vators for the same percentage (11 percent) 
of respondents. Further, "other reasons," 
including influence from friends, the head of the 
family, etc., are poten�al factors that determine 
the selec�on of candidates for 9 percent of the 
total respondents across the study loca�ons.
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Table 6.14 shows the respondents' mo�va�ons for selec�ng the candidate by region. Across all men�oned regions, 
honesty is the most important factor in selec�ng candidates. The highest percentages of the respondents (57.5 percent) 
from Bengaluru choose their candidate based on the honesty of the candidate, followed by Belagavi (52.5 percent), 
Kalaburagi (45.6 percent), and Mysuru (41.6 percent). Other mo�vators for vo�ng are experience, commitment, and 
knowing the candidate personally. Commitment is the second-most mo�va�ng factor among the respondents in the 
Mysuru division concerning the choice of candidate.

all the above regions, caste and religion also affect vo�ng 
preferences. Caste is one of the major factors affec�ng 
vo�ng preference in Bengaluru (6.7 percent), followed by 
Belagavi (4.7 percent), Kalaburagi (3.9 percent), and 
Mysuru (1 percent). Further, in Bengaluru and the 
Kalaburagi division, religion plays an important role in 
deciding people’s preferences for vo�ng.

Table 6.15 reveals the respondent's views on the 
influencing factors that affect vo�ng preference. Across all 
the regions, respondents opine that "candidate" is the 
most influen�al factor affec�ng their vo�ng preference. At 
the divisional level, the nature of the candidate is the most 
influen�al factor for respondents in Mysuru (90.5 
percent), followed by Belagavi (83.5 percent), Kalaburagi 
(81.8 percent), and Bengaluru (79.4 percent). However, in 

Table 6.15: Respondents’ view on the Influencing Factor that Affects Vo�ng Preference (in  percent)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Family 1.8 4.0 2.0 2.0 2.7

Caste 4.7 6.7 3.9 1.0 4.4

Religion 2.4 7.3 7.4 1.8 4.9

Candidate 83.5 79.4 81.8 90.5 83.3

Any Other 7.5 2.6 4.9 4.7 4.7

Total 100.0 100.0 100.0 100.0 100.0
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Table 6.14: Region-wise Mo�va�on of the Respondents towards the Choice of the Candidate

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Personally Known 11.4 9.3 12.2 11.8 10.9

Experience 17.3 20.8 13.4 17.9 18.0

Honesty 52.5 57.5 45.6 41.6 50.6

Commitment 9.1 7.6 12.7 18.3 11.3

Any Other 9.7 4.8 16.1 10.4 9.2

Total 100 100 100 100 100
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While analysing the factors influencing voter turnout rate across the divisions (Table 6.16), it shows that "good 
candidate" is one of the key factors that influence the voter turnout rate in the Mysuru division by about 95 percent, 
followed by about 89 percent for Kalaburagi, about 81 percent for Bengaluru, and 86 percent for Belagavi divisions. At 
the aggregate level, it is one of the poten�al factors for the turnout of about 87 percent. Secondly, both money and 
muscle power are observed to be the influen�al factors with 5.7 percent for voter turnout across the divisions and of 
them, money power plays an important role across the divisions as compared to muscle power. Campaigns using digital 
pla�orms through social media, namely Facebook, Twi�er, etc., are observed to be other influencing factors for 3.8 
percent in Belagavi divisions, followed by 2.5 percent in Kalaburagi, 1.7 percent in Bengaluru, and 1.6 percent in Mysuru 
divisions.

Table 6.16: Factors Influencing High Voter Turnout (in  percent)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

Money Power 3.4 2.9 2.7 2.0 2.8

Muscle Power 0.8 5.7 1.3 0.5 2.6

Both 6.0 9.0 4.4 0.9 5.7

Good Candidate 86.0 80.7 89.1 94.9 86.6

Any Other 3.8 1.7 2.5 1.6 2.3

Total 100.0 100.0 100.0 100.0 100.0

To capture the opinion of voters on the electoral processes 
and management, the following statements were posed to 
respondents to understand their views on the same, as 
they reflect their a�tude and the importance they a�ach 
to electoral democracy and its governance. From Table 
6.17, it is observed that among the statements posed, on 
average, about 52.7 percent of the respondents agreed 
that every vote counts in a democracy, while 34.8 percent 
strongly agreed with the same. It is seen that at the sub-
aggregate level, the respondents from the Mysuru division 
(64.9 percent), followed by Bengaluru (51.7 percent), 
Belagavi (47.3 percent), and Kalaburagi (46.5 percent), 

agree about the statement that every vote counts in a 
democracy. However, about 42.3 percent of respondents 
in the Belagavi division strongly agree with the democra�c 
nature of the vo�ng process, followed by Kalaburagi (38 
percent), Bengaluru (33.8 percent), and Mysuru (25.5 
percent). On the other hand, approximately 9 percent of 
Bengaluru division respondents are neutral, meaning they 
neither agree nor disagree with the statement that every 
vote counts in a democracy. Similar sen�ments were 
expressed by 7.3 percent, 4.9 percent, and 3.9 percent of 
respondents from the Kalaburagi, Mysuru, and Belagavi 
divisions, respec�vely.
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Table 6.17: Region-Wise Opinion about the Elec�on Process ( percent of respondents)

Details Strongly Agree Neither  Disagree  Strongly
 Agree  Agree nor  Disagree
   Disagree        

EEvery vote counts

Belagavi 42.3 47.3 3.9 5.3 1.2

Bengaluru 33.8 51.7 9.0 4.5 1.0

Kalaburagi 38.0 46.5 7.3 7.6 0.7

Mysuru 25.5 64.9 4.9 4.3 0.4

Total 34.8 52.7 6.5 5.2 0.9

Vo�ng should be made compulsory

Belagavi 46.4 44.6 3.9 4.4 0.6

Bengaluru 34.8 52.6 5.1 6.8 0.7

Kalaburagi 40.6 47.9 4.6 6.4 0.4

Mysuru 22.4 67.9 3.4 5.9 0.3

Total 35.9 53.3 4.3 5.9 0.5

Vo�ng is a cumbersome chore

Belagavi 4.3 10.9 3.0 60.7 21.0

Bengaluru 6.6 14.3 4.5 65.0 9.6

Kalaburagi 5.4 16.6 3.9 48.7 25.4

Mysuru 1.0 14.7 2.6 64.9 16.8

Total 4.6 13.9 3.6 61.2 16.7

Elec�ons are conducted freely and fairly in India

Belagavi 31.8 43.3 9.7 11.8 3.4

Bengaluru 24.1 50.4 11.0 11.0 3.6

Kalaburagi 29.9 44.6 10.6 12.1 2.8

Mysuru 12.6 59.6 11.5 15.0 1.3

Total 24.4 49.7 10.7 12.3 2.9

EVM provides accurate results

Belagavi 32.6 44.8 11.1 9.0 2.5

Bengaluru 33.7 49.4 8.2 7.1 1.7

Kalaburagi 31.3 43.3 12.0 12.1 1.3

Mysuru 11.4 61.4 15.1 11.1 1.0

Total 28.0 49.9 11.1 9.3 1.7

Women should consult male members or elders before vo�ng in elec�ons

Belagavi 11.0 26.5 5.4 35.7 21.4

Bengaluru 5.9 29.2 7.5 42.2 15.2

Kalaburagi 11.0 23.6 4.0 36.4 25.0

Mysuru 2.7 23.1 2.3 54.8 17.1

Total 7.3 26.2 5.2 42.4 18.8

The influence of money and muscle is increasing in elec�ons

Belagavi 10.6 27.0 8.9 42.8 10.7

Bengaluru 18.9 23.6 8.7 45.7 3.2

Kalaburagi 12.5 25.4 6.2 50.1 5.8

Mysuru 5.9 37.2 7.8 47.5 1.6

Total 12.8 27.8 8.1 46.2 5.1

I do not intend to vote in the upcoming elec�ons

Belagavi 1.3 2.4 2.7 45.3 48.3

Bengaluru 0.4 3.1 2.1 51.0 43.5

Kalaburagi 0.5 3.7 3.2 44.0 48.6

Mysuru 0.3 2.4 1.1 68.6 27.6

Total 0.6 2.9 2.2 52.3 42.0
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the statement, followed by Bengaluru, Belagavi, and 
Kalaburagi divisions. A higher propor�on of respondents, 
33.7 percent from the Bengaluru division, strongly agree 
that EVM produces accurate results, as do 32.6 percent 
from the Belagavi division, followed by Kalauragi and 
Mysuru divisions. In each division, a nearly iden�cal 
percentage of respondents say they neither agree nor 
disagree with the statement. On average, 1.7 percent 
strongly disagree with the statement about the accuracy 
of EVM machines. It shows that people do trust the EVMs 
and their func�oning despite the controversy surrounding 
them about tampering and doing away with the system 
altogether.

Across the divisions, although a considerable propor�on 
of sampled respondents disagree that women should 
consult male members or elders before vo�ng, almost a 
quarter of the popula�on (26.2 percent) agrees, and 7.3 
percent of them strongly agree with this statement. At the 
disaggregate level, Kalaburagi (23.6 percent) and Mysuru 
(23.1 percent) have nearly iden�cal propor�ons of 
respondents who agree with the statement of consul�ng 
males or elders before vo�ng. However, a higher 
propor�on of respondents who belong to Bengaluru (29.2 
percent) opined the same, followed by Belagavi. 
Approximately 11 percent of respondents from both the 
Belagavi and Kalaburagi divisions strongly agreed with the 
statement. This reiterates the belief that women are 
considered secondary ci�zens. This requires targeted 
interven�on by specifically impar�ng the importance of 
impar�al and independent vo�ng through educa�on.

In addi�on, almost 46.2 percent of the respondents 
opined that the influence of money and muscle power is 
increasing in elec�ons. A larger propor�on of respondents 
belonging to the Mysuru division (37.2 percent) agree with 
the above statement followed by Belagavi (27 percent), 
Kalaburagi (25.4 percent) and Bengaluru (23.6 percent). In 
comparison to other divisions, only a very small propor�on 
of respondents (5.9 percent) from Mysuru strongly agree 
with the statement. This shows that it is �me to think 
about cleaning up the electoral funding system by 
ensuring checks on secre�ve funding and making it 
available for public scru�ny. Further, for the statement of 
whether they intend to not vote in the upcoming elec�ons 
among these divisions, about 4.2 percent, 3.7 percent, 3.5 
percent, and 2.7 percent of the respondents in Kalaburgi, 
Belagavi, Bengaluru and Mysore divisions, respec�vely, 
agree or strongly agree that they wouldn’t intend to vote. 
At the aggregate level, about 2.9 percent and 0.6 percent 
of the respondents agree and strongly agree with the 
statement, respec�vely. 

Concerning the statement on compulsory vo�ng for all, 
the majority of respondents, i.e., approximately 65 percent 
belong to the Mysuru division, indica�ng their agreement 
with the same, while the same is agreed upon by 51.7 
percent, 47.3 percent, and 46.5 percent of respondents in 
the Benglauru, Kalaburagi, and Belagavi divisions, 
respec�vely. Addi�onally, a higher propor�on of 
respondents in the Belagavi division strongly agree that 
vo�ng should be made compulsory, followed by 
respondents in the Kalaburagi, Bengaluru, and Mysuru 
divisions.

A slightly higher propor�on of respondents in each 
division disagree with the compulsory vo�ng system as 
compared to the respondents who neither agree nor 
disagree about the same for all divisions. Very few of them 
strongly disagree with the statement across the divisions. 
It is interes�ng to see this opinion formed among the 
respondents, as it is an issue that requires contempla�on 
and something to look forward to as this trend is seen 
among other na�ons as well. However, cons�tu�onal 
guidelines should pave the way in this regard.  
Furthermore, although a majority of respondents (54 
percent) do not consider vo�ng to be a cumbersome chore 
or burdensome task, there are significant numbers of 
respondents (14 percent of them) who believe so, and this 
necessitates a�en�on and interven�on to make the 
process simple and efficient by embracing technologies 
wherever necessary. Across the division, approximately 
16.6 percent of respondents are from the Kalaburagi 
division, for which "vo�ng is cumbersome to the core," 
followed by the divisions of Mysuru, Bengaluru, and 
Belagavi.

Further, on average, about 50 percent of the respondents 
agree that elec�ons are conducted freely and fairly in 
India, with an addi�onal 24.5 percent strongly agreeing 
with this statement. At the disaggregate level, about 60 
percent of the respondents from the Mysuru division 
agree with the statement, followed by Bengaluru (50.4 
percent), Kalaburagi (44.6 percent), and Belagavi (43.3 
percent) divisions. It is found to be strongly agreed upon 
by 31.8 percent of respondents who belong to the 
Belagavi division, followed by the Kalaburagi, Bengaluru, 
and Mysuru divisions. An almost similar propor�on of 
respondents across the division neither agree nor disagree 
with the statement of a free and fair elec�ons in India. 
Though this is a considerable propor�on, the need to be 
more transparent and accountable is a must to increase 
this share.

Further, almost 50 percent agree that EVMs provide 
accurate results across the division, with the majority of 
respondents from Mysuru (61.4 percent) agreeing with 
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6.6 Conclusions

The major findings of this chapter, which a�empts to evaluate the a�tudes of respondents about electoral par�cipa�on 
and electoral processes are:

• As many as 93.8 percent of the total respondents voted in the last elec�on i.e., 2018 assembly elec�on. A lower 
percentage of respondents belonging to age group of 18-25 years, those educated above higher secondary, and 
students par�cipated in the last elec�on. 

• Among those who did not vote, lack of an electoral ID card was a major reason (64.7 percent) for not cas�ng their 
vote in the elec�ons.

• Vo�ng as their cons�tu�onal right/duty was the primary reason which mo�vated and influenced people to 
par�cipate in the elec�on.

• A majority of the respondents (more than 85 percent) experienced the elec�on process as convenient, and an 
equal percentage of respondents rated their experience in last elec�on as either ‘very good’ or ‘good’. 

• About 87 percent of respondents felt that security threat to elec�ons was not an issue. A higher percentage of 
respondents from rural areas, as compared to urban respondents, felt that security threat is not at all a concern. 

• One third of respondents (35.7 percent) opined that deployment of police forces was not sufficient/adequate 
during the elec�on. 

• Polling booth experience was either good or very good for nearly 88 percent of respondents. Further, about 85.9 
percent of respondents experienced a coopera�ve environment from the polling staff. 

• A very small percentage of respondents (i.e., 3.3 percent from urban and 1.3 percent from rural), stated that they 
faced difficul�es while vo�ng. Out of those who faced such difficulty, the main reason was the lack of a separate 
queue for senior ci�zens (62.1 percent) followed by a lack of drinking water facili�es and a ramp (22.3 percent), a 
long line for vo�ng (18.4 percent), and coercion or threat by polling par�es (16.5 percent).

• No separate queue for PwDs emerged as the main difficulty in the vo�ng process for about 64.3 percent of 
disabled respondents.

• Candidates’ honesty is one of the major influen�al factors (for 51 percent of respondents) that mo�vate the 
respondent to vote for specific candidates.

• On an average, about 52.7 percent of the respondents across the divisions agreed that “every vote counts” in a 
democracy, while 34.8 percent strongly agreed with the same.

• A higher propor�on of respondents (53.3 percent) agreed and (35.9 percent) strongly agreed on implemen�ng a 
compulsory vo�ng system in the state.

• About 77.9 percent of respondents did not consider vo�ng to be a cumbersome chore or burdensome task in the 
elec�on.

• Nearly, about 50 percent of the respondents agreed that elec�ons are conducted freely and fairly in India, with an 
addi�onal 24.5 percent strongly agreeing to this.

• About 50 percent of respondents agreed and another 28 percent strongly agreed that EVMs provide accurate 
results. 

• Across divisions, although a considerable propor�on (71.2 percent) of sampled respondents disagreed that 
women should consult male members or elders before vo�ng, almost a quarter of the popula�on (26.2 percent) 
agreed, and 7.3 percent of them strongly agreed with this statement.

• About 40.6 percent of respondents felt that the influence of money and muscle power is increasing in elec�ons. 

• Across divisions, only 3.5 percent of the respondents either agreed or strongly agreed with the statement that ‘I do 
not intend to vote in the upcoming elec�ons’.
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7.1 Introduc�on

‘Those trying to influence voters will face strict punishment’, is the statement made by the Secretary-General of the 
Elec�on Commission of India (EC), Umesh Sinha during the general elec�on in Tamil Nadu and assured that relevant 
comprehensive prepara�on would be done to make the elec�ons inducement-free and influence-free.

Despite the efforts of the Elec�on Commission common campaign viola�on, i.e., “vote-buying”, has become very 
difficult to prevent and punish the guilty. The basic elements of this viola�on, which is expected to influence how voters 
exercise their franchise, include:

• Distribu�ng money, goods and coupons to voters and voters’ families directly or through communi�es and 
organisa�ons

• Supply of liquor and food packets

• Promising employment, special favours etc., by a poli�cal party, candidate or others opera�ng on their behalf

• And also, nega�ve inducements like pressure or threats

The power to influence voters through nega�ve inducements is strong in rural areas, as voters need the help of the 
poli�cal party to obtain approvals from local panchayat offices for several programs. This chapter tries to understand the 
existence and type of inducement employed to lure voters during the last elec�ons.

146

VOTER-INDUCEMENT 
ACTIVITIES 
DURING ELECTORAL 
PROCESS

CHAPTER 7: 

NOTHING LIKE VOTING I VOTE FOR SURE



7.2 Role of Inducement during Elec�ons

Table 7.1 captures the perspec�ves regarding the existence of inducement ac�vi�es during elec�ons which may 
influence on the people while they vote in their place of residence. Overall, only 5.3 percent of the respondents felt there 
were inducement ac�vi�es during elec�ons. As compared to urban respondents (4.7 percent) a rela�vely higher 
percentage of respondents from rural areas (5.8 percent) reported ac�vi�es which may influence voters. Comparing the 
views of the respondents across divisions, it is seen that a higher propor�on of respondents from the Belagavi division 
(8.7 percent) reported the existence of inducement ac�vi�es during the last elec�ons while such ac�vi�es were 
observed least in the Mysuru division (2.7 percent). Further, rural respondents from the Bengaluru division (2.5 percent) 
reported the least inducement ac�vi�es followed by Mysuru (2.9 percent), Kalaburagi (5.3 percent) and Belagavi (8.4 
percent). The existence of inducement ac�vi�es was lowest among respondents from urban areas of Mysuru (2.6 
percent) followed by Kalaburagi (5.3 percent), Bengaluru (5.9 percent) and Belagavi divisions (9.0 percent).

Table 7.1: Respondents’ view on the Existence of Inducement Ac�vi�es which Influence Vo�ng (in percent)

Divisions  Rural Urban Total

Belagavi 8.4 9.0 8.7

Bengaluru 2.5 5.9 4.5

Kalaburagi 5.3 5.3 5.3

Mysuru 2.9 2.6 2.7

Total 4.7 5.8 5.3

On the other hand, a higher per cent of urban respondents 
felt cash was distributed among women through SHG (6.3 
percent) followed by the distribu�on of accessories to 
women (5.1 percent) and distribu�on of liquor (5.0 
percent) was mainly felt as means of luring electors during 
elec�ons. While less than 3.0 percent of the respondents 
felt that the distribu�on of cash for construc�ng toilets, 
hand pumps, etc and the distribu�on of LPG/kerosene 
were less used op�ons for luring electors in urban areas. At 
the division level, a higher propor�on of urban 
respondents from the Bengaluru division felt cash was 
distributed to women through SHG, distribu�on of 
accessories such as bangles, and purse for women, 
organising spor�ng events and distribu�on of TV and 
radio among small groups or schools was used to lure 
voters. A higher percentage of urban respondents from 
Belagavi felt liquor (10.9 percent) and food packets (6.4 
percent) were the means used by poli�cal par�es to lure 
electors.

Respondents were further elicited about different types of 
inducements that were used in the last elec�ons and their 
views are presented in Table 7.2. In rural areas, a higher 
propor�on of respondents reported that liquor (7.4 
percent) was distributed in the last elec�ons by individuals 
or poli�cal par�es followed by the distribu�on of food 
packets (4.8 percent) and cash to women through SHG 
(4.6 percent). While less than 3.0 percent of the 
respondents felt organising sports events, distribu�on of 
TV, radio etc., among small groups or schools were used as 
inducements to lure electors during the last elec�ons. At 
the divisional level, a higher propor�on of rural 
respondents from the Bengaluru division felt cash was 
distributed to women through SHG, organising sports 
events and distribu�on of TV, radio etc., among small 
groups or schools, was used to lure voters. A higher 
percentage of rural respondents from Belagavi felt liquor 
(16.6 percent) and food packets (10.0 percent) were the 
common means used by poli�cal par�es to lure electors.

147NOTHING LIKE VOTING I VOTE FOR SURE

KAP BASELINE SURVEY 2023



Table 7.2: Percentage of Respondents who felt that the following Types of Inducements were used to Lure Voters 
during the Elec�on (in percent)

Details Belagavi Bengaluru Kalaburagi Mysuru Total

RURAL

Distribu�ng cash among 4.6 7.7 3.1 2.0 4.6
women through SHG

Funding of Local Clubs to organise  2.6 4.3 1.2 1.6 2.6
cricket / football matches

Distribu�ng TV, Radio, Projector etc..  1.8 3.4 1.4 1.6 2.2
for small groups/communi�es/schools 

Distribu�ng purses, bangles and  4.2 4.8 2.4 2.7 3.7
vanity case to women   

Distribu�ng Liquor 16.6 5.8 3.3 2.9 7.4

Distribu�ng food packets 10.0 4.8 2.2 1.3 4.8

Distribu�ng coupons for free  2.0 3.8 2.6 1.8 2.7
Diesel, Petrol, LPG, Kerosene 

Distribu�ng cash for the construc�on 1.3 2.5 1.2 1.1 1.6 
of toilets, hand pumps and buying 
mobile phones and Laptops 

URBAN 

Distribu�ng cash among  4.5 10.7 3.8 2.0 6.3
women through SHG 

Funding of Local Clubs to organise  3.0 6.1 3.8 1.8 4.1
cricket / football matches  

Distribu�ng TV, Radio, Projector etc., 1.3 5.2 2.7 1.8 3.2
for small groups/communi�es/schools 

Distribu�ng purses, bangles 4.5 7.6 3.4 2.2 5.1 
and vanity cases to women 

Distribu�ng Liquor 10.9 4.1 2.7 1.7 5.0

Distribu�ng food packets 6.4 6.2 3.1 1.8 4.8

Distribu�ng coupons for free  1.9 3.4 3.1 1.5 2.5
Diesel, Petrol, LPG, Kerosene  

Distribu�ng cash for the construc�on 1.3 3.8 1.9 0.9 2.3 
of toilets, hand pumps and buying  
mobile phones and Laptops  
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During the last elec�on, the Elec�on Commission visited several states and felt that Money and Muscle power was 
dominant among poli�cal par�es. It felt it was quite high and increasing over a while. To assess the situa�on in Karnataka, 
respondents were asked about the use of money/muscle power by candidates/poli�cal par�es during the last elec�ons 
and Table 7.3 captures their views regarding it. As much as 8.1 percent of the respondents felt the presence of money/ 
muscle power used either by the candidates or poli�cal par�es during the last elec�ons. Such presence was more felt by 
urban respondents (8.5 percent) than rural respondents (7.6 percent). Further, a higher propor�on of respondents from 
the Belagavi division (10.2 percent) reported the existence of muscle/money power during the last elec�ons while such 
ac�vi�es were observed least in the Mysuru division (5.2 percent). Further, rural respondents from the Mysuru division 
(6.3 percent) reported the least presence of money/muscle power by candidates/poli�cal par�es during the last 
elec�ons followed by Kalaburagi (7.1 percent), Bengaluru (7.4 percent) and Belagavi (9.5 percent). While, the existence 
of muscle/ money power during the last elec�ons was highest among respondents from the urban areas of Belagavi (10.9 
percent) followed by Bengaluru (10.3 percent), Kalaburagi (6.1 percent) and Mysuru division (6.3 percent).

Table 7.3: Views by the Respondents about the Presence of Money/Muscle Power by Candidates/Poli�cal Par�es 
during the Last Elec�ons (in percent)

Details Rural Urban Total

Belagavi 9.5 10.9 10.2

Bengaluru 7.4 10.3 9.1

Kalaburagi 7.1 6.1 6.8

Mysuru 6.3 4.2 5.2

Total 7.6 8.5 8.1

Rallies and campaigns are organised by poli�cal par�es and it is an opportunity for candidates to persuade voters. To 
understand to what extent ci�zens par�cipate in such rallies or campaigns, a ques�on was asked if the respondents were 
par�cipa�ng and if so who would bear the cost towards par�cipa�ng in such events. Table 7.4 presents the respondents’ 
level of par�cipa�on during elec�on campaigns organised by their candidates/poli�cal par�es. Overall, less the 13.6 
percent of the respondents are reported to have a�ended the rallies organised by candidates/poli�cal par�es. It was 
16.3 percent of respondents from rural areas who have a�ended rallies organised by candidates/ poli�cal par�es while it 
was only 11.1 percent in urban areas. Further, at the division level, a higher percentage of respondents from Belagavi 
(18.2 percent) reported having a�ended poli�cal rallies organised by poli�cal par�es while it was lowest in the Mysuru 
district (10.2 percent). Though urban par�cipa�on was rela�vely less, in the Belagavi division nearly 19.5 percent 
par�cipated and in the rest of the divisions’ par�cipa�on rate of around 8 percent to 10 percent was seen. In rural areas, it 
is the same percentage of respondents par�cipated across divisions, except in Mysore, where the par�cipa�on rate was 
smaller.

Table 7.4: Percentage of Respondents who Par�cipated in Rallies Organised by Candidates/Poli�cal Par�es (in 
percent)

Details  Rural Urban Total

Belagavi 17.0 19.5 18.2

Bengaluru 16.3 9.9 12.5

Kalaburagi 17.3 6.9 13.7

Mysuru 14.3 6.8 10.2

Total 16.3 11.1 13.6
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Table 7.5: Percentage of Respondents’ Expenses for Par�cipa�ng in the Rallies (in percent)

 Belagavi Bengaluru Kalaburagi Mysuru Total

   RURAL

Own Expenses 44.1 62.3 56.5 68.8 57.2

Organising Party 55.9 37.7 43.5 31.2 42.8

 100.0 100.0 100.0 100.0 100.0

   URBAN

Own Expenses 49.0 38.5 55.6 75.7 49.6

Organising Party 51.0 61.5 44.4 24.3 50.4

 100.0 100.0 100.0 100.0 100.0

   TOTAL

Own Expenses 46.7 51.3 56.3 71.3 54.0

Organising Party 53.3 48.7 43.7 28.7 46.0

 100.0 100.0 100.0 100.0 100.0

Expenses incurred by respondents for a�ending the rallies are captured in Table 7.5. It is observed that a majority of the 
respondents have spent their own money (54.0 percent) to par�cipate in rallies while 46.0 percent of the respondents 
said the expenditure was incurred by the organising par�es. A higher propor�on of respondents from the Mysuru 
division (71.3 percent) reported having incurred their own expenses for par�cipa�ng in the rallies while it was lowest 
among those from the Belagavi division (46.7 percent). A similar picture across divisions is no�ced in rural and urban 
areas.

7.3 Conclusions

This chapter aims to address the issue of inducement during elec�ons. Respondents’ view towards inducement ac�vi�es 
and the use of money/muscle power is captured here and the main conclusions are as follows:

• A mere 5.3 percent of total respondents reported the incidence of inducement-related ac�vi�es during elec�ons. 
A higher percentage of respondents from rural areas (5.8 percent), as compared to urban respondents (4.7 
percent), reported the use of inducement-related ac�vi�es for influencing voters during the previous elec�on. A 
higher propor�on of respondents from Belagavi division (8.7 percent) reported such inducement-related ac�vi�es. 

• A rela�vely higher percentage of respondents (8.1 percent) experienced the use of money/ muscle power by 
candidates/poli�cal par�es during the previous elec�ons. Such incidents were experienced by a higher propor�on 
of urban respondents (8.5 percent) as compared to rural respondents (7.6 percent).

• Both in Rural and Urban areas, respondents from the Belagavi division experienced more money/muscle power 
and Mysore division respondents experienced the least.

• To persuade voters, rallies are organised by candidates/poli�cal par�es, and only 15 percent of total respondents 
reported having a�ended such rallies. Par�cipa�on was rela�vely more by rural respondents as compared to those 
from urban areas.

• At the Division level, a higher percentage of respondents from the Belagavi division have par�cipated (18.2 
percent) and respondents from the Mysore division (10.2 percent) par�cipated less in such ac�vi�es.

• Expenditure towards par�cipa�ng in the rallies was borne by the respondents in nearly 50 percent of the cases.

• Respondents viewed that the distribu�on of liquor, food packets and money through Self-Help Groups was the 
most common way of luring voters during the last elec�ons.
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8.1 Introduc�on

To get going with the elec�ons, the Commission on 17th July 2020, sought views/sugges�ons of Na�onal/State Poli�cal 
Par�es and based on the views/sugges�ons broad guidelines have been framed concerning key ac�vi�es of the conduct 
of elec�ons, for General Elec�ons as well as for bye-elec�ons during the COVID-19 period. Important broad Guidelines 
to be followed during the en�re elec�on processes are:

a. Every person shall wear a face mask during every elec�on-related ac�vity

b. At the entry of premises, thermal scanning of all persons, availability of sani�zer, soap and water

c. Social distancing to be maintained

d. As far as prac�cal, large halls are to be iden�fied and u�lised to ensure social

e. Distancing norms

f. An adequate number of vehicles to be mobilised for movement of polling and security personnel to ensure 
compliance with COVID-19 guidelines

g. Gloves to be used while handling EVM/VVPAT

h. Alloca�ng only 1000 electors to a polling sta�on

i. Allowing COVID pa�ents who are quaran�ned to cast their vote at the last hour of the poll day

j. Allowing postal ballot for aged, PwDs, COVID-posi�ve /suspect pa�ents etc
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and Rajarajeswari Nagar and Sira Assembly cons�tuencies 
from Bangalore division, where bye-elec�on during 2020 
and 2021 was held. Ques�ons about knowledge of 
protocols, the source through which the electors got the 
informa�on about the protocols if the polling sta�ons 
followed the precau�onary measures during the elec�on 
etc., were asked as a part of the KAP survey. This chapter 
presents the views of the electors on COVID-19 
protocols.

Based on the broad guidelines, a detailed COVID-19-
related comprehensive plan is prepared at the District and 
AC levels in consulta�on with the respec�ve Nodal Health 
Officers of district and AC. Cases, where more than one 
district is involved in such plans, the norms are prepared by 
the Returning Officer of the Cons�tuency in coordina�on 
with the concerned DEOs.

To understand the elector’s awareness about the 
guidelines designed by the Elec�on Commission, five 
polling sta�ons were chosen viz., Sindgi from Belgaum 
division, Maski and Basavakalyana from Kalburgi division 

8.2 Awareness of Bye Elec�ons during 2020 - 2021

Awareness of Bye elec�ons among respondents in their assembly cons�tuencies is presented in Figure 8.1. Only about 
72.4 percent of those respondents from 5 polling sta�ons were aware of the Bye elec�ons in their assembly 
cons�tuency. Surprisingly, 87.7 percent of the rural residents from these 5 pooling sta�ons were aware of the bye-
elec�ons as compared to 65.7 percent of urban respondents from these cons�tuencies.

Further, respondents from these five polling sta�ons were asked if they voted in the bye-elec�ons and the results are 
presented in Table 8.1. It is observed that 93.8 percent of the respondents had par�cipated in the elec�on while 6.2 
percent of them had not voted. As expected, a lower percentage of the urban respondents from urban areas (92.9 
percent) par�cipated in the elec�on as against 95.3 percent of the rural respondents.

Table 8.1: Percentage of Respondents who par�cipated in the Elec�on (in percent)

Details Rural Urban Total

Voted in the Elec�on 95.3 92.9 93.8

Not Voted 4.7 7.1 6.2

 100.0 100.0 100.0
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contrary, awareness about temperature checking is higher 
in urban areas than in rural areas. About 86.4 percent of 
the urban respondents reported checking temperature 
was one of the Covid-19 Protocol during the elec�on as 
against 68.2 percent of those from rural areas. Rural 
respondents were more aware of social distancing as a 
Covid-19 protocol during the elec�on compared to urban 
respondents.

Further, the source of informa�on about the protocol is 
presented in Figure 8.2. Compared to urban respondents 
(53.8 percent), voters from rural areas (72.0 percent) got to 
know about the protocol during elec�ons through 
television. While 42.9 percent of the urban and 27.1 
percent of the rural respondents the informa�on 
regarding protocol was shared by BLO. On the other hand, 
about 29 percent of the respondents from urban and rural 
areas received informa�on regarding protocol during the 
elec�on through local community leaders. Poli�cal par�es 
also played a role in popularising the COVID-19 protocols 
though the percentage was less compared to other 
sources i.e., about 10.9 percent of urban respondents and 
16.8 percent of the rural respondents got to know about 
COVID-19 protocol through poli�cal par�es.

8.3 Awareness of COVID-19 Protocol in the Last 
Elec�on during the Pandemic

Awareness about the COVID-19 protocol was spread to 
the ci�zens through Electoral Literacy Clubs. Students 
were asked to take Prabhat Peri and spread the protocol 
and were also requested to visit the house and inform the 
electors about the precau�ons to be taken during the 
vo�ng. Table 8.2 captures the extent of awareness among 
respondents regarding COVID-19 protocol during bye-
elec�ons. As high as 97.9 percent of the respondents 
reported that they are aware that wearing a mask is 
compulsory, 89.3 percent of them were aware that 
maintaining social distancing and 85.2 percent of them 
informed that they were aware that washing hands and 
use of sani�ser is another essen�al COVID-19 protocol 
during elec�ons. Though checking the temperature is an 
equally essen�al requirement to par�cipate in the elec�on 
during COVID-19, only 79.7 percent of the respondents 
were aware of it. Further, a cent per cent of the rural 
residents knew that wearing a mask was mandatory as 
part of the COVID-19 Protocol during the elec�on while it 
was 96.7 percent in the case of urban respondents. 
Possibly the ELCs in rural areas played a role. On the 

Table 8.2: Percent of Respondents knew about COVID-19 Protocol during the Elec�on (in percent)

Details  Rural Urban Total

Wearing mask 100.0 96.7 97.9

Temperature check 68.2 86.4 79.7

Washing hands or using sani�sers 79.4 88.6 85.2

Social distancing 90.7 88.6 89.3
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To check if the COVID-19 protocols are followed at the polling sta�ons, we asked the respondents who voted during the 
Bye elec�ons if they have seen markings on the ground, availability of soap, sani�ser, masks and thermal screening 
before entering the polling booth. Table 8.3 captures the respondents’ view if the polling sta�ons followed these 
precau�onary measures. Overall, 94.9 percent of the respondents reported that there were markings on the ground 
indica�ng the place to stand in a queue while 81.3 percent, 87.5 percent, 86.4 percent and 86.4 percent reported soaps 
and water was available to wash hands, sani�sers, masks and thermal screening respec�vely in the polling booth as 
precau�onary measures for COVID-19. Whereas 2.9 percent, 3.3 percent, 1.8 percent and 2.9 percent respondents 
were not aware of the arrangements regarding markings on the ground indica�ng the place to stand in a queue, 
availability of soaps and water, sani�sers, masks and thermal screening in the polling booth as precau�onary measures 
for COVID-19.

Table 8.3: Whether the Polling Sta�on had the Precau�onary Measures Associated with COVID-19 ( percent of 
Respondents)

 Rural Urban Total

 Markings on the ground to know where to stand in the queue

Yes 93.1 95.9 94.9

No 3.9 1.2 2.2

Don't know 2.9 2.9 2.9

 Availability of Soap and Water

Yes 74.5 85.4 81.3

No 21.6 11.7 15.4

Don't know 3.9 2.9 3.3

 Availability of Sani�ser

Yes 89.2 91.2 90.5

No 9.8 6.4 7.7

Don't know 1.0 2.3 1.8

 Availability of Masks

Yes 85.3 88.9 87.5

No 11.8 8.2 9.5

Don't know 2.9 2.9 2.9

 Thermal Screening at the Polling Sta�on

Yes 85.3 87.1 86.4

No 11.8 9.9 10.6

Don't know 2.9 2.9 2.9
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Further, the Elec�on Commission had tried to inform the ci�zens in the places where bye-elec�ons were held through 
hoardings, tom-tom, and pamphlets informing that those who were infected with COVID-19, senior ci�zens and PwDs 
could vote from the house through postal ballot by filling Form 12D. Awareness regarding such a facility was captured 
from respondents and is presented in Figure 8.3. It can be observed that only 21 percent of the respondents from the 
above 5 polling sta�ons were aware of cas�ng votes using postal ballot for COVID suspect/affected persons. While a 
majority (79 percent) did not know about the availability of such a facility. Among those who were aware, only 3 percent 
of the respondents have made use of such a facility while 18 percent of them have not used the facility.

8.4 Conclusions

This chapter addresses the awareness about the COVID-19 protocols to be followed during bye-elec�on. To understand 
the awareness of the ci�zens about COVID-19 protocol, 5 assembly cons�tuencies where bye-elec�ons were held 
during 2020 and 2021 were chosen. The main conclusions are as follows:

• A higher propor�on of rural residents (87.7 percent) from the selected 5 Assembly cons�tuencies were aware of 
the by-elec�ons as compared to urban respondents (65.7 percent).

• Among the respondents who were aware about the by-elec�ons, 93.8 percent of respondents had par�cipated in 
the elec�on, again with a higher percentage of par�cipa�on recorded from rural areas.

• Among the protocols to be followed as part of COVID-19, awareness about wearing a mask was highest (97.9 
percent of the respondents being aware) followed by social distancing (89.3 percent) and washing hands or use of 
sani�zer (85.2 percent).

• Knowledge about thermal screening was rela�vely lower as compared to other protocols, with awareness of this 
measure being higher among urban residents.

• Television, followed by campaigns conducted by Booth Level Officers, were the main sources of informa�on 
regarding the protocols.

• A majority of those who voted felt that protocols were adhered to in the polling sta�ons.

• Less than a quarter of the electors were aware of the facility of cas�ng votes using postal ballots for senior ci�zens, 
PwDs (Persons with Disabili�es) and COVID suspects/affected persons. However, only a small percentage (14.2 
percent) of those who were aware had made use of this facility.
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9.1  Introduc�on

Democracy ul�mately drives their legi�macy from par�cipa�on of engaged ci�zens. Vo�ng is a ma�er of free will of the 
elector and this poli�cal par�cipa�on reflects democra�c engagement. In this regard, Elec�on Commission of India aims 
to conduct the KAP Baseline Survey in the state to iden�fy the gaps in the level of knowledge, a�tude and prac�ces 
regarding registra�on and electoral par�cipa�on so as to design campaign by addressing the limita�ons and 
impediments for further improvement in the electoral process and management.

The Quan�ta�ve Survey undertaken provides general scenario concerning electoral processes. In addi�on to the macro 
picture about the knowledge, a�tude and prac�ces, qualita�ve component to the survey in the form of Focused Group 
Discussions was conducted to compliment the above endeavour through a well constructed ques�onnaire that is 
a�ached in the appendix. This a�empt was specifically targeted to grapple the needs of different sec�ons of the society 
and their sugges�ons to improve electoral par�cipa�on through targeted interven�ons. In total, 45 FGD's (Focus Group 
Discussions) were conducted in each Assembly Cons�tuency across four administra�ve divisions of the state of 
Karnataka viz. Belagavi, Bengaluru, Kalaburgi and Mysuru with 11, 16, 8 and 10 FGDs respec�vely. These discussions 
included Youth, Women, Scheduled Caste, and Persons with Disability communi�es, in all administra�ve divisions, as the 
par�cipants. These par�cipants were posed ques�ons concerning elec�on-related knowledge, a�tude, prac�ces, 
available services from the Govt, and SVEEP ac�vi�es carried out in the last legisla�ve assembly elec�ons, to assess the 
level of understanding about the electoral process, in general, among specific groups and also to ascertain the hindrances 
faced by them. These groups have been targeted as it represents marginalized groups, civil society who cons�tutes a 
major voice for sustainable democracy. A sustainable na�on requires huge young minds as it provides an impetus to lay 
the founda�on for a be�er future.
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2. What are the electoral registra�on processes in your 
village? Whom should be met and where? What are 
the disadvantages? What are your sugges�ons to 
improve the registra�on process?

• In most villages in this division, awareness exists 
regarding the registra�on process although the level 
of awareness varies with districts. Local Panchayats 
disseminate informa�on through Dangura for 
Vishesha Nodani Abhiyana (Special Enrolment Drive).

• Most FGD members were aware that either 
Anganwadi workers or schools teachers (BLOs) collect 
the applica�on, along with proper documents, for the 
registra�on. Further, the applica�on forms along with 
documents are submi�ed to the Taluk Elec�on Officer 
(Tahsildar Office). Subsequently, a�er about three 
weeks, voter IDs would be distributed through the 
BLOs.

• About 20 percent of respondents opined that BLOs 
commit delay in distribu�on of the voter IDs even a�er 
he/she receives the cards from the taluk elec�on 
office. Such delays are more frequent with respect to 
school teachers than with Anganwadi workers.

• Further, it was also felt that Anganwadi workers 
distribute the cards more efficiently (door to door), 
while schools teachers ask applicants to collect the IDs 
from the schools.

• No middlemen were reported to be involved in the 
registra�on process in Bengaluru rural division. 
However, in urban Bengaluru, the presence of 
middlemen was reported.

• Respondents suggested that BLOs have to make door-
to-door visits at least twice or thrice in a year to make 
people aware about registering for the Voter Ids.

• It is also suggested that adver�sements with respect 
to registra�on should be increased to encourage 
people to get registered.

• In Bengaluru City, respondents themselves should 
register in the voter’s list.

3. Are you aware that now registra�on can be done 
si�ng at home through APP developed by Elec�on 
Commission? Do you feel that APP is be�er for 
registra�on process or earlier mechanical way of 
filling the registra�on?

• In rural areas, there is a lack of awareness regarding 
registra�on through the mobile app. However, in 
urban areas, there is an increasing awareness 
regarding the use of apps for the registra�on process 
since it is simpler and easier as compared to the offline 
method.

Today, India is demographically transi�oning with the 
presence of youth bulge in our popula�on pyramid. Youth 
are primarily first-�me voters and also cons�tute largest 
number of non registered popula�on who would be 
associated with electoral process for a longer dura�on. In 
Karnataka, Youth popula�on size stands at 2.12 crores 
making the state have favourable demographic dividend 
provides an opportunity to understand the aspira�ons and 
concerns of this popula�on as ballot is an important 
catalyst in their hands to reform the system and bring 
transforma�onal change in the poli�cal system. Therefore 
it is significant to understand this age cohort (16 - 35 years) 
so as to improve electoral par�cipa�on of these young 
fresh minds. Women cons�tute half of the world's 
popula�on but con�nue to be considered as secondary 
class ci�zens due to their socializa�on. Therefore, it is 
necessary to address their hindrances for electoral 
par�cipa�on and make aware of their democra�c rights as 
it helps challenge conven�ons and gender roles and 
increase voter turnouts as it empowers them through their 
choices. Further, SC Community is represented as they are 
rela�vely more marginalized due to social structures that 
subjugate them to pressures and an�social elements. 
Making their voices heard through electoral par�cipa�on 
can upli� the community in general in favour of their 
interests and helps achieve greater inclusion at the 
poli�cal level. In addi�on, civil society members especially 
Non-Governmental Organiza�ons, Social Ac�vists were 
included for FGD's as they represent the fourth estate of 
democracy for their cr i�cal  par�cipa�on.  The 
observa�ons from these FGD's conducted across 
divisions are presented division wise as it highlights 
dis�nct issues and concerns as there are sharp varia�ons/ 
opinions observed across these divisions on certain issues.

One of the most significant and appreciable ini�a�ve 
taken by the honourable Elec�on Commission of India is 
the inclusion of the most marginalized in the democra�c 
process. The campaign that focussed on 'No Voter is Le� 
Behind' provided a special focus on inclusion of persons 
with disability by crea�ng an enabling environment for 
them to vote. The observa�ons from these FGDs are 
presented division-wise as they highlight dis�nct issues 
and concerns and sharp varia�ons/opinions observed 
across these divisions on certain issues. To capture these 
and avoid any aggrega�on, FGD's are detailed below as 
per the divisions.

9.2 FGD  for  Bengaluru Division

1. Are you aware of the registra�on process to get 
yourself registered in the voters list?

• In all FGDs conducted in Bengaluru division, it was 
observed that respondents of Kolar district were 
aware about the process to get registered in the voters 
list. Compara�vely, Bengaluru city’s PwDs had a lower 
level of awareness.

• Gram Panchayats has taken ini�a�ves to encourage 
registra�on.
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• In some wards, Anganwadi workers are BLOs while in 
some other wards, school teachers were the BLOs. 
Respondents men�oned Anganwadi workers have 
been more effec�ve in their work as BLOs.

6. How was your overall experience about voter 
registra�on and awareness campaign during the last 
elec�on compared to earlier experiences?

• As compared to experiences in the previous elec�ons, 
respondents’ experiences with respect to registra�on 
and awareness campaigns have slightly improved. But, 
in urban Bengaluru, such changes have not been 
experienced.

• The use of social media for adver�sements by the 
Elec�on Commission has increased but registra�on-
related informa�on is yet to reach all people.

• Respondents noted that the electoral process has 
improved through the use of social media, and the use 
of this channel has also increased awareness regarding 
registra�on and turnout.

4. What are all the ac�vi�es conducted by your 
GP/administra�on to create awareness about 
registra�on?

• Among the campaign modes, the use of Dangura for 
Special Enrolment Drive is the most popular. But, in 
Bengaluru city, people have not come across such 
ac�vi�es. Instead, loudspeakers are used to create 
awareness in a few areas.

• Most schools in the division’s cons�tuencies have 
organised Jathas and Prabhathpheris to make people 
aware regarding the registra�on. However, in 
Bengaluru city, respondents said that the number of 
such events was low, and that quite a few awareness 
campaigns were conducted using school children.

5. Whether BLO visited home/local Anganawadi 
workers informed about voter registra�on/local 
Panchayat organized any special programme to 
register votes

• Most par�cipants (>80 percent) of the FGDs of 
Bengaluru division informed that BLOs had visited 
their homes. In Bengaluru city, about 70 percent of 
respondents informed that BLOs had visited their 
home.

• More and targeted adver�sements should be placed 
for crea�ng awareness among PwDs

8. Has there been any awareness programme for the 
voters? How did you get to know? What have you 
learnt? How should it be improved?

• Respondents said that were aware of various 
programmes for voters. Voter’s awareness has been 
created by use of TV, Radio, Newspapers, Social 
Media, movies, pamphlets, elec�on rallies etc.

• Respondents opined that vo�ng plays a very 

7. Have you seen adver�sement on registra�on drive in 
TV, Radio, etc., Any sugges�on for improvement in 
the adver�sement

• A few respondents of the FGDs men�oned that they 
had been exposed to adver�sements on registra�on 
drive in TV, Radio, etc.,

• Adver�sements on registra�on are fewer in number as 
compared to those on vo�ng

• It  was suggested that  campus ambassador 
programmes in colleges should be strengthened, and 
that there should be more awareness campaigns
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11. What is appropriate for cas�ng vote – Paper or EVM 
machine? Why? How do you ensure your vote has 
been appropriately casted?

• Respondents felt that EVMs help in ge�ng accurate 
results as compared to paper votes

• All respondents agreed that the EVM machine is the 
best because it saves �me, money, and labour. 
Addi�onally, it is more accurate when compared to 
vo�ng on paper ballots

• Voters feel happy that they can confirm their vo�ng 
decision through the VVPAT

• FGD par�cipants said that while chea�ng may occur 
during the coun�ng process in paper vo�ng, this is not 
possible in EVMs

12. Whether bribes or undue advantages offered during 
the last elec�on? What are the forms of bribes given? 
How the same affected the vo�ng in your area?

• Bribing is a common phenomenon that is seen in all 
elec�ons. Bribe is given in the form of cash, non-veg 
food, liquor, Saree for women, funds for SHGs etc.

• GP and ZP elec�ons have higher levels of bribery 
followed by MLA, TP and MP elec�ons. Par�cipants 
however said that although people collected bribes, 
they cast their votes in favour of their preferred 
candidate.

• Bribes are clearly aimed at the poor and wage labour. 
As a result, many low-income people believe that 
vo�ng en�tles them to money from poli�cal par�es.

• Respondents said that economically poor candidates 
with goodwill are unable to win elec�ons due to the 
bribing of voters.

13. Are you aware that Aadhar should be linked with EPIC 
card? Do you think this would reduce corrup�on

• Respondents felt that Aadhar-EPIC linkage can 
effec�vely be used in curbing malprac�ces such as 
double vo�ng.

• This linkage would also prevent corrup�on and 
improve transparency.

14. What are your sugges�ons for fair and be�er 
elec�on?

• Increasing transparency in the electoral process 

• Spreading awareness among the common people 
regarding the importance of vo�ng in a democra�c 
setup

• Making vo�ng a fundamental duty

• Try to prevent malprac�ces that would adversely 
affect the true spirit of elec�ons.

important role in na�on building. They felt that 
registered individuals should not be absent for vo�ng, 
that every vote counts, that vo�ng is a right and duty 
etc.

• As part of mul�ple voter educa�on programmes, 
informa�on was being disseminated through posters, 
TV, radio, and newspapers. Respondents could also 
recollect some slogans and messages that EVMs are 
good.

• Awareness should be provided not only through film 
actors but also by involving social ac�vists, sport 
persons, achievers etc.

9. The low or high electoral turn out is reported in your 
area during the last general assembly elec�on? What 
could be the reason for the same and what are your 
sugges�ons to improve or retain the high electoral 
turnout?

• A larger number of adver�sements in different media 
has boosted voter turnout.

• Migra�on is the major reason for low turnout. People 
of Kolar district go to Bengaluru for labour work. They 
are unable to afford the travel to their polling centres 
for general elec�ons and state elec�ons although it 
was observed that they travelled to cast their votes in 
the Gram Panchayat elec�on as the GP elec�on 
candidates met the travel expenses and also provided 
some allowances. Hence, turnout is higher in the GP 
elec�on as compared to MLA and MP elec�ons.

• In Bengaluru city, lower registra�on, pre-occupa�on 
of registered voters, and high traffic while reaching the 
polling sta�ons were reported as reasons for lower 
turnout.

• FGD par�cipants suggested that vo�ng in all elec�ons 
should be made compulsory. Those who failed to vote 
in successive elec�ons should be denied government 
facili�es/benefits.

10. What are the impacts of cas�ng vote? Why should we 
cast vote? What are the facili�es required on the day 
of elec�on? Reflect on both present condi�ons as 
well desirable atmospheres.

• Elec�on of a good and able candidate

• Suitable government can be formed

• Democra�c setup is maintained

• Development and stability can be ensured.

• Respondents noted the availability of most of the 
facili�es such as wheelchair, ramp, Drinking water, 
toilets, sign marks, transport facili�es and other 
important facili�es at the polling sta�ons on Elec�on 
Day.

• It was felt that people who travelled across long 
distances to cast their votes should be paid travel 
allowance.
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• Such a prac�ce is harmful to the spirit of democracy, 
and nullifies the en�re objec�ve of conduc�ng 
elec�ons. Strict vigilance and rigorous a�en�on 
should be paid by the authori�es to prevent such 
prac�ces and to ensure transparency.

16. What �me of the day is best for women to vote? What 
addi�onal measures the authori�es should take to 
facilitate women to vote in large numbers?

• A�ernoons are considered as the best �me for vo�ng 
for women.

• Ensuring a separate Queue for women, making special 
arrangements for the aged, sick and pregnant women 
would facilitate their par�cipa�on in large numbers.

15. Offering of money or gi�s or other form of materials 
to influence the members of women self help group is 
o�en heard. What is the experience in your area? 
Why poli�cal par�es do this? What is the common 
understanding among women in accep�ng these 
undue materials? Should this be stopped and what are 
your sugges�ons to stop this?

• Poli�cal par�es engage in such prac�ces in order to 
gain poli�cal advantage over their rival par�es and to 
increase their vote share.

• Women, specifically homemakers, fall prey to such 
prac�ces since they seek to improve the condi�ons of 
their household, and also lack awareness about the 
significance of the vo�ng process.

18. What is the awareness campaign you found effec�ve 
during the last assembly elec�ons? 

• It was found out that involving public representa�ves, 
film actors, noted celebri�es, sports personali�es, 
social workers etc. can encourage people to cast their 
votes. 

 17. What forms or modes of registra�on is be�er and 
which are the technological solu�on you found be�er 
(app, website etc)? Why? Do you know about campus 
ambassador program? Was there a program in your 
college and what is your opinion on the side program?

• App based registra�ons were favored by the youth 
especially by college students.

• A majority of the college students were aware of the 
Campus ambassador program meant for the students.

• Awareness programmes were conducted in colleges 
and students felt that such programmes must be 
conducted on a regular basis.
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22. What is your sugges�on for elec�on commission of 
Karnataka to facilitate youth to vote in large 
numbers?

• College level awareness needs to be provided

• Vo�ng has to be made compulsory

23. Whether the surveyors/Govt. officials visited your 
houses to conduct door to door survey of PwD 
voters?

• In all FGDs, respondents noted that only VRWs 
conducted door-to-door survey of PwD voters.

• In Bengaluru city, respondents could not recollect the 
conduct of door-to-door survey of PwDs.

24. Have you seen the voter guide brochures for visually 
challenged using Braille script? If yes, what are your 
responses or sugges�ons?

• In all FGDs of Bengaluru division, only a few 
par�cipants reported having seen or being aware of 
voter guide brochures that use Braille Script.

25. Have you received Post cards and Le�ers  in Braille 
script containing electoral message including Details 
of date and �ming of poll? What are your response/ 
sugges�on to it?

• None of the respondents was aware of the Braille 
postcards and le�ers. FGD par�cipants felt that 
awareness should be created in this regard
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19. Do you have electoral electricity club in your college? 
During last one year any program was conducted as a 
part of ELC? What were the ac�vi�es of ELC? Was it 
helpful?

• In most colleges, such clubs were formed. However, 
respondents felt that the club’s ac�vi�es must be 
conducted regularly and not occasionally.

• Ac�vi�es such as debate compe��ons, slogan wri�ng, 
wall magazine etc. were conducted as part of the club.

• The ac�vi�es were indeed helpful in crea�ng 
awareness about elec�ons and vo�ng process.

20. As per your observa�on what inhibited the youth to 
vote in the last elec�on? What encouraged the youth 
to vote in the last elec�on?

• Lack of registra�on on the part of youth was a major 
reason for non-vo�ng.

• In contrast, the implementa�on of promo�onal 
ac�vi�es by involving film actors, sportspersons and 
celebri�es encouraged the youth to vote in the last 
LSE.

21. Who should be made as an ambassador to reach 
youth with effec�vely at the local level?

• Sportspersons, film stars, celebri�es, young business 
leaders must be involved as ambassadors to reach out 
effec�vely at the local level.



28. Have you make any calls for 1950 Helpline asking any 
assistance or support to get yourself registered or 
reaching polling sta�on etc? If yes, what was the 
experience?

• None of the FGD par�cipants had used the helpline, 
and only a few par�cipants were aware of this facility.

29. Do you know about the special ambassadors from 
PwD Community designated by the elec�on 
commission during last elec�ons? Can you name the 
few? Was there any influence by those ambassadors 
on PwD?

• Less than 20 percent of PwD respondents were aware 
of special ambassadors from the PwD community.

• Respondents did not perceive a difference with 
respect to the polling sta�ons which were handled by 
PwDs. Respondents said that they felt proud for to be 
vo�ng in such sta�ons manned by PwDs.

26. Was there a wheelchair facility at the polling sta�ons? 
Whether staffs were coopera�ve? How was the 
experience?

• All respondents of Bengaluru FGD said that the facility 
of Wheelchair was available in polling sta�ons.

• About 80 percent of the FGD respondents were happy 
with the coopera�on received from staff at the polling 
sta�on.

27. Have you used PwD app for any assistance or support 
to get yourself registered or reaching polling sta�on 
etc? if yes, what was the experience? 

• None of the FGD par�cipants was aware of the PwD 
app
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• FGD par�c ipants  were  aware  that  V i l l age 
Rehabilita�on Workers (VRW) at village level also 
collected the required documents from PwDs and 
submi�ed the applica�ons and suppor�ng documents 
to the BLO, with the intent of helping the PwDs to 
register in the voters list.

• Respondents felt that BLOs need to make door-to-
door visits at least twice or thrice in a year to mo�vate 
people to register for the Voter Ids.

• It was also suggested that adver�sements rela�ng to 
voter registra�on should be increased.

3. Are you aware that now registra�on can be done 
si�ng at home through APP developed by Elec�on 
Commission. Do you feel app is be�er for registra�on 
process or earlier mechanical way of filling the 
registra�on? 

• In rural areas, there is a lack of awareness regarding 
registra�on through the mobile app. However, in 
urban areas, there is an increasing awareness 
regarding the use of apps for the registra�on process 
since it is simpler and easier as compared to the offline 
method.

4. What are all the ac�vi�es conducted by your GP / 
administra�on to  create  awareness  about 
registra�on?

• In most villages of Kalaburagi division, GPs have 
conducted various ac�vi�es to create awareness 
regarding registra�on. Among these ac�vi�es, Jatha 
(fair)/ Prabhatpheri (morning rounds) by school 
children were the most popular ac�vity.

• Most schools had organised Jathas and Prabhatpheris 
to create awareness among people regarding the 
registra�on.

9.3 FGD for Kalaburagi Division

1. Are you aware of the registra�on process to get 
yourself registered in the voters list?

• In Kalaburagi division, members of the Focus group 
discussions were aware of the process to get 
registered in the voters list.

2. What are the electoral registra�on processes in your 
village? Whom should be met and where? What are 
the disadvantages? What are your sugges�ons to 
improve the registra�on process?

• In most villages of Kalburgi division, people learnt 
about the registra�on process through the Panchayat 
Gram sabha (during the immediate months before 
elec�ons) .  Further,  Panchayat disseminates 
informa�on as part of the Vishesha Nondani Abhiyana 
(special enrolment drive).

• Most FGD par�cipants were aware that either 
Anganwadi workers or school teachers (BLOs) collect 
applica�ons, with proper documents, for the 
registra�on. Further, the applica�ons, along with the 
documents, are submi�ed to the Taluk Elec�on Officer 
(Tahsildar Office). A�er about three weeks, voter ID 
cards are distributed through the BLOs.

• About 30 percent of respondents stated that BLOs 
delay the distribu�on of voter Ids even a�er he/she 
receives the voter IDs from the taluk elec�on office. 
Also, it was men�oned that Anganwadi workers 
distribute the cards more efficiently (door-to-door), 
while schools teachers expect applicants to visit the 
school to collect the IDs.

• The ac�vi�es of middlemen in registra�on and 
provision of voter IDs were not reported in any FGD 
conducted in Kalaburagi division.
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• In some remote villages of Yalaburga taluk of Koppal 
district, BLOs had personally visited every house. FGD 
par�cipants said that, consequently, most or all eligible 
persons in the elec�on cons�tuency were registered in 
the voters list.

5. Whether BLOs visited home/local Anganawadi 
workers informed about voter registra�on/ local 
Panchayat organized any special programme to 
register voters.

• More than 70 per cent of FGD par�cipants men�oned 
that BLOs had visited their home.

• In some wards, Anganwadi workers were BLOs while in 
some other wards, school teachers func�oned as 
BLOs. In all FGDs, par�cipants felt that Anganwadi 
workers were more effec�ve as compared to school 
teachers in their role as BLOs.

• All Panchayats had organized ac�vi�es such as Gode 
Baraha (wall pain�ngs), Prabhatapheri, Jatha etc. to 
encourage voter registra�on.

6. How was your overall experience about voter 
registra�on and awareness campaign during the last 
elec�on compared to earlier experiences?

• FGD par�cipants noted a be�er experience with 
respect to registra�on and awareness campaigns in 
the last LSE as compared to that in previous elec�ons

• It was observed that the use of social media for 
adver�sements by the elec�on commission had 
increased

• Par�cipants recognized the posi�ve role of social 
media in improving awareness on registra�on and in 
achieving higher voter turnout.

7. Have you seen adver�sement on registra�on drive in 
TV, Radio, etc.? Any sugges�on for improvements in 
the adver�sements?

• Less than half of the respondents in the FGDs said that 
they had seen adver�sements on voter registra�on 
drive in TV, Radio, etc.,

• It was noted that adver�sements on registra�on are 
fewer than those that aim to create awareness about 
vo�ng.

• FGD par�cipants suggested that campus ambassador 
programmes should be strengthened in degree 
colleges, and that more awareness programmes have 
to be conducted.

 8. Has there been any awareness programme for the 
voters? How did you get to know? What have you 
learnt? How should it be improved?

• Respondents were aware of various awareness 
programmes for voters. Respondents said that they 
had been exposed to awareness programmes on TV, 
Radio, Newspapers, and Social media. Par�cipants 
also learnt about vo�ng during elec�on rallies, 
through pamphlets, and from movies? etc.

• Respondents opined that vo�ng plays a very important 
role in na�on building. Respondents recognized that 
they should not be absent for vo�ng, and that every 
vote counts. Respondents felt that vo�ng was their 
right and duty, every vote is detrimental? And so on.
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back to their vo�ng centres by incurring travel costs. 
However, such workers return to their villages to vote 
in Gram Panchayat elec�ons as some of the 
candidates meet travel expenses and also provide 
some allowances. Hence, it was seen that turnout was 
higher in Gram Panchayat elec�ons as compared to 
Vidhana Sabha and Lok Sabha elec�ons.

• Vo�ng in all elec�ons should be made compulsory. 
Government facili�es should be denied to those who 
fail to vote in successive elec�ons. Access to certain 
incen�ves must be restricted to those who have voted 
in all elec�ons.

• EVMs were recognized as being useful for effec�ve 
vo�ng and electoral process.

9. The low or high electoral turnout is reported in your 
area during the last general assembly elec�on? What 
could be the reason for the same and what are your 
sugges�ons to improve or retain the high electoral 
turnout?

• The increase in number of adver�sements in different 
media had contributed to increase in the voter 
turnout.

• Migra�on is the major reason for low turnout since it is 
a drought-prone area.

• A large number of people from arid dry regions of 
Kalaburagi district travel to Maharashtra and 
Hyderabad for labour work. Hence, they cannot travel 

10. What are the impacts of cas�ng vote? Why should we 
cast vote? What are the facili�es required on the day 
of elec�on? Reflect on both present condi�ons as 
well desirable atmospheres.

Impacts of cas�ng vote

• Every vote counts,

• Vo�ng contributes to country’s growth,

• Voters can take pride in their vo�ng

• Vo�ng is everyone’s duty in a democracy

• Vo�ng helps in selec�on of the right candidate

Why should we cast vote?

• To contribute to na�on-building

• To benefit from social sector programmes in areas such 
as educa�on, health, public distribu�on system and 
housing

• To access economic infrastructure such as roads, 
bridges, electricity, transport etc.

• Social security for the old, widows, disabled, 
vulnerable sec�ons of society and the poor

• For equitable income distribu�on,

• To get rid of an�-people governments

What are the facili�es required on the day of elec�on

• Vehicle for travel of the old and differently-abled 
(vehicles sponsored by candidates/poli�cal par�es 
should be prohibited)

• Clean and working toilets in vo�ng centres 

• Separate entry and exit doors in the polling sta�on.

• Special provision for physically challenged, senior 
ci�zens, pregnant women and lacta�ng mothers.

• Travel allowance for voters who have undertaken 
outsta�on travel so as to cast their votes.
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11. What is appropriate for cas�ng vote – Paper or EVM 
machine? Why? How do you ensure your vote has 
been appropriately casted?

• EVMs yield accurate results as compared to paper-
based vo�ng. However, a few senior ci�zens who 
par�cipated in the FGDs felt that paper vo�ng is 
preferable.

• Most of the respondents were of the view that EVMs 
save �me, money and labour.

• Voters who cast their votes in EVMs feel sa�sfied 
upon confirming their vote in the VVPAT unit

12. Whether bribes or undue advantages offered during 
the last elec�on? What are the forms of bribes given? 
How the same affected the vo�ng in your area?

• In the last elec�on, Rs.300 to Rs.500 per vote was paid 
by candidates, with this amount increasing to Rs.500 
to Rs.1000 per vote in slums. Most respondents felt 
that bribing of voters is a common occurrence in every 
elec�on.

• Bribe is given in the form of cash, non-veg food, liquor, 
Saree for women, pressure cookers, home appliances, 
funds for SHGs etc. 

• A higher level of voter bribing was seen in GP and ZP 
elec�ons followed by that in State elec�on, Taluk 
Panchayat and General elec�ons. However, it was also 
men�oned that although voters collected money, they 
mostly voted for the candidate whom they preferred 
with the candidate’s caste/religion and background 
being important factors.

• Respondents felt that candidates targeted the poor 
and wage labour for providing bribes. Hence, most of 
the poor see elec�ons as an occasion wherein poli�cal 
par�es distribute cash and gi�s to voters.

• FGD par�cipants felt that bribing deprives honest 
candidates with good-will a opportunity to win in 
elec�ons.

13. Are you aware that Aadhaar should be linked with 
EPIC card? Do you think this would reduce 
corrup�on?

• FGD respondents felt that Aadhaar-EPIC linkage card 
can effec�vely curb malprac�ces such as double or 
fake vo�ng.

• This linkage would also prevent corrup�on and 
improve transparency in the vo�ng process.

14. What are your sugges�ons for fair and be�er 
elec�on?

• Increasing transparency in the electoral process 

• Spreading of awareness among ci�zens regarding the 
importance of vo�ng in a democra�c setup

• Linking ra�ons supply under PDS with vo�ng

• Making vo�ng as a fundamental duty

• Preven�ng malprac�ces that would adversely affect 
the true spirit of elec�ons.

15. Offering of money or gi�s or other form of materials 
to influence the members of women self help group is 
o�en heard. What is the experience in your area? 
Why poli�cal par�es do this? What is the common 
understanding among women in accep�ng these 
undue materials? Should this be stopped and what 
are your sugges�ons to stop this?

• Poli�cal par�es engage in such prac�ces in order to 
gain poli�cal advantage over their rival par�es and 
thereby increase their vote share.

• Women, specifically homemakers, fall prey to such 
prac�ces since they are desirous of improving their 
household condi�ons, and they lack awareness about 
the significance of the vo�ng process.

• Bribing or gi�s violates the spirit of democracy and 
nullifies the en�re objec�ve of conduc�ng elec�ons. 
Strict vigilance and rigorous a�en�on should be paid 
by authori�es to prevent such prac�ces and to ensure 
transparency.

• Although many women collected money from 
different par�es, they eventually voted to the 
candidates whom they wanted to vote for.

16. What �me of the day is best for women to vote? What 
addi�onal measures the authori�es should take to 
facilitate women to vote in large numbers?

• The �me between 11 a.m. and 5 p.m. is considered by 
many respondents as the best �me for vo�ng by 
women.

• Ensuring a separate Queue for women. Making special 
arrangements for the aged, sick and pregnant women 
would facilitate their vo�ng in large numbers. 

17. What forms or mode of registra�on is be�er and 
which are the technological solu�on you found be�er 
(app, website etc)? Why? Do you know about campus 
ambassador program? Was there a program in your 
college? what is your opinion on the side program?

• App based registra�ons were favored by the youth, 
especially college students.

• Majority of the college students were aware of the 
Campus ambassador program meant for students.

• Awareness programmes were conducted in colleges, 
and students felt that such programmes need to be 
conducted on a regular basis.

18. What are the awareness campaigns you found 
effec�ve during the last Assembly Elec�ons? 

• Respondents stated that public representa�ves, film 
actors, noted celebri�es, sports personali�es, social 
workers etc. can be used effec�vely in awareness 
campaigns to influence people to cast their votes.
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19. Do you have electoral electricity club in your college? 
During last one year any program was conducted as a 
part of ELC? What were the ac�vi�es of ELC? Was it 
helpful?

• In most colleges, such clubs were formed. However, 
ac�vi�es must be conducted regularly and not 
occasionally.

• Ac�vi�es such as debate compe��ons, slogan wri�ng, 
wall magazine making etc. were conducted as part of 
the club’s ac�vi�es.

• The ac�vi�es were indeed helpful in crea�ng 
awareness about elec�ons and vo�ng process. 

20. As per your observa�on what inhibited the youth to 
vote in the last elec�on? What encouraged the youth 
to vote in the last elec�on?

• Most youth have voted in the last LSE.

• Lack of registra�on on the part of youth was a major 
reason for the youth not cas�ng their vote.

• The promo�on of vo�ng by film actors, sportspersons 
and celebri�es helped in mo�va�ng the youth to vote 
in the last LSE. 

21. Who should be made as an ambassador to reach 
youth effec�vely at the local level?

• Sportspersons, film stars, celebri�es, young business 
leaders must be u�lized as ambassadors to reach out 
effec�vely at the local level.

• Re�red teachers and senior ci�zens who have crossed 
the age of 100 years can be made ambassadors to 
reach out to voters at the local level.

22. What is your sugges�on for elec�on commission of 
Karnataka to facilitate youth to vote in large 
numbers?

• One na�on-one elec�on. Vo�ng should be made 
compulsory in that elec�on.

• Voters should get slips (for what) a�er the vo�ng. 

• Vo�ng should be made compulsory for obtaining a 
government job.

23. Whether the surveyors/Govt. officials visited your 
houses to conduct door to door survey of PwD 
voters?

• In all FGDs of Kalaburagi division, only VRWs had 
conducted door-to-door survey of PwD voters.

24. Have you seen the voter guide brochures for visually 
challenged using Braille script? If yes, what are your 
responses or sugges�ons?

• In all FGDs of Kalaburagi division, none of the 
par�cipants had been exposed to brochures prepared 
using Braille script.

25. Have you received Postcards and Le�ers in Braille 
script containing electoral message including Details 
of date and �ming of poll? What are your response/ 
sugges�on to it?

• In all FGDs of Kalaburagi division, none of the 
par�cipants had seen or were aware of postcards and 
le�ers in Braille script. 

• It is felt that awareness regarding the Braille-based 
materials should be increased through promo�onal 
ac�vi�es in various media channels.

26. Was there a wheelchair facility at the polling sta�ons? 
Whether staffs were coopera�ve? How was the 
experience? 

• All respondents of Kalaburagi FGDs said that they 
were aware of the facility of Wheelchair in polling 
sta�ons.
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• About 70 percent of the respondents were happy with 
the polling sta�on’s staff extending coopera�on to 
voters by offering wheelchair. However, in some 
polling sta�ons, PwDs faced problems in ge�ng the 
wheelchair facility in �me.

27. Have you make any calls for 1950 Helpline asking any 
assistance or support to get yourself registered or 
reaching polling sta�on etc? If yes, what was the 
experience?

• None of the respondents had used the Helpline due to 
lack of awareness. 

28. Have you used PwD app for any assistance or support 
to get yourself registered or reaching polling sta�on 
etc? If yes, what was the experience?

• None of the respondents of the FGDs was aware of 
the PwD app

29. Do you know about the special ambassadors from 
PwD Community designated by the elec�on 
commission during last elec�ons? Can you name the 
few? Was there any influence by those ambassadors 
on PwD?

• Only a few respondents (less than 15 percent) were 
aware of special ambassadors from the PwD 
community.

• People have not found any difference with respect to 
func�oning of the polling sta�ons which were handled 
by the PwDs.

9.4  FGD for Belagavi Division

1. Are you aware of the registra�on process to get 
yourself registered in the voters list?

• Most of the FGD par�cipants are aware about the 
registra�on process. In rural areas of Belgaum division, 
par�cipants of the FGDs are of the opinion that 
government officials would visit them to register them 
in the voters list.

• As compared to awareness levels regarding 
registra�on process during the previous elec�on, an 
increase in the level of awareness was seen during the 
FGDs

2. What are the electoral registra�on processes in your 
village? Whom should be met and where? What are 
the disadvantages? What are your sugges�ons to 
improve the registra�on process?

• A majority of the villagers learnt about the registra�on 
process through schools, colleges, friends and elders in 
their homes.

• Most of the par�cipants were aware that Anganwadi 
workers (BLOs) collect the applica�on forms for the 
process of registra�on with proper documents. 
Further, they were aware that the applica�ons with 
documents are submi�ed to the Taluk Elec�on Officer 
(Tahsildar Office). It was also men�oned that a�er 
around three weeks from submission, voter IDs are 
distributed through the BLOs.

• It is observed that awareness about the registra�on 
process is compara�vely good in U�ar Kannada and 
Belagavi districts in general, and in urban areas such as 
Belagavi, Karwar and Ankola in par�cular. With 
respect to overall Belagavi division, this division which 
had low awareness regarding registra�on has now 
witnessed considerable improvement as compared 
with the previous elec�ons.

• Some of the FGD par�cipants opined that BLOs delay 
the distribu�on of voter IDs even a�er the ID cards are 
received from the taluk elec�on office. Reportedly, this 
delay was more frequently seen with respect to school 
teachers than Anganwadi workers.
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5. Whether BLO visited home/local Anganawadi 
workers informed about voter registra�on/local 
Panchayat organized any special programme to 
register votes.

• More than 80 percent of the par�cipants of all the 
FGDs informed that BLOs had visited their homes.

• In some wards, Anganwadi workers, school teachers 
and Gram Sevakas are BLOs. Par�cipants said that 
Anganwadi workers are more effec�ve in their role, 
and their involvement in crea�on of awareness 
regarding registra�on was appreciated.

• All Panchayats had organized different ac�vi�es such 
as Bithi Patra (pamplets), Gode Baraha (wall pain�ngs), 
Prabhataperi, Jatha etc. In most villages, the prac�ce of 
Dangura (announcement) had been stopped.

6. How was your overall experience about voter 
registra�on and awareness campaign during the last 
elec�on compared to earlier experiences?

• As compared to the previous elec�ons, electors’ 
experiences with respect to registra�on and 
awareness campaign have been very good with 
considerable improvement having been no�ced in the 
en�re process.

• Adver�sements through social media by the Elec�on 
Commission have increased significantly.

• People have demonstrated the efficacy of the electoral 
process through social networking, leading to 
improvements in awareness regarding registra�on and 
voter turnout.

7. Have you seen adver�sement on registra�on drive in 
TV, Radio, etc., any sugges�on for improvement in the 
adver�sement?

• In Belagavi division, only 20 percent of par�cipants 
had been exposed to adver�sements on registra�on 
drive in TV, Radio etc. BLOs play a very important role 
in crea�on awareness. Educated and the elderly who 
are well-versed with the registra�on process, help in 
crea�ng awareness among the people.

• It was felt that awareness programmes have to be 
conducted in every PU College and that campus 
ambassador programmes should be strengthened.

8. Has there been any awareness programme for the 
voters? How did you get to know? What have you 
learnt? How should it be improved?

• FGD respondents of Belagavi division could recollect 
various awareness programmes targe�ng voters.

• People come to know about these awareness 
programmes through TV, Radio, Newspaper, Social 
Media, wall pain�ngs etc.

• Par�cipants felt that it is important for people to cast 
their votes so as to strengthen the democra�c process 
and build a strong na�on. They were also unequivocal 
in their opinion that voters should not sell their vote.

• Most FGD par�cipants of Rural Belagavi division 
stated that no middlemen were involved in the 
provision of Voter IDs. However, a few FGD 
par�cipants in Urban Belagavi division voiced their 
concern regarding the presence of middlemen for this 
purpose in their area of residence.

• In  rura l  areas of Belagavi  d iv is ion,  Vi l lage 
Rehabilita�on Workers (VRW) at village level also 
helps the BLOs in collec�ng the required documents 
from the PwDs to help the PwDs to register in the 
voters list.

• FGD par�cipants noted that awareness regarding the 
registra�on process has to be improved in schools and 
colleges, and that promo�onal ac�vity, incl. 
adver�sements, should be intensified to increase 
registra�on.

• FPO par�cipants also suggested that BLOs have to 
conduct door-to-door visits to homes at least twice or 
thrice in a year so as to spread awareness among 
people to register for the Voter Ids.

3. Are you aware that now registra�on can be done 
si�ng at home through APP developed by Elec�on 
Commission. Do you feel app is be�er for registra�on 
process or earlier mechanical way of filling the 
registra�on?

• In most villages of Belagavi division, respondents were 
not aware about the App. Very few were aware about 
the app in the urban areas. Though few from urban 
areas were aware of it, none had used for the 
registra�on.

4. What are all the ac�vi�es conducted by your Gram 
Panchayat (GP)/ administra�on to create awareness 
about registra�on?

• In most villages of Belagavi division, GPs have 
conducted various ac�vi�es to create the awareness 
with Jatha by School Students during the immediate 
months preceding elec�ons being the most popular 
ac�vity.

• Most of the schools have organised Jathas and 
Prabhataperis to create awareness among people 
regarding registra�on in the voter list.

• FGD par�cipants stated that, in recent days, 
awareness programmes through use of loudspeakers 
in crowded places such as Santhe, Jathre at the �me of 
Special Enrolment Abhiyan and Minchina Nodani, 
were not being carried out. FGD members also opined 
that it is not necessary to carry out such ac�vi�es due 
to the limited a�en�on span of the people during such 
occasions.
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• Respondents opined that vo�ng plays a very important 
role in building the na�on. They were aware that they 
should not be absent for vo�ng and that every vote 
counts. The par�cipants noted that vo�ng is their right 
and duty, and that every vote ma�ers.

• FGD par�cipants felt that EVMs provided a fair and 
just way of cas�ng votes.

• FGDs in urban Belagavi showed that there is a need to 
create awareness in various urban se�ngs including at 
workplaces.

• Par�cipants felt that awareness should also be created 
with the help of government officers, MNC/so�ware 
workers, business leaders etc. so as to increase voter 
turnout in urban areas.

9. The low or high electoral turnout is reported in your 
area during the last general assembly elec�on? What 
could be the reason for the same and what are your 
sugges�ons to improve or retain the high electoral 
turnout? 

The major reasons for higher voter turnout in comparison 
with the previous elec�ons are:

o Significant increase in vo�ng by the youth

o Higher number of adver�sements in different media

o Higher par�cipa�on of women in the vo�ng process

o Be�er candidates in the fray

The major reasons for lower voter turnout in comparison 
with the previous elec�ons are:

• Migra�on of registered voters

• Large numbers of registered voters of the arid regions 
of Bijapur, Bagalkot, Belgaum district travel to 
Maharashtra and Goa to work as labourers, and hence, 
are unable to incur travel costs etc. to cast their vote in 
their cons�tuency. However, such voters travel to 
their villages to cast their votes during the Gram 
Panchayat elec�ons as the candidates meet the voters’ 
travel expenses and also provide some allowance. 
Hence, voter turnout is higher in GP elec�ons rather 
than in the MLA and MP elec�ons

• FGD par�cipants suggested that one day’s wage 
should be paid to daily wage workers and travel 
allowances should be paid to him/her to increase the 
vo�ng turnout

• Par�cipants felt that vo�ng should be made 
compulsory and that, government facili�es should be 
denied to those who did not cast their vote in 
successive elec�ons

• Some par�cipants suggested ‘One India - One 
Elec�on’ to reduce cost of elec�ons and to avoid 
boredom/indifference of the electorate towards 
cas�ng their votes

10. What are the impacts of cas�ng vote? Why should we 
cast vote? What are the facili�es required on the day 
of elec�on? Reflect on both present condi�ons as well 
desirable atmospheres.

Impacts of cas�ng vote

• Every Vote counts 

• Good candidates can be elected

• Suitable government can be formed 

• Feel proud that I have voted

• Rural par�cipants opined that by cas�ng their votes, 
villages can be developed.

Why should we cast vote

• To build the na�on

• To benefit from social sector programmes rela�ng to 
educa�on, health, public distribu�on system, housing 
etc.

• Social security for the aged, widows, differently-abled, 
vulnerable sec�ons of society and the poor

• To create economic infrastructure such as roads, 
bridges, electricity, transporta�on etc.

• To remove an�-people government

• For equitable income distribu�on

Respondents stated the availability of facili�es such as 
Wheelchair, Ramp, Drinking water, toilets, Sign marks, 
Transport facili�es on the day of elec�on. However, 
par�cipants stated that along with these facili�es, a day’s 
wage should be paid to at least PwDs. Also, it was felt that 
vo�ng day should be declared as a holiday to enable the 
employed voters to cast their votes.

• People who travel from different places to cast their 
vote should be paid travel allowance.

• Awareness about postal vo�ng must be created.

11. What is appropriate for cas�ng vote – Paper or EVM 
machine? Why? How do you ensure your vote has 
been appropriately casted?

• More than 80 percent of the respondents were of the 
view that EVMs are significantly be�er than cas�ng of 
paper votes to obtain accurate results.

• Respondents felt that EVMs save �me, money and 
labour and are more accurate than vo�ng by using 
ballot papers.

• Par�cipants said that they felt happy that they could 
see (confirm) their votes through the VVPAT

• Respondents noted that manual coun�ng of paper 
votes may cause discrepancies in coun�ng, but such 
errors do not occur in the case of EVMs.
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• Women, specifically homemakers are easy targets to 
such prac�ces since they seek to improve their 
household condi�ons, and lack awareness regarding 
the significance of the vo�ng process.

• Such a prac�ce of offering gi�s/bribes is harmful to 
the spirit of democracy and nullifies the en�re 
objec�ve of conduc�ng elec�ons. Strict vigilance and 
rigorous a�en�on should be followed by authori�es to 
prevent such prac�ces and ensure transparency.

16. What �me of the day is best for women to vote? What 
addi�onal measures the authori�es should take to 
facilitate women to vote in large numbers?

• Post-11.30 am or 12.00 noon is considered by most 
par�cipants as the best �me for vo�ng by women.

• Ensuring a separate Queue for women. Making special 
arrangements for the aged, sick and pregnant women 
would encourage their par�cipa�on in large numbers.

12. Whether bribes or undue advantages offered during 
the last elec�on? What are the forms of bribes given? 
How the same affected the vo�ng in your area?

• Bribing of voters was reported to be a common 
phenomenon in every elec�on. Par�cipants felt that 
although this con�nues to be a problem, a decline was 
seen in incidents of bribing/coercion.

• Bribe is given in the form of cash, non-veg food, liquor, 
Saree for women, pressure cooker, and funds for SHG 
etc.

• GP and ZP elec�on have higher bribing followed by 
MLA, TP and MP elec�ons. Par�cipants said that 
although voters received money from candidates, they 
cast their votes in favour of their preferred candidate.

• Respondents stated that the poor and wage labourers 
are targeted for bribing for votes. Hence, many poor 
individuals link elec�ons to distribu�on of money by 
poli�cal par�es and candidates.

• Par�cipants stated that economically poor candidates 
albeit with significant goodwill cannot win in elec�ons.

13. Are you aware that Aadhaar should be linked with 
EPIC card? Do you think this would reduce corrup�on

• Par�cipants were aware that Aadhaar card can 
effec�vely be used in curbing the malprac�ces such as 
double vo�ng by linking it with EPIC card. 

• It was felt that linking of Aadhaar with EPIC card would 
also prevent corrup�on and improve transparency.

 14. What are your sugges�ons for fair 
and be�er elec�on?

• Increasing transparency in the electoral process 

• Spreading of awareness among electorate regarding 
the importance of vo�ng in a democra�c setup

• Making vo�ng a fundamental duty

• Preven�ng malprac�ces that have the poten�al to 
adversely affect the true spirit of elec�ons.

15. Offering of money or gi�s or other form of materials 
to influence the members of women self help group is 
o�en heard. What is the experience in your area? Why 
poli�cal par�es do this? What is the common 
understanding among women in accep�ng these 
undue materials? Should this be stopped and what are 
your sugges�ons to stop this?

• Poli�cal par�es engage in such prac�ces in an order to 
gain poli�cal leverage over their rival par�es and 
thereby increase their vote share.
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17. What forms or mode of registra�on is be�er and 
which are the technological solu�on you found be�er 
(app, website etc)? Why? Do you know about campus 
ambassador program? Was there a program in your 
college what is your opinion on the side program?

• App based registra�ons were favored by the youth 
especially college students.

• Majority of the college students were aware of the 
Campus ambassador program meant for students.

• Par�cipants men�oned that awareness programmes 
were conducted in the colleges and, that students felt 
that such programmes must be conducted on a regular 
basis.

18. What are the awareness campaigns you found 
effec�ve during the last assembly  elec�on?

• It was seen that public representa�ves, film actors, 
noted celebri�es, sports personali�es, social worker 
etc. can be used effec�vely to influence the registered 
voters to cast their votes.

19. Do you have electoral literacy club in your college? 
during last one year any program was conducted as a 
part of ELC? What were the ac�vi�es of ELC? Was it 
helpful?

• Par�cipants stated that while electoral clubs were set 
up in most colleges, these clubs should conduct regular 
ac�vi�es and not just before elec�ons.

• Ac�vi�es such as debate compe��ons, slogan wri�ng, 
wall magazine making etc. were conducted as part of 
the electoral club’s ac�vi�es.

• The ac�vi�es of the electoral club were seen to be 
helpful in crea�ng awareness about elec�ons and the 
vo�ng process.

20. As per your observa�on what inhabited the youth to 
vote in the last elec�on? What encouraged the youth 
to vote in the last elec�on?

• Lack of voter registra�on by the youth was a major 
reason for the youth not cas�ng their vote.

• The promo�on of vo�ng by film actors, sportspersons 
and celebri�es helped in encouraging the youth to 
vote in the last LSE.

• Par�cipants felt that all reluctant youngsters should 
observe their friends who cast their votes, and they too 
should cast their votes and prove that they too are 
responsible ci�zens

21. Who should be made as an ambassador to reach 
youth effec�vely at the local level?

• Sportspersons, film stars, celebri�es, young business 
leaders have to be made as ambassadors to effec�vely 
reach out to the electorate at the local level.

• At the local level, teachers, local achievers who are role 
models, should be on boarded as ambassadors.

22. What is your sugges�on for the Elec�on Commission 
of Karnataka to facilitate youth to vote in large 
number?

• In the FGDs of Belagavi division, it was observed that 
most youth had cast their votes.

• A vo�ng comple�on note can be provided to the youth 
who cast their vote, so that such youth will perceive a 
sense of recogni�on by society.



• A low number of FGD par�cipants stated that 
allowances could be paid to encourage the youth to 
vote in large numbers.

23. Whether the surveyors/Govt. officials visited your 
houses to conduct door to door survey of PwD voters?

• In all the FGDs of Belagavi division, par�cipants 
men�oned that, except VRW (Village Rehabilita�on 
Workers), nobody has visited them for the door-to-
door survey of PwD voters.

24. Have you seen the voter guide brochures for visually 
challenged using Braille script? If yes, what are your 
responses or sugges�ons?

• In all the FGDs of Belagavi division, most par�cipants 
were aware of the voter guides prepared using Braille 
Script by the Elec�on Commission.

25. Have you received Post cards and Le�ers in Braille 
script containing electoral message including Details 
of  d ate  a n d  � m i n g  of  p o l l ?  Wh at  i s  yo u r 
response/sugges�on to it?

• In all the FGDs of Belagavi division it is said that very 
less number of people come across Braille Script of 
Elec�on Commission.

• Awareness should be developed in this regard

26. Was there a wheelchair facility at the polling sta�ons? 
Whether staffs were coopera�ve? How was the 
experience?

• All the respondents of FGD in Belagavi division could 
recollect the availability of wheelchair facility at the 
polling sta�ons.

• Par�cipants said that staffs at the ballot centre were 
coopera�ve. Further, poli�cal party workers also 
extended help to the PwDs to cast their votes. Those 
who had used this facility said that they had a good 
experience.

27. Have you made any calls for 1950 Helpline asking any 
assistance or support to get yourself registered or 
reaching polling sta�on etc? If yes, what was the 
experience?

• None of the FGD par�cipants had accessed the 
Helpline, and most of the par�cipants were unaware of 
this facility.

28. Have you used PwD app for any assistance or support 
to get yourself registered or reaching polling sta�on 
etc? if yes, what was the experience?

• None of the FGD par�cipants was aware of the PwD 
app

29. Do you know about the special ambassadors from 
PwD Community designated by the elec�on 
commission during last elec�ons? Can you name the 
few? Was there any influence by those ambassadors 
on PwD?

• A small propor�on of PwD respondents (less than 20 
percent) were aware of the PwD special ambassadors 

• Par�cipants stated that they did not find any 
difference with respect to the polling sta�on handled 
by the PwDs.

9.5FGD for Mysuru Division

1. Are you aware of the registra�on process to get 
yourself registered in the voters list? 

• In all FGDs of Mysuru division, it was observed that all 
respondents were aware of the process to get 
registered in the voters list. 

• FGD par�cipants men�oned that Gram Panchayats 
had taken various ini�a�ves to encourage registra�on.

2. What are the electoral registra�on processes in your 
village? Whom should be met and where? What are 
the disadvantages? What are your sugges�ons to 
improve the registra�on process?

• In FGDs conducted in rural Mysuru division, it was 
seen that significant awareness existed regarding the 
registra�on process although the level of awareness 
varies across districts. It was men�oned by 
respondents  that  Panchayats  d i sseminate 
registra�on-related informa�on through Vishesha 
Nondani Abhiyana (special enrolment drive).

• Most respondents men�oned that either Anganwadi 
workers or school teachers (BLOs) collected 
applica�ons, along with proper documents, for the 
registra�on. Further, the par�cipants were aware that 
the applica�ons and the collected documents are 
submi�ed by the BLOs to the concerned Taluk Elec�on 
Officer (Tahsildar Office). A�er about three weeks, 
voter IDs would be distributed through the BLOs.

• About twenty percent of respondents opined that 
BLOs delay the distribu�on of the voter IDs even a�er 
he/she receives the cards from the taluk elec�on 
office, with this delay being frequently seen with 
school teachers.

• In Mysore division, the presence of middlemen in the 
registra�on process was denied by all respondents.

• FGD par�cipants of this division suggested that BLOs 
should carry out door-to-door visits atleast twice or 
thrice in a year to mo�vate people to register for the 
Voter Ids.

• It was also suggested that more adver�sements should 
focus on voter registra�on
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3. Are you aware that now registra�on can be done 
si�ng at home through App developed by Elec�on 
Commission? Do you feel that App is be�er for 
registra�on process or earlier mechanical way of 
filling the registra�on? 

• In rural areas of Mysore division, there was a dis�nct 
lack of awareness regarding voter registra�on through 
App. However, in urban areas, respondents were 
aware about the use of apps for registra�on process, 
and it was felt that the App-based registra�on was 
simpler and easier as compared to the manual method.

4. What are all the ac�vi�es conducted by your 
GP/administra�on to create awareness about 
registra�on? 

• Most schools in Mysore division had organised Jathas 
and Prabhatapheris to make people aware about voter 
registra�on. However, in ci�es, such ac�vi�es 
compara�vely lower in number and frequency 
although respondents said that awareness campaigns 
were conducted using school children.

5. Whether BLO visited home/local Anganawadi 
workers informed about voter registra�on/local 
Panchayat organized any special programme to 
register votes

• Most FGD par�cipants (>90 percent) in Mysuru 
division men�oned that BLOs had visited their homes. 

• It was men�oned that Anganwadi workers and school 
teachers were the BLOs in their wards, and that 
Anganwadi workers were commi�ed in their role as 
BLO.

• It was stated that all Panchayats had organized 
promo�onal ac�vi�es such as Bithi Patra (pamphlts), 
Gode Baraha (wall pain�ngs), Prabhatapheri, Jatha etc. 

6. How was your overall experience about voter 
registra�on and awareness campaign during the last 
elec�on compared to earlier experiences? 

• Respondents noted that as compared to the elec�ons 
conducted in recent years, the voters’ experiences 
with respect to registra�on and awareness campaigns 
in the last LSE had slightly improved. But, in Mysuru 
and Mangaluru, such improvements were not 
men�oned by FGD par�cipants.

• FGD par�cipants observed that the use of social media 
for adver�sements by the Elec�on Commission had 
increased but informa�on was yet to effec�vely reach 
the target groups.

• The use of social media had reportedly improved 
awareness on registra�on and also led to higher voter 
turnout.

7. Have you seen adver�sement on registra�on drive in 
TV, Radio, etc., Any sugges�on for improvement in 
the adver�sement.

• Only a few FGD respondents could recollect 
adver�sements in TV, Radio, etc. on the special 
registra�on drives.

• It was felt that adver�sements on registra�on are few 
in number as compared to adver�sements rela�ng to 
vo�ng.

• Par�cipants suggested that Campus ambassador 
programmes in colleges should be strengthened, and 
that there should be more awareness campaigns.

8. Has there been any awareness programme for the 
voters? How did you get to know? What have you 
learnt? How should it be improved?

• Respondents men�oned about various awareness 
programmes for voters with these programmes being 
carried out by using TV, Radio, Newspapers, social 
media, movies, pamphlets, elec�on rallies etc.

• Respondents opined that vo�ng plays a very important 
role in na�on building. Respondents felt that they 
should not be absent for vo�ng, that every vote counts, 
that vo�ng is their right and duty, etc.

• Most FGD par�cipants could recollect exposure to a 
range of voter educa�on programmes, with the most 
important sources of informa�on being men�oned as 
street Play, posters, TV, radio, and newspapers.

• Respondents saw EVMs as a good way to cast votes.

• It was categorically agreed that awareness should be 
provided not only through film actors but also by 
involving social ac�vists, players, achievers etc.

9. The low or high electoral turnout is reported in your 
area during the last general assembly elec�on? What 
could be the reason for the same and what are your 
sugges�ons to improve or retain the high electoral 
turnout?

• An increase in the number of adver�sements in 
different media had contributed to increase in voter 
turnout.

• It was men�oned that, in villages, poli�cs had become 
a part of life with most residents being a follower of 
some par�es. Hence, rural voters turn out in larger 
numbers to cast their votes.

• It was noted that urbanites in Mysuru and Dakshina 
Kannada district were aware about the importance of 
vo�ng but do not take the effort of cas�ng their vote

• FGD respondents men�oned that migra�on was the 
cause for low voter turnout in Chamarajanagar district.

• It was unanimously felt that vo�ng in elec�ons should 
be made compulsory, and that government facili�es 
should be denied to those who repeatedly failed in 
cas�ng their votes.
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10. What are the impacts of cas�ng vote? Why should we 
cast vote? What are the facili�es required on the day 
of elec�on? Reflect on both present condi�ons as well 
desirable atmospheres.

• Elec�on of a good candidate and forma�on of an 
effec�ve government

• Every vote counts

• Voters can take pride in the fact that they have cast 
their vote

• Democra�c setup is maintained

• Cas�ng of vote can contribute to development and 
stability.

• Respondents noted the availability of facili�es such as 
wheelchair, Ramp, Drinking water, toilets, signboards, 
transport facili�es etc. in the polling sta�ons

• It was felt that voters who travel long distances to 
reach their polling sta�ons should be paid travel 
allowance.

11. What is appropriate for cas�ng vote – Paper or EVM 
machine? Why? How do you ensure your vote has 
been appropriately casted?

• FGD par�cipants felt that EVMs help in ge�ng 
accurate coun�ng results as compared to paper-based 
vo�ng.

• Respondents agreed that EVMs save �me, money, and 
labour.

• Voters are reassured of their vo�ng decision when they 
see their selec�on in the VVPAT unit.

• Respondents felt that irregulari�es are not possible 
when EVMs are used.

12. Whether bribes or undue advantages offered during 
the last elec�on? What are the forms of bribes given? 
How the same affected the vo�ng in your area?  

• Bribing was noted to be a regular phenomenon in all 
elec�ons.

• Bribes are offered in the form of cash, non-veg food, 
liquor, Saree for women, funds for SHGs etc.

• GP and ZP elec�on see higher incidents of bribing as 
compared to that in MLA, TP and MP elec�ons.

• Bribes are normally offered to the poor and wage 
labourers

13. Are you aware of that Aadhaar should be linked with 
EPIC card? Do you think this would reduce corrup�on

• More than 70 percent of respondents were aware of 
Aadhaar-EPIC linkage

• FGD par�cipants agreed that this linkage would 
prevent corrup�on and improve transparency

14. What are your sugges�ons for fair 
and be�er elec�on?

• Increasing the transparency in the electoral process 

• Spreading of awareness among the common people 
regarding the importance of vo�ng in a democra�c 
setup

• Making vo�ng as a fundamental duty

• Try to prevent malprac�ces that would adversely 
affect the true spirit of elec�ons.
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15. Offering of money or gi�s or other forms of materials 
to influence the members of women self help group is 
o�en heard. What is the experience in your area? Why 
poli�cal par�es do this? What is the common 
understanding among women in accep�ng these 
undue materials? Should this be stopped and what are 
your sugges�ons to stop this?

• Poli�cal par�es engage in such prac�ces in an order to 
gain poli�cal leverage over their rival par�es and 
increase their vote share.

• Women, specifically, home makers are a prey to such 
prac�ces since they want to improve the condi�ons of 
their household and have lack of awareness about the 
significance of the vo�ng process.

• Such a prac�ce is harmful to the spirit of democracy 
and nullifies the en�re objec�ve of conduc�ng 
elec�ons. Strict vigilance and rigorous a�en�on 
should be paid by the authori�es to prevent such 
prac�ces and ensure transparency.

16. What �me of the day is best for women to vote? What 
addi�onal measures the authori�es should take to 
facilitate women to vote in large numbers?

• A�ernoon is considered by many as the best �me for 
vo�ng for women.

• Ensuring a separate Queue for women. Making special 
arrangements for the aged, sick and pregnant women 
would help facilitate their par�cipa�on in large 
numbers.

17. What forms or mode of registra�on is be�er and 
which are the technological solu�on you found be�er 
(app, website etc)? Why? Do you know about campus 
ambassador program? Was there a program in your 
college what is your opinion on the said program?

• App based registra�ons were favored by the youth 
especially, the college students.

• Majority of the college students were aware of the 
Campus ambassador program meant for the students.

• Yes there were awareness programmes conducted in 
the colleges and the students felt such programmes 
must to be conducted on a regular basis.

18. What are the awareness campaign you found affect to 
during the last assembly Elec�on?

• It  was  found out  that  more  of the  pub l ic 
representa�ves, film actors, noted celebri�es, sports 
personali�es, social worker etc can be used effec�vely 
to influence the people to cast their votes.

19. Do you have electoral electricity club in your college? 
during last one year any program was conducted as a 
part of ELC? What were the ac�vi�es of ELC? Was it 
helpful?

• In most of the colleges such clubs were formed. 
However, ac�vi�es must be conducted regularly and 

not occasionally.

• Ac�vi�es such as debate compe��ons, slogan wri�ng, 
wall magazine making etc were conducted as a part of 
the club.

• The ac�vi�es were indeed helpful in crea�ng 
awareness about elec�ons and vo�ng process.

20. As per your observa�on what inhibited the youth to 
vote in the last elec�on? What encouraged to vote in 
the last elec�on?

• Most of the youth have voted.

• Lack of registra�on on the part of youths was a major 
reason that inhabited them from vo�ng, which is very 
less percentage.

• The promo�on of vo�ng by film actors, sports persons 
and celebri�es helped in encouraging them to vote in 
LSE’s.

• In schools and colleges awareness programmes have 
to conducted on 25th January of every year.

21. Who should be made as an ambassador to reach 
youth effec�vely at the local level?

• Sportspersons, film stars, celebri�es, young business 
tycoons must be made as ambassadors to reach 
effec�vely at the local level.

22. What is your sugges�on for elec�on commission of 
Karnataka to facilitate youth to vote in large 
numbers?

• Awareness programmes in colleges to be provided

• For the admission in higher level of educa�on vo�ng 
should be made compulsory

23. Whether the surveyors/Govt. officials visited your 
houses to conduct door to door survey of PwD voters?

• In all the FGDs it is said that except VRW nobody has 
visited them frequently.

• In Mysuru door to door survey of PwDs is low.

24. Have you seen the voter guide brochures for visually 
challenged using Braille script? If yes, what are your 
responses or sugges�ons?

• In all the FGDs of Mysuru division it is said that nobody 
come across Braille Script of Elec�on Commission.

25. Have you received Post cards and Le�ers in Braille 
script containing electoral message including Details 
of date and �ming of poll? What are your response/ 
sugges�on to it?

• In all the FGDs of Mysuru division it is said that nobody 
come across Braille Script of Elec�on Commission.

• Awareness should be developed in this regard

26. Was there a wheel chair facility at the polling sta�ons? 
Whether staffs were coopera�ve? How was the 
experience? 
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• All the respondents of Mysuru FGD have said that they 
have the facility of Wheel chair. 

• It is said that 80 per cent of the respondents were 
happy with the staff coopera�on.

27. Have you used PwD app for any assistance or support 
to get yourself registered or reaching polling sta�on 
etc? If yes, what was the experience?

• No one in the FGD were aware of the PwD app

28. Have you make any calls for 1950 Helpline asking any 
assistance or support to get yourself registered or 
reaching polling sta�on etc? If yes, what was the 
experience?

• Nobody has used it and further they are not at all 
aware about it.

29. Do you know about the special ambassadors from 
PwD Community designated by the elec�on 
commission during last elec�ons? Can you name the 
few? Was there any influence by those ambassadors 
on PwD?

• A very few propor�on of PwDs has the knowledge 
about it (less than 20 percent)

• People have not found any difference with respect to 
the polling sta�on handled by the PwDs. Further, they 
felt proud for it.

9.6  Overall Observa�ons

Totally 45 FGDs were conducted across state with various 
voter groups like general, women, youth, disabled, SC/ST 
and Excluded communi�es/Third genders. FGDs provided 
several insights and sugges�ons which could be useful in 
making suitable modifica�ons in the EC’s ini�a�ves to 
bring about sustained change in key electoral indicators.

General Conclusions:

Following general conclusions were arrived 
during the FGD

• Ini�a�ves by the Gram Panchayats has encouraged the 
ci�zens to par�cipate in the registra�on process, and 
all par�cipants were aware of the procedure to get 
registered.  

• In rural areas, there was a dis�nct lack of awareness 
regarding voter registra�on through App. However, in 
urban areas, respondents were aware about the use of 
apps for registra�on process, and it was felt that the 
App-based registra�on was simpler and easier as 
compared to the manual method.

• Awareness crea�on regarding registra�on in the voter 
list in rural areas is mostly through the Jathas and 
Prabhat Pheries organised by the schools while in 
ci�es such ac�vi�es mostly did not exist, and the 
awareness level of ci�zens from ci�es is generally low. 
Awareness among the rural par�cipants is more due to 
organisa�on of promo�onal ac�vi�es by Panchayats 
like Bithi Patra (pamphlets), Gode Baraha (wall 
pain�ngs), Prabhatapheri, Jatha etc. 

• Based on the par�cipants responses in the FGDs, it is 
noted that the voters’ experiences with respect to 
registra�on and awareness campaigns in the last 
elec�on had slightly improved, although informa�on 
was yet to effec�vely reach the target groups.

• Only a few FGD respondents could recollect 
adver�sements in TV, Radio, etc. on the special 
registra�on drives. However, majority of them were 
aware about the vo�ng informa�on through TV, Radio, 
Newspapers, social media, movies, pamphlets, 
elec�on rallies etc.

• Respondents opined that vo�ng plays a very important 
role in na�on building and also felt that they should not 
be absent for vo�ng, that every vote counts, that 
vo�ng is their right and duty, etc.

NOTHING LIKE VOTING I VOTE FOR SURE
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• Ci�zens during FGD opined that by vo�ng, good 
candidates can be elected and suitable government 
can be formed, feel proud that they have voted and 
further rural par�cipants opined that by cas�ng their 
votes, villages can be developed.

• Migra�on was the major reason for low turnout in 
drought-prone areas. Voters from the southern parts 
of Karnataka like Kolar, Tumkur and Chamarajanagar 
migrate to their neighbouring ci�es while many 
registered voters from northern districts of Bijapur, 
Bagalkot, Belgaum, Gulbarga etc.. migrate to 
Maharashtra or Goa for work as labourers. Such 
individuals are unable to afford the travel back to their 
polling centres to cast their votes in assembly or lok 
sabha elec�ons. However, all voters cast their votes in 
the Gram Panchayat (GP) elec�ons since candidates 
met their travel expenses leading to Voter turnout 
being  close to 100 percent in GP elec�ons and low in 
other elec�ons. 

• In villages, poli�cs had become a part of life with most 
residents being a follower of some poli�cal party. 
Hence, rural voters turn out in larger numbers to cast 
their votes

• In Bengaluru city, lower registra�on, pre-occupa�on of 
registered voters, and high traffic to reach the polling 
sta�ons were reported as reasons for lower turnout. In 
Bengaluru city, none of the par�cipants was aware 
about their BLOs. Par�cipants men�oned that they 
had not received any support for registra�on or 
change of cons�tuency etc.. Par�cipants also stated 
that they had not conducted online search for their 
informa�on requirement as they were busy in their 
work. 

• During FGD, par�cipants opined that EVMs help in 
ge�ng accurate coun�ng results as compared to 
paper-based vo�ng and felt that EVMs save �me, 
money, and labour. They are happy with the 
introduc�on of VVPAT which reassures their vo�ng 
decision when they see their selec�on in the VVPAT 
unit.

• Although a  handful  of respondents  of the 
ques�onnaire-based survey had men�oned the 
presence of inducements, FGDs revealed that bribing 
was a common phenomenon, with bribes being doled 
out in the form of cash, non-veg food, liquor, sarees for 
women, funds for SHGs etc. The extent of bribes was 
higher in the GP and Zilla Panchayat (ZP) elec�ons and 
rela�vely lower in the assembly and lok sabha 
elec�ons. While par�cipants also men�oned that the 
incidence of inducements had seen in a decline over 
years, some par�cipants also believed that vo�ng 
en�tled them to money from poli�cal par�es.

• In most of the FGDs par�cipants were aware about 
linking Aadhar with EPIC, although a majority of the 
par�cipants had not carried it out. It was felt by the 
par�cipants that linking of Aadhaar with EPIC card 

would prevent corrup�on, improve transparency and 
prevent double vo�ng.  

Persons with Disabili�es (PwD)

• During the FGDs of PwDs, it was opined that door-to-
door survey by Village Rehabilita�on Workers (VRW) 
was very helpful and a majority of the par�cipants had 
obtained their Voter ID with the help received from the 
VRWs. However, PwDs from urban / ci�es were 
unaware of any such door-to door survey. 

• Majority of the PwD respondents were not aware of 
linking Aadhar with EPIC but they agreed that UID 
cards should be linked with EPIC to avoid fake 
beneficiaries/voters. 

• PwDs were not aware about the transport facility (to 
polling booths) provided by the elec�on commission. 

• PwDs opined that elec�on commission should make 
available the instruc�ons in Braille for the visually 
impaired voters and officers should make sure that 
PwDs have special entry for vo�ng. 

• PwDs are of the opinion that the adver�sement 
campaigns should feature PwDs too and that the 
messages should be based on local context and issues.

Women

• During FGDs many of the women respondents were 
not aware about the possession of EPIC card despite 
having voted in the last elec�on. They opined that if all 
the relevant informa�on would reach them if it is 
addressed in the SHG mee�ng.  

• Women par�cipants in the FGDs men�oned that, due 
to their being constrained in a�ending public 
awareness events, Anganwadi workers and SHG 
leaders would be be�er sources of informa�on. 

• Women during FGD opined that they should have a 
separate queues and polling booth should have clean 
toilets with water facility.  

• Women par�cipants felt that the awareness 
campaigns should have more women ambassadors. 
They also felt that the women ambassadors should be 
more local to whom they can relate. Adver�sements 
should be focused on registra�on process, voters list 
and vo�ng.
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Youth

• Most of the youth, especially in ci�es, were unaware of 
the electoral  process.  They felt  a need for 
dissemina�on of informa�on by the colleges’ 
authori�es. They were unaware of the role of BLOs, 
cons�tuencies, polling sta�ons etc. Some of them 
were oblivious to the documents which they had to 
produce to get themselves registered, the loca�on of 
voter centres etc. A majority of college students noted 
the be�er u�lity of campaigns that are arranged in the 
college. They also felt that the voter centers should be 
kept open on Sundays as they are busy a�ending 
college on weekdays. 

• A majority of college students were not aware of the 
existence of Electoral Literacy Club in their colleges. 

• Majority of the students do not par�cipate in the 
electoral process as they are not registered. Some of 
those who are registered showed disinterest in the 
process of vo�ng. 

• It was suggested that young achievers in various fields 
should be recruited as youth ambassadors and u�lized 
for the campaigns. It was felt that more efforts should 
be made to create awareness about NOTA so that the 
youth could voice their disagreement in a free manner.

Scheduled Castes/Scheduled Tribes

• Majority of the SC/STs who par�cipated in the FGDs 
possessed EPIC cards. Community leaders had helped 
them to get the card but they were not aware of the 
registra�on process. They were not aware if their name 
was present in the voter list. They strongly believed 
that their community leader helped them at all stages 
of the electoral process. 

• In some cases, it was reported that the vo�ng centre is 
away (distant) from the place of residence of SC/ST 
voters. It was men�oned that daily wagers and the 
poor voters cannot lose a day’s wage or spend money 
to travel to the vo�ng centres to cast their votes.

• Par�cipants were not interested in poli�cal par�es as 
they felt that the candidates were not commi�ed to 
work for the benefit of society at large and their 
community.

Excluded Communi�es/Migrants/Third Gender/Others

• Third Gender community con�nues to face challenges 
in registra�on and par�cipa�on in the vo�ng process. 
Non-availability of requisite documents is a barrier for 
registra�on by individuals of this community.

• Excluded and marginalized communi�es form one of 
the voiceless communi�es in the electoral process as 
they are largely unaware of the voter registra�on 
process due to lack of personnel or BLO officers who 
can guide them in voter registra�on and electoral 
process. In many cases, the excluded and marginalized 
communi�es do not possess the necessary iden�ty 
documents to obtain registra�on.

Sugges�ons

• In order to create requisite awareness and ensure 
par�cipa�on of all ci�zens, BLOs need to make door-
to-door visits at least twice or thrice in a year to 
mo�vate people to register for the Voter Ids.

• Anganwadi workers are generally commi�ed in their 
role as BLOs as compared to schoolteachers in rural 
areas. Hence, efforts should be made to appoint more 
anganwadi workers as BLOs. 

• Adver�sements on registra�on are fewer in number as 
compared to those on vo�ng. Adver�sements rela�ng 
to voter registra�on should be increased.

• Awareness should be provided not only through film 
actors but also by involving social ac�vists, 
sportspersons, scien�sts, achievers etc.

• A larger number of adver�sements in different media 
has boosted voter turnout in recent elec�ons and this 
trend should be maintained during this upcoming 
elec�on as well.

• In order to increase the involvement of young voters, 
campus ambassador programmes should be 
strengthened in degree colleges, and more awareness 
programmes should be conducted, especially during 
the elec�on year. Efforts should also be made to reach 
out to youths outside the formal educa�on system 
through the use of digital media. 

• For a fair and be�er elec�on, (i) increasing the 
transparency in the electoral process (ii) spreading of 
awareness among the common people regarding the 
importance of vo�ng in a democra�c setup (iii) making 
vo�ng as a fundamental duty and, (iv) preven�ng 
malprac�ces that would adversely affect the true spirit 
of elec�ons, are important.

• Bribing or gi�s violates the spirit of democracy and 
nullifies the en�re objec�ve of conduc�ng elec�ons. 
Strict vigilance and rigorous a�en�on should be paid 
by authori�es to prevent such prac�ces and to ensure 
transparency.

• Vehicles sponsored by candidates/poli�cal par�es for 
travel of voters should be prohibited, and BLOs should 
make transport arrangements for PwDs, older adults, 
Pregnant women etc..

• At the vo�ng centres, officers should ensure the 
availability of basic facili�es, especially drinking water, 
and clean and func�onal toilets. 

• Awareness about postal vo�ng must be created.





10.1. Introduc�on

The three main pillars of Elec�on Commission of India’s strategy include: Ease of Registra�on, Enhancing par�cipa�on 
especially informed and ethical par�cipa�on and Facilita�on to enhance inclusion and accessibility. In the light of this 
the main inten�on of the KAP Baseline Survey 2023 Karnataka was to assess the gaps in the knowledge, a�tude and 
beliefs and prac�ces concerning voter registra�on and electoral par�cipa�on. This helps the respec�ve authori�es 
design the behavioural change campaign as per the feedback thrown up by the study as it reflects the ground reality, 
perspec�ves and no�ons among voters about electoral system. This would help bring change in people’s a�tude and 
increase par�cipa�on so that the en�re involvement of the eligible voters in the poli�cal system can take place freely, 
independently and ethically. This is important as it is observed that appropriate interven�on by the Commission can help 
improve par�cipa�on even by the marginalized sec�ons of the society and this is seen by increased female par�cipa�on 
post interven�on by SVEEP. However, at the ground level, there s�ll con�nue to persist certain issues bothering the 
eligible voters that impede the stability and sustainability of the electoral system in general in the country. These gaps 
need to be addressed for further improvement in the electoral process. In this regard, the present chapter briefly 
presents the main conclusions of the study that was undertaken in the state of Karnataka for understanding the level of 
knowledge, a�tude and prac�ces involved in electoral process. 
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elec�on. The gap which was 12.1 percentage points 
in the 1962 elec�ons declined to just 1.2 percentage 
points in the 2018 assembly elec�on.

• Juxtaposing EP ra�o with the Voters Turnout Ra�o 
(VTR), a majority of the districts from the northern 
Karnataka region falls in the first quadrant (low EP 
ra�o and low VTR), whereas a majority of districts 
from the Southern region fall in the fourth quadrant 
(high EP ra�o and high VTR), indica�ng a high regional 
imbalance in the electoral process.

10.3   Analysis Based on Primary Survey

The current baseline study, commissioned by the Chief 
Electoral Office of Karnataka to understand the 
Knowledge, A�tude and Prac�ces of the State’s eligible 
voters through use of a structured ques�onnaire and 
Focused Group Discussion, so as to u�lize the learnings to 
formulate the strategies for SVEEP. As part of the study, a 
primary survey was undertaken covering 4452 
respondents from 45 assembly cons�tuencies spread 
across 23 districts. Details of the sample’s socio-
demographic characteris�cs are as follows: 

10.3.1: Socio-Economic Demographic Profile

• At the aggregate level, the age cohort of 46-60 years 
accounts for the largest share with 28.2 per cent, 
followed by the 26-35 age cohort which accounts for 
23.5 per cent, the 36-45 age cohort accounts for 22.7 
per cent of the respondents, the 61 & above accounts 
for 16.7 per cent of the respondents and the least 
share is the 18-25 years of age cohort with 8.9 per 
cent of the respondents.

• Females cons�tuted 42.8 per cent  of the 
respondents, while 57 per cent of the respondents 
were males and 0.2 per cent of respondents belonged 
to the Third Gender.

• The rural-urban loca�on determines the socio-
economic and poli�cal condi�ons in the state. The 
loca�on-wise distribu�on shows that 51.4 per cent of 
the respondents belong to urban categories while 
48.6 per cent belongs to rural areas.

• About 81.3 per cent of the respondents are married, 
11.8 per cent are never married, 6.6 per cent are 
widowed, and 0.3 per cent are separated or divorced.

• Among the total respondents, 2.37 per cent of the 
respondents have recorded some form of disability. 
Among the 2.37 per cent of respondents, 1.32 per 
cent have reported disability in movement, 0.64 per 
cent reported seeing and 0.41 reported speech and 
hearing difficulty.

• A majority of the respondents belonged to Other 
Backward Classes, (43.3 per cent) followed by others 
(25.7 per cent), SCs (20.6 per cent), STs (9 per cent) 
and respondents who do not want to disclose is 
around 1.3 per cent.

The findings of this study are expected to enable the 
respec�ve authori�es / EC officers to design and modify 
the behavioural change campaigns so as to make the 
campaigns more effec�ve with target segments. It has 
been observed that interven�ons by the ECI through 
SVEEP ac�vi�es have led to an improvement in the 
par�cipa�on of females and other marginalized sec�ons 
of the society in the electoral process. However, certain 
issues, which act as barriers to eligible voters from coming 
forward to exercise their franchise, s�ll persist. Thus, it is 
important to address those issues in a �mely manner for 
further improvement of voters’ par�cipa�on in the 
electoral process. The subsequent sec�ons of this chapter 
provide an overview of the major conclusions which have 
been derived from the study. 

10.2:  Analysis Based on Secondary Data

The second chapter dealt with the current and past 
scenarios of the electoral process in the state using the 
secondary data available through the Electoral to 
Popula�on Ra�o, Voter Turnout Ra�o, and Gender Gap 
ra�o in electors and votes polled. The main findings from 
this chapter are as follows:

• Since the introduc�on of SVEEP in 2009, the number 
of electors has increased by 3.3 million from the 2008 
general elec�on to the 2013 GE. From 2013 to 2018, 
the number of electors increased by 7.0 million while 
between 2018 and 2023, the increase has been to 
the extent of 0.8 million, which could be the 
combined effect of COVID-19 as well thorough 
cleansing of the electoral roll.

• Despite the constant efforts of the Elec�on 
Commission to increase the registra�on of young 
voters i.e., voters belonging to 18-19 years, the 
Elector-Popula�on ra�o (EP ra�o) con�nues to stay 
around 36 percent with much lower registra�on by 
young females. Further, the registra�on of young 
voters is very low in most of the State’s northern 
districts. 

• The majority of the Assembly Cons�tuencies (AC) 
belonging to northern Karnataka had either very low 
or low EP ra�os while ACs belonging to southern 
Karnataka had medium, high or very high EP ra�os 
except in Bangalore district, and in pockets of Mysore 
and Kolar districts. 

• Significant improvement in the gender gap has been 
recorded both in terms of electors and votes polled 
a�er the introduc�on of the SVEEP ac�vi�es. 

• The SVEEP interven�on has contributed enormously 
to the improvement in the vo�ng rate which can be 
seen during the last two Assembly elec�ons held in 
2013 and 2018. 

• Female registra�on and vo�ng rate are at lower rates 
than that of males in every Assembly Elec�ons since 
1962, with the turnout gap between males and 
females declining with each successive assembly 
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percent of respondents did not know if their name 
was included in the voters’ list.  97 percent of 
respondents stated that their names were included in 
the voters’ list.

• A higher percentage of respondents from the Mysuru 
division (99 percent) were enrolled in the voters’ list 
as compared to respondents from other divisions. A 
majority of the respondents (55 percent) reported 
that the BLOs provided informa�on that their names 
should be on the voters’ list to be eligible to vote.

• As respondent’s name being correctly spelt in the 
voters’ l ist is important, 92 percent of the 
respondents reported that their name was correctly 
spelt in the voters’ list.

• Among those respondents who were enrolled, 84.2 
percent reported that the process of ge�ng EPIC was 
easy during their enrolment, while only 63 percent of 
PwDs felt that the registra�on process was easy.

• Among those who did not possess an EPIC card, 32 
percent of the respondents reported having used an 
Aadhaar card as an alterna�ve ID for vo�ng while 22 
percent reported using a ra�on card or driving licence 
as an alterna�ve ID proof.

• Awareness about the voter centre was very low and 
only 49.2 percent of the respondents were aware of it 
across divisions ; respondents from Belagavi division 
had the lowest levels of awareness on this dimension.

• Awareness about their polling booth was quite high 
with 95.3 percent of respondents being aware of 
their pooling booth.

• As many as 89.3 percent of the total respondents 
were aware of the minimum age for vo�ng. About 90 
percent of male and 88.4 percent of female 
respondents were aware of the minimum vo�ng age. 
The highest propor�on of respondents (93.5 percent) 
from Mysuru division was aware of the vo�ng age 
while the lowest level of awareness (84.2 percent) 
was observed in Belagavi division. A higher 
percentage of those belonging to the 18-25 years 
group, those who had more than higher secondary 
educa�on, students, and those who were employed 
in Government and private services were aware of 
the minimum age for vo�ng as 18 years.

• Regarding awareness levels about the date to get 
enrolled as a voter, i.e., 1st January/1st April/1st 
July/1st October, only 28.7 percent of respondents 
were aware of the correct dates. A higher percentage 
of respondents from the urban areas were aware of 
the correct dates as compared to rural respondents. 
Young respondents in the age group of 18-25 years, 
educated belonging to other social groups, students, 
and those employed in Government service had 
higher awareness regarding the dates for determining 
the qualifying age.

• At the aggregate level, it is observed that a large 
propor�on of respondents have a High school 
educa�on (25.2 per cent), followed by primary school 
(20.7 per cent), higher secondary (18.8 per cent), 
illiterates (17.7 per cent), Graduate and above, 
including Professional/Technical Courses (11.8 per 
cent) and Diploma/Cer�ficate (5.7 per cent).

• In total, the labourers and cul�vators/agriculture and 
allied ac�vi�es (27.7 per cent) have the highest 
propor�on of respondents and followed by 
homemakers (20.3 per cent), own enterprises (20.1 
per cent), private services (14.3 per cent) and 
government services (6.1 per cent). On the other 
hand, 1.9 per cent of respondents are unemployed 
and 0.9 per cent of respondents are unemployed 
seeking a job.

• The highest propor�on of respondents depends on 
Television for elec�on news. On aggregate 80.6 per 
cent of the popula�on rely on Television, 43.8 per 
cent of the respondents rely on mobile, 40 per cent of 
respondents rely on newspapers/ magazines, 18.9 
per cent of respondents rely on the internet and only 
7.1 per cent of respondents rely on radio.

• The data reveals that Television (82.5 per cent) and 
the internet (59.8 per cent) are the cri�cal sources of 
informa�on to the respondents since this is accessed 
daily. It is followed by the newspaper (38.3 per cent). 
Only 11.7 per cent of the popula�on access the radio 
daily.

10.3.2:  AWARENESS

The study has assessed the respondents’ awareness 
regarding key components of voter registra�on such as, 
EPIC card, voters list, name being spelt correctly, 
alterna�ve ID in the absence of EPIC card, polling sta�on 
etc. The study also assessed the respondents’ knowledge 
regarding key components of electoral process such as the 
minimum age required for registra�on as a voter, 
qualifying date for registra�on, Na�onal Voters’ Day, 
NOTA op�on, Braille on EVM and VVPAT.  The key 
findings are 

• A majority of the respondents (97.9 percent) 
possessed voter ID cards with a rela�vely higher 
percentage (nearly 99 percent) being recorded from 
the Mysuru division. Except for respondents in the 
age group of 18-25 years and students, a higher 
percentage of respondents in all other age groups 
possessed voter ID cards. 

• Among those who did not possess voter ID card (i.e., 
2.1 percent), the lack of awareness regarding the 
procedure to apply for voter ID was stated as the main 
reason for not possessing the card. 

• About 92 percent of the respondents were aware of 
the voters list of which only 2 percent of respondents’ 
names were not present in the voters’ list, while 1 
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Club in which they had taken part, and about 17.3 
percent of respondents had heard about it. 
Respondents from Mysore and Bangalore divisions 
were more aware of VVPAT. Awareness regarding 
VVPAT was higher among the young, students and 
also among those who worked in Government 
services.

10.3.3:  ATTITUDES AND PARTICIPATION OF  
ELECTORS IN THE ELECTORAL PROCESS

Further, a�er obtaining respondent perspec�ves 
regarding the electoral process, this study has made 
a�empts to assess voters’ a�tudes and par�cipa�on 
through examining the reasons for vo�ng/not vo�ng, 
respondents experience during process of vo�ng, and 
opinions about the elec�on process, and the findings are 
as follows-  

• As many as 93.8 percent of the total respondents 
voted in the last assembly elec�on. A lower 
percentage of respondents belonging to age group of 
18-25 years, those educated above higher secondary, 
and students par�cipated in the last elec�on. 

• Among those who did not vote, lack of an electoral ID 
card was a major reason (64.7 percent) for not cas�ng 
their vote in the elec�ons.

• Vo�ng as their cons�tu�onal right/duty was the 
primary reason which mo�vated and influenced 
people to par�cipate in the elec�on.

• A majority of the respondents (more than 85 percent) 
experienced the elec�on process as convenient, and 
an equal percentage of respondents rated their 
experience in last elec�on as either ‘very good’ or 
‘good’. 

• About 87 percent of respondents felt that security 
threat to elec�ons was not an issue. A higher 
percentage of respondents from rural areas, as 
compared to urban respondents, felt that security 
threat is not at all a concern. 

• One third of respondents (35.7 percent) opined that 
d e p l o y m e n t  o f  p o l i c e  f o r c e s  w a s  n o t 
sufficient/adequate during the elec�on. 

• Polling booth experience was either good or very 
good for nearly 88 percent of respondents. Further, 
about 85.9 percent of respondents experienced a 
coopera�ve environment from the polling staff. 

• A very small percentage of respondents (i.e., 3.3 
percent from urban and 1.3 percent from rural), 
stated that they faced difficul�es while vo�ng. Out of 
those who faced such difficulty, the main reason was 
the lack of a separate queue for senior ci�zens (62.1 
percent) followed by a lack of drinking water facili�es 
and a ramp (22.3 percent), a long line for vo�ng (18.4 
percent), and coercion or threat by polling par�es 
(16.5 percent).

• Na�onal Voters’ Day is celebrated on January 25 
every year. The main objec�ve behind the celebra�on 
is to encourage, facilitate, and maximise enrolment, 
especially for new voters. The day has been 
celebrated since 2011 across the country to mark the 
founda�on day of the Elec�on Commission of India, 
i.e. January 25, 1950. All Gram Panchayat offices and 
urban centres celebrate Na�onal Voters Day. Despite 
all these awareness drives, only 23.1 percent of the 
respondents were aware of the correct date while a 
majority of the respondents (63.8 percent) did not 
know about Voters Day and about 13.2 percent of 
respondents provided incorrect responses. 
Awareness about Na�onal Voters’ Day was more 
among respondents belonging to rural areas as 
compared to those from urban areas. A higher 
propor�on of young respondents, males, and 
students were aware of the correct date for the 
celebra�on of Na�onal Voters’ Day. The percentage 
of awareness regarding Na�onal Voters Day was 
lowest among Homemakers.

• Awareness about the op�on of NOTA on EVMs was 
recorded to the extent of 60 percent of which, 36.3 
percent of the respondents reported that they had 
seen the op�on when they cast their vote while 5.3 
percent reported they had seen it in the Electoral 
Literacy Club in which they had taken part, and about 
18.6 percent of respondents had heard about the 
NOTA op�on. About 40 percent of respondents were 
not aware of NOTA. Awareness regarding NOTA was 
higher among the males and young respondents, with 
a decline in awareness levels being no�ced with the 
increase in age. Further, with an increase in educa�on 
levels, awareness levels of NOTA also increased. 
Across different occupa�onal categories, awareness 
about NOTA was more among students and 
respondents working in Government and private 
services.

• A majority of respondents (54.6 percent) was 
unaware of Braille on EVMs with a higher propor�on 
of urban respondents not being aware about the 
Braille facility on EVMs. Further, 24.5 percent of the 
respondents reported that they had seen the op�on 
when they cast their vote while 5.2 percent reported 
they had seen it in the Electoral Literacy Club in which 
they had taken part, and about 15.7 percent of 
respondents had heard about it. Awareness regarding 
Braille on EVMs was higher among respondents from 
Mysore division. Male respondents, young, and those 
with higher educa�on had be�er awareness. 
Students and respondents working in Government 
and private services were also aware, to a greater 
extent, of the Braille facility on EVMs.

• Nearly 41.4 percent of respondents were not aware 
of VVPAT. 37.4 percent of respondents reported they 
saw the op�on when they cast their vote, 3.9 percent 
reported they had seen it in the Electoral Literacy 
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• A higher propor�on of respondents from the Belagavi 
division (8.7 percent) reported the existence of 
inducement ac�vi�es during elec�ons while such 
ac�vi�es were observed least by the respondents in 
the Mysuru division (2.7 percent).

• A rela�vely higher percentage of respondents (8.1 
percent) experienced the use of money/ muscle 
power by candidates/poli�cal par�es during the 
previous elec�ons. Such incidents were experienced 
by a higher propor�on of urban respondents (8.5 
percent) as compared to rural respondents (7.6 
percent).

• Both in Rural and Urban areas, respondents from the 
Belagavi division experienced more money/muscle 
power and Mysore division respondents experienced 
the least.

• To persuade voters, rallies are organised by 
candidates/poli�cal par�es, and only 15 percent of 
total respondents reported having a�ended such 
rallies. Par�cipa�on was rela�vely more by rural 
respondents as compared to those from urban areas.

• At the Division level, a higher percentage of 
respondents from the Belagavi division have 
par�cipated (18.2 percent) and respondents from the 
Mysore division (10.2 percent) par�cipated less in 
such ac�vi�es.

• Expenditure towards par�cipa�ng in the rallies was 
borne by the respondents in nearly 50 percent of the 
cases.

10.3.5: KNOWLEDGE OF COVID-19 PROTOCOL 
DURING ELECTIONS

To understand electors’ awareness of guidelines 
developed by the Elec�on Commission, five polling 
sta�ons wherein by-elec�on was held during 2020 and 
2021, were chosen viz., Sindgi from Belgaum division, 
Maski and Basavakalyana from Kalburgi division and 
Rajarajeswari Nagar and Sira Assembly cons�tuencies 
from Bangalore division. Ques�ons about knowledge of 
protocols, the sources through which electors obtained 
informa�on about COVID-19 protocols, and if the polling 
sta�ons had followed the precau�onary measures during 
the elec�on etc., were asked as a part of the survey. The 
views of the electors on COVID-19 protocols are as 
follows:

• A higher propor�on of rural residents (87.7 percent) 
from the selected 5 Assembly cons�tuencies were 
aware of the by-elec�ons as compared to urban 
respondents (65.7 percent).

• Among the respondents who were aware about the 
by-elec�ons, 93.8 percent of respondents had 
par�cipated in the elec�on, again with a higher 
percentage of par�cipa�on recorded from rural 
areas.

• No separate queue for PwDs emerged as the main 
difficulty in the vo�ng process for about 64.3 percent 
of disabled respondents.

• Candidates’ honesty is one of the major influen�al 
factors (for 51 percent of respondents) that mo�vate 
the respondent to vote for specific candidates.

• On an average, about 52.7 percent of the 
respondents across the divisions agreed that “every 
vote counts” in a democracy, while 34.8 percent 
strongly agreed with the same.

• A higher propor�on of respondents (53.3 percent) 
agreed and (35.9 percent) strongly agreed on 
implemen�ng a compulsory vo�ng system in the 
state.

• About 77.9 percent of respondents did not consider 
vo�ng to be a cumbersome chore or burdensome 
task in the elec�on.

• Nearly about 50 percent of the respondents agreed 
that elec�ons are conducted freely and fairly in India, 
with an addi�onal 24.5 percent strongly agreeing to 
this.

• About 50 percent of respondents agreed and another 
28 percent strongly agreed that EVMs provide 
accurate results. 

• Across divisions, although a considerable propor�on 
(nearly 71.2 percent) of sampled respondents 
disagreed that women should consult male members 
or elders before vo�ng, almost a quarter of the 
popula�on (26.2 percent) agreed, and 7.3 percent of 
them strongly agreed with this statement.

• About 40.6 percent of respondents felt that the 
influence of money and muscle power is increasing in 
elec�ons. 

• Across divisions, only 3.5 percent of the respondents 
either agreed or strongly agreed with the statement 
that ‘I do not intend to vote in the upcoming 
elec�ons’.

10.3.4: Voter-Inducement Ac�vi�es during Electoral 
Process

Further, to address the issue of inducement during 
elec�ons, respondents’ view towards inducement 
ac�vi�es and the use of money/muscle power was 
captured, and the main findings are as follows:

• A mere 5.3 percent of total respondents reported the 
incidence of inducement-related ac�vi�es during 
elec�ons. A higher percentage of respondents from 
rural areas (5.8 percent), as compared to urban 
respondents (4.7 percent), reported the use of 
inducement-related ac�vi�es for influencing voters 
during the previous elec�on. A higher propor�on of 
respondents from Belagavi division (8.7 percent) 
reported such inducement-related ac�vi�es. 
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registra�on and awareness campaigns in the last 
elec�on had slightly improved, although informa�on 
was yet to effec�vely reach the target groups.

• Only a few FGD respondents could recollect 
adver�sements in TV, Radio, etc. on the special 
registra�on drives. However, majority of them were 
aware about the vo�ng informa�on through TV, 
Radio, Newspapers, social media, movies, pamphlets, 
elec�on rallies etc.

• Respondents opined that vo�ng plays a very 
important role in na�on building and also felt that 
they should not be absent for vo�ng, that every vote 
counts, that vo�ng is their right and duty, etc.

• Ci�zens during FGD opined that by vo�ng, good 
candidates can be elected and suitable government 
can be formed, feel proud that they have voted and 
further rural par�cipants opined that by cas�ng their 
votes, villages can be developed.

• Migra�on was the major reason for low turnout in 
drought-prone areas. Voters from the southern parts 
of Karnataka like Kolar, Tumkur and Chamarajanagar 
migrate to their neighbouring ci�es while many 
registered voters from northern districts of Bijapur, 
Bagalkot, Belgaum, Gulbarga etc.. migrate to 
Maharashtra or Goa for work as labourers. Such 
individuals are unable to afford the travel back to 
their polling centres to cast their votes in assembly or 
lok sabha elec�ons. However, all voters cast their 
votes in the Gram Panchayat (GP) elec�ons since 
candidates met their travel expenses leading to Voter 
turnout being  close to 100 percent in GP elec�ons 
and low in other elec�ons. 

• In villages, poli�cs had become a part of life with most 
residents being a follower of some poli�cal party. 
Hence, rural voters turn out in larger numbers to cast 
their votes

• In Bengaluru city, lower registra�on, pre-occupa�on 
of registered voters, and high traffic to reach the 
polling sta�ons were reported as reasons for lower 
turnout. In Bengaluru city, none of the par�cipants 
was aware about their BLOs. Par�cipants men�oned 
that they had not received any support for 
registra�on or change of cons�tuency etc.. 
Par�cipants also stated that they had not conducted 
online search for their informa�on requirement as 
they were busy in their work. 

• During FGD, par�cipants opined that EVMs help in 
ge�ng accurate coun�ng results as compared to 
paper-based vo�ng and felt that EVMs save �me, 
money, and labour. They are happy with the 
introduc�on of VVPAT which reassures their vo�ng 
decision when they see their selec�on in the VVPAT 
unit.

• Among the protocols to be followed as part of 
COVID-19, awareness about wearing a mask was 
highest (97.9 percent of the respondents being 
aware) followed by social distancing (89.3 percent) 
and washing hands or use of sani�zer (85.2 percent).

• Knowledge about thermal screening was rela�vely 
lower as compared to other protocols, with 
awareness of this measure being higher among urban 
residents.

• Television, followed by campaigns conducted by 
Booth Level Officers, were the main sources of 
informa�on regarding the protocols.

• A majority of those who voted felt that protocols were 
adhered to in the polling sta�ons.

• Less than a quarter of the electors were aware of the 
facility of cas�ng votes using postal ballots for senior 
ci�zens, PwDs (Persons with Disabili�es) and COVID 
suspects/affected persons. However, only a small 
percentage (about 14.0 percent) of those who were 
aware had made use of this facility.

10.3.6: REFLECTIONS ON VOTERS BEHAVIOUR: 
FOCUSED GROUP DISCUSSIONS

Along with the quan�ta�ve data, qualita�ve informa�on 
and insights were gathered by conduc�ng 45 Focused 
Group Discussions of representa�ves of Women, SC/ST, 
PwDs, Youth and Ethnic group voters. The findings are:

General Conclusions:

Following general conclusions were arrived during the 
FGD

• Ini�a�ves by the Gram Panchayats has encouraged 
the ci�zens to par�cipate in the registra�on process, 
and all par�cipants were aware of the procedure to 
get registered.  

• In rural areas, there was a dis�nct lack of awareness 
regarding voter registra�on through App. However, in 
urban areas, respondents were aware about the use 
of apps for registra�on process, and it was felt that 
the App-based registra�on was simpler and easier as 
compared to the manual method.

• Awareness crea�on regarding registra�on in the 
voter list in rural areas is mostly through the Jathas 
and Prabhat Pheries organised by the schools while in 
ci�es such ac�vi�es mostly did not exist, and the 
awareness level of ci�zens from ci�es is generally 
low. Awareness among the rural par�cipants is more 
due to organisa�on of promo�onal ac�vi�es by 
Panchayats like Bithi Patra (pamphlets), Gode Baraha 
(wall pain�ngs), Prabhatapheri, Jatha etc. 

• Based on the par�cipants responses in the FGDs, it is 
noted that the voters’ experiences with respect to 
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• Women par�cipants felt that the awareness 
campaigns should have more women ambassadors. 
They also felt that the women ambassadors should be 
more local to whom they can relate. Adver�sements 
should be focused on registra�on process, voters list 
and vo�ng.

Youth

• Most of the youth, especially in ci�es, were unaware 
of the electoral process. They felt a need for 
dissemina�on of informa�on by the colleges’ 
authori�es. They were unaware of the role of BLOs, 
cons�tuencies, polling sta�ons etc. Some of them 
were oblivious to the documents which they had to 
produce to get themselves registered, the loca�on of 
voter centres etc. A majority of college students 
noted the be�er u�lity of campaigns that are 
arranged in the college. They also felt that the voter 
centers should be kept open on Sundays as they are 
busy a�ending college on weekdays. 

• A majority of college students were not aware of the 
existence of Electoral Literacy Club in their colleges. 

• Majority of the students do not par�cipate in the 
electoral process as they are not registered. Some of 
those who are registered showed disinterest in the 
process of vo�ng. 

• It was suggested that young achievers in various fields 
should be recruited as youth ambassadors and 
u�lized for the campaigns. It was felt that more 
efforts should be made to create awareness about 
NOTA so that the youth could voice their 
disagreement in a free manner.

Scheduled Castes/Scheduled Tribes

• Majority of the SC/STs who par�cipated in the FGDs 
possessed EPIC cards. Community leaders had 
helped them to get the card but they were not aware 
of the registra�on process. They were not aware if 
their name was present in the voter list. They strongly 
believed that their community leader helped them at 
all stages of the electoral process. 

• In some cases, it was reported that the vo�ng centre is 
away (distant) from the place of residence of SC/ST 
voters. It was men�oned that daily wagers and the 
poor voters cannot lose a day’s wage or spend money 
to travel to the vo�ng centres to cast their votes.

• Par�cipants were not interested in poli�cal par�es as 
they felt that the candidates were not commi�ed to 
work for the benefit of society at large and their 
community.

Excluded Communi�es/Migrants/Third Gender/Others

• Third Gender community con�nues to face 
challenges in registra�on and par�cipa�on in the 
vo�ng process. Non-availability of requisite 
documents is a barrier for registra�on by individuals 
of this community.

• Although a handful of respondents of the 
ques�onnaire-based survey had men�oned the 
presence of inducements, FGDs revealed that bribing 
was a common phenomenon, with bribes being doled 
out in the form of cash, non-veg food, liquor, sarees 
for women, funds for SHGs etc. The extent of bribes 
was higher in the GP and Zilla Panchayat (ZP) 
elec�ons and rela�vely lower in the assembly and lok 
sabha elec�ons. While par�cipants also men�oned 
that the incidence of inducements had seen in a 
decline over years, some par�cipants also believed 
that vo�ng en�tled them to money from poli�cal 
par�es.

• In most of the FGDs par�cipants were aware about 
linking Aadhar with EPIC, although a majority of the 
par�cipants had not carried it out. It was felt by the 
par�cipants that linking of Aadhaar with EPIC card 
would prevent corrup�on, improve transparency and 
prevent double vo�ng.  

Persons with Disabili�es (PwD)

• During the FGDs of PwDs, it was opined that door-to-
door survey by Village Rehabilita�on Workers (VRW) 
was very helpful and a majority of the par�cipants 
had obtained their Voter ID with the help received 
from the VRWs. However, PwDs from urban / ci�es 
were unaware of any such door-to door survey. 

• Majority of the PwD respondents were not aware of 
linking Aadhar with EPIC but they agreed that UID 
cards should be linked with EPIC to avoid fake 
beneficiaries/voters. 

• PwDs were not aware about the transport facility (to 
polling booths) provided by the elec�on commission. 

• PwDs opined that elec�on commission should make 
available the instruc�ons in Braille for the visually 
impaired voters and officers should make sure that 
PwDs have special entry for vo�ng. 

• PwDs are of the opinion that the adver�sement 
campaigns should feature PwDs too and that the 
messages should be based on local context and 
issues.

Women

• During FGDs many of the women respondents were 
not aware about the possession of EPIC card despite 
having voted in the last elec�on. They opined that if 
all the relevant informa�on would reach them if it is 
addressed in the SHG mee�ng.  

• Women par�cipants in the FGDs men�oned that, due 
to their being constrained in a�ending public 
awareness events, Anganwadi workers and SHG 
leaders would be be�er sources of informa�on. 

• Women during FGD opined that they should have a 
separate queues and polling booth should have clean 
toilets with water facility.  
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• Vehicles sponsored by candidates/poli�cal par�es for 
travel of voters should be prohibited, and BLOs 
should make transport arrangements for PwDs, older 
adults, Pregnant women etc..

• At the vo�ng centres, officers should ensure the 
availability of basic facili�es, especially drinking 
water, and clean and func�onal toilets. 

• Awareness about postal vo�ng must be created.

10.5. Challenges and opportuni�es

A few challenges to be addressed are as follows:

a) Bridging the Gender Gap: Though the gender gap 
among voters has reduced dras�cally, efforts should 
be made to bridge the gap with respect to registra�on 
among the youth. Sustained efforts would eliminate 
gender gap both at the stages of registra�on as well as 
voter turnout. Targeted interven�ons should be 
designed with a roadmap for facilita�on upto the 
pol l ing sta�on level .  To encourage women 
par�cipa�on, women-specific cultural events should 
be organized and, women icons should be engaged at 
all levels. 

b) Urban Apathy: Unlike in villages, BLOs in ci�es are not 
well connected with urban residents.  Door-to-door 
visits by the BLOs in ci�es is not viable as the 
residents would mostly be away from their homes 
during day. Efforts should be made to create 
awareness through Resident Welfare Associa�ons. 
The Elec�on Commission should reach out to young 
voters in educa�onal ins�tu�ons.  Students should 
be addressed by eminent personali�es to mo�vate 
young voters about the importance of par�cipa�on in 
the electoral process. Lack of interest in the electoral 
system, frequent change in job and residence, long 
queue etc., are the main reason for lower voter 
turnout. Wider use of the Remote electronic voter 
machines may address the urban apathy to a certain 
extent.

c) Low Par�cipa�on by Youth: Engaging young people in 
the vo�ng process is one of the most important 
challenges of the Indian electoral system. As most 
youth possess smartphones with access to internet, 
reaching out to the youth through digital means 
should be a�empted to a greater extent. Youth in the 
educa�onal ins�tu�ons should be engaged through 
strengthening of Electoral Literacy Clubs, organizing 
seminars, discussions, quizzes etc.. ECI should also 
address the youth outside the educa�onal system 
through digital  media.  ECI should develop 
partnerships with civil society organiza�ons, 
vo luntary organ iza�ons ,  i cons  and brand 
ambassadors to enhance outreach and maximize 
voter connect.

• Excluded and marginalized communi�es form one of 
the voiceless communi�es in the electoral process as 
they are largely unaware of the voter registra�on 
process due to lack of personnel or BLO officers who 
can guide them in voter registra�on and electoral 
process.  In many cases,  the excluded and 
marginalized communi�es do not possess the 
necessary iden�ty documents to obtain registra�on.

10.4   Recommenda�ons /SUGGESTIONS

Based on rich primary data collected from 4354 
respondents spread across 23 districts of Karnataka 
covering all four administra�ve division and 45 Focussed 
Group discussions, current study has thrown up 
interes�ng observa�ons based on which a few 
recommenda�ons is suggested for improvements in the 
electoral par�cipa�on. 

• In order to create requisite awareness and ensure 
par�cipa�on of all ci�zens, BLOs need to make door-
to-door visits at least twice or thrice in a year to 
mo�vate people to register for the Voter Ids.

• Anganwadi workers are generally commi�ed in their 
role as BLOs as compared to schoolteachers in rural 
areas. Hence, efforts should be made to appoint more 
anganwadi workers as BLOs. 

• Adver�sements on registra�on are fewer in number 
as compared to those on vo�ng. Adver�sements 
rela�ng to voter registra�on should be increased.

• Awareness should be provided not only through film 
actors but also by involving social ac�vists, 
sportspersons, scien�sts, achievers etc.

• A larger number of adver�sements in different media 
has boosted voter turnout in recent elec�ons and this 
trend should be maintained during this upcoming 
elec�on as well.

• In order to increase the involvement of young voters, 
campus ambassador programmes should be 
strengthened in degree colleges, and more 
awareness programmes should be conducted, 
especially during the elec�on year. Efforts should also 
be made to reach out to youths outside the formal 
educa�on system through the use of digital media. 

• For a fair and be�er elec�on, (i) increasing the 
transparency in the electoral process (ii) spreading of 
awareness among the common people regarding the 
importance of vo�ng in a democra�c setup (iii) 
making vo�ng as a fundamental duty and, (iv) 
preven�ng malprac�ces that would adversely affect 
the true spirit of elec�ons, are important.

• Bribing or gi�s violates the spirit of democracy and 
nullifies the en�re objec�ve of conduc�ng elec�ons. 
Strict vigilance and rigorous a�en�on should be paid 
by authori�es to prevent such prac�ces and to ensure 
transparency.
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d) Migrants and Change of Residence: As part of SVEEP 
phase four, the Elec�on Commission of India (ECI) has 
developed a remote electronic voter machine (RVM) 
with migrant voters in mind. RVMs are being 
developed as "a robust, failproof and efficient stand-
alone system" based on exis�ng electronic vo�ng 
machines and will not be connected to the internet. 

e) Low turnout cons�tuencies: In the low turnout 
assembly cons�tuencies, iden�fying the reasons for 
the low turnout and addressing it through specifically 
designed ac�vi�es would help in boos�ng voter 
turnout. While designing the SVEEP ac�on plan for 
the districts with low voter turnout, BLOs can be 
consulted (especially in rural areas) as they are well 
aware about the factors contribu�ng to lower voter 
turnout. 

f) Booth Level Officer: Booth level officer should be 
made more accountable. As BLOs are in a posi�on to 
understand the reasons for low turnout ra�on in rural 
areas, SVEEP ac�on plan should be designed with 
their consulta�on.  In couple of our interac�ons with 
BLOs they informed about the large number of 
electors who are in the list are either not living in the 
village (permanently migrated) and good number of 
them also have expired. BLOs support should be 
taken while cleansing the electoral roll. BLOs 
appoin�ng in the urban area is a great challenge and 
EC should manage to handle it.

g) Model Polling Sta�on: Model Polling Sta�ons were 
established with Wai�ng halls,  queue �me 
announcement, medical a�endant, play area for 
children etc. Number of such MPS should increase 
and more such sta�ons should be established in ci�es 
which may reduce urban apathy.

h) Engagement with Schools and Colleges: As the 
current school students are tomorrow’s new voters, 
garnering their interest and engaging them in the 
democra�c process would be useful to ensure their 
registra�on and vo�ng. Electoral literacy clubs to be 
updated with quality edutainment material and 
encouraging them to come out with innova�ve 
ac�vi�es. Sukumar Sen Memorial Lecture to be 
ins�tuted as a tribute to Sukumar Sen (1898-1963), 
the first Chief Elec�on Commissioner of India, who 
commendably conducted the first two general 
elec�ons to the Lok Sabha and State Legisla�ve 
Assemblies. 

The challenges addressed above are aligned with the 
objec�ves of SVEEP IV (2022-25). Addressing these 
challenges would contribute to increase in the voter 
turnout ra�o while also enhancing the quality of electoral 
par�cipa�on. As suggested by the Elec�on Commission, 
steps to be taken should be guided by the overarching 
approaches of - 

(i)    Purifying the electoral roll of every polling booth. 

(ii)  Bridging gender gap in enrolment and turnout. 

(iii) Ensuring inclusion of all non-voters/ marginalised 
s e c� o n s  th ro ug h  ta rgete d  i n te r ve n� o n s , 
technological solu�ons and policy changes. 

(iv) Addressing urban and youth apathy in electoral 
par�cipa�on, and 

(v)   Turning around all low turnout cons�tuencies and 
polling sta�ons. 
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APPENDICES





APPENDIX Table 1.1: ASSEMBLY SEGMENTS IN BELGAUM DIVISION

Sl. No Type of  Name of the Assembly AC District VTR Polling  VTR 
 Cons�tuency Cons�tuency  Number   sta�on No           

            

1 SC reserved  Mudhol 19 Bagalkote 75.56 165  92.4

      50 91.1

      104 41.7

      101 38.0

2 ST reserved  Yemkanamardi 10 Belgaum 79.28 88 99.7

      96 95.1

      195 62.3

      198 60.4

3 City Hubli-Dharwad Central 73 Dharwad 60.97 19 75.8

      32 75.5

      165 35.2

      152 33.4

4 City Belgaum Dakshin 12 Belgaum 62.5 129 87.0

      249 86.8

      48 45.7

      111 45.3

5 Sub urban Hungund 25 Bagalkot 73.11 242 94.5

      126 89.5

      89 51.7

      151 46.9

6 Coastal area Kumta 78 U�ara Kannada 81.2 6 92.6

      116 92.1

      206 63.5

      200 61.2

7 Rural Backward & 

 Bye elec�on Sindgi 33 Bijapur 71.4 31 91.9

      190 90.8

      165 28.4

      161 27.1

8 Rural Developed Chikkodi-Sadalga 2 Belgaum 84.9 145 95.6

      188 95.3

      220 60.9

      209 60.8

9 Lowest TO Devarahippargi 27 Bijapur 66.7 198 81.9

      205 81.9

      70 35.5

      115 33.2

10 Highest TO Hangal 82 Haveri 84.42 152 93.9

      14 93.9

      90 67.9

      88 67.4

11 Highest gap in Navalgund 69 Dharwad 78.22 80  100.0
 VTR between 
 male and female      196 88.8

      97 62.3

      81 62.0
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Appendix Table 1.2: ASSEMBLY SEGMENTS IN GULBARGA DIVISION

 

 

 

Sl. No Type of Cons�tuency  
Name of the 
Assembly 
Cons�tuency  

AC 
Number 

District VTR Polling 
sta�on No 

VTR 

1 SC reserved  Chincholi 42 Gulbarga 68.78 

46 93.4 

176 92.4 

209 50.0 

207 44.4 

2 
ST reserved & 
bye elec�on 

Maski 59 Raichur 68.97 

154 83.8 

115 83.1 

68 53.2 

216 52.0 

3 City 
Gulbarga 

U�ara 
45 Gulbarga 54.27 

121 74.4 

53 71.0 

199 22.5 

76 21.9 

4 Sub urban Chi�apur 40 Gulbarga 60.54 

28 84.3 

173 83.3 

158 29.9 

159 22.7 

5 
Rural Backward & 

bye elec�on 
Basavakalyana 47 Bidar 64.85 

122 84.7 

243 81.6 

194 40.8 

196 37.9 

6 Rural Developed Raichur Rural 53 Raichur 69.29 

81 91.1 

183 89.9 

15 29.8 

13 29.1 

7 Lowest TO Gumitkal 39 Yadgir 62 

171 80.5 

211 78.7 

122 46.0 

234 45.9 

8 Highest TO Yelburga 63 Koppal 79.53 

53 94.4 

36 93.1 

81 56.5 

80 54.2 
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Appendix Table 1.3: ASSEMBLY SEGMENTS IN BENGALURE DIVISION 

Sl. 
No 

Type of 
Cons�tuency  

Name of the 
Assembly 

Cons�tuency  

AC 
Number District VTR 

Polling 
sta�on 

No 
VTR 

1 SC reserved  Bangarpet 147 Kolar 81.35 

23 100.0 

159 95.1 

122 54.7 

138 52.7 

2 ST reserved  Jagalur 103 Davanagere 78.08 

173 92.5 

233 92.2 

188 48.4 

193
 

41.7
 

3
 City & bye 

elec�on
 Rajarajeshwarinagar

 
154

 BBMP 
Central

 54.38
 

29
 

84.4
 

1
 

72.6
 

222
 

39.4
 

26
 

34.4
 

4
 

City
 

Sarvagnanagar
 

160
 BBMP 

North
 51.24

 

238
 

69.8
 

153
 

67.3
 

176
 

32.4
 

293
 

5.2
 

5
 

City
 

Vijayanagar
 

167
 BBMP 

south
 50.08

 
270
 

71.6
 

80
 

68.0
 

73
 

36.3
 

7
 

22.8
 

6
 

Sub urban
 

Bhadrava�
 

112
 

Shimoga
 

73.67
 

2
 

93.5
 

193
 

91.7
 

159
 

49.4
 

163
 

37.0
 

7

 
Highest 

 

percent

 

of NOTA

 
Kolar Gold Field

 

146

 

Kolar

 

73.23

 
234

 

96.0

 

61

 

93.3

 

90

 

38.4

 

82

 

33.0

 

8

 

Rural Backward

 

Channagiri

 

109

 

Davanagere

 

80.6

 
209

 

93.5

 

122

 

93.4

 

157

 

55.2

 

155

 

47.6

 

9

 

Rural Developed

 

Tirthahalli

 

114

 

Shimoga

 

85.26

 110

 

95.4

 

64

 

94.9

 

132

 

65.4

 

184

 

63.1

 

10

 

Lowest TO

 

Bommanahalli

 

175

 

BBMP 
South

 

47.22

 15

 

64.9

 

47

 

63.6

 

294

 

26.6

 

141

 

15.8

 

11

 

Highest TO

 

Hosakote

 

178

 

Bangalore 
Rural

 

90.33

 
6

 

99.2

 

134

 

99.1

 

146

 

62.0

 

198NOTHING LIKE VOTING I VOTE FOR SURE

KAP BASELINE SURVEY 2023



Appendix Table 1.3: ASSEMBLY SEGMENTS IN BENGALURE DIVISION  

Sl. 
No 

Type of 
Cons�tuency  

Name of the 
Assembly 

Cons�tuency  

AC 
Number 

District VTR 
Polling 
sta�on 

No 
VTR 

1 SC reserved  Bangarpet 147 Kolar 81.35 

23 100.0 

159 95.1 

122 54.7 

138 52.7 

2 ST reserved  Jagalur 103 Davanagere 78.08 

173 92.5 

233 92.2 

188 48.4 

193 41.7 

3 
City & bye 
elec�on 

Rajarajeshwarinagar 154 
BBMP 
Central 

54.38 

29 84.4 

1 72.6 

222 39.4 

26 34.4 

4 City Sarvagnanagar 160 
BBMP 
North 

51.24 

238 69.8 

153 67.3 

176 32.4 

293 5.2 

5 City Vijayanagar 167 
BBMP 
south 

50.08 

270 71.6 

80 68.0 

73 36.3 

7 22.8 

6 Sub urban Bhadrava� 112 Shimoga 73.67 

2 93.5 

193 91.7 

159 49.4 

163 37.0 

7 
Highest  percent 
of NOTA 

Kolar Gold Field 146 Kolar 73.23 

234 96.0 

61 93.3 

90 38.4 

82 33.0 

8 Rural Backward Channagiri 109 Davanagere 80.6 

209 93.5 

122 93.4 

157 55.2 

155 47.6 

9 Rural Developed Tirthahalli 114 Shimoga 85.26 

110 95.4 

64 94.9 

132 65.4 

184 63.1 

10 Lowest TO Bommanahalli 175 
BBMP 
South 

47.22 

15 64.9 

47 63.6 

294 26.6 

141 15.8 

11 Highest TO Hosakote 178 
Bangalore 

Rural 
90.33 

6 99.2 

134 99.1 

146 62.0 
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12 
Highest change 
in VTR between 
2013 to 2018 

Hiriyur 100 Chitradurga 80.2 

215 95.6 

13 93.9 

157 55.1 

159 48.2 

13 Industrial area Devanahalli 179 
Bangalore 

Rural 
84.68 

70 96.1 

58 96.1 

120 56.9 

205 54.4 

14 Sub urban Anekal 177 
Bangalore 

urban 
63.37 

43 94.3 

32 91.8 

140 34.9 

295 31.1 

15 
Rural Backward 
& bye elec�on 

Sira 136 Tumkur 84.77 

249 98.2 

263 97.3 

176 60.0 

172 55.9 

16 Rural Developed Nelamangala 181 
Bangalore 

Rural 
79.42 

242 94.3 

231 94.1 

202 46.0 

215 43.9 

200

Appendix Table 1.3: ASSEMBLY SEGMENTS IN BENGALURE DIVISION  

Sl. 
No 

Type of 
Cons�tuency  

Name of the 
Assembly 

Cons�tuency  

AC 
Number 

District VTR 
Polling 
sta�on 

No 
VTR 
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Appendix Table 1.4: ASSEMBLY SEGMENTS IN MYSORE DIVISION 

Sl. 

No 
Type of 
Cons�tuency  

Name of the Assembly  
Cons�tuency  

AC 
Number District VTR Polling 

sta�on No
VTR

1
 

SC reserved 
 

Kollegal
 

222
 Chamara

janagar
 79.88

 

194 94.1 

202 93.7
 

129 51.0
 

139 47.8
 

2
 

ST reserved 
 

H D Kote
 

213
 

Mysore
 

79.6
 

203 93.3
 

81 93.1
 

90 54.1
 

91 53.7

 

3

 

City

 

Mangalore ci ty south

 

203

 
Dakshina 

Kannada

 
68.16

 
82 84.6

 

93 84.5

 

126 47.5

 

128 44.4

 

4

 

City

 

Krishnaraja

 

216

 

Mysore

 

59.54

 132 72.6

 

161 69.8

 

87 38.5

 

213 37.4

 

5

 

Sub urban

 

Bantwal

 

205

 

Dakshina 

Kannada

 

82.4

 33 93.5

 

123 92.3

 

67 69.5

 

140 69.0

 

6

 

Rural 

Backward

 

Gundlupet

 

224

 

Chamara

janagar

 

89.1

 
242 97.8

 

45 97.5

 

211 63.0

 

213 59.7

 

7

 

Rural 

Developed

 

Kundapur

 

119

 

Udupi

 

79.55

 
128 91.3

 

115 88.6

 

19 69.1

 

18 65.5

 

8

 

Lowest TO

 

Mudabi diri

 

201

 

Dakshina 

Kannada

 

76.19

 

180 94.4

 

50 88.1

 

159 54.0

 

168 40.8

 

9

 

Highest TO

 

Melkote

 

188

 

Mandya

 

89.52

 

109 97.9

 

138 97.9

 

183 65.5

 

26 65.1

 

10

 

Highest 

change in VTR 

between 

2013 to 2018

 

Belthangadi

 

200

 

Dakshina 

Kannada

 

82.07

 

89 91.0

 

165 89.4

 

105 69.2

 

91 63.8
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District Assembly Cons�tuency 2018 EP Ra�o  2023 EP Ra�o   

  Male Female Total Male Female Total

BELGAUM Nippani 70.6 69.4 70.0 69.2 68.3 68.8

 Chikodi Sadalga 71.3 71.2 71.3 69.4 69.7 69.6

 Athani 69.0 66.8 67.9 68.2 66.5 67.4

 Kagwad 68.0 65.8 66.9 67.4 66.3 66.8

 Kudachi 67.1 65.5 66.3 66.4 64.6 65.5

 Raibag 70.3 67.6 69.0 69.3 67.2 68.3

 Hukkeri  68.7 69.0 68.9 66.6 67.1 66.8

 Arabhavi  67.1 67.8 67.4 66.5 65.7 66.1

 Gokak  70.7 72.4 71.6 69.1 70.1 69.6

 Yamkanmardi 68.8 68.3 68.5 67.5 66.7 67.1

 Belgaum North 70.9 72.4 71.7 70.1 71.7 70.9

 Belgaum South 77.7 77.5 77.6 75.8 75.1 75.4

 Belgaum Rural 72.6 73.4 73.0 71.5 71.8 71.7

 Khanapur 74.1 70.2 72.2 71.1 67.0 69.1

 Ki�ur 70.3 69.1 69.7 67.4 65.8 66.6

 Bailhongal 70.6 70.6 70.6 68.6 68.7 68.6

 Saunda� Yallamma 68.1 67.7 67.9 65.4 65.0 65.2

 Ramdurg  70.7 69.0 69.9 66.3 64.4 65.3

 District Total 70.4 69.7 70.1 68.7 68.0 68.3

BAGALKOT Mudhol 69.5 70.1 69.8 65.2 66.1 65.7

 Terdal 68.4 69.1 68.7 64.6 65.3 65.0

 Jamkhandi 71.1 70.6 70.8 68.8 68.6 68.7

 Bilagi 70.1 70.7 70.4 67.8 68.2 68.0

 Badami 70.6 69.9 70.2 66.1 65.0 65.5

 Bagalkot 75.3 75.8 75.5 72.7 73.4 73.0

 Hunagund 71.4 71.3 71.4 67.7 67.7 67.7

 District Total 70.9 71.1 71.0 67.5 67.8 67.7

BIJAPUR Muddebihal 70.0 67.1 68.5 65.0 63.1 64.1

  Devar Hipparagi 76.1 72.3 74.2 69.7 66.7 68.2

 Basavana Bagevadi 66.7 64.1 65.4 61.6 60.1 60.9

 Babaleshwar 75.0 75.4 75.2 68.6 67.9 68.3

 Bijapur City 74.4 74.2 74.3 72.0 73.4 72.7

 Nagathan 72.3 71.2 71.8 66.4 65.3 65.9

 Indi 71.6 70.5 71.1 66.6 65.4 66.0

 Sindhagi 69.1 67.7 68.4 64.3 62.6 63.5

 District Total 71.8 70.3 71.1 66.8 65.6 66.2

Appendix Table 2.1: Electoral Popula�on Ra�o: 2018 and 2023
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GULBARGA  Afzalpur 70.1 67.7 68.9 66.0 62.9 64.4

  Jewargi 68.4 69.5 68.9 64.4 63.4 63.9

  Chi�apur (SC) 74.1 74.5 74.3 68.7 68.6 68.7

  Sedam 70.6 71.1 70.8 66.4 66.4 66.4

  Chincholli (SC) 70.4 68.1 69.3 67.6 64.4 66.0

  Gulbarga Rural (SC) 69.0 66.8 68.0 64.8 61.9 63.3

  Gulbarga (N) 77.2 79.7 78.4 74.4 76.7 75.5

  Gulbarga (S) 76.8 77.4 77.1 75.3 77.7 76.5

  Aland 74.4 72.5 73.4 70.5 67.6 69.1

 District Total 72.4 72.0 72.2 68.7 67.8 68.3

BIDAR Basavakalyan  72.4 67.2 69.9 72.8 69.2 71.0

 Humnabad 69.3 65.6 67.5 65.8 63.5 64.7

 Bidar(south) 73.6 70.0 71.8 70.1 66.9 68.5

 Bidar 67.3 68.2 67.8 64.4 66.4 65.3

 Bhalki 75.8 71.0 73.5 71.4 67.6 69.5

 Aurad(sc) 71.7 68.6 70.1 67.8 64.7 66.3

 District Total 71.6 68.3 70.0 68.6 66.3 67.5

RAICHUR Raichur (Rural) 71.2 73.4 72.3 64.6 65.5 65.1

 Raichur 77.4 77.4 77.4 71.1 72.5 71.8

 Manvi 74.9 76.8 75.8 65.9 66.8 66.4

 Devadurga 71.0 72.8 71.9 67.3 67.3 67.3

 Lingasugur 72.2 73.4 72.8 69.7 70.9 70.3

 Sindhanur 71.7 73.3 72.5 68.0 70.1 69.1

 Maski 73.9 74.7 74.3 72.0 73.0 72.5

 District Total 73.1 74.5 73.8 68.3 69.3 68.8

KOPPAL Kushtagi 70.7 70.7 70.7 66.4 66.9 66.7

 Kanakagiri 67.6 68.2 67.9 64.6 65.7 65.2

 Gangavathi 67.4 68.2 67.8 62.9 64.2 63.5

 Yelburga 68.9 68.8 68.8 67.6 68.2 67.9

 Koppal 70.1 71.3 70.7 67.2 69.1 68.1

 District Total 69.0 69.5 69.2 65.8 66.9 66.3

GADAG Shiraha� (SC) 74.0 73.5 73.8 74.6 75.0 74.8

 Gadag 72.4 72.1 72.2 69.6 69.9 69.8

 Ron 73.4 72.3 72.9 72.0 71.1 71.5

 Nargund 74.5 73.5 74.0 70.1 68.9 69.5

 District Total 73.5 72.8 73.2 71.6 71.3 71.4
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DHARWAD Navalgund 70.7 68.9 69.8 66.1 64.6 65.3

 Kundagol 71.4 69.1 70.3 65.3 63.0 64.1

 Dharwad 70.3 70.3 70.3 66.6 66.4 66.5

 Hubli Dharwad East 68.0 66.5 67.3 66.8 65.8 66.3

 Hubli Dharwad Central 74.6 73.5 74.1 70.9 70.3 70.6

 Hubli Dharwad West 76.4 76.6 76.5 70.9 71.2 71.1

 Kalaghatagi 68.9 66.9 67.9 65.2 62.9 64.1

 District Total 71.6 70.5 71.1 67.5 66.5 67.0

UTTARA  AHaliyal 73.2 72.4 72.8 74.0 73.6 73.8

KANNAD Karwar 78.1 79.7 78.9 75.4 77.5 76.5

 Kumta 78.9 77.9 78.4 78.9 78.8 78.8

 Bhatkal 79.2 75.7 77.4 79.3 75.9 77.6

 Sirsi 78.4 75.1 76.8 79.0 77.0 78.0

 Yellapur 67.7 70.3 68.9 69.5 73.2 71.3

 District Total 76.0 75.3 75.6 76.0 76.0 76.0

HAVERI Hangal 70.1 65.9 68.0 71.0 69.4 70.2

 Shiggaon 70.1 67.7 68.9 69.2 68.0 68.6

 Haveri 71.0 69.1 70.0 69.9 69.4 69.6

 Byadagi 72.0 70.6 71.3 70.2 70.1 70.2

 Hirekerur 72.0 69.5 70.8 69.9 68.7 69.3

 Ranebennur 74.5 74.3 74.4 71.7 72.9 72.3

 District Total 71.6 69.5 70.6 70.3 69.8 70.0

BELLARY Hadagali 70.3 69.2 69.8 65.4 64.2 64.8

 Hagaribommanahalli 68.3 68.5 68.4 62.9 63.4 63.1

 Vijayanagar 63.9 64.0 64.0 62.2 63.5 62.8

 Kampli 66.6 65.4 66.0 59.5 58.5 59.0

 Siruguppa 64.9 64.8 64.8 60.9 61.2 61.0

 Bellary 69.1 71.3 70.2 66.2 69.2 67.7

 Bellary City 65.2 66.8 66.0 62.4 65.2 63.8

 Sandur 63.1 64.8 64.0 58.0 60.1 59.0

 Kudligi 69.0 68.7 68.8 63.6 63.0 63.3

 District Total 66.6 66.9 66.7 62.2 63.1 62.7

CHITRADURGA  Molakalmuru 71.9 71.8 71.9 72.8 72.6 72.7

 Challakere 74.7 74.7 74.7 74.5 75.3 74.9

 Chitradurga 76.5 77.3 76.9 75.2 76.5 75.8

 Hiriyur 76.4 76.4 76.4 74.8 75.0 74.9

  Hosadurga 75.3 72.8 74.1 74.7 73.8 74.2

  Holalkere 75.4 73.6 74.5 74.2 73.7 73.9

 District Total 75.0 74.5 74.8 74.3 74.5 74.4
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DAVANGERE Jagalur(SC) 79.2 77.9 78.5 76.6 74.6 75.6

 Harapanahalli 77.5 75.4 76.5 77.9 76.7 77.3

 Harihar 76.8 78.7 77.7 71.7 72.2 72.0

 Davanagere North 78.3 78.1 78.2 74.0 74.9 74.4

 Davanagere South 78.7 77.6 78.1 75.9 75.8 75.9

 Mayakonda(SC) 82.1 79.6 80.9 78.8 76.5 77.7

 Channagiri 76.2 74.8 75.5 73.5 72.2 72.9

 Honnali 77.7 76.6 77.2 75.4 74.5 74.9

 District Total 78.2 77.3 77.8 75.4 74.7 75.0

SHIMOGA Shimoga Rural (SC) 74.8 74.6 74.7 72.5 72.4 72.5

 Bhadravathi 74.0 75.3 74.7 73.7 75.2 74.5

 Shimoga 78.1 79.3 78.7 76.9 79.1 78.0

 Thirthahalli  79.6 76.9 78.3 78.9 76.7 77.8

 Shikaripura 75.0 73.3 74.2 76.2 75.1 75.7

 Sorab 76.8 73.5 75.1 78.1 75.2 76.6

 Sagar 76.6 74.6 75.6 77.2 75.6 76.4

 District Total 76.4 75.5 75.9 76.1 75.7 75.9

UDUPI  Byndoor 83.9 80.3 82.0 85.1 81.8 83.4

  Kundapur 80.7 80.2 80.4 80.4 81.4 80.9

  Udupi 76.4 79.2 77.9 75.9 80.8 78.4

  Kapu 78.0 80.6 79.4 77.3 80.2 78.8

  Karkal 78.6 80.6 79.6 78.8 82.0 80.4

 District Total 79.5 80.2 79.9 79.6 81.3 80.4

CHIKKMAGALUR Sringeri 81.2 78.8 80.0 83.3 81.3 82.2

 Mudigere 81.0 79.1 80.0 81.5 80.3 80.9

 Chikmagalur 81.2 79.4 80.3 85.3 84.1 84.7

 Tarikere 81.7 78.6 80.1 84.8 83.3 84.0

 Kadur 82.5 79.9 81.2 85.3 82.8 84.0

 District Total 81.5 79.2 80.3 84.1 82.5 83.3

TUMKUR Chikkanayakanhalli 80.3 78.5 79.4 80.1 79.4 79.8

 Tiptur 77.5 79.5 78.5 76.6 79.2 77.9

 Turuvekere 84.9 82.4 83.6 83.0 80.7 81.8

 Kunigal 83.1 79.7 81.4 83.7 80.5 82.1

 Tumkur City 82.0 83.5 82.7 77.1 80.1 78.6

 Tumkur Rural 77.1 81.8 79.4 76.2 81.9 79.0

 Koratagere 79.5 79.1 79.3 78.1 77.7 77.9

 Gubbi 79.9 79.2 79.6 77.1 76.6 76.8

 Sira 78.2 75.0 76.6 79.4 77.9 78.6
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 Pavagada 79.2 75.6 77.4 76.8 72.8 74.8

 Madhugiri 80.1 77.9 79.0 78.3 76.8 77.5

 District Total 80.1 79.3 79.7 78.7 78.5 78.6

CHIKKABALLAPUR Gowribidanur 74.5 76.1 75.3 72.7 75.3 74.0

 Bagepalli 75.1 77.1 76.1 72.7 74.7 73.7

 Chickballapur 70.7 73.5 72.1 69.9 74.2 72.0

 Sidlaga�a 72.7 74.1 73.4 70.5 72.6 71.5

 Chintamani 74.5 75.2 74.9 73.5 75.9 74.7

 District Total 73.5 75.2 74.3 71.9 74.5 73.2

KOLAR Srinivaspur 71.1 73.7 72.4 68.5 72.5 70.4

 Mulbagal(SC) 72.4 72.7 72.6 69.8 71.8 70.8

 KGF (SC) 66.2 65.8 66.0 63.3 64.1 63.7

 Bangarpet (SC) 74.3 75.4 74.8 73.1 75.7 74.4

 Kolar 76.2 72.8 74.5 74.0 71.9 72.9

 Malur 70.2 72.0 71.1 67.7 71.0 69.3

 District Total 71.8 72.0 71.9 69.4 71.1 70.2

BANGALORE RURAL Hosakote 71.3 74.4 72.8 65.9 71.5 68.6

 Devanahalli 72.9 75.5 74.2 65.4 69.3 67.3

 Doddaballapur 71.2 74.0 72.5 64.7 68.5 66.5

 Nelamangala 74.1 76.1 75.1 68.2 72.0 70.0

 District Total 72.3 75.0 73.6 66.0 70.3 68.1

RAMANAGARAM Magadi 79.2 80.6 79.9 80.5 83.0 81.8

 Ramanagara 70.0 73.4 71.7 72.3 76.4 74.3

  Kanakapura 79.1 82.1 80.6 79.7 83.4 81.5

 Channapatna 76.3 78.5 77.4 79.4 82.6 81.0

 District Total 76.1 78.6 77.3 77.9 81.3 79.6

MANDYA Malavally 82.2 81.2 81.7 83.0 83.0 83.0

 Maddur 79.4 80.8 80.1 79.2 82.4 80.8

 Melukote 77.2 77.0 77.1 76.2 76.9 76.5

 Mandya 78.7 80.3 79.5 75.6 78.1 76.9

 Srirangapatna 77.5 77.8 77.7 76.6 78.3 77.4

 Nagamangala 86.6 83.6 85.1 86.7 84.5 85.6

 Krishnaraja Pet 77.8 74.5 76.1 80.7 79.0 79.8

 District Total 79.9 79.3 79.6 79.7 80.3 80.0

HASSAN Shravanabelagola 82.7 80.7 81.7 81.2 80.4 80.8

 Arasikere 76.0 74.7 75.3 76.1 76.1 76.1

 Belur 79.9 76.2 78.0 80.6 77.6 79.1

 Hassan 77.6 77.4 77.5 79.1 79.8 79.4
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 Holenarasipura 80.9 78.4 79.6 82.2 81.1 81.7

 Arakalgudu 77.3 72.4 74.9 79.6 75.7 77.7

 Sakaleshpura 76.3 73.7 75.0 77.7 75.3 76.5

 District Total 78.6 76.1 77.3 79.4 78.0 78.7

DAKSHINA KANNADA  Belthangady 75.9 74.1 75.0 74.2 73.5 73.8

  Moodabidri 75.2 77.5 76.4 73.1 75.7 74.4

  Mangalore City North 69.3 73.4 71.4 69.3 74.5 71.9

  Mangalore City South 73.6 75.9 74.8 72.5 75.1 73.8

  Mangalore  74.4 75.5 75.0 73.9 75.4 74.7

  Bantwal 77.7 77.4 77.6 75.3 76.4 75.9

  Pu�ur 73.3 73.2 73.3 72.3 74.0 73.1

  Sullia 74.0 73.4 73.7 71.9 72.6 72.3

 District Total 74.1 75.0 74.6 72.7 74.7 73.7

KODAGU Madikeri 77.3 75.5 76.4 81.4 80.3 80.9

 Virajpet 77.2 74.3 75.7 78.6 75.9 77.2

 District Total 77.3 74.9 76.1 80.0 78.1 79.0

MYSORE  Periyapatna 66.1 67.1 66.6 65.6 66.5 66.0

  Krishnarajanagara 73.6 72.0 72.8 71.6 69.9 70.8

  Hunsur 72.0 71.1 71.5 71.2 70.5 70.8

  Heggadadevanakote (ST) 73.5 71.8 72.6 72.3 70.4 71.3

  Nanjangud (SC) 74.0 72.0 73.0 71.9 70.3 71.1

  Chamundeshwari 88.4 88.0 88.2 87.9 88.7 88.3

  Krishnaraja  73.6 73.0 73.3 68.9 69.0 69.0

  Chamaraja 68.9 68.7 68.8 65.9 66.9 66.4

  Narasimharaja 76.9 77.1 77.0 76.6 78.7 77.7

  Varuna 73.2 71.5 72.4 71.8 70.7 71.2

  T. Narsipura (SC) 77.8 77.2 77.5 73.1 72.4 72.7

 District Total 74.5 73.7 74.1 72.6 72.4 72.5

CHAMARAJNAGAR Hanur 77.6 77.0 77.3 79.0 78.2 78.6

 Kollegal 77.4 77.7 77.6 76.2 76.5 76.4

 Chamarajanagar 77.6 78.2 77.9 75.7 76.4 76.1

 Gundlupet 77.0 76.1 76.5 77.1 77.0 77.1

 District Total 77.4 77.2 77.3 77.0 77.0 77.0

B.B.M.P(CENTRAL) Rajarajeshwarinagar 77.4 75.9 76.7 59.0 58.4 58.7

 Shivajinagar 71.6 70.5 71.1 54.7 54.3 54.5

 Shan�nagar 70.1 68.7 69.4 51.3 50.4 50.9

 Gandhinagar 68.0 68.5 68.2 50.3 51.0 50.6

 Rajajinagar 67.5 68.8 68.2 49.3 50.4 49.8
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 Chamarajpet 71.2 68.7 69.9 54.2 52.9 53.5

 Chickpet 70.9 70.1 70.5 52.3 52.2 52.2

 District Total 71.7 70.8 71.3 53.7 53.4 53.6

B.B.M.P(NORTH) K R.Pura 76.2 75.0 75.7 63.8 62.9 63.4

 Mahalakshmi layout  68.8 69.4 69.1 50.0 50.7 50.3

 Malleshawaram 67.8 68.6 68.2 51.7 52.7 52.2

 HEBBAL 68.9 68.4 68.6 55.0 55.3 55.2

 Pulakeshinagara 69.1 68.1 68.6 51.8 51.8 51.8

 Sarvagnagar  69.1 69.1 69.1 54.9 55.0 54.9

 C.V.Ramannagar 69.2 66.1 67.7 52.7 50.3 51.6

 District Total 70.4 69.7 70.0 55.0 54.7 54.9

B.B.M.P(SOUTH) Govindarajanagar 72.1 72.2 72.2 52.6 53.5 53.0

 Vijayanagar 71.8 69.4 70.6 51.4 49.8 50.6

 Basavanagudi 75.8 74.9 75.4 53.1 52.5 52.8

 Padmanabanagar 67.6 67.5 67.5 50.9 51.4 51.2

 BTM Layout 62.5 64.2 63.3 47.0 48.8 47.9

 Jayanagar 65.2 66.6 65.9 50.7 51.9 51.3

 Bommanahalli 75.1 67.5 71.4 60.2 54.7 57.5

 District Total 70.3 68.8 69.5 52.7 51.9 52.3

BANGALORE URBAN Yelahanka 76.2 77.9 77.0 62.2 64.2 63.2

  Byatarayanapura 70.1 69.2 69.7 58.9 58.7 58.8

 Yeshwanthpura 78.4 78.7 78.5 66.3 68.1 67.2

 Dasarahalli 71.4 69.9 70.7 53.0 52.6 52.8

 Mahadevapura 69.0 68.3 68.6 62.9 62.9 62.9

 Bangalore South 68.1 68.5 68.3 57.0 58.3 57.6

 Anekal 70.3 72.5 71.3 56.9 59.4 58.1

 District Total 71.5 71.7 71.6 59.4 60.4 59.9

YADGIR  Shorapur 70.7 70.5 70.6 61.0 60.6 60.8

  Shahapur 68.7 69.4 69.1 62.8 63.5 63.2

  Yadgir 73.4 73.7 73.6 64.0 63.8 63.9

  Gurmitkal 76.8 76.0 76.4 66.5 65.9 66.2

 District Total 72.3 72.3 72.3 63.4 63.3 63.4

STATE KARNATAKA 73.1 72.7 72.9 67.9 68.2 68.0

208NOTHING LIKE VOTING I VOTE FOR SURE

KAP BASELINE SURVEY 2023



   Male Female Total Gap 
      (Male-Female)

BELGAUM 1 Nippani 75.3 72.6 74.0 2.7

 2 Chikkodi-Sadalga 75.5 72.7 74.3 2.8

 3 Athani 75.2 70.6 73.2 4.6

 4 Kagwad 72.5 68.2 70.6 4.3

 5 Kudachi (SC) 71.1 65.1 68.4 6.0

 6 Raibag (SC) 68.7 63.0 66.1 5.6

 7 Hukkeri 80.7 79.5 80.4 1.1

 8 Arabhavi 76.9 71.1 74.1 5.7

 9 Gokak 71.0 67.0 69.2 4.0

 10 Yamkanamardi (ST) 74.5 71.4 72.9 3.1

 11 Belgaum U�ar 63.6 59.0 61.8 4.5

 12 Belgaum Dakshin 66.4 60.5 63.7 5.9

 13 Belgaum Rural 74.1 68.0 71.1 6.2

 14 Khanapur 71.1 69.0 70.3 2.1

 15 Ki�ur 76.5 72.1 74.6 4.4

 16 Bailhongal 73.1 69.6 71.8 3.5

 17 Saunda� Yellamma 76.6 71.7 74.3 4.9

 18 Ramdurg 74.3 69.6 72.2 4.7

    Total 73.1 68.8 71.2 4.3

BAGALKOT 19 Mudhol (SC) 73.7 69.5 71.8 4.2

 20 Terdal 72.7 66.6 69.8 6.1

 21 Jamkhandi 70.6 64.4 67.7 6.2

 22 Bilgi 72.8 69.1 71.1 3.7

 23 Badami 66.9 63.9 65.8 2.9

 24 Bagalkot 63.2 60.9 62.4 2.2

 25 Hungund 66.8 63.1 65.3 3.7

    Total 69.4 65.3 67.6 4.1

BIJAPUR 26 Muddebihal 61.1 60.8 61.1 0.3

 27 Devar Hippargi 61.6 61.3 61.5 0.3

 28 Basavana Bagevadi 65.0 64.0 64.7 1.0

 29 Babaleshwar 69.4 64.9 67.2 4.6

 30 Bijapur City 50.3 46.8 48.7 3.4

 31 Nagthan (SC) 57.2 53.6 55.5 3.7

 32 Indi 62.9 58.2 60.9 4.7

 33 Sindagi 63.8 60.8 62.5 3.0

    Total 61.3 58.6 60.1 2.7

Appendix Table 2.2: AC wise Voter Turnout Ra�o during 2008 Assembly Elec�on 
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GULBARGA 34 Afzalpur 60.9 56.2 58.7 4.7

 35 Jewargi 63.1 58.3 60.8 4.9

 40 Chi�apur (SC) 54.3 49.8 52.0 4.5

 41 Sedam 66.3 63.8 65.2 2.6

 42 Chincholi (SC) 54.9 53.0 54.0 1.9

 43 Gulbarga Rural (SC) 51.3 48.7 50.1 2.7

 44 Gulbarga Dakshin 51.4 50.0 50.9 1.4

 45 Gulbarga U�ar 51.1 50.0 50.7 1.1

 46 Aland 62.6 60.4 61.6 2.2

    Total 57.1 54.2 55.8 2.9

YADGIR 36 Shorapur (ST) 60.7 57.5 59.1 3.3

 37 Shahapur 60.7 55.6 58.3 5.1

 38 Yadgir 55.6 52.9 54.3 2.8

 39 Gurumitkal 56.6 56.0 56.4 0.6

    Total 58.6 55.6 57.2 3.0

BIDAR 47 Basavakalyan 55.8 56.3 56.3 -0.5

 48 Homnabad 58.6 59.5 59.2 -0.9

 49 Bidar South 59.1 57.8 58.5 1.2

 50 Bidar 48.4 46.9 48.0 1.5

 51 Bhalki 66.1 66.0 66.4 0.1

 52 Aurad (SC) 59.6 56.6 58.3 3.0

    Total 58.0 57.3 57.8 0.7

RAICHUR 53 Raichur Rural (ST) 60.6 52.1 56.3 8.5

 54 Raichur 47.1 43.3 45.3 3.8

 55 Manvi (ST) 58.4 51.1 54.7 7.3

 56 Devadurga (ST) 58.8 52.6 55.8 6.2

 57 Lingsugur (SC) 56.7 50.4 53.7 6.3

 58 Sindhanur 61.1 56.1 58.6 5.0

 59 Maski (ST) 57.7 49.5 53.6 8.2

    Total 57.2 50.8 54.1 6.4

KOPPAL 60 Kushtagi 62.0 59.3 60.9 2.7

 61 Kanakagiri (SC) 60.8 51.9 56.3 8.9

 62 Gangawa� 65.7 60.9 63.4 4.8

 63 Yelburga 68.5 63.9 66.4 4.6

 64 Koppal 68.2 62.2 65.4 6.0

    Total 65.1 59.6 62.5 5.5
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GADAG 65 Shiraha� (SC) 65.9 59.6 62.9 6.3

 66 Gadag 64.6 59.8 62.3 4.9

 67 Ron 69.6 64.2 67.0 5.4

 68 Nargund 74.6 67.7 71.3 6.9

    Total 68.5 62.7 65.8 5.8

DHARWAD 69 Navalgund 72.7 66.1 69.6 6.6

 70 Kundgol 75.7 66.9 71.5 8.7

 71 Dharwad 71.1 63.3 67.3 7.9

 72 Hubli-Dharwad-East (SC) 59.8 52.5 56.2 7.3

 73 Hubli-Dharwad-Central 61.3 55.1 58.4 6.2

 74 Hubli-Dharwad-West 58.1 53.7 56.1 4.5

 75 Kalghatgi 77.2 72.6 75.0 4.6

    Total 67.6 61.0 64.5 6.6

UTTAR KANNADA 76 Haliyal 70.3 69.3 69.9 1.0

 77 Karwar 65.4 61.2 63.5 4.2

 78 Kumta 70.3 67.3 69.1 3.0

 79 Bhatkal 62.2 64.7 63.5 -2.6

 80 Sirsi 76.6 70.4 73.8 6.2

 81 Yellapur 77.3 73.5 75.6 3.8

    Total 70.0 67.4 68.8 2.6

HAVERI 82 Hangal 76.9 75.4 76.3 1.5

 83 Shiggaon 73.5 69.6 71.8 3.9

 84 Haveri (SC) 65.6 59.6 62.9 6.0

 85 Byadgi 75.9 71.5 73.9 4.4

 86 Hirekerur 77.1 72.6 75.2 4.5

 87 Ranibennur 71.4 68.1 69.9 3.3

    Total 73.2 69.2 71.4 4.0

BELLARY 88 Hadagalli (SC) 67.2 62.8 65.2 4.4

 89 Hagaribommanahalli (SC) 71.5 68.3 70.2 3.2

 90 Vijayanagara 68.8 65.4 67.3 3.4

 91 Kampli (ST) 74.1 68.6 71.3 5.5

 92 Siruguppa (ST) 77.2 71.5 74.4 5.7

 93 Bellary (ST) 61.6 58.0 59.8 3.6

 94 Bellary City 52.8 51.0 52.1 1.8

 95 Sandur (ST) 78.8 74.5 76.8 4.3

 96 Kudligi (ST 73.7 69.8 71.9 3.9

    Total 68.6 64.7 66.8 3.8
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CHITRADURGA 97 Molakalmuru (ST) 74.2 69.4 71.9 4.7

 98 Challakere (ST) 68.2 62.8 65.7 5.4

 99 Chitradurga 68.3 64.7 66.8 3.6

 100 Hiriyur 66.1 62.4 64.4 3.7

 101 Hosadurga 74.5 71.7 73.4 2.8

 102 Holalkere (SC) 70.3 62.5 66.7 7.8

    Total 70.1 65.4 68.0 4.7

DAVANGERE 103 Jagalur (ST) 73.4 70.1 72.0 3.3

 104 Harapanahalli 82.1 78.3 80.7 3.8

 105 Harihar 76.8 72.7 75.0 4.1

 106 Davanagere North 58.5 52.9 56.0 5.6

 107 Davanagere South 64.5 59.7 62.2 4.8

 108 Mayakonda (SC) 73.9 65.9 70.1 8.0

 109 Channagiri 75.6 70.4 73.3 5.1

 110 Honnali 83.4 81.1 82.6 2.3

    Total 73.2 68.4 71.1 4.8

SHIMOGA 111 Shimoga Rural (SC) 73.2 67.2 70.3 6.0

 112 Bhadrava� 64.8 62.4 63.9 2.4

 113 Shimoga 57.9 55.4 57.0 2.5

 114 Tirthahalli 79.8 77.7 79.0 2.1

 115 Shikaripura 80.2 75.8 78.5 4.4

 116 Sorab 78.4 74.5 76.7 3.8

 117 Sagar 71.6 68.6 70.4 3.0

    Total 71.7 68.2 70.2 3.4

UDUPI 118 Byndoor 72.9 79.1 76.6 -6.2

 119 Kundapura 75.7 80.6 78.6 -4.9

 120 Udupi 74.0 73.7 74.2 0.3

 121 Kapu 72.1 70.6 71.5 1.5

 122 Karkal 77.6 78.2 78.1 -0.6

    Total 74.4 76.6 75.9 -2.1

CHIKAMAGALUR 123 Sringeri 77.3 75.4 76.6 1.9

 124 Mudigere (SC) 73.0 67.0 70.1 5.9

 125 Chikmagalur 69.4 65.9 68.0 3.4

 126 Tarikere 74.9 71.4 73.5 3.6

 127 Kadur 72.0 68.2 70.5 3.8

    Total 73.1 69.4 71.5 3.7
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TUMKUR 128 Chiknayakanhalli 79.3 76.1 78.1 3.2

 129 Tiptur 80.0 75.5 78.0 4.5

 130 Turuvekere 78.6 77.0 78.1 1.6

 131 Kunigal 79.0 76.0 77.7 3.0

 132 Tumkur City 54.2 50.9 52.8 3.3

 133 Tumkur Rural 80.2 75.4 78.1 4.7

 134 Koratagere (SC) 78.6 75.5 77.3 3.1

 135 Gubbi 82.3 77.9 80.5 4.4

 136 Sira 78.9 75.6 77.6 3.3

 137 Pavagada (SC) 74.7 71.1 73.1 3.6

 138 Madhugiri 76.2 73.5 75.2 2.6

    Total 76.1 72.7 74.6 3.4

CHIKKABALLAPUR 139 Gauribidanur 76.0 71.8 74.2 4.2

 140 Bagepalli 80.7 76.5 78.8 4.2

 141 Chikkaballapur 81.2 76.3 78.9 4.8

 142 Sidlagha�a 84.6 79.9 82.4 4.7

 143 Chintamani 77.8 72.9 75.5 4.9

    Total 80.0 75.4 77.9 4.6

KOLAR 144 Srinivaspur 85.1 81.3 83.8 3.8

 145 Mulbagal (SC) 69.8 66.5 68.5 3.3

 146 Kolar Gold Field (SC) 63.5 61.5 62.7 2.0

 147 Bangarpet (SC) 74.8 70.4 73.0 4.4

 148 Kolar 72.1 68.4 70.7 3.7

 149 Malur 83.6 79.0 81.8 4.6

    Total 74.7 71.1 73.3 3.6

BANGALORE URBAN 150 Yelahanka 62.3 59.8 61.1 2.5

 152 Byatarayanapura 53.8 52.6 53.2 1.2

 153 Yeshvanthapura 57.5 55.9 56.8 1.6

 155 Dasarahalli 44.0 43.6 43.8 0.4

 174 Mahadevapura (SC) 53.1 53.3 53.2 -0.2

 176 Bangalore South 44.0 43.9 44.0 0.1

 177 Anekal (SC) 59.4 57.6 58.6 1.8

    Total 52.5 51.7 52.1 0.8
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BBMP NORTH 151 K.R. Pura 43.6 42.4 43.1 1.3

 156 Mahalakshmi Layout 52.3 50.6 51.5 1.6

 157 Malleshwaram 54.6 49.8 52.2 4.8

 158 Hebbal 46.0 43.7 44.9 2.3

 159 Pulakeshinagar (SC) 43.3 41.3 42.3 2.0

 160 Sarvagnanagar 36.1 34.6 35.4 1.5

 161 C.V. Raman Nagar (SC) 41.8 39.4 40.7 2.4

    Total 44.7 42.6 43.7 2.2

BBMP CENTRAL 154 Rajarajeshwarinagar 48.4 47.0 47.7 1.4

 162 Shivajinagar 50.5 45.2 47.9 5.3

 163 Shan� Nagar 45.7 42.8 44.3 2.9

 164 Gandhi Nagar 45.7 42.6 44.2 3.1

 165 Rajaji Nagar 54.9 50.2 52.7 4.6

 168 Chamrajpet 41.8 39.9 40.9 2.0

 169 Chickpet 49.0 45.0 47.1 3.9

    Total 47.8 44.7 46.3 3.1

BBMP SOUTH 166 Govindraj Nagar 42.8 41.9 42.4 0.8

 167 Vijay Nagar 44.6 41.8 43.3 2.8

 170 Basavanagudi 44.4 40.6 42.6 3.8

 171 Padmanaba Nagar 54.7 51.2 53.0 3.5

 172 B.T.M. Layout 48.2 45.2 46.8 3.0

 173 Jayanagar 49.2 44.9 47.1 4.2

 175 Bommanahalli 44.4 44.3 44.3 0.2

    Total 46.6 44.2 45.5 2.4

BANGALUR RURAL 178 Hosakote 90.9 87.4 89.4 3.6

 179 Devanahalli (SC) 81.6 76.4 79.1 5.2

 180 Doddaballapur 76.7 74.4 75.8 2.4

 181 Nelamangala (SC) 72.4 67.4 70.1 5.0

    Total 80.3 76.3 78.5 4.1

RAMANAGARA 182 Magadi 78.4 75.7 77.4 2.7

 183 Ramanagaram 74.6 72.3 73.6 2.3

 184 Kanakapura 76.7 75.3 76.2 1.4

 185 Channapatna 79.0 76.7 78.1 2.3

    Total 77.2 75.1 76.4 2.1
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MANDYA 186 Malavalli (SC) 70.1 66.9 68.8 3.2

 187 Maddur 76.1 74.2 75.4 1.9

 188 Melukote 81.2 77.8 79.8 3.4

 189 Mandya 63.5 61.3 62.6 2.2

 190 Shrirangapa�ana 80.0 75.4 77.9 4.6

 191 Nagamangala 77.3 76.7 77.3 0.6

 192 Krishnarajpet 77.6 77.8 78.1 -0.3

    Total 74.7 72.5 73.9 2.2

HASSAN 193 Shravanabelagola 74.7 75.0 75.1 -0.4

 194 Arsikere 79.3 76.3 78.1 3.0

 195 Belur 76.2 72.8 74.7 3.5

 196 Hassan 66.9 64.6 66.2 2.2

 197 Holenarasipur 78.1 78.0 78.3 0.2

 198 Arkalgud 81.6 81.2 81.6 0.4

 199 Sakleshpur (SC) 76.2 74.0 75.2 2.2

    Total 76.2 74.6 75.7 1.6

DAKSHINA  200 Belthangady 73.9 74.8 74.6 -1.0

KANNADA 201 Moodabidri 73.0 71.6 72.5 1.4

 202 Mangalore City North 72.4 71.4 72.2 1.0

 203 Mangalore City South 65.3 62.4 64.2 2.9

 204 Mangalore 74.4 72.7 73.8 1.7

 205 Bantval 76.7 79.3 78.3 -2.6

 206 Pu�ur 76.1 76.5 76.6 -0.4

 207 Sullia (SC) 75.8 74.7 75.7 1.1

    Total 73.4 72.7 73.4 0.7

KODAGU 208 Madikeri 70.2 69.7 70.1 0.6

 209 Virajpet 61.6 59.6 60.7 2.0

    Total 65.8 64.5 65.3 1.2

MYSORE 210 Piriyapatna 82.3 75.9 79.3 6.4

 211 Krishnarajanagara 81.7 78.1 80.5 3.6

 212 Hunsur 79.6 74.7 77.4 4.9

 213 Heggadadevanakote (ST) 71.5 64.7 68.2 6.8

 214 Nanjangud (SC) 74.5 69.3 72.0 5.2

 215 Chamundeshwari 69.4 64.3 67.0 5.1

 216 Krishnaraja 58.5 53.7 56.2 4.7

 217 Chamaraja 53.5 48.6 51.2 4.9

 218 Narasimharaja 52.1 48.1 50.2 4.0

 219 Varuna 78.8 72.5 75.7 6.3

 220 T.Narasipur (SC) 70.4 65.2 67.9 5.2

    Total 69.6 64.2 67.1 5.3
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CHAMARAJANAGAR 221 Hanur 70.4 69.1 69.9 1.3

 222 Kollegal (SC) 74.1 70.1 72.4 4.0

 223 Chamarajanagar 73.9 70.3 72.4 3.6

 224 Gundlupet 82.9 79.3 81.3 3.6

    Total 75.3 72.2 74.0 3.1

    State Total 66.2 63.1 64.8 3.1
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    Male Female Total Gap  
      (Male-Female)

BELGAUM 1 Nippani 81.1 79.7 80.6 1.4

 2 Chikkodi-Sadalga 80.4 78.7 80.0 1.7

 3 Athani 79.8 76.7 78.7 3.1

 4 Kagwad 80.0 76.6 78.7 3.3

 5 Kudachi (SC) 79.6 75.6 78.0 4.0

 6 Raibag (SC) 76.0 73.8 75.2 2.2

 7 Hukkeri 76.2 74.8 75.9 1.3

 8 Arabhavi 76.5 70.6 73.9 5.9

 9 Gokak 72.7 70.1 71.8 2.5

 10 Yamkanamardi (ST) 77.2 76.0 76.8 1.2

 11 Belgaum U�ar 61.0 56.8 59.4 4.3

 12 Belgaum Dakshin 67.1 62.8 65.3 4.3

 13 Belgaum Rural 75.5 72.1 74.0 3.4

 14 Khanapur 73.2 71.8 72.8 1.4

 15 Ki�ur 77.4 72.9 75.6 4.5

 16 Bailhongal 79.0 75.1 77.7 3.9

 17 Saunda� Yellamma 80.7 76.3 79.0 4.4

 18 Ramdurg 75.9 73.2 75.0 2.8

    Total 75.9 72.7 74.7 3.2

BAGALKOT 19 Mudhol (SC) 79.0 75.4 77.6 3.6

 20 Terdal 80.0 76.7 78.6 3.4

 21 Jamkhandi 75.9 72.3 74.6 3.5

 22 Bilgi 78.5 77.5 78.3 1.0

 23 Badami 71.1 69.4 70.7 1.7

 24 Bagalkot 69.5 68.5 69.6 1.0

 25 Hungund 71.5 69.9 71.4 1.6

    Total 74.9 72.7 74.3 2.2

BIJAPUR 26 Muddebihal 65.0 66.2 65.9 -1.3

 27 Devar Hippargi 64.0 65.1 64.7 -1.0

 28 Basavana Bagevadi 72.2 71.6 72.2 0.6

 29 Babaleshwar 74.5 71.2 73.0 3.3

 30 Bijapur City 57.3 54.6 56.3 2.7

 31 Nagthan (SC) 63.9 60.0 62.2 3.9

 32 Indi 70.2 67.4 69.2 2.8

 33 Sindagi 70.4 67.7 69.5 2.7

    Total 67.0 65.1 66.3 1.9

Appendix Table 2.3: AC wise Voter Turnout Ra�o during 2013 Assembly Elec�on 
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GULBARGA 34 Afzalpur 69.2 65.6 67.9 3.7

 35 Jewargi 75.0 70.9 73.3 4.1

 40 Chi�apur (SC) 66.1 63.8 65.1 2.3

 41 Sedam 74.5 71.8 73.4 2.7

 42 Chincholi (SC) 67.0 66.4 66.9 0.6

 43 Gulbarga Rural (SC) 59.3 57.0 58.5 2.3

 44 Gulbarga Dakshin 55.9 53.8 55.9 2.1

 45 Gulbarga U�ar 51.3 48.6 50.2 2.7

 46 Aland 68.9 68.3 68.9 0.6

    Total 64.9 62.6 64.1 2.3

YADGIR 36 Shorapur (ST) 66.9 65.4 66.4 1.5

 37 Shahapur 68.7 65.9 67.6 2.8

 38 Yadgir 64.1 61.3 62.9 2.8

 39 Gurumitkal 63.2 63.6 63.6 -0.4

    Total 65.7 64.1 65.1 1.7

BIDAR 47 Basavakalyan 62.1 64.9 63.8 -2.8

 48 Homnabad 64.9 66.8 66.0 -1.9

 49 Bidar South 68.7 69.0 69.0 -0.3

 50 Bidar 59.1 58.5 59.5 0.6

 51 Bhalki 72.7 73.5 73.5 -0.8

 52 Aurad (SC) 68.7 67.5 68.5 1.2

    Total 66.0 66.7 66.7 -0.7

RAICHUR 53 Raichur Rural (ST) 71.3 66.2 68.9 5.1

 54 Raichur 54.8 51.4 53.7 3.4

 55 Manvi (ST) 63.3 58.5 61.1 4.8

 56 Devadurga (ST) 71.0 68.0 69.7 2.9

 57 Lingsugur (SC) 66.3 63.8 65.5 2.4

 58 Sindhanur 73.6 70.7 72.6 2.9

 59 Maski (ST) 66.2 61.6 64.1 4.6

    Total 66.7 63.0 65.2 3.7

KOPPAL 60 Kushtagi 71.4 71.1 71.8 0.3

 61 Kanakagiri (SC) 75.9 71.6 74.0 4.3

 62 Gangawa� 74.9 71.7 73.4 3.2

 63 Yelburga 76.1 74.9 76.0 1.2

 64 Koppal 75.5 72.0 74.4 3.4

    Total 74.7 72.2 73.9 2.5
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GADAG 65 Shiraha� (SC) 73.3 69.6 71.9 3.7

 66 Gadag 72.9 68.7 71.3 4.2

 67 Ron 75.1 73.3 74.6 1.8

 68 Nargund 76.5 73.0 74.9 3.5

    Total 74.4 71.1 73.2 3.3

DHARWAD 69 Navalgund 77.9 71.4 75.1 6.5

 70 Kundgol 79.6 73.7 77.1 5.9

 71 Dharwad 75.0 69.1 72.7 5.9

 72 Hubli-Dharwad-East (SC) 66.0 58.6 62.6 7.4

 73 Hubli-Dharwad-Central 58.1 51.2 55.3 6.9

 74 Hubli-Dharwad-West 59.5 53.7 57.6 5.8

 75 Kalghatgi 80.4 75.3 78.2 5.1

    Total 70.2 63.8 67.6 6.5

UTTAR KANNADA 76 Haliyal 76.0 75.3 76.2 0.7

 77 Karwar 70.3 69.8 70.7 0.6

 78 Kumta 73.9 72.9 74.2 1.0

 79 Bhatkal 68.0 73.4 71.0 -5.3

 80 Sirsi 76.3 72.5 75.3 3.8

 81 Yellapur 80.0 78.0 79.6 2.1

    Total 73.8 73.4 74.2 0.4

HAVERI 82 Hangal 83.3 82.0 83.1 1.3

 83 Shiggaon 80.9 77.5 79.7 3.4

 84 Haveri (SC) 76.9 73.5 75.8 3.4

 85 Byadgi 83.7 81.3 83.0 2.4

 86 Hirekerur 82.4 80.7 82.1 1.6

 87 Ranibennur 80.2 77.0 79.3 3.2

    Total 81.1 78.5 80.4 2.6

BELLARY 88 Hadagalli (SC) 74.6 72.1 73.9 2.5

 89 Hagaribommanahalli (SC) 79.3 76.2 78.2 3.0

 90 Vijayanagara 74.5 70.5 72.8 4.1

 91 Kampli (ST) 78.9 74.7 77.0 4.2

 92 Siruguppa (ST) 76.5 72.3 74.6 4.1

 93 Bellary (ST) 77.2 73.1 75.3 4.1

 94 Bellary City 62.9 59.6 61.5 3.2

 95 Sandur (ST) 76.0 73.2 74.7 2.8

 96 Kudligi (ST 78.6 76.8 78.0 1.8

    Total 75.3 71.9 73.9 3.4
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CHITRADURGA 97 Molakalmuru (ST) 79.8 78.3 79.4 1.5

 98 Challakere (ST) 78.6 77.0 78.4 1.6

 99 Chitradurga 73.1 70.5 72.6 2.6

 100 Hiriyur 74.5 73.1 74.2 1.4

 101 Hosadurga 79.9 78.3 79.9 1.7

 102 Holalkere (SC) 80.7 77.8 79.8 2.9

    Total 77.6 75.6 77.2 2.0

DAVANGERE 103 Jagalur (ST) 79.8 77.2 79.0 2.6

 104 Harapanahalli 81.9 79.4 81.3 2.6

 105 Harihar 79.6 75.0 77.7 4.6

 106 Davanagere North 66.0 62.5 64.8 3.5

 107 Davanagere South 68.1 63.7 66.1 4.4

 108 Mayakonda (SC) 79.4 74.6 77.3 4.8

 109 Channagiri 83.0 79.4 81.6 3.6

 110 Honnali 85.7 84.1 85.7 1.7

    Total 77.7 74.1 76.4 3.6

SHIMOGA 111 Shimoga Rural (SC) 79.5 74.1 77.1 5.4

 112 Bhadrava� 72.6 70.6 72.0 1.9

 113 Shimoga 65.6 62.1 64.8 3.5

 114 Tirthahalli 81.8 81.3 82.0 0.4

 115 Shikaripura 80.7 78.8 80.2 1.9

 116 Sorab 82.6 80.6 82.1 1.9

 117 Sagar 76.9 74.7 76.5 2.2

    Total 76.7 74.1 75.9 2.6

UDUPI 118 Byndoor 72.1 78.8 76.0 -6.7

 119 Kundapura 74.8 76.9 76.4 -2.1

 120 Udupi 76.4 75.4 76.6 1.0

 121 Kapu 73.3 72.5 73.3 0.9

 122 Karkal 80.7 80.4 81.1 0.4

    Total 75.4 76.9 76.7 -1.5

CHIKAMAGALUR 123 Sringeri 80.1 78.8 80.1 1.3

 124 Mudigere (SC) 73.9 69.8 72.2 4.1

 125 Chikmagalur 73.4 70.8 72.8 2.6

 126 Tarikere 78.6 76.1 78.0 2.5

 127 Kadur 77.8 75.6 77.5 2.2

    Total 76.7 74.1 76.0 2.6
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TUMKUR 128 Chiknayakanhalli 81.7 79.5 81.1 2.3

 129 Tiptur 83.1 79.5 81.9 3.6

 130 Turuvekere 80.2 78.2 79.6 2.0

 131 Kunigal 83.7 82.5 83.4 1.2

 132 Tumkur City 66.0 63.8 65.8 2.2

 133 Tumkur Rural 84.9 81.7 83.7 3.2

 134 Koratagere (SC) 84.4 82.4 83.8 2.1

 135 Gubbi 84.1 81.5 83.2 2.5

 136 Sira 79.8 77.8 79.2 2.0

 137 Pavagada (SC) 78.5 76.9 78.1 1.6

 138 Madhugiri 81.0 79.3 80.7 1.8

    Total 80.4 78.2 79.8 2.2

CHIKKABALLAPUR 139 Gauribidanur 80.4 78.3 79.9 2.1

 140 Bagepalli 85.8 84.2 85.6 1.5

 141 Chikkaballapur 83.8 81.5 83.2 2.3

 142 Sidlagha�a 88.0 85.0 87.0 3.1

 143 Chintamani 85.5 82.9 84.8 2.5

    Total 84.6 82.3 84.1 2.3

KOLAR 144 Srinivaspur 88.3 86.8 88.5 1.5

 145 Mulbagal (SC) 81.1 79.2 81.0 1.9

 146 Kolar Gold Field (SC) 69.6 68.4 69.3 1.2

 147 Bangarpet (SC) 82.5 80.5 82.1 2.0

 148 Kolar 83.6 81.0 83.4 2.6

 149 Malur 87.9 85.2 87.4 2.7

    Total 82.3 80.3 82.1 2.0

BANGALORE URBAN 150 Yelahanka 67.2 66.2 66.9 1.0

 152 Byatarayanapura 62.9 63.0 63.1 -0.1

 153 Yeshvanthapura 65.8 66.4 66.2 -0.6

 155 Dasarahalli 54.8 56.1 55.5 -1.3

 174 Mahadevapura (SC) 61.3 61.8 61.5 -0.5

 176 Bangalore South 56.2 55.7 56.0 0.5

 177 Anekal (SC) 69.1 68.4 68.9 0.7

    Total 61.8 62.0 62.0 -0.2

BBMP NORTH 151 K.R. Pura 58.9 58.7 58.9 0.2

 156 Mahalakshmi Layout 60.2 59.9 60.3 0.3

 157 Malleshwaram 63.7 60.6 62.3 3.1

 158 Hebbal 56.0 53.5 54.9 2.5

 159 Pulakeshinagar (SC) 57.7 55.0 56.4 2.7

 160 Sarvagnanagar 51.7 48.6 50.2 3.1

 161 C.V. Raman Nagar (SC) 54.5 53.0 53.9 1.5

    Total 57.3 55.6 56.6 1.8
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BBMP CENTRAL 154 Rajarajeshwarinagar 56.7 56.6 56.8 0.1

 162 Shivajinagar 56.7 51.7 54.3 5.0

 163 Shan� Nagar 58.6 56.8 57.8 1.7

 164 Gandhi Nagar 59.0 55.5 57.5 3.5

 165 Rajaji Nagar 62.6 59.2 61.2 3.4

 168 Chamrajpet 59.9 57.4 58.9 2.5

 169 Chickpet 59.9 55.8 58.0 4.1

    Total 58.8 56.2 57.7 2.6

BBMP SOUTH 166 Govindraj Nagar 55.1 53.9 54.8 1.1

 167 Vijay Nagar 57.1 55.4 56.5 1.7

 170 Basavanagudi 53.9 50.4 52.3 3.5

 171 Padmanaba Nagar 59.7 56.7 58.4 3.1

 172 B.T.M. Layout 54.1 51.9 53.4 2.2

 173 Jayanagar 57.8 53.8 55.9 4.0

 175 Bommanahalli 50.7 57.9 54.1 -7.2

    Total 55.1 54.6 55.0 0.5

BANGALUR RURAL 178 Hosakote 91.4 89.8 91.0 1.6

 179 Devanahalli (SC) 84.4 80.9 82.8 3.4

 180 Doddaballapur 81.6 79.4 81.0 2.2

 181 Nelamangala (SC) 78.1 74.8 76.9 3.3

    Total 83.9 81.2 82.9 2.6

RAMANAGARA 182 Magadi 84.2 82.8 83.9 1.4

 183 Ramanagaram 81.5 79.1 80.6 2.3

 184 Kanakapura 84.6 82.1 83.6 2.5

 185 Channapatna 86.2 82.9 84.8 3.3

    Total 84.2 81.8 83.3 2.4

MANDYA 186 Malavalli (SC) 75.2 73.8 74.9 1.4

 187 Maddur 80.5 77.8 79.4 2.6

 188 Melukote 84.6 82.9 84.1 1.7

 189 Mandya 69.1 66.6 68.6 2.5

 190 Shrirangapa�ana 81.7 79.4 80.9 2.3

 191 Nagamangala 81.3 80.8 81.6 0.6

 192 Krishnarajpet 80.2 82.0 81.6 -1.7

    Total 78.7 77.3 78.4 1.4
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HASSAN 193 Shravanabelagola 81.9 81.6 82.2 0.3

 194 Arsikere 81.0 78.5 80.5 2.5

 195 Belur 76.5 74.8 76.1 1.7

 196 Hassan 69.4 67.6 69.6 1.8

 197 Holenarasipur 81.3 81.4 81.8 -0.1

 198 Arkalgud 85.1 86.0 86.0 -0.9

 199 Sakleshpur (SC) 77.8 76.6 77.4 1.2

    Total 79.1 78.2 79.2 1.0

DAKSHINA  200 Belthangady 75.2 75.0 75.5 0.2

KANNADA 201 Moodabidri 74.2 73.7 74.2 0.5

 202 Mangalore City North 71.3 71.0 71.5 0.3

 203 Mangalore City South 65.1 63.5 64.5 1.6

 204 Mangalore 73.0 74.6 74.3 -1.6

 205 Bantval 78.1 79.9 79.3 -1.7

 206 Pu�ur 78.5 79.4 79.5 -0.9

 207 Sullia (SC) 81.0 80.0 81.1 1.0

    Total 74.5 74.3 74.8 0.1

KODAGU 208 Madikeri 75.9 75.0 75.9 0.9

 209 Virajpet 71.1 69.8 70.8 1.4

    Total 73.5 72.4 73.3 1.1

MYSORE 210 Piriyapatna 84.9 82.8 83.9 2.1

 211 Krishnarajanagara 82.9 82.3 83.6 0.6

 212 Hunsur 80.4 77.6 79.4 2.8

 213 Heggadadevanakote (ST) 78.4 75.5 77.3 2.9

 214 Nanjangud (SC) 77.6 74.1 76.2 3.5

 215 Chamundeshwari 75.3 72.4 74.2 3.0

 216 Krishnaraja 60.5 56.4 59.1 4.1

 217 Chamaraja 57.9 52.3 55.5 5.6

 218 Narasimharaja 56.3 52.4 54.7 4.0

 219 Varuna 83.8 80.6 82.4 3.2

 220 T.Narasipur (SC) 76.3 73.8 75.2 2.5

    Total 73.7 70.3 72.4 3.3

CHAMARAJANAGAR 221 Hanur 75.3 76.1 76.1 -0.7

 222 Kollegal (SC) 76.9 74.5 76.5 2.4

 223 Chamarajanagar 79.7 76.4 78.6 3.3

 224 Gundlupet 85.9 83.8 85.3 2.1

    Total 79.5 77.7 79.2 1.7

    State Total 72.4 70.5 71.8 1.9
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Appendix Table 2.4: AC wise Voter Turnout Ra�o during 2018 Assembly Elec�on 

     Male Female Total Gap 
      (Male-Female)

BELGAUM 1 Nippani 81.7 80.2 81.1 1.5

 2 Chikkodi-Sadalga 84.7 84.4 84.9 0.4

 3 Athani 80.3 77.9 79.6 2.4

 4 Kagwad 81.4 77.9 80.1 3.4

 5 Kudachi (SC) 77.0 73.7 75.7 3.3

 6 Raibag (SC) 77.4 75.6 76.8 1.8

 7 Hukkeri 81.2 80.2 81.0 1.1

 8 Arabhavi 78.3 73.9 76.4 4.4

 9 Gokak 72.9 70.2 71.9 2.7

 10 Yamkanamardi (ST) 79.6 78.9 79.5 0.8

 11 Belgaum U�ar 63.9 60.9 62.8 2.9

 12 Belgaum Dakshin 64.5 60.1 62.5 4.5

 13 Belgaum Rural 77.8 76.7 77.6 1.1

 14 Khanapur 75.6 73.1 74.7 2.5

 15 Ki�ur 79.8 76.4 78.7 3.4

 16 Bailhongal 79.6 75.9 78.4 3.7

 17 Saunda� Yellamma 81.8 77.7 80.2 4.1

 18 Ramdurg 76.9 73.1 75.5 3.8

    Total 77.2 74.5 76.2 2.7

BAGALKOT 19 Mudhol (SC) 77.2 73.1 75.6 4.1

 20 Terdal 80.0 76.8 78.8 3.2

 21 Jamkhandi 76.5 73.4 75.5 3.1

 22 Bilgi 80.5 77.6 79.4 2.9

 23 Badami 76.3 73.0 75.3 3.3

 24 Bagalkot 70.1 68.4 70.0 1.7

 25 Hungund 73.5 71.3 73.1 2.1

    Total 76.2 73.4 75.4 2.9

BIJAPUR 26 Muddebihal 67.3 66.7 67.6 0.6

 27 Devar Hippargi 66.7 66.1 66.7 0.6

 28 Basavana Bagevadi 73.5 72.2 73.3 1.4

 29 Babaleshwar 82.3 79.3 81.1 3.0

 30 Bijapur City 62.2 60.4 62.0 1.8

 31 Nagthan (SC) 68.9 65.6 67.6 3.2

 32 Indi 73.1 70.8 72.5 2.3

 33 Sindagi 72.4 69.4 71.4 3.1

    Total 70.6 68.6 70.1 2.1
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GULBARGA 34 Afzalpur 69.2 65.5 68.1 3.7

 35 Jewargi 70.6 66.6 69.0 4.0

 40 Chi�apur (SC) 61.4 59.3 60.5 2.1

 41 Sedam 74.9 71.8 73.8 3.1

 42 Chincholi (SC) 69.3 67.6 68.8 1.8

 43 Gulbarga Rural (SC) 61.3 59.6 61.0 1.7

 44 Gulbarga Dakshin 54.6 52.7 54.8 2.0

 45 Gulbarga U�ar 54.5 52.5 54.3 2.1

 46 Aland 69.2 67.2 68.7 2.0

    Total 64.4 62.0 63.8 2.5

YADGIR 36 Shorapur (ST) 72.6 69.8 71.6 2.8

 37 Shahapur 70.3 67.3 69.3 3.0

 38 Yadgir 62.3 59.7 61.4 2.7

 39 Gurumitkal 61.9 61.6 62.0 0.3

    Total 67.0 64.7 66.2 2.2

BIDAR 47 Basavakalyan 63.4 65.6 64.9 -2.2

 48 Homnabad 65.9 67.0 66.8 -1.1

 49 Bidar South 69.8 69.2 69.8 0.6

 50 Bidar 65.3 62.6 65.0 2.6

 51 Bhalki 73.6 74.0 74.4 -0.4

 52 Aurad (SC) 69.1 67.4 68.8 1.7

    Total 67.8 67.6 68.2 0.2

RAICHUR 53 Raichur Rural (ST) 71.6 66.9 69.3 4.6

 54 Raichur 55.3 52.9 54.4 2.4

 55 Manvi (ST) 65.3 60.4 63.0 4.9

 56 Devadurga (ST) 71.7 66.3 69.2 5.3

 57 Lingsugur (SC) 69.4 66.1 68.3 3.3

 58 Sindhanur 71.2 67.5 69.8 3.7

 59 Maski (ST) 70.7 66.7 69.0 4.1

    Total 67.8 63.8 66.1 4.0

KOPPAL 60 Kushtagi 74.1 72.3 73.9 1.8

 61 Kanakagiri (SC) 80.4 77.5 79.2 3.0

 62 Gangawa� 77.2 73.6 75.9 3.6

 63 Yelburga 80.1 77.4 79.5 2.7

 64 Koppal 76.2 72.5 75.1 3.7

    Total 77.5 74.6 76.6 2.9
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GADAG 65 Shiraha� (SC) 76.8 73.4 75.7 3.4

 66 Gadag 73.8 70.8 73.1 3.0

 67 Ron 76.3 74.2 75.9 2.1

 68 Nargund 77.7 75.2 77.1 2.4

    Total 76.1 73.3 75.4 2.7

DHARWAD 69 Navalgund 80.9 74.6 78.2 6.3

 70 Kundgol 81.1 75.7 78.7 5.4

 71 Dharwad 77.3 72.4 75.2 4.9

 72 Hubli-Dharwad-East (SC) 72.7 67.3 70.1 5.5

 73 Hubli-Dharwad-Central 62.9 58.4 61.0 4.5

 74 Hubli-Dharwad-West 63.3 59.3 61.8 4.0

 75 Kalghatgi 82.2 77.5 80.1 4.7

    Total 73.6 68.5 71.4 5.2

UTTAR KANNADA 76 Haliyal 77.7 75.8 77.2 1.9

 77 Karwar 73.4 72.4 73.8 1.0

 78 Kumta 80.6 80.0 81.2 0.6

 79 Bhatkal 74.6 79.3 77.3 -4.7

 80 Sirsi 81.5 79.3 81.4 2.2

 81 Yellapur 82.7 80.9 82.3 1.8

    Total 78.1 77.8 78.7 0.3

HAVERI 82 Hangal 84.9 83.1 84.4 1.8

 83 Shiggaon 81.8 77.9 80.3 3.9

 84 Haveri (SC) 78.1 74.7 77.0 3.4

 85 Byadgi 83.8 81.4 83.1 2.4

 86 Hirekerur 84.2 82.6 84.1 1.6

 87 Ranibennur 78.8 75.8 77.9 3.0

    Total 81.8 79.0 80.9 2.7

BELLARY 88 Hadagalli (SC) 79.3 72.4 76.8 6.8

 89 Hagaribommanahalli (SC) 80.5 77.0 79.8 3.5

 90 Vijayanagara 72.8 71.3 72.5 1.5

 91 Kampli (ST) 79.2 76.1 78.0 3.2

 92 Siruguppa (ST) 76.0 73.1 75.0 2.9

 93 Bellary (ST) 75.8 72.7 74.7 3.1

 94 Bellary City 65.5 63.4 64.9 2.0

 95 Sandur (ST) 76.0 72.8 74.6 3.2

 96 Kudligi (ST 77.3 75.2 77.0 2.1

    Total 75.7 72.6 74.7 3.1
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CHITRADURGA 97 Molakalmuru (ST) 83.7 81.8 83.3 1.9

 98 Challakere (ST) 81.1 79.5 81.0 1.7

 99 Chitradurga 75.2 74.0 75.5 1.2

 100 Hiriyur 80.4 78.6 80.2 1.8

 101 Hosadurga 85.0 83.7 85.5 1.3

 102 Holalkere (SC) 84.9 81.6 84.1 3.3

    Total 81.5 79.6 81.4 1.9

DAVANGERE 103 Jagalur (ST) 78.3 76.5 78.1 1.8

 104 Harapanahalli 82.7 81.2 82.7 1.5

 105 Harihar 79.4 75.2 77.7 4.2

 106 Davanagere North 65.5 64.1 65.5 1.4

 107 Davanagere South 66.6 64.7 65.8 1.9

 108 Mayakonda (SC) 82.6 79.4 81.5 3.2

 109 Channagiri 81.6 78.1 80.6 3.5

 110 Honnali 83.8 82.2 83.8 1.6

    Total 77.2 74.8 76.6 2.4

SHIMOGA 111 Shimoga Rural (SC) 83.0 79.2 81.5 3.7

 112 Bhadrava� 73.6 72.6 73.7 1.1

 113 Shimoga 67.7 65.5 67.5 2.1

 114 Tirthahalli 85.4 84.2 85.3 1.2

 115 Shikaripura 82.5 80.8 82.3 1.7

 116 Sorab 84.7 83.5 84.7 1.2

 117 Sagar 80.3 78.1 79.9 2.2

    Total 79.0 77.0 78.6 2.0

UDUPI 118 Byndoor 74.8 82.8 79.5 -7.9

 119 Kundapura 77.2 80.5 79.5 -3.3

 120 Udupi 77.4 78.1 78.4 -0.7

 121 Kapu 77.2 79.8 79.0 -2.7

 122 Karkal 79.5 80.8 80.7 -1.3

    Total 77.1 80.5 79.4 -3.3

CHIKAMAGALUR 123 Sringeri 82.5 81.5 82.6 1.1

 124 Mudigere (SC) 78.2 75.6 77.2 2.6

 125 Chikmagalur 74.4 73.0 74.6 1.4

 126 Tarikere 82.1 79.9 81.8 2.2

 127 Kadur 79.1 77.1 79.2 2.0

    Total 79.0 77.2 78.9 1.8

227NOTHING LIKE VOTING I VOTE FOR SURE

KAP BASELINE SURVEY 2023



TUMKUR 128 Chiknayakanhalli 85.8 83.5 85.1 2.3

 129 Tiptur 85.2 81.3 83.6 3.9

 130 Turuvekere 85.7 83.2 84.8 2.4

 131 Kunigal 85.7 83.8 85.1 1.9

 132 Tumkur City 65.4 64.5 65.5 0.9

 133 Tumkur Rural 86.1 83.8 85.4 2.3

 134 Koratagere (SC) 85.5 82.7 84.7 2.9

 135 Gubbi 86.1 82.9 85.0 3.1

 136 Sira 84.9 83.9 84.8 1.0

 137 Pavagada (SC) 83.0 81.6 82.6 1.4

 138 Madhugiri 86.4 84.5 85.9 1.9

    Total 83.1 80.9 82.5 2.2

CHIKKABALLAPUR 139 Gauribidanur 83.9 80.8 83.1 3.1

 140 Bagepalli 83.6 81.2 83.1 2.5

 141 Chikkaballapur 88.1 85.9 87.7 2.2

 142 Sidlagha�a 87.3 83.5 85.9 3.8

 143 Chintamani 84.8 82.1 84.3 2.7

    Total 85.5 82.7 84.8 2.9

KOLAR 144 Srinivaspur 89.7 87.2 89.6 2.5

 145 Mulbagal (SC) 81.3 78.8 81.0 2.4

 146 Kolar Gold Field (SC) 72.6 72.7 73.2 -0.1

 147 Bangarpet (SC) 81.5 79.5 81.4 2.0

 148 Kolar 80.1 77.0 79.6 3.1

 149 Malur 89.6 87.0 89.1 2.6

    Total 82.4 80.3 82.3 2.1

BANGALORE URBAN 150 Yelahanka 62.8 63.3 63.3 -0.5

 152 Byatarayanapura 56.6 58.4 57.6 -1.8

 153 Yeshvanthapura 59.0 61.9 60.5 -2.8

 155 Dasarahalli 46.4 49.9 48.1 -3.5

 174 Mahadevapura (SC) 54.8 58.1 56.3 -3.2

 176 Bangalore South 51.9 53.9 52.9 -2.0

 177 Anekal (SC) 61.8 64.9 63.4 -3.1

    Total 55.6 58.2 56.9 -2.6

BBMP NORTH 151 K.R. Pura 54.0 55.1 54.6 -1.1

 156 Mahalakshmi Layout 53.9 55.4 54.7 -1.5

 157 Malleshwaram 56.7 55.8 56.5 0.9

 158 Hebbal 55.0 55.3 55.3 -0.2

 159 Pulakeshinagar (SC) 53.0 53.5 53.3 -0.4

 160 Sarvagnanagar 51.7 50.7 51.2 1.0

 161 C.V. Raman Nagar (SC) 48.3 49.8 49.1 -1.5

    Total 53.2 53.6 53.5 -0.5
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BBMP CENTRAL 154 Rajarajeshwarinagar 53.2 55.4 54.4 -2.2

 162 Shivajinagar 56.2 53.9 55.2 2.3

 163 Shan� Nagar 53.2 54.1 53.7 -0.9

 164 Gandhi Nagar 55.7 54.5 55.2 1.2

 165 Rajaji Nagar 57.3 56.2 56.9 1.1

 168 Chamrajpet 54.9 53.7 54.4 1.2

 169 Chickpet 58.2 56.9 57.7 1.3

    Total 55.2 55.0 55.2 0.2

BBMP SOUTH 166 Govindraj Nagar 52.7 54.5 53.7 -1.8

 167 Vijay Nagar 49.7 50.3 50.1 -0.6

 170 Basavanagudi 53.4 52.3 53.1 1.1

 171 Padmanaba Nagar 57.8 58.3 58.1 -0.5

 172 B.T.M. Layout 50.0 50.2 50.3 -0.2

 173 Jayanagar 55.6 54.3 54.9 1.3

 175 Bommanahalli 46.4 48.1 47.2 -1.7

    Total 51.6 52.2 52.0 -0.7

BANGALUR RURAL 178 Hosakote 90.0 89.9 90.3 0.1

 179 Devanahalli (SC) 85.8 83.1 84.7 2.7

 180 Doddaballapur 83.8 81.5 83.3 2.3

 181 Nelamangala (SC) 80.2 77.7 79.4 2.4

    Total 85.0 83.1 84.5 1.9

RAMANAGARA 182 Magadi 86.2 85.4 86.4 0.8

 183 Ramanagaram 83.6 81.5 83.0 2.1

 184 Kanakapura 84.9 81.9 83.7 2.9

 185 Channapatna 87.1 85.5 86.9 1.6

    Total 85.5 83.6 85.0 1.9

MANDYA 186 Malavalli (SC) 81.9 80.1 81.6 1.8

 187 Maddur 83.7 82.8 83.8 0.9

 188 Melukote 89.1 88.8 89.5 0.3

 189 Mandya 72.4 71.6 72.7 0.7

 190 Shrirangapa�ana 84.7 83.6 84.5 1.1

 191 Nagamangala 87.6 86.8 87.9 0.9

 192 Krishnarajpet 83.6 84.9 84.7 -1.3

    Total 83.1 82.4 83.3 0.7
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HASSAN 193 Shravanabelagola 82.2 82.4 82.7 -0.2

 194 Arsikere 82.7 81.7 83.0 1.0

 195 Belur 79.1 79.5 79.9 -0.5

 196 Hassan 71.2 71.5 72.6 -0.3

 197 Holenarasipur 85.5 85.8 86.4 -0.3

 198 Arkalgud 86.4 87.7 87.7 -1.3

 199 Sakleshpur (SC) 82.2 81.9 82.4 0.3

    Total 81.4 81.5 82.1 -0.1

DAKSHINA KANNADA 200 Belthangady 81.5 81.4 82.1 0.1

 201 Moodabidri 74.6 76.8 76.2 -2.3

 202 Mangalore City North 73.9 75.2 75.1 -1.3

 203 Mangalore City South 66.8 68.0 68.2 -1.2

 204 Mangalore 74.0 77.7 76.3 -3.7

 205 Bantval 80.9 82.8 82.4 -1.9

 206 Pu�ur 81.0 82.3 82.5 -1.3

 207 Sullia (SC) 84.3 83.7 84.9 0.6

    Total 77.0 78.2 78.2 -1.2

KODAGU 208 Madikeri 77.1 77.7 78.0 -0.5

 209 Virajpet 72.4 72.0 72.6 0.4

    Total 74.7 74.8 75.3 -0.1

MYSORE 210 Piriyapatna 86.8 84.7 86.3 2.0

 211 Krishnarajanagara 85.2 84.4 85.9 0.8

 212 Hunsur 83.4 81.6 83.0 1.8

 213 Heggadadevanakote (ST) 80.3 77.8 79.6 2.5

 214 Nanjangud (SC) 80.0 76.4 78.6 3.5

 215 Chamundeshwari 76.6 75.5 76.5 1.0

 216 Krishnaraja 59.3 58.2 59.5 1.1

 217 Chamaraja 59.8 58.6 59.7 1.1

 218 Narasimharaja 61.7 60.9 61.8 0.8

 219 Varuna 80.6 77.2 79.2 3.4

 220 T.Narasipur (SC) 79.6 76.4 78.3 3.2

    Total 75.0 73.0 74.6 2.0

CHAMARAJANAGAR 221 Hanur 81.9 81.3 82.1 0.7

 222 Kollegal (SC) 80.5 77.8 79.9 2.7

 223 Chamarajanagar 82.4 78.6 81.1 3.7

 224 Gundlupet 89.3 87.8 89.1 1.5

    Total 83.5 81.3 83.0 2.1

    State Total 72.6 71.5 72.5 1.1
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ANNEXURE





Annexure 1: Ques�onnaire for KAP baseline Survey - 2023

Ques�onnaire Number

Baseline Survey Template

Knowledge, A�tude and Prac�ce (KAP)

Introduc�on and consent: Gree�ngs! My name is ______________________________________    (full name). I work for 

Ins�tute for Social and Economic Change, a research organiza�on based in Bengaluru that regularly conducts surveys on 

various socio-economic and poli�cal issues. Presently we are interviewing people here in __________ (name of 

town/village) in Karnataka state and collec�ng informa�on regarding about their electoral par�cipa�on. I’m going to ask 

you some ques�ons related to registra�on and par�cipa�ons in elec�ons. Some of the answers to the ques�ons may be 

personal, but I want you to know that all your answers will be kept completely confiden�al. There is no compulsion on 

answering every ques�on and you may choose not to respond to any ques�on. Further, you may also terminate this 

interview at any �me if you are uncomfortable answering the ques�ons. There is no penalty for refusing to take part in 

this interview nor is there any incen�ve for par�cipa�on. However, your honest answers to these ques�ons will help us 

be�er understand how people think. We would greatly appreciate your help in responding to this survey. The survey will 

take about 15-20 minutes to ask these ques�ons. Would you be willing to par�cipate?

¦ÃpPÉ ªÀÄvÀÄÛ M¦àUÉ: ±ÀÄ¨sÁ±ÀAiÀÄUÀ¼ÀÄ!  £À£Àß ºÉ¸ÀgÀÄ ____________________________(¥ÀÇtð ºÉ¸ÀgÀÄ).  £Á£ÀÄ ̈ ÉAUÀ¼ÀÆj£À°ègÀÄªÀ ̧ ÁªÀiÁfPÀ ªÀÄvÀÄÛ 

DyðPÀ §zÀ¯ÁªÀuÉAiÀÄ ¸ÀA¸ÉÜAiÀÄ ¥ÀgÀªÁV PÉ®¸À ªÀiÁqÀÄwÛzÉÝÃ£É. F ¸ÀA¸ÉÜAiÀÄÄ ¸ÀA±ÉÆÃzsÀ£Á ¸ÀA¸ÉÜAiÀiÁVzÀÄÝ ¤AiÀÄ«ÄvÀªÁV ««zsÀ ¸ÁªÀiÁfPÀ- DyðPÀ 

ºÁUÀÆ gÁdQÃAiÀÄ «µÀAiÀÄUÀ¼À §UÉÎ ̧ À«ÄÃPÉëAiÀÄ£ÀÄß £ÀqÉ¸ÀÄvÀÛzÉ.  ¥Àæ¸ÀÄÛvÀ £ÁªÀÅ PÀ£ÁðlPÀ gÁdåzÀ ___________(¥ÀlÖt/UÁæªÀÄzÀ ºÉ¸ÀgÀÄ) zÀ°èAiÀÄ d£ÀgÀ£ÀÄß 

¸ÀAzÀ²ð¸ÀÄwÛzÉÝÃªÉ ªÀÄvÀÄÛ ZÀÄ£ÁªÀuÉAiÀÄ°è ¨sÁUÀªÀ»¸ÀÄ«PÉAiÀÄ §UÉÎ ªÀiÁ»wAiÀÄ£ÀÄß ¸ÀAUÀæ»¸ÀÄwÛzÉÝÃªÉ.  £Á£ÀÄ vÀªÀÄUÉ ZÀÄ£ÁªÀuÉUÉ ¸ÀA§A¢ü¹zÀ £ÉÆÃAzÀt  

ªÀÄvÀÄÛ ¨sÁUÀªÀ»¸ÀÄ«PÉAiÀÄ §UÉÎ PÉ®ªÀÅ ¥Àæ±ÉßUÀ¼À£ÀÄß PÉÃ¼ÀÄªÀªÀ¤zÉÝÃ£É.  PÉ®ªÀÅ ¥Àæ±ÉßUÀ½UÉ GvÀÛgÀUÀ¼ÀÄ wÃgÁ ªÉÊAiÀÄQÛPÀªÁVgÀ§ºÀÄzÀÄ. DzÀgÉ, ¤ªÀÄä J¯Áè 

GvÀÛgÀUÀ¼À£ÀÄß ¸ÀA¥ÀÇtðªÁV UË¥ÀåªÁVj¸À¯ÁUÀÄªÀÅzÉAzÀÄ £Á£ÀÄ ¤ªÀÄUÉ w½¸À®Ä EaÒ¸ÀÄvÉÛÃ£É.  ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßUÀÆ GvÀÛgÀªÀ£ÀÄß ¤ÃqÀ¨ÉÃPÉA§ 

PÀqÁØAiÀÄªÉÃ¤®è ªÀÄvÀÄÛ AiÀiÁªÀÅzÉÃ ¥Àæ±ÉßUÉ ¥ÀæwQæ¬Ä¸À¢gÀ®Ä ¤ÃªÀÅ DAiÉÄÌ ªÀiÁrPÉÆ¼Àî§ºÀÄzÀÄ.  EzÀ®èzÉundefined, ¤ÃªÀÅ ¥Àæ±ÉßUÀ½UÉ GvÀÛgÀUÀ¼À£ÀÄßß ¤ÃqÀ®Ä 

ªÀÄÄdÄUÀgÀªÁzÀ ¥ÀPÀëzÀ°è AiÀiÁªÀÅzÉÃ ̧ ÀªÀÄAiÀÄzÀ°è F ̧ ÀAzÀ±Àð£ÀªÀ£ÀÄß ªÀÄÄPÁÛAiÀÄUÉÆ½¸À§ºÀÄzÀÄ.  F ̧ ÀAzÀ±Àð£ÀzÀ°è ̈ sÁUÀªÀ»¸À®Ä ¤ÃªÀÅ ¤gÁPÀj¹zÀ°è ¤ªÀÄUÉ 

AiÀiÁªÀÅzÉÃ zÀAqÀªÀ£ÀÄß «¢ü¸À¯ÁUÀÄªÀÅ¢®è CxÀªÁ ̈ sÁUÀªÀ»¸ÀÄªÀzÀPÁÌV AiÀiÁªÀÅzÉÃ ¥ÉÇæÃvÁìºÀzsÀ£ÀªÀÇÀ EgÀÄªÀÅ¢®è. DzÁUÀÆå, F ¥Àæ±ÉßUÀ½UÉ ¤ªÀÄä ¥ÁæªÀiÁt PÀ 

GvÀÛgÀUÀ¼ÀÄ d£ÀgÀÄ ºÉÃUÉ AiÉÆÃa¸ÀÄvÁÛgÉA§ÄzÀ£ÀÄß w½zÀÄPÉÆ¼Àî®Ä £ÀªÀÄUÉ ¸ÀºÁAiÀÄªÁUÀÄvÀÛzÉ.  F ¸À«ÄÃPÉëAiÀÄ°è ¤ÃªÀÅ ¸ÀQæAiÀÄªÁV ¨sÁUÀªÀ»¹zÀÝPÉÌ £ÁªÀÅ 

¤ªÀÄä£ÀÄß §ºÀ¼ÀµÀÄÖ ¥Àæ±ÀA¹¸ÀÄvÉÛÃªÉ.  ̧ À«ÄÃPÉëAiÀÄ J¯Áè ¥Àæ±ÉßUÀ¼À£ÀÄß PÉÃ¼À®Ä 15-20 ¤«ÄµÀUÀ¼ÀÄ ̈ ÉÃPÁUÀÄvÀÛªÉ.  EzÀgÀ°è ̈ sÁUÀªÀ»¸À®Ä ¤ÃªÀÅ EaÒ¸ÀÄwÛÃgÁ?
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Name of State/UT & 

Census Code �ಜ� /UT 

ಮ��  ಜನಗಣ� �ೕ�ನ  

�ಸ�

235

Sec�on A:  Iden�fica�on and Quality Control ��ಗ ಎ: ������ ಮ��  �ಣಮಟ�  ��ತ� ಣ

Qno.

ಪ� �� . 

���

Ques�on

ಪ� ��

Response

ಉತ� ರ

Code

�ೕ�
Skip

A1

A2

A3

A4

A5

A6

A7

A8

Consent ಒ�� � Not Received �� ೕಕ��ಲ�

Received �� ೕಕ���

0 →                         END

1

Na m e  of  D i s t r i c t  & 

Census Code ���  ಮ��  

ಜನಗಣ� �ೕ�ನ  

�ಸ�

Type of Residence

��ಸದ ಪ� �ರ

Name of AC & Code AC 

ಮ��  �ೕ�ನ  �ಸ�

Name of Polling Sta�on & 

P a r t  N o .  ಮತಗ�� ಯ 

�ಸ� ಮ��  �ಗ 

��� .

Name of Village/Urban 
B l o c k  &  C o d e 

�� ಮ/ನಗರ �� � ಮ��  

�ೕ�ನ  �ಸ�

Landmark near House 

ಮ�ಯ ಹ�� ರ ��� ��

Rural �� �ೕಣ                                        0

Urban ನಗರ                                         1
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D a t e  o f  I n t e r v i e w 

�ದಶ�ನದ ��ಂಕ

Start Time of Interview 

�ದಶ�ನದ �� �ಭದ 

ಸಮಯ

End  T ime  of  In te rv iew 

�ದಶ�ನದ ಅಂ�ಮ 

ಸಮಯ

Interview Result  Codes 

�ದಶ�ನದ ಫ��ಂಶ 

�ೕ�ಗ �

236

Completed �ಣ��ಂ��

En�re HH Absent for a Long 

Time �ೕ��ವ�ಯವ�� 

��ಣ� HH ��

Postponed 

�ಂ�ಡ���

Refused (Pl. Specify 

Reasons) ��ಕ�ಸ��� 

(�ರಣಗಳ��  ���)

HH/Dwelling Vacant 

HH/�ಸ�� ನ 

�����

Address of HH/Dwelling not 

Found HH/�ಸ�� ನದ 

��ಸ ����ಲ�

(In DD-MM Format) 2019

(In HH:MM, 24 Hour Format)

(In HH:MM, 24 Hour Format)

Name of Enumerator and 

ID/Code ಗಣ��ರರ �ಸ� 

ಮ��  ಐ�/�ೕ�

Name of Supervisor and 

I D / C o d e  ��� �ರಕರ 

�ಸ� ಮ��  ID/�ೕ�

1

2

3

4

5

6

Subsec�on A(I):  Details of Interview �ದಶ�ನದ �ವರಗ�

A9

A10

A11

A12

A13

A14
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Subsec�on A(ii):  Quality Control   �ಣಮಟ�  ��ತ� ಣ    

Field:  Back Check �� ೕತ� : 

�� � ��

Field:  Scru�ny �� ೕತ� : 

ಪ��ೕಲ�

Data Entry:  Double 

E n t r y  �� ಎಂ�� : 

ಡಬ� ಎಂ��

A15

A16

A17

N o  ಇಲ�

Yes ��

Sec�on B:  Selec�on of Respondent  ಪ� �ಸ� ಂದಕನ ಆ��

Ques�on

ಪ� ��

Response

ಉತ� ರ

Code

�ೕ�

Qno.

ಪ� �� . 

���

How many people (including 
you) ordinarily reside in this 

household? ಈ ಮ�ಯ��  

ಎ��  ಜನ� ( �ೕ� 

����)  ��ನ� �� 

����� �?

How many people are older 
than 18 years? (as on 1 

January 2022) ಎ��  ಜನ� 

1 8  ವಷ��� ಂತ 

�ಲ� ಟ� ವ� ( 1  ಜನವ� 

2022 ��)

B1

B2

237

0

1

N o  ಇಲ�

Yes ��

N o  ಇಲ�

Yes ��

0

1

0

1
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Subsec�on B(I):  Household (HH) Roster ��ಂಬದ ಪ��

NOTE: LIST ALL THOSE WHO LIVE UNDER THE SAME ROOF, SHARE THE SAME KITCHEN AND ARE ABOVE 18 
YEARS OLD STARTING WITH THE HH HEAD. THE NUMBER OF ENTRIES IN THE HH ROSTER (B3) SHOULD BE 
EQUAL TO THE CODE IN B2.

�ಪ� ಣ :  ಒಂ� ��ನ� ���ವ,  ಒಂ� ಅ��ಮ�ಯ��  ಉಪ�ೕ��ವ,  ��ಂಬದ �ಖ� ಸ� �ಂ�� 

�� ��� ೧೮ ವಷ��� ಂತ �ಲ� ಟ�  ಎಲ� ರ��  ಪ��  ��.  ಈ ��ಂಬದ ಸರ� ಪ�� ಯ (�೩) ರ��  �ಖ��ದ 

��� ಗ� (�೨) ��� ಯ�� ನ ��� � ಸಮ��ರ��.

B3 B4 B5 B6 B7 B8 B9 B10 B11

Name

�ಸ�

Sex

�ಂಗ

Migrated 
in Last 1 

year

ಕ�ದ 1 

ವಷ�ದ

��  

ವಲ� 

�ೕ�

�� ೕ�

Sl. No.

���

Rela�on with 
HH Head

��ಂಬದ 

�ಖ� ಸ�  

�ಂ��ನ 

��ಧ

Age (in 
Years)

ವಯ��

Disabled 

�ಕಲ

�ತನ

Voted in 
Last Lok 
Sabha 

Elec�on

ಕ�ದ 

�ೕಕಸ� 

��ವ�

ಯ��  ಮತ 

ಚ���

�� �

Voted in 
Last 

Assembly 
Elec�on

ಕ�ದ 

��ನಸ� 

��ವ�

ಯ��  ಮತ 

ಚ���

ದ� �

1.

2.

3.

4.

5.

6.

7.

8.

0    1

CODE LIST FOR HH ROSTER: ಸರ� ಪ��  ��ಂಬದ �ೕ� ��� ಯ ಪ�� :

• Rela�onship with HH Head:  Head=01; Wife/Husband=02; Son/Daughter=03; Daughter-in-law/Son-in-law=04; 
Grandchild=05; Father/Mother=06; Brother/Sister=07; Father-in-law/Mother-in-law=08; Nephew/Niece=09; 

Brother-in-law/Sister-in-law=10; Other rela�ves=11; Servant/Others=12 ��ಂಬದ �ಖ� ಸ� �ಂ�� 

�ಬAಧ:  �ಖ� ಸ� =೦೧ ;  �ಂಡ�/ಗAಡ=೦೨ ;  ಮಗ/ಮಗ�=೦೩ ;   ��/ಅ�ಯ=೦೪ ;  �ಮ� ಗ/�=೦೫ ;  

��/ ��=೦೬ ;   �ೕದರ/ �ೕದ�=೦೭ ;  �ವ/ ಅ�� =೦೮ ;  �ೕದರ�ಯ/ �ೕದರ ��=೦೯ ;  �ವ-

��ನ/ಅ�� �-���=೧೦; ಇತ� �ಬA�ಗ�=೧೧; �ಲಸ��ಗ�/ಇತರ�=೧೨

• Sex:  Male=1; Female=2; Third Gender=3 �ಂಗ: ��ಷ=1; ಮ��=2; ��ೕಯ�ಂಗ=3

• Disabled: No=0; Yes (in Seeing)=1; Yes(in Speech)=2; Yes(in Hearing)=3; Yes(in Movement)=4; 

�ಕಲ(��ಷ)�ತನ�: ಇಲ� =0; �� (�ೕ�ವ ಶ�� )=1; �� (�ತ�ಡ�)=2; �� (����ಳ� �)=3; 

�� (ಓ�ಡ�)=4;

• Migrated in Last 1 Year:  No=0; Yes=1 ಕ�ದ ಒಂ� ವಷ�ದ��  ವಲ�: ಇಲ� =0; ��=1

•  Enrolled:  No=0; Yes (Applica�on in Progress)=1; Yes(Currently Enrolled)=2 �ೕಂದಣ : ಇಲ� =0; ��(ಅ�� 

ಪ� ಗ�ಯ�� �)=1; �� (ಪ� �� ತ �ೕಂದಣ ���)=2
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• Voted in Last Lok Sabha/Assembly Elec�on:  No=0; Yes=1 ಕ�ದ �ೕಕಸ�/��ನಸ� ��ವ�ಯ��  ಮತ 

�ಕ����?: ಇಲ� =0; ��=1

Subsec�on B(ii):  Kish Grid 

LAST DIGIT OF TOTAL NUMBER OF ELIGIBLE RESPONDENTS IN THE HOUSEHOLD
QUESTIONNAIRE 

 1 2 3 4 5 6 7 8      

 1 2 3 4 5 6 7 8

0 1 2 2 4 3 6 5 4

1 1 1 3 1 4 1 6 5

2 1 2 1 2 5 2 7 6

3 1 1 2 3 1 3 1 7

4 1 2 3 4 2 4 2 8

5 1 1 1 1 3 5 3 1

6 1 2 2 2 4 6 4 2

7 1 2 1 4 1 2 6 4

8 1 1 2 1 2 3 7 5

9 1 1 2 1 2 3 7 5

INSTRUCTIONS TO SELECT RESPONDENTS FROM KISH GRID:  Look at the last digit of the ques�onnaire number on 
the cover page. This is the row number you should circle. Check the total number of eligible respondents from the 
household roster or B2. This is the column number you should circle. Find the box where the circled row and the circled 
column meet and circle the number that appears in the box. Record this in B12. This is the selected respondent to whom 
you should administer the ques�onnaire. For example, if the household ques�onnaire number is '3716', go to row 6 and 
circle the row number ('6'). If there are three people eligible for an interview in the household (it does not ma�er if they 
are available for interview or not), go to column 3 and circle the column number ('3'). Draw lines from row 6 and column 3 
and find the box where the two meet, and circle the number in it ('2'). This means you have to select the second eligible 
person.

Ques�on

ಪ� ��

Response

ಉತ� ರ

Code

�ೕ�

SkipQno.

ಪ� �� . 

���

B12

B13

Number Selected from Kish 

G r i d  �� �� � �ಂದ 

ಆ�� �ಡ�ದ ���

Sl .  No of the Sampled 

R e s p o n d e n t   �ದ� 

ಪ� ��� ��ದವರ ���

E n t e r  C o d e  f r o m  H H 
R o s t e r / B 3   H H 

�ೕಸ� �/B3 �ಂದ �ೕ� 

ನ���

Enter Code from Kish Grid 

�� �� �� ಂದ �ೕ� 

ನ���
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Sec�on C: Voter Registra�on ಮತ�ರರ �ೕಂದ�

Ques�on

ಪ� ��

Response

ಉತ� ರ

Code

�ೕ�

C1

C2

C3

C4

Do you have a Voter's Card? (If Registered as a Voter) �ಮ�  

ಬ� ಮತ�ರರ �ೕ� ಇ��?  ( ಮತ�ರ�� 

�ೕಂ���ದ� �)

1 = Yes �� ; 2=No ಇಲ�

If no, Why? ಇಲ�  ಎಂದ�, ಏ�?

1 = Not aware, How to procure this Card ಈ ��� ಅ��  

�� ಪ���� ಎಂ� ���ಲ�

2 = Lost by Self ಕ���ಂ��� ೕ�

3 = Lost by the Department ಇ���ಂದ ನಷ� ���

4 = Could not get �me to get photographed �ೕ�ೕ 

��ಯ� ಸಮಯ �ಗ�ಲ�

5 = Did not get informa�on when they are making 

ತ����ಗ ��� �ಗ�ಲ�

6 = Lack of �me ಸಮಯದ �ರ�

7 = Cumbersome procedure �ಡ�ನ �ಯ���ನ

8 = Not interested in ge�ng the same ಪ�ಯ� ಆಸ��  ಇಲ�

Are you aware of 'Voter's List'? ‘ಮತ�ರರ ಪ�� ’ ಬ��  �ಮ� 

ಅ����?

1 = Yes ��; 2=Noಇಲ� ; 3=Can’t say/Do not know 

�ಳ�ಗ�

If yes to Q-3, has your name been enrolled/included in the 

Voter's List? Q-3 � �� ಎಂ�ದ�, �ಮ�  �ಸರ��  

ಮತ�ರರ ಪ�� ಯ��  

�ೕಂ��ಸ����/��ಸ����?

1 = Yes��; 2=No ಇಲ� ; 3=Can’t say/Do not know 

�ಳ�ಗ�

240NOTHING LIKE VOTING I VOTE FOR SURE

KAP BASELINE SURVEY 2023



Sec�on C: Voter Registra�on ಮತ�ರರ �ೕಂದ�

Ques�on

ಪ� ��

Response

ಉತ� ರ

Code

�ೕ�

C5

C6

C7

C8

C9

If no to Q-3 what was the reason? Q-3 � ಇಲ� �ದ� � 

�ರಣ��?

1 = Did not know about it ಅದರ ಬ��  ��� ರ�ಲ�

2 = Was not told ���ರ�ಲ�

3 = Can't Say/Don't know �ಳ� �ಧ� �ಲ� /��� ಲ�

4 = Was not interested ಆಸ��  ಇರ�ಲ�

If yes to Q-4 how did you come to know that your name has to 

be enrolled? Q-4 � �� ಎಂ�ದ� �ಮ�  �ಸರ��  

�ೕಂ��ಸ�� ಎಂ� �ಮ� �� ����?

1 = Friends/Rela�ves �� ೕ�ತ�/���ಗ�

2 = Newspapers ಪ�� �ಗ�

3 = Local Community Leaders ಸ� �ೕಯ ಸ��ಯದ 

��ಡ�

4 = BLO � ಎ� ಒ

5 = TV �ರದಶ�ನ

6 = Can't Say �ಳ�ಗ�

If yes to Q-4, was it correctly wri�en in Voter's List? Q-4 � 

�� ಎಂ�ದ�,  ಮತ�ರರ ಪ�� ಯ��  ಸ��� 

ಬ�ಯ����?

1 = Yes��; 2=No ಇಲ� ; 3=Can’t say/Do not know ��� ಲ�

Are there members in your family who are 18+ years of age 

and not registered? �ಮ�  ��ಂಬದ��  18+ ವಷ� 

ವಯ�� ನವ� ಮ��  �ೕಂ��ಸದ ಸದಸ� ��� ��?

1 = Yes ��; 2=Noಇಲ�

If yes to Q-8, what are the reasons for them not to enrol in the 

Voter's List? ಪ� �� -8��  �� ಎಂ�ದ�, ಅವ� ಮತ�ರರ 

ಪ�� � �ಖ�ಗ�ರ� �ರಣಗ��?

1 = Lack of Awareness ಅ��ನ �ರ�

2 = Lack of Interest ಆಸ�� ಯ �ರ�

3 = Lack of Valid Documents �ನ�  �ಖ�ಗಳ �ರ�

4 = Lengthy (Difficult) Procedure �ೕಘ� (ಕಷ� ) �ಯ���ನ

5 = Not Permanent Resident �� ��� ಅಲ�
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Sec�on C: Voter Registra�on ಮತ�ರರ �ೕಂದ�

Ques�on

ಪ� ��

Response

ಉತ� ರ

Code

�ೕ�

C10

C11

C12

C13

C14

C15

C16

Do you know where to get registered as elector? 

ಮತ�ರ�� ಎ��  �ೕಂ����ಳ� �� ಎಂ� �ಮ� 

�����?

1 = Taluka Office ��ಕ ಕ��

2 = BDO � � ಒ

3 = Panchayat Office ��ಯ� 

4 = Collector's Office ��� ��� ಕ��

5 = Matdar Sahayata Kendra/Voter Centre ಮತ�ರ 

ಸ�ಯಕ �ಂದ�

Are you aware of the EPIC (Elec�on Card)? EPIC (��ವ� 

���) ಬ��  �ಮ� �����?

1 = Yes��; 2 = Noಇಲ�  ; 3 = Can't Say �ಳ�ಗ�

Do you have your EPIC? �ಮ�  EPIC �ಮ�  ಬ� ಇ��?

1 = Yes��; 2 = No ಇಲ�

If yes to Q-12, when did you get the EPIC made? Q-12 � 

�� ಎಂ�ದ�, �ೕ� EPIC ಅ��  ��ಗ ���� ೕ�?

1 = Before Last Assembly Elec�ons ಕ�ದ ��ನಸ� 

��ವ�� �ನ�

2 = A�er Last Assembly Elec�ons ಕ�ದ ��ನಸ� 

��ವ�ಯ �ತರ

3 = Don't Remember �ನ�ಲ�

How many days did it take for you to get the EPIC? �ೕ� EPIC 

ಅ��  ಪ�ಯ� ಎ��  �ನಗಳ��  ����ಂ��� ೕ�?

1 = Within 15 Days 15 �ನಗಳ��

2 = Within 1 Month 1 �ಂಗ�ಳ�

3 = Within Six Months ಆ� �ಂಗ�ಳ�

4 = Don't Know ��� ಲ�

Was it easy for you to get the EPIC? EPIC ಅ��  

ಪ���� �ಮ� �ಲಭ����?

1 = Yes ��; 2 = Noಇಲ� ; 3 = Can't Say/Don't Remember 

�ಳ�ಗ�

If no, what were the main problems you witnessed while 

g e � n g  y o u r  E P I C ?  ಇಲ� �ದ� �,  �ಮ�  E P I C  ಅ��  

ಪ����� �ಗ �ೕ� �ಡ ಪ� �ಖ ಸಮ�� ಗ� 

���?A
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Sec�on C: Voter Registra�on ಮತ�ರರ �ೕಂದ�

Ques�on

ಪ� ��

Response

ಉತ� ರ

Code

�ೕ�

C10

C11

C12

C13

C14

C15

C16

Do you know where to get registered as elector? ಮತ�ರ�� 

ಎ��  �ೕಂ����ಳ� �� ಎಂ� �ಮ� �����?

1 = Taluka Office ��ಕ ಕ��

2 = BDO � � ಒ

3 = Panchayat Office ��ಯ� 

4 = Collector's Office ��� ��� ಕ��

5 = Matdar Sahayata Kendra/Voter Centre ಮತ�ರ ಸ�ಯಕ 

�ಂದ�

Are you aware of the EPIC (Elec�on Card)? EPIC (��ವ� 

���) ಬ��  �ಮ� �����?

1 = Yes��; 2 = Noಇಲ�  ; 3 = Can't Say �ಳ�ಗ�

Do you have your EPIC? �ಮ�  EPIC �ಮ�  ಬ� ಇ��?

1 = Yes��; 2 = No ಇಲ�

If yes to Q-12, when did you get the EPIC made? Q-12 � �� 

ಎಂ�ದ�, �ೕ� EPIC ಅ��  ��ಗ ���� ೕ�?

1 = Before Last Assembly Elec�ons ಕ�ದ ��ನಸ� 

��ವ�� �ನ�

2 = A�er Last Assembly Elec�ons ಕ�ದ ��ನಸ� 

��ವ�ಯ �ತರ

3 = Don't Remember �ನ�ಲ�

How many days did it take for you to get the EPIC? �ೕ� EPIC 

ಅ��  ಪ�ಯ� ಎ��  �ನಗಳ��  ����ಂ��� ೕ�?

1 = Within 15 Days 15 �ನಗಳ��

2 = Within 1 Month 1 �ಂಗ�ಳ�

3 = Within Six Months ಆ� �ಂಗ�ಳ�

4 = Don't Know ��� ಲ�

Was it easy for you to get the EPIC? EPIC ಅ��  ಪ���� 

�ಮ� �ಲಭ����?

1 = Yes ��; 2 = Noಇಲ� ; 3 = Can't Say/Don't Remember 

�ಳ�ಗ�

If no, what were the main problems you witnessed while ge�ng 

your EPIC? ಇಲ� �ದ� �, �ಮ�  EPIC ಅ��  ಪ����� �ಗ 

�ೕ� �ಡ ಪ� �ಖ ಸಮ�� ಗ� ���?A

1 = Long Procedure �ೕಘ� �ಯ���ನ
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2 = Unfriendly Officials �� ೕ�ಯಲ� ದ ಅ���ಗ�

3 = Can't Say �ಳ�ಗ�

4 = Inaccessibility of the Concerned Office ��ಧಪಟ�  

ಕ��ಯ �ಗ�ಮ�

Sec�on C: Voter Registra�on ಮತ�ರರ �ೕಂದ�

Ques�on

ಪ� ��

Response

ಉತ� ರ

Code

�ೕ�

C17

C18

C19

C20

C21

If you did not have EPIC, which alterna�ve ID did you use for 

Vo�ng? �ೕ� EPIC ಅ��  �ಂ�ಲ� �ದ� �, ಮತ�ನ�� � 

�ೕ� �ವ ಪ��ಯ ಐ�ಯ��  ಬಳ��� ೕ�?

1 = License ಪರ�ನ�

2 = Ra�on Card ಪ�ತರ �ೕ�

3 = Opening Bank Account �� ಂ� �� �����

4 = Voter Slip �ೕಟ� �� �

5 = Any Other ಇತ�

Do you know that Govt./Elec�on Office has appointed Local 

Persons to help for Enrolment? �ಖ��� ಸ�ಯ 

�ಡ� ಸ��ರ/ ��ವ� ಕ��� ಸ� �ೕಯ 

ವ� �� ಗಳ��  ���� ಎಂ� �ಮ� �����?

1 = Yes ��; 2 = No ಇಲ�

If yes, to Q-18 then what is his/her designa�on? �� 

ಎಂ�ದ�, Q-18 � �ತರ ಅವನ/ಅವಳ ���  ಏ�?

1 = Booth Level Officer �� ಮಟ� ದ ಅ���

2 = Iden�fica�on Officer ���ನ ಅ���

3 = Elec�on Agent ��ವ� ಏ�ಂ�

4 = Don't Know ��� ಲ�

Has She/He ever visited your house/office? ಅವ�/ಅವ� 

ಎಂ�ದ� �ಮ�  ಮ�/ಕ��� �� �ೕ��� �?

1 = Yes ��; 2 = No ಇಲ� ; 3 = Can't Say �ಳ�ಗ�

Do you know about Voter Centers or VCs (Matdata Sahayata 

Kendra)? ಮತ�ರ �ಂದ� ಗ� ಅಥ� ��ಗ� (ಮ�� ತ 

ಸ�ಯ �ಂದ� ) ಬ��  �ಮ� �����?

1 = Yes ��; 2 = No ಇಲ� ; 3 = Can't Say �ಳ�ಗ�
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Sec�on C: Voter Registra�on ಮತ�ರರ �ೕಂದ�

Ques�on

ಪ� ��
Response

ಉತ� ರ

Code

�ೕ�

C22

C23

C24

C25

Do you know VCs provide various services rela�ng to the Elector 

R o l l ?  ಮತ�ರರ ಪ�� � ������ ��ಗ� ��ಧ 

��ಗಳ��  ಒದ���� � ಎಂ� �ಮ� �����?

1 = Yes ��; 2 = No ಇಲ�

Have you visited VC any �me? �ೕ� ��� ಸಮಯದ��  ��� 

�� �ೕ��� ೕ�?

1 = Yes ��; 2 = No ಇಲ�

If Yes, were you sa�sfied with the services provided? �� 

ಎಂ�ದ�, ಒದ��ದ ��ಗ�ಂದ �ೕ� �ಪ� ���� ೕ�?

1 = Yes ��; 2 = No ಇಲ�

Do you know where your Polling Booth is? �ಮ�  ಮತಗ��  

ಎ�� � ಎಂ� �ಮ� �����?

1 = Yes ��; 2 = No ಇಲ�
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Sec�on D:  ELECTIONS - KNOWLEDGE, ATTITUDE, BEHAVIOUR, BELIEF AND PRACTICES

��ಗ D: ��ವ�ಗ� - �� ನ, ವತ��, ನಡವ��, ��� ಮ��  ಅ�� ಸಗ�

Q. No. 

ಪ� �� .���

Ques�on ಪ� �� Response 

ಉತ� ರ

D1

D2

D3

Did you Vote in 2018 Assembly Elec�ons? �ೕ� 2018 ರ 

��ನಸ� ��ವ�ಯ��  ಮತ ಚ����� ೕ�?

1 = Yes ��; 2 = No ಇಲ�

Did you Vote in 2019 Parliamentary Elec�ons? �ೕ� 2019 ರ 

�ಸ� ��ವ�ಯ��  ಮತ ಚ����� ೕ�?

1 = Yes ��; 2 = No ಇಲ�

If no to Q-1 or Q-2 what were the reasons? (Can record more than 

one reasons) Q-1 ಅಥ� Q-2 � ಇಲ� �ದ� � �ರಣಗ��? 

(ಒಂದ�� ಂತ ���  �ರಣಗಳ��  �ಖ�ಸಬ��)

1 = I did not have Electoral Photo ID Card ನನ�  ಬ� ��ವ� 

�ೕ�ೕ ���ನ �ೕ� ಇರ�ಲ�

2 = I did not know my Polling Sta�on ನನ�  ಮತಗ�� ಯ ಬ��  ನನ� 

���ರ�ಲ�

3 = Polling Sta�on was at Distance (I had transporta�on logis�c 

problem) ಮತ�ನ �ಂದ� � �ರದ�� � (ನನ� ��� ���� � 

ಸಮ��  ಇ�� )

4 = Long queue and I did not have �me ಉದ� �ಯ ಸರ� �� 

ಮ��  ನನ� ಸಮಯ�ರ�ಲ�

5 = No faith in poli�cal system (or Electoral Democracy) �ಜ�ೕಯ 

ವ� ವ�� ಯ��  ��� ಇಲ�  (ಅಥ� ��ವ� ಪ� �ಪ� �ತ� )

6 = Did not Vote as Community or Religious Leader said so 

ಸ��ಯ ಅಥ� ���ಕ �ಯಕ ���� ಮತ ��ಲ�

7 = Head of Family said not to Vote ಮತ �ಕ�� ಎಂ� 

��ಂಬದ �ಖ� ಸ� � ���� �

8 = Vo�ng is not essen�al for maintenance of Democracy 

ಪ� �ಪ� �ತ� ದ �ವ�ಹ�� ಮತ�ನ ಅ��ಯ�ವಲ�

9 = There was no good candidate ಒ�� ಯ ಅಭ� �� ಇರ�ಲ�

10 = Candidate was not of my choice or community ಅಭ� �� ನನ�  

ಆ��  ಅಥ� ಸ��ಯದವರಲ�

11 = I just did not want to Vote as nothing will change ಏ� 

ಬದ����ಲ�  ಎಂ� �� ಮತ �ಕ� ಬಯಸ�ಲ�

12 = I was not in my Constituency �� ನನ�  �� ೕತ� ದ��  ಇರ�ಲ�

13 = I was afraid/felt insecure to go to the polling station ಮತ�ನ 

�ಂದ� ��  �ೕಗ� ನನ� ಭಯ/ಅಭದ� �ಯ �ವ� ಇ��

14 = My name was not on Electoral Roll = ಮತ�ರರ ಪ�� ಯ��  

ನನ�  �ಸ�ರ�ಲ�

15 = Any Other (Specify ____________) ��� ಇತ� (____________ 

���)
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Sec�on D:  ELECTIONS - KNOWLEDGE, ATTITUDE, BEHAVIOUR, BELIEF AND PRACTICES

��ಗ D: ��ವ�ಗ� - �� ನ, ವತ��, ನಡವ��, ��� ಮ��  ಅ�� ಸಗ�

Q. No. 

ಪ� �� .���

Ques�on ಪ� �� Response 

ಉತ� ರ

D4

Did you Vote in 2018 Assembly Elec�ons? �ೕ� 2018 ರ 

��ನಸ� ��ವ�ಯ��  ಮತ ಚ����� ೕ�?

1 = Yes ��; 2 = No ಇಲ�

1 = I am Poli�cal Party sympathizer �� �ಜ�ೕಯ ಪ�ದ 

ಸ�����ಳ� ವ�

2 = Casted Vote due to threat or coercion �ದ�� ಅಥ� 

ಬಲ�ತದ �ರಣ�ಂದ ಮತ ಚ��ಸ���

3 = Head of Family said to Vote ��ಂಬದ �ಖ� ಸ� � ಮತ 

ಚ��� ಎಂದ�

4 = Influenced by Friends �� ೕ�ತ�ಂದ ಪ� ��ತ���� �

5 = Wanted to defeat a par�cular Candidate and/or a Poli�cal Party 

���ಷ�  ಅಭ� ��ಯ��  ಮ�� / ಅಥ� �ಜ�ೕಯ ಪ�ವ��  

�ೕ�ಸ� ಬಯ�ದ� �

6 = It was my duty/right ಇ� ನನ�  ಕತ�ವ� /ಹ��  ಆ���

7 = Because of repeated appeal and adver�sement by Elec�on 

Commission ��ವ� ಆ�ೕಗ�ಂದ ಪ� ಪ� ಮನ� ಮ��  

��ೕ��ನ �ರಣ

8 = Because of enabling environment (free and Fair) created by 

E l e c � o n  C o m m i s s i o n  ��ವ� ಆ�ೕಗ� ��� �ದ 

ಪ�ಸರವ��  ( ಉ�ತ ಮ��  �� �ೕ�ತ)  ಸ�� ಯ���ವ 

�ರಣ�ಂ��

10 = I got registered in Electoral Roll ��ವ� ಆ�ೕಗ� 

��� �ದ ಪ�ಸರವ��  ( ಉ�ತ ಮ��  �� �ೕ�ತ) 

ಸ�� ಯ���ವ �ಧ� ���

11 = Candidate was good ಅಭ� �� ��� �ದ� �

12 = Candidate was of my choice and from Community and Religion 

ಅಭ� ��� ನನ�  ಆ�� ಯ ಮ��  ಸ��ಯ ಮ��  

ಧಮ�ದವ�

13 = Candidate visited me personally ಅಭ� ��ಗ� ನನ� ��  

��� � �� ��ದ� �

14 = Money/Liquor was offered ಹಣ/ಮದ� ವ��  �ೕಡ���

15 = Any Other (Specify ____________) ಇತ� ���

D4 How did you find the electoral experience during your last Vo�ng? 

�ಮ�  ��ಯ ಮತ�ನದ ಸಮಯದ��  �ೕ� ��ವ� 

ಅ�ಭವವ��  �� ���ಂ��� ೕ�?

   1 = Convenient ಅ��ಲಕರ

2 = Inconvenient ಅ���ಲ

3 = Taxing ��� ��ಸ���� �

4 = Can't Remember Can't Remember
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Sec�on D:  ELECTIONS - KNOWLEDGE, ATTITUDE, BEHAVIOUR, BELIEF AND PRACTICES

��ಗ D: ��ವ�ಗ� - �� ನ, ವತ��, ನಡವ��, ��� ಮ��  ಅ�� ಸಗ�

Q. No. 

ಪ� �� .���

Ques�on ಪ� �� Response 

ಉತ� ರ

D5 How did you find the electoral experience during your last Vo�ng? 

�ಮ�  ��ಯ ಮತ�ನದ ಸಮಯದ��  �ೕ� ��ವ� 

ಅ�ಭವವ��  �� ���ಂ��� ೕ�?

   1 = Convenient ಅ��ಲಕರ

2 = Inconvenient ಅ���ಲ

3 = Taxing ��� ��ಸ���� �

4 = Can't Remember Can't Remember

What mo�vated your choice of the candidate during last elec�ons? 

ಕ�ದ ��ವ�ಯ��  �ಮ�  ಅಭ� ��ಯ ಆ�� � �� ೕರ� ಏ�?

1 = Personally Known  �ಯ�� ಕ�� ಪ��ತ�

2 = Experience ಅ�ಭವ

3 = Honesty �� ��ಕ�

4 = Commitment ಬದ� �

5 = Any Other (Specify ____________) ಇತ� ���

D6

Are there any Family Members eligible for Vo�ng who have not 

Voted? ಮತ ಚ��ಸದ ��ಂಬದ ಸದಸ� � ಮತ ಚ��ಸ� 

ಅಹ����� ��?

1 = Yes��; 2 = Noಇಲ�

D7

1 = She/He did not have Electoral Photo ID Card ಅವ�/ಅವ� 

��ವ� �ೕ�ೕ ���ನ �ೕ�ಯ��  �ಂ�ರ�ಲ�

2 = She/He did not know the Polling Sta�on ಅವ�/ಅವ�� 

ಮತಗ��  ��� ರ�ಲ�

3  =  P o l l i n g  S t a � o n  w a s  a t  d i s t a n c e  ( S h e / H e  h a d 

transporta�on/logis�c prob)  ಮತ�ನ �ಂದ� � �ರದ�� � 

(ಅವ�/ಅವ�� ���/���� � �� ೕ� ಇ�� )

4 = Long queue and she/he did not have �me ಉದ� �ಯ ಸರ� 

�� ಮ��  ಅವ�/ಅವ�� ಸಮಯ�ರ�ಲ�

5 = No faith in poli�cal system (or Electoral Democracy) �ಜ�ೕಯ 

ವ� ವ�� ಯ��  ��� ಇಲ�  (ಅಥ� ��ವ� ಪ� �ಪ� �ತ� )

6 = Did not Vote as Community or Religious Leader said so 

ಸ��ಯ ಅಥ� ���ಕ �ಯಕ ���� ಮತ ��ಲ�

7 = Head of Family said not to Vote ಮತ �ಕ�� ಎಂ� 

��ಂಬದ �ಖ� ಸ� � ���� �

8 = Vo�ng is not essen�al for maintenance of Democracy 

ಪ� �ಪ� �ತ� ದ �ವ�ಹ�� ಮತ�ನ ಅ��ಯ�ವಲ�

9 = There was no good candidate ಒ�� ಯ ಅಭ� �� ಇರ�ಲ�

10 = Candidate was not of his/her choice or Community 

ಅಭ� ��� ಅವನ/ ಅವಳ ಆ�� ಯ ಅಥ� 

ಸ��ಯದವ��ರ�ಲ�

D8
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11 = She/He just did not want to Vote as nothing will change ಏ� 

ಬದ����ಲ� �ದ� �ಂದ ಅವ�/ ಅವ� ಮತ �ಕ� 

ಬಯಸ�ಲ�

12 = She/He was not in his/her Cons�tuency ಅವ�/ಅವ� 

ಅವನ/ಅವಳ �� ೕತ� ದ��  ಇರ�ಲ�

13 = She/He did not get Voter Slip even on Polling day at the Booth 

��ನ ��  ಮತ�ನದ �ನ� ಅವ�/ಅವ� �ೕಟ� �� � 

ಪ��ಲ�

14 = She/He was afraid/felt insecure to go to the Polling Sta�on 

ಮತಗ�� � �ೕಗ� ಅವ�/ ಅವ� �ದ��� ದ� �/ ಅ�ರ�� ತ 

�ವ�ಯ��  ಅ�ಭ��ದ�

15 = His/Her name was not on Electoral Roll ಅವನ/ಅವಳ �ಸ� 

ಮತ�ರರ ಪ�� ಯ��  ಇರ�ಲ�

16 = Any Other (Specify ____________) ಇತ� ���

Sec�on D:  ELECTIONS - KNOWLEDGE, ATTITUDE, BEHAVIOUR, BELIEF AND PRACTICES

��ಗ D: ��ವ�ಗ� - �� ನ, ವತ��, ನಡವ��, ��� ಮ��  ಅ�� ಸಗ�

Q. No. 

ಪ� �� .���

Ques�on ಪ� �� Response 

ಉತ� ರ

Which is the most influencing factor that affects your Vo�ng 

preference? �ಮ�  ಮತ�ನದ ಆದ� �ಯ �� ಪ��ಮ �ೕ�ವ 

ಅತ� ಂತ ಪ� �ವ�� ಅಂಶ ���?

1 = Family ��ಂಬ

2 = Caste ��

3 = Religion ಧಮ�

4 = Candidate ಅಭ� ��

5 = Any Other ಇತ�

D9

The Factor influencing high Voter turnout is ��� ನ ಮತ�ರರ 

ಮತ�ನದ �� ಪ� �ವ �ೕ�ವ ಅಂಶ

1 = Money Power ಹಣಬಲ

2 = Muscle Power �ಜಬಲ

3 = Both ಎರ�

4 = Good Candidate ಒ�� ಯ ಅಭ� ��

5 = Any Other ಇತ�

D10

How would you describe your experience in the last Elec�ons? 

ಕ�ದ ��ವ�ಯ��  �ಮ�  ಅ�ಭವವ��  �� �ವ���� ೕ�?

1 = Very Good ಅ�� ತ� ಮ

2 = Good ಉತ� ಮ

3 = Not so Perfet ��ನ�

4 = Imperfect ಅ�ತಕರ

5 = Can't Say/Don't know ��� ಲ�

D11
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Sec�on D:  ELECTIONS - KNOWLEDGE, ATTITUDE, BEHAVIOUR, BELIEF AND PRACTICES

��ಗ D: ��ವ�ಗ� - �� ನ, ವತ��, ನಡವ��, ��� ಮ��  ಅ�� ಸಗ�

Q. No. 

ಪ� �� .���

Ques�on ಪ� �� Response 

ಉತ� ರ

Do you feel there was security threat during Elec�ons at any point? 

��� ಸಮಯದ��  ��ವ�ಯ ಸಮಯದ��  ಭದ� � 

�ದ�� ಇ��  ಎಂ� �ೕ� ����� ೕ�?

1 = Very Much ಬಹಳ

2 = Somewhat ಸ� ಲ� ಮ�� �

3 = Not at all ��ತ ಇಲ�

4 = Can't Say ��� ಲ�

D12

Do you think the deployment of Police force was sufficient during 

the last Elec�ons? ಕ�ದ ��ವ�ಯ ಸಮಯದ��  ��ೕ� 

ಪ�ಗಳ ��ೕಜ� �����  ಎಂ� �ೕ� ����� ೕ�?

 1 = Very much ಬಹಳ 

2 = Somewhat ಸ� ಲ� ಮ�� �

3 = Not at all  ��ತ ಇಲ�

4 = Can't Say ��� ಲ�

D13

What was your experience at the Polling Booth during Elec�ons?

1 = Very Good ಅ�� ತ� ಮ

2 = Good ಉತ� ಮ

3 = Not so Good  ಸ� ಲ� ಮ�� �

4 = Not at all Good ��ತ ಇಲ�

5 = Can't Say ��� ಲ�

D14

Whether the Polling Staff was Coopera�ve during the Elec�on 

p r o c e s s ?  ��ವ� ಪ� �� �ಯ��  ಮತಗ��  �ಬ� ಂ� 

ಸಹ���?

1 = Very Coopera�ve �ಂ� ಸ�ಯ�� 

2 = Coopera�ve ಸಹ��

3 = Not so Coopera�ve ಸ� ಲ�  ಮ�� �

4 = Not at all Coopera�ve ��ತ ಇಲ�

5 = Can't Say ��� ಲ�

D15

Did you face any difficul�es in Vo�ng? ಮತ�ನದ��  �ೕ� 

��� �ಂದ�ಗಳ��  ಎ����� ೕ�?

1 = Yes��; 2 = Noಇಲ�

D16

If yes to Q-16, then difficul�es were (can record more than one 

op�on) Q-16 � �� ಎಂ�ದ�, �ಂದ�ಗ� (ಒಂದ�� ಂತ ���  

ಆ�� ಗಳ��  ���� �ಡಬ��)

1 = Long queue ಉದ� �ಯ ಸರ� ��

2 = No separate queue for Senior Ci�zen ��ಯ �ಗ�ಕ�� 

ಪ� �� ೕಕ ಸರ� �� ಇಲ�

D17
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3 = Lack of facili�es including drinking water toilet and ramp 

���ವ �ೕ�ನ ��ಲಯ, ರ◌ ್�ಂ� ���� �ಲಭ� ಗಳ 

�ರ�

4 = Coercion/threat by poli�cal party Booth operators �ಜ�ೕಯ 

ಪ�ದ �� ���ಹಕ�ಂದ ಒ�� ಯ/�ದ��

5 = Difficul�es in loca�ng my Polling Sta�on ನನ�  ಮತಗ�� ಯ��  

ಪ�� ಹ�� ವ��  �ಂದ�ಗ�

  6 = Difficul�es in ge�ng my Voter Slip at facilita�on Center �ಗಮ 

�ಂದ� ದ��  ನನ�  �ೕಟ� �� � ಪ��ವ��  �ಂದ�ಗ�

  7 = No guidance from polling personnel; 8=Any Other(specify) 

ಮತಗ��  �ಬ� ಂ��ಂದ �ಗ�ದಶ�ನ�ಲ� ;  8 = ��� 

(���ಷ� ಪ��)

D17

Sec�on D:  ELECTIONS - KNOWLEDGE, ATTITUDE, BEHAVIOUR, BELIEF AND PRACTICES

��ಗ D: ��ವ�ಗ� - �� ನ, ವತ��, ನಡವ��, ��� ಮ��  ಅ�� ಸಗ�

Sec�on E: Voter Awareness an A�tudes

��ಗ ಇ: ಮತ�ರರ ��� ಮ��  ವತ��ಗ�

Q. No. 

ಪ� �� .���
Ques�on ಪ� �� Response 

ಉತ� ರ

��� �ೕಯ ಮತ�ರರ �ನವ��  

��ಗ ಆಚ�ಸ��ತ� �?

Q. No. 

ಪ� �� .���

Ques�on ಪ� �� Response 

ಉತ� ರ

Code

E1

Do you know about: ಇದರ ಬ��  

�ಮ� �����:

a. Option of NOTO/None of the 

above on EVM that could be used if 

you don't like any candidateEVM 

ನ��  N O T O  ಆ�� /��ನ 

��� ಇಲ� , �ೕ� ��� 

ಅಭ� ��ಯ��  ಇಷ� ಪಡ�ದ� � 

ಅದ��  ಬಳಸಬ��

b. Names of candidates available in 

Braille on the EVM? ಇ�ಎಂನ��  

ಅಭ� ��ಗಳ �ಸ�ಗ� �� ೖ� 

��ಯ��  ಲಭ� ���?

c. Voter Verificable Paper Audit 

Trail VVPAT, that helps verify your 

vote? �ೕಟ� ���ಕಬ� �ಪ� 

ಆ�� ಟ� ಯ� VVPAT, ಇ� �ಮ�  

ಮತವ��  ಪ��ೕ�ಸ� ಸ�ಯ 

��ತ� ��?

Responses ಉತ� ರ

Yes, saw it when I cast my Vote 

��, �� ಮತ ���ಗ 

�ೕ��

Yes, have seen one in Electoral 

L i t e r a c y  ��, ��ವ� 

��ರ�ಯ��  ಒಂದ��  

�ೕ��� ೕ�

Yes, have heard/read about it��, 

ಅದರ ಬ��  ���� ೕ�/ಓ��� ೕ�

No ಇಲ�

a    b    c

1    1   1

2   2  2

3   3   3

4   4   4
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E2

Sec�on E: Voter Awareness an A�tudes

��ಗ ಇ: ಮತ�ರರ ��� ಮ��  ವತ��ಗ�

Q. No. 

ಪ� �� .���
Ques�on ಪ� �� Response 

ಉತ� ರ

Code

Finally, I am going to read out a few 

more statements and I would like to 

know your  op in ion  on  them 

ಅಂ�ಮ��, �� ಇ��  �ಲ� 

���ಗಳ��  ಓದ��� ೕ� ಮ��  

ಅ�ಗಳ ಬ��  �ಮ�  

ಅ��� ಯವ��  ��ಯ� �� 

ಬಯ��� ೕ�

Please tell me if you strongly disagree 

(=1), disagree (=2), neither agree nor 

disagree (=3), agree (=4) or strongly 

agree (=5)

�ೕ� ಬಲ�� ಅಸಮ� � 

�ಂ�ದ� � (=1), ಒಪ� �ದ� � (=2), 

ಒ�� � ಅಥ� ಒ�� ��ಲ�  (=3), 

ಒ�� � (=4) ಅಥ� ಬಲ�� ಒ�� � 

(=5)

There are no correct or incorrect 

responses so please give me your 

honest opinion ��� ಸ��ದ 

ಅಥ� ತ�� ದ ಪ� ��� �ಗ�ಲ�  

ಆದ� �ಂದ ದಯ���  �ಮ�  

�� ��ಕ ಅ��� ಯವ��  ನನ� 

�ೕ�

Every Vote counts ಪ� � ಮತ� 

ಎ����ತ� �

Voting should be made compulsory 

ಮತ�ನವ��  

ಕ�� ಯ��ಸ��

Voting i s  cumbersome chore 

ಮತ�ನ� �ಡ�ನ �ಲಸ���

Elections are conducted freely and 

f a i r l y  i n  I n d i a �ರತದ��  

��ವ�ಗ� �ಕ� �� ಮ��  

�� ಯ�ತ�� ನ��ತ� �

E V M s  p r o v i d e  a c c u r a t e 

r e s u l t s ಇ�ಎಂಗ� �ಖರ�ದ 

ಫ��ಂಶಗಳ��  �ೕ�ತ� �

Women shou ld  consu l t  ma le 

members or elders before voting in 

elections��ವ�ಯ��  ಮತ�ನ 

��ವ �ದ� ಮ��ಯ� 

��ಷ ಸದಸ� � ಅಥ� 

��ಯರ��  �ಪ��ಸ��

The influence of money and muscle is 

i n c r e a s i n g  i n 

elections��ವ�ಯ��  ಹಣಬಲ, 

�ಂಸ�ಡಗಳ ಪ� �ವ ��� �� �

I do not intend to vote in the 

upcoming elections�ಂಬ�ವ 

��ವ�ಯ��  ಮತ ��ವ 

ಉ�� ೕಶ ನನ�ಲ�
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Sec�on F: Background Informa�on ��� � ���

Q. No. 

ಪ� �� .���
Ques�on ಪ� �� Response 

ಉತ� ರ

Code

F1 W h a t ' s  y o u r  e d u c a t i o n a l 

qualif ication? �ಮ�  ���ಕ 

ಅಹ�� ಏ�?

Illiterate ಅನ�ರಸ�

Primary School �� ಥ�ಕ ��ಣ

High School �� ಢ ��ಣ

Higher Secondary ಉನ� ತ ��ಣ

Diploma/Certificate ��� ೕ�

Graduate & above including 

Professional/Technical Courses 

��� ಪರ/�ಂ�� ಕ �ೕ� �ಗಳ��  

ಒಳ�ಂ�� ಪದ� ಮ��  

��ನವ�

1

2

3

4

5

6

F2 What's your Occupation? �ಮ�  

ಉ�� ಗ��?
Student ��� ��

Unemployed ���� ೕ�

Unemployed available for Work 

���� ೕ� ಆದ� �ಲಸ �ಡ� 

�ದ�

Government Ser vice ���� 

ಉ�� ೕ�

Private Service �ಸ� ಉ�� ೕ�

Own Enterprise ಸ�  ಉ�� ೕ�

Labourer/Cultivator/Agricultural 

a n d  A l l i e d  A c t i v i t i e s 

���ಕ/��ಕ/�� ಮ��  

���ತ ಚ�ವ��ಗ�

Home Maker ���

Others (Please Specify) ಇತ�

1

2

3

4

5

6

7

8

F3 What's your Martial Status? 

���ಕ �� �?

Never Married ಅ���ತ

Married, No Gauna ���ತ

Married ���ತ

Widowed �ಧ�

Separated/Divorced ��� �ತ

1

2

3

4

5
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Sec�on F: Background Informa�on ��� � ���

Q. No. 

ಪ� �� .���
Ques�on ಪ� �� Response 

ಉತ� ರ

Code

F4 Read a  Newspaper  or 

Magazine? ಪ�� � ಅಥ� 

�ಯತ��ಕವ��  

ಓ���?

L i s t e n  t o  t h e  R a d i o ? 

���ೕ ���� ೕ�?

W a t c h  T e l e v i s i o n ? 

�ರದಶ�ನ �ೕ�?

I n t e r n e t  ( F a c e b o o k , 

W h a t s A p p  e t c . ) ? 

ಇಂಟ��� (��� �, 

WhatsApp ಇ�� �)?

1 Almost Every Day 

ಬ��ಕ ಪ� ��ನ

2 At Least Once a Week 

�ರ�� �� �ದ�

3 Less than Once a Week 

�ರ�� ��  ಕ��

4 Not at All ಇಲ� � ಇಲ�

1 1 1 1

2 2 2 2

3 3 3 3

4 4 4 4

a

b

c

d

F6
During Elections, which of 

the following sources did 

you rely on the most to get 

news on Elections and 

Politics? 

��ವ�ಯ 

ಸಮಯದ�� , 

��ವ�ಗ� ಮ��  

�ಜ�ೕಯದ ��� 

��� ಗಳ��  ಪ�ಯ� 

�ೕ� ಈ �ಳ�ನ �ವ 

�ಲಗಳ��  ���  

ಅವ������ ೕ�?

Newspaper/Magazine 

�ನಪ�� �

Television �ರದಶ�ನ

Radio ���

Internet ಅಂತ��ಲ

Mobile Phone ���

Family/Relatives/Friends 

��ಂಬ/�� ೕ�ತ�

1

2

3

4

5

6

Others (Please 

Specify) ಇತ�

F7
Did you return back home 

due to impact of COVID-19 

COVID-19 ರ 

ಪ� �ವ�ಂ�� �ೕ� 

ಮ�� �ಂ����� ೕ�

1

2

Yes ��

No ಇಲ�

F7
If yes in F7, did you Vote in 

the last Assembly Elections 

F7 ನ��  ��ದ�, �ೕ� 

ಕ�ದ ��ನಸ� 

��ವ�ಯ��  ಮತ 

ಚ����� ೕ�

F4 How of ten do you : 

ಎ��  �� �ೕ�: 

Response ಉತ� ರ a b c d

1

2

Yes ��

No ಇಲ�  
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Sec�on F: Background Informa�on ��� � ���

Q. No. 

ಪ� �� .���
Ques�on ಪ� �� Response 

ಉತ� ರ

Code

F9 What type of facilities 

you were provided on 

the Polling Booth on the 

day of Voting related to 

precautionary measures 

associated with COVID-

1 9  C O V I D - 1 9  � 

����ದ 

��� ಚ� �� ಕ� ಮಗ�� 

������ 

ಮತ�ನದ �ನ�� 

ಮತಗ�� ಯ��  �ಮ� 

�ವ �ೕ�ಯ 

�ಲಭ� ಗಳ��  

ಒದ�ಸ���

��ಯ� �ಲದ ��ನ 

���ಗ�

a b c d

2

3

4

5

6

Availability of soap and 

water ��� ಮ��  

�ೕ�ನ ಲಭ� �

A v a i l a b i l i t y  o f 

S a n i t i z e r s 

�� ��ಜ� ಗಳ 

ಲಭ� �

Availability of Masks 

�ಖ�ಡಗಳ ಲಭ� �

Thermal screening at 

the Poll ing Station 

ಮತ�ನ �ಂದ� ದ��  

ಥಮ�� �� �ೕ�ಂ�

A n y  S u g g e s t i o n s 

��� ಸಲ�ಗ�

Sec�on G: Only for Persons with Disabili�es (PwDs) �ಕ�ಂಗ ವ� �� ಗ�� �ತ�  (PwDs) 

Q. No. 

ಪ� �� .���

Ques�on 

ಪ� ��

Response 

ಉತ� ರ

G1

G2

G3

Have you come across any publicity/voter edutainment material aimed at 

p a r t i c i p a t i o n  o f  P w D s ?  ಅಂಗ�ಕಲರ �ಗವ����ಯ��  

������ಂಡ ��� ಪ� �ರ/ಮತ�ರರ ��ಣ �ಮ�� ಗಳ��  

�ೕ� �ೕ��� ೕ�?

1 = Yes��; 2 = Noಇಲ�

Have you been contacted by the BLO of your area? �ಮ�  ಪ� �ಶದ BLO 

�ಂದ �ಮ� ��  �ಪ��ಸ����?

1 = Yes��; 2 = Noಇಲ�

How you rate the process of registration�ೕಂದ� ಪ� �� �ಯ��  �ೕ� 

�� �� ���� ೕ�

1 = Easy ಸರಳ

2 = Neither Easy nor Difficult �ಲಭ� ಅಲ�  ಕಷ� � ಅಲ�

3 = Difficult ಕಷ�

If option 3 is chosen, please elaborate on the difficulties faced in the process 

of registration ಆ��  3 ಅ��  ಆ��ದ�, �ೕಂದ� ಪ� �� �ಯ��  

ಎ����� �ವ �ಂದ�ಗಳ��  ದಯ���  �ವ��
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Sec�on F: Background Informa�on ��� � ���

Q. No. 

ಪ� �� .���

G4

Ques�on 

ಪ� ��

Response 

ಉತ� ರ

Please Elaborate on the difficulties faced in the process of voting

(Can record more than one options) ದಯ���  ಮತ�ನ ಪ� �� �ಯ��  

ಎ���ವ �ಂದ�ಗಳ��  �ವ�� (ಒಂದ�� ಂತ ���  ಆ�� ಗಳ��  

���� �ಡಬ��)

1 = Long queue ಉದ� �ಯ ಸರ� ��

2 =  No  sepa ra te  queue  fo r  Sen io r  C i t i z en /PwDs  ��ಯ 

�ಗ�ಕ��/ಅಂಗ�ಕಲ�� ಪ� �� ೕಕ ಸರ� ��ಲ�

3 = Lack of facilities including drinking water toilet and ramp ���ವ 

�ೕ�ನ ��ಲಯ ಮ��  ಇ��� ���� �ಲಭ� ಗಳ �ರ�

4 = Coercion/threat by Political Party Booth Operators �ಜ�ೕಯ ಪ�ದ 

�� ಆಪ�ಟ� ಗ�ಂದ ದ�� ��/�ದ��

5 = Difficulties in locating my Polling Station ನನ�  ಮತಗ�� ಯ��  

ಪ�� ಹ�� ವ��  �ಂದ�ಗ�

6 = Difficulties in getting my Voter Slip at facilitation center �ಲಭ�  

�ಂದ� ದ��  ನನ�  �ೕಟ� �� � ಪ��ವ��  �ಂದ�ಗ�

7 = No guidance from polling personnel ಮತಗ��  �ಬ� ಂ��ಂದ 

�ಗ�ದಶ�ನ�ಲ�

8 = Any Other, Specify_____________ ಇತ� ���

G5
Are you aware of the facility of Postal Ballots is extended to Senior Citizens 

above 80 years/Person with Disabilities ಅಂ� ಮತಪತ� ಗಳ �ಲಭ� ವ��  

80 ವಷ� �ಲ� ಟ�  ��ಯ �ಗ�ಕ��/ಅಂಗ�ಕಲ ವ� �� ಗ�� 

�ಸ� �ಸ��� ಎಂ� �ಮ� �����?

1 = Yes��; 2 = Noಇಲ�

Sec�on H: Inducement �� ೕರ�

Q. No. 

ಪ� �� .���

Ques�on 

ಪ� ��

Response 

ಉತ� ರ

Were there any inducements from any groups to influence Voting? 

ಮತ�ನದ �� ಪ� �ವ �ೕರ� ��� �ಂ�ಗ�ಂದ ��� 

ಪ� �ೕದ�ಗ���?

1 = Yes��; 2 = Noಇಲ�

H1

H2 Was there use of money power/muscle power by candidates/political 

parties to influence Voters during the last Elections? ಕ�ದ ��ವ�ಯ 

�ದಭ�ದ��  ಮತ�ರರ �� ಪ� �ವ �ೕರ� 

ಅಭ� ��ಗ�/�ಜ�ೕಯ ಪ�ಗ� ಹಣಬಲ/�� � ಬಲವ��  

ಬಳ��� ��?

1 = Yes��; 2 = Noಇಲ�
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Sec�on H: Inducement �� ೕರ�

Q. No. 

ಪ� �� .���

Ques�on 

ಪ� ��

Response 

ಉತ� ರ

Do you participate in rallies organized by political parties/candidates? 

�ೕ� �ಜ�ೕಯ ಪ�ಗ�/ಅಭ� ��ಗ� ಆ�ೕ��ವ ���ಗಳ��  

�ಗವ���� ೕ�?

1 = Yes��; 2 = Noಇಲ�

H3

H4

H5

If yes in H3, who bears the expenditure incurred on participating in those 

rallies? H3 ನ��  ��ದ�, ಆ ���ಗಳ��  �ಗವ�ಸ� ತಗ�ವ 

�ಚ� ವ��  �� ಭ���� �?

1 = Own Expense ಸ� ಂತ ಖ��

2 = Organizing Party �ಜ�ೕಯ ಪ�

Were any of the following inducements used to lure you during the last 

Elections:

(Multiple Options Applicable) ಕ�ದ ��ವ�ಗಳ��  �ಮ� ��  ��ಯ� 

ಈ �ಳ�ನ ���ದ� �� ೕರ�ಗಳ��  ಬಳಸ����:

(ಅನ� ಯ��ವ ಬ� ಆ�� ಗ�)

1 Distributing cash among women through Self Help Groups 

ಸ� ಸ�ಯ �ಂ�ಗಳ �ಲಕ ಮ��ಯ�� ನಗ� �ತರ�

2 Funding of Local Club to organize Cricket/Football Matches 

�� ��/�� �� �ದ� ಗಳ��  ಆ�ೕ�ಸ� ಸ� �ೕಯ ಕ� � � 

ಧನಸ�ಯ

3 D i s t r i b u t i n g  T V,  R a d i o ,  P r o j e c t o r  e t c . ,  f o r  s m a l l 

g r o u p s / C o m m u n i t i e s / S c h o o l s  ಸಣ�  

�ಂ�ಗ�/ಸ��ಯಗ�/��ಗ�� ��, ���ೕ, �� �ಕ� � 

ಇ�� �ಗಳ��  �ತ����

4 Distributing Purse, Bangles, Vanity Case among women 

ಮ��ಯ�� ಪ��, ಬ�ಗ�, �� �� �� �ತ����

5 Distributing Liquor ಮದ�  �ತರ�

6  Distributing Food Packets ಆ�ರ �ಟ� ಣಗಳ��  �ತ����

7 Distributing coupons for free Diesel, Petrol, LPG, Kerosene 

ಉ�ತ�� �ೕ��, ��� ೕ�, ಎ� ��, �ೕ�ಎ��  �ಪ� ಗಳ��  

�ತ�ಸ���� �

8 Distributing cash for construction of toilets, hand pumps and 

buying of mobile phones and laptops ��ಲಯ, ���ಗಳ ���ಣ 

ಮ��  ��� �ೕ� ಮ��  �� � �� ಗಳ��  ಖ�ೕ�ಸ� ನಗ� 

�ತ����

9 Any Other, Specify _______________ ಇತ�
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Sec�on I:  Knowledge on COVID-19 and Protocol (only for persons where Bye-elec�ons were held during 2020 and 

2021)   COVID-19 ಮ��  �� ೕ�ೕ�� ��� �� ನ (2020 ಮ��  2021 ರ ಅವ�ಯ��  ಉಪ-��ವ�ಗ� ನ�ದ 

ವ� �� ಗ�� �ತ� )

Q. No. 

ಪ� �� .���

Ques�on 

ಪ� ��

Response 

ಉತ� ರ

I1

I2

Are you aware about the Covid-19 protocols to be followed during voting ಮತ�ನದ 

ಸಮಯದ��  ಅ�ಸ�ಸ��ದ �ೕ��-19 �� ೕ�ೕ�� ಗಳ ಬ��  �ಮ� �����  

1 Wearing mask ���  ಧ����

2 Temperature check �ಪ�ನ ಪ��ೕಲ�

3 Washing hands or using sanitisers � �����

4 Social distancing ���ಕ ಅಂತರ

If yes in I1, how did you come to know  I1 ನ��  ��ದ�, �ೕ� �� 

����ಂ��� ೕ�

1 through TV �ರದಶ�ನದ �ಲಕ

2 through hording �ಗ� ಹ�ಯ �ಲಕ

3 BLO informed us BLO ನಮ� ��� �ೕ�ದ�

4 read it in news paper ಅದ��  ���  ಪ�� �ಯ��  ಓ�

5 Local community leaders informed us ಸ� �ೕಯ ಸ�ಜದ 

��ಡ� ����� �

6 friends and relatives informed �� ೕ�ತ� ಮ��  ���ಕ� 

��� �ೕ�ದ�

7 Political party members informed us �ಜ�ೕಯ ಪ�ದ ಸದಸ� � 

ನಮ� ��� �ೕ��� �

8 any other (specify) ಇತ�

I3 Did you vote in the Bye-elections that took place during covid-19  

�ೕ��-19 ಸಮಯದ��  ನ�ದ ಉಪ��ವ�ಯ��  �ೕ� 

ಮತ ಚ����� ೕ�

1=Yes��; 2=No ಇಲ�

I4 If yes in I3, did you find the following precautionary measures 

associated with COVID-19 in polling station  I3 ನ��  �� 

ಎಂ�ದ�, ಮತಗ�� ಯ��  COVID-19 � ����ದ ಈ �ಳ�ನ 

��� ಚ� �� ಕ� ಮಗಳ��  �ೕ� ���ಂ��� ೕ�

More than one option may be marked ಒಂದ�� ಂತ ���  

ಆ�� ಗಳ��  ���ಸಬ��

1 Markings on Ground to know where to stand in the queue 

ಸರ�ಯ��  ಎ��  �ಲ� ��ಂ� ��ಯ� �ಲದ ��ನ 

���ಗ�

2 Availability of soap and water ��� ಮ��  �ೕ�ನ ಲಭ� �

3 Availability of Sanitizers �� ��ಜ� ಗಳ ಲಭ� �

4 Availability of Masks ���  ಲಭ� �

5 Thermal screening at the Polling Station ಮತ�ನ �ಂದ� ದ��  

ಥಮ�� �� �ೕ�ಂ�

6 Any Suggestions ಇತ� ಸಲ�ಗ�
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Q. No. 

ಪ� �� .���

Ques�on 

ಪ� ��

Response 

ಉತ� ರ

I5 Are you aware that senior citizens(60+)/PwDs/Covid-19 suspect or affected persons can vote from 

house through postal ballot by filling Form 12D ��ಯ �ಗ�ಕ� (60+)/PwDs/Covid-19 ��ತ 

ಅಥ� �ೕ�ತ ವ� �� ಗ� ��� 12D ಅ��  ಭ�� ��ವ �ಲಕ ಅಂ� ಮತಪತ� ದ 

�ಲಕ ಮ��ಂದ� ಮತ ಚ��ಸಬ�� ಎಂ� �ಮ� �����

1=Yesಇಲ� ; 2=Noಇಲ�

Sec�on I:  Knowledge on COVID-19 and Protocol (only for persons where Bye-elec�ons were held during 2020 and 

2021)   COVID-19 ಮ��  �� ೕ�ೕ�� ��� �� ನ (2020 ಮ��  2021 ರ ಅವ�ಯ��  ಉಪ-��ವ�ಗ� ನ�ದ 

ವ� �� ಗ�� �ತ� )

I6 If Yes in I5 did any eligible member in your family made use of that facility  I5 ರ��  �� ಎಂ�ದ� 

�ಮ�  ��ಂಬದ ��� ಅಹ� ಸದಸ� � ಆ �ಲಭ� ವ��  ಬಳ��� � 

1=Yesಇಲ� ; 2=Noಇಲ�   
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Annexure 2: FOCUSED GROUP DISCUSSION – CHECK LIST (General/Youth/Women/SC/ST)

PÉÃA¢æÃPÀÈvÀ UÀÄA¥ÀÄ ZÀZÉð - vÀ¥À²Ã®Ä ¥ÀnÖ (AiÀÄÄªÀd£ÀvÉ/ªÀÄ»¼ÉAiÀÄgÀÄ/J¸ï¹/J¸ïn)

30. ¤ªÀÄUÉ ªÀÄvÀzÁgÀgÀ ¥ÀnÖAiÀÄ°è ¤ªÀÄä ºÉ¸ÀgÀ£ÀÄß £ÉÆÃAzÁ¬Ä¸À®Ä ¤ÃªÀÅ £ÉÆÃAzÀtÂ ¥ÀæQæAiÉÄAiÀÄ §UÉÎ w½¢¢ÝÃgÁ? Are you aware of the 

registra�on process to get yourself registered in the voters list? 

31. ¤ªÀÄä UÁæªÀÄzÀ°è ªÀÄvÀzÁgÀ£À £ÉÆÃAzÀtÂ ¥ÀæQæAiÉÄ ºÉÃUÁUÀÄvÀÛzÉ? AiÀiÁgÀ£ÀÄß ªÀÄvÀÄÛ J°è ¸ÀA¥ÀQð¸À¨ÉÃPÀÄ? C£Á£ÀÄPÀÆ®vÉUÀ¼ÉÃ£ÀÄ? £ÉÆÃAzÀtÂ 
¥ÀæQæAiÉÄAiÀÄ£ÀÄß GvÀÛªÀÄ¥Àr¸À®Ä ¤ÃªÀÅ ¤ÃqÀÄªÀ ̧ À®ºÉUÀ¼ÉÃ£ÀÄ? What are the electoral registration processes in your 

village? Whom should be met and where? What are the disadvantages? What are your sugges�ons to improve the 
registra�on process?

32. Are you aware that now registra�on can be done si�ng at home through APP developed by Elec�on commission. 

Do you feel app is be�er for registra�on process or earlier mechanical way of filling the registra�on?

33. ¤ªÀÄä UÁæªÀÄ ¥ÀAZÁAiÀÄw/DqÀ½vÀ PÀZÉÃjAiÀÄªÀgÀÄ £ÉÆÃAzÀtÂAiÀÄ §UÉÎ eÁUÀÈw GAlÄªÀiÁqÀ®Ä AiÀiÁªÀ ZÀlÄªÀnPÉUÀ¼À£ÀÄß DAiÉÆÃf¹zÀÝgÀÄ? What 

are all the ac�vi�es conducted by your GP / administra�on to create awareness about registra�on? 

34. §Ævï ªÀÄlÖzÀ C¢üPÁjUÀ¼ÀÄ ªÀÄ£ÉUÉ ̈ ÉÃn ¤ÃrzÁÝgÉAiÉÄÃ? ̧ ÀÜ½ÃAiÀÄ CAUÀ£ÀªÁr PÁAiÀÄðPÀvÀðgÀÄ ªÀÄvÀzÁgÀgÀ £ÉÆÃAzÀtÂ PÀÄjvÀÄ ªÀiÁ»w ¤ÃrzÀÝgÉÃ? 

¸ÀÜ½ÃAiÀÄ ¥ÀAZÁAiÀÄwAiÀÄÄ AiÀÄªÀÅzÉÃ «±ÉÃµÀ PÁAiÀÄðPÀæªÀÄªÀ£ÀÄß ªÀÄvÀzÁ£ÀzÀ £ÉÆÃAzÀtÂUÁV DAiÉÆÃf¹vÉÛÃ? Whether BLO visited 

home/local Anganawadi workers informed about voter registra�on/ local Panchayat organized any special 
programme to register votes. 

35. PÀ¼ÉzÀ «zsÁ£À ¸À¨sÁ ZÀÄ£ÁªÀuÉAiÀÄ ¸ÀªÀÄAiÀÄzÀ°è ªÀÄvÀzÁgÀgÀ £ÉÆÃAzÀtÂ ªÀÄvÀÄÛ eÁUÀÈw C©üAiÀiÁ£ÀzÀ §UÉÎ ¤ªÀÄä MmÁÖgÉ C£ÀÄ¨sÀªÀªÀÅ »A¢£À 

C£ÀÄ¨sÀªÀUÀ½UÉ ºÉÆÃ°¹zÀgÉ ºÉÃVvÀÄÛ? How was your overall experience about voter registra�on and awareness campaign 

during the last LSE compared to earlier experiences? 

36. zÀÆgÀzÀ±Àð£À, gÉÃrAiÉÆÃ EvÁå¢UÀ¼À°è £ÉÆÃAzÀtÂ C©üAiÀiÁ£ÀzÀ eÁ»gÁvÀÄUÀ¼À£ÀÄß £ÉÆÃr¢ÝÃgÁ? eÁ»gÁw£À°è£À ̧ ÀÄzsÁgÀuÉAiÀÄ PÀÄjvÀÄ AiÀiÁªÀÅzÉÃ 

¸À®ºÉ EzÉAiÉÄÃ? Have you seen adver�sement on registra�on drive in TV, Radio, etc.,. Any sugges�on for 

improvement in the adver�sement.

37. ªÀÄvÀzÁgÀjUÁV AiÀiÁªÀÅzÁzÀgÀÆ w¼ÀÄªÀ½PÉ PÁAiÀÄðPÀæªÀÄUÀ½ªÉAiÉÄÃ? CªÀÅUÀ¼À §UÉÎ ¤ÃªÀÅ ºÉÃUÉ w½zÀÄPÉÆArj? ¤ÃªÀÅ K£À£ÀÄß PÀ°w¢ÝÃj? EzÀ£ÀÄß 

ºÉÃUÉ ̧ ÀÄzsÁj¸À¨ÉÃPÀÄ?  Has there been any awareness for the voters? How did you get to know? What have you learnt? 

How should it be improved?

38. PÀ¼ÉzÀ ̧ ÁªÀðwæPÀ «zsÁ£À¸À¨sÁ ZÀÄ£ÁªÀuÉAiÀÄ°è PÀrªÉÄ CxÀªÁ ºÉaÑ£À ªÀÄvÀzÁ£À DzÀ §UÉÎ ªÀgÀ¢AiÀiÁVzÉ. EzÀPÉÌ  PÁgÀtªÉÃ£ÀÄ ªÀÄvÀÄÛ ªÀÄvÀzÁ£ÀªÀ£ÀÄß 

¸ÀÄzsÁj¸À®Ä CxÀªÁ ºÁUÉÃ ºÉaÑ£À ªÀÄvÀzÁ£ÀªÁVgÀÄªÀÅzÀ£ÀÄß G½¹PÉÆ¼Àî®Ä ¤ªÀÄä ¸À®ºÉUÀ¼ÉÃ£ÀÄ? The low or high electoral turn out 

reported in your area during the last general assembly elec�on? What could be the reason for the same and what 
are your sugges�ons to improve or retain the high electoral turnout?

39. ¤ªÀÄä ªÀÄvÀ ZÀ¯ÁªÀuÉ¬ÄAzÀ DUÀÄªÀ ¥ÀjuÁªÀÄUÀ¼ÉÃ£ÀÄ? AiÀiÁvÀPÁÌV £ÁªÀÅ ªÀÄvÀZÀ¯ÁªÀuÉ ªÀiÁqÀ¨ÉÃPÀÄ? ªÀÄvÀzÁ£ÀzÀ ¢£ÀzÀAzÀÄ CUÀvÀå«gÀÄªÀ 

¸Ë®¨sÀåUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ? ¥Àæ¸ÀÄÛvÀ ¹Üw CUÀvÀå«gÀÄªÀ ªÀÄvÀÄÛ C¥ÉÃPÀëtÂÃAiÀÄ ªÁvÁªÀgÀtUÀ¼À PÀÄjvÀÄ C©ü¥ÁæAiÀÄ ¤Ãr. What are the impacts of 

cas�ng vote? Why should we caste vote? What are the facili�es required on the day of elec�on? Reflect on both 
present condi�ons as well desirable atmospheres.

40. ªÀÄvÀ ZÀ¯ÁªÀuÉUÉ E«JA AiÀÄAvÀæ CxÀªÁ ªÀÄvÀ¥ÀvÀæ AiÀiÁªÀÅzÀÄ ̧ Àj? KPÉ? ªÀÄvÀZÀ¯ÁªÀuÉAiÀÄ £ÀAvÀgÀ ¤ªÀÄä ªÀÄvÀ ̧ ÀjAiÀiÁV zÁR¯ÁVzÉ JA§ÄzÀ£ÀÄß 

ºÉÃUÉ SÁwæ¥Àr¹PÉÆ¼ÀÄîwÛÃj? What is appropriate for cas�ng vote – Paper or EVM machine? Why? How do you ensure 

your vote has been appropriately casted?

41. PÀ¼ÉzÀ ¨ÁjAiÀÄ ZÀÄ£ÁªÀuÉAiÀÄ°è ®AZÀzÀ CxÀªÁ C£À¥ÉÃQëvÀ D«ÄµÀUÀ¼À£ÀÄß ¤ÃqÀ¯ÁVzÉAiÉÄ? AiÀiÁªÀ §UÉAiÀÄ gÀÄµÀÄªÀvÀÄÛUÀ¼À£ÀÄß ¤ÃqÀ¯ÁVzÉ? ¤ªÀÄä 

¥ÀæzÉÃ±ÀzÀ°è EzÀÄ ªÀÄvÀzÁ£ÀzÀ ªÉÄÃ¯É ºÉÃUÉ ¥Àæ¨sÁªÀ ©ÃjzÉ? Whether bribes or undue advantages offered during the last 

elec�on? What are the forms of bribes given? How the same affected the vo�ng in your area?  

42. Are you aware that Aadhar should be linked with EPIC card? Do you think this would reduce corrup�on.

«±ÉÃµÀªÁV ªÀÄ»¼ÉAiÀÄjUÁV: Exclusively for Women: 

43. £ÁåAiÉÆÃavÀ ªÀÄvÀÄÛ GvÀÛªÀÄ ZÀÄ£ÁªÀuÉUÀ½UÁV ¤ªÀÄä ̧ À®ºÉUÀ¼ÉÃ£ÀÄ? What are your sugges�ons for fair and be�er elec�ons?

44. ªÀÄ»¼Á ¸Àé¸ÀºÁAiÀÄ UÀÄA¦£À ¸ÀzÀ¸ÀågÀ ªÉÄÃ¯É ¥Àæ¨sÁªÀ ©ÃgÀ®Ä ºÀt CxÀªÁ GqÀÄUÉÆgÉUÀ¼À£ÀÄß CxÀªÁ EvÀgÉ gÀÆ¥ÀzÀ ªÀ¸ÀÄÛUÀ¼À£ÀÄß PÉÆqÀ¯ÁUÀÄvÀÛzÉ 
JAzÀÄ DUÁUÀ PÉÃ½§gÀÄvÀÛzÉ. ¤ªÀÄä ¥ÀæzÉÃ±ÀzÀ°è EzÀgÀ C£ÀÄ¨sÀªÀªÉÃ£ÀÄ? gÁdQÃAiÀÄ ¥ÀPÀëUÀ¼ÀÄ KPÉ »ÃUÉ ªÀiÁqÀÄvÉÛÃªÉ? F C£À¥ÉÃQëvÀ ªÀ¸ÀÄÛUÀ¼À£ÀÄß 
¹éÃPÀj¸ÀÄªÀ°è ªÀÄ»¼ÉAiÀÄgÀ°è ̧ ÁªÀiÁ£Àå w¼ÀÄªÀ½PÉ AiÀiÁªÀÅzÀÄ? EªÀÅUÀ¼À£ÀÄß ̧ ÀÜVvÀUÉÆ½¸À§ºÀÄzÉ ªÀÄvÀÄÛ EzÀ£ÀÄß ̧ ÀÜVvÀUÉÆ½¸ÀÄªÀÅzÀPÉÌ ¤ªÀÄä ̧ À®ºÉUÀ¼ÉÃ£ÀÄ? 
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Offering of money or gi�s or other forms of materials to influence the members of Women Self Help Group is o�en 
heard. What is the experience in your area? Why poli�cal par�es do this? What is the common understanding 
among women in accep�ng these undue materials? Should this be stopped and what are your sugges�on to stop 
this? 

45. ªÀÄ»¼ÉAiÀÄjUÉ ªÀÄvÀzÁ£À ªÀiÁqÀ®Ä ¢£ÀzÀ GvÀÛªÀÄ ¸ÀªÀÄAiÀÄ AiÀiÁªÀÅzÀÄ? ªÀÄ»¼ÉAiÀÄgÀÄ ºÉaÑ£À ¸ÀASÉåAiÀÄ°è ªÀÄvÀ ZÀ¯Á¬Ä¸À®Ä C£ÀÄPÀÆ®ªÁUÀÄªÀAvÉ 

C¢üPÁjUÀ¼ÀÄ AiÀiÁªÀ ºÉaÑ£À PÀæªÀÄUÀ¼À£ÀÄß vÉUÉzÀÄPÉÆ¼Àî¨ÉÃPÀÄ? What �me of the day is best for women to vote?  What addi�onal 

measures the authori�es should take to facilitate women to vote in large numbers? 

AiÀÄÄªÀd£ÀvÉ - PÁ¯ÉÃdÄ Youth – College

46. AiÀiÁªÀ ̧ ÀégÀÆ¥À CxÀªÁ £ÉÆÃAzÀtÂAiÀÄ «zsÁ£ÀªÀÅ GvÀÛªÀÄªÁVzÉ ªÀÄvÀÄÛ ¤ªÀÄUÉ AiÀiÁªÀ AiÀiÁªÀ vÀAwæPÀ ¥ÀjºÁgÀªÀÅ GvÀÛªÀÄªÉAzÀÄ PÀAqÀÄ§A¢zÉ (D¥ï, 
eÁ®vÁt, EvÁå¢)? KvÀPÁÌV? ¤ÃªÀÅ PÁåA¥À¸ï gÁAiÀÄ¨sÁj PÁAiÀÄðPÀæªÀÄzÀ §UÉÎ w½¢¢ÝÃgÁÀ? ¤ªÀÄä PÁ¯ÉÃf£À°è F MAzÀÄ PÁAiÀÄðPÀæªÀÄ«vÉÛÃ? ªÉÄÃ¯É 
ºÉÃ½zÀ PÁAiÀÄðPÀæªÀÄzÀ §UÉÎ ¤ªÀÄä C©ü¥ÁæAiÀÄªÉÃ£ÀÄ? What  forms or mode of registration is  better and which are 
the technological solution you found better (app, website etc) ? Why? Do you know about 
Campus Ambassador Program? Was there a program in your college? What is your opinion on the said 
program? 

47. PÀ¼ÉzÀ ̧ ÁªÀðwæPÉ «zsÁ£À¸À¨sÁ ZÀÄ£ÁªÀuÉAiÀÄ°è ¤ªÀÄUÉ PÀAqÀÄ§AzÀ ¥ÀjuÁªÀÄPÁj eÁUÀÈw C©üAiÀiÁ£ÀUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ? What are the Awareness 

campaigns you found effec�ve during the last Lok Sabha Elec�ons (LSE)? 

48. ¤ÃªÀÅ ¤ªÀÄä PÁ¯ÉÃf£À°è ZÀÄ£ÁªÀuÁ ¸ÁPÀëgÀvÁ PÀè¨ï (EJ¯ï¹) C£ÀÄß ºÉÆA¢gÀÄ«gÁ? PÀ¼ÉzÀ MAzÀÄ ªÀµÀðzÀ°è EJ¯ï¹ AiÀÄ ¨sÁUÀªÁUÀ 

AiÀiÁªÀÅzÁzÀgÀÆ PÁAiÀÄðPÀæªÀÄªÀ£ÀÄß DAiÉÆÃf¸À¯ÁVvÉÛ? EJ¯ï¹ AiÀÄ ZÀlÄªÀnPÉUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ? CªÀÅ ¸ÀºÁAiÀÄPÀªÁVzÉAiÉÄ? Do you have 

Electoral Literacy Club (ELC) in your college? During last one year any programme was conducted as a part of ELC? 
What were the ac�vi�es of ELC? Was it helpful?

49. ¤ªÀÄUÉ PÀAqÀÄ §AzÀAvÉ PÀ¼ÉzÀ «zsÁ£À¸À¨sÁ ZÀÄ£ÁªÀuÉAiÀÄ°è AiÀÄÄªÀd£ÀvÉ ªÀÄvÀzÁ£À¢AzÀ zÀÆgÀªÀÅ½AiÀÄ®Ä PÁgÀtUÀ¼ÁªÀÅzÀÄ? PÀ¼ÉzÀ «zsÁ£À¸À¨sÁ 

ZÀÄ£ÁªÀuÉAiÀÄ°è ªÀÄvÀ ZÀ¯Á¬Ä¸À®Ä AiÀÄÄªÀd£ÀgÀ£ÀÄß AiÀiÁªÀÅzÀÄ ¥ÉÆæÃvÁì»¹vÀÄ? As per your observa�on What inhibited the youth to 

vote in the last LSE? What encouraged the youth to vote in the last LSE?

50. ¸ÀÜ½ÃAiÀÄ ªÀÄlÖzÀ°è AiÀÄÄªÀd£ÀvÉAiÀÄ£ÀÄß ¥ÀjuÁªÀÄPÁjAiÀiÁV vÀ®Ä¥À®Ä gÁAiÀÄ¨sÁjAiÀÄ£ÁßV AiÀiÁgÀ£ÀÄß ªÀiÁqÀ¨ÉÃPÀÄ? Who should be made as 

an ambassador to reach youth effec�vely at the local level? 

51. ºÉaÑ£À ¸ÀASÉåAiÀÄ°è AiÀÄÄªÀd£ÀvÉ ªÀÄvÀZÀ¯Á¬Ä¸À®Ä C£ÀÄPÀÆ®vÉ PÀ°à¸À®Ä PÀ£ÁðlPÀ ZÀÄ£ÁªÀuÁ DAiÉÆÃUÀPÉÌ ¤ªÀÄä ¸À®ºÉUÀ¼ÉÃ£ÀÄ? What is your 

sugges�on for Elec�on Commission of Karnataka to facilitate youth to vote in large number? 

¦qÀ§Æèöår («±ÉÃµÀ ZÉÃvÀ£ÀgÀÄ): FGD with Disabled Persons 

52. ¦qÀ§Æèöår ªÀÄvÀzÁgÀgÀ ¸À«ÄÃPÉëUÁV ¸À«ÄÃPÀëPÀgÀÄ/¸ÀPÁðj C¢üPÁjUÀ¼ÀÄ ªÀÄ£ÉªÀÄ£ÉUÀ¼À ¸À«ÄÃPÉëAiÀÄ£ÀÄß PÉÊUÉÆ¼Àî®Ä ¤ªÀÄä ªÀÄ£ÉUÉ ¨sÉÃnPÉÆnÖzÁÝgÉAiÉÄ? 

Whether the surveyors / Govt. officials visited your houses to conduct door to door survey of PwD voters? 

53. zÀÈ¶Ö«PÀ®ZÉÃvÀ£ÀgÀÄ ̈ ÉæöÊ¯ï°¦AiÀÄ£ÀÄß §¼À¹PÉÆAqÀÄ G¥ÀAiÉÆÃV¸ÀÄªÀ ªÀiÁUÀð¸ÀÆa PÉÊ¦rUÀ¼À£ÀÄß £ÉÆÃr¢ÝÃgÁ? ºËzÁzÀgÉ, ¤ªÀÄä ¥ÀæwQæAiÉÄ CxÀªÁ 

¸À®ºÉUÀ¼ÉÃ£ÀÄ? Have you seen the voter guide brochures for visually challenged using Braille script? If yes, what are 

your response or sugges�ons? 

54. ªÀÄvÀzÁ£ÀzÀ ¢£ÁAPÀ ªÀÄvÀÄÛ ̧ ÀªÀÄAiÀÄ, ̧ À«ÄÃPÉëAiÀÄ «ªÀgÀUÀ¼ÀÆ ̧ ÉÃjzÀAvÉ ZÀÄ£ÁªÀuÁ ̧ ÀAzÉÃ±ÀªÀ£ÀÄß ̈ ÉæöÊ¯ï °¦AiÀÄ°è ºÉÆA¢gÀÄªÀ ¥ÉÆÃ¸ïÖPÁqÀðUÀ¼À£ÀÄß 

ªÀÄvÀÄÛ ¥ÀvÀæUÀ¼À£ÀÄß ¤ÃªÀÅ ¹éÃPÀj¹¢ÝÃgÁ? EzÀgÀ ̈ UÉÎ ¤ªÀÄä C©ü¥ÁæAiÀÄ/¸À®ºÉUÀ¼ÉÃ£ÀÄ? Have you received Post cards and Le�ers to in 

Braille script containing electoral message including Details of date and �ming of poll? What is your response / 
sugges�on to it?

55.  ªÀÄvÀzÁ£À PÉÃAzÀæUÀ¼À°è UÁ°PÀÄað ̧ Ë®¨sÀå«vÉÛ? ¹§âA¢UÀ¼ÀÄ ̧ ÀºÀPÁjAiÀiÁVzÀÝgÉ? ¤ªÀÄä C£ÀÄ¨sÀªÀ ºÉÃVvÀÄÛ? Was there a wheel chair facility 

at the polling sta�ons? Whether staff were coopera�ve? How was the experience? 

56. ¤ÃªÀÅ AiÀiÁªÀÅzÉÃ jÃwAiÀÄ ̧ ÀºÁAiÀÄ PÉÃ¼À®Ä CxÀªÁ ¤ªÀÄä £ÉÆÃAzÀtÂ ̧ Àé¸ÀºÁAiÀÄPÁÌV CxÀªÁ ªÀÄvÀzÁ£À PÉÃAzÀæ vÀ®¥ÀÄªÀÅzÀÄ, EvÁå¢UÀ½UÉ PwD appÉ 

.....? ºËzÁzÀgÉ, CzÀgÀ C£ÀÄ¨sÀªÀ ºÉÃVvÀÄÛ? Have you used PwD app for any assistance or support to get your self registered 

or reaching polling sta�on etc? If yes, what was the experience? 

57. PÀ¼ÉzÀ ¨ÁjAiÀÄ ZÀÄ£ÁªÀuÉAiÀÄ°è ZÀÄ£ÁªÀuÁ DAiÉÆÃUÀ¢AzÀ ¦qÀ§Æèöår ¸ÀªÀÄÄzÁAiÀÄzÀ°èAzÀ £ÉÃªÀÄPÀUÉÆAqÀ «±ÉÃµÀ gÁAiÀÄ¨sÁjUÀ¼À §UÉÎ ¤ªÀÄUÉ 

w½¢zÉAiÉÄ? PÉ®ªÀgÀ ºÉ¸ÀgÀ£ÀÄß ºÉÃ¼À§ºÀÄzÉ? ¦qÀ§Æèöår ªÀÄvÀzÁgÀgÀ ªÉÄÃ¯É D gÁAiÀÄ¨sÁjUÀ¼ÀÄ ¥Àæ¨sÁªÀ ©ÃjzÁÝgÉAiÉÄ? Do you know about 

the special ambassadors from PwD Community designated by the elec�on commission during last elec�ons? Can 
you name the few? Was there any influence by those ambassadors on PwD?

261NOTHING LIKE VOTING I VOTE FOR SURE
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